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This 8-hour free course explored reading strategies to help frame a business case, and
how to use business concepts to analyse a business situation.
Harvard Business School's Michael Roberto draws on powerful decision-making case
studies from every walk of life, showing how to promote honest, constructive dissent
and skepticism; use it to improve decisions; and align organizations behind those
decisions. Learn from disasters like the Space Shuttle Columbia and JFK's Bay of Pigs
Invasion, from successes like Sid Caesar and Bill Parcells, from George W. Bush's
decision-making after 9/11. Roberto complements his compelling case studies with
extensive new research on executive decisionmaking. Discover how to test and probe a
management team; when 'yes' means 'yes' and when it doesn't; and how to build real
consensus that leads to action. Gain important new insights into managing teams,
mitigating risk, promoting corporate ethics, and much more.
Send students into their exam with the confidence to achieve their maximum potential
using step-by-step guidance that helps to practise skills learned and improve exam
technique. - Avoid common misconceptions with frequent mistakes highlighted
throughout - Build students' skills constructing and writing answers with a range of
practice and exam-style questions - Easily identify areas for improvement with the
answers in the back of the book - Help students target their revision and focus on
important concepts and skills with key objectives at the beginning of every chapter Ensure that students maximise their time in the exam with examiner's tips and
suggestions on how to approach questions - Contextualise knowledge with authentic
case studies This Study and Revision Guide has been updated for the latest syllabus
for examination from 2020. This title has not been through the Cambridge Assessment
International Education endorsement process. Also available in the series Student
Textbook Fifth edition (ISBN 9781510421233) Student eTextbook (ISBN
9781510420106) Whiteboard eTextbook (ISBN 9781510420113) Workbook (ISBN
9781510421257) Online Teacher's Guide (ISBN 9781510424128)
Practical and user friendly, the author describes all the key elements needed to
negotiate deals that are doable, profitable, and sustainable. Based on decades of
teaching and consultancies around the world, the author provides a useful guide for
business executives operating in today’s digitalized global economy. This latest edition
will help readers enhance their preparation, anticipate objections, create value for
tangibles/intangibles, and avoid cultural blunders to reach mutually beneficial
outcomes. By sharpening negotiation skills, business executives will be able to interact
more effectively with their counterparts in the fast changing global business
environment and the rising influence of third parties. Practical and user friendly, the
author describes all the key elements needed to negotiate deals that are doable,
profitable, and sustainable.
Designed to accompany the AS Business Studies Second Edition textbook for students.
Containing answers to questions in the textbook, additional worksheets for use as
classwork or homework and advice on approaches to delivering the course, this CDROM serves as a useful resource for teachers following the AS Business Studies
specification.
Endorsed by Cambridge International Examinations for the latest syllabus, this new
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edition of the the market-leading text provides a true international perspective. This title
has been endorsed by Cambridge International Examinations for the latest Cambridge
IGCSE (0450) and Cambridge O Level Business Studies (7115) syllabuses. - Offers an
international perspective through a wide range of up-to-date case studies - Reinforces
understanding through a variety of activities and discussion points - Provides
examination preparation with revisions questions and summaries throughout - Written
in accessible language, but with plenty of detail for top-grade students
This revised set of resources for Cambridge IGCSE, IGCSE (9-1) and O Level
Business Studies syllabuses (0450, 0986, 7115) is thoroughly updated for first
examinations from 2020. This series helps students to develop the analytical and
evaluative skills they need for success in business studies. With plenty of opportunities
to practise, students will quickly gain confidence in structuring arguments and writing
clear, coherent and creative responses. This workbook matches the Cambridge IGCSE
and O Level Business Studies syllabuses and contains a series of scaffolded exercises
that enable progression through topics and skills. The answers to the workbook
questions are available on the Cambridge University Press website.
