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Brand Style Guides
Profiles twenty domestic and international designers from both large and small firms,
highlighting approximately ten to fifteen projects for each designer.
"Wise, witty, readable, and very, very useful. A tour de force from the world's leading authority
on branding." —Anthony Hopwood, Said Business School, Oxford Brands are a cultural
phenomenon of our time. Yet, whether praised or derided, they have suffered from a critical
debate characterized by routine thinking, glib assumptions, or mere prejudice. Wally Olins
draws on a lifetime of marketing experience to explain why it is time to throw the old mission
statements away, what happens when a brand goes global, when we shouldn't automatically
assume that the customer comes first, and how it might be good news that branding is set to
spread even further. Above all, Olins provides a positive rejoinder to the new orthodoxies of the
"No Logo" critics of branding by showing how they confuse their views about brands with their
views about capitalism. As he argues, brands are no longer just about corporations, products,
and services. In fact, all the significant institutions in our lives—the towns, cities, regions, or
countries in which we live, our sports teams and museums, our consumer groups and
charities—are given strength, identity, a defining role, and a satisfying cohesion via branding,
one of the most significant social—as well as business—developments of modern times. Always
wise, questioning, and iconoclastic, Wally Olins takes us to the literal heart of the matter: our
crucial neglect of the way in which consumer decisions about brands are as emotional as all
the other important decisions in our lives. For everyone in marketing, advertising, design, and
business, and for anyone who wants to understand how the world works in the early twentyfirst century, this is one of those rare books that breaks the mold.
More people write for The Associated Press than for any newspaper in the world, and writersnearly two million of them-have bought more copies of The AP Stylebook than of any other
journalism reference. It provides facts and references for reporters, and defines usage,
spelling, and grammar for editors. There are separate sections for journalists specializing in
sports and business, and complete guidelines for how to write photo captions, file copy over
the wire, proofread text, handle copyrights, and avoid libel. This edition of The AP Stylebook
keeps pace with world events, common usage, and AP procedures.
Brand Bible is a comprehensive resource on brand design fundamentals. It looks at the
influences of modern design going back through time, delivering a short anatomical overview
and examines brand treatments and movements in design. You'll learn the steps necessary to
develop a successful brand system from defining the brand attributes and assessing the
competition, to working with materials and vendors, and all the steps in between. The author,
who is the president of the design group at Sterling Brands, has overseen the design/redesign
of major brands including Pepsi, Burger King, Tropicana, Kleenex, and many more.
“Guides readers toward the road less consumptive, offering practical advice and moral support
while making a convincing case that individual actions . . . do matter.” —Elizabeth Royte,
author, Garbage Land and Bottlemania Like many people, Beth Terry didn’t think an individual
could have much impact on the environment. But while laid up after surgery, she read an
article about the staggering amount of plastic polluting the oceans, and decided then and there
to kick her plastic habit. In Plastic-Free, she shows you how you can too, providing personal
anecdotes, stats about the environmental and health problems related to plastic, and individual
solutions and tips on how to limit your plastic footprint. Presenting both beginner and advanced
steps, Terry includes handy checklists and tables for easy reference, ways to get involved in
larger community actions, and profiles of individuals—Plastic-Free Heroes—who have gone
beyond personal solutions to create change on a larger scale. Fully updated for the paperback
edition, Plastic-Free also includes sections on letting go of eco-guilt, strategies for coping with
overwhelming problems, and ways to relate to other people who aren’t as far along on the
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plastic-free path. Both a practical guide and the story of a personal journey from helplessness
to empowerment, Plastic-Free is a must-read for those concerned about the ongoing health
and happiness of themselves, their children, and the planet.
The NASA Graphics Standards Manual, by Richard Danne and Bruce Blackburn, is a futuristic
vision for an agency at the cutting edge of science and exploration. Housed in a special antistatic package, the book features a foreword by Richard Danne, an essay by Christopher
Bonanos, scans of the original manual (from Danne's personal copy), reproductions of the
original NASA 35mm slide presentation, and scans of the Managers Guide, a follow-up booklet
distributed by NASA.
