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The Encyclopedia of Human Behavior, Second Edition is an award-winning threevolume reference on human action and reaction, and the thoughts, feelings, and
physiological functions behind those actions. Presented alphabetically by title,
300 articles probe both enduring and exciting new topics in physiological
psychology, perception, personality, abnormal and clinical psychology, cognition
and learning, social psychology, developmental psychology, language, and
applied contexts. Written by leading scientists in these disciplines, every article
has been peer-reviewed to establish clarity, accuracy, and comprehensiveness.
The most comprehensive reference source to provide both depth and breadth to
the study of human behavior, the encyclopedia will again be a much-used
reference source. This set appeals to public, corporate, university and college
libraries, libraries in two-year colleges, and some secondary schools. Carefully
crafted, well written, and thoroughly indexed, the encyclopedia helps
users—whether they are students just beginning formal study of the broad field or
specialists in a branch of psychology—understand the field and how and why
humans behave as we do. Named a 2013 Outstanding Academic Title by the
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American Library Association's Choice publication Concise entries (ten pages on
average) provide foundational knowledge of the field Each article features
suggested further readings, a list of related websites, a 5-10 word glossary and a
definition paragraph, and cross-references to related articles in the encyclopedi
Newly expanded editorial board and a host of international contributors from the
United States, Australia, Belgium, Canada, France, Germany, Ireland, Israel,
Japan, Sweden, and the United Kingdom
Estimates indicate that as many as 1 in 4 Americans will experience a mental
health problem or will misuse alcohol or drugs in their lifetimes. These disorders
are among the most highly stigmatized health conditions in the United States,
and they remain barriers to full participation in society in areas as basic as
education, housing, and employment. Improving the lives of people with mental
health and substance abuse disorders has been a priority in the United States for
more than 50 years. The Community Mental Health Act of 1963 is considered a
major turning point in America's efforts to improve behavioral healthcare. It
ushered in an era of optimism and hope and laid the groundwork for the
consumer movement and new models of recovery. The consumer movement
gave voice to people with mental and substance use disorders and brought their
perspectives and experience into national discussions about mental health.
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However over the same 50-year period, positive change in American public
attitudes and beliefs about mental and substance use disorders has lagged
behind these advances. Stigma is a complex social phenomenon based on a
relationship between an attribute and a stereotype that assigns undesirable
labels, qualities, and behaviors to a person with that attribute. Labeled individuals
are then socially devalued, which leads to inequality and discrimination. This
report contributes to national efforts to understand and change attitudes, beliefs
and behaviors that can lead to stigma and discrimination. Changing stigma in a
lasting way will require coordinated efforts, which are based on the best possible
evidence, supported at the national level with multiyear funding, and planned and
implemented by an effective coalition of representative stakeholders. Ending
Discrimination Against People with Mental and Substance Use Disorders: The
Evidence for Stigma Change explores stigma and discrimination faced by
individuals with mental or substance use disorders and recommends effective
strategies for reducing stigma and encouraging people to seek treatment and
other supportive services. It offers a set of conclusions and recommendations
about successful stigma change strategies and the research needed to inform
and evaluate these efforts in the United States.
Edited by high caliber experts, and contributed to by quality researchers and
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practitioners in psychology and related fields. Includes over 500 topical entries
Each entry features suggested readings and extensive cross-referencing
Accessible to students and general readers Edited by two outstanding scholars
and clinicians
The dominance of cognitive theories applied to political psychology has
diminished the roles of affect, psychological needs, and the psychodynamic
mechanisms that are crucial for understanding political behavior. The goal here is
to recapture these dimensions.
For the first time in the history of social psychology, we have a handbook on the
history of social psychology. In it, leading luminaries in the field present their take
on how research in their own domains has unfolded, on the scientists whose
impact shaped the research agendas in the different areas of social psychology,
and on events, institutions and publications that were pivotal in determining the
field’s history. Social psychology’s numerous subfields now boast a rich
historical heritage of their own, which demands special attention. The Handbook
recounts the intriguing and often surprising lessons that the tale of social
psychology’s remarkable ascendance has to offer. The historical diversity is the
hallmark of the present handbook reflecting each of this field’s domains unique
evolution. Collectively, the contributions put a conceptual mirror to our field and
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weave the intricate tapestry of people, dynamics and events whose workings
combined to produce what the vibrant discipline of social psychology is today.