Written by a senior examiner, Malcolm Surridge, this AQA A2 Business Studies Student
Unit Guide is the essential study companion for Unit 3: Strategies for Success.This fullcolour book includes all you need to know to prepare for your unit exam: clear guidance
on the content of the unit, with topic summaries, knowledge check questions and a
quick-reference index examiner's advice throughout, so you will know what to expect in
the exam and will be able to demonstrate the skills required exam-style questions, with
graded student responses, so you can see clearly what is required to get a better grade
This is a course for upper-intermediate and advanced level students who need to
understand and talk about the key contecpts in business and economics. Covering the
most important areas of management, production, marketing, finance and
macroeconomics, it helps students to understand and talk about a wide range of
business topics. Reflecting recent changes in the world's business and economic
environment, the course now covers subjects like wikinomics, viral marketing, hedge
funds, the subprime crisis and energy policy. This student book comes with a teacher's
book and two CDs. Suitable for independent study.
A textbook for A-Level Business Studies and equivalent examinations. It emphasizes
the interrelation of a number of business-skills areas, and encourages students to apply
theoretical principles through the provision of practical activities, including case studies
and fieldwork suggestions.
Cambridge International AS and A Level Business Studies Revision Guide has been
designed specifically to meet the requirements of the Cambridge syllabus.
A student-friendly and engaging resource for the 2016 Edexcel GCSE Geography B
specification, this brand new course is written to match the demands of the
specification. As well as providing thorough and rigorous coverage of the spec, this
book is designed to engage students in their learning and to motivate them to progress.
Business Studies Latest Edition Strictly according to the latest syllabus prescribed by
Central Board of Secondary Education (CBSE), Delhi and State Boards of Bihar,
Jharkhand, Uttarakhand, Rajasthan, Haryana, H.P. etc. & Navodaya, Kasturba,
Kendriya Vidyalayas etc. following CBSE curriculum based on NCERT guidelines. A :
Principles and Functions of Management B : Business Finance and Marketing
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The organization of this popular social theory reader, which pairs classical articles with
contemporary theoretical and empirical studies, highlights the historical flow of social
theory and demonstrates how disagreements and confrontations shape theory over
time. Written in clear, down-to-earth language, the introductions to each selection link
theorists to one another, illustrating how theoretical traditions are not rigidly separate
but are always in conversation, addressing and challenging each other. The third
edition incorporates significant changes: more readings reflecting a wide diversity of
theorists, a completely revamped chapter on gender, new chapters on race and culture,
and unique material on the "transitional giants" who have helped to transform classical
theory into contemporary theory. As well, new contextual and biographical materials
surround each reading and each chapter includes a study guide with key terms and
innovative discussion questions and classroom exercises. The result is a fresh take on
social theory that foregrounds a plurality of perspectives and reflects contemporary
trends in the field, while still managing to be a teachable and affordable text.

Managerial Economics has assumed a predominant role in today's globalized
and liberalized economy because of the financial implications of many decisions
that a manager has to take in his day-to-day professional life. This
comprehensive and student-friendly book strives to equip the young, practising
and budding managers to find solutions to the real-world problems through the
efficient and effective use of economic tools and techniques. The authors who
admirably combine academic and professional experience give a clear and
straightforward analysis of the various topics in managerial economics. The text
begins with an overview of managerial economics and describes the modern
business firm and its objectives along with the concepts of market mechanism,
demand theory and production analysis. The text then moves further to explain
managerial techniques, macroeconomic theory and international trade and
finance along with the risks and uncertainties involved in business. Besides, it
also explains the cost and revenue, supply, pricing, profit and investment
analyses. Finally, this book discusses some important Case Studies to reinforce
the concepts presented in the text. The third edition of the book comprises
multiple choice questions (with answers) at the end of each chapter to test the
understanding of the concepts discussed in the chapter. Besides, the objectives,
strategies and initiatives of the twelfth five year plan (2012–2017) of Planning
Commission as well as a new section on Replacement of Indian Planning
Commission with NITI Aayog have been incorporated in the chapter on
Macroeconomic Analysis. Intended as a text for postgraduate students of
Management, Commerce and Economics, the book would also be useful for
undergraduate engineering courses where Managerial Economics is offered.
