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It is more important than ever that a business must be both ethical and profitable.
In this thoroughly revised and updated second edition, Norman E. Bowie shows
that by applying Kant's three formulations of the categorical imperative, and by
doing the right thing for the right reason, a business can achieve success in both
of these fields. Bowie uses examples such as building trust, transparency
through open book management and respecting employees by providing a living
wage and meaningful work. This new edition, for graduates and academic
researchers in the field of business ethics, has been heavily revised to include
the newest scholarship on Kantian ethics, with a new emphasis on Kant's later
moral and political theory, a workable account of Kantian capitalism, and
additional accounts on corporate social responsibility, Kantianism and human
rights, corporate moral agency, and the Kantian theory of meaningful work.
Moral Issues in BusinessCengage Learning
Promotes a deeper understanding of markets, corporate responsibility and
business ethics Markets, Ethics, and Business Ethics provides an introductory
discussion on basic, challenging concepts of business ethics: markets, property
rights, law, and corporations.This title presents a balance of institutional
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perspectives and the concrete decisions people make within those institutions.
The text studies the rules and incentives of a business system as well as the
ethical decisions that people confront within their roles as consumers, investors,
managers, owners, employees, and citizens. MySearchLab is a part of the Scalet
program. Research and writing tools, including access to academic journals, help
students explore ethics in even greater depth. To provide students with flexibility,
students can download the eText to a tablet using the free Pearson eText app.
Learning Goals Upon completing this book, readers should be able to: Assess
arguments that respond to each other by either criticizing what has gone before
or by developing themes in alternative ways.Recog Debate any given topic by
considering the structure of the best competing arguments for any given position
Critically assess leading controversies in business ethics NOTE: MySearchLab
does not come automatically packaged with this text. To purchase the text with
MySearchLab, order the package ISBN: 0205887759 / 9780205887750 Markets,
Ethics, and Business Ethics Plus MySearchLab with eText -- Access Card
Package Package consists of: 0205239927 / 9780205239924 MySearchLab with
Pearson eText -- Valuepack Access Card 0205785840 / 9780205785841
Markets, Ethics, and Business Ethics
provides students with a sound introduction to contemporary ethics. It combines
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well-established classical readings with new, previously unreleased essays by
modern philosophers. Contains an opening section on ethical theory.
There is now widespread understanding that business and management must
evolve and act responsibly in the world giving full consideration to people and
planet, not just profit. Principles of Management: Practicing Ethics, Sustainability,
Responsibility was the first official textbook of the United Nations global initiative
network, Principles for Responsible Management Education (PRME). Now fully
revised and updated with three brand new chapters on communicating,
innovating and leading, this accessible and engaging textbook provides an
introduction to management while empowering you to think ethically and
sustainably in order to become a responsible manager. It also includes essential
workplace skills for the 21st century and coverage of the various management
occupations that you will go on to fill after your studies. Exclusive interviews with
management pioneers and professionals help bring theories and concepts to life
throughout the text as do the all new case studies which include Lego, Patagonia
and Greta Thunberg. Worksheets and exercises make for an active learning
experience alongside the supporting online resources provided to your lecturer
for dissemination. The textbook includes coverage of the UN’s Sustainable
Development Goals (SDGs) which are central to business education and practice
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today. It can be used for introductory management courses as well as courses
that cover business ethics, business and society, corporate social responsibility
(CSR), sustainability and responsible management.
A Cynic’s Business Wisdom is an entrepreneur’s manual from the edgy
perspective that cynicism teaches us to have a healthy respect for the
unexpected. It equips us to effectively deal with real-world business challenges
and capitalize on opportunities. Essentially, it is the flip side of all those “instantgratification-sugar-coated-success-guaranteed-get-rich-overnight” books. This
manual is a keen reflection of converting collegiate knowledge into actions that
are intended to give you an advantage in dealing with people, selling, networking,
negotiating, managing, and controlling every business situation you find yourself
in. It responds to questions posed and issues raised by entrepreneurs,
academics, trainers, mentors, and businesspeople over all my years delivering
business consulting, and expounds on my advanced business workshops, and
on my very own business ventures. Business often is not pretty. Business is not
always fair. People are out to win at virtually any cost. Those footsteps you hear
are a constant reminder that you have a target on your back. Flexible business
ethics are part of empowering you to play by your own rules, recognize that
business is a game, nobody owes you a break, there are no black-and-white
Page 4/25

Bookmark File PDF Business Ethics William H Shaw 7th Edition
norms, and that business ethics are flexible. Understand how to play the game to
win.
