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Good qualitative research can help sport management researchers and industry professionals
solve difficult problems and better understand their organisations, stakeholders and
performance. Now in a fully revised and extended new edition, this book is a user-friendly
introduction to qualitative methods in sport management. Covering the full research process
from research planning to reporting results, this edition includes expanded coverage of cuttingedge areas including digital and social media research, critical realism, and social network
analysis. The book examines the reflective and interrogative processes required for developing
effective qualitative research questions and includes a deeper discussion of ontology and
epistemology in the light of today’s rapidly changing society. It takes the reader step-by-step
through essential and emerging qualitative methods, from actor network theory and
ethnography to computer-assisted data analysis and sampling typologies. Every chapter
includes examples of real qualitative research, including shorter "research briefs" and
extended case studies, reflecting the exciting qualitative research that is currently occurring in
sport business and management, and highlighting the links between research and sport
management practice. This is essential reading for courses in sport management, sport
business, sport policy, sport marketing, sport media, and communications. It provides students,
researchers, and practitioners with the knowledge and skills to undertake qualitative research
while deepening their understanding of how the social world can be perceived and interpreted
through a particular theoretical lens. Useful online materials include recommended readings
and PowerPoint slides.
Sport marketing is more accessible than ever, with sport business professionals, companies,
the media, athletes, teams, coaches, and fans connecting in new ways and with new
experiences. Sport Marketing, Fifth Edition With HKPropel Access, presents a modernized,
current-day approach to the dynamic industry of sport marketing. A full-color presentation
brings this vibrant field to life with comprehensive coverage—balanced between theoretical and
practical—to provide an understanding of the foundations of sport marketing and how to
enhance the sport experience. Building on the legacy that Bernard Mullin, Stephen Hardy, and
William Sutton established in the first four editions, a new author team, handpicked by their
predecessors, draw from their modern experience in the field to add a fresh perspective to this
essential text. They bring the sport industry directly to the reader through extensive industry
examples, interviews of top sports executives, challenging case studies, and global
perspectives from teams, leagues, and other agencies around the world. Reflecting the
evolving landscape of sport marketing, the text will prepare students to stay on the leading
edge with the following updates: A focus on current and emerging technologies and how they
have revolutionized the sport industry—ranging from mobile video streaming and fantasy sports
to artificial intelligence and virtual reality Greater emphasis on data and analytics to make more
informed business decisions In-depth examination of how social media and digital platforms
serve as critical communication channels to drive sport marketing strategy and execution New
content on target marketing, including understanding millennial sports fans and engaging with
Generation Z Updated coverage of sales processes, addressing both traditional methods and
new strategies for the mobile age Discussion of modern ticketing practices and the secondary
ticket market, including how leagues partner with secondary ticket providers and the impact on
pricing strategies Also new to the fifth edition are related online learning aids, now delivered
through HKPropel, designed to engage students and test comprehension of the material.
Exclusive video interviews with sport industry leaders offer insights into how they incorporate
marketing strategies into their daily work. Discussion questions and activities for each chapter
guide students to apply core concepts, and web search activities provide opportunities for
students to compare strategies found on sport organization websites and other online
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locations. In addition, chapter objectives, an opening scenario, sidebars highlighting key
concepts, and Wrap-Up, Activities, and Your Marketing Plan sections at the ends of chapters
offer students additional learning tools as they explore how fans, players, coaches, the media,
and companies interact to drive the sport industry. With Sport Marketing, Fifth Edition With
HKPropel Access, students will develop valuable marketing skills and prepare for a successful
career in the competitive world of sport marketing. Note: A code for accessing HKPropel is not
included with this ebook but may be purchased separately.
Facebook is one of the hottest websites in today's world, and is having a major impact on
career and business. This book explains the different parts of Facebook and helps you
understand how you can get the most out of your Facebook account. It helps you understand
what you could or should do in Facebook to further your career, business, or job.
An indispensable guide for every sports lawyer and anyone involved in advising and
negotiating sports deals
Sports in American History: From Colonization to Globalization, Second Edition, journeys from
the early American past to the present to give students a compelling grasp of the evolution of
American sporting practices.
Sport is big business! As the world of sport continues to grow, there is a great need for the
sport manager to have a working knowledge of business practices and financial management.
The sport manager must assume a proactive role in dealing with the financial aspects of their
organisations. The challenges of financing small and large sport organisations are daunting in
the uncertain economy sport managers face today. An entrepreneurial approach is absolutely
necessary to be a successful sport manager. The development and financing of new
programs, facilities, and revenue streams is essential for the organisation to be successful.