Ideal for students of design, independent designers, and entrepreneurs who want to expand
their understanding of effective design in business, Identity Designed is the definitive guide to
visual branding. Written by best-selling writer and renowned designer David Airey, Identity
Designed formalizes the process and the benefits of brand identity design and includes a
substantial collection of high-caliber projects from a variety of the world’s most talented design
studios. You’ll see the history and importance of branding, a contemporary assessment of
best practices, and how there’s always more than one way to exceed client expectations.
You’ll also learn a range of methods for conducting research, defining strategy, generating
ideas, developing touchpoints, implementing style guides, and futureproofing your designs.
Each identity case study is followed by a recap of key points. The book includes projects by
Lantern, Base, Pharus, OCD, Rice Creative, Foreign Policy, Underline Studio, Fedoriv, Freytag
Anderson, Bedow, Robot Food, Together Design, Believe in, Jack Renwick Studio, ico Design,
and Lundgren+Lindqvist. Identity Designed is a must-have, not only for designers, but also for
entrepreneurs who want to improve their work with a greater understanding of how good
design is good business.
Have you been naughty or nice? Get set for Christmas with our brand new magical Annual!
Enjoy Elf-themed activities, stories and makes in this charming new Annual and help make it
the best Christmas holiday ever! Includes recipes, craft ideas, quizes, puzzles, jokes, fun facts,
etc.

Adobe InDesign is the world’s premier page-layout tool, and its user-friendly yet
sophisticated typographic controls are a big reason why. This updated edition of Nigel
French’s InDesign Type, the first book to focus exclusively on the typographic features
of InDesign, provides a comprehensive overview of the application’s vast array of type
capabilities, from the basics of character-level formatting to strategies for designing
complex layouts using grids. With practical examples, loads of tips, and a wealth of
illustrations, InDesign Type offers guiding principles for how to get the best-looking type
in the most efficient way possible. InDesign Type is a rich resource for anyone who
wants to master the fine points of typography and works with Adobe InDesign.
Maximize the impact and precision of your message! Now in its fourth edition, the
Microsoft Manual of Style provides essential guidance to content creators, journalists,
technical writers, editors, and everyone else who writes about computer technology.
Direct from the Editorial Style Board at Microsoft—you get a comprehensive glossary of
both general technology terms and those specific to Microsoft; clear, concise usage and
style guidelines with helpful examples and alternatives; guidance on grammar, tone,
and voice; and best practices for writing content for the web, optimizing for accessibility,
and communicating to a worldwide audience. Fully updated and optimized for ease of
use, the Microsoft Manual of Style is designed to help you communicate clearly,
consistently, and accurately about technical topics—across a range of audiences and
media.
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The right brand identity has the power to attract, engage and compel people to do
business with you. But for many entrepreneurs, creating an effective brand can be a
challenge. Whether you're a start-up on a lemonade budget, or a seasoned
entrepreneur planning on working with a professional, an understanding of the process
is essential. In this comprehensive workbook, Fiona Humberstone will walk you through
the process of styling your brand. From finding your focus, creating an inspirational
vision and unlocking the power of colour psychology; Fiona will help you understand the
design details that will make your business irresistible. How to Style Your Brand will
ensure you get your branding right, first time. In How to Style Your Brand, Fiona shares
with you the secrets behind using colour to create an emotive connection; how to use
pattern and illustrations to add character and personality and how to carefully select
typefaces that add a distinctive and intentional edge to your designs
"The official style guide used by the writers and editors of the world's most authoritative
news organization."
WWW may be an acronym for the World Wide Web, but no one could fault you for
thinking it stands for wild, wild West. The rapid growth of the Web has meant having to
rely on style guides intended for print publishing, but these guides do not address the
new challenges of communicating online. Enter The Yahoo! Style Guide. From Yahoo!,
a leader in online content and one of the most visited Internet destinations in the world,
comes the definitive reference on the essential elements of Web style for writers,
editors, bloggers, and students. With topics that range from the basics of grammar and
punctuation to Web-specific ways to improve your writing, this comprehensive resource
will help you: - Shape your text for online reading - Construct clear and compelling copy
- Write eye-catching and effective headings - Develop your site's unique voice Streamline text for mobile users - Optimize webpages to boost your chances of
appearing in search results - Create better blogs and newsletters - Learn easy fixes for
your writing mistakes - Write clear user-interface text This essential sourcebook—based
on internal editorial practices that have helped Yahoo! writers and editors for the last
fifteen years—is now at your fingertips.
