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Great is no longer good enough. Beyond Great delivers
a powerful new playbook of 9 core strategies to thrive in
a post-COVID world where all the rules of the game are
being re-written. Beyond Great answers to two
fundamental questions which face business leaders
today in a world shaped by daunting and disruptive
technological, economic, and social change. First, what
is outstanding performance in this new volatile era?
Second, how do we build competitive advantage in a
world with new and often uncertain rules? Supported by
years of research and hands-on consulting practice, this
book presents a comprehensive framework for building a
high performing, resilient, adaptive, and socially
responsible global company. The book begins by taking
an incisive look at these disruptive forces transforming
globalization, including economic nationalism; the boom
in data flows and digital commerce; the rise of China;
heightened public concerns about capitalism and the
environment; and the emergence of borderless
communities of digitally connected consumers. Distilled
from the study of hundreds of companies and interviews
with dozens of business leaders, the authors have
distilled nine core strategies – the new winning playbook
of the 21st century. Beyond Great argues that business
leaders today must lead with a new kind of openness,
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strategies and operational norms atop existing ones to
allow for "always-on" transformation. Leaders must
master a whole new set of rules about what it takes to be
"global," becoming shapeshifters adept at handling
contradiction, multiplicity, and nuance. This book will
show them how.
Social media is now the dominant online activity and
drives more website traffic than online search. The
implications for businesses are as profound as the rise of
Google 15 years ago. Amidst the demands of running a
business, it can be alluring to fully delegate "digital" to
the digital team. But in today's wired environment, digital
is actually everyone's job. Company leaders and
professionals must seek to personally grasp the tectonic
changes arising from the always-connected customer,
and then rethink traditional business models, business
practices, and even their own job responsibilities and
careers accordingly. In The Social Business Imperative ,
Silicon Valley entrepreneur and renowned thought leader
Clara Shih identifies powerful new opportunities created
by social media across the entire customer lifecycle. As
described in the book's foreword, written by Starbucks
Chairman and CEO Howard Schultz, this guide is a mustread for all professionals. From boards of directors,
CEOs, and Chief Marketing Officers to to front-line sales
managers, recruiters, IT, and compliance directors, no
role is untouched by the social, mobile, digital
transformation. This book explains how to adapt and
thrive in this brilliant new world order by understanding
the transformation taking place not only in one's own
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journey. Only with
this broader understanding can functional leaders
collaborate on delivering a cohesive experience
spanning previous organizational silos. Going far beyond
her global bestseller The Facebook Era , Shih offers
unprecedented insights into why and how traditional
organizations must re-imagine their existing business
processes to capture “the digital last mile” across social,
mobile messaging apps, Internet of Everything, and the
collaborative economy. Drawing on her immense
experience helping Fortune 500 companies
operationalize digital transformation to drive measurable
uplift in sales and loyalty, Shih also presents powerful
new case studies spanning multiple industries and
companies from Wells Fargo to Warby Parker. “A book
worth reading, a voice worth listening to, from a leader of
real consequence. A clarion call on the promise and
potential of social channels to transform business.”
—Walter Robb, Co-CEO, Whole Foods Market “This is a
must-read for any business leader who wants to thrive in
this time of disruptive change.” —Chip Bergh, President &
CEO, Levi Strauss & Co. "Whether you're a global brand,
small local business, or individual who wants to turn your
passion into a livelihood, this book simply and clearly
articulates how to channel the power of social media to
delight audiences and grow your business." —Marne
Levine, COO of Instagram “Almost overnight, social
media has transformed business and the way we as
companies interact with our customers. In a way, social
media has become part of everyone’s job. Clara's book
gets right to the heart of the matter and gets us thinking
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critically about
what
could be next
on this roller coaster
ride.” — Robin Hayes, President and CEO, JetBlue “The
power of Clara’s book is it highlights not only social
media practices but fundamental business practices and
how company leaders need to entirely rethink customer
engagement models. The implications for every
business, regardless of industry or geography, of
today’s social, connected consumer cannot be
overstated. This book provides a powerful vision and
compelling call to action for company leaders
everywhere.” — Ted Mathas, Chairman and CEO, New
York Life
Today, "social entrepreneurship" describes a host of new
initiatives, and often refers to approaches that are
breaking from traditional philanthropic and charitable
organizational behavior. Nowhere is this more true than
in the United States—where, from 1995–2005, the
number of non-profit organizations registered with the
IRS grew by 53%. But, what types of change have these
social entrepreneurial efforts brought to the world of civil
society and philanthropy? What works in today's
environment? And, what barriers are these new efforts
breaking down as they endeavor to make the world a
better place? The Real Problem Solvers brings together
leading entrepreneurs, funders, investors, thinkers, and
champions in the field to answer these questions from
their own, first-person perspectives. Contributors include
marquee figures, such as Nobel Laureate Muhammad
Yunus, Ashoka Founder Bill Drayton, Jacqueline
Novogratz, Founder of the Acumen Fund, and Sally
Osberg, CEO of the Skoll Foundation. The core chapters
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question-and-answers sections that weave together the
voices of various contributors. In no other book are so
many leaders presented side-by-side. Therefore, this is
the ideal accessible and personal introduction for
students of and newcomers to social entrepreneurship.
