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Big Data is a big topic, based on simple principles. Guided by leading expert in the field, David Stephenson, you will be amazed at how you
can transform your company, and significantly improve KPIs across a broad range of business units and applications. Find out how an
ecommerce company avoided two million product returns per year, how a newspaper saw triple-digit annual growth in digital subscriptions,
how researchers in England learned to better detect pending cardiovascular problems, and how AI programs taught themselves to win games
using techniques that even their human programmers didn’t understand, all thanks to big data. Find out also how one company realized it
could swap a million dollar hardware system with a twenty thousand dollar replacement. With simple and straightforward chapters that allow
you to map examples onto your own business, Big Data Demystified will help you: · Know which data is most useful to collect now and why
it’s important to start collecting that data as soon as possible.· Understand big data and data science and how they can help you reach your
business goals and gain competitive advantage.· Use big data to understand where you are now and how you can improve in the future. ·
Understand factors in choosing a big data system, including whether to go with cloud-based solutions.· Construct your big data team in a way
that supports an effective strategy and helps make your business more data-driven. BIG DATA MAKES A BIG DIFFERENCE “Read this
book! It is an essential guide to using data in a practical way that drives results." Ian McHenry, CEO Beyond Pricing “This is the book we’ve
been missing: big data explained without the complexity.” Marc Salomon, Professor in Decision Sciences and Dean at University of
Amsterdam Business School "Big Data for the rest of us! I have never come across a book that is so full of practical advice, actionable
examples and helpful explanations. Read this one book and start executing Big Data at your workplace tomorrow!"Tobias Wann CEO at
@Leisure Group
In the modern business world, the pace of action continues to quicken. Businesses need to be able to get actionable insights from their data
in order to make the right decisions to act rapidly and effectively.
“This book is a splendid and valuable addition to this subject. The whole book is well written and I have no hesitation to recommend that this
can be adapted as a textbook for graduate courses in Business Intelligence and Data Mining.” Dr. Edi Shivaji, Des Moines, Iowa “As a
complete novice to this area just starting out on a MBA course I found the book incredibly useful and very easy to follow and understand. The
concepts are clearly explained and make it an easy task to gain an understanding of the subject matter.” -- Mr. Craig Domoney, South Africa.
Business Intelligence and Data Mining is a conversational and informative book in the exploding area of Business Analytics. Using this book,
one can easily gain the intuition about the area, along with a solid toolset of major data mining techniques and platforms. This book can thus
be gainfully used as a textbook for a college course. It is also short and accessible enough for a busy executive to become a quasi-expert in
this area in a couple of hours. Every chapter begins with a case-let from the real world, and ends with a case study that runs across the
chapters.
Business Intelligence: The Savvy Managers Guide, Second Edition, discusses the objectives and practices for designing and deploying a
business intelligence (BI) program. It looks at the basics of a BI program, from the value of information and the mechanics of planning for
success to data model infrastructure, data preparation, data analysis, integration, knowledge discovery, and the actual use of discovered
knowledge. Organized into 21 chapters, this book begins with an overview of the kind of knowledge that can be exposed and exploited
through the use of BI. It then proceeds with a discussion of information use in the context of how value is created within an organization, how
BI can improve the ways of doing business, and organizational preparedness for exploiting the results of a BI program. It also looks at some
of the critical factors to be taken into account in the planning and execution of a successful BI program. In addition, the reader is introduced to
considerations for developing the BI roadmap, the platforms for analysis such as data warehouses, and the concepts of business metadata.