Whether you need to get dinner on the table for your family tonight or are planning your
next get-together with friends, Half Baked Harvest Cookbook has your new favorite
recipe. Tieghan Gerard grew up in the Colorado mountains as one of seven children.
When her dad took too long to make dinner every night, she started doing the
cooking--at age 15. Ever-determined to reign in the chaos of her big family, Tieghan
found her place in the kitchen. She had a knack for creating unique dishes, which led
her to launch her blog, Half Baked Harvest. Since then, millions of people have fallen in
love with her fresh take on comfort food, stunning photography, and charming life in the
mountains. While it might be a trek to get to Tieghan's barn-turned-test kitchen, her
creativity shines here: dress up that cheese board with a real honey comb; decorate a
standard salad with spicy, crispy sweet potato fries; serve stir fry over forbidden black
rice; give French Onion Soup an Irish kick with Guinness and soda bread; bake a
secret ingredient into your apple pie (hint: it's molasses). And a striking photograph
accompanies every recipe, making Half Baked Harvest Cookbook a feast your eyes,
too.
Michael Showalter’s Guys Can Be Cat Ladies Too is the hilarious all-access guide to
help a man comprehend, appreciate, and bond with the felines in his life. They say
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dogs are a man’s best friend. True! But what if that man’s girlfriend/boyfriend,
wife/husband, or mother-in-law has a cat? Is that the end for him? Is he resigned to an
eternity of estrangement from this furry creature with which he shares his life partner,
his favorite chair, and his sock drawer? Showalter offers hope for men everywhere in
their quest to understand and love cats. In this intimate portrait of one man’s love for
cats, you will learn the answers to burning questions such as: “Why are they all aloof
and weird and stuff?”; “They hate me, right?”; and “Is it true that they have nine
lives?” Armed with these and countless other valuable lessons, by the book’s end any
guy can be on the fast track to becoming a cat’s best friend. Praise for Guys Can Be
Cat Ladies Too: “Deep stuff is decorated by fabulously absurd humor.” —Catster.com
“So what have your cats taught you about loving yourself?” Michael Showalter: “Not a
lot, I’ll be honest.” —Esquire.com “Fabulously illustrated.” —Entertainment Weekly
Promote your business with clarity, ease, and authenticity. The Human Centered Brand
is a practical branding guide for service based businesses and creatives, that helps you
grow meaningful relationships with your clients and your audience. If you're a writer,
marketing consultant, creative agency owner, lawyer, illustrator, designer, developer,
psychotherapist, personal trainer, dentist, painter, musician, bookkeeper, or other type
of service business owner, the methods described in this book will assist you in
expressing yourself naturally and creating a resonant, remarkable, and sustainable
brand. Read this book to learn: Why conventional branding approaches don't work for
service based businesses. How to identify your core values and use them in your
business and marketing decisions. Different ways you can make your business unique
among all the competition. How to express yourself verbally through your website,
emails, articles, videos, talks, podcasts... What makes your "ideal clients" truly ideal,
and how to connect with real people who appreciate you as you are. How to craft an
effective tagline. What are the most important elements of a visual brand identity, and
how to use them to design your own brand. How to craft an exceptional client
experience and impress your clients with your professionalism. How your brand relates
to your business model, pricing, company culture, fashion style, and social impact.
Whether you're a complete beginner or have lots of experience with marketing and
design, you'll get new insights about your own brand, and fresh ideas you'll want to
implement right away. The companion workbook, checklists, templates, and other
bonuses ensure that you not only learn new information, but create a custom brand
strategy on your own. Learn more at humancenteredbrand.com

A revised new edition of the bestselling toolkit for creating, building, and
maintaining a strong brand From research and analysis through brand strategy,
design development through application design, and identity standards through
launch and governance, Designing Brand Identity, Fourth Edition offers brand
managers, marketers, and designers a proven, universal five-phase process for
creating and implementing effective brand identity. Enriched by new case studies
showcasing successful world-class brands, this Fourth Edition brings readers up
to date with a detailed look at the latest trends in branding, including social
networks, mobile devices, global markets, apps, video, and virtual brands.