Conceptualized and put into practice by Nobel Peace
Prize Laureate and Presidential Medal of Freedom
recipient Dr. Muhammad Yunus, social businesses work
to address social ills such as poverty, lack of health care,
gaps in education and environmental challenges. This
book explores the ideation, practice and evaluation of the
concept of social business. Not just theoretical
foundations but several case studies of social
businesses around the world and state-of-the-art
assessment of the issues that arise in the planning,
marketing and evaluation of social businesses, are
featured in this book. This cutting-edge collection of
articles, presented by the California Institute for Social
Business (CISB) in collaboration with Professor Yunus,
is one of the first comprehensive collections of theory
and research on the emerging field of social business.
The diverse group of authors come from around the
world and from various disciplinary backgrounds,
representing the leading academic experts on social
business phenomena.
The Nobel Peace Prize winner and bestselling author
shows how entrepreneurial spirit and business smarts
can be harnessed to create sustainable businesses that
can solve the world's biggest problems. Muhammad
Yunus, the practical visionary who pioneered microcredit
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and, with his
Grameen
Bank, won
the 2006 Nobel Peace
Prize, has developed a new dimension for capitalism
which he calls "social business." The social business
model has been adopted by corporations, entrepreneurs,
and social activists across the globe. Its goal is to create
self-supporting, viable commercial enterprises that
generate economic growth as they produce goods and
services to fulfill human needs. In Building Social
Business, Yunus shows how social business can be put
into practice and explains why it holds the potential to
redeem the failed promise of free-market enterprise.
Social entrepreneurship is a revolution occurring around
the world today. People from all walks of life are
developing and implementing innovative, effective, and
sustainable solutions in response to social and
environmental challenges. These solutions include
products, services, and interventions brought to market
by new startups and existing orga
Résumé en anglais.
This book will help small business owners and marketers
feel comfortable using social media to promote their
businesses, regardless of their past experiences or level
of expertise. * Interviews with 25 small business owners
and marketers detailing how they are using social media
successfully right now * An evaluation tool and example
spreadsheets for conducting a social media audit * Callouts that show how different types of businesses can
implement various marketing ideas * Action-item tips that
can be used in online messaging today

A winner of the Nobel Peace Prize and bestselling
author of Banker to the Poor offers his vision of an
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emerging new economic system that can save
humankind and the planet Muhammad Yunus, who
created microcredit, invented social business, and
earned a Nobel Peace Prize for his work in
alleviating poverty, is one of today's most trenchant
social critics. Now he declares it's time to admit that
the capitalist engine is broken--that in its current
form it inevitably leads to rampant inequality,
massive unemployment, and environmental
destruction. We need a new economic system that
unleashes altruism as a creative force just as
powerful as self-interest. Is this a pipe dream? Not at
all. In the last decade, thousands of people and
organizations have already embraced Yunus's vision
of a new form of capitalism, launching innovative
social businesses designed to serve human needs
rather than accumulate wealth. They are bringing
solar energy to millions of homes in Bangladesh;
turning thousands of unemployed young people into
entrepreneurs through equity investments; financing
female-owned businesses in cities across the United
States; bringing mobility, shelter, and other services
to the rural poor in France; and creating a global
support network to help young entrepreneurs launch
their start-ups. In A World of Three Zeros, Yunus
describes the new civilization emerging from the
economic experiments his work has helped to
inspire. He explains how global companies like
McCain, Renault, Essilor, and Danone got involved
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with this new economic model through their own
social action groups, describes the ingenious new
financial tools now funding social businesses, and
sketches the legal and regulatory changes needed to
jumpstart the next wave of socially driven
innovations. And he invites young people, business
and political leaders, and ordinary citizens to join the
movement and help create the better world we all
dream of.
What people get out of social media—and how
businesses can get more out of it Almost no one had
heard of social media a decade ago, but today
websites such as Facebook, Twitter, and LinkedIn
have more than 1 billion users and account for
almost 25 percent of Internet use. Practically
overnight, social media seems indispensable to our
lives—from friendship and dating to news and
business. What makes social media so different from
traditional media? Answering that question is the key
to making social media work for any business,
argues Miko?aj Piskorski, one of the world's leading
experts on the business of social media. In A Social
Strategy, he provides the most convincing answer
yet, one backed by original research, data, and case
studies from companies such as Nike and American
Express. Drawing on his analysis of proprietary data
from social media sites, Piskorski argues that the
secret of successful ones is that they allow people to
fulfill social needs that either can’t be met offline or
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can be met only at much greater cost. This insight
provides the key to how companies can leverage
social platforms to create a sustainable competitive
advantage. Companies need to help people interact
with each other before they will promote products to
their friends or help companies in other ways. Done
right, a company’s social media should benefit
customers and the firm. Piskorski calls this "a social
strategy," and he describes how companies such as
Yelp and Zynga have done it. Groundbreaking and
important, A Social Strategy provides not only a
story- and data-driven explanation for the explosion
of social media but also an invaluable, concrete road
map for any company that wants to tap the
marketing potential of this remarkable phenomenon.
