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Creating intelligent forms can be challenging. Forms have to present critical information in a compact format. Interactive forms that
respond to data entry by the user require some programming. Dynamic forms also have to work seamlessly with the database that
collects customer information. Plus, forms need to be designed well to eliminate confusion and entice completion by the user. As
shown in this book, LiveCycle Designer addresses the many objectives of forms creation. It offers a digital handshake between the
graphic designer and the data programmer. LiveCycle Designer lets form designers create more compelling and dynamic
documents than is possible with Acrobat or Microsoft Word. Forms created with LiveCycle Designer automatically expand to
accommodate different amounts of data and report that information back to a database. The new version of LiveCycle Designer
(ES4) allows for the first time forms to be deployed in HTML5 format, so they can be used on a wider array of devices (page sizes
can adjust to smaller screens) and in a wider range of software systems (no special reader or plugin needed to use them, just a
Web browser). Adobe LiveCycle Designer: Creating Dynamic PDF and HTML5 Forms for Desktop and Mobile Applications shows
design strategies as well as the technical underpinnings of PDF and XFA (Adobe XML Forms Architecture), the tools necessary to
create intelligent forms.
Summary Liferay in Action is a comprehensive and authoritative guide to building portals on the Liferay 6 platform. Fully supported
and authorized by Liferay, this book guides you smoothly from your first exposure to Liferay through the crucial day-to-day tasks of
building and maintaining an enterprise portal that works well within your existing IT infrastructure. About the Technology A portal is
a website built around a collection of components that request, display, and share information. Liferay Portal 6, an enterpriseready development platform, makes it a snap to build portals that integrate with your existing backend systems and provide a rich
interactive user experience. Because Liferay uses standard Java and JavaScript, along with built-in SOAP and JSON support for
web services, developers can be productive immediately. And since it's available in both a free, open source version as well as a
fully-supported commercial edition, it's an affordable solution for almost any business or organization About the Book Liferay in
Action is the official guide to building Liferay portal applications using Java and JavaScript. If you've never used Liferay before,
don't worry. This book starts with the basics: setting up your development environment and creating a working portal. Then, it
builds on that foundation to help you discover social features, tagging, ratings, and more. You'll also explore the Portlet 2.0 API,
and learn to create custom themes and reusable templates. Experienced developers will learn how to use new Liferay APIs to
build social and collaborative sites, use the message bus and workflow, implement indexing and search, and more. This book was
developed in close collaboration with Liferay engineers, so it answers the right questions, and answers them in depth. No
experience with Liferay or the Portlets API is required, but basic knowledge of Java and web technology is assumed. Purchase of
the print book comes with an offer of a free PDF, ePub, and Kindle eBook from Manning. Also available is all code from the book.
What's Inside Complete coverage of Liferay Portal 6 Covers both the commercial and open source versions Custom portlet
development using the Portlet 2.0 spec Liferay's social network API Add functionality with hooks and Ext plugins
====================================== Table of Contents PART 1 WORKING WITH LIFERAY AND PORTLETS The
Liferay difference Getting started with the Liferay development platform PART 2 WRITING APPLICATIONS ON LIFERAY'S
PLATFORM A data-driven portlet made easy MVC the Liferay way Designing your site with themes and layout templates Making
your site social Enabling user collaboration PART 3 CUSTOMIZING LIFERAY Hooks Extending Liferay effectively A tour of Liferay
APIs
Collaboration is key for organizations in the 21st century, yet few business people have been trained to teach this skill. How do
you advance ideas in a collaborative way and then communicate them throughout your company? In this practical book, author
Gretchen Anderson shows you how to generate ideas with others while gaining buy-in from all levels of your organization. Product
managers, designers, marketers, technical leaders, and executives will obtain better insight into how team members work together
to make decisions. Through tangible exercises and techniques, you’ll learn how to turn promising ideas into products, services,
and solutions that make a real difference in the market. Use a framework to develop ideas into hypotheses to be tested and
refined Avoid common pitfalls in the collaboration process Align communication approaches to ensure that collaboration is
effective and inclusive Structure events or meetings for different types of collaboration depending on the people involved Practice
giving and receiving critiques to foster inclusion without resorting to consensus-based decisions
Unlike other books on JavaScript, which explain how to write JavaScript programs for the Web, Extending Acrobat Forms with
JavaScript is the first and only book to explain how to use JavaScript to create sophisticated, interactive documents in Adobe
Acrobat. Acrobat expert John Deubert teaches JavaScript programming basics in the context of carrying out specific, useful tasks
in Acrobat. For example, you'll learn how to manipulate Acrobat with JavaScript to perform calculations, retrieve data from a
database, process form data, and more. And each tutorial is broken down into small, manageable chunks so as not to overwhelm
you with long blocks of code. A one-of-a kind book, Extending Acrobat Forms with JavaScript is a great resource for anyone who
wants to gain more control over Adobe's extremely popular Acrobat software.
