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Business Ethics Questions And Answers
A growing number of higher education institutions in Asia are now integrating ethics courses in
their curricula. But the challenge remains to develop courses that can effectively reach their
objectives, and to create and use teaching materials appropriate to the particular profile of the
students and executives in different regions and cultures. In this context, enhancing awareness
for ethical dilemmas, proposing frameworks and models to help managers handle difficult
choices and demanding decisions - while not being moralistic and imposing values - , and
presenting alternative approaches through recent and relevant cases are the main objectives
of this book. It examines teaching methods, learning tools and pedagogical methods effective
in the teaching of ethics within the particular context of the rich diversity of Asian cultures, and
discusses ethics courses curricula, aiming at developing the capacity to deal with a number of
issues such as corruption, intellectual property protection, whistle blowing and consumer
rights. The relevance and limits of Asian philosophical and spiritual traditions and how their
underlying values can be a meaningful aspect in the teaching of ethics to managers and
business leaders are explored, as are the benefits and limits of corporate codes of conduct and
ways to enhance their effectiveness. A similar approach is taken to the introduction of “oaths”
and “ethics pledges” among business students, which has been promoted in some business
schools.
This work provides a critical look at business practice in the early 21st century and suggests
changes that are both practical and normatively superior. Several chapters present a reflection
on business ethics from a societal or macro-organizational point of view. It makes a case for
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the economic and moral superiority of the sustainability capitalism of the European Union over
the finance-based model of the United States. Most major themes in business ethics are
covered and some new ones are introduced, including the topic of the right way to teach
business ethics. The general approach adopted in this volume is Kantian. Alternative
approaches are critically evaluated.
Filled with real-world case studies and examples of ethical dilemmas, Understanding Business
Ethics, Third Edition prepares students and managers alike to make ethical decisions in
today’s complex, global environment. Bestselling authors Peter A. Stanwick and Sarah D.
Stanwick explain the fundamental importance of ethical leadership, decision making, and
strategic planning while examining emerging trends in business ethics such as the developing
world, human rights, environmental sustainability, and technology. In addition to presenting
information related to the Association to Advance Collegiate Schools of Business (AACSB), the
text’s 26 real-world cases profile a variety of industries, countries, and ethical issues in a way
that is relevant and meaningful to students’ lives. The Third Edition features new cases from
well-known companies such as Disney and General Motors, new coverage of emerging topics
such as big data and social media, expanded coverage of corporate social responsibility, and
more. Using an applied approach, this text helps students understand why and how business
ethics really do matter!
This book addresses an essential need felt by many who seek to promote best business
practices in China and East Asia – namely the need for culturally appropriate instructional
materials (basic information, case studies and ethical perspectives) that will allow managers
and entrepreneurs to understand and embrace the challenge of moral leadership in business.
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In an era characterized by globalization and the increasing importance of the economies of
China, India, Japan and SE Asia, international business ethics must reflect the concerns of the
people living and working in this area, the moral and spiritual traditions that have nurtured them
and their specific contributions to sustainable development. This book presents twenty
important case studies, taken from newsworthy events of the past few years, in which Asians
and others have attempted to respond to this challenge. Each case study has been selected
and shaped in order to highlight various aspects of doing business in Asia, starting with basic
principles and moving on to the specific responsibilities that businesses have towards their
various stakeholders. The authors contend that the best way to appreciate the relevance of
Asian moral and spiritual traditions is to determine their specific contribution to virtue ethics,
where the ancient traditions of both East and West converge in their focus on the qualities of
moral leadership that form the basis of best business practice. Exploring the case studies will
enable readers to appreciate the continued relevance of these ethical perspectives in Asian
business. Best business practice clearly involves learning to do business and playing the game
according to the rules; but the necessity of playing by the rules is not likely to become clear
until one takes up the path that leads to a virtuous life in business, developing a moral
character chiefly based on integrity.
This Book has been written in accordance with the New Syllabus of based on Guidelines
Madhyamik Shiksha Mandal, Bhopal & Chhattisgarh Board of Secondary Education, Raipur.
