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This publication provides unique and indispensable guidance to all in the insurance industry, other businesses and their counsel in identifying and understanding the risks (notably including cyber risks) they
face by using social media in the business world and mitigating those risks through a compilation of best practices by industry experts and rulings by courts and regulatory authorities. It features analyses of
pertinent policies, statutes and cases.
This is a multidisciplinary textbook on social commerce by leading authors of e-commerce and e-marketing textbooks, with contributions by several industry experts. It is effectively the first true textbook on
this topic and can be used in one of the following ways: Textbook for a standalone elective course at the undergraduate or graduate levels (including MBA and executive MBA programs) Supplementary text
in marketing, management or Information Systems disciplines Training courses in industry Support resources for researchers and practitioners in the fields of marketing, management and information
management The book examines the latest trends in e-commerce, including social businesses, social networking, social collaboration, innovations and mobility. Individual chapters cover tools and platforms
for social commerce; supporting theories and concepts; marketing communications; customer engagement and metrics; social shopping; social customer service and CRM contents; the social enterprise;
innovative applications; strategy and performance management; and implementing social commerce systems. Each chapter also includes a real-world example as an opening case; application cases and
examples; exhibits; a chapter summary; review questions and end-of-chapter exercises. The book also includes a glossary and key terms, as well as supplementary materials that include PowerPoint lecture
notes, an Instructor’s Manual, a test bank and five online tutorials.
Create attractive layout designs, logos, brochures, icons, and more using the Inkscape vector graphics editor with this book and ebook.
Over 1,600 total pages ... CONTENTS: AN OPEN SOURCE APPROACH TO SOCIAL MEDIA DATA GATHERING Open Source Intelligence – Doctrine’s Neglected Child (Unclassified) Aggregation
Techniques to Characterize Social Networks Open Source Intelligence (OSINT): Issues for Congress A BURNING NEED TO KNOW: THE USE OF OPEN SOURCE INTELLIGENCE IN THE FIRE SERVICE
Balancing Social Media with Operations Security (OPSEC) in the 21st Century Sailing the Sea of OSINT in the Information Age Social Media: Valuable Tools in Today‘s Operational Environment
ENHANCING A WEB CRAWLER WITH ARABIC SEARCH CAPABILITY UTILIZING SOCIAL MEDIA TO FURTHER THE NATIONWIDE SUSPICIOUS ACTIVITY REPORTING INITIATIVE THE WHO, WHAT
AND HOW OF SOCIAL MEDIA EXPLOITATION FOR A COMBATANT COMMANDER Open Source Cybersecurity for the 21st Century UNAUTHORIZED DISCLOSURE: CAN BEHAVIORAL INDICATORS
HELP PREDICT WHO WILL COMMIT UNAUTHORIZED DISCLOSURE OF CLASSIFIED NATIONAL SECURITY INFORMATION? ATP 2-22.9 Open-Source Intelligence NTTP 3-13.3M OPERATIONS
SECURITY (OPSEC) FM 2-22.3 HUMAN INTELLIGENCE COLLECTOR OPERATIONS
The increasing availability of data has transformed the way sports are played, promoted and managed. This is the first textbook to explain how the big data revolution is having a profound influence across the
sport industry, demonstrating how sport managers and business professionals can use analytical techniques to improve their professional practice. While other sports analytics books have focused on player
performance data, this book shows how analytics can be applied to every functional area of sport business, from marketing and event management to finance and legal services. Drawing on research that
spans the entire sport industry, it explains how data is influencing the most important decisions, from ticket sales and human resources to risk management and facility operations. Each chapter contains real
world examples, industry profiles and extended case studies which are complimented by a companion website full of useful learning resources. Sport Analytics: A data-driven approach to sport business and
management is an essential text for all sport management students and an invaluable reference for any sport management professional involved in operational research.