* Written by New York graphic design professional Chandler McWilliams, this is the first book about Adobe Photoshop and
Illustrator design scripting on the market * Discusses scripting procedures and techniques for Photoshop and Illustrator using
JavaScript * Explains how to automate tasks such as linking graphics to a database, transforming images, and performing batch
processes * Features more than 500 fully annotated screenshots, expanded introductions, and tips with real-life examples * CDROM contains code examples, a fully searchable version of the book, and sample Combining clear, step-by-step screen shots with
minimal text, our five Visual series are the ultimate resources for visual learners, who represent up to forty percent of your
customers. Teach Yourself VISUALLY guides help computer users get up to speed on a wide range of office productivity,
graphics, and Web design software. Offering significantly more coverage than our Simplified series, these books provide realworld tips and illustrate basic and intermediate level techniques using crisp full-color screen shots. Visual Blueprints apply the
proven Visual formula to professional-level programming, Web development, and networking tips. Each two-color guide includes
self-contained two-page lessons, covering more than 100 key topics, accompanied by practical tips and code samples as well as
examples and bonus software on CD-ROM.
FTCE Reading K-12 Review
Companies need more than just web analysts and data-savvy marketers to be successful–they need action heroes! While most of
us never battle evil scientists or defuse nuclear warheads, successful web analysts benefit from the same attributes that fictional
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action heroes embody. As a web analyst, your main goal is to improve your organization’s online performance. You can become
an “action hero” by translating analysis insights into action that generates significant returns for your company. How you approach
analysis is critical to your overall success. In this book, web analytics expert Brent Dykes addresses the unique challenges facing
analysts and online marketers working within small and large companies, teaching you how to move beyond reporting and toward
analysis to drive action and change. Taking a principle-based rather than a tool-specific approach, Brent introduces you to the
Action Hero Framework that breaks down the analysis process into three key stages: Prioritize (what to analyze), Analyze (how to
analyze), and Mobilize (how to drive action). And he reinforces these topics with real-world examples and practical tips from
seasoned analysts at leading companies. Defines the type of environment in which action heroes thrive–not just survive–as well as
how to defeat the villains of web analytics that stand in the way Arms web professionals with a strategic framework for executing
online analysis, as well as an arsenal of analysis techniques Reveals how companies need to be both data-driven and action-agile
to drive business value from web analytics For more action hero resources and information, check out the book’s companion site
at www.Analyticshero.com. "The ideas in this book will take you days (or even weeks) to work your way through, and they fly in the
face of the emotional approach to marketing. The question is: would you rather have your competition lead the way with data and
science when it comes to reaching your market, or are you going to go first? That's how it is with action heroes--no guts, no glory."