Other chapters focus on data preparation and data discovery, the business rules approach, and data mining techniques and predictive
analytics. Finally, emerging technologies such as text analytics and sentiment analysis are considered. This book will be valuable to data
management and BI professionals, including senior and middle-level managers, Chief Information Officers and Chief Data Officers, senior
business executives and business staff members, database or software engineers, and business analysts. Guides managers through
developing, administering, or simply understanding business intelligence technology Keeps pace with the changes in best practices, tools,
methods and processes used to transform an organization’s data into actionable knowledge Contains a handy, quick-reference to
technologies and terminology
Between the high-level concepts of business intelligence and the nitty-gritty instructions for using vendors' tools lies the essential, yet poorlyunderstood layer of architecture, design and process. Without this knowledge, Big Data is belittled - projects flounder, are late and go over
budget. Business Intelligence Guidebook: From Data Integration to Analytics shines a bright light on an often neglected topic, arming you with
the knowledge you need to design rock-solid business intelligence and data integration processes. Practicing consultant and adjunct BI
professor Rick Sherman takes the guesswork out of creating systems that are cost-effective, reusable and essential for transforming raw data
into valuable information for business decision-makers. After reading this book, you will be able to design the overall architecture for
functioning business intelligence systems with the supporting data warehousing and data-integration applications. You will have the
information you need to get a project launched, developed, managed and delivered on time and on budget - turning the deluge of data into
actionable information that fuels business knowledge. Finally, you'll give your career a boost by demonstrating an essential knowledge that
puts corporate BI projects on a fast-track to success. Provides practical guidelines for building successful BI, DW and data integration
solutions. Explains underlying BI, DW and data integration design, architecture and processes in clear, accessible language. Includes the
complete project development lifecycle that can be applied at large enterprises as well as at small to medium-sized businesses Describes
best practices and pragmatic approaches so readers can put them into action. Companion website includes templates and examples, further
discussion of key topics, instructor materials, and references to trusted industry sources.
Using Agile methods, you can bring far greater innovation, value, and quality to any data warehousing (DW), business intelligence (BI), or
analytics project. However, conventional Agile methods must be carefully adapted to address the unique characteristics of DW/BI projects. In
Agile Analytics, Agile pioneer Ken Collier shows how to do just that. Collier introduces platform-agnostic Agile solutions for integrating
infrastructures consisting of diverse operational, legacy, and specialty systems that mix commercial and custom code. Using working
examples, he shows how to manage analytics development teams with widely diverse skill sets and how to support enormous and fastgrowing data volumes. Collier's techniques offer optimal value whether your projects involve "back-end" data management, "front-end"
business analysis, or both. Part I focuses on Agile project management techniques and delivery team coordination, introducing core practices
that shape the way your Agile DW/BI project community can collaborate toward success Part II presents technical methods for enabling
continuous delivery of business value at production-quality levels, including evolving superior designs; test-driven DW development; version
control; and project automation Collier brings together proven solutions you can apply right now--whether you're an IT decision-maker, data
warehouse professional, database administrator, business intelligence specialist, or database developer. With his help, you can mitigate
project risk, improve business alignment, achieve better results--and have fun along the way.
Unique prospective on the big data analytics phenomenon for both business and IT professionals The availability of Big Data, low-cost
commodity hardware and new information management and analytics software has produced a unique moment in the history of business.
The convergence of these trends means that we have the capabilities required to analyze astonishing data sets quickly and cost-effectively
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for the first time in history. These capabilities are neither theoretical nor trivial. They represent a genuine leap forward and a clear opportunity
to realize enormous gains in terms of efficiency, productivity, revenue and profitability. The Age of Big Data is here, and these are truly
revolutionary times. This timely book looks at cutting-edge companies supporting an exciting new generation of business analytics. Learn
more about the trends in big data and how they are impacting the business world (Risk, Marketing, Healthcare, Financial Services, etc.)
Explains this new technology and how companies can use them effectively to gather the data that they need and glean critical insights
Explores relevant topics such as data privacy, data visualization, unstructured data, crowd sourcing data scientists, cloud computing for big
data, and much more.