Windows 8 Absolute Beginner’s Guide Make the most of your new Windows 8 device—without becoming a technical expert! This book is the fastest way to take control of Windows 8, and use it to create,
connect, and discover… simplify and organize your whole life… learn more, play more, do more, live better! Even if you’ve never used Windows 8 before, this book will show you how to do what you want, one
incredibly clear and easy step at a time. Windows 8 has never, ever been this simple! Who knew how simple Windows 8 could be? This is the easiest, most practical beginner’s guide to navigating Windows
8—whether from a desktop, notebook, or tablet… simple, reliable instructions for doing everything you really want to do! Here’s a small sample of what you’ll learn: • Discover Windows 8’s whole new
approach to running a computer • Run Windows 8 the way that’s easiest for you: mouse, touch, or keyboard • Find and use the old Windows Desktop along with all your favorite Windows XP and 7 programs
• Get online with Internet Explorer® 10 and master its new tools and shortcuts • Set up your home network, printer, and other devices • Master quick, easy new ways to use Facebook, Twitter, and LinkedIn®
• Safeguard your personal information and keep it private • Enjoy all your digital photos, videos, movies, and music • Connect with anyone through email, messaging, and video chat • Discover and play new
Windows 8 games, and use Windows to control your Xbox 360 • Manage even the most gigantic collections of data and media • Automatically back up your information to external drives, DVDs, or Microsoft
SkyDrive® • Fix problems, protect yourself from viruses, and keep Windows 8 working reliably Paul Sanna is the author of almost two dozen computer books on topics such as Microsoft Windows, Internet
Explorer, and Windows security. He has extensive experience working with and explaining pre-release versions of Windows. He currently advises his clients on software decisions, both for the desktop and for
large business projects.
As featured on The Steve Wright Show on Radio 2. Equipping children to thrive and survive in the digital jungle Digital technology, social media, and online gaming are now a universal part of childhood. But
are you worried about what your children might be doing online? What they might come across by accident? Or who might try to contact them through Facebook or Twitter? Whether you are a parent,
grandparent, teacher, or youth leader, you will want children to get the most out of new technology. But how do you tread the tightrope of keeping them safe online, whilst enabling them to seize and benefit
from the wealth of opportunities on offer? Bex Lewis, an expert in social media and digital innovation, has written a much-needed and timely book full of sound research, practical tips, and realistic advice on
how to keep children safe online. She puts the Internet scare stories and distorted statistics into context and offers clear and sensible guidelines to help children thrive in the digital jungle. Media coverage
includes: BBC Radio 2: The Steve Wright Show, BBC Radio Tees, BBC Radio Newcastle, ITV Tyne Tees television, Real Radio, Sun FM, The Durham Times, The Northern Echo, The Sunderland Echo,
Premier Radio.
The pleasure machine -- The surveillance machine -- The attention machine -- The benevolence machine -- The protest machine -- The politics machine -- The disinformation machine

If you haven't joined the social media revolution yet don't fret, there's still time! But with so much out there where do you even start? Something more than a text message,
something less than a phone call, not engaging in these new types of online social messaging could mean you are missing out on the action without either "friends" or "followers".
Business, leisure and everything in-between is covered and this guide walks the uninitiated through setup to maintenance and gives you the skills to make your pages lively and
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relevant to the people you know or work with, and the folk you're about to meet or reach out to. The term "social media" covers an ever-expanding suite of apps, blogs and wikis,
but this book focuses on the most popular, and personal, forms of social media: Facebook and Twitter. Significant attention is also paid to Google+, the latest direct challenge to
Facebook's overwhelming dominance of social networking. Start connecting now with The Rough Guide to Social Media for Beginners. Now available in ePub format.