Features more than 30 all-new case studies showing best practices and worldclass Updated to include more than 35 percent new material Offers a proven,
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universal five-phase process and methodology for creating and implementing
effective brand identity
Whether you’re new to web writing, or you’re a professional writer looking to
deepen your skills, this book is for you. You’ll learn how to write web copy that
addresses your readers’ needs and supports your business goals. Learn from
real-world examples and interviews with people who put these ideas into action
every day: Kristina Halvorson of Brain Traffic, Tiffani Jones Brown of Pinterest,
Randy J. Hunt of Etsy, Gabrielle Blair of Design Mom, Mandy Brown of
Editorially, Sarah Richards of GOV.UK, and more. Topics include: • Write
marketing copy, interface flows, blog posts, legal policies, and emails • Develop
behind-the-scenes documents like mission statements, survey questions, and
project briefs • Find your voice and adapt your tone for the situation • Build trust
and foster relationships with readers • Make a simple style guide “Writing is a
skill that will hugely benefit anyone’s career, and luckily, it’s a skill that anyone
can learn. Nicely Said is a wonderful guide to writing clearly and concisely for the
audience you’re trying to reach. Whether you’re a professional or just getting
started, you’ll find a ton to steal from here.” (—Austin Kleon, author of Steal Like
An Artist and Show Your Work! "Between them, Kate and Nicole have written for
many of the web's most valuable and respected companies. Their commitment to
clarity and kindness is the result of their experience, and it makes them
extraordinary teachers." - Erin Kissane, author of The Elements of Content
Strategy
Every day, thousands of passionate developers come up with new startup ideas
but lack the branding know-how to make them thrive. If you count yourself among
them, Lean Branding is here to help. This practical toolkit helps you build your
own robust, dynamic brands that generate conversion. You’ll find over 100 DIY
branding tactics and inspiring case studies, and step-by-step instructions for
building and measuring 25 essential brand strategy ingredients, from logo design
to demo-day pitches, using The Lean Startup methodology’s Build-MeasureLearn loop. Learn exactly what a brand is—and what it isn’t Build a minimal set of
brand ingredients that are viable in the marketplace: brand story, brand symbols,
and brand strategy Measure your brand ingredients by using meaningful metrics
to see if they meet your conversion goals Pivot your brand ingredients in new
directions based on what you’ve learned—by optimizing rather than trashing
Focus specifically on brand story, symbols, or strategy by following the BuildMeasure-Learn chapters that apply
There are a lot of books out there that show collections of logos. But David
Airey’s “Logo Design Love” is something different: it’s a guide for designers
(and clients) who want to understand what this mysterious business is all about.
Written in reader-friendly, concise language, with a minimum of designer jargon,
Airey gives a surprisingly clear explanation of the process, using a wide
assortment of real-life examples to support his points. Anyone involved in
creating visual identities, or wanting to learn how to go about it, will find this book
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invaluable. - Tom Geismar, Chermayeff & Geismar In Logo Design Love, Irish
graphic designer David Airey brings the best parts of his wildly popular blog of
the same name to the printed page. Just as in the blog, David fills each page of
this simple, modern-looking book with gorgeous logos and real world anecdotes
that illustrate best practices for designing brand identity systems that last. David
not only shares his experiences working with clients, including sketches and final
results of his successful designs, but uses the work of many well-known
designers to explain why well-crafted brand identity systems are important, how
to create iconic logos, and how to best work with clients to achieve success as a
designer. Contributors include Gerard Huerta, who designed the logos for Time
magazine and Waldenbooks; Lindon Leader, who created the current FedEx
brand identity system as well as the CIGNA logo; and many more. Readers will
learn: Why one logo is more effective than another How to create their own iconic
designs What sets some designers above the rest Best practices for working with
clients 25 practical design tips for creating logos that last
This book demonstrates the step-by-step process involved in designing a Web
site. Readers are assumed to be familiar with whatever Web publishing tool they
are using. The guide gives few technical details but instead focuses on the
usability, layout, and attractiveness of a Web site, with the goal being to make it
as popular with the intended audience as possible. Considerations such as
graphics, typography, and multimedia enhancements are discussed.