Do you enjoy completing puzzles? Perhaps one of the most challenging (yet rewarding) puzzles is delivering a successful data warehouse
suitable for data mining and analytics. The Analytical Puzzle describes an unbiased, practical, and comprehensive approach to building a
data warehouse which will lead to an increased level of business intelligence within your organization. New technologies continuously impact
this approach and therefore this book explains how to leverage big data, cloud computing, data warehouse appliances, data mining,
predictive analytics, data visualization and mobile devices. Here are the main objectives for each of the book’s 19 chapters: • Chapter 1:
Develop a foundational knowledge of data warehousing, business intelligence and analytics • Chapter 2: Build the business case needed to
sell your data warehousing project, and then produce a project plan that avoids common pitfalls • Chapter 3: Elicit and organize business
intelligence and data warehousing business requirements • Chapter 4: Specify the technical architecture of the data warehousing system,
including software and infrastructure components, technology stack, and non-functional requirements. Gain an understanding of cloud based
data warehousing and data warehouse appliances • Chapter 5: Learn about data attributes including metrics and key performance indicators
(KPIs), the raw material of data warehousing and business intelligence • Chapter 6: Learn about data modeling and how to apply design
patterns for each part of the data warehouse • Chapter 7: Speak the dimensional modeling language of measures, dimensions, facts, cubes,
stars, and snowflakes • Chapter 8: Organize a successful data governance program. Learn how to manage metadata for your data
warehousing and business intelligence project • Chapter 9: Identify useful data sources and implement a data quality program • Chapter 10:
Use database technology for your data warehousing project, and understand the impact of data warehouse appliances, big data, in memory
databases, columnar databases and OnLine Analytical Processing (OLAP) • Chapter 11: Apply data integration and understand the role data
mapping, data cleansing, data transformation, and loading data play in a successful data warehouse • Chapter 12: Use the business
intelligence (BI) operations of slice, dice, drill down, roll up, and pivot to analyze and present data • Chapter 13: Learn about descriptive and
predictive statistics, and calculate mean, median, mode, variance and standard deviation • Chapter 14: Harness analytical methods such as
regression analysis, data mining, and statistics to make profitable decisions and anticipate the future • Chapter 15: Appreciate the
components and design patterns that compose a successful analytic application • Chapter 16: Gain an understanding of the uses and
benefits of scorecards and dashboards including support of mobile device users • Chapter 17: Gain insight into applications of business
intelligence that could profit your organization, including risk management, finance, marketing, government, healthcare, science and sports •
Chapter 18: Perform customer analytics to better understand and segment your customers • Chapter 19: Test, roll out, and sustain the data
warehouse

For any organization to be successful, it must operate in such a manner that knowledge and information, human resources, and
technology are continually taken into consideration and managed effectively. Business concepts are always present regardless of
the field or industry – in education, government, healthcare, not-for-profit, engineering, hospitality/tourism, among others.
Maintaining organizational awareness and a strategic frame of mind is critical to meeting goals, gaining competitive advantage,
and ultimately ensuring sustainability. The Encyclopedia of Organizational Knowledge, Administration, and Technology is an
inaugural five-volume publication that offers 193 completely new and previously unpublished articles authored by leading experts
on the latest concepts, issues, challenges, innovations, and opportunities covering all aspects of modern organizations. Moreover,
it is comprised of content that highlights major breakthroughs, discoveries, and authoritative research results as they pertain to all
aspects of organizational growth and development including methodologies that can help companies thrive and analytical tools
that assess an organization’s internal health and performance. Insights are offered in key topics such as organizational structure,
strategic leadership, information technology management, and business analytics, among others. The knowledge compiled in this
publication is designed for entrepreneurs, managers, executives, investors, economic analysts, computer engineers, software
programmers, human resource departments, and other industry professionals seeking to understand the latest tools to emerge
from this field and who are looking to incorporate them in their practice. Additionally, academicians, researchers, and students in
fields that include but are not limited to business, management science, organizational development, entrepreneurship, sociology,
corporate psychology, computer science, and information technology will benefit from the research compiled within this
publication.
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come
packaged with the bound book. For courses on Business Intelligence or Decision Support Systems. A managerial approach to
understanding business intelligence systems. To help future managers use and understand analytics, Business Intelligence
provides students with a solid foundation of BI that is reinforced with hands-on practice.
This software will enable the user to learn about business intelligence roadmap.