Finally, the book can be profitably used by marketing and management
consultants, business executives and other related professionals. KEY
FEATURES • Includes several simple, numerical examples with solutions for
easy understanding of theory. • Contains a large number of tables and figures to
illustrate the concepts. • Provides chapter-end exercises to check students'
comprehension of the subject. TARGET AUDIENCE • MBA • M.Com • M.A.
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Economics
This revised set of resources for Cambridge IGCSE Business Studies syllabus
0450 (and Cambridge O Level Business Studies syllabus 7115) is thoroughly
updated for the latest syllabus for first examinations from 2015. Written by
experienced teachers, the Coursebook provides comprehensive coverage of the
syllabus. Accessible language combined with the clear, visually-stimulating layout
makes this an ideal resource for the course. Questions and explanation of key
terms reinforce knowledge; different kinds of activities build application, analytical
and evaluation skills; case studies contextualise the content making it relevant to
the international learner. It provides thorough examination support for both
papers with questions at the end of each chapter and an extensive case study at
the end of each unit. The CD-ROM contains revision aids, further questions and
activities. A Teachers CD-ROM is also available.
English for Business Studies is a course for upper-intermediate and advanced
level students who need to understand and discuss business and economic
concepts.
We are working with Cambridge Assessment International Education to gain
endorsement for this forthcoming series. Reinforce learning and deepen
understanding of the key concepts covered in the latest syllabus; an ideal course
companion or homework book for use throughout the course. - Develop and
strengthen skills and knowledge with a wealth of additional exercises that
perfectly supplement the Student's Book. - Build confidence with extra practice
for each lesson to ensure that a topic is thoroughly understood before moving on.
- Fully explore and analyse international businesses through exercises based on
authentic case studies. - Keep track of students' work with ready-to-go write-in
exercises. - Save time with all answers available in the Online Teacher's Guide.
Available in this series: Student Textbook Fifth edition (ISBN 9781510421233)
Student eTextbook (ISBN 9781510420106) Whiteboard eTextbook (ISBN
9781510420113) Workbook (ISBN 9781510421257) Online Teacher's Guide
(ISBN 9781510424128) Study and Revision Guide (ISBN 9781510421264)
- Covers all of the questions from the textbook - Mirroring the textbook so you
can quickly and easily find the material you are looking for
This revised set of resources for Cambridge IGCSE, IGCSE (9-1) and O Level
Business Studies syllabuses (0450, 0986, 7115) is thoroughly updated for first
examinations from 2020. Build confidence during exam preparation with
Cambridge IGCSE® and O Level Business Studies Revision Guide. This
comprehensive resource contains specially designed guidance to help students
apply their knowledge and skills. Written in a clear style by examiners, this
revision guide is perfect for international learners and accompanies the
Cambridge IGCSE and O Level Business Studies Coursebook, revised third
edition. Answers to revision guide questions are at the back of the book, so
students have the freedom to build their skills in the classroom and at home.
(Black & White version) Fundamentals of Business was created for Virginia
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Tech's MGT 1104 Foundations of Business through a collaboration between the
Pamplin College of Business and Virginia Tech Libraries. This book is freely
available at: http://hdl.handle.net/10919/70961 It is licensed with a Creative
Commons-NonCommercial ShareAlike 3.0 license.
