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The key to teaching business ethics successfully, says Sims,
is to start with clear goals and a sensible expectation of
outcomes, and with a true knowledge and appreciation of
how people actually learn. Proceeding with the conviction that
open communications between teacher and student before,
during, and after the teaching experience is vital, Sims
identifies key teaching processes, gives practical advice on
designing and planning the curriculum, and offers guidance
on how to develop a climate conducive to effective learning.
He also emphasizes learning styles and experiential learning
theory as cornerstones of teaching business ethics, an
approach unlike any in the literature. An important guide for
those who are new to teaching this essential subject, Sims'
book will also help more experienced teachers who wonder
why their own methods do not always work, or do not work as
well as they think they should.
Education policymakers often demonstrate surprisingly little
awareness of how popular reforms impact teaching and
teacher education. In this book, well-regarded scholars help
readers develop a more robust understanding of the nature of
teacher preparation, as well as an in-depth grasp of how
popular policies, practices, and ideologies have taken root
domestically and internationally. Contributors include Deron
Boyles, Anthony Cody, Kerry Kretchmar, Carmen
Montecinos, Beth Sondel, and Christopher Tienken. “This
book will help readers consider the possibilities of democratic
visions in the teaching profession and in public education,
particularly in this time of intense political polarization when
critical citizen engagement with our public institutions and
policies is deeply needed.” —Janelle Scott, University of
California, Berkeley “The chapters in this book make clear
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that ongoing policy disconnects cannot be ignored and that
now is the time to elevate the teaching profession for
students who have faced historical inequities.” —Julian
Vasquez Heilig, dean, University of Kentucky College of
Education “Public teaching and teacher education in the U.S.
and in many other parts of the world are under assault by
concerted efforts to deregulate and marketize them. This
collection of essays examines the consequences of these
privatization efforts in the U.S., Chile, and Singapore and
should be required reading for those wanting to understand
their complexity and consequences for teaching and teacher
education today.” —Ken Zeichner, Boeing Professor of
Teacher Education, University of Washington
This book presents the concept of ethical knowledge as it is
revealed, as it is challenged, and as it may be used in
schools. The book combines empirical expressions of
teachers' beliefs and practices with a discussion of the
connections between the moral dimensions of schooling and
applied professional ethics in teaching:Ethical knowledge
relies on the teacher's awareness, understanding, and
acceptance of the demands of moral agency.Ethical
knowledge is compromised by moral dilemmas and
complexities that routinely challenge teachers.Moral tensions
may be eased by three avenues of renewal based on
heightened attention to ethical knowledge: a renewed sense
of teacher professionalism, renewed school cultures, and
renewed teacher education and professional learning.The
Ethical Teacher is for teachers and teacher educators and for
those who conduct research about their worlds.
The book is divided in 3 sections, each containing several
chapters: Section 1 includes chapters that identify and
discuss several ethical issues along the food chain, with
particular detail of issues in the food industry and in consumer
behavior; Section 2 includes chapters that present the basis
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of a code of conduct in the food profession as well as the
description of existing codes of conduct of food industry and
food scientist professionals, including ethics of publishing,
and also ethics in risk communication; Section 3 includes
chapters based on case studies with examples of teaching
approaches currently used in teaching food ethics, easy to
implement and already tested and confirmed as successful
examples that engage students in this topic. Although
professional ethics in food supply chain is claimed as an
essential topic to be addressed in any degree program, few
higher education institutions that currently include a module
on ethics in their study programs. In g eneral, it is argued that
ethics is a topic addressed along the curriculum and
embedded in the contents of the modules. However, ethics,
for its importance, needs a different teaching and educational
approach, and this book achieves that..
Twenty-seven international scholars and business leaders
analyse the challenges facing business ethics in China: the
role of different ethical traditions, the creation of ethical
corporate cultures, corruption and the lack of confidence,
consumption patterns and income distribution, globalization,
WTO and information technology, to name a few.
This comprehensive and well-organised book deals with
some of the basic issues associated with business ethics and
value systems. It presents the views of different schools of
thought on this subject and dissects the phenomenon of
corruption to expose its root causes. The book provides a
critical analysis of this social epidemic that forces corporates
to become corrupt and remain unethical. Besides, it describes
a few popular ethical theories, some of the key issues that
affect ethical decision process and the role of total quality
management in ensuring practice of good workplace ethics.