Solutions for navigating an ever-changing social media world Today’s students face a challenging paradox: the digital tools they need to complete their work are often the source
of their biggest distractions. Students can quickly become overwhelmed trying to manage the daily confluence of online interactions with schoolwork, extracurricular activities, and
family life. Written by noted author and educator Ana Homayoun, Social Media Wellness is the first book to successfully decode the new language of social media for parents and
educators and provide pragmatic solutions to help students: Manage distractions Focus and prioritize Improve time-management Become more organized and boost productivity
Decrease stress and build empathy With fresh insights and a solutions-oriented perspective, this crucial guide will help parents, educators and students work together to promote
healthy socialization, effective self-regulation, and overall safety and wellness. Tips From Teens On Promoting Social Media Wellness "Ana Homayoun has written the very book
I’ve yearned for, a must-read for teachers and parents. I have been recommending Ana’s work for years, but Social Media Wellness is her best yet; a thorough, well-researched
and eloquent resource for parents and teachers seeking guidance about how to help children navigate the treacherous, ever-changing waters of social media and the digital
world." —Jessica Lahey, Author of The Gift of Failure "This is the book I’ve been waiting for. Ana Homayoun gives concrete strategies for parents to talk with their teens without
using judgment and fear as tools. This is a guidebook you can pick up at anytime, and which your teen can read, too. I’ll be recommending it to everyone I know." —Rachel
Simmons, Author of The Curse of the Good Girl Read About Ana Homayoun in the news: NYTimes, The Secret Social Media Lives of Teenagers NYTImes, How to Help Kids
Disrupt ‘Bro Culture’ Pacific Standard, Holier Than Thou IPO: Snapchat and Effective Parenting Parenttoolkit.com, Emojis, Streaks, Stories, and Scores: What Parents Need to
Know About Snapchat Los Angeles Review of Books, Life and Death 2.0: When Your Grandmother Dies Online Chicago Tribune, Social Media Footprints are Nothing New, So
What Were those Harvard Students Thinking? Today Show, 9 Tips to Help Teens Manage Their Social Media Footprint 5 Ways Parents Can Help Kids Balance Social Media
with the Real World
This new edition continues to give students a foundation in the principles of digital audience engagement and data metrics across platforms, preparing them to adapt to the
quickly evolving world of digital media. It takes students through the processes of social listening, strategic design, creative engagement, and evaluation, with expert insights from
social media professionals. Thoroughly updated, this second edition includes: • new strategies to guide students in the initial campaign planning phase • added content on
influencers, social care teams, and newsjacking • coverage of research evaluation, the implications of findings, and articulating the ROI • expanded discussion of ethical
considerations in campaign design and data collection and analysis. The book is suited to both undergraduate and post-graduate students as a primary text for courses in
social/digital media marketing and public relations or a secondary text in broader public relations and marketing campaign planning and writing courses. Accompanying online
resources include chapter reviews with suggestions for further resources; instructor guides; in-class exercises; a sample syllabus, assignments, and exams; and lecture slides.
Visit www.routledge.com/9780367896201
Research and Fieldwork in Development explores both traditional and cutting edge research methods, from interviews and ethnography to spatial data and digital methods. Each
chapter provides the reader with an understanding of the theoretical basis of research methods, reflects upon their practice and outlines appropriate analysis techniques. The text
also provides a cutting edge focus on the role of new media and technologies in conducting research. The final chapters return to a set of broader concerns in development
research, providing a new and dynamic set of engagements with ethics and risk in fieldwork, integrating methods and engaging development research methods with knowledge
exchange practices. Each chapter is supported by several case studies written by global experts within the field, documenting encounters and experiences and linking theory to
practice. Each chapter is also complimented by an end of chapter summary, suggestions for further reading and websites, and questions for further reflection and practice. The
text critically locates development research within the field of international development to give an accessible and comprehensive introduction to development research methods.
This book provides an invaluable overview to the practice of international development research and serves as an essential resource for undergraduate and postgraduate student
embarking of development fieldwork. It is supported by online resources including extended bibliographies for each chapter, example risk and ethic forms, example policy briefing
notes, research reports, links to websites and data sources.
This book will help work-based students to successfully navigate academia. It is a hands-on guide for learners, helping them to get the most out of their university experience.
Real-life case studies and useful activities are embedded throughout, illuminating the routes to university qualifications based on workplace activity.