They allow the contemporary student, scholar and instructor to explore the
historical development of this important field, provide insight into its enduring
aims and allow them to transcend the vicissitudes of the zeitgeist and fads of the
moment. The Handbook of the History of Social Psychology provides an
essential resource for any social psychologist’s collection.
This volume will provide an authoritative, state of the art overview of the field of
intergroup processes. The volume is divided into nine major sections on
cognition, motivation, emotion, communication and social influence, changing
intergroup relations, social comparison, self-identity, methods and applications.
Provides an authoritative, state of the art overview of the field of intergroup
processes. Divided into nine major sections on cognition, motivation, emotion,
communication and social influence, changing intergroup relations, social
comparison, self-identity, methods and applications. Written by leading
researchers in the field. Referenced throughout and include post-chapter
annotated bibliographies so readers can access original research articles in order
to further their study. Now available in full text online via xreferplus, the awardwinning reference library on the web from xrefer. For more information, visit
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www.xreferplus.com
Written by two world-leading academics in the field of attitudes research, is a
brand new textbook that gets to the very heart of this fascinating and far-reaching
field. Greg Maio and Geoffrey Haddock describe how scientific methods have
been used to better understand attitudes and how they change. With the aid of a
few helpful metaphors, the text provides readers with a grasp of the fundamental
concepts for understanding attitudes and an appreciation of the scientific
challenges that lay ahead.
First published in 1935, The Handbook of Social Psychology was the first major
reference work to cover the field of social psychology. The field has since evolved and
expanded tremendously, and in each subsequent edition, The Handbook of Social
Psychology is still the foremost reference that academics, researchers, and graduate
students in psychology turn to for the most current, well-researched, and thorough
information covering the field of social psychology. This volume of the Fifth Edition
covers the science of social psychology and the social being.
Attitudes - cognitive representations of our evaluation of ourselves, other people,
things, actions, events, ideas - and attitude change have been a central concern in
social psychology since the discipline began. People can - and do - have attitudes on
an infinite range of things but what are attitudes, how do we form them and how can
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they be modified? This book provides the student with a comprehensive and accessible
introduction to the basic issues in the psychological study of attitudes. Drawing on
research from Europe and the USA it presents up-to-date coverage of the key issues
that will be encountered in this area, including attitude formation and change, functions
of attitudes, attitude measurement, attitudes as temporary constructs, persuasion
processes and prediction of behaviour from attitudes.
Are we in control of our own development in adulthood, or are we shaped by
circumstances beyond our control? By adopting the concept of intentional selfdevelopment (ISD), this text outlines an action-theoretical approach to human
development that emphasizes both an individual’s ability to shape their own
development throughout the lifespan, and the extent to which this potential is limited. By
examining general age-related changes and critical life events, Intentional SelfDevelopment and Positive Ageing explores the adaptive cognitive-motivational
processes that generate positive development in adulthood, including developmental
tasks, cognitive changes, life-stage transitions, and biological and neural processes.
Leipold goes on to discuss the concept of positive ageing, highlighting the flexibility of
the term and evaluating it from multiple perspectives to demonstrate its subjectivity, as
well as its importance. This text also discusses the importance of resilience in positive
development, contributing to the search for conditions conducive to positive life conduct
across the lifespan. This book will be essential reading for undergraduates and
Page 7/24

File Type PDF Attitude Formation Origins Of Attitudes Cybersisman Com
postgraduates studying lifespan development and gerontology, positive psychology, or
health psychology, as well as researchers in those fields. It will also be of interest to
developmental counsellors, clinicians, and other applied occupational groups who are
seeking to understand the psychological basis of actions.
The use of environmentally safe products is an emerging and popular trend throughout
various industries. Product manufacturing and sales has changed in order to
incorporate green initiatives that will appeal to this fast-growing market. Driving Green
Consumerism Through Strategic Sustainability Marketing is an essential reference
source for the latest scholarly research on the latest trends of consumerism and its
effect and implications on the environment. Featuring coverage on topics and
perspectives such as nutricosmetic products, green marketing, and animal products,
this publication is ideal for those interested in aspects of green consumerism.
In presenting an innovative theory of sex differences in the social context, this volume
applies social-role theory and meta-analytic techniques to research in aggression,
social influence, helping, nonverbal, and group behavior. Eagly's findings show that
gender stereotypic behavior results from different male and female role expectations,
and that the disparity between these gender stereotypes and actual sex differences is
not as great as is often believed.