Primarily intended for the postgraduate students of
management and commerce, the book can also be used
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beneficially by practicing professionals. Key Features
Presents more than forty live cases that show a cross-section
view of different types of unethical practices. Gives model
ethical codes for a few professions. Provides spreadsheets to
enable satisfactory compliance with legal and statutory
requirements.
This volume looks at the role of organizations in society, the
international and multidisciplinary scope of business ethics,
and the importance of narrative.

Packed with real-life examples of business decisions
gone awry, the 8th Edition of BUSINESS ETHICS:
CASE STUDIES AND SELECTED READINGS
explores the complex issues of business ethics from
the leaders' perspectives. This best-selling text offers
a rare collection of readings which examines the
business decision-making processes of many types
of leaders, while revealing some of the common
factors that push them over ethical lines they might
not otherwise cross. A combination of short and long
cases, readings, hypothetical situations, and current
ethical dilemmas, BUSINESS ETHICS: CASE
STUDIES AND SELECTED READINGS provides a
stimulating and thorough basis for evaluating
business ethics, and encourages stronger values in
future business leaders. Important Notice: Media
content referenced within the product description or
the product text may not be available in the ebook
version.
"This book is an examination of the inattention of
business schools to moral education, addressing
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lessons learned from the most recent business
corruption scandals and financial crises, and also
questioning what we're teaching now and what
should be considering in educating future business
leaders to cope with the challenges of leading with
integrity in the global environment"--Provided by
publisher.
Packed with cases, exercises, simulations, and
practice tests, the market-leading BUSINESS
ETHICS: ETHICAL DECISION MAKING AND
CASES, 11th Edition, thoroughly covers the complex
environment in which managers confront ethical
decision-making. Using a proven managerial
framework, this accessible, applied text addresses
the overall concepts, processes, and best practices
associated with successful business ethics programs
--?helping you see how ethics can be integrated into
key strategic business decisions. Thoroughly
revised, this edition incorporates coverage of new
legislation affecting business ethics, the most up-todate examples, and the best practices of high-profile
organizations. It also includes 20 new or updated
original case studies. Important Notice: Media
content referenced within the product description or
the product text may not be available in the ebook
version.
Over the last decade, we have been witnessing a
dramatic contrast between the CEO as a superhero
and CEO as an antihero. The new challenge in
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business education is to develop responsible global
leaders. Relatively little is known, however, about
how management educators can prepare future
leaders to cope effectively with the challenge of
leading with integrity in a multicultural space. This
volume is authored by a spectrum of international
experts with a diversity of backgrounds and
perspectives. It suggests directions that business
educators might take to reorient higher education to
transcend merely equipping people and
organizations to greedily proceed, with dire effects
on the preponderance of people, nations, our planet
and the future. The book is a collection of ideas and
concrete solutions with regards to how morality
should be taught in a global economy. In the first
part, the editors present reasons why management
education for integrity makes up an important
challenge in an intercultural environment. This book
is an overview of a spectrum of approaches to
developing moral character in business students in
this epoch of dynamic technologies and
globalization. Experts share approaches to
sensitizing learners to integrity and its opposite in a
wide variety of international cases and examples.
The impact of colliding cultural differences on
management education will be also parsed. With indepth discussions of the influence of such factors as
gender, ethnicity and academic performance the
book looks comparatively at the implications for
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instructors in various cultural contexts. A wide variety
of teaching approaches are explained with lengthy
examples including ones leveraging humanities and
storytelling.
The primary purpose of this book is to stimulate
dialogue and discussion about the most effective
ways of teaching ethics. Contributors to the book
focus on approaches and methodologies and
lessons learned that are having an impact in leading
students to confront with accountability and
understanding the bases of their ethical thinking, the
responsibilities they have to an enlarged base of
stakeholders (whose needs and interests often are
conflicting), and their stewardship to use their talents
responsibility not only in fulfilling an enterprise's
economic goals but also to recognize the impact of
their actions on both individuals and larger society.
The primary audiences for the book are those
individuals responsible for teaching management,
especially those with responsibilities for teaching
business ethics. But the book is also designed for
practicing managers, for these managers have
among their most important responsibilities the
development of people in their organizations who
have the integrity, values, and competences to be
effective managers of economic resources while at
the same time to recognize the roles of their
enterprise in shaping society.
Intends to offer research and cases that focus on the
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professional responsibilities of accountants and how
they deal with the ethical issues they face. This
series features articles on a range of important
topics, including professionalism, social
responsibility, corporate responsibility, ethical
judgments, and accountability.