Essay from the year 2016 in the subject Business
economics - Company formation, Business Plans,
American International University-Bangladesh,
course: Psychology, language: English, abstract:
Yunus in his book, "Building Social Business",
dedicates the nine short chapters of the book to
explaining the meaning of a social business in the
current world. Many scholars have characterized it
way before Yunus did. However, Yunus still thinks of
a social business as just another form of monetary
association that connects an ecological, social, and
even moral, ecological target with a business. He
also provides a guide in relation to how the new
businesses can expand and even develop in
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different dimensions and also thrive in the business
world. In the real sense, I discovered much to
appreciate in the book as far as Yunus arguments
are put into consideration. The essay aims at
analyzing the book "Building Social Business" by
majorly focusing on his ideas on social business,
strategies, and the experiences provided in the book
Academics extol high-minded ideals, such as serving
the common good and promoting social justice.
Universities aim to be centers of learning that find
the best and brightest students, treat them fairly, and
equip them with the knowledge they need to lead
better lives. But as Jason Brennan and Phillip
Magness show in Cracks in the Ivory Tower,
American universities fall far short of this ideal. At
almost every level, they find that students,
professors, and administrators are guided by selfinterest rather than ethical concerns. College
bureaucratic structures also often incentivize and
reward bad behavior, while disincentivizing and even
punishing good behavior. Most students, faculty, and
administrators are out to serve themselves and pass
their costs onto others. The problems are deep and
pervasive: most academic marketing and advertising
is semi-fraudulent. To justify their own pay raises
and higher budgets, administrators hire expensive
and unnecessary staff. Faculty exploit students for
tuition dollars through gen-ed requirements.
Students hardly learn anything and cheating is
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pervasive. At every level, academics disguise their
pursuit of self-interest with high-faluting moral
language. Marshaling an array of data, Brennan and
Magness expose many of the ethical failings of
academia and in turn reshape our understanding of
how such high power institutions run their business.
Everyone knows academia is dysfunctional. Brennan
and Magness show the problems are worse than
anyone realized. Academics have only themselves
to blame.
Who drives transformation in society? How do they
do it? In this compelling book, strategy guru Roger L.
Martin and Skoll Foundation President and CEO
Sally R. Osberg describe how social entrepreneurs
target systems that exist in a stable but unjust
equilibrium and transform them into entirely new,
superior, and sustainable equilibria. All of these
leaders--call them disrupters, visionaries, or
changemakers--develop, build, and scale their
solutions in ways that bring about the truly
revolutionary change that makes the world a fairer
and better place. The book begins with a probing
and useful theory of social entrepreneurship, moving
through history to illuminate what it is, how it works,
and the nature of its role in modern society. The
authors then set out a framework for understanding
how successful social entrepreneuars actually go
about producing transformative change. There are
four key stages: understanding the world;
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envisioning a new future; building a model for
change; and scaling the solution. With both depth
and nuance, Martin and Osberg offer rich examples
and personal stories and share lessons and tools
invaluable to anyone who aspires to drive positive
change, whatever the context. Getting Beyond Better
sets forth a bold new framework, demonstrating how
and why meaningful change actually happens in the
world and providing concrete lessons and a practical
model for businesses, policymakers, civil society
organizations, and individuals who seek to transform
our world for good.
Demonstrates how social business transforms lives,
offers practical guidance for those who want to
create social businesses, explains how policies must
be adapted to make room for the social-business
model and shows how social business can redeem
the failed promise of free-market enterprise. By a
Nobel Peace Prize winner. Reprint.
Extreme poverty continues to afflict the world, and it
requires urgent action. Social innovation can be the
driving force to spark change and to find common
ground for shared value creation, particularly when it
is directed at low-income markets. Leading
companies have recently developed innovative
forms of social innovation by combining three
elements - the concept of shared value creation, the
theory of the fortune at the bottom of the pyramid,
and a corporate social entrepreneurship approach Page 12/33
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which they use to enter low-income markets by
helping to solve global challenges while
simultaneously generating profits.The book identifies
the main forms of social innovation: social business
models, social products and social communication
strategies. Further, it shows how companies can
successfully implement social innovation and
presents new forms of social business models that
can be used to target low-income markets. Finally,
the book presents key success factors related to the
social product innovation process and corresponding
communication.