One day a man walked into Asgard Inc. and changed the company forever. Unlike anyone who came before, he remembered and
understood data as naturally as a fish swims in water. The CEO was shocked at how well the man knew the company. He started
posing questions to this man. Who are my best customers? Why is this product struggling? Where is my greatest growth
happening? The man answered these and more. Using his understanding of data, he identified key new markets, he discovered
the best places to invest capital, and he even predicted the future. Overnight Asgard Inc. changed. Where before the CEO relied
on limited information and gut feelings, now true knowledge guided his actions. The CEO took the man's hand in gratitude and
asked, "Who are you?" and he replied, "I am Business Intelligence." Business Intelligence(BI) is shrouded in mystery for a lot of us
but it doesn't need to stay that way. Business Intelligence in Plain Language is a systematic exploration of this complicated tool. I'll
teach you about what it does, how it works, and most importantly how you can benefit from it. In this book you will learn about:
Business Intelligence Data Mining Data Warehousing Data Discovery Big Data Outlier Detection Pattern Recognition Predictive
Modeling Data Transformation and much more This book is your practical guide to understanding and implementing Business
Intelligence.
Provides developments and research, as well as current innovative activities in data warehousing and mining, focusing on the
intersection of data warehousing and business intelligence.
Business Intelligence Strategy and Big Data Analytics is written for business leaders, managers, and analysts - people who are
involved with advancing the use of BI at their companies or who need to better understand what BI is and how it can be used to
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improve profitability. It is written from a general management perspective, and it draws on observations at 12 companies whose
annual revenues range between $500 million and $20 billion. Over the past 15 years, my company has formulated vendor-neutral
business-focused BI strategies and program execution plans in collaboration with manufacturers, distributors, retailers, logistics
companies, insurers, investment companies, credit unions, and utilities, among others. It is through these experiences that we
have validated business-driven BI strategy formulation methods and identified common enterprise BI program execution
challenges. In recent years, terms like “big data” and “big data analytics” have been introduced into the business and technical
lexicon. Upon close examination, the newer terminology is about the same thing that BI has always been about: analyzing the vast
amounts of data that companies generate and/or purchase in the course of business as a means of improving profitability and
competitiveness. Accordingly, we will use the terms BI and business intelligence throughout the book, and we will discuss the
newer concepts like big data as appropriate. More broadly, the goal of this book is to share methods and observations that will
help companies achieve BI success and thereby increase revenues, reduce costs, or both. Provides ideas for improving the
business performance of one’s company or business functions Emphasizes proven, practical, step-by-step methods that readers
can readily apply in their companies Includes exercises and case studies with road-tested advice about formulating BI strategies
and program plans
Praise for Successful Business Intelligence "If you want to be an analytical competitor, you've got to go well beyond business
intelligence technology. Cindi Howson has wrapped up the needed advice on technology, organization, strategy, and even culture
in a neat package. It's required reading for quantitatively oriented strategists and the technologists who support them." --Thomas
H. Davenport, President's Distinguished Professor, Babson College and co-author, Competing on Analytics "When used
strategically, business intelligence can help companies transform their organization to be more agile, more competitive, and more
profitable. Successful Business Intelligence offers valuable guidance for companies looking to embark upon their first BI project as
well as those hoping to maximize their current deployments." --John Schwarz, CEO, Business Objects "A thoughtful, clearly
written, and carefully researched examination of all facets of business intelligence that your organization needs to know to run its
business more intelligently and exploit information to its fullest extent." --Wayne Eckerson, Director, TDWI Research "Using realworld examples, Cindi Howson shows you how to use business intelligence to improve the performance, and the quality, of your
company." --Bill Baker, Distinguished Engineer & GM, Business Intelligence Applications, Microsoft Corporation "This book
outlines the key steps to make BI an integral part of your company's culture and demonstrates how your company can use BI as a
competitive differentiator." --Robert VanHees, CFO, Corporate Express "Given the trend to expand the business analytics user
base, organizations are faced with a number of challenges that affect the success rate of these projects. This insightful book
provides practical advice on improving that success rate." --Dan Vesset, Vice President, Business Analytics Solution Research,
IDC
If you are convinced that the world today is producing more data than the previous decades, then you understand that processing
yesterday's data for today's use at times is not enough. The level of data analysis that is needed in highly competitive business
environment needs to be processed, analyzed and used immediately for businesses to be ahead of their competition. Having this
in mind, you need to understand from the ground up, what data is, the different types of data and how you should identify the right
data for your business. To help you understand the simple basics of data and how it needs to be analyzed, then Data Analytics for
Beginners is the book that you have been waiting for. The size and type of business you are running doesn't matter because after
all, it will depend on your ability to understand the data that your business is exposed to so as to make better business decisions
for the current working environment and the future. Are there patterns in your business that you cannot see? Do you want to make
sense of the shopping trends of your clients to better enrich their experience? Do you want to know your target market even more?