Business Studies Based On NCERT Guidelines Part 'A' : Foundations of Business 1.Nature
and Purpose of Business, 2. Classification of Business Activities, 3. Forms of Business
Organisations—Sole Proprietorship or Sole Trade, 4. Joint Hindu Family Business, 5.
Page 3/17

Download Ebook Business Ethics Questions And Answers
Partnership, 6. Co-operative Societies, 7. Company/Joint Stock Company, 8. Choice of Form
of Business Organisations and Starting a Business, 9. Private and Public Sector/Enterprises,
10. Forms of Organising Public Sector Enterprises and Changing Role of Public Sector, 11.
Global Enterprises (Multinational Companies) Joint Venture and Public Private Partnership,12.
Business Services – I Banking, 13. Business Services – II Insurance, 14. Business Services –
III Communication : Postal and Telecom, 15. Business Services – IV Warehousing, 16 .
Emerging Modes of Business, 17. Social Responsibility of Business and Business Ethics, 18.
Formation of a Company. Part 'B' : Corporate Organisation, Finance and Trade 19. Sources of
Business Finance, 20 . Small Business, 21. Internal Trade, 22. External Trade or International
Business, 23. Project Report. Unit 4 : Business Services – Transportation Value Based
Questions [(VBQ) With Answers] Latest Model Paper (BSEB) Examination Paper (JAC) with
OMR Sheet
The Oxford Handbook of Business Ethics is a comprehensive treatment of the field of business
ethics as seen from a philosophical approach. The volume consists of 24 essays that survey
the field of business ethics in a broad and accessible manner, covering all major topics about
the relationship between ethical theory and business ethics.
With recent changes in technology, media, and the communication landscape, the journey to
ethics has become more complicated than ever before. This book aims to answer ethical
questions, from applying ethics and sound judgment through your organization and
communication channels to taking your ethics and values into every media interview. With the
understanding of how personal and professional ethics align, business leaders, managers, and
students will maneuver their way around this new landscape showcasing their values in ethical
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conduct. This book is divided into eight important areas based on where and why a breakdown
in ethical behavior is likely to occur, and delivers advice from experts on the frontlines of
business communications who know what it means to face the inherent changes and
challenges in this field. With more than 80 questions and answers focused on guiding
marketing, PR and business professionals, readers will uncover situations where ethics are
challenged, and their values will be tested. This straightforward Q&A guidebook is for
professionals who realize ethics are a crucial part of decision-making in their communications
and who want to maintain trust with the public and their positive brand reputations in business.
Readers will receive answers to pressing ethical questions to help them apply best practice
guidelines and good judgment in their own situations, based on the stories, theories, and
practical instruction from the author’s 30 years of experience as well as the thought leaders
featured in this book.
The 46 original case studies featured in this book demonstrate that in many business sectors,
local people and foreigners are responding to the challenges of achieving business success
while competing with integrity. Cases are divided into eight sub-topics discussing internet and
social media issues, labor issues, corporate social responsibility, product and food safety,
Chinese suppliers and production, environmental issues, corporate governance, as well as
business and society in China. Each case is followed by a discussion section, with questions to
prompt reflection. This book is a valuable resource for students of International Business and
Management, as well as entrepreneurs and business managers working and doing business in
China.
CONTEMPORARY ISSUES IN BUSINESS ETHICS, 6E introduces readers to business ethics
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by focusing on the influence of market mechanisms and social values on workplace norms.
And because business is increasingly a global enterprise, this edition emphasizes the role of
ethics both at home and abroad. CONTEMPORARY ISSUES IN BUSINESS ETHICS, 6E also
takes time to look at ethics from the unique perspectives of either employee or employer.
Along the way, readers also learn about such topics as ethical relativism, ethics and the law,
virtue ethics, and ethical decision-making. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook version.