In the last two decades, the quest for a widely
accepted definition of social enterprise has been a
central issue in a great number of publications. The
main objective of the ICSEM Project on which this
book is based was to show that the social enterprise
field would benefit much more from linking
conceptualisation efforts to the huge diversity of
social enterprises than from an additional and
ambitious attempt at providing an encompassing
definition. Starting from a hypothesis that could be
termed "the impossibility of a unified definition", the
ICSEM research strategy relied on bottom-up
approaches to capture the social enterprise
phenomenon in its local and national contexts. This
strategy made it possible to take into account and
give legitimacy to locally embedded approaches,
while simultaneously allowing for the identification of
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major social enterprise models to delineate the field
on common grounds at the international level. Social
Enterprise in Western Europe –the third volume in a
series of four ICSEM-based books on social
enterprise worldwide – will serve as a key reference
and resource for teachers, researchers, students,
experts, policy makers, journalists and others who
want to acquire a broad understanding of the social
enterprise and social entrepreneurship phenomena
as they emerge and develop in this region.
In the absence of a widely accepted and common definition of
social enterprise (SE), a large research project, the
"International Comparative Social Enterprise Models"
(ICSEM) Project, was carried out over a five-year period; it
involved more than 200 researchers from 55 countries and
relied on bottom-up approaches to capture the SE
phenomenon. This strategy made it possible to take into
account and give legitimacy to locally embedded approaches,
thus resulting in an analysis encompassing a wide diversity of
social enterprises, while simultaneously allowing for the
identification of major SE models to delineate the field on
common grounds at the international level. These SE models
reveal or confirm an overall trend towards new ways of
sharing the responsibility for the common good in today’s
economies and societies. We tend to consider as good news
the fact that social enterprises actually stem from all parts of
the economy. Indeed, societies are facing many complex
challenges at all levels, from the local to the global level. The
diversity and internal variety of SE models are a sign of a
broadly shared willingness to develop appropriate—although
sometimes embryonic—responses to these challenges, on the
basis of innovative economic/business models driven by a
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In spite
of their weaknesses,
enterprises may be seen as advocates for and vehicles of the
general interest across the whole economy. Of course, the
debate about privatisation, deregulation and globalised
market competition—all factors that may hinder efforts in the
search for the common good–has to be addressed as well.
The first of a series of four ICSEM books, Social Enterprise in
Asia will serve as a key reference and resource for teachers,
researchers, students, experts, policy makers, journalists and
other categories of people who want to acquire a broad
understanding of the phenomena of social enterprise and
social entrepreneurship as they emerge and develop across
the world.
This book introduces students and others to the discipline of
social entrepreneurship, which encourages the creation of
enterprises that are socially inclusive yet economically and
ecologically sustainable. In each chapter there is a mix of
case studies about internationally well-known enterprises and
other more local enterprises which are totally new. The book
leads its readers to understand and appreciate
entrepreneurial issues and to engage themselves in
community-based activities. Social Enterprise helps readers
to: analyze and articulate the blend of social, environmental
and economic values which is present in all kinds of
enterprise understand the issues involved in translating good
intentions with multiple goals into focused, sustainable and
practical actions propose alternative social enterprise
management strategies based on their own analysis of case
studies of entrepreneurial endeavors that are perceived to be
‘social’ The authors take a pragmatic yet critical approach,
and this book should be core or recommended reading for
Social Entrepreneurship and Social Enterprise modules at
advanced undergraduate, postgraduate and MBA levels.
In the last two decades, the quest for a widely accepted
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has been
a central issue in a
great number of publications. The main objective of the
ICSEM Project (on which this book is based) was to show
that the social enterprise field would benefit much more from
linking conceptualisation efforts to the huge diversity of social
enterprises than from an additional and ambitious attempt at
providing an encompassing definition. Starting from a
hypothesis that could be termed "the impossibility of a unified
definition", the ICSEM research strategy relied on bottom-up
approaches to capture the social enterprise phenomenon in
its local and national contexts. This strategy made it possible
to take into account and give legitimacy to locally embedded
approaches, while simultaneously allowing for the
identification of major social enterprise models to delineate
the field on common grounds at the international level. Social
Enterprise in Central and Eastern Europe – the last volume in
a series of four ICSEM-based books on social enterprise
worldwide — will serve as a key reference and resource for
teachers, researchers, students, experts, policy makers,
journalists and others who want to acquire a broad
understanding of the social enterprise and social
entrepreneurship phenomena as they emerge and develop in
this region.
This is the first book on creating and running a social
enterprise to combine theoretical discussions with current
cases from around the world, filling a huge gap in the
literature. It serves as an eminently practical blueprint for
those who wish to build, sustain, and grow social ventures.
