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“This book is a splendid and valuable addition to this subject. The whole book is well
written and I have no hesitation to recommend that this can be adapted as a textbook
for graduate courses in Business Intelligence and Data Mining.” Dr. Edi Shivaji, Des
Moines, Iowa “As a complete novice to this area just starting out on a MBA course I
found the book incredibly useful and very easy to follow and understand. The concepts
are clearly explained and make it an easy task to gain an understanding of the subject
matter.” -- Mr. Craig Domoney, South Africa. Business Intelligence and Data Mining is
a conversational and informative book in the exploding area of Business Analytics.
Using this book, one can easily gain the intuition about the area, along with a solid
toolset of major data mining techniques and platforms. This book can thus be gainfully
used as a textbook for a college course. It is also short and accessible enough for a
busy executive to become a quasi-expert in this area in a couple of hours. Every
chapter begins with a case-let from the real world, and ends with a case study that runs
across the chapters.
For any organization to be successful, it must operate in such a manner that knowledge
and information, human resources, and technology are continually taken into
consideration and managed effectively. Business concepts are always present
regardless of the field or industry – in education, government, healthcare, not-for-profit,
engineering, hospitality/tourism, among others. Maintaining organizational awareness
and a strategic frame of mind is critical to meeting goals, gaining competitive
advantage, and ultimately ensuring sustainability. The Encyclopedia of Organizational
Knowledge, Administration, and Technology is an inaugural five-volume publication that
offers 193 completely new and previously unpublished articles authored by leading
experts on the latest concepts, issues, challenges, innovations, and opportunities
covering all aspects of modern organizations. Moreover, it is comprised of content that
highlights major breakthroughs, discoveries, and authoritative research results as they
pertain to all aspects of organizational growth and development including
methodologies that can help companies thrive and analytical tools that assess an
organization’s internal health and performance. Insights are offered in key topics such
as organizational structure, strategic leadership, information technology management,
and business analytics, among others. The knowledge compiled in this publication is
designed for entrepreneurs, managers, executives, investors, economic analysts,
computer engineers, software programmers, human resource departments, and other
industry professionals seeking to understand the latest tools to emerge from this field
and who are looking to incorporate them in their practice. Additionally, academicians,
researchers, and students in fields that include but are not limited to business,
management science, organizational development, entrepreneurship, sociology,
corporate psychology, computer science, and information technology will benefit from
the research compiled within this publication.
Big data, analytics, and artificial intelligence are revolutionizing work, management, and
lifestyles and are becoming disruptive technologies for healthcare, e-commerce, and
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web services. However, many fundamental, technological, and managerial issues for
developing and applying intelligent big data analytics in these fields have yet to be
addressed. Managerial Perspectives on Intelligent Big Data Analytics is a collection of
innovative research that discusses the integration and application of artificial
intelligence, business intelligence, digital transformation, and intelligent big data
analytics from a perspective of computing, service, and management. While
highlighting topics including e-commerce, machine learning, and fuzzy logic, this book
is ideally designed for students, government officials, data scientists, managers,
consultants, analysts, IT specialists, academicians, researchers, and industry
professionals in fields that include big data, artificial intelligence, computing, and
commerce.
business intelligence, big data, business modeling, vivification, data integration,
information extraction, information visualization
For courses on Business Intelligence or Decision Support Systems. A managerial
approach to understanding business intelligence systems. To help future managers use
and understand analytics, Business Intelligence provides students with a solid
foundation of BI that is reinforced with hands-on practice.
A look at how new technologies can be put to use in the creation of a more just society.