How Do I Promote My Music On A Small Budget? How Do I Get My YouTube Videos to Spread? How Do I Turn Casual Fans Into One’s Who Buy From Me? How Do I Get
Written About On Blogs? How Do I Increase Turnout At Shows? How Do I Make Fans Using Facebook, Twitter, Tumblr And SoundCloud? With every day that passes, the power
the major labels once had dies a little more. The chance to get the same exposure as your favorite musicians gets easier and easier. The hurdles that would only allow you to get
popular, if the right people said your music was good enough, are gone. You can now get exposed to thousands of potential fans without investing 1% of what musicians used to
by building a fanbase based on listeners love for your music. No more writing letters hoping that A&R writes you back. This book explains how you do it. While many books will
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tell you obvious information, legal mumbo-jumbo and marketing catchphrases that don’t help you get more fans. Our experience working with real bands - from upstarts like Man
Overboard and Transit to legends like The Cure, The Misfits and Animal Collective, has led us to understand the insider tricks and ideas that go into some of the most important
groups of our time. We produce records, do licensing deals, negotiate record contracts and get the musicians we work with written about on websites like Pitchfork and Vice. We
have worked with bands who started off as nothing and became something. Unlike any other book written on the subject we have compiled the knowledge no one else has been
willing to print in fear of obsoleting their own career. We give you thousands of ideas on how to get people to hear your music and turn them into fans who pay to support your
music. Whether you are a label owner, musician, manager, booking agent or publicist there is information in this book that will help you do what you do better. Enjoy! For more
information see GetMoreFansBook.com
A guide to navigating five popular social networking web sites advises on setting up accounts, controlling privacy settings, customizing the public profile view, and keeping in
touch with friends and contacts.
This is a book about what privacy is and why it matters. Governments and companies keep telling us that Privacy is Dead, but they are wrong. Privacy is about more than just
whether our information is collected. It's about what we do with that information. And in our modern society, that's pretty much everything we do, from GPS mapping to texting to
voting to treating disease. We need to realize that privacy is up for grabs, and we need to craft rules to protect ourhard-won, but fragile human values like identity, freedom,
consumer protection, and trust. Author Neil Richards shows what privacy is, why privacy matters, and how we can build a better digital future together.
Most financial trading books read more like an infomercial than a book – this is different Would you jump out of an airplane without a parachute? Then why would you start making trades online before you
learned what you were doing? It’s crazy! But with deep discount brokers making it look so easy for individual investors, it’s no wonder consumers today are lulled into a false sense of security. You can’t rely
on outdated textbooks and strategies anymore. But if you adapt, you can make a considerable fortune with these new market conditions. Here’s just a fraction of what you’ll discover inside: The best
brokerage accounts for swing traders (setting this up right can save you $1000+ a year in commissions) How social media moves asset prices, and how to always be first to act on these (do this and you’ll
almost always ensure lower entry prices than your competition) The only 3 strategies you need for swing trading success (despite what everyone else tells you, it’s these 3 which will bring 90% of your profits)
How to always ensure the right entry position for a trade How to spot under or overvalued stocks with 99% accuracy The “magic trading number”: If you win this percentage of your trades, you’ll make
massive profits (lower than you think) The secret to finding your trading edge (hint: the risk-reward ratio isn’t enough) When to invest, and more important when NOT to invest like Warren Buffett The 10 best
traders to follow on Twitter for maximum profit opportunities The #1 thing new traders miss about aftermarket trading. Get this right and you’ll have a huge advantage How to set a proper stop loss so you
don’t get stopped out prematurely. One of the biggest mistakes new traders make is having a stop loss which is too tight. Do this instead and you’ll profit when the market moves in your favor. The “zen
trader” strategy which makes you immune to losses (which although rare, will occur with any trading plan) A useful, yet barely known website which breaks company news faster than relying on mainstream
news services. How to use the “other 80/20 rule” to profit from short term price movements. 3 profit securing lessons you can learn from the DOTCOM bubble Why a new trader should never trade
cryptocurrency How one trader made $1.4 million in a single day with 1 options trade, and why you shouldn’t try to replicate their strategy “Hedge-Fund Style” money management for absolute beginners
How to profit from legal marijuana (all the upside of cannabis growing companies but without the red tape and volatility) A simple technique you can do in just 5 minutes a day. This is used by top hedge fund
traders, and almost always guarantees an increase in your percentage of winning trades A “backdoor” technique which lets the market do the work for you (an effective “passive trading” strategy and used
by Wall Street all the time) …and much, much more. You may have experienced various obnoxious and even misleading advertisements of easy, get rich trading strategies. This is not one of those. You won’t