Customers, clients and spectators demand quality service at sport venues. The task of all sport
managers is to provide an enjoyable sport experience for everyone. The book started out as a
team project to develop a standard format for information to be covered in an undergraduate
sport finance course that would meet all the standards established by the National Association
for Sport and Physical Education (NASPE), North American Society for Sport Management
(NASSM), and the Council on Sport Management Accreditation (COSMA). After a number of
years in developing the course materials, it was obvious that the team should convert the basic
work into a sport finance textbook. This book is now in its second edition. This edition has 26
chapters divided into six parts.
Introduction to Sport Law With Case Studies in Sport Law, Second Edition, uses an accessible,
jargon-free approach to fundamental legal issues in sport law, including liability issues,
protecting legal rights, and managing risk.
Sport Law: A Managerial Approach, third edition, merges law and sport management in a way
that is accessible and straightforward. Its organization continues to revolve around
management functions rather than legal theory. Concise explanations, coupled with relevant
industry examples and cases, give readers just enough legal doctrine to understand the
important concepts that apply to each area. This book will help prepare students as they get
ready to assume a broad range of responsibilities in sport, education, or recreation. Whether
readers work as coaches or teachers; administer professional programs; manage
fitness/health clubs; or assume roles in a high school, college, Olympic, or professional sport
organization, legal concerns will inevitably be woven into their managerial concerns. This book
provides knowledge of the law that helps create a competitive advantage and build a more
efficient and successful operation that better serves the needs of its constituents. Special
Features of the Book Managerial context tables. Chapter-opening exhibits act as
organizational and study tools identifying managerial contexts in relation to major legal issues,
relevant law, and illustrative cases for the chapter. Case opinions, focus cases, and
hypothetical cases. Legal opinions--both excerpted (case opinions) and summarized (focus
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cases)--illustrate relevant legal points and help readers understand the interplay between fact
and legal theory. The cases include questions for discussion, and the instructor’s manual
provides guidance for the discussion. Hypothetical cases further highlight topics of interest and
include discussion questions to facilitate understanding of the material; analysis and possible
responses appear at the end of the chapter. Competitive advantage strategies. Highlighted,
focused strategies based on discussions in the text help readers understand how to use the
law to make sound operational decisions and will assist them in working effectively with legal
counsel. Discussion questions, learning activities, and case studies. Thoughtful and thoughtprovoking questions and activities emphasize important concepts;they help instructors teach
and readers review the material. Creative case studies stimulate readers, as future sport or
recreation managers, to analyze situations involving a legal issue presented in the chapter.
Annotated websites. Each chapter includes a collection of web resources to help readers
explore topics further. Accompanying the web addresses are brief descriptions pointing out key
links and the sites' benefits. Bookmarking these sites will help readers in future research or
throughout their careers.

Managing Major Sports Events: Theory and Practice is a complete introduction to the
principles and practical skills that underpin the running and hosting of major sports
events, from initial bid to post-event legacy and sustainability. Now in a fully revised and
updated new edition, the book draws on the latest research from across multiple
disciplines, explores real-world situations, and emphasises practical problem-solving
skills. It covers every key area in the event management process, including: • Bidding,
leadership, and planning; • Marketing and human resource management; • Venues
and ceremonies; • Communications and technology (including social media); •
Functional area considerations (including sport, protocol, and event services); •
Security and risk management; • Games-time considerations; • Event wrap-up and
evaluation; • Legacy and sustainability. This revised edition includes expanded
coverage of cutting-edge topics such as digital media, culture, human resources, the
volunteer workforce, readiness, security, and managing Games-time. Each chapter
combines theory, practical decision-making exercises, and case studies of major sports
events from around the world, helping students and practitioners alike to understand
and prepare for the reality of executing major events on an international scale. Also
new to this edition is an "Outlook, Trends, and Innovations" section in each chapter,
plus "tips" from leading events professionals. Managing Major Sports Events: Theory
and Practice is an essential textbook for any course on sports event management or
international sports management, and an invaluable resource for all sport management
researchers, practitioners and policymakers. Online resources include PowerPoint
slides, multiple choice questions, essay questions, stories, and decision-making
exercises.
The Business of Sports provides a comprehensive foundation of the economic,
organizational, legal and political components of the sports industry. Geared for
journalism, communication and business students, but also an excellent resource for
those working in sports, this text introduces readers to the ever-increasing complexity of
an industry that is in constant flux. Now in its third edition, the volume continues to offer
a wealth of statistics and case studies, up to date with the newest developments in
sports business and focused on cutting-edge issues and topics, including the many
changes in international sports and the role of analytics in decision-making and tax
rules that have a major effect on athletes and teams.