UNIT : I Entrepreneurship and Human Activities 1.Entrepreneur—Meaning, Concept and Forms,
2. Entrepreneurship—Meaning, Concept and Role of Socio-economic Environment, 3.
Entrepreneurial Development Programmes, 4. Critical Evaluation of Entrepreneurial
Development Programme, 5. Role of Entrepreneur—In Economic Development as an Innovator
and in Generation of Employment Opportunities, 6. Role of Entrepreneur—In Balanced
Economic Development, 7. Micro, Small and Medium Enterprises in India, 8. Entrepreneurial
Pursuits and Human Activities—Economic andNoneconomic,9.InnovationandEntrepreneur.
UNIT : II Acquiring Entrepreneurial Values and Motivation 10. Business Ethics and Acquiring
Entrepreneurial Values, Attitudes and Motivation, 11. Developing Entrepreneurial
Motivation—Concept and Process, 12. Business Risk-taking Management, 13.
Leadership—Meaning and Importance, 14. Communication—Importance, Barriers and
Principles, 15. Planning—Meaning and Importance, 16. Barriers to Entrepreneurship, 17. Help
and Support to Entrepreneur, UNIT : III Introduction to Market Dynamics 18.Understanding A
Market, 19. Competitive Analysis of the Market, 20. Patents, Trademarks and Copyrights.
PRACTICAL 21. Project Work, 22. Project Planning, 23. Project Report—General Model, 24.
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Case Study, 25. Project Analysis
Gabriel Flynn and Patricia H. Werhane This book points to a necessary relationship between
ethics and business; the success of such an alliance depends directly on sound business
leadership. Without the sort of leadership that upholds the dignity and rights of employees and
clients, as well as the interests of shareholders, even the most meticulously prepared ethics
statements are destined to founder, as evidenced at Enron and elsewhere. Over the past 30
years or so, since business ethics became established as a discipline in its own right, much
progress has been made in the ethical conduct of business at all levels. In short, business
people, like politicians, doctors and church leaders, have come to realize that it is not possible
to avoid involvement in ethics, for much of what business people do and cannot do may be
subject to ethical evaluation. While the history of business ethics as currently practised may be
traced to the medieval and ancient periods; our principal concern is with developments in the
?eld over recent decades. A consideration of how the topic has been treated by the Harvard
Business Review, the business world’sleadingprofessionaljournal,provideshelpful insights into
past progress and present challenges. In 1929, just as business ethics was beginning to
evolve, Wallace B.
What special problems arise for managers and employees of companies when they do
business in countries and cultures other than their own? The essays in this book identify
universal principles of business ethics and spell out minimal legal and ethical absolutes in
foreign trade. They examine human rights and analyze the cross-cultural aspects of two sexual
harassment cases filed against Mitsubishi in America.
The key to teaching business ethics successfully, says Sims, is to start with clear goals and a
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sensible expectation of outcomes, and with a true knowledge and appreciation of how people
actually learn. Proceeding with the conviction that open communications between teacher and
student before, during, and after the teaching experience is vital, Sims identifies key teaching
processes, gives practical advice on designing and planning the curriculum, and offers
guidance on how to develop a climate conducive to effective learning. He also emphasizes
learning styles and experiential learning theory as cornerstones of teaching business ethics, an
approach unlike any in the literature. An important guide for those who are new to teaching this
essential subject, Sims' book will also help more experienced teachers who wonder why their
own methods do not always work, or do not work as well as they think they should.
Spans the relationships among business, ethics, and society by including numerous entries
that feature broad coverage of corporate social responsibility, the obligation of companies to
various stakeholder groups, the contribution of business to society and culture, and the
relationship between organizations and the quality of the environment.
This volume sets the agenda for business ethics and corporate responsibility in the future. It
brings together ideas, challenges, and proposed solutions for thinking about--and
implementing--effective ethics programs in business schools and business organizations.
Combining readings and case studies, this text asserts that business ethics is primarily about
the ethics of individuals and challenges students to reconcile their personal value systems with
standard business practice. With a unique focus on the personal dimension of ethics, this is
apractical overview of the ethical issues students are most likely to face in the workforce.