have to spend thousands on expensive trading software or “magic bullet systems” In fact, you can get started using an online trading account and use free websites for your information (you’ll find the best
two in Chapter 7) All written in plain, easy to understand English. So if you want to make money in your spare time, and have fun while doing it… scroll up and click “add to cart”
WordPress for Journalists presents an in-depth and accessible introduction to using the content management system WordPress to produce journalism today. LJ Filotrani, an experienced multimedia
journalist and website editor and creator, gives readers guidance on using the wide-ranging functionality of WordPress to create news and other forms of journalistic content. Readers will find everything they
need to set up both a .com and a .org site, from naming the site and buying a domain to choosing a hosting package and keeping hackers at bay. Chapters also cover house style, how to create posts and
pages, hyperlinking, embedding content, setting up widgets and sidebars and working with themes, plugins and SEO. There are sections on troubleshooting, HTML/CSS, RSS and curation, alongside advice
on audience engagement and commercialisation. Chapters feature: step-by-step instructions on setting up and managing a professional website, with illustrative images throughout; comprehensive lists of the
most useful apps, themes, sites and plugins; a guide to producing multimedia content online, including images, infographics, videos, podcasts and live streaming; expert interviews with professional journalists
working successfully online; a glossary of terms. By bringing together real-world advice, detailed walkthroughs and practical tips and tools for best practice, WordPress for Journalists will inspire young
journalists and content producers who are looking to widen their skill set and build their presence online.
Since its launch in 2006, Twitter has served as a major platform for political performance, social justice activism, and large-scale public debates over race, ethnicity, gender, sexuality, and nationality. It has
empowered minoritarian groups to organize protests, articulate often-underrepresented perspectives, and form community. It has also spread hashtags that have been used to bully and silence women,
people of color, and LGBTQ people. #identity is among the first scholarly books to address the positive and negative effects of Twitter on our contemporary world. Hailing from diverse scholarly fields, all
contributors are affiliated with The Color of New Media, a scholarly collective based at the University of California, Berkeley. The Color of New Media explores the intersections of new media studies, critical
race theory, gender and women’s studies, and postcolonial studies. The essays in #identity consider topics such as the social justice movements organized through #BlackLivesMatter, #Ferguson, and
#SayHerName; the controversies around #WhyIStayed and #CancelColbert; Twitter use in India and Africa; the integration of hashtags such as #nohomo and #onfleek that have become part of everyday
online vernacular; and other ways in which Twitter has been used by, for, and against women, people of color, LGBTQ, and Global South communities. Collectively, the essays in this volume offer a critically
interdisciplinary view of how and why social media has been at the heart of US and global political discourse for over a decade.
Determined to teach youthful users of digital devices how to write code, the mysterious programmer Jonathan Gillette wrote an entertaining and informative guide to the programming language Ruby that he
made available online for free. He also designed a free application known as Hackety Hack that teaches novice programmers how to master Ruby. This is the intriguing story of an idealistic programmer who
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demystified the world of programming for young people and then vanished into cyberspace. It is also a useful guide to both Hackety Hack and Ruby, one that introduces readers to some of the basics of
computer programming.
The academic landscape has been significantly enhanced by the advent of new technology. These tools allow researchers easier information access to better increase their knowledge base. Research 2.0
and the Impact of Digital Technologies on Scholarly Inquiry is an authoritative reference source for the latest insights on the impact of web services and social technologies for conducting academic research.
Highlighting international perspectives, emerging scholarly practices, and real-world contexts, this book is ideally designed for academicians, practitioners, upper-level students, and professionals interested in
the growing field of digital scholarship.
Throughout the book, theoretical foundations necessary for understanding Electronic Commerce (EC) are presented, ranging from consumer behavior to the economic theory of competition. Furthermore, this
book presents the most current topics relating to EC as described by a diversified team of experts in a variety of fields, including a senior vice president of an e-commerce-related company. The authors
provide website resources, numerous exercises, and extensive references to supplement the theoretical presentations. At the end of each chapter, a list of online resources with links to the websites is also
provided. Additionally, extensive, vivid examples from large corporations, small businesses from different industries, and services, governments, and nonprofit agencies from all over the world make concepts
come alive in Electronic Commerce. These examples, which were collected by both academicians and practitioners, show the reader the capabilities of EC, its cost and justification, and the innovative ways
corporations are using EC in their operations. In this edition (previous editions published by Pearson/Prentice Hall), the authors bring forth the latest trends in e-commerce, including social businesses, social
networking, social collaboration, innovations, and mobility.