This is the most comprehensive and up-to-date investigation of moral and
conceptual questions about lying and deception. Carson argues that there is a
moral presumption against lying and deception that causes harm, he examines
case-studies from business, politics, and history, and he offers a qualified
defence of the view that honesty is a virtue.
A cautionary tale of failed policies and corporate mismanagement that
compellingly addresses previously unexplored issues of political ideology,
organizational dynamics, and ethics, Days of Slaughter will appeal to readers
everywhere who want a fuller explanation of what went awry in the US housing
market.
This book provides a short introduction to the philosophy of humanism and
discusses how and why it is being applied to business and why it is so effective
when you do so. You can’t understand humanistic business management unless
you understand what humanism is. This book provides a short introduction to the
philosophy of humanism and discusses how and why it is being applied to
business and why it is so effective when you do so. Humanism helps us prioritize
human value as important. It supports positive interpersonal relationships and
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collaborative and respectful decision-making. Since all businesses are in the
business of solving problems, good problem solving is essential to good
business. Humanism has already transformed many other disciplines including
psychology, medicine, nursing, and more. Additionally, humanism is foundational
to the practice of human resources, without which businesses cannot operate. It
is important for business managers to understand the philosophy fully so they
can understand how to not only manage people more effectively, but how to
operate their businesses in a way that helps the communities in which they
operate. This book will provide the primer they need to create more effective and
ethical businesses.
MORAL ISSUES IN BUSINESS, 13E examines the moral dilemmas that are
common to today's business climate and gives readers the analytical tools to
resolve those issues. Using a combination of true stories, interesting reading
selections, and a conversational writing style, this edition prepares readers for
the moral quandaries awaiting them in the professional world. Featured topics
include: the nature of morality, individual integrity and responsibility, economic
justice, pitfalls of capitalism, and corporations' responsibilities to consumers and
the environment. Plus, this edition also discusses situation-specific concepts
such as downsizing, whistle blowing, sexual harassment, job discrimination,
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animal abuse, and drug testing. Important Notice: Media content referenced
within the product description or the product text may not be available in the
ebook version.
Suitable for students on business ethics, business and society, or applied ethics
courses, this work brings together eleven essays by prominent authors. It
features work in the field and addresses important and provocative issues. The
essays represent diverse ethical and philosophical orientations and have been
edited and abridged to make them more accessible to students.
Aimed at undergraduates, Contemporary Ethics presupposes little or no
familiarity with ethics and is written in a clear and engaging style. It provides
students with a sympathetic but critical guide to utilitarianism, explaining its
different forms and exploring the debates it has spawned. The book leads
students through a number of current issues in contemporary ethics that are
connected to controversies over and within utilitarianism. At the same time, it
uses utilitarianism to introduce students to ethics as a subject. In these ways, the
book is not only a guide to utilitarianism, but also an introduction to some
standard problems of ethics and to several important topics in contemporary
ethical theory.
This anthology of classical and contemporary philosophical and legal essays and
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legal cases focuses on legal philosophy as its own subject--rather than as an
outgrowth of social or political philosophy or applied ethics. The essays focus on
how law is organized and the particular philosophical issues that law raises-- and
gives readers the opportunity to think through actual debates—many of them still
live in the courts. Provides short introductions and thought-provoking questions
for each selection. The Practice of Law. The Rule of Law. The Moral Force of
Law. Elements of Legal Reasoning. Natural Law and Legal Positivism: Classical
Perspectives. Formalism and Legal Realism. The Contemporary Debate: Hart v.
Dworkin. Law and Economics. Critical Legal Theory and Feminist Jurisprudence.
Punishment: Theory and Practice. Problems of Criminal Liability. The Rights of
Defendants. Compensating for Private Harms: The Law of Torts. Private
Ownership: The Law of Property. Private Agreements: the Law of Contract.
Constitutional Government and the Problem of Interpretation. Freedom of
Religion, Speech and Privacy. Equality and the Constitution. For anyone
interested in the law.