-Seth Godin Author We Are All Weird "Don't let the jaunty, breezy style of this book throw you off. Brent successfully - and
entertainingly - packs years of experience into these pages along with case studies and insightful help on getting the most out of
web analytics, adding value to your company and boosting your career trajectory." -Jim Sterne Founder of eMetrics Marketing
Optimization Summit, author of "Social Media Metrics" and Chairman of the Digital Analytics Association
Expand your skills for laying out and formatting documents and eBooks deployed for screen viewing on computers, tablets, and
smart phones. The book covers how to add interactivity to reflowable and fixed layout eBooks, interactive PDF documents, and
take advantage of Adobe’s new Publish Online (Preview). Tips, techniques, and workarounds offer you a comprehensive view at
adding interactivity to any kind of document and deploy them on social media and web sites. Learn essential skills for composing
documents in Adobe InDesign, how to work with styles, format text and graphics, work with rich media, create multi-state objects,
hyperlinks, and animations. What You'll Learn: Set up documents for interactive digital publishing Create Animations in InDesign
Build and work with Multi-State Objects Construct video masks and work with rich mediabr/liliHost interactive documents on
Facebook and other social media sites/li/uldivWho This Book Is For/divdivbr/divdivGraphic designers, book designers, and
publishersbr
Marketers engaged in managing a modern website must quickly determine and deliver the most relevant, personalized
experiences at each touchpoint across their digital properties for an often diverse visitor population. The Adobe Target solution
(one component of the Adobe Digital Marketing Cloud) provides an optimization solution with intuitive but sophisticated capabilities
that leads marketers through the essential steps of optimizing and personalizing their content, clearly showing them which content
increases conversion lift and revenue. In Adobe Target Classroom in a Book, seasoned Target veteran Brian Hawkins introduces
new users to the basic concepts of website optimization, including A/B testing, audience targeting, segmentation, and
recommendation. Brian goes on to provide a thorough introduction to the Adobe Target solution, with lessons on setting up
customer offers, testing campaigns, custom segmentation, multivariate test, and reporting. It includes best practices as well as
countless tips and techniques to help you become more productive with the software. You can follow the book from start to finish
or choose only those lessons that interest you. Classroom in a Book®, the best-selling series of hands-on software training
workbooks, helps you learn the features of Adobe software quickly and easily. Classroom in a Book offers what no other book or
training program does–an official training series from Adobe Systems Incorporated, developed with the support of Adobe product
experts.
If you are in charge of the user experience, development, or strategy for a web site, A Web for Everyone will help you make your
site accessible without sacrificing design or innovation. Rooted in universal design principles, this book provides solutions:
practical advice and examples of how to create sites that everyone can use.
Against a global backdrop of problematic adherence to medical treatment, this volume addresses and provides practical solutions
to the simple question: “Why don’t patients take treatments that could save their lives?” The Wiley handbook of Healthcare
Treatment Engagement offers a guide to the theory, research and clinical practice of promoting patient engagement in healthcare
treatment at individual, organizational and systems levels. The concept of treatment engagement, as explained within the text,
promotes a broader view than the related concept of treatment adherence. Treatment engagement encompasses more readily the
lifestyle factors which may impact healthcare outcomes as much as medication-taking, as well as practical, economic and cultural
factors which may determine access to treatment. Over a span of 32 chapters, an international panel of expert authors address
this far-reaching and fascinating field, describing a broad range of evidence-based approaches which stand to improve clinical
services and treatment outcomes, as well as the experience of users of healthcare service and practitioners alike. This
comprehensive volume adopts an interdisciplinary approach to offer an understanding of the factors governing our healthcare
systems and the motivations and behaviors of patients, clinicians and organizations. Presented in a user-friendly format for quick
reference, the text first supports the reader’s understanding by exploring background topics such as the considerable impact of
sub-optimal treatment adherence on healthcare outcomes, before describing practical clinical approaches to promote engagement
in treatment, including chapters referring to specific patient populations. The text recognizes the support which may be required
throughout the depth of each healthcare organization to promote patient engagement, and in the final section of the book,
describes approaches to inform the development of healthcare services with which patients will be more likely to seek to engage.
This important book: Provides a comprehensive summary of practical approaches developed across a wide range of clinical
settings, integrating research findings and clinical literature from a variety of disciplines Introduces and compliments existing
approaches to improve communication in healthcare settings and promote patient choice in planning treatment Presents a range
of proven clinical solutions that will appeal to those seeking to improve outcomes on a budget Written for health professionals from
all disciplines of clinical practice, as well as service planners and policy makers, The Wiley Handbook of Healthcare Treatment
Engagement is a comprehensive guide for individual practitioners and organizations alike.
Updated: August 2010. Author Peter Kahrel updated this Short Cut to cover InDesign CS5. Updated: November 2009. Author
Peter Kahrel updated this Short Cut to address typos and reader comments. GREP (short for "General Regular-Expression Print")
is a powerful tool that lets you use wildcards ("jokers") to search and replace text. InDesign's GREP implementation can be used
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for text and also for formatting codes, finding patterns in text as well as literal text. GREP moves beyond the restrictions that
hampered earlier InDesign search features, but unfortunately it does have the reputation of being d.