100 Questions (and Answers) About Research Ethics by Emily E Anderson and Amy Corneli is
an essential guide for graduate students and researchers in the social and behavioral
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sciences. It identifies ethical issues that individuals must consider when planning research
studies as well as provides guidance on how to address ethical issues that might arise during
research implementation. Questions such as assessing risks, to protecting privacy and
vulnerable populations, obtaining informed consent, using technology including social media,
negotiating the IRB process, and handling data ethically are covered. Acting as a resource for
students developing their thesis and dissertation proposals and for junior faculty designing
research, this book reflects the latest U.S. federal research regulations to take effect mostly in
January 2018.
Business Ethics: New Challenges in a Globalized World provides a comprehensive account of
the challenges facing businesses as they pursue global business activities. The importance of
business ethics as an academic subject and business priority has increased significantly, as
companies have increasingly been placed in the moral spotlight by shareholders, consumers,
employees and governments. The growing complexities of the global economy demand a
broader and a deeper view of business ethics than that offered by current management
approaches that focus on reforming corporate behaviour. This book places business ethics in a
richer contextual setting, focusing on the challenges that business must now confront, such as
inequality, financial risk, migrant labour, climate change and human rights, and exploring how
these challenges can be met by a rethinking of business models, goals and strategies. Key
benefits: • Up-to-date overview of ethical issues in an international business context • Includes
lively cases and examples from emerging economies which bring the subject to life •
Encourages critical thinking skills in students Janet Morrison, now retired, was a senior lecturer
in strategic and international management at Sunderland University Business School, UK
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'Business Ethics: New Challenges in a Globalised World offers a practical look at the issues
under consideration, and will contribute to a student gaining real insight and entering into
critical dialogue on the topic of ethics in international business. Students using this text will be
reminded of the fact that ethical issues are broader and deeper than we would like to think, and
are encouraged to work out for themselves what they might do, or what they think others
should do, in less than clear-cut situations.' – Andrea McLachlan, University of Waikato, New
Zealand 'This book discusses the legal, social, political and international issues that set the
context for some of the great ethical challenges we face in the world today. The integration of
real life case studies and ethical theory provides practical application that will enable students
to gain a much broader understanding of the issues involved.' - Carole Parkes, Aston
University, UK 'Introducing a topic as complex and as widely discussed as business ethics is a
very difficult task. However, Morrison succeeds in presenting a concise and well-written
account of the field and its current issues. The book is a particularly good read for
undergraduate students who want to be introduced to the field of business ethics.' – Berend
van der Kolk, University of Groningen, The Netherlands 'This is an expertly written textbook. I
am impressed by the international outlook of the book, the clear writing style and the excellent
contemporary cases and examples' Marianna Fotaki, Warwick Business School, UK
Business Ethics—Faith That Works, 2nd Edition shows how faith forms the foundation for the
theory and practice of business ethics and how ethical leadership results in long-term success
in business. It challenges readers to understand their own beliefs and actively base the ethics
they practice in business on those beliefs for building an ethical culture that can lead to a
sustainable competitive advantage. The book begins by covering business ethics basics,
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highlighting how ethics are good for business. Ruddell then analyses the Scriptural teaching
about business ethics as a model for how faith can (and indeed must) integrate with business
ethics and then contrasts with other, secular, views of business ethics. He continues by
reviewing steps for solving ethical problems in business and how to set up and carry out an
effective ethics program inside the business and how companies can extend those ethics to
those around them through effective social outreach programs, and to the environment by
being good stewards of our resources.
“Morten: And what are we going to do, when you have made liberal-minded and high-minded
men of us? Dr. Stockman: Then you shall drive all the wolves out of the country, my boys!”
(Ibsen, An Enemy of the People, Act V) The theoretical and empirical research of this book
describes how the traditional safeguards of the rights of minority shareholders have failed in
their duty and how those shareholders have remained practically without any protection
against the arbitrariness of the companies and majority shareholders. The law, the SEC,
society, boards of directors, independent directors, auditors, analysts, underwriters and the
press have remained in many cases worthless panaceas. Nevertheless, in the Ethics of 2000
new vehicles have been developed for the protection of minority shareholders, mainly the
Internet, transparency, activist associations and ethical funds. Those vehicles give the
shareholders at least the chance to understand the pattern and methods that are utilized to
wrong them and give them a viable alternative for investment in ethical funds. The new
vehicles will prevent minority shareholders from using the Armageddon weapon, by ceasing to
invest in the stock exchange and causing the collapse of the system, that discriminates against
them.
