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Organizations need research, and managers have to be able to commission, judge and use others' research as well as conduct
research themselves to inform business decisions. Business Research Methods helps you understand the challenges of carrying
out worthwhile research into significant issues and develop a wide range of research-related professional skills. Guiding you
through the process of selecting, carrying out and reporting on a successful research project, it breaks down the research process,
from exploring the literature and crafting a research proposal to practical research management and addressing the transferable
skills of project management and communication. Business Research Methods places research firmly in the real world, exploring
why research is done and how to ensure that projects are meaningful for organizations. Examples and case studies, including
examples of students' projects, give learners with little or no work experience a meaningful context in which to relate their own
projects. Online supporting resources for lecturers include an instructor's manual with additional activities and supporting
handouts, lecture slides and figures and tables from the text. Resources for students include web links, templates, quizzes,
activities, examples of practice and sample questionnaire results for students.
Describing the fundamental elements of research methods for leisure, recreation and tourism, this new edition of a popular
textbook is updated throughout. It covers the measurement of variables, sampling, questionnaire design and evaluation methods,
and also a wider discussion of writing proposals, communicating research findings, cross-cultural research, and the use of new
technologies in conducting research. Written by internationally renowned researchers in an accessible style, this book introduces
both undergraduate and graduate students to the vital skills they will need to succeed in the leisure, recreation, tourism and
hospitality industries.
For reseach in all subjects and among different philisopical paradigms, research methodologies form one of the key issues to rely
on. This volume brings a series of papers together, which present different research methodologies as applied in supply chain
management. This comprises review oriented papers that look at what kind of methodologies have been applied, as well as
methodological papers discussing new developments needed to successfully conduct research in supply chain management. The
third group is made up of applications of the respective methodologies, which serve as examples on how the different
methodological approaches can be applied. All papers have undergone a review process to ensure their quality. Therefore, we
hope that this book will serve as a valid source for current and future researchers in the field. While the workshop on “Research
Methodologies in Supply Chain Management” took place at the Supply Chain Management Center, Carl von Ossietzky Univ- sity
in Oldenburg, Germany, it is based on a collaboration with the Supply Chain Management Group of the Department of Operations
Management at the Cop- hagen Business School and the Department of Production Management at the Vienna University of
Economics and Business Administration. We would like to thank all those who contributed to the workshop and this book.
Leadership & Management: Theory & Practice by Kris Cole focuses on comprehensive coverage of the core management units
within the Diploma of Leadership and Management BSB51915 and Certificate IV in Leadership and Management BSB42015. This
market-leading textbook provides students with rigorous information while balancing the key topics with a practical approach,
through real-life case studies, examples and problem-solving techniques. It uses everyday business terms and language, putting
management in a context that makes it easy to understand for all types of learners. Leadership & Management: Theory & Practice
enables students to strengthen skills in areas such as managing poor performance, being more directive, and solving problems
permanently. It is noted for its application across industry sectors and different types of business.
Research Methods for Business Students has been fully revised for this 7th Edition and continues to be the market-leading
textbook in its field, guiding hundreds of thousands of student researchers to success in their research methods modules, research
proposals, projects and dissertations. The full text downloaded to your computer With eBooks you can: search for key concepts,
words and phrases make highlights and notes as you study share your notes with friends eBooks are downloaded to your
computer and accessible either offline through the Bookshelf (available as a free download), available online and also via the iPad
and Android apps. Upon purchase, you will receive via email the code and instructions on how to access this product. Time limit
The eBooks products do not have an expiry date. You will continue to access your digital ebook products whilst you have your
Bookshelf installed.
Immerse yourself in the France of today with LA FRANCE CONTEMPORAINE, International Edition! The text will improve your
understanding of the Francophone world and your communication in French, using up-to-date information on the political, social,
technological, economic, and rich cultural forces that affect this fascinating country and its people. End-of-chapter comprehension
and discussion activities, sample quizzes, and an integrated companion website help you master the material and fully appreciate
everything that makes France French.
For undergraduate and graduate courses in global marketing The excitement, challenges, and controversies of global marketing.
Global Marketing reflects current issues and events while offering conceptual and analytical tools that will help students apply the
4Ps to global marketing. MyMarketingLab for Global Marketing is a total learning package. MyMarketingLab is an online
homework, tutorial, and assessment program that truly engages students in learning. It helps students better prepare for class,
quizzes, and exams–resulting in better performance in the course–and provides educators a dynamic set of tools for gauging
individual and class progress.

