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Provides a guide to the creative strategies used by Thomas Edison, counseling inventors and entrepreneurs on how to
use these steps to find success in the modern business market.
This book addresses how to write the following types of letters that most job seekers will use through their search
campaign: Traditional Cover Letters: Letters that job seekers write in response to job advertisements and postings, send
directly to hiring managers, or present to human resource professionals. E-Notes: Modern and shorter cover letters used
as the content for job seekers email messages, thereby eliminating the need to click to read an attached letter. Recruiter
Letters: As either cover letters or e-notes often including information that job seekers would not typically share at the
onset with a prospective employer. Thank-You Letters: A must after every interview to ensure that job seekers stay front
of mind and give themselves an instantly competitive edge. Networking Letters: Introductory letters to make connections
with direct network contacts or referrals; not generally written in response to specific job opportunities. Job Proposal
Letters: As the title suggests, these letters are written to propose a specific job opportunity with a specific company to
meet a specific organizational need. Letters for Candidates with Unique Job Search Challenges: Letters for job seekers
facing specific search challenges, such as transitioning from military service to civilian work, returning to work after
raising children, returning to work after incarceration, changing careers, or finding a new job despite a record of hopping
from one position to another.
This book is based on creative strategies from real people who went from the middle of the resume pile to the top. We
break down exactly what they did and how they did it so that you can build your own strategy off their success. -- Website
The Secret Rules of Flirting is your guide to decoding flirting secrets, attracting the attention you crave, and building the
confidence you've always wished for. The Secret Rules of Flirting is your definitive guide to communicating (online and in
person), attracting the ideal mate, and reading body language and other social cues to find instant adventure, friendship,
fun, and romance. Do you want to become a more natural flirt? Find out what signals someone might give to show
they’re attracted to you? Maybe just refresh your in-real-life flirting skills after so much swiping, texting, and online
searching? Nationally renowned relationship expert Fran Greene will walk you through her trusted techniques for
becoming the most confident and attractive person in the room (whether you think you are or not!). You’ll learn how to:
Establish trust and intimacy through eye contact Be a good and thoughtful listener Signal that you are available and
interested Recognize when someone is flirting with you Master digital flirting Take control of your social life Your secret
weapon to becoming a fearless flirt is here. With help from The Secret Rules of Flirting, you’ll master the art of
communicating and attract the love you deserve.
In one of the toughest job markets in more than 20 years, applying the art of self-promotion is more vital than ever. Be
Your Own Best Publicist shows anyone looking to land a new job, attract freelance assignments, stay essential in a
current position, or get that coveted promotion, how they can use public relations skills to achieve his or her goals.
Written by seasoned public relations pros Jessica Kleiman and Meryl Weinsaft Cooper, this helpful, easy-to-follow guide
breaks down the fundamentals of PR and how to implement them to successfully promote yourself. Be Your Own Best
Publicist will teach you how to: Set a personal PR strategy that gets results Build key message points and deliver them
with style Craft the perfect "pitch" for each situation Network and develop relationships that will help you get ahead Use
creativity to stand out from the competition Through humorous, informative anecdotes plus user-friendly tips and
exercises, Be Your Own Best Publicist will arm you with the confidence, knowledge and tactics to help you market
yourself in the workplace. Jessica Kleiman and Meryl Weinsaft Cooper have a combined 30-plus years experience in the
public relations industry, having worked both in-house and on the agency side.
No Matter Where You are, Now You Will Instantly be able to Get that Hot Guy to Notice You. Learn how to Stay on His
Mind even if he Lives at a Distance, You Will Still be Unforgettable to Him. Make Him think Pleasant Thoughts of You,
and He Will as Long as Every time, he's with You he Has a Great Time. Gain the Confidence and Wisdom to Get Him to
Notice You Now....
Examines the relationship women have to the world of work and provides pragmatic advice and tips on how they can use
their unique advantages to best effect and succeed in the workplace.