Building a Successful Social Venture draws on Eric Carlson's
and James Koch's pioneering work with the Global Social
Benefit Institute, cofounded by Koch at Santa Clara
University's Miller Center for Social Entrepreneurship. Since
2003, over 200 Silicon Valley executives have mentored more
than 800 aspiring social entrepreneurs at the GSBI. It is this
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foundation that
truly sets the book
apart. Early versions of the book were used in both
undergraduate and MBA classes. Part 1 of the book
describes the assumptions that the GSBI model is based on:
a bottom-up approach to social change, a focus on base-ofthe-pyramid markets, and a specific approach to business
planning developed by the GSBI. Part 2 presents the seven
elements of the GSBI business planning process, and Part 3
lays out the keys to executing it. The book includes “Social
Venture Snapshots” illustrating how different organizations
have realized elements of the plan, as well as a wealth of
checklists and exercises. Social ventures hold enormous
promise to solve some of the world's most intractable
problems. This book offers a tested framework for students,
social entrepreneurs, and field researchers who wish to learn
more about the application of business principles and
theories of change for advancing social progress and creating
a more just world.
For most people, the Great Crash of 2008 has meant
troubling times. Not so for those in the flourishing poverty
industry. These mercenary entrepreneurs have taken
advantage of an era of deregulation to devise high-priced
products to sell to the credit-hungry working poor, including
the instant tax refund and the payday loan. In the process
they've created an industry larger than the casino business
and have proved that pawnbrokers and check cashers, if they
dream big enough, can grow very rich off those with thin
wallets. Broke, USA is Gary Rivlin's riveting report from the
economic fringes. Timely, shocking, and powerful, it offers a
much-needed look at why our country is in a financial mess
and gives a voice to the millions of ordinary Americans left
devastated in the wake of the economic collapse.
Muhammad Yunus, the practical visionary who pioneered
microcredit and, with his Grameen Bank, won the 2006 Nobel
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Peace Prize,
has developed
a visionary
new dimension for
capitalism which he calls “social business.” By harnessing
the energy of profit-making to the objective of fulfilling human
needs, social business creates self-supporting, viable
commercial enterprises that generate economic growth even
as they produce goods and services that make the world a
better place. In this book, Yunus shows how social business
has gone from being a theory to an inspiring practice,
adopted by leading corporations, entrepreneurs, and social
activists across Asia, South America, Europe and the US. He
demonstrates how social business transforms lives; offers
practical guidance for those who want to create social
businesses of their own; explains how public and corporate
policies must adapt to make room for the social business
model; and shows why social business holds the potential to
redeem the failed promise of free-market enterprise.
This book presents a fresh approach to poverty alleviation by
bridging the fields of international development and social
entrepreneurship. The authors present a six-step model for
developing an IP business positioning strategy that allows
developing country producers to position themselves better
as owners of retail brands in foreign market countries.
Readers will learn how producers can control the supply
chain, including distribution to retail stores. Focusing on Africa
and least developed countries (LDCs), the authors
demonstrate methods of utilizing intellectual property tools,
producer ownership, market positioning, and branding for
lucrative outcomes. Extensive research provides readers with
a thorough understanding of what it means to work smarter in
a developing business, while a rich set of international cases
offers insight into the practical applications of brand
positioning, trademarks, and licenses. With a dozen online
workbooks to outline methodology, skills, tools, and case
studies, Social Entrepreneurship for Development will be a
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Through the emerging lens of social enterprise, this book
examines how the global construction industry can engage
more effectively with the communities in which it builds,
addressing disadvantage and environmental degradation to
leave a positive legacy for future generations. Combining
insights from leading research and real-life case studies of
social enterprise in the construction sector, the result is a
practical framework which will help social enterprises, clients,
consultants and construction firms work collectively to build a
thriving social enterprise sector. Readers of this timely book
will learn to embrace social enterprise and an important new
sector in the global construction industry. They will learn to
see community involvement as an opportunity rather than a
risk, and fully understand the broader role they can play in
building a fairer and more sustainable society.

How to empower people and communities with usercentric data ownership, transparent and accountable
algorithms, and secure digital transaction systems. Data
is now central to the economy, government, and health
systems—so why are data and the AI systems that
interpret the data in the hands of so few people? Building
the New Economy calls for us to reinvent the ways that
data and artificial intelligence are used in civic and
government systems. Arguing that we need to think
about data as a new type of capital, the authors show
that the use of data trusts and distributed ledgers can
empower people and communities with user-centric data
ownership, transparent and accountable algorithms,
machine learning fairness principles and methodologies,
and secure digital transaction systems. It’s well known
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mobile phone tracking apps threaten privacy. But these
same technologies may also enable the creation of more
agile systems in which power and decision-making are
distributed among stakeholders rather than concentrated
in a few hands. Offering both big ideas and detailed
blueprints, the authors describe such key building blocks
as data cooperatives, tokenized funding mechanisms,
and tradecoin architecture. They also discuss technical
issues, including how to build an ecosystem of trusted
data, the implementation of digital currencies, and
interoperability, and consider the evolution of
computational law systems.
Muhammad Yunus is that rare thing: a bona fide
visionary. His dream is the total eradication of poverty
from the world. In 1983, against the advice of banking
and government officials, Yunus established Grameen, a
bank devoted to providing the poorest of Bangladesh
with minuscule loans. Grameen Bank, based on the
belief that credit is a basic human right, not the privilege
of a fortunate few, now provides over 2.5 billion dollars of
micro-loans to more than two million families in rural
Bangladesh. Ninety-four percent of Yunus's clients are
women, and repayment rates are near 100 percent.