Do you want to better derive insights from the feedback your clients give you? These questions can only be answered when you
perform a data analysis for your business. Collecting the data is one thing, analyzing them is another matter entirely as it is not
something that can be done haphazardly by just looking at the data. If you hope to understand your data well, you need to
understand the data you are collecting, the methods to use and the right tools to use when analyzing the data. Inside you will find
valuable steps and tools that will help make your information work for you. Do not let yourself get complacent, stop looking at the
data that you collect each day and start analyzing your data to move your business up. Get started by buying this book today!
Inside you will find How data should be understood? Terms and concepts used in data analysis. Data mining and the different
kinds of databases used to store data. How information can be retrieved and manipulated in the database to create a visual
representation of what you want to know? The life cycle of data analysis. And more...
Rapid technology change is impacting organizations large and small. Mobile and Cloud computing, the Internet of Things (IoT),
and “Big Data” are driving forces in organizational digital transformation. Decision support and analytics are available to many
people in a business or organization. Business professionals need to learn about and understand computerized decision support
for organizations to succeed. This text is targeted to busy managers and students who need to grasp the basics of computerized
decision support, including: What is analytics? What is a decision support system? What is “Big Data”? What are “Big Data”
business use cases? Overall, it addresses 61 fundamental questions. In a short period of time, readers can “get up to speed” on
decision support, analytics, and business intelligence. The book then provides a quick reference to important recurring questions.
Analytics - Business Intelligence, Algorithms and Statistical Analysis In today's world, analysis has become an extremely important
aspect to consider when you are thinking of starting any new line of business or even when it comes to purchasing a new house.
The unfortunate fact is that not many people know what analysis is all about. They tend to assume that each of the elements analysis, business intelligence, algorithms and statistical analysis - are different entities when in reality they are all interlinked. This
book will help you gather a greater insight on all the elements. And you will gain an in-depth knowledge on each of these elements
in different parts of the book; helping you to increase your knowledge and widen your horizons!
You're intelligent, right? So you've already figured out that Business Intelligence can be pretty valuable in making the right
decisions about your business. But you’ve heard at least a dozen definitions of what it is, and heard of at least that many BI tools.
Where do you start? Business Intelligence For Dummies makes BI understandable! It takes you step by step through the
technologies and the alphabet soup, so you can choose the right technology and implement a successful BI environment. You'll
see how the applications and technologies work together to access, analyze, and present data that you can use to make better
decisions about your products, customers, competitors, and more. You’ll find out how to: Understand the principles and practical
elements of BI Determine what your business needs Compare different approaches to BI Build a solid BI architecture and
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roadmap Design, develop, and deploy your BI plan Relate BI to data warehousing, ERP, CRM, and e-commerce Analyze
emerging trends and developing BI tools to see what else may be useful Whether you’re the business owner or the person
charged with developing and implementing a BI strategy, checking out Business Intelligence For Dummies is a good business
decision.
Solid business intelligence guidance uniquely designed for healthcare organizations Increasing regulatory pressures on healthcare
organizations have created a national conversation on data, reporting and analytics in healthcare. Behind the scenes, business
intelligence (BI) and data warehousing (DW) capabilities are key drivers that empower these functions. Healthcare Business
Intelligence is designed as a guidebook for healthcare organizations dipping their toes into the areas of business intelligence and
data warehousing. This volume is essential in how a BI capability can ease the increasing regulatory reporting pressures on all
healthcare organizations. Explores the five tenets of healthcare business intelligence Offers tips for creating a BI team Identifies
what healthcare organizations should focus on first Shows you how to gain support for your BI program Provides tools and
techniques that will jump start your BI Program Explains how to market and maintain your BI Program The risk associated with
doing BI/DW wrong is high, and failures are well documented. Healthcare Business Intelligence helps you get it right, with expert
guidance on getting your BI program started and successfully keep it going.