About the Book: Ajay Wahi began his career with a bluechip software corporate called NIIT in 1985. His first job was in
Sales and Product Management. He moved on to International Marketing across the USA and Asia. Subsequently, he
gained considerable technical experience in the Systems Integration division, where his mandate was to build high value,
long term business relationships with top Indian corporates. With an intensive 360° exposure to business, Ajay was
ready to don the mantle of a CEO. He was hired to turn around Mantas (subsidiary of a US company). His efforts were
successful, and also won him recognition, resulting in his being requested by the management of a UK company (
Electrobug) to repeat his success story by turning around their subsidiary in India. At present, Ajay heads FastBooking
India which is an Indian subsidiary of a French IT company. Unlike at the earlier enterprises, where he had legacies to
counter, here he had the wonderful opportunity to build a company from scratch. He was responsible for everything:
Recruiting his leadership team and other employees; Visioning and Strategizing for the future; Finalizing roles and goals
at all levels; Evolving policies to create a motivated staff and a vibrant company; Putting in place internationally
acclaimed processes; Analyzing and brainstorming to increase employee productivity through a mix of automation,
training etc. At each company where he has worked as CEO, Ajay has brilliantly demonstrated his ability to create
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success with fewer people than he actually required. He has developed and retained a productive, proactive and
energized team, enabling large benefits to be shared amongst relatively few people. All this was possible just because
Ajay was always identifying the best and star employees and tasking them with senior and challenging roles. In the
process, he created success for both the performers and the company itself. It is these learnings he is sharing in this
book. Ajay lives in Delhi with his wife Monica, a finance professional, and their two children, Varun and Vanshika. You
may also like to read Ajay's other best seller: and the award for BEST SME of the year goes to .... About The Book
PREFACE Having worked for the last two and a half decades and that too in different roles and capacities, I had the
unique privilege of interacting with employees and staff across all levels. The interactions were of all types: brainstorming
with them, guiding them, cracking cases with them, appraising them etc. And after every interaction, my mind would
always try to figure out that of all the employees I interacted with today, who were the ones who exhibited something
different, something positive, something energetic, something out-of-the-box etc.,/p> Being a CEO, it was natural to find
out the star employees as the company would grow only if I could identify the BEST/BETTER of the so many employees I
have. Identify them and then task them with senior and /or challenging opportunities. They would grow and that would be
there WIN. My company would go thus grow too and that's my WIN. The experience I have thus gathered over the years
in observing thousands of employees and then choosing the better from the lot is what I now wanted to share with
everyone. Both the employer and employee. While it's really the duty of the employee to exhibit to the management how
they stand out compared to others, at the same time, the employers could also share the learnings from this book so that
each of their employee stands out. And if so many stand out, well, that's the winning and competitive advantage for the
company! So, dear employee, read this book, implement the thoughts, start to look different from the crowd. The faster
you look different, the faster you would get noticed and thus get promoted! Good luck and catch me at
ajaywahi@rediffmail.com for any guidance and advise you may need. Ajay Wahi April, 2011
Are you an icon of influence or merely a bystander observing life as it passes you by? Do you feel you are living up to your full
potential? Does the life you now live truly showcase your gifts, talents and significance? In this volume, Master Image & Etiquette
Speaker, Coach and Consultant, Brenda J. Johnson has compiled 25 years of business and personal coaching expertise to
inspire, enlighten and encourage todays woman to embrace the power of her potential. Get Noticed is a power packed
instructional guide complete with insider secrets used universally by image, etiquette and branding professionals to transform the
mundane and mediocre into icons of influence. Brenda shares her personal triumphs and challenges and invites you to take a
journey with me to face your inner fears of personal limitations while learning to embrace and release the giant within. You will
learn essential keys to: identifying personality traits that impact, enhance or impede self-confidence and behavior business
networking while embracing the power of non-verbal cues that impact first impressions dining with dignity while learning to master
the art of gracious behavior when entertaining incorporating line, design and color to flatter your figure with comfort and style
maximizing your shopping dollar by applying the 8 insider secrets to image perfection building an 18-piece 30-day working
wardrobe customized for business, leisure & travel creating your personalized fashion statement allowing you to be confident and
classy with impeccable style Why live in the shadows? Its time to Get Noticed and command the attention you deserve.
Discusses how to create a platform and build an audience using social media technologies.