Page 11/17

Download Ebook Business Ethics Questions And Answers
Part 'A' : Foundations of Business 1.Nature and Purpose of Business, 2. Classification of
Business Activities, 3. Forms of Business Organisations—Sole Proprietorship or Sole Trade, 4.
Joint Hindu Family Business, 5. Partnership, 6. Co-operative Societies, 7. Company/Joint
Stock Company, 8. Choice of Form of Business Organisations and Starting a Business, 9.
Private and Public Sector/Enterprises, 10. Forms of Organising Public Sector Enterprises and
Changing Role of Public Sector, 11. Global Enterprises (Multinational Companies) Joint
Venture and Public Private Partnership,12. Business Services – I Banking, 13. Business
Services – II Insurance, 14. Business Services – III Communication : Postal and Telecom, 15.
Business Services – IV Warehousing, 16 . Emerging Modes of Business, 17. Social
Responsibility of Business and Business Ethics, 18. Formation of a Company. Part 'B' :
Corporate Organisation, Finance and Trade 19. Sources of Business Finance, 20 . Small
Business, 21. Internal Trade, 22. External Trade or International Business, 23. Project Report.
Unit 4 : Business Services – Transportation Value Based Questions [(VBQ) With Answers]
Latest Model Paper (BSEB) Examination Paper (JAC) with OMR Sheet

Cases in Business Ethics provides the opportunity for students not only to discuss the
application of ethical theories in managerial situations, but also to apply judgment and
make decisions in a real-world context. This collection of cases focuses on business
decision-making, and includes both short and long, more complex cases that highlight
the practicalities of business practice and ethical theory. A beneficial feature of Cases
in Business Ethics is the variety of ways in which the cases can be organized to fit the
course curriculum.
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Revised edition of A catechism for business, 2014.
There's no such thing as business ethics. How can that be? Because a single standard
applies to both your business and personal life-and it's one we all know and trust: the
Golden Rule. Now bestselling author John C. Maxwell shows you how this revered
ideal works everywhere, and how, especially in business, it brings amazing dividends.
There's No Such Thing As "Business" Ethics offers: * Stories from history, business,
government, and sports that illustrate how talented leaders invoked this timeless
principle * Examples of difficult business decisions-layoffs, evaluations, billing clients,
expansion-and how the Golden Rule applies to each * The five most common reasons
people compromise their ethics-and how you can prevail over such moral obstacles *
How applying the Golden Rule to business builds morale, increases productivity,
encourages teamwork, lowers employee turnover, and keeps clients coming back. John
C. Maxwell not only reveals the many ways the Golden Rule creates the perfect
environment for business success, but does it with great wisdom, warmth, and humor.
Backed by flawless research and the ideas of history's best thinkers, this engaging
book brilliantly demonstrates how doing the right thing fosters a winning situation for all,
with positive results for employees, clients, investors, and even your own state of mind.
Business runs much more smoothly, profits increase, and you know that you've set the
groundwork for years of future prosperity...and it's all thanks to the tried-and-true
Golden Rule.
Page 13/17

Download Ebook Business Ethics Questions And Answers
Take a seat in the boardroom. What will you decide? Corporations make difficult
decisions about the right thing to do every day, but as an organization made up of
people with different perspectives and values, how can a business behave ethically?
This is Business Ethics offers a dynamic and engaging introduction to the study of
corporate morality. Offers real-world practical advice for navigating ethical dilemmas in
business, developed and explained through illustrative high-profile case studies like the
Ford Pinto case, Enron, Walmart and British Petroleum. Explores how ethical theory
informs business policy and practice. Presents unresolved contemporary case studies
for consideration, inviting readers to participate in the decision-making and offer their
own recommendations. The latest in the This is Philosophy series, This is Business
Ethics features supplemental online resources for instructors and students at
www.thisisphilosophy.com.