Practical recommendations for application developers who want to generate efficient PDF files. New PDF 1.4 features include
Tagged PDF, Referenced PDF, PDF Metadata Architecture, forms enhancements, JBIG2 support, and more. Example files,
predefined font encodings, PDF page-marking operators, and other essential information.
Adobe LiveCycle DesignerCreating Dynamic PDF and HTML5 Forms for Desktop and Mobile ApplicationsPearson Education

How inclusive methods can build elegant design solutions that work for all. Sometimes designed objects reject their
users: a computer mouse that doesn't work for left-handed people, for example, or a touchscreen payment system that
only works for people who read English phrases, have 20/20 vision, and use a credit card. Something as simple as color
choices can render a product unusable for millions. These mismatches are the building blocks of exclusion. In Mismatch,
Kat Holmes describes how design can lead to exclusion, and how design can also remedy exclusion. Inclusive design
methods—designing objects with rather than for excluded users—can create elegant solutions that work well and benefit
all. Holmes tells stories of pioneers of inclusive design, many of whom were drawn to work on inclusion because of their
own experiences of exclusion. A gamer and designer who depends on voice recognition shows Holmes his “Wall of
Exclusion,” which displays dozens of game controllers that require two hands to operate; an architect shares her
firsthand knowledge of how design can fail communities, gleaned from growing up in Detroit's housing projects; an
astronomer who began to lose her eyesight adapts a technique called “sonification” so she can “listen” to the stars.
Designing for inclusion is not a feel-good sideline. Holmes shows how inclusion can be a source of innovation and
growth, especially for digital technologies. It can be a catalyst for creativity and a boost for the bottom line as a customer
base expands. And each time we remedy a mismatched interaction, we create an opportunity for more people to
contribute to society in meaningful ways.
Adobe LiveCycle Designer is the form creation tool that comes bundled with Adobe Acrobat Professional. This is the first
and only book that explains how to use Designer to create interactive and dynamic forms. The book was written in
tandem with the Adobe LiveCycle development team and it has been thoroughly reviewed by over a dozen Adobe
engineers. This book is accessible enough for a beginner but rich enough for an experienced user. It covers all of the
major topics and includes valuable links to other LiveCycle Designer documentation and resources.
When Lucene first hit the scene five years ago, it was nothing short ofamazing. By using this open-source, highly
scalable, super-fast search engine,developers could integrate search into applications quickly and efficiently.A lot has
changed since then-search has grown from a "nice-to-have" featureinto an indispensable part of most enterprise
applications. Lucene now powerssearch in diverse companies including Akamai, Netflix, LinkedIn,Technorati, HotJobs,
Epiphany, FedEx, Mayo Clinic, MIT, New ScientistMagazine, and many others. Some things remain the same, though.
Lucene still delivers high-performancesearch features in a disarmingly easy-to-use API. Due to its vibrant and
diverseopen-source community of developers and users, Lucene is relentlessly improving,with evolutions to APIs,
significant new features such as payloads, and ahuge increase (as much as 8x) in indexing speed with Lucene 2.3. And
with clear writing, reusable examples, and unmatched advice on bestpractices, Lucene in Action, Second Edition is still
the definitive guide todeveloping with Lucene. Purchase of the print book comes with an offer of a free PDF, ePub, and
Kindle eBook from Manning. Also available is all code from the book.
Discover Colors Level B Reader: I See Black Beginning readers identify things that are the color black in this very simple
20-page reader. Sample Text: I see an olive. The olive is black. This book is a step-up from the paired book in the
Discover Colors series, BLACK.
A detailed guide to the new form components provided by HTML5, and how they change the way we build interfaces.
Recognizing the importance of selecting and pursuing programs, projects, and operational work that add sustainable
business value that benefits end users, the Project Management Institute (PMI®) issued its first Standard on Portfolio
Management in 2006. In 2014, it launched the Portfolio Management Professional (PfMP®) credential—which several of
the experts who contributed to this book earned—to recognize the advanced expertise required of practitioners in the field.