Packed with innovative resources readers can use now and throughout their careers, best-selling YOUR CAREER: HOW
TO MAKE IT HAPPEN, 8e delivers a comprehensive, step-by-step guide to finding and keeping a job. Both empowering
and encouraging, the book effectively breaks the daunting prospect of marketing oneself to prospective employers into a
manageable process. Each chapter provides practical advice and actions that readers can apply to their own situation
and goals. Guided activities for each part of the process help students build a strong foundation for current and future job
searches, teaching them how to stand out from the crowd and be a strong candidate for jobs in a career field for which
they are well suited and will enjoy. Ideal for a course on Professional/Career Development, Job Search, Resume Writing,
and Interviewing, YOUR CAREER, 8e offers thorough coverage of career self-assessment, employer research, job
search/interviewing, self-marketing, and career building strategies. The text also contains extensive instructions and
examples of market-driven electronic, traditional, and Web resumes and cover letters. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
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Discover the business law book you’ll actually enjoy reading. Time after time, readers like you have commented that this
is the most interesting introduction to law they’ve ever read. INTRODUCTION TO BUSINESS LAW, 6E is packed with
current examples and real scenarios that bring law to life for today’s business learner or professional. Extremely readerfriendly, this engaging presentation uses conversational writing to explain complex topics in easy-to-understand
language. Memorable real-world stories help the authors illustrate how legal concepts apply to everyday business
practice. This edition emphasizes the digital landscape with new information on privacy and intellectual property. An
updated ethics chapter offers a practical approach, using the latest research to explain why people make unethical
decisions. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
An adaptation of 'Social Research Methods' by Alan Bryman, this volume provides a comprehensive introduction to the
area of business research methods. It gives students an assessment of the contexts within which different methods may
be used and how they should be implemented.
ESSENTIALS OF MARKETING RESEARCH, 6E, provides a concise, yet complete guide to the design, execution,
analysis, and reporting of marketing research to support smart business decisions. Covering essential principles and
techniques in a streamlined, engaging way, the text equips students with the core knowledge and skills needed to
manage marketing research effectively. This proven text provides valuable business context while introducing both
traditional research methods, such as designing questionnaires, and the latest technological advances, including current
data collection devices, basic data analysis tools, practical approaches to data analytics, and the impact of social media
and artifactual online data. Designed specifically for instructors who prefer a concise introduction to marketing research
topics, the Sixth Edition of this trusted text features updates based on recent trends and technology, including an
increased emphasis on ethical and international issues, reflecting their growing importance in modern marketing
research. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
BUSINESS RESEARCH METHODS, 8E, examines a variety of research methods that can be utilized across business
functions including marketing, finance, management, and accounting. The book superbly demonstrates how the practice
of business research aids managers in making critical business decisions in our new digital age.
Research Methodology: Business and Management Contexts is a book for business and management students required
to take a course in research methodology at an undergraduate level. The title provides a practical guide to research with
examples that are relevant to South Africa and includes steps on how to write a conclusion and make recommendations.
Cooper and Schindler's Business Research Methods offers students and instructors thorough coverage of business
research topics backed by solid theory. The authors are successful marketing research consultants and that is evident in
the rich and realistic case studies found in the text. Managerial decision making is the underlying theme, topics and
applications are presented and organized in a manner that allow students to thoroughly understand business research
topics and functions. Consequently, the structure of the text encourages and supports completion of an in-depth business
research project during the semester.
The microscopic world comes alive with MICROBIOLOGY FOR SURGICAL TECHNOLOGISTS, 2nd Edition! In addition to understanding
and preventing disease transmission in perioperative settings, this book explores viruses, bacteria, parasites, and other common infections
and their sources, as well as their connections to the human body’s systems. Safety is a must-know topic for discussion, including aseptic
and sterile techniques that protect you and your patients from harmful microorganisms in the operating room. Skills-based and career
focused, MICROBIOLOGY FOR SURGICAL TECHNOLOGISTS, 2nd Edition organizes content logically according to microbial
characteristics, while highlighting the relationships between microbiology departments, pathology departments, and surgical technologist
responsibilities in the workplace. Plus, special features such as case studies, amusing anecdotes, and contemporary media discussions
make learning fun, adding interest to every chapter while helping you prepare for a rewarding career. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
Marketing Research, 5e equips students with the knowledge and skills required to successfully undertake marketing research. Combining a
solid theoretical foundation with a practical, step-by-step approach, the marketing research process is explored through a learning model that
is constantly reinforced throughout the text. Using local and international examples, data sets and case studies to explain traditional
marketing research methods, Marketing Research also examines new theories and techniques. To reflect emerging industry practices, each
stage of research reporting is detailed, as well as a range of presentation methodologies. For analysing data, the text covers both SPSS and
Excel outputs. This text is indispensable for students studying marketing research in any business or marketing course. Premium online
teaching and learning tools are available on the MindTap platform. Learn more about the online tools cengage.com.au/mindtap
Research Methods For Business, 8th Edition explains the principles and practices of using a systematic, organized method for solving
problematic issues in business organizations. Designed to help students view research from the perspective of management, this popular
textbook guides students through the entire business research process. Organized into six main themes—Introduction, Defining the
Management and the Research Problem, Theory, Collecting Information, Drawing Conclusions, and Writing and Presenting the Research
Report—the text enables students to develop the skills and knowledge required to successfully create, conduct, and analyze a research
project. Now in its eighth edition, this popular textbook has been thoroughly updated to incorporate substantial new and expanded content,
and reflect current research methods and practices. The text uses a unique blended learning approach, allowing instructors the flexibility to
custom-tailor their courses to fit their specific needs. This innovative approach combines the face-to-face classroom methods of the instructor
with internet-based activities that enable students to study what they want, when they want, at their own pace.