Ethics is a subject about which there has been and still is an immense amount of
difference of opinion, in spite of all the time and labour which have been devoted
to the study of it. There are indeed certain matters about which there is not much
disagreement. Almost everybody is agreed that certain kinds of actions ought, as
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a general rule, to be avoided and that under certain circumstances, which
constantly recur, it is, as a general rule, better to act in certain specified ways
rather than in others. There is, moreover, a pretty general agreement, with regard
to certain things which happen in the world, that it would be better if they never
happened, or, at least, did not happen so often as they do and with regard to
others, that it would be better if they happened more often than they do. But on
many questions, even of this kind, there is great diversity of opinion. Actions
which some philosophers hold to be generally wrong, others hold to be generally
right, and occurrences which some hold to be evils, others hold to be goods. And
when we come to more fundamental questions the difference of opinion is even
more marked. Ethical philosophers have, in fact, been largely concerned, not with
laying down rules to the effect that certain ways of acting are generally or always
right, and others generally or always wrong, nor yet with giving lists of things
which are good and others which are evil, but with trying to answer more general
and fundamental questions such as the following. What, after all, is it that we
mean to say of an action when we say that it is right or ought to be done? And
what is it that we mean to say of a state of things when we say that it is good or
bad? Can we discover any general characteristic, which belongs in common to
absolutely all right actions, no matter how different they may be in other
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respects?
Resolving Moral Issues in Business. The ethical landscape of business is
constantly changing, and the new edition of Business Ethics: Concepts and
Cases has been revised to keep pace with those changes most effecting
business: accelerating globalization, constant technological updates, proliferating
of business scandals. Business Ethics: Concepts and Cases introduces the
reader to the ethical concepts that are relevant to resolving moral issues in
business; imparts the reasoning and analytical skills needed to apply ethical
concepts to business decisions; identifies moral issues specific to a business;
provides an understanding of the social, technological, and natural environments
within which moral issues in business arise; and supplies case studies of actual
moral conflicts faced by businesses. This Books á la Carte Edition is an unbound,
three-hole punched, loose-leaf version of the textbook and provides students the
opportunity to personalize their book by incorporating their own notes and taking
only the portion of the book they need to class – all at a fraction of the bound
book price. Teaching and Learning Experience Personalize Learning MyThinkingLab delivers proven results in helping students succeed, provides
engaging experiences that personalize learning, and comes from a trusted
partner with educational expertise and a deep commitment to helping students
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and instructors achieve their goals. Improve Critical Thinking - Business Ethics:
Concepts and Cases provides summaries of basic ideas discussed within the text
in its margins; presents conceptual materials first, and then offers discussion
cases second through standardized chapters; all providing students the chance
to critically think about the material they are learning. Engage Students - Study
questions at the beginning of each chapter, definitions of key terms in the
margins, a glossary, chapter-end study and discussion questions, end-of-chapter
web resources, and chapter-opening concrete examples / cases all ensure
students' complete understanding of the material. Support Instructors - Teaching
your course just got easier! You can create a Customized Text or use our
Instructor's Manual, Electronic “MyTest” Test Bank or PowerPoint Presentation
Slides. Note: MyThinkingLab does no come automatically packaged with this
text. To purchase MyThinkingLab, please visit www.MyThinkingLab.com or you
can purchase a valuepack of the text + MyThinkingLab(VP ISBN-10:
0205029760, VP ISBN-13: 9780205029761)
Delve into the core of ethics today in your course with the latest practical, applied
coverage found in Ferrell/Fraedrich/Ferrell's BUSINESS ETHICS 2009 UPDATE.
Whether you use this book as a supplement or primary text in your
undergraduate or graduate course, the accessible, up-to-date approach provides
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unmatched insights into the complex environment in which contemporary
managers make ethical decisions. The book's solid managerial framework and
new updates highlight the latest developments in ethics and how they relate to
overall ethics concepts, processes, and best practices used throughout
successful business ethics programs. Your students see how ethics can play a
critical role in key strategic business decisions. Captivating new cases and
engaging examples reflect today's most recent business developments and
crises. Rather than focusing on intellectual reasoning alone or a philosophical
discussion of ideas, the book's proven learning features help students prepare
and practice confronting the types of actual ethical dilemmas they will face in
today's business world. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Combining engaging discussions and stimulating new case studies, BUSINESS
ETHICS: A TEXTBOOK WITH CASES gives students a comprehensive survey of
business ethics that will guide them toward becoming ethical professionals, even
if they have never studied philosophy before. Rich with real-world examples,
BUSINESS ETHICS: A TEXTBOOK WITH CASES invites students to critically
analyze and apply a broad range of philosophical concepts and principles to
today's most important issues in business and beyond. BUSINESS ETHICS: A
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TEXTBOOK WITH CASES is a concise (without readings) and updated version
of the eleventh edition of MORAL ISSUES IN BUSINESS. BUSINESS ETHICS:
A TEXTBOOK WITH CASES is also available in an eBook format. Important
Notice: Media content referenced within the product description or the product
text may not be available in the ebook version.