Primer into the multidisciplinary world of Data Science KEY FEATURES - Explore and use the key concepts of Statistics required to solve data science problems - Use Docker, Jenkins, and Git for Continuous
Development and Continuous Integration of your web app - Learn how to build Data Science solutions with GCP and AWS DESCRIPTION The book will initially explain the What-Why of Data Science and the
process of solving a Data Science problem. The fundamental concepts of Data Science, such as Statistics, Machine Learning, Business Intelligence, Data pipeline, and Cloud Computing, will also be
discussed. All the topics will be explained with an example problem and will show how the industry approaches to solve such a problem. The book will pose questions to the learners to solve the problems and
build the problem-solving aptitude and effectively learn. The book uses Mathematics wherever necessary and will show you how it is implemented using Python with the help of an example dataset. WHAT
WILL YOU LEARN - Understand the multi-disciplinary nature of Data Science - Get familiar with the key concepts in Mathematics and Statistics - Explore a few key ML algorithms and their use cases - Learn
how to implement the basics of Data Pipelines - Get an overview of Cloud Computing & DevOps - Learn how to create visualizations using Tableau WHO THIS BOOK IS FOR This book is ideal for Data
Science enthusiasts who want to explore various aspects of Data Science. Useful for Academicians, Business owners, and Researchers for a quick reference on industrial practices in Data Science. TABLE
OF CONTENTS 1. Data Science in Practice 2. Mathematics Essentials 3. Statistics Essentials 4. Exploratory Data Analysis 5. Data preprocessing 6. Feature Engineering 7. Machine learning algorithms 8.
Productionizing ML models 9. Data Flows in Enterprises 10. Introduction to Databases 11. Introduction to Big Data 12. DevOps for Data Science 13. Introduction to Cloud Computing 14. Deploy Model to
Cloud 15. Introduction to Business Intelligence 16. Data Visualization Tools 17. Industry Use Case 1 – FormAssist 18. Industry Use Case 2 – PeopleReporter 19. Data Science Learning Resources 20. Do It
Your Self Challenges 21. MCQs for Assessments
With the ubiquitous nature of modern technologies, they have been inevitably integrated into various facets of society. The connectivity presented by digital platforms has transformed such innovations into
tools for political and social agendas. Politics, Protest, and Empowerment in Digital Spaces is a comprehensive reference source for emerging scholarly perspectives on the use of new media technology to
engage people in socially- and politically-oriented conversations and examines communication trends in these virtual environments. Highlighting relevant coverage across topics such as online free
expression, political campaigning, and online blogging, this book is ideally designed for government officials, researchers, academics, graduate students, and practitioners interested in how new media is
revolutionizing political and social communications.

The fourth edition of Journalism Next: A Practical Guide to Digital Reporting and Writing is updated with the latest technological innovations and media industry transformations, ensuring that
Mark Briggs’ proven guide for leveraging digital technology to do better journalism keeps pace with ongoing changes in the media landscape. To keep ahead and abreast of these everevolving tools and techniques, Briggs offers practical and timely guidance for both the seasoned professional looking to get up to speed and the digital native looking to root their tech knowhow in real journalistic principles Learn how to effectively blog, crowdsource, use mobile applications, mine databases, and expertly capture audio and video to report with immediacy, cultivate
community, and tell compelling stories. Journalism Next will improve digital literacy—fast. Briggs starts with the basics and then explores specialized skills in multimedia so you can better
manage online communities and build an online audience. Journalism Next is a quick read and roadmap you’ll reference time and time again. Dive into any chapter and start mastering a new
skill right away. And for today’s journalist, who can afford to waste any time?