Global Business Intelligence refers to an organization’s ability to gather, process and analyze pertinent international information in
order to make optimal business decisions in a timely manner. With a challenging economic and geopolitical environment,
companies and executives need to be adept at information gathering in order to manage emerging challenges and gain
competitive advantages. This book Global Business Intelligence assembles a cast of international experts and thought leaders and
explores the implications of business intelligence on contemporary management. Global Business Intelligence will be a key
resource for researchers, academics, students and policy makers alike in the fields of International Business & Management,
Business Strategy, and Geopolitics as well as related disciplines like Political Science, Economics, and Geography.
There are a number of books on computational intelligence (CI), but they tend to cover a broad range of CI paradigms and
algorithms rather than provide an in-depth exploration in learning and adaptive mechanisms. This book sets its focus on CI based
architectures, modeling, case studies and applications in big data analytics, and business intelligence. The intended audiences of
this book are scientists, professionals, researchers, and academicians who deal with the new challenges and advances in the
specific areas mentioned above. Designers and developers of applications in these areas can learn from other experts and
colleagues through this book.
As technology continues to advance, it is critical for businesses to implement systems that can support the transformation of data
into information that is crucial for the success of the company. Without the integration of data (both structured and unstructured)
mining in business intelligence systems, invaluable knowledge is lost. However, there are currently many different models and
approaches that must be explored to determine the best method of integration. Integration Challenges for Analytics, Business
Intelligence, and Data Mining is a relevant academic book that provides empirical research findings on increasing the
understanding of using data mining in the context of business intelligence and analytics systems. Covering topics that include big
data, artificial intelligence, and decision making, this book is an ideal reference source for professionals working in the areas of
data mining, business intelligence, and analytics; data scientists; IT specialists; managers; researchers; academicians;
practitioners; and graduate students.
Decision Support and Business Intelligence Systems provides the only comprehensive, up-to-date guide to today's revolutionary
management support system technologies, and showcases how they can be used for better decision-making. The 10th edition
focuses on Business Intelligence (BI) and analytics for enterprise decision support in a more streamlined book.
The intensified used of data based on analytical models to control digitalized operational business processes in an intelligent way is a game
changer that continuously disrupts more and more markets. This book exemplifies this development and shows the latest tools and advances
in this field Business Analytics for Managers offers real-world guidance for organizations looking to leverage their data into a competitive
advantage. This new second edition covers the advances that have revolutionized the field since the first edition's release; big data and realtime digitalized decision making have become major components of any analytics strategy, and new technologies are allowing businesses to
gain even more insight from the ever-increasing influx of data. New terms, theories, and technologies are explained and discussed in terms of
practical benefit, and the emphasis on forward thinking over historical data describes how analytics can drive better business planning.
Coverage includes data warehousing, big data, social media, security, cloud technologies, and future trends, with expert insight on the
practical aspects of the current state of the field. Analytics helps businesses move forward. Extensive use of statistical and quantitative
analysis alongside explanatory and predictive modeling facilitates fact-based decision making, and evolving technologies continue to
streamline every step of the process. This book provides an essential update, and describes how today's tools make business analytics more
valuable than ever. Learn how Hadoop can upgrade your data processing and storage Discover the many uses for social media data in
analysis and communication Get up to speed on the latest in cloud technologies, data security, and more Prepare for emerging technologies
and the future of business analytics Most businesses are caught in a massive, non-stop stream of data. It can become one of your most
valuable assets, or a never-ending flood of missed opportunity. Technology moves fast, and keeping up with the cutting edge is crucial for
wringing even more value from your data—Business Analytics for Managers brings you up to date, and shows you what analytics can do for
you now.