Stand out in a sea of "average" and start achieving your goals Success is not only a matter of what you know and who you know,
it's also a matter of who knows you; by becoming a trusted contact and a source of answers, your influence expands – and so do
your opportunities. This book will show you how to build influence from the ground up. You might already know that
communication is key, but do you understand how different people communicate and how you should respond? Discover the
power of networking and gain valuable advice for building the right relationships with the right people – and how to leverage those
relationships where it counts. Influence is a powerful asset based on a simple concept, but the actual skills required to achieve it
don't come naturally to most. However skills can be learned and this book provides expert instruction with real-world application to
help you get to where you want to be. Master the art of communication and build rapport Raise your profile and manage your
reputation Develop strategic relationships and grow your network Become the trusted go-to person in your field If you're ready to
get more out of your job, your career and your life, Influence gives you the guidance and motivation you need to get moving.
A leading executive coach pinpoints three vital traits necessary to advance your career In Getting Ahead, one of the top 50
executive coaches in the United States, Joel Garfinkle reveals his signature model for mastering three skills to take your career to
the next level: Perception, Visibility, and Influence. The PVI-model of professional advancement will teach you to: (1) Actively
promote yourself as an asset and valuable person inside the organization, (2) Increase your visibility to gain others’ recognition
and appreciation for your efforts and (3) Become a person of influence who makes key decisions inside the organization. Getting
Ahead will put you ahead of the competition to become a known, valued, and desired commodity at your company. For more than
two decades, Joel Garfinkle has worked closely with thousands of executives, senior managers, directors, and employees at the
world's leading companies, and has authored 300 articles on leadership Offers detailed guidance on how to increase exposure,
boost visibility, enhance perceived value for your organization, and ultimately achieve career advancement Explains how to get
your name circulating among higher levels of management so others know you, see your results, and acknowledge the impact you
bring to the company
BE YOU, GET NOTICED, GET HIRED, GRADUATE CV Take A Glimpse Inside The Book 5 Important Tips You'll LearnYou will
learn quite literally why you need to burn your generic CV if you want to stand out from the crowd.I will provide step by step
guidance to how to set out your CV with practical examples at each stage.I will teach you the rookie mistakes people make, so you
don't I will provide my own blueprint to REALLY help you stand out from the crowd.I will also include the option for you to download
the FREE Creative CV template highlighted opposite which well worth over 20.Hi I'm Sue the Author... Let's keep this simple and
really brief. I love helping people and seeing YOU succeed. My motto is 'Live life on your terms' and I love action takers so this
must be you if your reading this page However if you would like to know more about me.... I have commented for the National
press such as The Telegraph, Guardian on careers related matters and more. My website has also won some awards. I am also
on the Career Development Institute as a Council Member representing careers for young people but hey if you really want to see
what I do or what I've done pop over to my website www.susanburkecareers.com As always ' Live life on your terms'Download
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Your Copy Today To order BE YOU, GET NOTICED, GET HIRED, GRADUATE CV, just click the BUY button and download your
copy right now Download right now... ... and get instant access to my a Free Creative CV Template
Self-publishing a book has never been easier. Print on demand and eBook technology has made the process of self-publishing
available to anyone without many upfront costs. However, there are certain steps to self-publishing you need to know. However,
there are certain steps to self-publishing that you need to know. We have been publishing books since 2008 and want to share
what we have learned with you. In this book, we cover everything from the different companies and costs, to copyright information
and book design. What you will learn: Part One: The Foundation for Publishing Success Writing Your Book Editing Your Book
Building Your Marketing Platform (e.g., blog, website, Facebook, Twitter, YouTube, etc.) Part Two: Self-Publishing Your Book PrePublication Decisions (book title, book description, pricing, categories/keywords, etc.) Book Cover Design Self-Publishing a Print
Book Self-Publishing an eBook Self-Publishing an AudioBook Translating Your Book Part Three: Other Publishing Decisions
Obtaining a Copyright Forming an Independent Publishing Company You will also find our self-publishing checklist to help you on
your journey, as well as additional tips for success. We invite you to come with us and take a walk through the step-by-step
process to getting your book self-published. After all, if you can dream it, you can do it!