1. The Nature of Morality. 2. Normative Theories of Ethics. 3. Justice and
Economic Distribution. 4. The Nature of Capitalism. 5. Corporations. 6. The
Workplace (1): Basic Issues. 7. The Workplace (2): Today's Challenges. 8. Moral
Choices Facing Employees. 9. Job Discrimination. 10. Consumers. 11. The
Environment.
G.E. Moore's work shaped twentieth century ethics. But while his metaethical
doctrines have seen decades of debate, little attention has been paid to his
normative theory. Yet Moore broke fresh and important ground in elaborating an
indirect, sophisticated, and non-hedonistic form of utilitarianism. Moore on Right
and Wrong is a critical reconstruction and exposition of this neglected side of his
ethical thought. It situates his normative ethics with respect to traditional
utilitarianism and assesses Moore's case for consequentialism. The final
chapters explore in detail the implications of Moore's theory for individual moral
conduct -- in particular, his denial of self-evident moral rules; his skepticism about
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knowledge of one's duty; his attempt to establish the validity of certain moral
rules; and his account of what moral agents should do in situations where such
rules apply and in situations where they do not.
This collection of readings and cases begins with an introduction to moral
reasoning, and then provides students with a wide range of opportunities to apply
ethical theory to real contemporary managerial situations - including issues facing
managers in the next century. Each section contains a case study and relevant
theoretical articles that range from classics in philosophy to modern
commentaries by business practitioners.
What are our obligations to others as people in a free society? Should
government tax the rich to help the poor? Is the free market fair? Is it sometimes
wrong to tell the truth? Is killing sometimes morally required? Is it possible, or
desirable, to legislate morality? Do individual rights and the common good
conflict? Michael J. Sandel's "Justice" course is one of the most popular and
influential at Harvard. Up to a thousand students pack the campus theater to hear
Sandel relate the big questions of political philosophy to the most vexing issues
of the day, and this fall, public television will air a series based on the course.
Justice offers readers the same exhilarating journey that captivates Harvard
students. This book is a searching, lyrical exploration of the meaning of justice,
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one that invites readers of all political persuasions to consider familiar
controversies in fresh and illuminating ways. Affirmative action, same-sex
marriage, physician-assisted suicide, abortion, national service, patriotism and
dissent, the moral limits of markets—Sandel dramatizes the challenge of thinking
through these con?icts, and shows how a surer grasp of philosophy can help us
make sense of politics, morality, and our own convictions as well. Justice is lively,
thought-provoking, and wise—an essential new addition to the small shelf of
books that speak convincingly to the hard questions of our civic life.
This is the eBook of the printed book and may not include any media, website
access codes, or print supplements that may come packaged with the bound
book. This interesting, comprehensive book about business ethics argues that
ethics is the ‘glue’ that makes successful business possible. It allows the reader
to see the whole range of issues in business ethics rather than just selected
topics. Its focus on internationalization and globalization is important, as it relates
facts about this dynamic, growing aspect of corporate business. Business Ethics
7e not only covers ethics, it also includes such topics as: management,
production, marketing, finance, workers’ rights, and environmental issues; it
enables readers to see how all of the issues presented are interrelated. An
excellent resource and reference text for international corporate employees,
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marketing administrators, and human resource managers and employees.