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Sport Funding and Finance provides a complete introduction to the macro-level and
micro-level aspects of sport finance. It describes the evolution of sport from a kitchentable operation into the sophisticated, boardroom-driven global financial industry that it
is today. It uses the professional sports leagues of the US and Europe as an
international benchmark, and explains why the financial context is so important for all
managers working in sport. The book also provides a step-by-step introduction to the
principles and practice of effective financial management, providing the reader with a
complete set of professional tools and skills for use in the sport industry. Now in a fully
revised and updated new edition, the book develops the reader’s understanding by first
explaining basic concepts in finance and accounting before progressing to more
complex issues and ideas. It covers every key topic in financial management, including:
Planning and strategy Budgeting Financial projections Fundraising Pricing Costing
Feasibility studies Economic impact analysis Ratio analysis Every chapter includes a
blend of theory, contextual material and real-world data and case studies from around
the world, clearly linking principles to practice, as well as review questions and problemsolving exercises to test the reader’s understanding. Sport Funding and Finance is the
perfect foundation text for any degree-level course in sport finance, and an invaluable
reference for any sport management professional looking to deepen their
understanding of funding and finance.
This book explores the business aspect of sports with an orientation to those topics that
are most relevant to journalists, providing the foundation for understanding the various
parts of the sports business. Moving beyond sports writing, this text offers a distinct
perspective on professional, college, and international sports organizations – structure,
governance, labor issues, and other business factors within the sports community.
Written clearly and compellingly, The Business of Sports includes cases (historical,
current, and hypothetical) to illustrate how business concerns play a role in the
reporting of sports. New features for the second edition include: updates throughout,
including disciplinary policies throughout the major sports leagues expanded discussion
of intellectual property issues and merchandising new sections on ethical issues in
sports, aimed at journalists. Offering critical insights on the business of sports, this text
is a required resource for sports journalists and students in sports journalism.
Sports Ethics for Sports Management Professionals provides students with the
necessary tools to make ethical decisions in the sports management field. It presents
several ethical models that the sports management professional can use as a guide to
making ethical decisions. The text contains numerous case studies which allow
students to apply the ethical decision-making process to a sports-related ethical
dispute.
The sports business landscape has changed dramatically in the past two decades.
Teams and facilities have become integral parts of the businesses of real estate and
development, entertainment, and the media. While an understanding of core financial
management issues specific to the sports industry is still mandatory, a greater
appreciation of financial and management issues that link teams to the dynamic forces
that make it possible to listen or to watch games at home, on the road, or anywhere a
fan happens to be is also needed. Sports Finance and Management: Real Estate,
Entertainment, and the Remaking of the Business takes an in-depth look at the
changes in the sports industry, including the interconnecting financial issues that occur
Page 4/13

Online Library Business Of Sports 2nd Edition
when a sports team becomes a part of bigger companies, the altered nature of fan
loyalty influenced by network and Internet footprint, dramatic changes in sports venues
driven by the trend for single-purpose stadiums, and league policies such as revenue
sharing, luxury taxes, and salary caps. The authors have deliberately not chosen sports
examples to teach general finanancial and management concepts. Rather, they use
basic financial and management concepts to illsutrate the differences and uniqueness
of the sports industry. This gives students tackling finance issues for the first time a firm
foundation, while allowing those more expert in financial issus to apply their skills and
knowledge to the issues specific to the sports industry. Capturing the issues that make
the sports industry different from any other, the text examines the effects of public
financing, unique pricing structures, and roster depreciation allowances. It includes a
detailed treatment of risk measurement based on the monetary value placed on
championship wins and the influence fixed rosters have on the investment horizon.
These features and more give students the foundation needed to understand finance
and management as well as the idiosyncrasies of the sports industry.
For many years, sports rights owners have had an ‘if you build it, they will come’
attitude, suggesting they take their fans for granted. Combined with advances in
broadcasting quality, digital marketing, and social media, this has resulted in
diminishing attendances and participation levels. The use of CRM (Customer
Relationship Management), BI (Business Intelligence) and Data Analytics has therefore
become integral to doing business in sports, emulating the approach used by brands
such as Amazon, Netflix, and Spotify. Technology has made the world a smaller place;
clubs and teams can now connect with their fans anywhere in the world, allowing them
to grow their marketplace, but they operate in an ‘attention economy’ where there’s
too much choice and engagement is key. This book sets out to share the processes
and principles the sports industry uses to capitalise on the natural loyalty it creates.