Presenting information that is current with The Standard for Portfolio Management, Third Edition (2013); Portfolio
Management: A Strategic Approach supplies in-depth treatment of the five domains and identifies best practices to
ensure the organization has a balanced portfolio management that is critical to success. Following PMI’s standard, the
book is organized according to its five domains: strategic alignment, governance, portfolio performance management,
portfolio risk management, and portfolio communications management. Each chapter presents the insight of different
thought leaders in academia and business. Contributors from around the world, including the Americas, Europe, the
Middle East, Africa, and Australia, supply a global perspective as to why portfolio management is essential for all types of
organizations. They provide guidelines, examples, and models to consider, along with discussion and analysis of relevant
literature in the field. Most chapters reference PMI standards, complement their concepts, and expand on the concepts
and issues that the standards mention in passing or not at all. Overall, this is a must-have resource for anyone pursuing
the PfMP® credential from PMI. For executives and practitioners in the field, it provides the concepts you will need to
address the ever-changing complexities that impact your work. This book is also suitable as a textbook for universities
offering courses on portfolio management.
Adobe Experience Manager (formerly CQ5) is an industry leading web content management system aimed at giving
digital marketers the ability to create, manage, and deliver personalized online experiences. Adobe Experience Manager:
Classroom in a Book is the definitive guide for marketers who want to understand and learn to use the platform. It
explains the business value of the features and the overall philosophy of the product and is a must-read before sitting
down to work with an implementation team. Marketers will understand why AEM is constructed as it is so they can alter
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business processes and participate in successful implementation. They’ll get insight into how to accomplish the
fundamental tasks to more effectively create and manage content. They’ll also learn about common mistakes and how to
avoid them. After reading this book, marketers will understand: • The basics of content management in Adobe
Experience Manager • How to integrate Adobe Experience Manager with other Adobe Marketing Cloud products • How
to manage dynamic content that is targeted to specific audiences • The fundamental concepts that will help to create a
smooth implementation Getting Started Ch 1: The Basics Ch 2: Evaluating AEM Ch 3: Managing Content Ch 4: Digital
Asset Management Ch 5: Metadata and Tagging Ch 6 Multilingual Content Ch 7: Workflows Ch 8: Social Communities
Ch 9: E-Commerce Ch 10: Mobile for Marketers Ch 11: Architecture Basics Ch 12: Administration Basics Ch 13: Web
Analytics Ch 14: Marketing Campaign Management Ch 15: Dynamic Content Ch 16: Integrating AEM Ch 17: Technical
Basics Ch 18: Defining Requirements Ch 19: User Experience Design Ch 20: The Implentation Process
Adobe Dimension empowers graphic designers to create high-quality photorealistic imagery using 2D and 3D assets -and if you have an Adobe Creative Cloud subscription, it's already included. Adobe Dimension Classroom in a Book
(2020 release) offers complete hands-on training in 14 lessons that help you master it quickly and easily. Straight from
Adobe Press, this is the latest in our best-selling series of official Adobe software training guides -- packed with selfpaced lessons and downloadable files designed by Adobe training experts. Each chapter contains a project that builds on
your growing knowledge of the program, and end-of-chapter review questions reinforce each lesson. Long-time Adobe
design consultant and educator Keith Gilbert covers all you need to know about building scenes, applying and editing
surface materials, customizing lighting, rendering, and much more -- even if you've never worked with 3D tools before!
The online companion files include all the necessary assets for students to complete the projects featured in each
chapter as well as eBook updates when Adobe releases new features for Creative Cloud customers. And all buyers of
the book get full access to the Web Edition: a Web-based version of the complete eBook enhanced with video and
interactive multiple-choice quizzes.
The untold story of the root cause of America's education crisis--and the seemingly endless cycle of multigenerational
poverty. It was only after years within the education reform movement that Natalie Wexler stumbled across a hidden
explanation for our country's frustrating lack of progress when it comes to providing every child with a quality education.
