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In the first anthology of its kind, Thomas O'Brien and Scott Paeth have gathered unique pieces
from across religious perspectives to illustrate the growing influence and contribution of religion
to the field of business ethics. Events in the recent past make clear people in business urgently
need to focus on the moral dimension of practices and behaviors. Courses in business ethics
are increasingly more prevalent in business schools and in departments of philosophy and
religious studies, and yet texts for these courses normally pay scant attention to the muchneeded religious perspective on what constitutes ethical practice and behavior. O'Brien and
Paeth now fill that need with this new text! Tackling such wide-ranging subjects as Jewish
environmental ethics, Zen in the workplace, and Christian social ethics, this text is a valuable
addition to any business ethics course.
The core of this text comprises chapters on all the key issues of business in Canada today.
Each chapter includes a hypothetical case study and an introduction highlighting key ethical
points; two academic essays; and a real-life case study. Questions for discussion accompany
the essays and case studies. The author has also included a general introduction to ethical
issues and an overview of ethical theory; a section on institutionalizing ethics (discussing
ethics officers/programs/codes etc.); and appendices providing excerpts from important classic
contributions to ethical theory and from relevant Canadian law.
Business Ethics: An Ethical Decision-Making Approach presents a practical decision-making
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framework to aid in the identification, understanding, and resolution of complex ethical
dilemmas in the workplace. Focuses exclusively on three basic aspects of ethical decision
making and behavior—how it actually takes place, how it should take place, and how it can be
improved Uses real-life examples of moral temptations and personal ethical dilemmas faced by
employees and managers Discusses the biases, psychological tendencies, moral
rationalizations, and impact of self-interest as impediments to proper ethical decision making
Includes relevant examples of ethical misconduct and scandals appearing in the news media
Rachels's two-volume Ethical Theory provides a comprehensive overview of contemporary
moral philosophy, reprinting classic and contemporary articles, including many that are not
otherwise readily available. Each volume contains a clearly written, substantial introduction that
guides the beginner through the intricacies of the subject. Ethical Theory 1 deals with the
question of objectivity in ethics and the viability of moral realism, focusing on what moral
judgments mean, whether morality can be objective, and whether there are any such things as
moral facts. It includes a clearly written, substantial, and critical introduction guiding the
beginner through the intricacies of the subject.
In this general introduction to ethical theory, Chapter I introduces the reader to philosophical
thinking, philosophy's domain, the value of philosophy, and the nature of philosophical ethics.
The second chapter examines various impediments to ethical theory including nihilism,
determinism, skeptism, relativism, emotivism, egoism, and divine command theory. With these
impediments surmounted the subsequent chapters focus on major ethical theories including
natural law, virtue, contract, deontological, utilitarianism, existentialism, evolutionary, and
feminist. Each chapter systematically presents, critiques, and assesses both classical and
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contemporary formulations of theory in language accessible to the uninitiated. The author
neither dismisses nor advocates particular theories but gives them a fair hearing in a rational
forum. The final chapter presents the author's own moral theory in a straightforward but nondogmatic manner.
This essential new text is designed for courses in contemporary moral issues, applied ethics,
and leadership. Emphasizing personal choice in the study of ethics, the authors take the
reader on a journey of self-discovery rather than a mere academic survey of the field of ethics.
A Practical Guide to Ethics: Living and Leading with Integrity helps students develop their skills
in ethical decision-making and put those decisions into effective practice. Its unique focus on
leadership, especially the moral dimensions of understanding one's own values, teaches
students to understand and, through dialog and negotiation, communicate their own beliefs as
a step to building coalitions with those who may hold different views. It is also distinctive in
combining ethical theory with both multicultural ethics (Confucianism, Hinduism, Islam,
feminism) and a practical orientation to moral decision-making and leadership.
This book equips readers with the knowledge, insights and key capabilities to understand and
practice business activities from ethical and sustainable vantage points. In our interconnected
global business environment, the impacts of business activities are under increased ethical
scrutiny from a wide range of stakeholders. Written from an international perspective, this book
introduces the theory and practice of ethical and sustainable business, focusing in particular on
eco-environmental sustainability, intergenerational responsibilities, current disruptive
technologies, and intercultural values of the business community and consumers. Written by
an expert author who also brings to the fore non-Western concepts and themes, this book:
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features positive case studies, as well as transferrable and applicable key insights from such
cases; highlights the importance of taking cultural differences into account; takes a
transdisciplinary approach which considers findings from research fields including conceptual
and empirical business ethics, behavioral economics, ecological economics, environmental
ethics, and the philosophy of culture; weaves in pedagogical features throughout, including upto-date case studies, study questions, thought experiments, links to popular movies, and key
takeaways. Written in an accessible and student-friendly manner, this book will be of great
interest to students of business ethics, environmental ethics, applied ethics, and sustainable
development, as well as business practitioners striving toward ethical, sustainable, and
responsible business practice.