Ideal for students and general readers, this single-volume work serves as a ready-reference guide to pop culture in countries in North Africa and the Middle East, covering subjects ranging
from the latest young adult book craze in Egypt to the hottest movies in Saudi Arabia. • Allows readers to make cross-cultural comparisons by relating pop culture in the Islamic world to pop
culture in the United States • Supplies highly relatable content for young adult readers that is presented in a fun and engaging way • Provides information that students can use in daily life,
such as renting a popular or acclaimed Middle Eastern film or watching a YouTube video of Egyptian music • Enables students to better understand the uneasy paradox that is pop culture in
the Islamic world
Following the successful format of The Absolute Beginners Guide series, this 5th book in the series is the perfect choice for beginners who want to expand their jewelry-making skills. Jewelry
makers will love experimenting with the 24 easy projects in The Absolute Beginners Guide: Working with Polymer Clay. Helpful tips and instructions on the basics, tools, and color are followed
by progressive projects that put techniques into action. Budding polymer clay artists will learn how to make and shape beads, add texture and surface interest, develop faux techniques, work
with creative caning and pattern, and more.
This book assesses the implications of increased use of social media platforms for democratization in a hybrid political system such as Iraqi Kurdistan. It finds that using social media has
increased online political participation and political communication, but without a positive effect on the democratization process.
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"This book is a blueprint for the practice of marketing communications, advertising, and public relations in a digital world where the consumer has taken control"-Today, examples of the public’s engagement with political issues through commercial and communicative mechanisms have become increasingly common. In February 2012, the Susan G.
Komen Foundation reversed a decision to cease funding of cancer screening programs through Planned Parenthood amidst massive public disapproval. The same year, restaurant chain Chicfil-A became embroiled in a massive public debate over statements its President made regarding same-sex marriage. What exactly is going on in such public engagement, and how does this
relate to existing ideas regarding the public sphere and political participation? Is the public becoming increasingly vocal in its complaints? Or are new relationships between the public and
economic and political leaders emerging? Timothy Kersey’s book asserts that the widespread utilization of internet communications technologies, especially social media applications, has
brought forth a variety of new communicative behaviors and relationships within liberal polities. Through quick and seemingly chaotic streams of networked communication, the actions of
these elites are subject to increasingly intense scrutiny and short-term pressure to ameliorate or at least address the concerns of segments of the population. By examining these new patterns
of behavior among both elites and the general public, Kersey unearths the implications of these patterns for contemporary democratic theory, and argues that contemporary conceptualizations
of "the public’" need to be modified to more accurately reflect practices of online communication and participation. By engaging with this topical issue, Kersey is able to closely examine the
self-organization of both elite and non-elite segments of the population within the realm of networked communication, and the relations and interactions between these segments. His book
combines perspectives from political theory and communication studies and so will be widely relevant across both disciplines.
Michael Hyatt, uno de los blogueros más importantes del mundo en el área de negocios, nos ofrece una guía práctica para crear y desarrollar una poderosa plataforma. Para tener éxito en el
mercado actual, usted debe tener dos bienes estratégicos: un producto atractivo y una importante plataforma. En esta guía paso a paso, Michael Hyatt, ex gerente general y actual presidente
de la editorial Thomas Nelson, lleva a los lectores, entre bastidores, al nuevo mundo del éxito en las redes sociales. Hyatt muestra lo que están haciendo ahora los autores de mayor ventas,
oradores, emprendedores, músicos y otras personas creativas para conseguir clientes en el abarrotado mercado actual. Hyatt habla desde su propia experiencia, pues es el escritor de uno
de los 800 blogs más importantes del mundo y tiene más de 100.000 seguidores en Twitter. Su amplia y creciente plataforma es la base de su exitosa práctica como escritor, orador y
consultor. En Plataforma, Hyatt enseñará a los lectores no solo a ampliar su influencia, sino también a convertirla en dinero y construir una carrera profesional sostenible. ¿La clave?
Establecer una plataforma. Nunca ha sido más fácil, económico y viable que ahora... El libro incluye: estrategias comprobadas fórmulas que se pueden reaplicar fácilmente consejos útiles
Consumer interaction and engagement are vital components to help marketers maintain a lasting relationship with their customers. To achieve this goal, companies must utilize current digital
tools to create a strong online presence. Competitive Social Media Marketing Strategies presents a critical examination on the integration of social networking platforms into business tactics
and the challenges presented by consumers’ use of these online communities. Highlighting pivotal issues such as brand management, customer loyalty, and online services, this publication is
a pivotal reference source for business managers, professionals, advanced-level students, and consultants interested in the latest research on the use of digital media tools for business
opportunities.