While skeptics once saw the concept of business
ethics as an oxymoron, modern businesses are
proving them wrong. Success depends not only on
educating young professionals about ethical
practices, but on the implementation of these
practices in all aspects of a company. The Handbook
of Research on Business Ethics and Corporate
Responsibilities explores the fundamental concepts
that keep companies successful in the era of
globalization and the internet. Investigating the
implementation of best practices and how ethics can
be taught to the next generation of business experts,
this handbook is an essential reference source for
students, academics, business managers, or anyone
interested in the increasingly interdisciplinary field of
business ethics and its applications in the world
today.
This book describes how the ethical conduct of business has
become a topic of major interest in the USA and a subject for
serious study in American universities and business schools.
In Europe, including Great Britain, public concern is
increasing about the moral aspects of business behaviour.
Professor Mahoney shows how this growing concern is
reflected in the programmes of business studies offered by
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various European universities and business schools. The
results of a survey point to future developments in this area.
The book tracks the rise of Business Ethics as a discipline in
the United States through a review of the basic
understandings of the role of business practices in the
operations of society, beginning with Aristotle and proceeding
to a review of the formative concepts and cases in the history
of American business.?
This book explores connecting avenues of professional
responsibility, management theory and traditional ethics, and
encourages an understanding of the reasons for thinking
ethically in business contexts. Chapter 1, Professional
Responsibilities introduces business concepts like standards
of practice, types of commitments and conflict resolution.
Chapter 2, Stockholder Management Theory, explains the
theory that dominated Western business practice during the
latter half of the twentieth century, raising ethical questions
about the possible consequences of key concepts like
maximization of stockholder profits. Chapter 3, Stakeholder
Management Theory, emphasizes the importance of
questioning who benefits from (or who is harmed by)
business practices, including discussion of the meaning of
stakeholder, corporate social responsibility and transparency.
Chapter 4, Critical Thinking in Business, elucidates ways in
which grasping the fundamentals of argument encourages
better decision making in business, including discussion of
types of claims, types of arguments and common fallacies.
Chapter 5, Ethics and Business Decisions, argues that an
acquaintance with classical ethical theories can sharpen
decision making acumen and promote the development of
judgment.
Interest in Aristotelianism and in virtue ethics has been
growing for half a century but as yet the strengths of the study
of Aristotelian ethics in politics have not been matched in
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economics. This ground-breaking text fills that gap.
Challenging the premises of neoclassical economic theory,
the contributors take issue with neoclassicism’s foundational
separation of values from facts, with its treatment of
preferences as given, and with its consequent refusal to
reason about final ends. The contrary presupposition of this
collection is that ethical reasoning about human ends is
essential for any sustainable economy, and that reasoning
about economic goods should therefore be informed by
reasoning about what is humanly and commonly good.
Contributions critically engage with aspects of corporate
capitalism, managerial power and neoliberal economic policy,
and reflect on the recent financial crisis from the point of view
of Aristotelian virtue ethics. Containing a new chapter by
Alasdair MacIntyre, and deploying his arguments and
conceptual scheme throughout, the book critically analyses
the theoretical presuppositions and institutional reality of
modern capitalism.
The chief executive officer (CEO) of a corporation and his or
her executive team are responsible for the management of
the business and its continued operating and financial
success. The CEO and executive team are almost always
highly compensated and the relative total compensation has
mushroomed over time. Most of the compensation now is
designed to be performance-based, but leading to charges
that executives have incentives to manipulate corporate
earnings and stock price in the short-term for their own self
interests. The compensation at some companies became so
egregious that compensation again became a major public
policy issue subject to federal regulation. Executive
Compensation focuses on the major topics related to
executive compensation—present, past, and future. First, is
understanding what executive compensation is, including
composition and objectives of pay contracts. Second, how do
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specific compensation agreements affect corporate behavior
and performance? Third, what are the major components,
including how and what are accounted for and disclosed?
How is compensation, especially executive compensation,
accounted for—that is, what are the calculations and journal
entries required? Fourth, what does historical analysis tell us
about the topic, especially how contractual decisions have
been made and what has worked. Finally, what is in store for
the future—both expected compensation agreements and
what the compensation incentives suggest for future
corporate decisions on operations and accounting
manipulation.
Increasingly companies' stakeholders require organisations to
observe international standards prescribed by international
laws, treaties, conventions, recommendations, and/or codes
of conduct. The papers selected for this volume explore 1)
the ethical pressures on international business to meet the
challenges of diversity, 2) suggested methods of coping with
diversity, and 3) the challenges required to overcome
corporate self-interest in the search for new instruments.