Business Research Methods (Book Only)Cengage Learning
Master the powerful tools and features of Tableau 9 Deliver meaningful BI visualizations and real-time dashboards to users across your
organization—quickly and easily. Written by an experienced author and certified trainer, Tableau 9: The Official Guide offers step-by-step
instruction, best practices, examples, and downloadable video tutorials. See how to get up-and-running on Tableau, load data, drag and drop
components, add graphics and maps, create complex calculations, and distribute dynamic dashboards and stories. This practical book
teaches how to work with Tableau Server, write custom programs, and publish your results to the Web. · Connect to data from different
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systems, spreadsheets, and databases · Use pre-defined visualizations, sample workbooks, and Show Me · Analyze with graphs, charts,
tables, and statistics · Create advanced calculations, including new level of detail expressions · Add geographic analysis and Internetprovided background maps · Combine multiple visualizations into dynamic dashboards and stories · Export to the Web and to other file
formats using Tableau Server, Online and Public · Develop custom programs with JavaScript, REST, and Tableau Data Extract APIs
Electronic content includes: · Videos that demonstrate the techniques presented in the book · Sample Tableau workbooks · Complete formula
language reference
Greg Boyd and his father, Ed, were on opposite sides of a great divide. Greg was a newfound Christian, while his father was a longtime
agnostic. So Greg offered his father an invitation: Ed could write with any questions on Christianity, and his son would offer a response.
Letters from a Skeptic contains this special correspondence. The letters tackle some of today's toughest challenges facing Christianity,
including Do all non-Christians go to hell? How can we believe a man rose from the dead? Why is the world so full of suffering? How do we
know the Bible was divinely inspired? Does God know the future? Each response offers insights into the big questions, while delivering
intelligent answers that connect with both the heart and mind. Whether you're a skeptic, a believer, or just unsure, these letters can provide a
practical, common-sense guide to the Christian faith.

Entrepreneurship: Theory/Process/Practice focuses on Asia-Pacific entrepreneurial development with an overarching
commitment to environmental and sustainable entrepreneurial practice as well as social and ethical responsibility. Its
strong theoretical framework is coupled with an emphasis on the experiential, through a wealth of scenarios, case
studies, feedback questionnaires and business plans. This edition has an emphasis on lean entrepreneurship and the
business model canvas, which promotes experiential practice aligning with the online material.
Since research is best learned by doing, this book emphasizes a hands-on, do-it yourself approach. The readers have
many opportunities to see how business researches affect and support management decision. The book used a case
study approach for all the chapters with interactive videos. The book gave emphasis to quantitative data analysis using a
software program, IBM SPSS 20.0. The data analysis chapters illustrate in detail each step in running the software
programs. The software programs files are provided for all data sets: outputs, demonstration movies, and screen
captures are on the Website. This book provides students most extensive help available to learn quantitative data
analysis using SPSS. Thus, the authors prepared this textbook and all the additional materials to help the students to
understand the functional principles of business research and how to apply them in real-life situations.
MASS MEDIA RESEARCH: AN INTRODUCTION, 9e, begins with an overview of mass communication research and the
ethics of research. It then explores each major approach to research, including qualitative research, content analysis,
survey research, longitudinal research, and experimental research. The text continues with a section on data analysis
and concludes with a forward-looking section on applying research methods to the primary areas of interest including
print, electronic media, advertising, and public relations. Coverage of mass media research and the Internet, which was
presented in a concluding chapter in the previous edition, has now been integrated as appropriate throughout the text.
Important Notice: Media content referenced within the product description or the product text may not be available in the
ebook version.
We are delighted to present the twelfth edition of Business Research Methods. This edition continues to equip the
readers with richest and most comprehensive knowledge and skills involved in the basic research process. Real-world
examples, decision-making processes and industrial expertise are evident by way of Snapshots, CloseUps, PicProfiles
and Cases found throughout the text. Managerial decision-making is the underlying theme which includes discussion of
the business contexts, statistical analysis of the data, survey methods, and reporting and presentation of the data.