The problem wasn't one of the usual scapegoats: lazy teachers, shoddy facilities, lack of accountability. It was something
no one was talking about: the elementary school curriculum's intense focus on decontextualized reading comprehension
"skills" at the expense of actual knowledge. In the tradition of Dale Russakoff's The Prize and Dana Goldstein's The
Teacher Wars, Wexler brings together history, research, and compelling characters to pull back the curtain on this
fundamental flaw in our education system--one that fellow reformers, journalists, and policymakers have long overlooked,
and of which the general public, including many parents, remains unaware. But The Knowledge Gap isn't just a story of
what schools have gotten so wrong--it also follows innovative educators who are in the process of shedding their deeply
ingrained habits, and describes the rewards that have come along: students who are not only excited to learn but are
also acquiring the knowledge and vocabulary that will enable them to succeed. If we truly want to fix our education
system and unlock the potential of our neediest children, we have no choice but to pay attention.
· A brand is more than a snazzy logo - but what else is there to consider when building a brand? Do you really need a
brand for business success? And what has intellectual property got to do with anything? A strong, authentic brand is what
makes your business stand out from the crowd - and what drives long term success. But the branding industry can be an
overwhelming minefield, full of conflicting advice and multiple disciplines - so how do you navigate your way through the
process? That's where Brand Tuned comes in. With the step-by-step TUNED methodology, you will: * define your brand
to drive the business forward and help it stand out * know what brand promise will attract your ideal client * pick a name
that will put you "front of mind" * ensure that the design elements you choose are distinctive and 'ownable' * train your
team to live the brand. Drawing from evidence-based research, interviews with experts, and years of experience
supporting businesses, Brand Tuned is the first branding guide written by an intellectual property lawyer who specialises
in trademarks and brands. By incorporating the principles of intellectual property law right from the start of the process,
branding expert Shireen Smith will show you how to create and build the brand that is right for you and your business while avoiding the potential pitfalls.
From a co-founder of Pixar Animation Studios—the Academy Award–winning studio behind Coco, Inside Out, and Toy
Story—comes an incisive book about creativity in business and leadership for readers of Daniel Pink, Tom Peters, and
Chip and Dan Heath. NEW YORK TIMES BESTSELLER | NAMED ONE OF THE BEST BOOKS OF THE YEAR BY The
Huffington Post • Financial Times • Success • Inc. • Library Journal Creativity, Inc. is a manual for anyone who strives
for originality and the first-ever, all-access trip into the nerve center of Pixar Animation—into the meetings, postmortems,
and “Braintrust” sessions where some of the most successful films in history are made. It is, at heart, a book about
creativity—but it is also, as Pixar co-founder and president Ed Catmull writes, “an expression of the ideas that I believe
make the best in us possible.” For nearly twenty years, Pixar has dominated the world of animation, producing such
beloved films as the Toy Story trilogy, Monsters, Inc., Finding Nemo, The Incredibles, Up, WALL-E, and Inside Out, which
have gone on to set box-office records and garner thirty Academy Awards. The joyousness of the storytelling, the
inventive plots, the emotional authenticity: In some ways, Pixar movies are an object lesson in what creativity really is.
Here, in this book, Catmull reveals the ideals and techniques that have made Pixar so widely admired—and so profitable.
As a young man, Ed Catmull had a dream: to make the first computer-animated movie. He nurtured that dream as a
Ph.D. student at the University of Utah, where many computer science pioneers got their start, and then forged a
partnership with George Lucas that led, indirectly, to his co-founding Pixar in 1986. Nine years later, Toy Story was
released, changing animation forever. The essential ingredient in that movie’s success—and in the thirteen movies that
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followed—was the unique environment that Catmull and his colleagues built at Pixar, based on leadership and
management philosophies that protect the creative process and defy convention, such as: • Give a good idea to a
mediocre team, and they will screw it up. But give a mediocre idea to a great team, and they will either fix it or come up
with something better. • If you don’t strive to uncover what is unseen and understand its nature, you will be ill prepared
to lead. • It’s not the manager’s job to prevent risks. It’s the manager’s job to make it safe for others to take them. •
The cost of preventing errors is often far greater than the cost of fixing them. • A company’s communication structure
should not mirror its organizational structure. Everybody should be able to talk to anybody.
This comprehensive guide to creating fillable forms with the latest release of Adobe Acrobat is packed with real-world
insights and techniques gained from daily use of Adobe Acrobat and Adobe LiveCycle Designer under business deadline
situations. You’ll get step-by-step instructions that show you how to easily create and implement interactive PDF forms
using both Adobe Acrobat and Adobe LiveCycle Designer. Note: CD-ROM/DVD and other supplementary materials are
not included as part of eBook file.