New York Times bestselling author Donald Miller uses the seven universal
elements of powerful stories to teach readers how to dramatically improve how
they connect with customers and grow their businesses. Donald Miller’s
StoryBrand process is a proven solution to the struggle business leaders face
when talking about their businesses. This revolutionary method for connecting
with customers provides readers with the ultimate competitive advantage,
revealing the secret for helping their customers understand the compelling
benefits of using their products, ideas, or services. Building a StoryBrand does
this by teaching readers the seven universal story points all humans respond to;
the real reason customers make purchases; how to simplify a brand message so
people understand it; and how to create the most effective messaging for
websites, brochures, and social media. Whether you are the marketing director of
a multibillion dollar company, the owner of a small business, a politician running
for office, or the lead singer of a rock band, Building a StoryBrand will forever
transform the way you talk about who you are, what you do, and the unique value
you bring to your customers.
A nonprofit's real-world survival guide and nitty-gritty how-to handbook This downto-earth book shows how to hack through the bewildering jungle of marketing
options and miles-long to-do lists to clear a marketing path that's right for your
organization, no matter how understaffed or underfunded. You'll see how to
shape a marketing program that starts from where you are now and grows with
your organization, using smart and savvy communications techniques, both
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offline and online. Combining big-picture management and strategic decisionmaking with reader-friendly tips for implementing a marketing program day in and
day out, this book provides a simple yet powerful framework for building support
for your organization's mission and programs. Includes cost-effective strategies
and proven tactics for nonprofits An ideal resource for thriving during challenging
times Fast, friendly, and realistic advice to help you navigate the day-by-day
demands of any nonprofit Written by one of the leading sources of how-to info
and can-do inspiration for small and medium-sized nonprofit organizations, Kivi
Leroux Miller is,among other things, a communication consultant and trainer, and
president of EcoScribe Communications and Nonprofit Marketing Guide.com.
A clear, accessible introduction for writers of all material on the principles of good
writing, guidelines on manuscript presentation, and an outline of publishing
options. Contains copious 'real' examples, an appendix of templates for standard
forms and letters, a glossary of publishing terms, a bibliography and an index.
What happens when two holidays collide? Thirteen days of frighteningly festive fun!
Count down the days to see Jack, Sally, and their Halloween Town friends put a spooky
spin on Christmas traditions! Jack Skellington is here from Halloween Town. You'll
notice his handiwork scattered around. This year, he's decided to play Sandy Claws.
But when Halloween creates Christmas . . . you might see a few flaws. From the minds
of Tim Burton, Disney Imagineers, and acclaimed artist Jerrod Maruyama comes a
picture book celebrating the classic animated film and the Disneyland ride it inspired.
Renowned Imagineers Steven Davison and Carolyn Gardner's text turns turtle doves
and French hens into floating candles and true-love potions, accompanied by beloved
Burton characters painted in a new art style that will appeal to fans of all ages. Adorably
spooky and frightfully festive, this tale will get fans of all ages into the holiday spirit!
Brand the Change is a guidebook to build your own brand. It contains 23 tools and
exercises, 14 case studies from change making organisations across the world and 7
guest essays from experts.