Artificial Intelligence (AI) is not likely to make humans redundant. Nor will it create
superintelligence anytime soon. But it will make huge advances in the next two
decades, revolutionize medicine, entertainment, and transport, transform jobs and
markets, and vastly increase the amount of information that governments and
companies have about individuals. AI for Good leads off with economist and bestselling author Daron Acemoglu, who argues that there are reasons to be concerned
about these developments. AI research today pays too much attention to the
technological hurtles ahead without enough attention to its disruptive effects on the
fabric of society: displacing workers while failing to create new opportunities for them
and threatening to undermine democratic governance itself. But the direction of AI
development is not preordained. Acemoglu argues for its potential to create shared
prosperity and bolster democratic freedoms. But directing it to that task will take great
effort: It will require new funding and regulation, new norms and priorities for developers
themselves, and regulations over new technologies and their applications. At the
intersection of technology and economic justice, this book will bring together
experts--economists, legal scholars, policy makers, and developers--to debate these
challenges and consider what steps tech companies can do take to ensure the
advancement of AI does not further diminish economic prospects of the most
vulnerable groups of population.
Communication between man and machine is vital to completing projects in the current
day and age. Without this constant connectiveness as we enter an era of big data,
project completion will result in utter failure. Agile Approaches for Successfully
Managing and Executing Projects in the Fourth Industrial Revolution addresses
changes wrought by Industry 4.0 and its effects on project management as well as
adaptations and adjustments that will need to be made within project life cycles and
project risk management. Highlighting such topics as agile planning, cloud projects, and
organization structure, it is designed for project managers, executive management,
students, and academicians.
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Distribute Actionable, Timely BI with Microsoft® SQL Server® 2016 and Power BI Drive
better, faster, more informed decision making across your organization using the expert
tips and best practices featured in this hands-on guide. Delivering Business Intelligence
with Microsoft SQL Server 2016, Fourth Edition, shows, step-by-step, how to distribute
high-performance, custom analytics to users enterprise-wide. Discover how to build BI
Semantic Models, create data marts and OLAP cubes, write MDX and DAX scripts, and
share insights using Microsoft client tools. The book includes coverage of self-service
business intelligence with Power BI. • Understand the goals and components of
successful BI • Build data marts, OLAP cubes, and Tabular models • Load and cleanse
data with SQL Server Integration Services • Manipulate and analyze data using MDX
and DAX scripts and queries • Work with SQL Server Analysis Services and the BI
Semantic Model • Author interactive reports using SQL Server Data Tools • Create
KPIs and digital dashboards • Implement time-based analytics • Embed data model
content in custom applications using ADOMD.NET • Use Power BI to gather, model,
and visualize data in a self-service environment
Business intelligence refers to the technologies and strategies that are used by
enterprises for the data analysis of business information. It provides historical,
predictive and current views of business operations. Some of the common functions of
business intelligence are online analytical processing, reporting, data mining, complex
event processing and business performance management. It is also used for text
mining, predictive analytics and prescriptive analysis. Technologies used in business
intelligence have the capacity for handling large amounts of structured and unstructured
data. This data is used for the identification, development and creation of new strategic
business opportunities. This book elucidates the concepts and innovative models
around prospective developments with respect to business intelligence. It picks up
individual branches and explains their need and contribution in the context of a growing
economy. This textbook is appropriate for those seeking detailed information in this
area.