Learn how to automate tasks in Adobe InDesign using JavaScript (and ExtendScript) with this guide that covers the
fundamentals and beyond. Explore the InDesign Object Model and how to build page objects, style text, manipulate
tables and frames. This is the essential guide for anyone who wants to get started with scripting InDesign.
Ditch the Job for the Dream If you don't love what you do, then it's time to re-think your daily grind and renovate your
career. It's time for Career Rehab. This book has the tools you need to go from the job you're in to the career—and the
life—you want. In Career Rehab, professional career and life coach Kanika Tolver helps you strip away the fear and doubt
holding you back from living your best life and get down to the "good bones" of your resume so you can build your dream
career. Tolver outlines simple yet innovative ways to brand, market, and sell yourself into jobs that promote work-life
balance, fair compensation, and continuous career development. You'll learn how to: Brand yourself like a product
Fearlessly, but softly, resign from a job Identify the right career path for yourself Enhance your professional happiness
Leverage your personal passions and purpose in life This collection of research, success stories, interviews, and case
studies will give you a better understanding of how you can find professional and personal bliss. The time is NOW to
build your personal brand, network like a hustler, and get the pay you deserve.
A revised and updated edition offers comprehensive coverage of ECMAScript 5 (the new JavaScript language standard)
and also the new APIs introduced in HTML5, with chapters on functions and classes completely rewritten and updated to
match current best practices and a new chapter on language extensions and subsets. Original.
• Find everything you need to know in this comprehensive guide to creating forms in SAP• Learn how to solve real-life
problems that occur when working with interactive forms• Expand your knowledge with new information on ABAP Offline
Infrastructure, XDC Editor, JobProfiles Editor, parallelization of print jobs, and much moreIf you've ever had any
questions about working with SAP's interactive forms, this book will be a valuable addition to your library. Whether you
are a beginning or advanced technical consultant, developer, or form designer, you will learn everything you need to
know about working with SAP Interactive Forms by Adobe. The book offers a comprehensive discussion of the topic,
explaining what interactive forms are, how they are created and used, and how to solve common problems associated
with them.This expanded second edition is updated for SAP NetWeaver 7.20, and includes new coverage of ABAP
Offline Infrastructure, XDC Editor, JobProfiles Editor, parallelization of print jobs, and more.
As the world of marketing goes digital, companies must integrate web analytics into their process to see evaluate how
marketing campaigns perform and to improve website conversion. Adobe SiteCatalyst, the principal component of the
Adobe Digital Marketing Suite (formerly Omniture), is the most advanced web analytics tool available on the market. The
Adobe SiteCatalyst Handbook is your key to understanding how to use this powerful web analytics tool. Recognized
SiteCatalyst expert Adam Greco walks you through the building blocks of the program and shows you real-world
examples to help further your understanding of the product. For end-users of SiteCatalyst, the book provides how-to
instructions for all major SiteCatalyst features. You will also learn how to apply SiteCatalyst to common web analytics
challenges ranging from campaign tracking to shopping cart analysis to visitor engagement. It also includes useful tips on
using on Adobe ReportBuilder and advanced features that will benefit seasoned SiteCatalyst users. In the end, you’ll be
able to answer business questions that you never thought you could address and generate web analyses that should
improve your website’s return on investment. You’ll learn how to: * Create web analytics reports and data exports *
Design sophisticated web analytics dashboards * Effectively track online marketing campaigns * Analyze website
shopping cart performance * Connect online and post-website data * Master website segmentation techniques * Use
basic and advanced pathing analysis * Understand the inner workings of Adobe SiteCatalyst
Fly higher in your Creative Cloud Adobe Creative Cloud makes the most popular tools used by designers, photographers,
and other creative professionals accessible in a single place. Adobe Creative Cloud All-in-One For Dummies is the
ultimate one-stop reference guide for how to use them all. Whatever gets your creative juices flowing, you'll find the indepth guidance required to deliver the results you want, from polishing-up photos and images to creating illustrations and
designs. And once your assets are just how you want them, you can pick up best practices for managing and publishing
via the amazing Adobe Bridge. Written by pro designers for those getting started with this powerful set of tools, this book
gives you an overview of Creative Cloud and step-by-step coverage of the major applications—InDesign, Illustrator,
Photoshop, Acrobat Pro, and Adobe XD, and Adobe Bridge—in seven mini-books that take you from the basics to more
advanced topics. You'll also discover how to get your work noticed by building personal galleries and displaying your
creative wares. Find the essentials on the top tools in Adobe Creative Cloud Build and enhance your design skills Protect
your documents with Acrobat Pro Get the most out of each program with insider tips Whatever your skill level and project
needs, you'll find the essentials you need to demystify these complex programs and the knowledge to make your work
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shine even more brightly through the Cloud!