Includes bibliographical references and index
Expanded to cover the latest in business intelligence-big data, cloud, mobile, visual data discovery, and in-memory, this fully updated
bestseller by BI guru Cindi Howson provides the most modern techniques to exploit BI for the highest ROI.
Business intelligence is a broad category of applications and technologies for gathering, providing access to, and analyzing data for the
purpose of helping enterprise users make better business decisions. The term implies having a comprehensive knowledge of all factors that
affect a business, such as customers, competitors, business partners, economic environment, and internal operations, therefore enabling
optimal decisions to be made. Business Intelligence provides readers with an introduction and practical guide to the mathematical models
and analysis methodologies vital to business intelligence. This book: Combines detailed coverage with a practical guide to the mathematical
models and analysis methodologies of business intelligence. Covers all the hot topics such as data warehousing, data mining and its
applications, machine learning, classification, supply optimization models, decision support systems, and analytical methods for performance
evaluation. Is made accessible to readers through the careful definition and introduction of each concept, followed by the extensive use of
examples and numerous real-life case studies. Explains how to utilise mathematical models and analysis models to make effective and good
quality business decisions. This book is aimed at postgraduate students following data analysis and data mining courses. Researchers
looking for a systematic and broad coverage of topics in operations research and mathematical models for decision-making will find this an
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invaluable guide.
Between the high-level concepts of business intelligence and the nitty-gritty instructions for using vendors’ tools lies the essential, yet poorlyunderstood layer of architecture, design and process. Without this knowledge, Big Data is belittled – projects flounder, are late and go over
budget. Business Intelligence Guidebook: From Data Integration to Analytics shines a bright light on an often neglected topic, arming you with
the knowledge you need to design rock-solid business intelligence and data integration processes. Practicing consultant and adjunct BI
professor Rick Sherman takes the guesswork out of creating systems that are cost-effective, reusable and essential for transforming raw data
into valuable information for business decision-makers. After reading this book, you will be able to design the overall architecture for
functioning business intelligence systems with the supporting data warehousing and data-integration applications. You will have the
information you need to get a project launched, developed, managed and delivered on time and on budget – turning the deluge of data into
actionable information that fuels business knowledge. Finally, you’ll give your career a boost by demonstrating an essential knowledge that
puts corporate BI projects on a fast-track to success. Provides practical guidelines for building successful BI, DW and data integration
solutions. Explains underlying BI, DW and data integration design, architecture and processes in clear, accessible language. Includes the
complete project development lifecycle that can be applied at large enterprises as well as at small to medium-sized businesses Describes
best practices and pragmatic approaches so readers can put them into action. Companion website includes templates and examples, further
discussion of key topics, instructor materials, and references to trusted industry sources.
For courses on Business Intelligence or Decision Support Systems.A managerial approach to understanding business intelligence
systems.To help future managers use and understand analytics, Business Intelligence provides students with a solid foundation of BI that is
reinforced with hands-on practice.
For courses on Business Intelligence or Decision Support Systems. A managerial approach to understanding business intelligence systems.
To help future managers use and understand analytics, Business Intelligence provides students with a solid foundation of BI that is reinforced
with hands-on practice.
"While business analytics sounds like a complex subject, this book provides a clear and non-intimidating overview of the topic. Following its
advice will ensure that your organization knows the analytics it needs to succeed, and uses them in the service of key strategies and
business processes. You too can go beyond reporting!"—Thomas H. Davenport, President's Distinguished Professor of IT and Management,
Babson College; coauthor, Analytics at Work: Smarter Decisions, Better Results Deliver the right decision support to the right people at the
right time Filled with examples and forward-thinking guidance from renowned BA leaders Gert Laursen and Jesper Thorlund, Business
Analytics for Managers offers powerful techniques for making increasingly advanced use of information in order to survive any market
conditions. Take a look inside and find: Proven guidance on developing an information strategy Tips for supporting your company's ability to
innovate in the future by using analytics Practical insights for planning and implementing BA How to use information as a strategic asset Why
BA is the next stepping-stone for companies in the information age today Discussion on BA's ever-increasing role Improve your business's
decision making. Align your business processes with your business's objectives. Drive your company into a prosperous future. Taking BA
from buzzword to enormous value-maker, Business Analytics for Managers helps you do it all with workable solutions that will add
tremendous value to your business.