Plethora of web supplements contain Written Cases, Video Cases, Web Exercises, Articles, Samples, Student Sample
Projects, Solutions Manual, etc. Salient Features: - NEW! Reader-friendly structure - NEW! More than 15 Cases about
hospital services, data mining, new promotions, etc. - Market-leading coverage of questionnaire design and web-based
survey techniques - NEW! Indian and Asian examples to illustrate various concepts, framework, and decision-making
tools - NEW! Updated pedagogy with additional examples solved using computer-based analytical methods (SPSS),
200+ truefalse and multiple-choice questions
Expert judgment is a major source of information that can provide vital input to project managers, who must ensure that
projects are completed successfully, on time, and on budget. Too often, however, companies lack detailed processes for
finding and consulting with experts—making it hard to match the required know-how with the project at hand. In Expert
Judgment in Project Management: Narrowing the Theory-Practice Gap, Paul S. Szwed provides research that will help
project managers become more adept at using expert judgment effectively.
A new approach to learning the principles of management, MGMT 2 is the second Asiaa Pacific edition of a proven,
innovative solution to enhance the learning experience. Concise yet complete coverage supported by a suite of online
learning aids equips students with the tools required to successfully undertake an introductory management course.
Paving a new way to both teach and learn, MGMT 2 is designed to truly connect with today's busy, tech-savvy student.
Students have access to online interactive quizzing, videos, podcasts, flashcards, case studies, games and more. An
accessible, easy-to-read text along with tear out review cards completes a package which helps students to learn
important concepts faster. MGMT 2 delivers a fresh approach to give students what they need and want in a text.
Provide a description about the book that does not include any references to package elements. This description will
provide a description where the core, text-only product or an eBook is sold. Please remember to fill out the variations
section on the PMI with the book only information. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
Bankruptcy prediction is one of the most important research areas in corporate finance. Bankruptcies are an indispensable
element of the functioning of the market economy, and at the same time generate significant losses for stakeholders. Hence, this
book was established to collect the results of research on the latest trends in predicting the bankruptcy of enterprises. It suggests
models developed for different countries using both traditional and more advanced methods. Problems connected with predicting
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bankruptcy during periods of prosperity and recession, the selection of appropriate explanatory variables, as well as the
dynamization of models are presented. The reliability of financial data and the validity of the audit are also referenced. Thus, I
hope that this book will inspire you to undertake new research in the field of forecasting the risk of bankruptcy.
RESEARCH METHODOLOGY CONCEPT AND CASES provides a comprehensive and stepwise understanding of the research
process with a balanced blend of theory, techniques and Indian illustrations from a wide cross-section of business areas. This
book makes no presumptions and can be used with confidence and conviction by both students and experienced managers who
need to make business sense of the data and information that is culled out through research groups. The conceptual base has
been provided in comprehensive, yet simplistic detail, addressing even the minutest explanations required by the reader. The
language maintains a careful balance between technical know-how and business jargon. Every chapter is profusely illustrated with
business problems related to all domains—marketing, finance, human resource and operations. Thus, no matter what the interest
area may be, the universal and adaptable nature of the research process is concisely demonstrated.
EXPLORING MARKETING RESEARCH, 11E, provides a thorough guide to the design, execution, analysis, and reporting of
marketing research to support effective business decisions. The text prepares students to approach marketing research from a
management perspective rather than as hands-on practitioners, providing valuable business context while introducing both
traditional research methods, such as designing questionnaires, and the latest technological advances, including current data
collection devices, data analysis tools, practical approaches to data analytics, and the impact of social media and artifactual online
data. In addition to updates based on recent trends and technology, the new 11th Edition features an increased emphasis on
ethical and international issues, reflecting their growing importance in modern marketing research. Important Notice: Media
content referenced within the product description or the product text may not be available in the ebook version.
This best-selling text continues in its ninth edition to provide the most current and comprehensive coverage of business research.
Its student-friendly design contains numerous examples illustrating real-world research in management, marketing, finance,
accounting, and other business areas. BUSINESS RESEARCH METHODS, 9E, International Edition is the ideal text for
undergraduate and first year MBA courses in marketing, management, or quantitative studies.
This book constitutes a valuable manual for young and seasoned business researchers alike, and provides a comprehensive
summary for the whole research journey. It is a must-read for all researchers who need to understand the basics of business
research, from identifying research topics, to planning and organizing the research process, and selecting the most appropriate
methodology for the topic at hand. This book also provides insights on how to avoid common pitfalls in business research and
outlines the research skills needed to write a fine piece of research. In order to capture the innovative element of research, the
book also highlights methods for thinking outside the box. It also stresses the importance of respecting ethics while conducting
business research. Lastly, it presents important cases and provides hands-on training for preparing survey tools. Readers looking
to master business research won’t want to miss out on this unique and insightful book.
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