This book offers a detailed utilitarian analysis of the ethical issues involved in
war. Utilitarianism and the Ethics of War addresses the two basic ethical
questions posed by war: when, if ever, are we morally justified in waging war,
and if recourse to arms is warranted, how are we permitted to fight the wars we
wage? In addition, it deals with the challenge that realism and relativism raise for
the ethical discussion of war, and with the duties of military personnel and the
moral challenges they can face. In tackling these matters, the book covers a wide
range of topics—from pacifism to armed humanitarian intervention, from the right
of national defense to pre-emptive or preventive war, from civilian immunity to the
tenets of just war theory and the moral underpinnings of the rules of war. But,
what is distinctive about this book is that it provides a consistent and thoroughgoing utilitarian or consequentialist treatment of the fundamental normative
issues that war occasions. Although it goes against the tide of recent work in the
field, a utilitarian approach to the ethics of war illuminates old questions in new
ways by showing how a concern for well-being and the consequences of our
actions and policies shape the moral constraints to which states and other actors
must adhere. This book will be of much interest to students of the ethics of war,
just war theory, moral philosophy, war and conflict studies and IR.
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This third Asia–Pacific edition of Moral Issues in Business examines key ideas in
business ethics in the context of moral and ethical issues encountered by
Australian and New Zealand businesses and organisations. Structured within 11
chapters of text – including new, cutting edge ethical theories and practices –
Moral Issues in Business presents the latest ethical insights and thinking in a
manner that is accessible to students
Utilitarianism, the approach to ethics based on the maximization of overall well-being,
continues to have great traction in moral philosophy and political thought. This Companion
offers a systematic exploration of its history, themes, and applications. First, it traces the
origins and development of utilitarianism via the work of Jeremy Bentham, John Stuart Mill,
Henry Sidgwick, and others. The volume then explores issues in the formulation of
utilitarianism, including act versus rule utilitarianism, actual versus expected consequences,
and objective versus subjective theories of well-being. Next, utilitarianism is positioned in
relation to Kantianism and virtue ethics, and the possibility of conflict between utilitarianism and
fairness is considered. Finally, the volume explores the modern relevance of utilitarianism by
considering its practical implications for contemporary controversies such as military conflict
and global warming. The volume will be an important resource for all those studying moral
philosophy, political philosophy, political theory, and history of ideas.
Humanomics in business ethics / Deirdre N. McCloskey -- Introduction / Eugene Heath and
Byron Kaldis -- Wealth and commerce in archaic Greece: Homer and Hesiod / Mark S.
Peacock -- Aristotle and business: friend or foe? / Fred D. Miller, Jr -- Confucian business
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ethics: possibilities and challenges / David Elstein and Qing Tian -- The earthly city and the
ethics of exchange: spiritual, social, and material economy in Augustine's theological
anthropology / Todd Breyfogle -- Thomas Aquinas: the economy at the service of justice and
the common good / Martin Schlag -- The ethics of commerce in Islam: Ibn Khaldun's
Muqaddimah revisited / Munir Quddus and Salim Rashid -- Hobbes's idea of moral conduct in
a society of free individuals / Timothy Fuller -- John Locke's defense of commercial society:
individual rights, voluntary cooperation, and mutual gain / Eric Mack -- As free for acorns as for
honesty: Mandevillean maxims for the ethics of commerce / Eugene Heath -- "Commerce
cures destructive prejudices": Montesquieu and the spirit of commercial society / Henry C.
Clark -- Hume on commerce, society, and ethics / Christopher J. Berry -- The fortune of others:
Adam Smith and the beauty of commerce / Douglas J. Den Uyl -- Why Kant's insistence on
purity of the will does not preclude an application of Kant's ethics to for-profit businesses /
Norman Bowie -- Tocqueville: the corporation as an ethical association / Alan S. Kahan -- J.S.
Mill and business ethics / Nicholas Capaldi -- Karl Marx on history, capitalism, and ... business
ethics? -- William H. Shaw -- Friedrich Hayek's defense of the market order / Karen I. Vaughn
-- The power and the limits of Milton Friedman's arguments against corporate social
responsibility / Alexei Marcoux -- Beyond the difference principle: Rawlsian justice, business
ethics, and the morality of the market / Matt Zwolinski -- Commitments and corporate
responsibility: Amartya Sen on motivations to do good / Ann E. Cudd
Robert C. Solomon takes a hard look at the treacherous terrain of ethical decision-making in a
highly competitive environment.