Ethical Theory and Business is the authoritative guide to business ethics and CSR, with cutting
edge theoretical readings and cases.
Business Ethics is a three-volume collection which provides students and researchers with the
historically most important of the classic articles in business ethics, as well as the best of the
contemporary and trendsetting work in this burgeoning area. The collection will serve as a
sourcebook for academics and researchers entering or already established in the area of
business ethics. The editors bring together a breadth of articles across business ethics, with an
orientation that is diverse as well as international. The three volumes are well organized to
focus on the main topics in business ethics and are divided into corporate social responsibility ,
the employee-employer relationship, and distributive justice & dilemmas. Courses and
research programmes in business ethics have multiplied in recent years alongside a growing
concern with the ethical practices of business. This multi-volumed work provides a focused and
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well-balanced reference for academics and their students to acquire a thorough understanding
of this now central topic. The SAGE Library in Business and Management is a first-class series
of major works that brings together the most influential and field-defining articles, both classical
and contemporary, in a number of key areas of research and inquiry in business and
management. Each multi-volume set represents a collection of the essential published works
collated from the foremost publications in the field by an Editor or Editorial Team of renowned
international stature. They also include a full introduction, presenting a rationale for the
selection and mapping out the discipline's past, present and likely future. This series is
designed to be a 'gold standard' for university libraries throughout the world with a programme
or interest in business and management studies.
In his ground-breaking new textbook, Mick Fryer offers students of Business Ethics clear
explanations of a range of theoretical perspectives, along with examples of how these
perspectives might be used to illuminate the ethical challenges presented by business practice.
The book includes: Realistic scenarios which gently introduce a theory and demonstrate how it
can be applied to a real-life ethical dilemma that everyone can relate to, such as borrowing
money from a friend Real organisational case studies in each chapter which illustrate how
each theory can be applied to real business situations. Cases include Nike, Coca Cola, BMW,
Shell, Starbucks and GSK ‘Pause for Reflection’ boxes and ‘Discussion Questions’ which
encourage you to challenge the established notions of right and wrong, and empower you to
develop your own moral code Video Activities in each chapter with accompanying QR codes
which link to documentaries, films, debates and news items to get you thinking about real-life
ethical dilemmas Visit the book’s companion website for self-test questions, additional web
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links and more at: study.sagepub.com/fryer
The Oxford Handbook of Business Ethics is a comprehensive treatment of the field of business
ethics as seen from a philosophical approach. The volume consists of 24 essays that survey
the field of business ethics in a broad and accessible manner, covering all major topics about
the relationship between ethical theory and business ethics.
The Dimensions of Ethics offers a concise but wide-ranging introduction to moral philosophy.
In clear and engaging fashion, the author first examines the scope of ethical theory, and
explores central metaethical questions such as the issue of relativism, and the relationship
between morality and religion. He then turns to an exploration of five theoretical approaches
(utilitarianism, the deontological approach of Kant, the ethical pluralism of Ross, virtue ethics,
and feminist ethics), in each case providing a consideration of various objections that have
been advanced as well as a sympathetic exposition of the core principles of each approach.
Throughout he uses a wide range of examples, and integrates references to issues in applied
ethics with his discussions of ethical theory.
This text links ethics to actual moral issues giving equal coverage to theory and issues.
Through introductions and discussion and essay questions, it demonstrates how ethical theory
is relevant to students.
Ethical aspects of business and the economy are of increasing concern in business practice,
higher education, and society in general. This concern results from significant business
scandals and economic crises, such as the financial crisis of 2008 and the following great
recession, as well as from pressing current and future challenges for the economy, such as
sustainability and globalization. As a result, there is a growing demand for normative analysis
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and orientation for business and the economy, where business ethics has become a crucial
part of organizational management, risk management, branding, and strategic management.