Case studies and commentary from around the world are used to demonstrate some of
the practices implemented by the world’s leading sports brands including clubs Arsenal
and the San Antonio Spurs. the governing bodies of UEFA and Special Olympics
International, and the MLS and NHL. With a focus on our unique challenges coupled
with the opportunities the use of data creates, this book is essential reading for
professionals within the sports industry.
Successful sports agents are comfortable with high finance and intense competition for
the right to represent talented players, and the most respected agents are those who
can deal with the pressures of high-stakes negotiations in an honest fashion. But
whereas rules and penalties govern the playing field, there are far fewer restrictions on
agents. In The Business of Sports Agents, Kenneth L. Shropshire, Timothy Davis, and
N. Jeremi Duru, experts in the fields of sports business and law, examine the history of
the sports agent business and the rules and laws developed to regulate the profession.
They also consider recommendations for reform, including uniform laws that would
apply to all agents, redefining amateurism in college sports, and stiffening requirements
for licensing agents. This revised and expanded third edition brings the volume up to
date on recent changes in the industry, including: —the emergence and dominance of
companies such as Creative Artists Agency and Wasserman Media Group —high-profile
cases of agent misconduct, principally Josh Luchs, whose agent certification was
revoked by the NFLPA —legal challenges against the NCAA that may fundamentally
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change the definition of amateurism —changes to agent regulations resulting from new
collective bargaining agreements in all of the major professional sports —evaluation of
the effectiveness of the Uniform Athlete Agents Act (2000) to regulate agent conduct
—issues faced by the increasing number of agents representing athletes who work
abroad as well as athletes from abroad who work in the United States. Whether
aspiring sports agent, lawyer, athlete seeking an agent, or simply interested in
understanding the world of sports representation, the reader will find in The Business of
Sports Agents the most comprehensive overview of the industry as well as a
straightforward analysis of its problems and proposed solutions.
Ethics in Sport, Third Edition, offers 32 essays by well-known authors. These essays
explore the roots of the ethical and moral dilemmas so prevalent in sport culture today.
Nearly half the essays are new to this edition.
Leveraging their extensive background at multi-national corporations, co-authors Shad
Morris and James Oldroyd created an International Business course that is current,
concise, and easy to implement. As instructors themselves, the authors focused on
engaging pedagogy that prepares students for the global marketplace and created
interactive resources to deepen the learning experience. This second edition of
International Business includes extensive updates including coverage on important
topics like COVID-19, Brexit and the US-China trade war. Additionally, the WileyPLUS
course provides just-in-time resources like chapter introductory videos, whiteboard
animations, cases/case application problems, adaptive practice, and more to help
students apply their learning and think critically.
International Sport Management is the first comprehensive textbook devoted to the
organization, governance, business activities, and cross-cultural context of modern
sport on an international level. As the sport industry continues its global expansion, this
textbook serves as an invaluable guide for readers as they build careers that require an
international understanding of the relationships, influences, and responsibilities in sport
management. Through a systematic presentation of topics and issues in international
sport, this textbook offers a long-overdue guide for students in this burgeoning subfield
in sport management. Editors Li, MacIntosh, and Bravo have assembled contributors
from all corners of the globe to present a truly international perspective on the topic.
With attention to diversity and multiple viewpoints, each chapter is authored by
distinguished academics and practitioners in the field. A foreword by esteemed sport
management scholar Dr. Earle Zeigler emphasizes the importance of a dedicated study
of the issues in international sport management. All chapters in the text use a global
perspective to better showcase how international sport operates in various geopolitical
environments and cultures. The text is arranged in five parts, each serving a unique
purpose: •To outline the issues associated with international sport management •To
examine sport using a unique perspective that emphasizes its status as a global
industry •To introduce the structure of governance in international sport •To examine
the management essentials in international sport •To apply these strategies in the
business segments of sport marketing, sport media and information technology, sport
facilities and design, sport event management, and sport tourism Written to engage
students, International Sport Management contains an array of learning aids to assist
with comprehension of the material. It includes case studies and sidebars that apply the
concepts to real-world situations and demonstrate the varied issues, challenges, and
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opportunities affecting sport management worldwide. Chapter objectives, key terms,
learning activities, summaries, and discussion questions guide learning in this wideranging subject area. In addition, extensive reference sections support the work of
practitioners in the field. With International Sport Management, both practicing and
future sport managers can develop an increased understanding of the range of
intercultural competencies necessary for success in the field. Using a framework of
strategic and total-quality management, the text allows readers to examine global
issues from an ethical perspective and uncover solutions to complex challenges that
sport managers face. With this approach, readers will learn how to combine business
practices with knowledge in international sport to lead their current and future careers.