Around the world, micro-lending programs inspired by
Grameen are blossoming, with more than three hundred
programs established in the United States alone. Banker
to the Poor is Muhammad Yunus's memoir of how he
decided to change his life in order to help the world's
poor. In it he traces the intellectual and spiritual journey
that led him to fundamentally rethink the economic
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rich and poor,
and the challenges
he and his colleagues faced in founding Grameen. He
also provides wise, hopeful guidance for anyone who
would like to join him in "putting homelessness and
destitution in a museum so that one day our children will
visit it and ask how we could have allowed such a terrible
thing to go on for so long." The definitive history of microcredit direct from the man that conceived of it, Banker to
the Poor is necessary and inspirational reading for
anyone interested in economics, public policy,
philanthropy, social history, and business. Muhammad
Yunus was born in Bangladesh and earned his Ph.D. in
economics in the United States at Vanderbilt University,
where he was deeply influenced by the civil rights
movement. He still lives in Bangladesh, and travels
widely around the world on behalf of Grameen Bank and
the concept of micro-credit.
This book presents theoretical examinations of why and
how connecting people yields different results from those
of the market mechanism alone. With an ever-greater
disparity between the world’s rich and poor, actions
have been taken to remove the imperfections and
remedy malfunctions of the market mechanism. An
underlying theme of these activities is to connect people
and make them directly visible to one another; thus the
integrating concept of the “solidarity economy” emerges.
This volume analyzes diverse examples and practices of
solidarity economy. Adam Smith emphasized the
importance of “sympathy” among people and the role of
the “impartial spectator” in order to control otherwise
reckless markets. These major concepts form the basis
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The examples
this book are based on this framework. The first is the
idea of social business, promoted by Prof. M. Yunus of
the Grameen Bank. Although the group of five members
in the Grameen Bank organization is considered a
system of mutual surveillance by some economists, it is
not a system based on distrust but a mechanism for
mutual help and encouragement. Also examined in this
book is organic agriculture, which adheres to the
necessity of face-to-face relationships. It pursues
environmental concerns and food safety by bringing
together consumers and producers in local areas and by
sharing knowledge. When consumers and producers are
widely separated, a system of certification assures
consumers that no chemical pesticides and fertilizers are
used. Connecting consumers and producers through
certification systems can be seen as part of fair trade
mechanisms. These mechanisms are applied in certified
coffee programs, for instance, to reduce poverty, to
protect the environment, and to safeguard human rights.
This book proposes that all these seemingly different
types of activities can be understood as part of the
solidarity economy. With this unifying theme, the book
will be useful for both theoretical investigations and
practical applications.
In recent decades, governments have promoted social
enterprise as a means to address welfare and tackle
disadvantage. Early academic work on social enterprises
reflected this development and engaged with their ability
to deliver and create jobs, work towards remedial
environmental goals, and address a range of societal
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investigate the broader potential of social enterprise for
the wellbeing of people and the planet. In this context,
this book aims to answer the question: In what ways can
social enterprises improve the health and wellbeing of
individuals and communities? The chapters in this edited
collection take different perspectives on assessing how
social enterprises address disadvantage and deliver
health and wellbeing impacts. Drawing on evidence from
international research studies, Social Enterprise, Health,
and Wellbeing: Theory, Methods, and Practice presents
the ‘first wave’ of innovative research on this topic and
provides a platform of evidence to inspire the next
generation of scholarly and policy interest. Drawing on
the cutting edge of interdisciplinary research in the field,
this book will be of interest to researchers, academics,
policymakers, and students in the fields of
entrepreneurship, public and social policy, community
development, public health, human geography, and
urban planning.
In a book presented in a Q-and-A format, the authors
explain what social entrepreneurs are, how their
organizations function, what challenges they face and
how readers can get involved in the efforts that social
entrepreneurs are spearheading. Cowritten by the author
of How to Change the World. Original.
'Social Entrepreneurship' is a term that has come to be
applied to the activities of grass-roots activists, NGOs,
policy makers, international institutions, and
corporations, amongst others, which address a range of
social issues in innovative and creative ways. Themed
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developing new,
sustainable models of social sector excellence and
systemic impact, Social Entrepreneurship offers, for the
first time, a wide-ranging, internationally-focused
selection of cutting-edge work from leading academics,
policy makers, and practitioners. Together they seek to
clarify some of the ambiguity around this term, describe
a range of social entrepreneurship projects, and
establish a clear set of frameworks with which to
understand it. Included in the volume are contributions
from Muhammad Yunus, winner of the 2006 Nobel
Peace Prize and the father of microfinance, Geoff
Mulgan, former head of the British prime minister's policy
unit, and Bill Drayton, founder of the Ashoka network of
social entrepreneurs. Jeff Skoll, founder of the Skoll
Foundation, and first president of eBay, provides a
preface. Alex Nicholls provides a substantial new preface
to this paperback edition, reflecting on the latest
developments in the study and practice of social
entrepreneurship.