Business Ethics: Methods and Application provides a new systematic approach to normative
business ethics that covers the complex and various ethical challenges of modern business. It
aims to train analytical thinking skills in the field of business ethics and to approach ethical
issues in business in a rational and systematic way. The book develops a number of specific
methods for business ethics analysis that are tailored for ethical decision-making in business
and for analyzing complex ethical topics in business. The book discusses fundamental ethical
questions regarding the meaning of business and the economy for the individual person,
society, the environment, and people around the world. As a result, Business Ethics: Methods
and Application develops normative guidelines for business in the 21st century and its
fundamental challenges and will be key reading for undergraduate, postgraduate, and MBA
students of business ethics, business strategy, business and society, and related fields.
This work provides a critical look at business practice in the early 21st century and suggests
changes that are both practical and normatively superior. Several chapters present a reflection
on business ethics from a societal or macro-organizational point of view. It makes a case for
the economic and moral superiority of the sustainability capitalism of the European Union over
the finance-based model of the United States. Most major themes in business ethics are
covered and some new ones are introduced, including the topic of the right way to teach
business ethics. The general approach adopted in this volume is Kantian. Alternative
approaches are critically evaluated.
This book considers ethical issues arising in professional and business settings and the role of
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individuals making decisions and coping with moral dilemmas. Readers can benefit from
engagement in filmic narratives, as a simulated environment for developing a stance towards
ethical challenges. The book starts by elaborating on critical thinking and on normative ethical
theories, subsequently presenting the structure and cinematic elements of narrative film. These
two avenues are tools for evaluating films and for discussions on various ethical problems in
contemporary business, including: the corporate and banking financial machinations (greed,
fraud, social responsibility); workplace ethical challenges (harassment, violence, inequity,
inequality); professional and business ethical challenges (corruption, whistleblowing,
outsourcing, downsizing, competition, and innovation); environmental and social issues;
international business and human rights; and personal responsibility and identity challenges
due to career pressures, loss of privacy and cyber harassment, and job structure changes in
light of changing technology.

Take a seat in the boardroom. What will you decide? Corporations make difficult
decisions about the right thing to do every day, but as an organization made up
of people with different perspectives and values, how can a business behave
ethically? This is Business Ethics offers a dynamic and engaging introduction to
the study of corporate morality. Offers real-world practical advice for navigating
ethical dilemmas in business, developed and explained through illustrative highprofile case studies like the Ford Pinto case, Enron, Walmart and British
Petroleum. Explores how ethical theory informs business policy and practice.
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Presents unresolved contemporary case studies for consideration, inviting
readers to participate in the decision-making and offer their own
recommendations. The latest in the This is Philosophy series, This is Business
Ethics features supplemental online resources for instructors and students at
www.thisisphilosophy.com.
This work delivers a range of tools that can help to enhance the ethical levels
within a company, such as the implementation of codes of conduct, whistle
blowing procedures, stricter selection processes, and other measures that can
mitigate ethical risk.
An anthology of readings, legal perspectives, and cases in business ethics.
Ethical Theory and Business provides students with a strong understanding of
ethics in business. Case studies, a discussion of ethical theory, and a diverse
range of perspectives on specific topics give students the tools needed to
address ethical situations in business and challenge them to think for
themselves. Learning Goals Upon completing this book readers will be able to: *
Reflect on ethical and sustainable business practices * Understand the role of
ethics in all function areas of business including management, marketing,
international business, human resources, finance, and accounting * Discuss the
most pressing issues confronting business leaders today
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An anthology of readings, legal perspectives, and cases in business ethics.
Ethical Theory and Business provides students with a strong understanding of
ethics in business. Case studies, a discussion of ethical theory, and a diverse
range of perspectives on specific topics give students the tools needed to
address ethical situations in business and challenge them to think for
themselves. Learning Goals Upon completing this book readers will be able to:
Reflect on ethical and sustainable business practices Understand the role of
ethics in all function areas of business including management, marketing,
international business, human resources, finance, and accounting Discuss the
most pressing issues confronting business leaders today
Ethical questions lie at the very heart of all philosophy, and no one is better
equipped to untangle the many facets of ethical theory than respected thinker
and professor Jan Narveson. Drawing from theoretical notions as well as
everyday applications, Narveson simplifies these nuanced ideas for any
beginning ethicist. Discussing theoretical elements ranging from intuitionism to
naturalism, emotivism to metaethics, Narveson’s approach to this complex topic
is one that any reader will find accessible.
The Handbook is a comprehensive reference work in ethical theory consisting of
commissioned articles by leading scholars. The first part treats meta-ethics and
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the second part normative ethical theory. As with all the Oxford Handbooks, the
collection is designed to achieve three goals: exposition of central ideas, criticism
of other approaches, and defenses of distinct points of view.