”Demystifies object-oriented programming, and lays out how to use it to design truly
secure and performant applications.” —Charles Soetan, Plum.io Key Features Dozens
of techniques for writing object-oriented code that’s easy to read, reuse, and maintain
Write code that other programmers will instantly understand Design rules for
constructing objects, changing and exposing state, and more Examples written in an
instantly familiar pseudocode that’s easy to apply to Java, Python, C#, and any objectoriented language Purchase of the print book includes a free eBook in PDF, Kindle, and
ePub formats from Manning Publications. About The Book Well-written object-oriented
code is easy to read, modify, and debug. Elevate your coding style by mastering the
universal best practices for object design presented in this book. These clearly
presented rules, which apply to any OO language, maximize the clarity and durability of
your codebase and increase productivity for you and your team. In Object Design Style
Guide, veteran developer Matthias Noback lays out design rules for constructing
objects, defining methods, and much more. All examples use instantly familiar
pseudocode, so you can follow along in the language you prefer. You’ll go case by
case through important scenarios and challenges for object design and then walk
through a simple web application that demonstrates how different types of objects can
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work together effectively. What You Will Learn Universal design rules for a wide range
of objects Best practices for testing objects A catalog of common object types Changing
and exposing state Test your object design skills with exercises This Book Is Written
For For readers familiar with an object-oriented language and basic application
architecture. About the Author Matthias Noback is a professional web developer with
nearly two decades of experience. He runs his own web development, training, and
consultancy company called “Noback’s Office.” Table of Contents: 1 ¦ Programming
with objects: A primer 2 ¦ Creating services 3 ¦ Creating other objects 4 ¦ Manipulating
objects 5 ¦ Using objects 6 ¦ Retrieving information 7 ¦ Performing tasks 8 ¦ Dividing
responsibilities 9 ¦ Changing the behavior of services 10 ¦ A field guide to objects 11 ¦
Epilogue
The Gregg Reference Manual 9e by William Sabin is intended for anyone who writes,
edits, or prepares material for distribution or publication. For nearly fifty years, this
manual has been recognized as the best style manual for business professionals and
for students who want to master the on-the-job standards of business professionals.
Copyright © Libri GmbH. All rights reserved.
You're either a Purple Cow or you're not. You're either remarkable or invisible. Make
your choice. What do Apple, Starbucks, Dyson and Pret a Manger have in common?
How do they achieve spectacular growth, leaving behind former tried-and-true brands
to gasp their last? The old checklist of P's used by marketers - Pricing, Promotion,
Publicity - aren't working anymore. The golden age of advertising is over. It's time to
add a new P - the Purple Cow. Purple Cow describes something phenomenal,
something counterintuitive and exciting and flat-out unbelievable. In his new bestseller,
Seth Godin urges you to put a Purple Cow into everything you build, and everything you
do, to create something truly noticeable. It's a manifesto for anyone who wants to help
create products and services that are worth marketing in the first place. If you enjoyed
reading this, check out Seth Godin's business classic This is Marketing.
The revolutionary guide that challenged businesses around the world to stop selling to
their buyers and start answering their questions to get results; revised and updated to
address new technology, trends, the continuous evolution of the digital consumer, and
much more In today’s digital age, the traditional sales funnel—marketing at the top,
sales in the middle, customer service at the bottom—is no longer effective. To be
successful, businesses must obsess over the questions, concerns, and problems their
buyers have, and address them as honestly and as thoroughly as possible. Every day,
buyers turn to search engines to ask billions of questions. Having the answers they
need can attract thousands of potential buyers to your company—but only if your content
strategy puts your answers at the top of those search results. It’s a simple and
powerful equation that produces growth and success: They Ask, You Answer. Using
these principles, author Marcus Sheridan led his struggling pool company from the
bleak depths of the housing crash of 2008 to become one of the largest pool installers
in the United States. Discover how his proven strategy can work for your business and
master the principles of inbound and content marketing that have empowered
thousands of companies to achieve exceptional growth. They Ask, You Answer is a
straightforward guide filled with practical tactics and insights for transforming your
marketing strategy. This new edition has been fully revised and updated to reflect the
evolution of content marketing and the increasing demands of today’s internet-savvy
Page 8/11

Read Free Brand Style Guides
buyers. New chapters explore the impact of technology, conversational marketing, the
essential elements every business website should possess, the rise of video, and new
stories from companies that have achieved remarkable results with They Ask, You
Answer. Upon reading this book, you will know: How to build trust with buyers through
content and video. How to turn your web presence into a magnet for qualified buyers.