A comprehensive handbook for aspiring musicians explains how to achieve success in the industry, even without a record label,
taking readers step by step through the process of recording, distributing, marketing, and selling music with the help of the
Internet, covering everything from marketing a band on MySpace to selling music on iTunes. Original. 20,000 first printing.
Based on todays real-world job search trends, Modernize Your Resume shows you how to craft a winning resume to meet the
complexities of todays highly competitive and technologically driven employment market. The entire job search process is evolving
at a remarkably rapid pace, and your resume is at the foundation of it all. In this book, youll learn to: * Write tight, lean, clean, and
laser-focused content to keep your reader engaged. Focus on information that is relevant and integrate keywords that are vital to
being found online. * Create a distinctive design to make your resume stand out and capture attention. Getting noticed is step #1,
so make that happen and youre on your way. * Understand how to use todays modern resume for both person-to-person job
search as well as electronic, digital, and mobile search technologies. * The 80+ resume samples demonstrate these strategies in
action for real-life job seekers whove excelled in their search campaigns. The samples showcase the resume writing work of
Enelow, Kursmark, and many of their colleagues who are also well respected for their expertise in resume strategy, writing, format,
and design. Clear guidelines and easy-to-follow examples give you practical know-how for building your own powerful resume that
will serve all of your job search needs. Youll learn what works, why it works, and how you can make it work for you. The resume
book weve all been waiting for from resume industry leaders Wendy Enelow and Louise Kursmark. Rich Feller, Past President,
National Career Development Association
Provide practical tips that help business communicators address basic problems they run into when creatingand delivering presentations in a
virtual format.Teach proven principles in short, skimmable chapters and sections that are easy for busy managers andprofessionals to digest
and apply in the moment.Create the content foundation for a supplemental training offering from Duarte TBD, which may be an onlinecourse
OR a series of short virtual workshops with lessons and simple practice activities drawn from eachchapter.
How can you give your website the traffic boost it needs? Today, more than ever before, websites can make or break your business. They
are the primary place for people to find you online, to research you, and to decide if they trust you. A single online search can generate
millions of website results but people rarely bother to look past the first results page. how to: get your website noticed by web expert Filip
Matous will teach you how to boost your Search Engine Optimisation (SEO), to read web analytics like a salesman, to scale what is working,
remove what isn't, and look at your website as a business asset.
As an entrepreneur, you need every helpful tool you can get your hands on to build your business. And if you know the tricks of the trade,
perhaps nothing can gain more attention for your small business and build your company’s credibility than a good, old-fashioned publicrelations campaign. Whether you’re an established company or a cost-conscious start-up, The Little Book of Big PR tells you all you need to
know to be able to use public relations effectively as a business-building tool.Drawing on the expertise gained during her long career in public
relations, Jennefer Witter shares simple, smart, and budget-friendly methods for getting your business noticed, including what she calls the
seven key elements of public relations:• Self-branding• Media relations• Social Media• Networking• Speaking engagements• Cause-related
marketing• Selecting a PR agencyComplete with real-world case studies and sample content (such as media pitches) to use as-is or to
modify to fit your own specific needs, this all-encompassing resource will provide for you the expert guidance all entrepreneurs need to grow
their business to new, attention-getting heights.
The Jungle is a 1906 novel written by the American journalist and novelist Upton Sinclair (1878–1968). Sinclair wrote the novel to portray the
lives of immigrants in the United States in Chicago and similar industrialized cities. Many readers were most concerned with his exposure of
health violations and unsanitary practices in the American meatpacking industry during the early 20th century, based on an investigation he
did for a socialist newspaper. The book depicts working class poverty, the lack of social supports, harsh and unpleasant living and working
conditions, and a hopelessness among many workers. These elements are contrasted with the deeply rooted corruption of people in power. A
review by the writer Jack London called it, "the Uncle Tom's Cabin of wage slavery." Sinclair was considered a muckraker, or journalist who
exposed corruption in government and business. He first published the novel in serial form in 1905 in the Socialist newspaper, Appeal to
Reason, between February 25, 1905, and November 4, 1905. In 1904, Sinclair had spent seven weeks gathering information while working
incognito in the meatpacking plants of the Chicago stockyards for the newspaper. It was published as a book on February 26, 1906 by
Doubleday and in a subscribers' edition.