The Dynamics of Persuasion has been a staple resource for teaching persuasion for
nearly two decades. Author Richard M. Perloff speaks to students in a style that is
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engaging and informational, explaining key theories and research as well as providing
timely and relevant examples. The companion website includes materials for both
students and instructors and expanding the pedagogical utilities. The sixth edition
includes: updated theoretical and applied research in a variety of areas, including
framing, inoculation, and self-affirmation; new studies of health campaigns; expanded
coverage of social media marketing; enhanced discussion of the Elaboration Likelihood
Model in light of continued research and new applications to everyday persuasion. The
fundamentals of the book – emphasis on theory, clear-cut explanation of findings, indepth discussion of persuasion processes and effects, and easy-to-follow real-world
applications – continue in the sixth edition.
Decades of research have demonstrated that the parent-child dyad and the
environment of the familyâ€"which includes all primary caregiversâ€"are at the
foundation of children's well- being and healthy development. From birth, children are
learning and rely on parents and the other caregivers in their lives to protect and care
for them. The impact of parents may never be greater than during the earliest years of
life, when a child's brain is rapidly developing and when nearly all of her or his
experiences are created and shaped by parents and the family environment. Parents
help children build and refine their knowledge and skills, charting a trajectory for their
health and well-being during childhood and beyond. The experience of parenting also
impacts parents themselves. For instance, parenting can enrich and give focus to
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parents' lives; generate stress or calm; and create any number of emotions, including
feelings of happiness, sadness, fulfillment, and anger. Parenting of young children
today takes place in the context of significant ongoing developments. These include: a
rapidly growing body of science on early childhood, increases in funding for programs
and services for families, changing demographics of the U.S. population, and greater
diversity of family structure. Additionally, parenting is increasingly being shaped by
technology and increased access to information about parenting. Parenting Matters
identifies parenting knowledge, attitudes, and practices associated with positive
developmental outcomes in children ages 0-8; universal/preventive and targeted
strategies used in a variety of settings that have been effective with parents of young
children and that support the identified knowledge, attitudes, and practices; and barriers
to and facilitators for parents' use of practices that lead to healthy child outcomes as
well as their participation in effective programs and services. This report makes
recommendations directed at an array of stakeholders, for promoting the wide-scale
adoption of effective programs and services for parents and on areas that warrant
further research to inform policy and practice. It is meant to serve as a roadmap for the
future of parenting policy, research, and practice in the United States.
Attitudes are evaluations of people, places, things, and ideas. They help us to navigate
through a complex world. They provide guidance for decisions about which products to
buy, how to travel to work, or where to go on vacation. They color our perceptions of
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others. Carefully crafted interventions can change attitudes and behavior. Yet, attitudes,
beliefs, and behavior are often formed and changed in casual social exchanges. The
mere perception that other people favor something, say, rich people, may be sufficient
to make another person favor it. People’s own actions also influence their attitudes,
such that they adjust to be more supportive of the actions. People’s belief systems
even change to align with and support their preferences, which at its extreme is a form
of denial for which people lack awareness. These two volumes provide authoritative,
critical surveys of theory and research about attitudes, beliefs, persuasion, and
behavior from key authors in these areas. The first volume covers theoretical notions
about attitudes, the beliefs and behaviors to which they are linked, and the degree to
which they are held outside of awareness. It also discusses motivational and cultural
determinants of attitudes, influences of attitudes on behavior, and communication and
persuasion. The second volume covers applications to measurement, behavior
prediction, and interventions in the areas of cancer, HIV, substance use, diet, and
exercise, as well as in politics, intergroup relations, aggression, migrations, advertising,
accounting, education, and the environment.

Social psychologists have long recognized the possibility that attitudes might
differ from one another in terms of their strength, but only recently had the
profound implications of this view been explored. Yet because investigators in the
area were pursuing interesting but independent programs of research exploring
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different aspects of strength, there was little articulation of assumptions
underlying the work, and little effort to establish a common research agenda. The
goals of this book are to highlight these assumptions, to review the discoveries
this work has produced, and to suggest directions for future work in the area. The
chapter authors include individuals who have made significant contributions to
the published literature and represent a diversity of perspectives on the topic. In
addition to providing an overview of the broad area of attitude strength, particular
chapters deal in depth with specific features of attitudes related to strength and
integrate the diverse bodies of relevant theory and empirical evidence. The book
will be of interest to graduate students initiating work on attitudes as well as to
longstanding scholars in the field. Because of the many potential directions for
application of work on attitude strength to amelioration of social problems, the
book will be valuable to scholars in various applied disciplines such as political
science, marketing, sociology, public opinion, and others studying attitudinal
phenomena.