This title is endorsed by Cambridge Assessment International Education to support the full
syllabus for examination from 2020. Discover business theory beyond the classroom by
exploring real-world international businesses through case studies; rely on a tried-and-tested
Student's Book to ensure full coverage of the latest Cambridge IGCSE and O Level Business
Studies syllabuses (0450/0986/7115). - Encourage understanding with engaging case studies
and clear and lively text gradually building content knowledge. - Develop application and
evaluation skills with hundreds of engaging activities and examination-style questions
throughout. - Deepen understanding through systematic syllabus coverage and a spiral
structure revisiting material in a structured way. - Navigate the syllabuses confidently with
subject outlines clearly defined at the start of each chapter and syllabus-matching section
headings. - Check understanding with revision checklists enabling reflection, and suggested
further practice. - Reinforce learning with selected answers and additional multiple-choice
questions as well as a glossary of key terms online. Available in this series: Student Textbook
Fifth edition (ISBN 9781510421233) Student eTextbook (ISBN 9781510420106) Whiteboard
eTextbook (ISBN 9781510420113) Workbook (ISBN 9781510421257) Online Teacher's Guide
(ISBN 9781510424128) Study and Revision Guide (ISBN 9781510421264)
Cambridge IGCSE® Business Studies Revision Guide helps students apply their knowledge,
understanding and skills to succeed in their course. This endorsed Cambridge IGCSE®
Business Studies Revision Guide has been designed to further develop students' skills for their
Cambridge IGCSE Business Studies course. Revised to meet the latest IGCSE syllabus
(0450) this book is packed full of guidance to reinforce students' understanding and skills to
succeed in their course. Written in a clear style by experienced examiners this revision guide is
perfect for international learners and accompanies the Cambridge IGCSE Business Studies
Coursebook, third edition. Please note this revision guide is also relevant for the O Level
Business Studies syllabus (7115) and course.
Completely updated to match the latest syllabuses, this rigorous student book provides
comprehensive coverage along with relevant and up-to-date global examples and case
studies. Brian Titley's stretching approach is trusted by teachers around the world to build
potential for the Cambridgeexams, and students future careers. To support achievement and
assessment confidence, comprehensive exam practice is included. Includes access to online
content with additional exam-questions, exercises, model answers, and revision tips.
Graduate students, college libraries, and organizations or management teams will benefit
tremendously when they acquire and use the solutions to the case studies in this book. Case
studies are the well-established and proven techniques that guide students or management
teams to adopt prudent concepts theoretically in real-world situations. These studies can help
to address an organization's dilemma depending upon the expectations of the stakeholders
and the investors. In this edition, this book gives readers access to exemplary solutions to case
studies drawn from a wide variety of cases in both academic and applied fields. By studying
these examples, students can actively develop their skills in problem-solving using analytical
tools to make decisions in complex situations. The reader can cope with ambiguities and learn
how to apply optimal solutions in similar situations. It is a must read for anyone intending to
tackle managerial case studies.
With the unrelenting spread of globalization, the English language has been firmly established
as the Lingua Franca. Now more than ever, the importance of learning English is paramount
within nearly all professional and educational sectors. English for Specific Purposes (ESP) has
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long been accepted as an effective method for teaching English as a foreign language. In
recent years, it has experienced an increasing presence in secondary and tertiary education
across the globe. This is predominantly due to its learner-centered approach that focuses on
developing linguistic competence in the student’s specific discipline, may that be academics,
business or tourism, for example. Positioning English for Specific Purposes in an English
Language Teaching Context attempts to present and define the relevance and scope of ESP
within English Language teaching. From mobile phones as educational tools to the language
needs of medical students, the contributors to this volume examine and propose different
epistemological and methodological aspects of ESP teaching. Its unique approach to ESP
marks this volume out as an important and necessary contribution to existing ESP literature,
and one that will be of use to both researchers and practitioners of ESP.
IGCSE Business Studies third edition is a student-friendly Business Studies textbook covering
all the components of the latest IGCSE syllabus.