A proven program to win more clients, connections, and referrals Get Noticed . . . Get Referrals is your one-stop guide to using powerful selfpromotion techniques to get noticed by potential new clients. Jill Lublin gives you the skills you need to make a memorable first impression,
get more referrals and grow your business. "Get Noticed...Get Referrals tells the truths that often make the difference between success and
failure.”-Jay Conrad Levinson, the father of Guerrilla Marketing and author of the Guerrilla Marketing series ”Keep this book within arm's
reach, refer to it often, and it will help you reach the next level of your success!”-Mark LeBlanc, author of Grow Your Business!, and
president, National Speakers Association “Someone once said 'It is not who you know but who knows you that counts.' Getting noticed is
what this book is about. Highly recommended.”-Dan Poynter, author of The Self-Publishing Manual
This Element is an excerpt from The Rules of Work: A Definitive Code for Personal Success, Expanded Edition (9780137072064) by Richard
Templar. Available in print and digital formats. Don’t let your excellence be overlooked! Follow these rules, get noticed, and move up! It’s too
easy for your work to get overlooked. You’re slaving away, and it’s easy to forget that you must put in some effort to boost your individual
status and get personal kudos. But it’s important. You have to make your mark, so your promotional potential will be realized. The best way
to do this is to….
This book will inspire and enthuse you and change the way you think about yourself and your career. You: Rebranded delivers a distinct,
provocative and abstract perspective in a compelling practical guide, with indispensable creative elements to improve your career prospects,
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opportunities and networks, whether you are at the start of your career or finding new paths and direction in your current career. It also serves
as a sign post to other essential material, with links and pointers to unique interviews, stories, anecdotes and references. It also puts the
reader in full control with digestible, and manageable, tasks and actions which have proven results. Key subjects and features include: •Know
your Industry: Know yourself •Building and nurturing important relationships •Key interviews and perspectives •New mode of engagement for
21st Century thinking •Differentiating Yourself •Breaking career myths and misconceptions •Vocabulary, codes and clues •Wellbeing
•Manageable Actions and Tasks putting you in control
Read the Wall Street Journal Bestseller for "cultivating intense focus" for fast, powerful performance results for achieving success and true
meaning in one's professional life (Adam Grant, author of Give and Take). Deep work is the ability to focus without distraction on a cognitively
demanding task. It's a skill that allows you to quickly master complicated information and produce better results in less time. Deep Work will
make you better at what you do and provide the sense of true fulfillment that comes from craftsmanship. In short, deep work is like a super
power in our increasingly competitive twenty-first century economy. And yet, most people have lost the ability to go deep-spending their days
instead in a frantic blur of e-mail and social media, not even realizing there's a better way. In Deep Work, author and professor Cal Newport
flips the narrative on impact in a connected age. Instead of arguing distraction is bad, he instead celebrates the power of its opposite. Dividing
this book into two parts, he first makes the case that in almost any profession, cultivating a deep work ethic will produce massive benefits. He
then presents a rigorous training regimen, presented as a series of four "rules," for transforming your mind and habits to support this skill. 1.
Work Deeply 2. Embrace Boredom 3. Quit Social Media 4. Drain the Shallows A mix of cultural criticism and actionable advice, Deep Work
takes the reader on a journey through memorable stories-from Carl Jung building a stone tower in the woods to focus his mind, to a social
media pioneer buying a round-trip business class ticket to Tokyo to write a book free from distraction in the air-and no-nonsense advice, such
as the claim that most serious professionals should quit social media and that you should practice being bored. Deep Work is an
indispensable guide to anyone seeking focused success in a distracted world. An Amazon Best Book of 2016 Pick in Business & Leadership
Wall Street Journal Business Bestseller A Business Book of the Week at 800-CEO-READ
In this rare peak into the personal life of the author of numerous bestselling novels, gain an understanding of David Foster Wallace and how
he became the man that he was. Only once did David Foster Wallace give a public talk on his views on life, during a commencement address
given in 2005 at Kenyon College. The speech is reprinted for the first time in book form in This is Water. How does one keep from going
through their comfortable, prosperous adult life unconsciously? How do we get ourselves out of the foreground of our thoughts and achieve
compassion? The speech captures Wallace's electric intellect as well as his grace in attention to others. After his death, it became a
treasured piece of writing reprinted in The Wall Street Journal and the London Times, commented on endlessly in blogs, and emailed from
friend to friend. Writing with his one-of-a-kind blend of causal humor, exacting intellect, and practical philosophy, David Foster Wallace probes
the challenges of daily living and offers advice that renews us with every reading.