International Sport Management offers readers a multifaceted view of the issues,
challenges, and opportunities in international sport management as well as the major
functional areas that govern international sport. The text provides students, academics,
and practitioners with critical insights into the practice of business as it applies to
international sport.
Provides information about careers in the sports industry, including educational
requirements, salary, and prospects for each profession.
Research Methods and Design in Sport Management, Second Edition, explains
research design, implementation, and assessment criteria with a focus on procedures
unique to the discipline of sport management.
Contemporary sport is both a sophisticated and complex international business and a
mass participatory practice run largely by volunteers and community organisations.
Now in a fully revised and expanded second edition, this authoritative and
comprehensive introduction to the theory and practice of sports management helps to
explain the modern commercial environment that shapes sport at all levels and gives
clear and sensible guidance on best practice in sports management, from elite sport to
the local level. The first section examines the global context for contemporary sports
management. The second explores the key functional areas of management, from
organisation and strategy to finance and marketing, and explains how successful
managerial techniques can be applied in a sporting context. The final section surveys a
wide range of important issues in contemporary sports management, from corporate
social responsibility to the use of information and communication technologies.
Together, these sections provide a complete package of theory, applied practical skills
and a state-of-the-art review of modern sport business. Complemented by a companion
website full of additional resources, this book is essential reading for all students of
sport management and sport business.
High-Performance Training for Sports changes the landscape of athletic conditioning
and sports performance. This groundbreaking work presents the latest and most
effective philosophies, protocols and programmes for developing today’s athletes. HighPerformance Training for Sports features contributions from global leaders in athletic
performance training, coaching and rehabilitation. Experts share the cutting-edge
knowledge and techniques they’ve used with Olympians as well as top athletes and
teams from the NBA, NFL, MLB, English Premier League, Tour de France and
International Rugby. Combining the latest science and research with proven training
protocols, High-Performance Training for Sports will guide you in these areas: •
Optimise the effectiveness of cross-training. • Translate strength into speed. • Increase
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aerobic capacity and generate anaerobic power. • Maintain peak conditioning
throughout the season. • Minimise the interference effect. • Design energy-specific
performance programmes. Whether you are working with high-performance athletes of
all ages or with those recovering from injury, High-Performance Training for Sports is
the definitive guide for developing all aspects of athletic performance. It is a must-own
guide for any serious strength and conditioning coach, trainer, rehabilitator or athlete.
This book lays down a marker as to the state of economists’ understanding of the
National Football League (NFL) by assembling sophisticated, critical surveys of by
leading sports economists on major topics associated with the league. The book is
divided into four parts. The first three chapters in Part I provide an overview of the
business of the NFL from an economist’s perspective. Part II is a collection of surveys
of the economics of the NFL’s most important revenue streams, including media,
attendance, and merchandising. The NFL’s labor economics is the focus of Part III,
with chapters on player and coach labor markets, the draft, and contract structure. Part
IV includes essays on competitive balance, gambling, economic impacts of the Super
Bowl, behavioral economic issues associated with the league, and antitrust issues. This
book will appeal to sports economists, sports management professionals, and policymakers, and would be useful as a supplementary text for sports economics and
management courses as well as a reference text.
Effective communications skills are essential for any organization. In this fully revised and
updated edition of his groundbreaking guide to communications in sports, Joe Favorito
introduces the skills, knowledge and techniques needed to become a successful
communicator. Drawing on nearly thirty years of professional experience, including work with
the International Baseball Federation, New York Knicks, Philadelphia 76ers, Bloomberg Sports
and the US Tennis Association, as well as projects with the NFL, USOC, NASCAR, MLB, MLS
and many other elite groups and brands in sports and entertainment, Favorito outlines the
history of sports communications, explores all the most important professional themes, topics
and issues, and highlights exciting opportunities for future growth and development. With a
strong emphasis on professional practice and the day-to-day realities of working in sports and
entertainment, the book covers all the core functional areas such as: Effective writing and
speaking Building and Marketing brands Developing contacts and networks Social and Digital
Media Strategy Gaining experience and internships Crisis management Successful pitching
Press conferences Working with individual athletes, teams and league organizations Agents,
Broadcast Networks and Agencies Understanding the global sports market The second edition
includes brand new material on using social media, gaming, and brand integration, as well as
extended real-world case studies and interviews with trailblazing PR professionals. No other
book offers such a valuable insider’s view of the sports communications industry or the
importance of PR and media relations in building successful sports organizations. Sports
Publicity is essential reading for all students working in sport business, marketing or
communications, and any PR practitioner looking to improve their professional skills and
technique.