Praise for Successful Business Intelligence "If you want to be an analytical competitor,
you've got to go well beyond business intelligence technology. Cindi Howson has
wrapped up the needed advice on technology, organization, strategy, and even culture
in a neat package. It's required reading for quantitatively oriented strategists and the
technologists who support them." --Thomas H. Davenport, President's Distinguished
Professor, Babson College and co-author, Competing on Analytics "When used
strategically, business intelligence can help companies transform their organization to
be more agile, more competitive, and more profitable. Successful Business Intelligence
offers valuable guidance for companies looking to embark upon their first BI project as
well as those hoping to maximize their current deployments." --John Schwarz, CEO,
Business Objects "A thoughtful, clearly written, and carefully researched examination of
all facets of business intelligence that your organization needs to know to run its
business more intelligently and exploit information to its fullest extent." --Wayne
Eckerson, Director, TDWI Research "Using real-world examples, Cindi Howson shows
you how to use business intelligence to improve the performance, and the quality, of
your company." --Bill Baker, Distinguished Engineer & GM, Business Intelligence
Applications, Microsoft Corporation "This book outlines the key steps to make BI an
integral part of your company's culture and demonstrates how your company can use
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BI as a competitive differentiator." --Robert VanHees, CFO, Corporate Express "Given
the trend to expand the business analytics user base, organizations are faced with a
number of challenges that affect the success rate of these projects. This insightful book
provides practical advice on improving that success rate." --Dan Vesset, Vice
President, Business Analytics Solution Research, IDC
In the increasingly turbulent political climate, there has been growing interest in
economic and international relations with Asia. Understanding the business practices in
countries of this region, particularly uncertainties, risks, and opportunities associated
with doing business in Asia, will be key for competing in a global economy. Dynamic
Perspectives on Globalization and Sustainable Business in Asia provides perspectives
on the challenges and opportunities of business growth in Asia with strategic insights
on knowledge production, innovation, and disruptive technologies. Featuring coverage
on a broad range of topics such as consumer behavior, financial literacy, and value
perception, this book is ideally designed for academicians, researchers, government
officials, policymakers, and practitioners seeking current research on the development
of networks to support competitive advantage in the global economy and viable
enterprises.
Look around your office. Turn on the TV. Incompetent leadership is everywhere, and
there's no denying that most of these leaders are men. In this timely and provocative
book, Tomas Chamorro-Premuzic asks two powerful questions: Why is it so easy for
incompetent men to become leaders? And why is it so hard for competent
people--especially competent women--to advance? Marshaling decades of rigorous
research, Chamorro-Premuzic points out that although men make up a majority of
leaders, they underperform when compared with female leaders. In fact, most
organizations equate leadership potential with a handful of destructive personality traits,
like overconfidence and narcissism. In other words, these traits may help someone get
selected for a leadership role, but they backfire once the person has the job. When
competent women--and men who don't fit the stereotype--are unfairly overlooked, we
all suffer the consequences. The result is a deeply flawed system that rewards
arrogance rather than humility, and loudness rather than wisdom. There is a better way.
With clarity and verve, Chamorro-Premuzic shows us what it really takes to lead and
how new systems and processes can help us put the right people in charge.
This new Edition of Electronic Commerce is a complete update of the leading graduate
level/advanced undergraduate level textbook on the subject. Electronic commerce (EC)
describes the manner in which transactions take place over electronic networks, mostly
the Internet. It is the process of electronically buying and selling goods, services, and
information. Certain EC applications, such as buying and selling stocks and airline
tickets online, are reaching maturity, some even exceeding non-Internet trades.
However, EC is not just about buying and selling; it also is about electronically
communicating, collaborating, and discovering information. It is about e-learning, egovernment, social networks, and much more. EC is having an impact on a significant
portion of the world, affecting businesses, professions, trade, and of course, people.
The most important developments in EC since 2014 are the continuous phenomenal
growth of social networks, especially Facebook , LinkedIn and Instagram, and the trend
toward conducting EC with mobile devices. Other major developments are the
expansion of EC globally, especially in China where you can find the world's largest EC
Page 4/11

File Type PDF Business Intelligence A Managerial Perspective On Analytics
3rd Edition By Sharda Ramesh Delen Dursun Turban Efraim 2013 Paperback
company. Much attention is lately being given to smart commerce and the use of AIbased analytics and big data to enhance the field. Finally, some emerging EC business
models are changing industries (e.g., the shared economy models of Uber and Airbnb).
The 2018 (9th) edition, brings forth the latest trends in e-commerce, including smart
commerce, social commerce, social collaboration, shared economy, innovations, and
mobility.