Streamline your organization by replacing paper documents with electronic solutions Paperless is one part inspiration
and two parts instruction. You will be inspired by real-world case studies as you meet people who have brought
paperless change to their organizations. You will learn what worked and how you can apply these experiences to your
own work. Meet lawyers, doctors, and business leaders who have transformed their operations with Adobe technology.
Also, learn how city, state, and federal governments are saving money and providing better services with paperless
solutions. The inspiration is just the beginning. The majority of this book is instruction on Adobe’s most important
paperless technologies. Each section is full of hands-on demos that will show you how to get real business value from
products you may already own. You will learn how to create and use digital signatures, certify PDFs, and integrate
dynamic documents with your existing systems. This book explains all you need to know to be on your way to a
paperless future. • Read the stories of those who have created today’s leading-edge paperless solutions. • Learn how
the Federal Government uses certified PDFs and how New York State uses e-Forms to save millions of dollars. • Find
out how the Kane County court system takes advantage of PDF forms to protect abuse victims. • See how one doctor is
reducing Medicare costs by replacing expensive emergency room visits with paperless house calls. • Follow in-depth
lessons on Acrobat®, LiveCycle® Designer, LiveCycle® ES/ES2, and InDesign® Server. • Download demos, source
code, and sample files to use with the book’s exercises (www.paperlessbook.info). “Using real-world examples, such as
the ones in J.P. Terry’s Paperless, to illustrate how PDF can be used to move from paper to electronic processes is a
simple-to-understand, yet very powerful learning tool for business and government alike.” — Lori DeFurio, Group Product
Manager, Acrobat, Adobe Systems “In Paperless, J.P. Terry weaves the business case and technical implementation
into a complete story on how a variety of businesses have benefited from Adobe solutions. This book is an enjoyable
read and a must-have reference for automating business processes.” — Jeff Stanier, Senior Product Manager, Adobe
LiveCycle
Your all-in-one guide to Adobe's new Creative Cloud Packed with more than a thousand pages of content, Adobe
Creative Cloud All-in-One For Dummies is exactly what you need to get your head in the Creative Cloud. Written by
designers for designers, this book is filled with useful information and expert instruction that spans eight minibooks to
help you get started with Adobe Creative Cloud, InDesign CC, Illustrator CC, Photoshop CC, Acrobat XI, Dreamweaver
CC, Flash Professional CC, and Fireworks CC. You'll learn the latest graphic design and web development tools, tricks,
and techniques; watch your productivity explode; and unleash your creative genius with this valuable resource. Helps
print, web, and mobile media professionals get the very most out of the latest features and techniques available in Adobe
Creative Cloud Provides beginners with design basics while providing the depth of coverage sought by more experienced
design professionals Covers the key features and tools in seven of Adobe's most popular Creative Cloud applications
(InDesign, Illustrator, Photoshop, Acrobat, Dreamweaver, Flash Professional, and Fireworks) plus a minibook dedicated
to Creative Cloud basics From 3D images and vivid illustrations to dynamic web pages and interactive effects, this
comprehensive guide shows you how to do it all!
This book takes a comprehensive look at Magento, a robust and flexible e-commerce platform built on the Zend
framework. With more than 750,000 downloads, Magento is the fastest growing open source e-commerce solution. This
book walks you through all of the steps necessary to build a fully functional Magento-based web site. It also includes
information on managing products, customers, and orders. This book is directed at web site designers and developers,
but will also be extremely useful for business owners who have web sites built on the Magento platform. Introduces you
to Magento, the fastest-growing open-source e-commerce platform Demonstrates how to configure and use Magento
Covers how to customize Magento and develop extensions for the Magento platform
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