The Business of Sports, Second Edition is a comprehensive collection of readings that focus
on the multibillion-dollar sports industry and the dilemmas faced by todays sports business
leaders. It contains a dynamic set of readings to provide a complete overview of major sports
business issues. The Second Edition covers professional, Olympic, and collegiate sports, and
highlights the major issues that impact each of these broad categories. The Second Edition
continue to provide insight from a variety of stakeholders in the industry and cover the major
business disciplines of management, marketing, finance, information technology, accounting,
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ethics and law. In addition, it features concise introductions, targeted discussion questions, and
graphs and tables to convey relevant financial data and other statistics discussed. This book is
designed for current and future sports business leaders as well as those interested in the innerworkings of the industry.
Contemporary sport is big business. Major teams, leagues, franchises, merchandisers and
retailers are in fierce competition in a dynamic global marketplace. Now in a fully revised and
updated second edition, International Cases in the Business of Sport presents an unparalleled
range of cutting-edge case studies that show how contemporary sport business is done and
provides insight into commercial management practice. Written by a team of international
experts, these case studies cover organisations and events as diverse as the NBA, the
Americas Cup, the Tour de France, the PGA tour, FC Barcelona and the Australian Open
tennis. They explore key contemporary themes in sport business and management, such as
broadcast rights, social media, strategic development, ownership models, mega-events, sports
retailing, globalisation, corruption and financial problems. Each case study also includes
discussion questions, recommended reading and links to useful web resources. International
Cases in the Business of Sport is an essential companion to any sport business or sport
management course, and fascinating reading for any sport business professional looking to
deepen their understanding of contemporary management.
Running a successful sporting event—whether it’s a local event, state championship, or
international competition—requires the knowledge and skills to plan, organize, promote, lead,
and communicate effectively. Managing Sport Events, Second Edition With Web Resource, will
prepare readers to manage events with ease, guiding them through the entire process, from
event conception to postevent evaluation. Merging research findings with best practices,
Managing Sport Events, Second Edition, presents the key principles of event management to
prepare students to enter the field with the skills needed to immediately engage in event
production and evaluation. With updated references throughout, the second edition
emphasizes practical application by offering plenty of contemporary examples and learning
opportunities for students: New industry profiles at the beginning of each chapter showcase
professionals putting theory into practice Added sections address emerging trends and topics,
such as sustainability and event security Examples show how new technologies can be utilized
for event management and event presentation Scenarios highlighting recreational and
community events better represent smaller-scale events such as a local 5K run or a youth
basketball tournament Case studies and learning activities at the end of each chapter allow
students to put theory into practice A new web resource offers mini case studies with multiplechoice questions that provide immediate feedback to help students gauge their comprehension
Managing Sport Events, Second Edition, leads students through the reality of what it takes to
conduct a successful event. Starting with event conception and development, the text then
addresses key planning areas, including staffing, budgeting, marketing, promotion,
sponsorship, and legal and risk management. It then moves into key operational areas such as
services, logistics, and on-site management, and it concludes the process with postevent
duties and considerations. Managing Sport Events, Second Edition, integrates the traditional
business segments of sport management with the unique requirements of event management.
This guide is an essential resource for current and future professionals working in parks and
recreation, tourism and hospitality, and sports at all levels—youth, high school, college,
amateur, minor league, professional, and international competition.
Human Resource Management in Sport and Recreation, Third Edition, provides current and
future practitioners with a solid foundation in research and application of human resource
management in the sport and recreation industries. The third edition prepares students for
success by bringing into focus the three divergent groups of people who constitute human
resources in sport and recreation organizations: paid professional workers, volunteers, and the
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clients themselves. Dr. Packianathan Chelladurai, pioneer in the field of sport management,
continues to bring his expertise to this edition; he is joined by new coauthor Dr. Shannon
Kerwin, an active researcher in organizational behavior and human resource management in
sport. With more than 50 collective years of experience in teaching management of human
resources, Chelladurai and Kerwin synthesize the core dynamics of human resources and the
management of these resources as well as the role of the sport and recreation manager. The
third edition’s updated references, examples, and studies reflect the increased growth,
interest, and complexity in human resource management in recreation and sport in recent
years. Additional enhancements of the third edition include the following: • A new opening
chapter on the significance of human resources describes consumer services, professional
services, and human services and provides a model for the subsequent chapters. • A greater
emphasis is placed on recruitment and training as an essential component of success. • New
“Technology in Human Resource Management” and “Diversity Management of Human
Resources” sidebars connect theory to practice for sport managers as they confront
contemporary issues in the workplace. • Case studies at the end of each chapter help students
apply concepts from the chapter to real-world scenarios. • Instructor ancillaries help instructors
prepare for class with the use of an instructor guide with a syllabus, tips for teaching, and
additional resources, as well as an image bank. In addition, updated pedagogical aids include
learning objectives, summaries, lists of key terms, comprehension questions, and discussion
questions to guide student learning through each chapter. Sidebars throughout the text provide
applied concepts, highlight relevant research, and offer digestible takeaways. Organized into
four parts, the text begins by outlining the unique and common characteristics of the three
groups of human resources in sport and recreation. Part II focuses on differences in people
and how the differences affect behavior in sport and recreation organizations. In part III,
readers explore significant organizational processes in the management of human resources.