What works and what doesn’t through new case studies, featuring real-world results
from companies that have embraced these principles. Why you need to think of your
business as a media company, instead of relying on more traditional (and ineffective)
ways of advertising and marketing. How to achieve buy-in at your company and truly
embrace a culture of content and video. How to transform your current customer base
into loyal brand advocates for your company. They Ask, You Answer is a must-have
resource for companies that want a fresh approach to marketing and sales that is
proven to generate more traffic, leads, and sales.
Written by a fundraiser for fundraisers. The Digital Fundraising Blueprint provides a onestop resource for nonprofits to use when it comes to raising more money online. The
strategies and tactics contained in this book are the exact same ones used by the
author, a digital fundraising consultant, that helped raise over $100 million for
nonprofits. Now, you have access to the same tips and frameworks, which can power
your nonprofit to do more good in the world. This book goes into detail about raising
money via website content, email, social media, social media ads, search engine
marketing, online display ads, mobile, and more! In addition, this book is loaded with
tips that you can immediately put into place to incrementally generate more money for
your nonprofit. What about Snapchat, Amazon Alexa, and Facebook Live? There are
tips on those in this book as well. Looking for ways to incorporate digital with your direct
mail fundraising efforts? That's in here too. For a beginner audience, it provides
education on digital fundraising terms and marketing channels. For nonprofit leaders
that may not be directly engaged with the digital efforts of its organization, this book will
provide a baseline to understand the concepts and learn how to ask the right questions.
For a more advanced digital fundraising audience, this book will include several tips for
digital creative, testing ideas, donation page recommendations, and an overview of the
digital fundraising ecosystem. The content of this book will spark ideas that will help you
take your digital fundraising to the next level. In addition to providing information on
what digital fundraising is and how to use it, this book also walks the reader through
how to plan and organize your fundraising efforts. This is the most comprehensive book
on the market about digital fundraising, based on real-life experience, not theories or
second-hand knowledge. The following are topics covered in The Digital Fundraising
Blueprint:The Digital Fundraising Ecosystem OverviewDigital Fundraising
ComponentsYour WebsiteWebsite Hierarchy of ContentWebsite User Experience
(UX)Website Branding and PositioningWebsite Email Capture TipsDonation Page
TipsWebsite Content TipsWebsite Tracking & AnalyticsWebsite Search Engine
Optimization (SEO)Website Privacy Policy, Terms & Conditions, and GDPREmailEmail
Acquisition TipsThe Anatomy of a Fundraising EmailFundraising Email TipsAffirmation
Email TipsCAN-SPAM Overview & Email BlacklistingEmail List HygieneEmail
TestingEmail Design TipsSocial Media
OverviewFacebookYouTubeInstagramTwitterLinkedInSnapchatDigital Media
OverviewSearch Engine Marketing (SEM)Google Ad GrantsOnline Display AdsSocial
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Media AdsContent MarketingDigital Integration with Direct MailMobile FundraisingOther
Digital Fundraising ChannelsThe Digital Fundraising FunnelAnnual Digital Fundraising
PlanningTypes of Annual Planning AssetsHow to Prioritize Your Digital Fundraising
ChannelsDigital Campaigns Overview
THE BRAND GAP is the first book to present a unified theory of brand-building.
Whereas most books on branding are weighted toward either a strategic or creative
approach, this book shows how both ways of thinking can unite to produce a
“charismatic brand”—a brand that customers feel is essential to their lives. In an
entertaining two-hour read you’ll learn: • the new definition of brand • the five essential
disciplines of brand-building • how branding is changing the dynamics of competition •
the three most powerful questions to ask about any brand • why collaboration is the key
to brand-building • how design determines a customer’s experience • how to test
brand concepts quickly and cheaply • the importance of managing brands from the
inside • 220-word brand glossary From the back cover: Not since McLuhan’s THE
MEDIUM IS THE MESSAGE has a book compressed so many ideas into so few pages.
Using the visual language of the boardroom, Neumeier presents the first unified theory
of branding—a set of five disciplines to help companies bridge the gap between brand
strategy and customer experience. Those with a grasp of branding will be inspired by
the new perspectives they find here, and those who would like to understand it better
will suddenly “get it.” This deceptively simple book offers everyone in the company
access to “the most powerful business tool since the spreadsheet.”