Collectively these articles reflect scholarly insights and
corporate responses to diversity in international business, a
topic of wide interest in contemporary business ethics.
This book links game theory to business ethics by applying
the classic Four Temperaments approach to a wide range of
moral emotions, and offers academics and students of game
theory a perspective that covers social preferences in a
nontraditional way.

This book is a result of the investigative attempts of
linguistics professionals to identify and meet the
challenges of developing communicative competence in
future engineers, economists and other such specialists.
The unifying feature of all the contributions brought
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together here is the active involvement of the authors in
practical instruction of English for specific professional
purposes at the tertiary (bachelors’ and masters’
programs) level in Russia. This volume covers a number
of relevant areas in this field, including new
developments in methodology, approaches to course
and materials design, and the contribution of language
theory to foreign language teaching in a professional
context. The unique teaching approach advocated in this
book denounces the traditional practice of transferring
classical methodology of communicative-oriented
teaching to language classes for students with a nonlinguistic or non-teaching professional orientation. The
underlying idea of this volume is that a change in
professional context implies a change in language
teaching methodology, including materials, techniques
and target competences. The ideas and experiences
analysed here will appeal to anyone interested in the
current trends in foreign language teaching and learning
and particularly to educationalists.
This volume contains contributions to the annual Ruffin
Lecture series, in which researchers in business ethics
addressed the question: can business, and business
education, be considered one of the humanities, or is it in
a class by itself?
The authors begin their discussion of business ethics
with the notion that business is an honorable profession,
not a wild beast driven by crass self-interest.
Offers an instructional plan for plagiarism education for
middle school and high school students, allowing
librarians to become a resource for students, teachers,
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and school administrators. • Helps librarians to feel
confident in their professional positions as plagiarism
experts on campus • Teaches librarians how to help
students who have already plagiarized • Provides
opportunities for librarians to collaborate with teachers
and writing centers through plagiarism education • Acts
as a reference guide with all types of questions to ask
students about plagiarism during the research process •
Creates an important framework for the ethical and
appropriate use of information in schools
Education, Leadership and Business Ethics: New Essays
on the Work of Clarence Walton includes a history and
anecdotes of Clarence Walton's professional and
personal life; a discussion of the controversial
introduction of ethics into the field of management
studies; contributions on a variety of subjects connected
to leadership and business ethics from experts in the
field; and critical essays reviewing Clarence's most
recent work in social criticism. The book gives a history
of the rise of the fields of business and society and
business ethics, details the events leading to its
acceptance in academic circles and gives personal
accounts by Clarence Walton, one of the people most
responsible for its creation. Intended target groups are
students, former academic peers, and friends of
Clarence Walton, as well as anyone interested in the
history of business ethics or connected to Columbia
University of America, or The American College.
Taking a unique approach to business ethics unlike the
typical focus on conceptual/legal frameworks, this book
features 25 case studies that cover a full range of
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business practices, controls, and ethics issues. The new
edition is fully updated with new case studies from the
recent financial crisis, comparing it with Enron's crossing
of various ethical lines. Interpretive essays explore
financial control systems and lessons learned from
specific case studies and circumstances. Readers will
find a practical toolkit they can use to identify ethics
issues and tackle problems effectively within
corporations.
The Handbook of Moral Motivation offers a contemporary
and comprehensive appraisal of the age-old question
about motivation to do the good and to prevent the bad.
From a research point of view, this question remains
open even though we present here a rich collection of
new ideas and data. Two sources helped the editors to
frame the chapters: first they looked at an
overwhelmingly fruitful research tradition on motivation in
general (attribution theory, performance theory, selfdetermination theory, etc.) in relationship to morality. The
second source refers to the tension between moral
judgment (feelings, beliefs) and the real moral act in a
twofold manner: (a) as a necessary duty, and, (b) as a
social but not necessary bond. In addition, the handbook
utilizes the latest research from a wide range of
disciplinary perspectives, wishing to suggest by this that
the answer to the posed question will likely not come
from one discipline alone. Furthermore, our hope is that
the implicit criticism that the narrowly constructed
research approach of the recent past has contributed to
closing off rather than opening up interdisciplinary lines
of research becomes in this volume a strong counter
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discourse. The editors and authors of the handbook
commend the research contained within in the hope that
it will contribute to better understanding of humanity as
an inherently moral species.