Part IV discusses two significant outcomes expected of human resource practices: satisfaction
and commitment. Finally, a conclusion synthesizes information and presents a set of founding
and guiding themes. Human Resource Management in Sport and Recreation, Third Edition,
explains essential concepts in human resources in the sport and recreation industries. The
authors present a clear and concise treatise on the critical aspects of management of human
resources within sport and recreational organizations to help aspiring and current professionals
maximize their potential in the field.
This is a guide to promotion and sales in the sport industry. Experts from the classroom and
sports field offer insights and experiential data on the skills needed to succeed in sports
promotion and sales.
Highly practical and engaging, Sports Marketing equips students with the skills, techniques,
and tools they need to be successful marketers in any sporting environment. The book
combines scholarly theory with the perspectives of those who have been actively involved in
the sports business. A worldwide range of examples from all levels of sports, as well as insider
expertise, strongly ties classroom learning to real-world practice, and assures students that the
theory is relevant. New material includes: • Expanded coverage of marketing analytics and the
use of market-driven tactics showing students how to strengthen customer relationships and
maximize profits • Greater attention to the impact of new technologies on customer
relationships, such as social media, content marketing, ticketing strategies, and eSports,
ensuring students are exposed to the latest advancements in marketing for sports • A stronger
global focus throughout the book, including several new cases from outside the U.S., as well
as coverage of international sporting organizations, such as FIFA and the ever popular English
Premier League • Six new "You Make the Call" short cases to offer opportunities for analysis
and decision making in sectors of sports marketing including sports media, experiential events,
and eSports These popular "You Make the Call" cases and review questions stimulate lively
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classroom discussion, while chapter summaries and a glossary further support learning. Sports
Marketing will give students of sports marketing and management a firm grasp of the ins and
outs of working in sports.
As the sport business continues to evolve, so too, does Sport Finance and Management. The
first version of this book took an in-depth look at changes in the sport industry, including
interconnecting financial issues between teams and their associated businesses, the nature of
fan loyalty influences, and the impact of sponsorship on team revenues. This second edition
updates each of these elements, introduces relevant case study examples in new chapters,
and examines the impact of changes in facility design, media opportunities, and league and
conference policies on the economic success of teams, the salaries earned by professional
players, and the finances of collegiate athletics.

This reference offers an analysis of the issues and theoretical construction behind sport
organisations. The practical case studies and profiles illustrate how the theory and
knowledge can be applied to realistic examples. There is also information on strategic
alliances and research in sports management.
Financial Management in the Sport Industry provides readers with an understanding of
sport finance and the importance of sound financial management in the sport industry.
It begins by covering finance basics and the tools and techniques of financial
quantification, using current industry examples to apply the principles of financial
management to sport. It then goes beyond the basics to show how financial
management works specifically in sport - how decisions are made to ensure wealth
maximization. Discussions include debt and equity financing, capital budgeting, facility
financing, economic impact, risk and return, time value of money, and more. The final
section focuses on sport finance in three sectors of the industry - public sector sports,
collegiate athletics, and professional sport-providing in-depth analysis of financial
management in each sector. Sidebars, case studies, concept checks, and practice
problems throughout provide practical applications of the material and enable thorough
study and practice. The business of sport has changed dynamically since the
publication of the first edition, and this second edition reflects the impact of these
changes on financial management in the sport industry. New to this edition are changes
to reflect the global nature of sport (with, for example, discussions of income tax rates
in the Premiere League), expanded material on the use of spreadsheets for financial
calculations, a primer on accounting principles to help students interpret financial
statements, a valuation case study assignment that takes students step by step through
a valuation, a new stadium feasibility analysis using the efforts of the Oakland Raiders
to obtain a new stadium, a new economic impact example focusing on the NBA All Star
game, and much more.