In Logo Design Love, Irish graphic designer David Airey brings the best parts of his
wildly popular blog of the same name to the printed page. Just as in the blog, David fills
each page of this simple, modern-looking book with gorgeous logos and real world
anecdotes that illustrate best practices for designing brand identity systems that last.
George Orwell set out ‘to make political writing into an art’, and to a wide extent this
aim shaped the future of English literature – his descriptions of authoritarian regimes
helped to form a new vocabulary that is fundamental to understanding totalitarianism.
While 1984 and Animal Farm are amongst the most popular classic novels in the
English language, this new series of Orwell’s essays seeks to bring a wider selection of
his writing on politics and literature to a new readership. In Politics and the English
Language, the second in the Orwell’s Essays series, Orwell takes aim at the language
used in politics, which, he says, ‘is designed to make lies sound truthful and murder
respectable, and to give an appearance of solidity to pure wind’. In an age where the
language used in politics is constantly under the microscope, Orwell’s Politics and the
English Language is just as relevant today, and gives the reader a vital understanding
of the tactics at play. 'A writer who can – and must – be rediscovered with every age.' —
Irish Times
Building Better Brands is the essential guide to creating and evolving brands.
Leveraging three decades of brand consulting for legendary companies like Caterpillar,
Harley-Davidson, 3M, Owens-Illinois, National Australia Bank, and American Express,
as well as middle-market and new-media startups, Scott Lerman shares the processes
and frameworks needed to build great brands. This book is for you if you're a CEO
seeking to enhance your knowledge of the branding process, a
marketing/communications specialist who wants to take a leadership role in advancing
an organizations brand, a brand consultant who is striving to sharpen and extend your
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skills, or a student who wants to jump-start a career in branding. Whatever its starting
point--market leader or struggling competitor--any organization that follows this step-bystep guide will end up with a better brand.
Revised and updated for the newest digital platforms—the classic guide to business
writing style and protocols While retaining all the valuable information that has made
The Business Style Handbook a modern classic, the second edition provides new
words, phrases and guidance to help you express yourself clearly, confidently and
correctly on any digital platform. New to this edition: Updated A-to-Z section with 250
new entries Best practices for email in a world of portable devices Insights from
communications executives at global companies Praise for The Business Style
Handbook “This may be the handiest and clearest book of tips on basic business
writing I’ve read in a long time.” —Pam Robinson, cofounder, the American Copy
Editors Society “An excellent primer on how to communicate effectively in a business
setting.” —Michael Barry, vice president, media relations, Insurance Information Institute
“This book is especially helpful for people when English is their second language. I
recommend it to all my business classes.” —Elizabeth Xu, Ph.D., author, executive
mentor and leadership class instructor, Stanford University “You never want poor
writing to get in the way of what you’re saying. . . . This style guide is a valuable
resource to help ensure that the quality of your writing differentiates you.” —Bart
Mosley, principal and chief investment officer, Alprion Capital Management LP
User experience (UX) design has traditionally been a deliverables-based practice, with
wireframes, site maps, flow diagrams, and mockups. But in today’s web-driven reality,
orchestrating the entire design from the get-go no longer works. This hands-on book
demonstrates Lean UX, a deeply collaborative and cross-functional process that lets
you strip away heavy deliverables in favor of building shared understanding with the
rest of the product team. Lean UX is the evolution of product design; refined through
the real-world experiences of companies large and small, these practices and principles
help you maintain daily, continuous engagement with your teammates, rather than work
in isolation. This book shows you how to use Lean UX on your own projects. Get a
tactical understanding of Lean UX—and how it changes the way teams work together
Frame a vision of the problem you’re solving and focus your team on the right
outcomes Bring the designer’s tool kit to the rest of your product team Break down the
silos created by job titles and learn to trust your teammates Improve the quality and
productivity of your teams, and focus on validated experiences as opposed to
deliverables/documents Learn how Lean UX integrates with Agile UX
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