This book is about innovation, big data, and data science seen from a business
perspective. Big data is a buzzword nowadays, and there is a growing necessity within
practitioners to understand better the phenomenon, starting from a clear stated
definition. This book aims to be a starting reading for executives who want (and need)
to keep the pace with the technological breakthrough introduced by new analytical
techniques and piles of data. Common myths about big data will be explained, and a
series of different strategic approaches will be provided. By browsing the book, it will be
possible to learn how to implement a big data strategy and how to use a maturity
framework to monitor the progress of the data science team, as well as how to move
forward from one stage to the next. Crucial challenges related to big data will be
discussed, where some of them are more general - such as ethics, privacy, and
ownership – while others concern more specific business situations (e.g., initial public
offering, growth strategies, etc.). The important matter of selecting the right skills and
people for an effective team will be extensively explained, and practical ways to
recognize them and understanding their personalities will be provided. Finally, few
relevant technological future trends will be acknowledged (i.e., IoT, Artificial
intelligence, blockchain, etc.), especially for their close relation with the increasing
amount of data and our ability to analyse them faster and more effectively.
This book is for courses on Business Intelligence or Decision Support Systems. It
provides a managerial approach to understanding business intelligence systems. It is
meant to help future managers use and understand analytics, Business Intelligence
provides students with a solid foundation of BI that is reinforced with hands-on practice.
-- Provided by publisher.
Data analysis is an important part of modern business administration, as efficient
compilation of information allows managers and business leaders to make the best
decisions for the financial solvency of their organizations. Understanding the use of
analytics, reporting, and data mining in everyday business environments is imperative
to the success of modern businesses. Applying Business Intelligence Initiatives in
Healthcare and Organizational Settings incorporates emerging concepts, methods,
models, and relevant applications of business intelligence systems within problem
contexts of healthcare and other organizational boundaries. Featuring coverage on a
broad range of topics such as rise of embedded analytics, competitive advantage, and
strategic capability, this book is ideally designed for business analysts, investors,
corporate managers, and entrepreneurs seeking to advance their understanding and
practice of business intelligence.

Between the high-level concepts of business intelligence and the nitty-gritty
instructions for using vendors’ tools lies the essential, yet poorly-understood
layer of architecture, design and process. Without this knowledge, Big Data is
belittled – projects flounder, are late and go over budget. Business Intelligence
Guidebook: From Data Integration to Analytics shines a bright light on an often
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neglected topic, arming you with the knowledge you need to design rock-solid
business intelligence and data integration processes. Practicing consultant and
adjunct BI professor Rick Sherman takes the guesswork out of creating systems
that are cost-effective, reusable and essential for transforming raw data into
valuable information for business decision-makers. After reading this book, you
will be able to design the overall architecture for functioning business intelligence
systems with the supporting data warehousing and data-integration applications.
You will have the information you need to get a project launched, developed,
managed and delivered on time and on budget – turning the deluge of data into
actionable information that fuels business knowledge. Finally, you’ll give your
career a boost by demonstrating an essential knowledge that puts corporate BI
projects on a fast-track to success. Provides practical guidelines for building
successful BI, DW and data integration solutions. Explains underlying BI, DW
and data integration design, architecture and processes in clear, accessible
language. Includes the complete project development lifecycle that can be
applied at large enterprises as well as at small to medium-sized businesses
Describes best practices and pragmatic approaches so readers can put them into
action. Companion website includes templates and examples, further discussion
of key topics, instructor materials, and references to trusted industry sources.
"While business analytics sounds like a complex subject, this book provides a
clear and non-intimidating overview of the topic. Following its advice will ensure
that your organization knows the analytics it needs to succeed, and uses them in
the service of key strategies and business processes. You too can go beyond
reporting!"—Thomas H. Davenport, President's Distinguished Professor of IT and
Management, Babson College; coauthor, Analytics at Work: Smarter Decisions,
Better Results Deliver the right decision support to the right people at the right
time Filled with examples and forward-thinking guidance from renowned BA
leaders Gert Laursen and Jesper Thorlund, Business Analytics for Managers
offers powerful techniques for making increasingly advanced use of information
in order to survive any market conditions. Take a look inside and find: Proven
guidance on developing an information strategy Tips for supporting your
company's ability to innovate in the future by using analytics Practical insights for
planning and implementing BA How to use information as a strategic asset Why
BA is the next stepping-stone for companies in the information age today
Discussion on BA's ever-increasing role Improve your business's decision
making. Align your business processes with your business's objectives. Drive
your company into a prosperous future. Taking BA from buzzword to enormous
value-maker, Business Analytics for Managers helps you do it all with workable
solutions that will add tremendous value to your business.