Mission driven—business as a vehicle for change. The
current business-for-profit model rewards short-term
thinking, narrow self-interest, and a social-andenvironmental-costs-be-damned attitude. Non-profits,
while more focused on the greater good, tend to be
inherently resource-challenged and rely on increasingly
scarce grants and donations to sustain their existence.
Social enterprise is an exciting, blended model driven by
the desire to create positive change through
entrepreneurial activities. The Art of Social Enterprise is
a practical guide which supplies everything you need to
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including: Startup – envisioning and manifesting intention
Strategic planning – balancing social and monetary value
Maintaining an even keel despite the inevitable
challenges associated with being an entrepreneur. This
valuable resource also provides an unparalleled legal
perspective to help you take advantage of established
legal organizational forms, recent statutory creations,
contract hybrids, certification programs and more. Aimed
at emerging as well as established social entrepreneurs,
for-profit leaders who want to introduce an element of
social responsibility into their companies, and non-profit
organizations who want to increase their stability by
generating income, The Art of Social Enterprise is the
definitive guide to doing well while doing good.
Social Entrepreneurship and Innovation in Rural Europe
investigates how social entrepreneurship advances
social innovation in rural Europe and contributes to
fighting social and economic challenges in these regions.
Based on longitudinal data collected in four European
countries, this book explains how social enterprises
enact their business model based on an entrepreneurial
reconfiguration of resources they obtain from their
network relations, and how their activities empower local
communities, driving change and eventually innovation.
In these activities, the entrepreneurial mindset and the
role as intermediary between different groups and
domains of society help to reframe challenges into
opportunities. The argument in this book develops from a
description of what social enterprises report to do to an
analysis of how they do it, and results in an explanation
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broadens the view from a focus on the social enterprises
themselves to their interactions and network partners
and, finally, to their positioning in societal fields. The
presented model complements network theory with the
concept of strategic action fields. This book reveals the
crucial role of social entrepreneurship in innovation in
rural regions, and the rich insights provided have far
reaching implications for research, practice and policy.
This book will appeal to everyone interested in the
interface of social entrepreneurship, innovation, and
regional/rural development, either on a practical or
academic level.

Filling a gap in the current literature, this book
addresses the social approach to the design and use
of innovative business models in the digital
economy. It focuses on three areas that are of
increasing importance to businesses and industry
today: social issues and sustainability; digitization;
and new economic business models, specifically the
sharing and circular economies. The authors aim to
solve current scientific concerns around the
conceptualization and operationalization of social
business models, addressing management
intentions and the impact of these models on
society. Based on observation of social phenomena
and the authors' research and practical experience,
the book highlights best practices for designing and
assessing social business models.
The author describes his vision for an innovative
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business model that would combine the power of
free markets with a quest for a more humane,
egalitarian world that could help alleviate world
poverty, inequality, and other social problems.
“For crying out loud, IBM ‘gets’ social media. Don’t
you think it’s about time that you do? This is the
book to get you started.” --Guy Kawasaki, author of
Enchantment “Get Bold is...a book to be embraced,
studied, and implemented.” --Jeffrey Gitomer, author
of The Little Red Book of Selling and Social BOOM!
With Forewords by Charlene Li, author of Open
Leadership, and Mike Rhodin, Sr. Vice President,
IBM SWG Solutions How to Drive Maximum
Business Value from Social Media! From Sandy
Carter, one of the leaders of IBM’s groundbreaking
Social Business initiative A complete framework,
practical examples, and expert guidance for
executing on YOUR Social Business AGENDA: Align
organizational goals and culture Gain social trust
Engage through experiences Network your business
processes Design for reputation and risk
management Analyze your data ...and win! Using
social media, tools, and techniques, you can build a
profound Social Business: one that is more dynamic,
collaborative, efficient, and customer-driven--and far
more successful. To capitalize on this monumental
opportunity, however, you must deeply infuse the
techniques and ethos of social collaboration
throughout your organization. In Get Bold, IBM social
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media pioneer Sandy Carter presents a
comprehensive framework for transforming your
business into a winning Social Business. Carter’s
proven six-step AGENDA addresses goals, culture,
governance, listening, trust, engagement,
experience, processes, reputation/risk management,
analytics, and even globalization. Packed with
detailed workstreams, expert guidance, and real
case studies, Get Bold can help you radically
improve the way you operate--in areas ranging from
innovation to cost reduction, customer relationships
to talent management. Identify the transformations
needed to become a Social Business More fully
leverage internal and external networks you already
have Engage customers with “integrated, interactive,
and identifying” experiences Use social techniques
to streamline, extend, and improve your processes
Manage the risks of deeper connections with clients
and employees Analyze and socialize data to
discover what’s happening and predict what’s
coming
This book will help organizations evolve into a fully
collaborative social business. It serves as a step by
step playbook to achieve organizational change,
process efficiencies and technology acumen: Proven
solutions for the real people, process, and
technology obstacles businesses face in using social
media behind the firewall. How to have the
successful internal conversations with stakeholders,
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partners and global teams that lead to successful
external conversations with the social customer
Strategies for improving organizational dynamics,
collaboration, governance, training, engagement,
policies, technology integration, workflows, social
CRM, and metrics Many organizations today have
already evolved into social brands. They may be
active on Twitter and Facebook; they may have
corporate blogs and communities and they are trying
hard to engage effectively with the social customer.