This volume provides an updated examination of the role that moral and political
philosophy can play in addressing problems in business ethics. The essays
contained within its pages represent the work of new scholars and address a
wide array of foundational issues such as distributive justice within firms, human
rights, ethical challenges of international business, the role of virtue in business
management, entrepreneurship and the relationship of markets and market
actors with democratic institutions.
Introduction to the role of virtue ethics in business, written by one of the foremost
Aristotelian scholars.
Packed with examples, this book offers a clear and engaging overview of ethical issues
in business. It begins with a discussion of foundational issues, including the objectivity
of ethics, the content of ethical theories, and the debate between capitalism and
socialism, making it suitable for the beginning student. It then examines ethical issues
in business in three broad areas. The first is the market. Issues explored are what can
be sold (the limits of markets) and how it can be sold (ethics in marketing). The second
is work. Topics in this area are health and safety, meaningful work, compensation,
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hiring and firing, privacy, and whistleblowing. The third area is the firm in society. Here
readers explore corporate social responsibility, corporate political activity, and the set of
ethical challenges that attend international business. Issues are introduced through realworld examples that underscore their importance and make them come alive.
Arguments for opposing positions are given fair hearings and students are encouraged
to develop and defend their own views. Key Features Introduces each topic with a realworld example, which is referenced regularly in the subsequent argument. Contains a
critical evaluation of capitalism and socialism, with a focus on private property, the
market system, and the welfare state. Explores the limits of markets and encourages
students to ask what should and should not be for sale. Explores the phenomena of
corporate political activity and ethical consumerism. Includes initial chapter overviews
and – at the end of each chapter – study questions and suggested additional readings.
While skeptics once saw the concept of business ethics as an oxymoron, modern
businesses are proving them wrong. Success depends not only on educating young
professionals about ethical practices, but on the implementation of these practices in all
aspects of a company. The Handbook of Research on Business Ethics and Corporate
Responsibilities explores the fundamental concepts that keep companies successful in
the era of globalization and the internet. Investigating the implementation of best
practices and how ethics can be taught to the next generation of business experts, this
handbook is an essential reference source for students, academics, business
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managers, or anyone interested in the increasingly interdisciplinary field of business
ethics and its applications in the world today.
An anthology of readings, legal perspectives, and cases in business ethics. Ethical
Theory and Business provides students with a strong understanding of ethics in
business. Case studies, a discussion of ethical theory, and a diverse range of
perspectives on specific topics give students the tools needed to address ethical
situations in business and challenge them to think for themselves. Learning Goals Upon
completing this book readers will be able to: Reflect on ethical and sustainable
business practices Understand the role of ethics in all function areas of business
including management, marketing, international business, human resources, finance,
and accounting Discuss the most pressing issues confronting business leaders today
Note: MySearchLab does not come automatically packaged with this text. To purchase
MySearchLab, please visit: www.mysearchlab.com or you can purchase a ValuePack
of the text + MySearchLab (at no additional cost): ValuePack ISBN-10: 0205201199 /
ValuePack ISBN-13: 9780205201198.
ALERT: Before you purchase, check with your instructor or review your course syllabus
to ensure that you select the correct ISBN. Several versions of Pearson's MyLab &
Mastering products exist for each title, including customized versions for individual
schools, and registrations are not transferable. In addition, you may need a CourseID,
provided by your instructor, to register for and use Pearson's MyLab & Mastering
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products. Packages Access codes for Pearson's MyLab & Mastering products may not
be included when purchasing or renting from companies other than Pearson; check
with the seller before completing your purchase. Used or rental books If you rent or
purchase a used book with an access code, the access code may have been redeemed
previously and you may have to purchase a new access code. Access codes Access
codes that are purchased from sellers other than Pearson carry a higher risk of being
either the wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- An anthology of readings, legal perspectives, and cases in business ethics.
Ethical Theory and Business provides students with a strong understanding of ethics in
business. Case studies, a discussion of ethical theory, and a diverse range of
perspectives on specific topics give students the tools needed to address ethical
situations in business and challenge them to think for themselves. Learning Goals Upon
completing this book readers will be able to: Reflect on ethical and sustainable
business practices Understand the role of ethics in all function areas of business
including management, marketing, international business, human resources, finance,
and accounting Discuss the most pressing issues confronting business leaders today
Note: MySearchLab does not come automatically packaged with this text. To purchase
MySearchLab, please visit: www.mysearchlab.com or you can purchase a ValuePack
of the text + MySearchLab (at no additional cost): ValuePack ISBN-10: 0205201199 /
ValuePack ISBN-13: 9780205201198.