Rob Yeung, the author of How to Win offers hands-on knowledge and exercises to help you start standing out in business through ambition
and innovation, rather than relying on legacy and scale. He shows you how to out-think the competition, focus on growth markets, and
embrace technology in a more human way. How to Stand Out is divided into two parts — Part One delves deeper into the definition of a
gamechanger, and offers information that will help you generate your own innovative business concepts. Part Two introduces you to over 100
case studies across a variety of sectors, offering a detailed look at how some of today's most impressive gamechangers have achieved their
success. How to Stand Out: The New Rules of Getting Noticed has the power to guide you in revolutionizing your company's brand and your
career by jumping into a whole new game.
Find out all you need to know to get started, get noticed, and get signed in the music business from the advice of over 30 music industry
experts spanning from radio promoters to A&R reps to tour managers. Artists & Managers, are you... Wishing to get your music heard by
booking agents, record labels, music supervisors, and radio programmers but have no idea how? Wondering what the heck it is that they look
for in the artists they sign and/or work with? Tired of feeling like everyone in the music business is ignoring you? Not sure how to contact
music business people? Worried that you'll make a bad first impression? Stressed out over trying to book shows with no clue how to
negotiate fees? Sick of music business people telling you to do the work on your own first, without giving advice on HOW? Feel like you're not
learning fast enough about the music business in general? Get overwhelmed at the thought of releasing your album because you have no
idea how? Wow, talk about someone doing all the work for you! Jamie has done some amazing research of all facets of the music industry.
Radio is only part of the equation and I was grateful to read about some areas of the music business I was unfamiliar with! - Peter Michael,
On-Air Talent and Program Director, 106.7 The Drive This book is a thorough look at the players involved in todays music industry and offers
managers and self-managed artists the information they will need to establish and expand their career. A must for anyone looking to build a
career in the music industry! - Tim Des Islets, Noisemaker Management Jamie has spent the past 5 years of her career working in the artist
management world through managing artists, working with music associations, and working with artist managers of Juno and Grammy Award
winning artists. She has independently co-managed internationally touring artists as well as launched a Canadian female pop artist into
national success resulting in a Gold single and radio chart-topping single in Canada. Who are the music business expert contributors? Adam
Kreeft, United Talent Agency Adam Oppenheim, Stampede Entertainment Alexa Shoenfeld, Live Nation Entertainment Chris McCrone,
Partner Craig Laskey, The Horseshoe Tavern Denny Carr, Open Road Recordings Dondrea Erauw, Instinct Entertainment Geoff Clodd,
Editor Graham Tait, 93 The Peak Grant Paley, Paquin Artists Agency Janet Trecarten, 101 The Farm Jason Manning, Z95 Jesse Mitchell,
Kim Mitchell Tour Manager Jodi Ferneyhough, CCS Rights Management Joel Baskin, The Feldman Agency Mallory Boutilier, Editor Michael
Donley, Streaming Caf Mike Campbell, The Carlton Mike Rice, RPM Promotion Paul Hinrichs, Spirit Bar Paul Parhar, Flow 93.5 Peter
Michael, 106 The Drive Rob Murray, Jack FM Ron Lopata, Warner Music Canada Sam Pickard, Strut Entertainment Sari Delmar, AB Co.