However, behind the firewall, chaos, anarchy, and
conflict reign. In Smart Business, Social Business,
leading enterprise social business consultant shows
how to build an internal framework based on change
management that will lead to success with social
media: one that will make external engagement
more effective, meaningful, and sustainable. Michael
Brito systematically identifies the internal culture,
process and technology obstacles to long-term
success with social media, and offer best practice
solutions. He discusses a wide spectrum of issues,
offering actionable intelligence and helping decisionmakers build strategies and plans that deliver value.
Topics addressed include change management,
organizational models and dynamics, internal
communications, collaboration, governance, metrics,
training, employee activation, policies, technology
integration, workflows, social CRM, and much more.
Drawing on his own experience working for Silicon
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Valley companies, HP, Yahoo! and Intel, Brito
presents dozens of examples and case studies.
Using this book, companies can begin to transform
their organizations from just a "social brand" to a
fully collaborative and dynamic "social business.”
It is increasingly clear that fifty years of international
development have done little to reduce poverty in
Africa. Indeed, more and more academics and
practitioners are highlighting the detrimental effect of
traditional development – as carried out by
international agencies and NGOs – which often
leads to dependency, inefficiency, waste and poor
governance. Yet there is a new movement that is
surging ahead in its attempt to reduce poverty and
generate wealth in Africa: microfranchising. Set up
by pioneering organizations such as VisionSpring
and HealthStore, microfranchising is based on one
of the most successful market-based models in
Western economies: franchising. From McDonald's
to Coca-Cola, franchising has proven itself to be an
effective and replicable way of scaling up a business
rapidly in the Western context. It is only recently that
members of the growing body of social
entrepreneurs have turned to the franchise model as
one of the responses to Africa's endemic economic
stagnation. And the results have been inspiring:
instead of the dependency generated by traditional
charity development projects, these new social
capitalists have generated enterprise and selfPage 30/33
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sustainability in the most challenging environments
of rural Africa. This long-needed book looks at the
growth in microfranchising as a tool to generate
wealth among poor communities in Africa. The book
traces the evolution of the concept of
microfranchising, from its foundation in Western
models to its implementation in African countries
today. It provides practical steps from the world's
leading experts on how to set up a microfranchise,
from recruiting franchisees, to building a brand and a
supply chain. It gives case studies of successful
microfranchises, told by the enterprises themselves.
It continues with a theoretical analysis of the place of
microfranchising within global social
entrepreneurship. It ends with a look at the future for
microfranchising, with recommendations for
development. Edited by the former CEO of SolarAid,
which created the Sunny Money microfranchise, the
book provides a ground-breaking set of case studies
and analysis of microfranchising for development. It
brings together academics and practitioners to
provide context, analysis and practical advice.
Indeed, it provides the theory, the practical advice
and the case studies to guide any entrepreneur,
NGO, business or government interested in setting
up their own microfranchise scheme.
From two influential and visionary thinkers comes a
big idea that is changing the way movements catch
fire and ideas spread in our highly connected world.
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For the vast majority of human history, power has
been held by the few. "Old power" is closed,
inaccessible, and leader-driven. Once gained, it is
jealously guarded, and the powerful spend it
carefully, like currency. But the technological
revolution of the past two decades has made
possible a new form of power, one that operates
differently, like a current. "New power" is made by
many; it is open, participatory, often leaderless, and
peer-driven. Like water or electricity, it is most
forceful when it surges. The goal with new power is
not to hoard it, but to channel it. New power is
behind the rise of participatory communities like
Facebook and YouTube, sharing services like Uber
and Airbnb, and rapid-fire social movements like
Brexit and #BlackLivesMatter. It explains the unlikely
success of Barack Obama's 2008 campaign and the
unlikelier victory of Donald Trump in 2016. And it
gives ISIS its power to propagate its brand and
distribute its violence. Even old power institutions
like the Papacy, NASA, and LEGO have tapped into
the strength of the crowd to stage improbable
reinventions. In New Power, the business
leaders/social visionaries Jeremy Heimans and
Henry Timms provide the tools for using new power
to successfully spread an idea or lead a movement
in the twenty-first century. Drawing on examples
from business, politics, and social justice, they
explain the new world we live in--a world where
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connectivity has made change shocking and swift
and a world in which everyone expects to participate.
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