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Ethics of Compassion places central themes from Buddhist (primarily) and Christian
moral teachings within the conceptual framework of Western normative ethics. What
results is a viable alternative ethical theory to those offered by utilitarians, Kantian
formalists, proponents of the natural law tradition, and advocates of virtue ethics. Ethics
of Compassion bridges Eastern and Western cultures, philosophical ethics and
religious moral discourse, and notions of acting rightly and of being virtuous.
Ethical Theory and BusinessCambridge University Press
The Business Ethics Workshop by James Brusseau focuses on reality and
engagement. Students respond to examples and contemporary cases that touch on
their own anxieties, desires and aspirations, and this textbook drives that without
sacrificing intellectual gravity. It incites student interest and gets to the core of ethical
issues.
Focusing on ethics in every aspect of the business environment, The Legal and Ethical
Environment of Business, Second Edition by Gerald R. Ferrera, Mystica M. Alexander,
William P. Wiggins, Cheryl Kirschner and Jonathan Darrow, prepares students to work
within current industry norms, practices, and legislation. Ethics coverage is integrated
throughout the book and featured in nearly every chapter. Ethical theory is interwoven
with practical applications using several novel pedagogical tools developed to promote
focused, thoughtful inquiry and to highlight the interplay of ethics and law. The book
also meets the needs of students who will be facing an increasingly international
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business environment. Integrated coverage of international issues goes beyond
comparative law topics and includes substantial coverage of central topics in
international business law, such as, bribery and the Foreign Corrupt Practices Act, key
provisions of the Convention on Contracts for the International Sales of Goods, and a
comparison of the Uniform Commercial Code and the UN Convention on Contracts for
the International Sale of Goods. Key Features: Excellent, pragmatic discussion of
business organization implications and legal aspects of expanding a U.S. business
internationally Crisp, thorough coverage of the Foreign Corrupt Practices Act, with
contextual material on corruption effects on society and business, as well as
explanation of the law and examples Readable, concise explanation of financing
international business transactions, including overview of international debtor-creditor
issues, risks specific to international transactions and description of the Letter of Credit
process
TRY (FREE for 14 days), OR RENT this title: www.wileystudentchoice.com Linda Treviño and
Kate Nelson bring together a mix of theory and practice in Managing Business Ethics: Straight
Talk about How to Do It Right, 7th Edition. In this new edition, the dynamic author team of
Linda Treviño, prolific researcher and Distinguished Professor, and Kate Nelson, Professor
and longtime practitioner of strategic organizational communications and human resources,
equip students with the pragmatic knowledge they need to identify and solve ethical dilemmas,
understand their own and others' ethical behavior, and promote ethical behavior in their
organization. Managing Business Ethics is the perfect text to prepare students for a range of
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roles in the business world--managers across business functions, communications
professionals, compliance officers, corporate counsels, human resources managers, and
senior executives.
This study provides a representation of the broad spectrum of theoretical work on topics
related to business ethics, with a particular focus on corporate citizenship. It considers
relations of business and society alongside social responsibility and moves on to examine the
historical and systemic foundations of business ethics, focusing on the concepts of social and
ethical responsibilities. The contributors explore established theories and concepts and their
impact on moral behaviour. Together, the contributions offer varied philosophical theories in
approaches to business ethics. The book will be a valuable resource for academics and
researchers with an interest in the theoretical development of business ethics.
Business Ethics will equip students with the strategies necessary to analyse and improve the
broad scope of business ethics today.
This broad-ranging reader collects key biblical, classical, cross-cultural, and contemporary
texts on how faith, especially Christianity, has shaped economic life in the past and how it can
continue to do so in our emerging global civilization. The readings assembled here -- drawn
from historical, theological, and social-theory resources -- provide a massive array of materials
unprecedented in a single volume. Drawing from sources as diverse as the Bible, the great
philosophers, and today's ethically committed business leaders, On Moral Business is ideal for
helping tomorrow's leaders understand better how to put our economic life on a sure moral
foundation.
The "Magic of Public Speaking" is a comprehensive step-by-step system for creating highly
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effective speeches. It is based on research from the top 1000 speakers in the modern world.
The techniques you will learn have been tested on hundreds of professional speakers and
work! You will receive the exact steps needed to create a speech that will keep your audience
on the edge of their seats. The book is easy to follow, entertaining to read, and uses many
examples from real speeches. This system will make sure that every time you go on stage your
speech is an outstanding one.
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