One of the more characteristic features of contemporary sociology is an
increasing interest in theories. More and more theories are being developed in
various areas of social investigation; we observe also an increasing number of
verificational studies aimed primarily toward the verification of various theories.
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The essays presented in this volume deal with theories too, but they approach
this problem from a methodological perspective. There fore it seems worthwhile
in the preface to this volume to make a kind of general declaration about the
author's aims and his approach to the subject of his interest, and about his view
of the role of methodological reflection in the development of sciences. First let
me say what methodology cannot do. It cannot be a substitute for the formulation
of substantive theories, nor can it substitute for the empirical studies which
confirm or reject such theories. Therefore its impact upon the development of any
science, including the social sciences, is only indirect, by its undertaking the
analysis of research tools and rules of scientific procedures. It can also propose
certain standards for scientific procedures, but the application of these standards
is the domain of substan tive researchers, and it is the substantive researchers
who ultimately develop any science. Nevertheless the potential impact-of
methodological reflection, even if only indirect, should not be underestimated.
This book provides a needed survey of a truly remarkable number of different
theoretical approaches to the related phenomena of attitude and belief change. It
focuses on variable perspective theory which is far more deserving of attention
than the present level of research activity.
The comprehensive study guide helps drive home concepts through active,
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participatory learning. The study guide is designed to be used in tandem with the
reading of each textbook chapter, and its contents are linked to Psychology, Fifth
Edition’s marginal Focus Questions. Each chapter consists of a concise
overview of the corresponding textbook chapter, a comprehensive series of
questions that follows the flow of the text section by section, and two self-tests
consisting of multiple-choice and essay questions with answers. With this guide,
students will deepen their learning, following an approach to study that is
thorough and thoughtful.
Psychological Foundations of Attitudes presents various approaches and
theories about attitudes. The book opens with a chapter on the development of
attitude theory from 1930 to 1950. This is followed by separate chapters on the
principles of the attitude-reinforcer-discriminative system; a systematic test of a
learning theory analysis of interpersonal attraction; a "spread of effect" in attitude
formation; Hullian learning theory; and possible origins of learned attitudinal
cognitions. Subsequent chapters deal with mechanisms through which attitudes
can function as both independent and dependent variables in the attitudebehavior link; and the problem of how people go about applying a summary label
to their attitudes and the reciprocal effects that rating has on the content of
attitude. The final chapters discuss a commodity theory that relates selective
Page 14/24

File Type PDF Attitude Formation Origins Of Attitudes Cybersisman Com
social communication to value formation; the freedoms there are in regard to
attitudes; attitude change occasioned by actions which are discrepant from one's
previously existing attitudes or values; and the conflict-theory approach to
attitude change.
Advertising is a ubiquitous and powerful force, seducing us into buying wanted
and sometimes unwanted products and services, donating to charitable causes,
voting for political candidates, and changing our health-related lifestyles for better
or worse. The impact of advertising is often subtle and implicit, but sometimes
blatant and impossible to overlook. This revised and fully updated new edition of
The Psychology of Advertising offers a comprehensive and state-of-the-art
overview of the psychological findings on the impact of advertising, and
discusses the research in the context of recent developments in the fields of
social and consumer psychology. Key questions covered in the volume include:
What impact does advertising have on consumer behavior? What causes this
impact? What are the psychological processes responsible for the effectiveness
of advertising? How do consumers make sense of advertising messages? Which
messages "get across" successfully and when, and why? How do new online and
digital technologies affect consumer judgement and choice? Engagingly written,
and including a comprehensive glossary of frequently used concepts, The
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Psychology of Advertising is a unique and invaluable resource for advanced
undergraduate and graduate students, and for researchers and lecturers in social
psychology, marketing, and communications. It is also a valuable guide for
professionals working in advertising, public health, public services and political
communication.
This is the only truly comprehensive advanced level textbook in the past 20 years
designed for courses in the pscyhology of attitudes and related studies in attitude
measurement, social cognition. Written by two of the most distinguished scholars
in the field, its comprehensive coverage of classic and modern research and
theory is unsurpassed.