This volume condenses over 60 years of clinical efforts with thousands of
individuals in hundreds of organizations into a set of clear, concise,
understandable principles and concepts that can be applied by managers to
improve their performance and the performance of their organizations. Through
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multiple examples and illustrations, a framework is presented that enables
managers to master the executive role. While there are many books that purport
to provide methods or processes for managerial and executive development,
most are based on empirical research efforts, or are largely anecdotal in nature,
describing particular managers in particular organizations. There has been very
little attempt to take clinical research with practicing executives and distil a series
of principles and concepts that consistently predict success in the executive role.
This book provides insights into the processes whereby managerial development
occurs in an organization. Based on clinical interactions from decades of
experience working with practicing managers, a series of unique models,
frameworks, and concepts have been developed that provide the reader with
novel ways in which to assess the process of executive development. The
concepts, frameworks, and models also offer practicing managers techniques
that can improve managerial performance and drive organizational outcomes.
As the economy fluctuates, so does the need for resilient business practices. If
organizations can remain strong and steady during difficult times, they will be
more fruitful during successful periods as well. Managerial Strategies for
Business Sustainability During Turbulent Times is a crucial resource that
discusses successful methods and techniques for building sturdy company
practices. Featuring pertinent topics such as sustainable supply chains,
knowledge management, information sharing, and performance evaluations, this
is an ideal scholarly reference source for CEOs, managers, business students,
and researchers that would like to discover more unique and engaging ways to
build a strong business foundation.
You're intelligent, right? So you've already figured out that Business Intelligence
can be pretty valuable in making the right decisions about your business. But
you’ve heard at least a dozen definitions of what it is, and heard of at least that
many BI tools. Where do you start? Business Intelligence For Dummies makes BI
understandable! It takes you step by step through the technologies and the
alphabet soup, so you can choose the right technology and implement a
successful BI environment. You'll see how the applications and technologies
work together to access, analyze, and present data that you can use to make
better decisions about your products, customers, competitors, and more. You’ll
find out how to: Understand the principles and practical elements of BI Determine
what your business needs Compare different approaches to BI Build a solid BI
architecture and roadmap Design, develop, and deploy your BI plan Relate BI to
data warehousing, ERP, CRM, and e-commerce Analyze emerging trends and
developing BI tools to see what else may be useful Whether you’re the business
owner or the person charged with developing and implementing a BI strategy,
checking out Business Intelligence For Dummies is a good business decision.
Convert the promise of big data into real world results There is so much buzz
around big data. We all need to know what it is and how it works - that much is
obvious. But is a basic understanding of the theory enough to hold your own in
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strategy meetings? Probably. But what will set you apart from the rest is actually
knowing how to USE big data to get solid, real-world business results - and
putting that in place to improve performance. Big Data will give you a clear
understanding, blueprint, and step-by-step approach to building your own big
data strategy. This is a well-needed practical introduction to actually putting the
topic into practice. Illustrated with numerous real-world examples from a cross
section of companies and organisations, Big Data will take you through the five
steps of the SMART model: Start with Strategy, Measure Metrics and Data, Apply
Analytics, Report Results, Transform. Discusses how companies need to clearly
define what it is they need to know Outlines how companies can collect relevant
data and measure the metrics that will help them answer their most important
business questions Addresses how the results of big data analytics can be
visualised and communicated to ensure key decisions-makers understand them
Includes many high-profile case studies from the author's work with some of the
world's best known brands
Big Data Analytics and Intelligence is essential reading for researchers and
experts working in the fields of health care, data science, analytics, the internet of
things, and information retrieval.