In a global economy, multinational companies often operate in jurisdictions where governments
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are either unable or unwilling to uphold even the basic human rights of their citizens. The
expectation that companies respect human rights in their own operations and in their business
relationships is now a business reality that corporations need to respond to. Business and
Human Rights: From Principles to Practice is the first comprehensive and interdisciplinary
textbook that addresses these issues. It examines the regulatory framework that grounds the
business and human rights debate and highlights the business and legal challenges faced by
companies and stakeholders in improving respect for human rights, exploring such topics as:
the regulatory framework that grounds the business and human rights debate challenges faced
by companies and stakeholders in improving human rights industry-specific human rights
standards current mechanisms to hold corporations to account future challenges for business
and human rights With supporting case studies throughout, this text provides an overview of
current themes in the field and guidance on practical implementation, demonstrating that a
thorough understanding of the human rights challenges faced by business is now vital in any
business context.
Following the 2008 global financial crisis, entrepreneurship has never been more vital. As jobs
were lost from large organizations, most new jobs came from innovative startups. The lure of hitech has attracted many people who see themselves as future entrepreneurs, but who lack the
perspective of the total experience. To meet this demand, community colleges and universities
across the world have set up entrepreneurship courses. The Global Entrepreneur is a lifechanging book. To leave the comfort of a steady job and enter the tumultuous world of the
entrepreneur is a major and often fearful step. For those who are contemplating this change, or
who have already embarked upon this exciting venture, reassurance based on the experience
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of both successful and even not so successful entrepreneurs can be invaluable. The book
provides an overview of the entrepreneurial experience broken down into all of its essential
elements. Today, startups are global in nature and the book helps a budding entrepreneur
understand the effect of different cultures both on the company and his/herself. This book
differs from the existing literature in that its focus is on the individual and his or her reaction to
the international nature of the entrepreneurial experience backed by both the lived experience
of actual entrepreneurs and case studies of entrepreneurship across the world. Business
success is measured by financial return. The book will be a vital tool in this endeavour. This
book will appeal to students of business or management and individuals who are considering a
career change, to create or join a startup, and need more knowledge to make their decision.
This in-depth examination of the major theories of economic justice focuses on the central
question: What should the economic distribution of goods and services be based on?
Morality and Moral Controversies provides students with the tools to understand the
philosophical ideas that are shaping our world today. This comprehensive anthology includes
classic and contemporary readings in moral theory and the most current applied ethics debates
emphasizing international concerns. Through analyzing these readings such as Supreme
Court decisions, students will grasp the scope of various philosophical discussions Supreme
Court justices must have. Morality and Moral Controversies challenges readers to critically
assess leading controversies in moral, social, and political philosophy. Upon completing this
book, readers will be able to: Understand philosophical ideas that are shaping our world today.
Confront conflicts faced when given the choice of morality. Apply various philosophical ideas to
politics, religion, economics, relationships, and medicine. Discuss basic philosophical
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arguments.
Wayne Sumner presents an original theory of the nature and philosophical importance of
welfare or well-being. He argues, against currently dominant rival views, that welfare is closely
connected to happiness or life satisfaction, and that it is the only basis for value ethics.

Combining readings and case studies, this text asserts that business ethics is
primarily about the ethics of individuals and challenges students to reconcile their
personal value systems with standard business practice. With a unique focus on
the personal dimension of ethics, this is apractical overview of the ethical issues
students are most likely to face in the workforce.
SOCIAL AND PERSONAL ETHICS provides students with a sound introduction
to ethical theory and contemporary moral issues through engaging readings on
today's most hotly debated topics. Among other topics, coverage includes
environmental ethics and animal rights, the limits of personal liberty, war and the
struggle against terrorism, marriage and sexual morality, the death penalty, gun
control, and abortion and euthanasia. The volume begins with two introductory
essays written for beginning students by the editor, William H. Shaw, on the
nature of morality and competing normative theories. These are followed by five
other essays on ethical theory by classical and contemporary authors. The book's
next 12 sections explore a wide-range of real-world ethical issues. In all, the book
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is composed of 53 articles (11 of which are new to this edition). To ensure that
the text is as accessible as it is relevant, Shaw has edited every article with an
eye toward readability, provided introductions and study questions before the
essays, as well as review and discussion questions after them, and highlighted
key passages to help students focus on important points and concepts.