Exam Board: CCEA Level: GCSE Subject: Business First Teaching: September 2017 First
Exam: June 2019 This title has been endorsed for use with the CCEA GCSE Business Studies
specification Inspire student success with Hope Kerr's market-leading Student Book; fully
revised for the 2017 specification, it supports and engages learners through up-to-date content
coverage and case studies relevant to local, national and global contexts. - Helps students
learn and apply key business concepts and theories by providing clear explanations,
accompanied by diagrams and photos that aid understanding - Enables students to
consolidate their knowledge as they work through a range of activities for each topic Increases interest and engagement by including contemporary case studies with a particular
focus on Northern Ireland businesses and contexts - Prepares students for the new
examinations with practice questions, guidance on how to answer different question types and
an overview of the assessment objectives and command words - Allows students to track their
progress and target their revision using the end-of-chapter checklists

All the essential information and advice that students need to succeed from top
Cambridge educators. - Specifies the skills and knowledge that students need to
acquire during the course - Highlights common misconceptions and errors - Tests
knowledge with practice questions and answers at the back of the book
Thousands of public relations (PR) students and professionals have relied on this
authoritative text to understand the key role of research in planning and
evaluating PR campaigns. Revised and expanded to reflect today's emphasis on
standards-based practice, the third edition has a heightened emphasis on setting
baselines, creating benchmarks, and assessing progress. Stacks presents stepby-step guidelines for using a wide range of qualitative and quantitative methods
to track output, outtakes, and outcomes, and shows how to present research
findings clearly to clients. Every chapter features review questions and a
compelling practice problem. PowerPoint slides for use in teaching are provided
at the companion website. Instructors requesting a desk copy also receive a
supplemental Instructor's Manual with a test bank, suggested readings, and case
studies. New to This Edition: *Chapter on standardization, moving beyond the
prior edition's focus on best practices. *Chapter on different types of data sets,
with attention to the advantages and disadvantages of using Big Data.
*Addresses the strategic use of key performance indicators. *Covers the latest
content analysis software. Pedagogical Features: *Each chapter opens with a
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chapter overview and concludes with review questions. *End-of-chapter practice
problems guide readers to implement what they have learned in a PR project.
*Appendix provides a dictionary of public relations measurement and research
terms. *Supplemental Instructor's Manual and PowerPoint slides.
This revised set of resources for Cambridge International AS and A Level
Business syllabus (9609) is thoroughly updated for the latest version of the
curriculum. Written by experienced authors, the Coursebook provides
comprehensive coverage of the syllabus. Accessible language combined with the
clear, visually-stimulating layout makes this an ideal resource for the course.
Questions and explanation of key terms reinforce knowledge; different kinds of
activities build application, analytical and evaluation skills; and case studies
contextualise the content making it relevant to international learners. It provides
thorough examination support for all papers with exam-style questions with each
chapter and an extensive Paper 3 style case study with each unit. The student
CD-ROM contains revision aids, further questions and activities. A Teacher's CDROM is also available.
This revised set of resources for Cambridge IGCSE, IGCSE (9-1) and O Level
Business Studies syllabuses (0450, 0986, 7115) is thoroughly updated for first
examinations from 2020. This coursebook contains exam-style case studies and
stimulus material from businesses around the world - ranging from a social
enterprise in China to a fast food outlet in Zimbabwe. These give an international
view of the real world applications of Business Studies theory. This book provides
comprehensive exam support with questions to help students practise and build
their confidence with the subject. The final chapter gives revision tips and advice
on writing well-structured answers. The answers to the coursebook questions are
in the teacher's resource. For free revision support, go to the Cambridge
University Press website.
An OCR endorsed textbook Build strong knowledge and skills with this marketleading Student Book from OCR's Publishing Partner for GCSE Business; fully
updated by subject experts for the 2017 specification, it provides comprehensive
content coverage, engaging case studies and assessment activities. - Develops
understanding of business concepts and theories through clear explanations,
illustrated by diagrams and cartoons that help all learners access the content Cements and extends subject knowledge with case studies that encourage
students to think commercially about contemporary issues and contexts Enables students to apply their learning and strengthen their investigative,
analytical and evaluation skills as they progress through a range of activities Prepares students for assessment with a variety of practice questions and handy
tips for successfully answering different question types - Supports revision by
summarising the learning outcomes, key terms and facts for each unit
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