Psychology, focusing on processes that occur inside the individual and
Sociology, focusing on social collectives and social institutions, come together in
Social Psychology to explore the interface between the two fields. The core
concerns of social psychology include the impact of one individual on another;
the impact of a group on its individual members; the impact of individuals on the
groups in which they participate; the impact of one group on another. This book is
a successor to Social Psychology: Social Perspectives and Sociological
Perspectives in Social Psychology. The current text expands on previous
handbooks in social psychology by including recent developments in theory and
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research and comprehensive coverage of significant theoretical perspectives.
Why do we think about and interact with other people in the particular ways that we do?
Might these thoughts and actions be contemporary products of our long-ago
evolutionary past? If so, how might this be, and what are the implications? Research
generated by an evolutionary approach to social psychology issues profound insights
into self-concept, impression formation, prejudice, group dynamics, helping,
aggression, social influence, culture, and every other topic that is fundamental to social
psychology. Evolution and Social Psychology is the first book to review and discuss this
broad range of social psychological phenomena from an evolutionary perspective. It
does so with a critical and constructive eye. Readers will emerge with a clear sense of
the intellectual challenges, as well as the scientific benefits, of an evolutionarilyinformed social psychology. The world-renowned contributors identify new questions,
new theories, and new hypotheses—many of which are only now beginning to be tested.
Thus, this book not only summarizes the current status of the field, it also sets an
agenda for the next generation of research on evolution and social psychology.
Evolution and Social Psychology is essential reading for evolutionary psychologists and
social psychologists alike.
Recruiting an all-volunteer military is a formidable task. To successfully enlist one
eligible recruit, the Army must contact approximately 120 young people. The National
Research Council explores the various factors that will determine whether the military
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can realistically expect to recruit an adequate fighting force-one that will meet its
upcoming needs. It also assesses the military's expected manpower needs and
projects the numbers of youth who are likely to be available over the next 20 years to
meet these needs. With clearly written text and useful graphics, Attitudes, Aptitudes,
and Aspirations of American Youth offers an overview of important issues for military
recruiters, touching on a number of important topics including: sex and race, education
and aptitude, physical and moral attributes, and military life and working conditions. In
addition, the book looks at how a potential recruit would approach the decision to enlist,
considering personal, family, and social values, and the options for other employment
or college. Building on the need to increase young Americans' â€œpropensity to
enlist,â€ this book offers useful recommendations for increasing educational
opportunities while in the service and for developing advertising strategies that include
concepts of patriotism and duty to country. Of primary value to military policymakers,
recruitment officers, and analysts, Attitudes, Aptitudes, and Aspirations of American
Youth will also interest social scientists and policy makers interested in youth trends.
Personality Differences and Biological Variations: A Study of Twins details a study
aimed to discover the genetic uniqueness of twins and the biological basis of their
individual differences. Coverage of the book includes the details of the project – its
aims, method, its theoretical background, sample selection and the description of the
sample; personality traits in twins the sociability/impulsivity and the Foulds hostility
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scale; and the influence of age and separation. The book also covers some aspects of
cognitive function in twins – divergent thinking and the analysis of its measures;
conceptual thinking; and the relationship of personality and cognitive function. The book
also includes twins' physiological measures; their sedative drug tolerance; and a
nervous typological analysis of their personal variaton. The text is recommended for
psychologists who wish to learn more and study about how twins think and how they
get along with one another.
This 1992 book explains how people acquire political information from elites and the
mass media and convert it into political preferences.
First published in 1982. Routledge is an imprint of Taylor & Francis, an informa
company.
Using an engaging narrative, this textbook demonstrates how social processes are
inherently interconnected by uniquely applying underlying and unifying principles
throughout the text. With its comprehensive coverage of classic and contemporary
research—illustrated with real-world examples from many disciplines, including
medicine, law, and education—Social Psychology 4th Edition connects theory and
application, providing undergraduate students with a deeper and more holistic
understanding of the factors that influence social behaviors. New to the 4th Edition:
Each chapter now features 1-2 "culture" boxes, focusing on cross-cultural research on
social psychological phenomena. Each chapter now features 1-2 "hot topic" boxes,
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where we highlight cutting edge and emerging findings. Many references updated
throughout, with over 700 new references. A more comprehensive and user-friendly set
of online supplementary resources will accompany the new edition. New co-author
Heather Claypool of Miami University of Ohio.