Uncovering and analyzing data associated with the current business environment is essential in maintaining a competitive edge. As such,
making informed decisions based on this data is crucial to managers across industries. Integration of Data Mining in Business Intelligence
Systems investigates the incorporation of data mining into business technologies used in the decision making process. Emphasizing cuttingedge research and relevant concepts in data discovery and analysis, this book is a comprehensive reference source for policymakers,
academicians, researchers, students, technology developers, and professionals interested in the application of data mining techniques and
practices in business information systems.
For courses in decision support systems, computerized decision-making tools, and management support systems. Market-leading guide to
modern analytics, for better business decisionsAnalytics, Data Science, & Artificial Intelligence: Systems for Decision Support is the most
comprehensive introduction to technologies collectively called analytics (or business analytics) and the fundamental methods, techniques,
and software used to design and develop these systems. Students gain inspiration from examples of organisations that have employed
analytics to make decisions, while leveraging the resources of a companion website. With six new chapters, the 11th edition marks a major
reorganisation reflecting a new focus -- analytics and its enabling technologies, including AI, machine-learning, robotics, chatbots, and IoT.
This book is about using business intelligence as a management information system for supporting managerial decision making. It
concentrates primarily on practical business issues and demonstrates how to apply data warehousing and data analytics to support business
decision making. This book progresses through a logical sequence, starting with data model infrastructure, then data preparation, followed by
data analysis, integration, knowledge discovery, and finally the actual use of discovered knowledge. All examples are based on the most
recent achievements in business intelligence. Finally this book outlines an overview of a methodology that takes into account the complexity
of developing applications in an integrated business intelligence environment. This book is written for managers, business consultants, and
undergraduate and postgraduates students in business administration.
Data analysis is an important part of modern business administration, as efficient compilation of information allows managers and business
leaders to make the best decisions for the financial solvency of their organizations. Understanding the use of analytics, reporting, and data
mining in everyday business environments is imperative to the success of modern businesses. Applying Business Intelligence Initiatives in
Healthcare and Organizational Settings incorporates emerging concepts, methods, models, and relevant applications of business intelligence
systems within problem contexts of healthcare and other organizational boundaries. Featuring coverage on a broad range of topics such as
rise of embedded analytics, competitive advantage, and strategic capability, this book is ideally designed for business analysts, investors,
corporate managers, and entrepreneurs seeking to advance their understanding and practice of business intelligence.
Technological developments in recent years have been tremendous. This evolution is visible in companies through technological equipment,
computerized procedures, and management practices associated with technologies. One of the management practices that is visible is
related to business intelligence and analytics (BI&A). Concepts such as data warehousing, key performance indicators (KPIs), data mining,
and dashboards are changing the business arena. This book aims to promote research related to these new trends that open up a new field
of research in the small and medium enterprises (SMEs) area. Features Focuses on the more recent research findings occurring in the fields
of BI&A Conveys how companies in the developed world are facing today's technological challenges Shares knowledge and insights on an
international scale Provides different options and strategies to manage competitive organizations Addresses several dimensions of BI&A in
favor of SMEs
In an age where customer opinion and feedback can have an immediate, major effect upon the success of a business or organization,
marketers must have the ability to analyze unstructured data in everything from social media and internet reviews to customer surveys and
phone logs. Practical Text Analytics is an essential daily reference resource, providing real-world guidance on the effective application of text
analytics. The book presents the analysis process so that it is immediately understood by the marketing professionals who must use it, so
they can apply proven concepts and methods correctly and with confidence. By decoding industry terminology and demonstrating practical
application of data models once reserved for experts, Practical Text Analytics shows marketers how to frame the right questions, identify key
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themes and find hidden meaning from unstructured data. Readers will learn to develop powerful new marketing strategies to elevate
customer experience, solidify brand value and elevate reputation. Online resources include self-test questions, chapter review Q&A and an
Instructor's Manual with text sources and instructions.
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