Stephanie Mudgett, Editor Steve, The Railway Club Tim Des Islet, Noisemaker Management Troy Arseneault, Talent Buyer Along with a
handful of contributors who chose to remain nameless from additional booking agencies, Universal, Sony, radio stations, and venues. Thanks
to the help of the above music business experts this book will show you how to: **Develop your craft into a commercially viable business
**Start earning money from your music **Get signed by a booking agent **Get a record label deal **Get your music placed in television and
film **Get your music on the radio **Book on profitable tours And MUCH, much more smartbandmanagement.com
From personal influencing skills and positive psychology to handling relationships and communication, you're about to discover the simple
truth about success 'John Lees has re-written the rules on everything you thought you knew about successful self-projection, networking and
effective communication' From the Foreword by Sarah Willingham of BBC's Dragons' Den This is a book about getting noticed, but not a
conventional book. It doesn't tell you to sell yourself, get out there, impress with power dressing or to have an elevator speech. Getting
noticed doesn't have to mean over-selling. Over the course of this book, you will discover exciting research, positive psychology and advice
from a range of experts that will help you make an authentic impact. By stepping just to the edge of your comfort zone, you will learn to
project yourself onto the world of work. From personal influencing skills to presentations, this book decodes success for people who hate the
idea of selling themselves. You'll rethink networking, learn how to talk about yourself in ways that others find easy to hear - and also directly
influence what people say about you. You'll discover how you can project yourself in writing without looking as if you're pushing too hard, and
learn to engage people in a way that sparks curiosity and leads to interesting offers. Written for both introverts and extroverts, THE
SUCCESS CODE shows you how to find an authentic voice even if your style is naturally self-effacing. You'll learn to get your name 'front of
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mind' by making sure the right messages about you come across even when you're not in the room. This is your game plan for getting
noticed. Are you ready? 'A pragmatic and insightful guide to building reputation and impact that anyone can learn from' Penny de Valk,
Managing Director, Penna Talent Practice 'If you would rather climb the stairs than get in the lift to do an elevator pitch, then buy this book' Dr
Carole Pemberton, Coaching to Solutions, Executive coach and author 'Packed with helpful facts, insightful quotes and practical tips' Ian
Nicholas, Chief HR Officer, REED Specialist Recruitment Ltd 'A great resource in aiding your development' Gordon McFarland - HR Director Global Professional Services 'Full of practical advice and tips and will help you find your voice and achieve success in an authentic way' Zoe
Shackle, HR Director AMC Networks International
"Leverage Amazon's famous recommendation engine to take advantage of the various opportunities it provides for exposure. Position your
books for discoverability on other sales venues. Minimize the time you spend promoting so you have more time to spend writing. Promote in a
cost-effective way that actually works"-First published in 2006, this book is packed with simple, good advice and ideas for generating publicity for your church and its mission. This
updated and enlarged edition includes extensive new material on using social media. Written in clear and jargon-free language, it offers
advice on ~ Developing an effective communications strategy ~ Creating or updating your website ~ Making the most of Facebook, Twitter
and other social media sites ~ Putting your building to work, inside and out ~ Giving your publications a makeover ~ Liaising with the media
Illustrated throughout with real examples that have worked successfully, this essential resource makes communication expertise readily
accessible for churches in all contexts.
Do You Know What It Takes to Be a High Potential in Your Organization? Being seen as a high-potential leader is essential to getting
promoted and reaching your organization's upper echelons, but most companies keep their top-talent list a closely guarded secret. And the
assessment process they use to decide who is and isn't a future leader is an even greater mystery. The High Potential's Advantage takes you
behind the scenes and shows how you can get on, and stay on, your company's fast track. Leadership development experts Jay Conger and
Allan Church draw upon decades of research and experience--designing high-potential programs for hundreds of large well-known global
organizations and assessing and coaching thousands of talented leaders--to answer the critical questions asked by ambitious individuals like
you: What will it take for me to advance in this organization? What does my boss look for when deciding whether I’m a high potential? Once
I'm on the list, then what? Can I fall off it and, if so, what do I do? Revealing the key differentiators--five critical "X factors"--that set people
apart across companies of all types, Conger and Church show what you need to do to achieve and maintain top-talent status. You’ll find
detailed advice for cultivating and practicing each X factor, with numerous and rich examples from those on the verge of their first promotion
to those only a step away from the C-suite. The High Potential's Advantage also shows you how to gain insight into and excel at the specific
process your company uses to identify and develop high potentials--and how to determine which unique capabilities your company values the
most. The High Potential's Advantage is the essential guide to becoming a leader in your organization.