The Handbook of Attitudes presents a detailed analysis of attitudes in relation to
important psychological constructs - particularly affect, beliefs, and behavior - as well as
the processes and individual differences that relate to attitudes, communication, and
social influence.
This collection, published in 1988, brings an innovative perspective to research in social
cognition. It assembles fifteen chapters by many leading scholars in the field, which
together provide an innovative and integrative analysis of the phenomenon of human
knowledge. Three themes dominate the book. The first concerns the nature of
knowledge and the way it differs from cognition. The second concerns the issue of
generality versus specificity in conceptions of social knowledge. Finally, the third theme
concerns the fundamental question of knowledge validity. The volume as a whole
refreshingly broadens the scope of social psychological inquiry and opens up exciting
areas of study.

Attitude refers to feelings, beliefs, and reactions of an individual towards an
event, phenomenon, object or person. Attitudes are not innate attributes of
mankind, but learned behaviour. The authors of this book present current
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research in understanding the psychology of attitudes. Topics discussed in this
compilation include a review of attitudes research guided by theories of
behavioural intention and dual-process models; types and origins of attitudes;
decoupling and unpacking attitudes; adult attitudes toward adolescents who
engage in substance use; personal networks and attitudes towards same-sex
marriage; and college students' attitudes about quality of life and health care
issues.
The international nature of the sport industry requires a global approach to sport
marketing practices. Organisations need to develop a good understanding of the
laws, regulations, values and norms of the countries and cultures in which they
operate. This book brings together world-leading sport marketing scholars from
11 countries to address the most important global, regional, national, and
community marketing issues in sport today. Presenting the latest cutting-edge
research from countries including India, China, the UK and the USA, it includes
case studies on successful marketing strategies in sports ranging from football
and hockey to baseball and motor racing. The book combines both qualitative
and quantitative studies to explore key topics such as: sport marketing in a
globalized marketplace corporate social responsibility and sponsorship in
sporting events the Olympic brand image and its values sport consumer
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behaviour and customer satisfaction new digital marketing channels.
Contemporary Sport Marketing: Global perspectives is vital reading for all
students and scholars of sport marketing, sport business and sport management,
as well as for any professional working in the sport industry.
The purpose of the current study was to explore the formation and consequences
of attitude certainty based on good or poor evidence and having varying degrees
of value-relevance. Specifically, it was proposed that attitudes would be held with
high attitude certainty when value-relevant, regardless of the quality of evidence
by which the attitude was first formed. However, if the attitude is not valuerelevant, certainty would be greater for attitudes based on good, as opposed to
poor, evidence. The consequences of attitude certainty, formed from good versus
poor evidence at varying levels of value-relevance, were also explored by testing
how well such attitudes resist persuasion, as well as the favorability of thoughts
in response to a persuasive message. Both consequences were expected to be
greatest when value-relevance was low and the initial evidence relevant to the
attitude during formation was poor. The results showed that the predictions were
only partly supported by the data. Although the value-relevance manipulation
affected attitude certainty in the direction expected, the interaction between valuerelevance and evidence quality only emerged for the thought favorability index
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data and not the attitude certainty and attitude change data. Limitations of the
current study and future directions are discussed.
`This Volume is everything one would want from a one-volume handbook' Choice Magazine In response to market demand, The SAGE Handbook of Social
Psychology: Concise Student Edition has been published and represents a
slimmer (16 chapters in total), more course focused and student-friendly volume.
The editors and authors have also updated all references, provided chapter
introductions and summaries and a new Preface outlining the benefits of using
the Handbook as an upper level teaching resource. It will prove indispensable
reading for all upper level and graduate students studying social psychology.
Utilizing "new wave" research including new psychological theories, new
statistical techniques, and a stronger methodology, this collection unites a
diversity of recent research perspectives on attitudes and the psychological
functions of an attitude. The objective of the editors was to bring together the bits
and pieces of validated data into one systematic and adequate set of general
principles leading to the view of attitudes as predictions. As the volume
reformulates old concepts, explores new angles, and seeks a relationship among
various sub-areas, it also shows improvements in the sophistication of research
designs and methodologies, the specifications of variables, and the precision in
Page 23/24

File Type PDF Attitude Formation Origins Of Attitudes Cybersisman Com
defining concepts.
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