In a series of articles specifically commissioned for this volume, some of today's
most distinguished business ethicists survey the main areas of interest and
concern in the field of business ethics. Sections of the book cover topics such as
the often easy relation between business ethics and capitalism, the link between
business ethics and ethical theory, how ethics applies to specific problems in the
business world, the connection between business ethics and related academic
disciplines, and the practice of business ethics in modern corporations. Includes
extensive, accessible discussion of all of the main areas of interest and debate in
business ethics Features all original contributions by distinguished authors in
business ethics Includes an annotated table of contents, bibliographies of the
relevant literature and a list of internet sources of material on business ethics
Perfect, comprehensive book for use in business ethics courses
How can you be an ethical corporate citizen in an increasingly complex, multiplestakeholder world? This is the most pressing question facing businesses today,
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small and large, local and global. Business Ethics is a thorough yet accessible
exploration of the main ethical theories and how these apply to the major
stakeholders facing this question. Written from a truly international perspective
and supported by diverse and innovative learning features, this book provides the
tools and concepts necessary to understand and effectively manage ethical
challenges wherever you are in the world. 'Key Concepts' and 'Think Theory'
boxes ensure the essential ideas are straightforward to grasp but don't go
unchallenged, while 'Ethics in Action' boxes and Case Studies illustrate these
ideas at play in the working world. Step into the shoes of a decision-maker with
'Ethical Dilemma' boxes and hear from them first hand with new 'Practitioner
Spotlight' boxes, which feature fascinating insights from real-life practitioners on
how they manage ethical decisions and what skills they consider to be crucial to
success. The fourth edition offers a wealth of new cases and examples as well as
updates of favourites from previous editions, including features on AirBnB,
TOMS, and McDonalds. Bespoke video interviews with the practitioners from the
book and new multiple-choice questions enhance the online resources for
students, while workshop and flipped classroom activity ideas support lecturers.
In addition, content has been thoroughly updated across the book and online to
reflect the latest developments and issues surrounding corporate citizenship,
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globalization, and sustainability. Award-winning, best-selling, and up-to-date; this
is the textbook of choice for those wishing to excel in business ethics. The book
is supported by an extensive range of online resources: For students: Practitioner
Spotlight videos and web links Additional Case Study web links Additional Ethics
in Action web links Addition Ethics on Screen web links Think Theory responses
Film list Ethics career guide Further reading Multiple-choice questions For
lecturers: VLE content PowerPoint slides Test bank Case bank Sample course
outline Teaching notes for Case Studies Teaching notes for Ethical Dilemmas
Teaching notes for Ethics in Action features Teaching notes for Ethics on Screen
features Ideas for structured workshops
Ethical business creates social value. That’s the theme of this bold new volume,
heralding and defending this rapidly-growing new conception of capitalism
making its way into the mainstream. It provides clear and succinct guidelines for
how to evaluate what counts as an ethical business as well as how and why
ethical businesses tend to succeed better over the long term. The book is jargonfree and targeted primarily at thought leaders and academics in business and
philosophy who will want to use it in their business ethics classes. Each chapter
has been selected for its ability to engage a wide audience without
oversimplifying the content. All twelve chapters are original and authored by
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leading business ethicists including William Shaw, Tony Simons, Duane Windsor,
and Mark Schwartz. Each piece makes use of recent empirical evidence or
ethical theory (or both) in order to present a detailed yet overarching picture of
what ethical business looks like--and how to achieve it--in today’s global
environment. It is thus divided into three subsections: 1. The Role of Corporate
Culture 2. A New For-Profit Paradigm 3. Making the Change Happen: Voluntary
and Regulatory Examples Perhaps the book’s greatest strength is its blending of
cutting-edge philosophy, psychology, and management theory into a cohesive,
provocative, and accessible format. Hence, it promises to launch a wide
discussion of what exactly we should expect the moral duty of business to be.
Never HIGHLIGHT a Book Again! Virtually all of the testable terms, concepts,
persons, places, and events from the textbook are included. Cram101 Just the
FACTS101 studyguides give all of the outlines, highlights, notes, and quizzes for
your textbook with optional online comprehensive practice tests. Only Cram101 is
Textbook Specific. Accompanys: 9780495095019 .
Copyright: 998dcc286fe3aa5755f1748f2a9553b2

Page 25/25

Copyright : edu.swi-prolog.org