Ethics Through Corporate Strategy is a daring
challenge to anyone who uses the customary
language of business in America. It is daring
because Daniel Gilbert argues that we should
discard two popular ways of linking business and
ethics. It is challenging, because Gilbert proceeds
from the premise that everyone who uses a
language of business is responsible for the ethical
implications of that way of talking. This work is one
demonstration of how we can relocate conversations
about business in the larger conversation that we
know as liberal education.
Learn to make successful ethical decisions in the
midst of the new business realities of 2020 and 2021
with Ferrell/Fraedrich/Ferrell's market-leading
BUSINESS ETHICS: ETHICAL DECISION MAKING
AND CASES, 13E. Packed with current examples
and exercises, this edition demonstrates how to
integrate ethics into key strategic business decisions
as reorganized chapters clearly present the ethical
decision-making process in today's complex ethical,
legal, social and political environments. New
scenarios highlight 2020 economic and pandemic
realities and preview ethical challenges you are most
likely to encounter as a new manager. Updates
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address the processes and best practices behind
successful business ethics programs as well as the
latest legislation and new coverage of global
sustainability and corporate social responsibility.
New and original cases provide insights into ethics in
familiar organizations, such as Tesla and TOMS,
while exercises reinforce concepts with hands-on
applications. Important Notice: Media content
referenced within the product description or the
product text may not be available in the ebook
version.
This book features sixteen chapters written by
distinguished scholars who collectively point to a
roadmap for advancing business ethics education at
a critical juncture in the history of corporate America.
The editors frame the book with an introductory
chapter that details a gold standard for delivering
ethics in the business school curriculum that signals
to students that ethics matters, provides an
adequate counterbalance to the amoral subtext that
dominates much of business education, remedies
assessment problems associated with current
accrediting standards, and prepares students for
newly minted and fast-growing careers in ethics
compliance, risk management, and corporate social
responsibility. The chapters that follow lay out some
challenges and opportunities that administrators and
educators need to address in order to improve
business ethics education and business school
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reputations in a post-Enron climate. Both traditional
and experimental perspectives on delivering ethics in
the curriculum are covered in conjunction with
research that substantiates the potential for
improving student ethics competencies after
exposure to ethics coursework. Methods for
incorporating ethics in various subjects, including
accounting, corporate governance,
environmentalism, global business, managerial
decision making, and human resource management
are also given as part of the roadmap for advancing
business ethics education.
Toward Assessing Business Ethics Education,
edited by Diane L. Swanson and Dann G. Fisher of
Kansas State University, is a sequel to their book
Advancing Business Ethics Education in the Ethics
in Practice IAP book series. The focus on
assessment in this second book is a timely response
to the urgent search among business schools for
ways to teach and assess ethics at a time when the
public’s faith in corporations and business schools
has been undermined greatly by the failure of both to
respond to widespread corruption and scandals in
the business sector. Although no one expects
business education alone to resolve these problems,
the distinguished scholars represented in this book
advocate that business schools should at least do
their part by exposing their students to decision
models that incorporate ethical dimensions on behalf
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of corporate stakeholders and society at large. As
the book’s title conveys, it is then important to
assess key learning objectives to insure that
business students graduate knowing ethics
fundamentals and armed with the ability to recognize
ethical dilemmas and possible solutions during the
course of their careers. This book will speak to all
who are interested in accountability for business
ethics education, especially business school deans,
university administrators, faculty members, students,
and prospective employers. This audience will find
that the enterprise of assessing business ethics
education is advanced in three ways. First, the book
functions as a venue for distinguished scholars to
share the innovative ways that they are assessing
ethics coverage in courses and degree programs.
Second, these authors identify what needs to be
assessed and the means for doing so. Third, the
book serves not only as a guide to assessment, but
also as a platform for expanding and improving
ethics coverage in business schools. Moreover, an
important take away for readers is the provision of a
simple formula, first advocated by Diane L. Swanson
and William C. Frederick (University of Pittsburgh) in
2005, for delivering ethics education that minimizes
assessment errors. By following this formula,
business schools can provide assurances that ethics
will not be assessed as being sufficient when it is
woefully inadequate or even missing in the
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curriculum and that it cannot be distorted, diluted, or
trivialized by uninformed coverage and still pass
inspection. Avoiding these assessment errors is
critical in an educational environment in which weak
accrediting standards for ethics go hand in hand with
spotty, uniformed coverage that would not be
tolerated for other business disciplines.
Teaching Business Ethics for Effective
LearningGreenwood Publishing Group
Copyright: 788917344f754f4343cb28e0815508ff
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