"This book provides inter-organizational aspects in business integration including
managerial and organizational integration, social integration, and technology
integration, along with the resources to accomplish this competitive
advantage"--Provided by publisher.
Modern businesses generate huge volumes of accounting data on a daily basis. The recent
advancements in information technology have given organizations the ability to capture and
store data in an efficient and effective manner. However, there is a widening gap between this
data storage and usage of the data. Business intelligence techniques can help an organization
obtain and process relevant accounting data quickly and cost efficiently. Such techniques
include: query and reporting tools, online analytical processing (OLAP), statistical analysis, text
mining, data mining, and visualization. Business Intelligence Techniques is a compilation of
chapters written by experts in the various areas. While these chapters stand on their own,
taken together they provide a comprehensive overview of how to exploit accounting data in the
business environment.
This book presents a collection of original research papers addressing the relationship
between information systems (IS) and innovation. “Open”, “Smart” and “Network” are three
keywords that are currently guiding information systems (IS) innovation, enhancing IS
potentialities and their ability to support decision-making processes. The book discusses the
relevance of these three new concepts in connection with technological and organizational
innovations (i.e. cloud, smart technologies and networking), and the role they play in the
development of accounting and management information systems. The book’s primary aim is
to investigate how these innovations could influence information systems (with a particular
focus on accounting and management information systems) by enhancing their information
potentialities and improving accounting methodologies, performance measurement systems,
data management, information systems architectures, and external and internal reporting. The
book is based on a selection of the best papers—original double-blind reviewed
contributions—presented at the 2016 Annual Conference of the Italian Chapter of the
Association for Information Systems (AIS).
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This is the eBook of the printed book and may not include any media, website access codes,
or print supplements that may come packaged with the bound book. For courses on Business
Intelligence or Decision Support Systems. A managerial approach to understanding business
intelligence systems. To help future managers use and understand analytics, Business
Intelligence provides students with a solid foundation of BI that is reinforced with hands-on
practice.
In the modern business world, the pace of action continues to quicken. Businesses need to be
able to get actionable insights from their data in order to make the right decisions to act rapidly
and effectively.
This comprehensive overview of international business is divided into various business
functions, making it clear and easy to understand. In every chapter "Culture Quest Insights"
into culture, geography, and business lead readers to a multi-media experience of a certain
country or region that provides useful information on the impact of culture on business. Cases
specific to each region or country add to the total reading experience.Topics covered include:
the world's marketplaces, the international environment, managing international business and
business operations.For CEOs, managers, and other executives who need to understand the
cultural mores of the global societies with which they do business.
In his research, Martin Kowalczyk empirically investigates the challenges of designing and
establishing successful decision support with Business Intelligence and Analytics (BI&A). The
results from his work elucidate organizational and individual perspectives of BI&A support in
decision processes. The organizational perspective considers the processual aspects of
decision making and addresses process phases, roles and their interactions. The individual
perspective reflects upon decision making of human individuals including their cognition and
behaviors involved in decision making. The support of managerial decision making with BI&A
gains increasing priority for many businesses in their desire to achieve better decision
outcomes and improved organizational performance.
Decision Support and Business Intelligence Systems provides the only comprehensive, up-todate guide to today's revolutionary management support system technologies, and showcases
how they can be used for better decision-making. The 10th edition focuses on Business
Intelligence (BI) and analytics for enterprise decision support in a more streamlined book.