Over the first decade of the 21st century the scale and importance of the commercial
sport industry has increased dramatically and rapidly. This timely second edition of the
ground-breaking text The Business of Sport Management has been comprehensively
revised, updated and significantly expanded in scope to meet the needs of today’s
sports management students, and equip future managers with the tools they need to
succeed. Elegantly blending theory with practice, the text looks first at the distinctive
context of sport organisations. It then examines the sport management theories and
practice within functional areas such as finance, HRM, marketing and strategy. Finally it
considers important issues such as risk management, sponsorship, retailing, social
media, sports betting and more. Written with a thoroughly international perspective, this
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book is ideal for students of sports management on programmes of sports, leisure and
business studies, and will also be of great interest to practitioners working in sport
businesses.
This new edition of a widely adopted textbook equips students with a comprehensive
understanding of the sport industry. With a focus on management, strategy, marketing
and finance, the decision-making approach of the book emphasizes key concepts while
translating them into practice. Content specific to each of the vital stakeholders in the
sport business is included. Foster, O’Reilly and Dávila present a set of modular
chapters supported with international examples. Supplementary materials available to
instructors include mini-cases, full case studies, activities, in-class lecture materials and
exercises to help students apply the decision-making approach to real-world situations.
The book includes content about sport organizations, such as the Olympic Games,
FIFA World Cup, the European Premier Leagues and Major North American
Professional Sport Leagues. Stanford cases are updated for the second edition and
entirely new chapters cover the latest topics, including esports, sports gambling,
fantasy sports and crisis management. This is an ideal textbook for upper-level
undergraduate and postgraduate students of sports business and management.
Sports Media covers reporting, anchoring, and production, and offers thorough
descriptions of the sports reporter and anchor's function in sports journalism. This text
offers important historical background on the evolution of the sports industry, some
grounding in the business of sports, and a discussion of social issues including the
experience of women in sports journalism. New to this edition: An introduction focused
on the intersection of economics, technology, and culture that drives modern sports
journalism Interviews with industry experts currently working in the field of sports
journalism The evolution of the industry to today’s audience-driven, social mediainfluenced landscape Reporting as storytelling in a modern media environment A
companion website (www.routledge.com/cw/schultz) featuring video and audio
examples from the authors’ own work to illustrate concepts from the text, links to
additional examples and further resources, video tours of production facilities, video
interviews with leaders in the field, and an updated instructor’s manual.
Whereas leisure was once treated as a social service, a business culture has swept
through what remains of the voluntary and public sectors today. Ken Roberts explains
how and why this has happened, what it means for tourism, sport, the arts and
broadcasting, and why events, in particular mega-events, have become prize
acquisitions. The Business of Leisure addresses the trend towards commercialisation in
the provision of leisure that has not only continued but accelerated since the 2004
publication of The Leisure Industries. This updated second edition reflects how recent
developments such as the age of austerity, demographic changes and the rise of digital
information technologies have transformed the leisure sector. At the same time, the
book demonstrates how voluntary associations and public providers have been able to
withstand the ever-growing pressures from big business and commerce. This thoughtprovoking text provides both a historical overview and an up-to-date introduction to the
contemporary study of leisure. It is an invaluable resource for students in areas such as
Leisure Studies and Management, Sports Studies, Tourism and Events Management,
as well as those on Management, Business and Sociology courses.
Introduction to Sport Marketing is an accessible and engaging introduction to key
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concepts and best practice in sport marketing. Aimed at students with little or no prior
knowledge of marketing, the book outlines a step-by-step framework for effective sport
marketing, from conducting market analysis and developing a strategy, through to
detailed planning and implementation. The book has a wider scope than other sport
marketing textbooks, recognising that students are just as likely to have to employ their
marketing skills in community sport or the not-for-profit sector as in professional sport,
and therefore represents the most realistic and useful sport marketing text currently
available. Now in a fully revised and updated second edition, the book has expanded
coverage of digital and social media, product innovation, services and relationship
marketing, and key contemporary issues such as social responsibility and sustainability.
It features a much wider range of international cases and examples, covering North
America, Europe, and the vibrant and rapidly developing sport markets in Asia-Pacific,
the Middle East and Latin America. Every chapter includes a range of useful features to
help the reader to engage with fundamental principles and applied practice, such as
problem-solving exercises and review questions. Introduction to Sport Marketing is an
essential textbook for any degree-level sport marketing course.
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