Case Histories in Business Ethics illustrates and extends the role of case histories in
the teaching and study of business ethics. Typically, case histories are used to illustrate
assertions or arguments, or to stimulate debate about an issue within business ethics.
This volume examines that role, illustrating the link between case histories and more
general theoretical approaches to business ethics. It also discusses the role of case
histories in engaging the wider cognitive and affective capacities of the student and
therefore the development of character.
Packed with examples, this book offers a clear and engaging overview of ethical issues
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in business. It begins with a discussion of foundational issues, including the objectivity
of ethics, the content of ethical theories, and the debate between capitalism and
socialism, making it suitable for the beginning student. It then examines ethical issues
in business in three broad areas. The first is the market. Issues explored are what can
be sold (the limits of markets) and how it can be sold (ethics in marketing). The second
is work. Topics in this area are health and safety, meaningful work, compensation,
hiring and firing, privacy, and whistleblowing. The third area is the firm in society. Here
readers explore corporate social responsibility, corporate political activity, and the set of
ethical challenges that attend international business. Issues are introduced through realworld examples that underscore their importance and make them come alive.
Arguments for opposing positions are given fair hearings and students are encouraged
to develop and defend their own views. Key Features Introduces each topic with a realworld example, which is referenced regularly in the subsequent argument. Contains a
critical evaluation of capitalism and socialism, with a focus on private property, the
market system, and the welfare state. Explores the limits of markets and encourages
students to ask what should and should not be for sale. Explores the phenomena of
corporate political activity and ethical consumerism. Includes initial chapter overviews
and – at the end of each chapter – study questions and suggested additional readings.
A clear and concise roadmap for ethical business behavior using commonsense moral
principles Business Ethics for Better Behavior concisely answers the three most
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pressing ethical questions business professionals face: What makes business practices
right or wrong?; Why do normal, decent businesspeople of good will sometimes do the
wrong thing?; and How can we use the answer to these questions to get ourselves, our
coworkers, our bosses, and our employees to behave better? Bad behavior in business
rarely results from bad will. Most people mean well much of the time. But most of us are
vulnerable. We all fall into moral traps, usually without even noticing. Business Ethics
for Better Behavior teaches business professionals, students, and other readers how to
become aware of those traps, how to avoid them, and how to dig their way out if they
fall in. It integrates the best work in psychology, economics, management theory, and
normative philosophy into a simple action plan for ensuring the best ethical
performance at all levels of business practice. This is a book anyone in business, from
an entry-level employee to CEO, can use.
A clear and accessible introduction to business ethics for students of business and
management, this book is a practical guide to a subject directly relevant to business
conduct today. It offers a decision model to help in the making of ethical choices, and
bases its ethical framework firmly on the nature of business itself.
Business Ethics: What Everyone Needs to Know ® is a succinct, practical survey that
explains what ethical lines are, how not to cross them, and what to do when they are
crossed. Written in a question-and-answer format, this resource provides engaging and
readable introductions to the basic principles of business ethics and an invaluable guide
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for dealing with ethical dilemmas.
This volume is a unique collection of inspiring reflections designed to enhance the
reader’s understanding of both the importance and the relativity of business ethics. It
invites experts and specialists of business ethics to explore threads from history,
religion, philosophy and biology, but will also appeal to the thoughtful citizen, academic,
businessman, banker and lawyer who has chosen to critically reflect upon the value of
ethical conduct in today’s world. The book draws from a rich mine of academic sources
to consider how business ethics relate to today’s key concerns, including wealth
inequality, the need for effective financial regulations and sustainability—how best to
engage with our duties to planet earth. Nourished by the author’s life-long practice of
international law and his exploration of academic thinking on ethics, this book is neither
an analysis nor a sermon. It is an invitation to make the world a better place by
engaging in ethical thought.
E-book on Business Ethics for I.P.C.C. Students who can read on more devices. Books
Contents Questions & Answers on each topic of Business Ethics IPCC.
George Devine offers a candid, street-wise look at business ethics in the nineties,
tackling with honesty, integrity, and business acumen real questions of professional
ethics, ethics in the marketplace, and corporate and global ethics.
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