Data Mining for Business Analytics: Concepts, Techniques, and Applications in Python
presents an applied approach to data mining concepts and methods, using Python software for
illustration Readers will learn how to implement a variety of popular data mining algorithms in
Python (a free and open-source software) to tackle business problems and opportunities. This
is the sixth version of this successful text, and the first using Python. It covers both statistical
and machine learning algorithms for prediction, classification, visualization, dimension
reduction, recommender systems, clustering, text mining and network analysis. It also
includes: A new co-author, Peter Gedeck, who brings both experience teaching business
analytics courses using Python, and expertise in the application of machine learning methods
to the drug-discovery process A new section on ethical issues in data mining Updates and new
material based on feedback from instructors teaching MBA, undergraduate, diploma and
executive courses, and from their students More than a dozen case studies demonstrating
applications for the data mining techniques described End-of-chapter exercises that help
readers gauge and expand their comprehension and competency of the material presented A
companion website with more than two dozen data sets, and instructor materials including
exercise solutions, PowerPoint slides, and case solutions Data Mining for Business Analytics:
Concepts, Techniques, and Applications in Python is an ideal textbook for graduate and upperundergraduate level courses in data mining, predictive analytics, and business analytics. This
new edition is also an excellent reference for analysts, researchers, and practitioners working
with quantitative methods in the fields of business, finance, marketing, computer science, and
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information technology. “This book has by far the most comprehensive review of business
analytics methods that I have ever seen, covering everything from classical approaches such
as linear and logistic regression, through to modern methods like neural networks, bagging and
boosting, and even much more business specific procedures such as social network analysis
and text mining. If not the bible, it is at the least a definitive manual on the subject.” —Gareth M.
James, University of Southern California and co-author (with Witten, Hastie and Tibshirani) of
the best-selling book An Introduction to Statistical Learning, with Applications in R

This book explains how improvements in intelligence analysis can bene!t
policing. Written by experts with experience in police higher education and
professional practice, this accessible text provides students with both practical
knowledge and a critical understanding of the subject. The book is divided into
three key parts: Part One outlines how the concept of intelligence was initially
embraced and implemented by the police and provides a critique of intelligence
sources. It examines the strategic use of intelligence and its procedural
framework. It provides a summary of the role of the intelligence analyst,
establishing the characteristics of effective practitioners. Part Two describes
good practice and explains the practical tools and techniques that effective
analysts use in the reduction and investigation of crime. Part Three examines
more recent developments in intelligence analysis and looks to the future. This
includes the move to multi-agency working, the advent of big data and the role of
AI and machine learning. Filled with case studies and practical examples, this
book is essential reading for all undergraduates and postgraduates taking
courses in Professional Policing, and Criminal Justice more widely. It will also be
of interest to existing practitioners in this field.
For courses on Business Intelligence or Decision Support Systems.A managerial
approach to understanding business intelligence systems.To help future
managers use and understand analytics, Business Intelligence provides students
with a solid foundation of BI that is reinforced with hands-on practice.
For International Business courses This title is a Pearson Global Edition. The
Editorial team at Pearson has worked closely with educators around the world to
include content which is especially relevant to students outside the United States.
Successfully prepare students for the international marketplace. International
Business illustrates how successful managers must function in a competitive
world. Packed with current examples that reflect the vibrancy of the international
business field, this student-friendly text offers a managerial approach that keeps
an emphasis on skills development, emerging markets and geographical literacy.
The sixth edition of this internationally popular text contains all the same core
concepts while incorporating new and current topic coverage.
For courses in decision support systems, computerized decision-making tools,
and management support systems. Market-leading guide to modern analytics, for
better business decisionsAnalytics, Data Science, & Artificial Intelligence:
Systems for Decision Support is the most comprehensive introduction to
technologies collectively called analytics (or business analytics) and the
fundamental methods, techniques, and software used to design and develop
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these systems. Students gain inspiration from examples of organisations that
have employed analytics to make decisions, while leveraging the resources of a
companion website. With six new chapters, the 11th edition marks a major
reorganisation reflecting a new focus -- analytics and its enabling technologies,
including AI, machine-learning, robotics, chatbots, and IoT.
"This book provides a discussion of the managerial aspects, solutions and case
studies related to e-business, disseminating current achievements and practical
solutions and applications"--Provided by publisher.
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