Publish like a pro and start building your audience today with the most comprehensive guide on the market. Packed with practical, actionable
advice, this brand new fourth edition of Let's Get Digital delivers the very latest best practices on publishing your work and finding readers. ·
Boost your writing career with marketing strategies that are proven to sell more books. · Get expert tips on platform building, blogging and
social media. · Discover which approaches are best for selling fiction vs. non-fiction. · Implement powerful ways to make your ebooks more
discoverable. · Increase your visibility by optimizing keywords and categories. · Weigh the pros and cons of Kindle Unlimited, and find out
exactly how to tweak your promotional plans depending on whether you stay exclusive to Amazon or opt for wider distribution. And that's just
for starters...
Take your sales to the next level! The author of the award-winning, bestselling Let's Get Digital is back with an advanced guide for more
experienced self-publishers.There are thousands of books published every day. How do you get yours noticed? Visibility isn't a challenge that
can be bested once - it requires continual work. But there are tools and strategies to do much of the heavy lifting for you.In Let's Get Visible:
How To Get Noticed And Sell More Books, you'll discover how to:* Leverage Amazon's famous recommendation engine to take advantage of
the various opportunities it provides for exposure* Position your books for discoverability on other sales venues* Minimize the time you spend
promoting so you have more time to spend writing* Promote in a cost-effective way that actually worksBy using these tips, you will get your
book noticed. And getting noticed is the key to growing your sales.Praise for David Gaughran's Let's Get Digital:"Let's Get Digital is a must
read for anyone considering self-publishing." 0?4 JA Konrath, bestselling author of Trapped, Origin, and Whiskey Sour."Even with my
background as an indie writer, I picked up several valuable tips...this is simply the best book about the ebook revolution that I have read." 0?4
Michael Wallace, bestselling author of the Righteous series."Credible and comprehensive. I'd recommend it to any writer who is considering
self-publishing or anyone interested in the current state of publishing." 0?4 Big Al's Books and Pals - 5 stars."It should be THE starting point
for anyone considering self-publishing today. This book is a Pixel Pick, and should be considered required reading for any Indie author." 0?4
Pixel of Ink.
Are you a food producer entrepreneur? Then this book is for you! How did the founders of innocent drinks, G'NOSH and MOMA! beat
thousands of other fabulous food entrepreneurs to win a space on supermarket shelves? And once they were there, how did they win the
battle to convince sceptical, time-strapped shoppers to try them over more established brands? Tessa Stuart knows how, because she
helped them do it. In this practical, inspirational book, she draws on her 15 years in the food industry to reveal a tried and tested set of
principles for getting you from idea, to a product on the shelf, and to being THE next household name. "Got a great food or drink product that
no one knows about? Need to grow sales? This book will show you how to ROCK your pack's on-shelf impact, to give your business the very
best chance of being seen, heard, noticed and bought." Charlotte Knight, founder and owner of G'NOSH Dips
John Lees shows you how to write CVs and cover letters that convey your strengths quickly and get you into the interview process.
No matter how indignant and disrespectful culture becomes, gracious and considerate behavior appeals to the best of us. The Get Noticed
Woman is a timely contemporary guide to personal, professional, and spiritual excellence for faith-filled women who want to live their best life
now. During turbulent times, we need biblical standards and savvy role models to advance the kingdom of God. Learn how you can be an
illuminating light in a world of chaos and confusion. Capture the secrets to walking with grace, wisdom, and revelation. Enjoy the dignity of
living with refinement, courage, and resolve without bowing a knee to anyone, but God. Do this by learning business, social, and dining
etiquette; along with keys to building interpersonal relationships and more. If you are a parent, leader of an organization, teacher, mentor,
spiritual leader, or simply a person who wants to feel more confident, this book is for you!
"In Stupid things I won't do when I get old, Petro candidly addresses the fears, frustrations, and stereotypes that accompany aging. He offers
a blueprint for the new old age, and an understanding that aging and illness are not the same. As he writes, 'I meant the list as a pointed
reminder--to me--to make different choices when I eventually cross the threshold to 'old'" -- Excerpt from jacket flap.
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