Anabel Ternès und Ian Towers regen an, neue Ansätze des Marketings weiterzuverfolgen und im Unternehmensalltag umzusetzen. Neben einer allgemeinen Darstellung des Status quo zum jeweiligen
Thema liegt deshalb ein Akzent des Buches auf der Praxisnähe. Erfolgreiche Beispiele aus der Praxis, Tipps, Hinweise und Checklisten geben einen guten Einblick in das Thema und können gleichzeitig
direkt für den Alltag in Unternehmen und Organisationen genutzt werden. In diesem Buch sind Autoren versammelt, die ein fundiertes theoretisches Wissen gepaart mit professioneller Praxiserfahrung, oft
auch aus der Beratungspraxis, aufweisen.
The implementation of teleworking has enhanced the workforce and provided more flexible work environments. This not only leads to more productive workers, but it allows for a more diverse labor force.
Remote Work and Collaboration: Breakthroughs in Research and Practice examines the benefits and challenges of working with telecommuting associates in the modern work environment. Including
innovative studies on unified communications, data sharing, and job satisfaction, this multi-volume book is an ideal source for academicians, scientists, business entrepreneurs, practitioners, managers, and
policy makers actively involved in the contemporary business industry.
The Rough Guide Snapshot to Social Media: Twitter Basics will tell you everything you need to know to get started on Twitter, the biggest contender to Facebook's social networking crown. Twitter's simple,
fast, furious and incredibly effective formula has made it the site for breaking news, gossip and generally staying in touch (and all within a maximum of 140 characters). This guide will walk you through set-up
and sending your first tweet to basic business applications. It also includes tips on privacy, reaching out to new followers and managing your messages as their volume increases. Get connected now - from
your desk or on the move - and join the social media revolution. Also published as part of The Rough Guide to Social Media for Beginners. Full coverage: Getting started, Adjust your settings, Privacy,
Tweeting, Respect your limits, Videos, Following, The sidebar, Going mobile, Mobile shorthand, Twitter + Facebook, Twitter for business, Twitter Parties (Equivalent printed page extent 34 pages)
Have you heard of 'evidence-based practice' but don't know what it means? Are you struggling with relating evidence to your practice? Do you want a straight forward, clearly written and practical guide to
evidence-based practice? This is the book for anyone who has ever wondered what evidence-based practice is, how to relate it to practice or use it in academic work. Fully updated in this brand new edition,
this book uses simple and easy to understand language to help those new to the topic. It provides a step by step guide to what we mean by evidence-based practice and how to apply this concept to your
practice and learning. This new edition features: • Additional explanations with examples from health and social care practice, using a wider range of reviews and research • Inclusion of contemporary issues
such as predatory journals, use of social media and rapid reviews • Practical solutions to the challenges of using more and better evidence in busy practice settings and in academic work • Revised and
expanded useful web links highlighted throughout the book • Clearer explanations of difficult research terms and an updated glossary • New end-of-chapter quizzes to help assess how much you have
learned A Beginner's Guide to Evidence-Based Practice in Health and Social Care, 3rd Edition is key reading for both students and professionals who need to search for, appraise and apply evidence in
nursing, allied health care or social care. "This highly engaging book is a 'must-have' for health professionals who want to navigate their way through the professional and scientific literature and find the best
available evidence to inform their decision-making." Debra Jackson, Professor of Nursing, Oxford Brookes University, UK and University of Technology, Sydney (UTS), Australia "This 3rd edition is an ideal
text for undergraduate and postgraduate students as well as clinicians wanting to extend their practice in an evidence-based manner. It is presented in an engaging style that draws the reader in and the
language is pitched to inform and educate a broad audience. A diverse range of examples are included to highlight key points so as to appeal to readers from a range of backgrounds. Overall this is a mustPage 5/6
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have text for a wide audience." Professor Elizabeth Halcomb, Professor of Primary Health Care Nursing, University of Wollongong, Australia
Complete proceedings of the 2nd European Conference on Social Media Porto Portugal Published by Academic Conferences and Publishing International Limited
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