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Gain an understanding of today's tax concepts and ever-changing laws with the concise, reader-friendly SOUTH-WESTERN
FEDERAL TAXATION 2021: ESSENTIALS OF TAXATION: INDIVIDUALS AND BUSINESS ENTITIES, 24E. Master key taxation
concepts and applications you need for success in accounting and taxation or prepare to take the C.P.A. or Enrolled Agent Exam.
With this edition you examine the most current tax law at the time of publication, from recent tax law changes to complete
coverage of the Tax Cuts and Jobs Act of 2017 with related guidance from the Treasury Department. Concise coverage highlights
the most important rules and concepts on income, deductions and losses, property transactions, business entities, multijurisdictional taxation, as well as taxes on financial statements. Clear and numerous examples, helpful summaries and interesting
tax scenarios further clarify concepts and help you sharpen your critical-thinking, writing and research skills. Important Notice:
Media content referenced within the product description or the product text may not be available in the ebook version.
Taking a managerial approach and demonstrating the application of behavioural science within the workplace, this text focuses on
the essential topics of organisational behaviour. The Essentials text is a new concise version of the long established market leader
Management & Organisational Behaviour which has set standards in pedagogy and authorship that few texts have matched. The
accessibility of writing style and clarity of presentation makes unfamiliar theory relevant, easily understood and logically applied to
the world of work. In 12 chapters, the Essentials version focuses on the core topics of the discipline in a recognisable sequence,
starting from the level of individual, though to the group, and finally the organisation.
For undergraduate and graduate students majoring in international business or general management. This Global Edition has
been edited to include enhancements making it more relevant to students outside the United States An exploration of the issues
facing international business managers today. International Management explores the dynamic global environment of business
management by exploring the political, legal, technological, competitive, and cultural factors that shape corporations worldwide.
For courses in International Management, Multinational Management, Global Strategy, and Comparative Management. This
globally oriented text covers the most current research and trends in International Management. It offers comprehensive and
integrative cases that illustrate the actual behaviors and functions required for successful cross-cultural management at the
strategic and interpersonal level. - NEW - New E-Biz boxes in each chapter. - Offers students insight into e-business. - NEW - New
opening profiles featuring real companies. - Offers students real examples. - Comprehensive coverage of the roles and functions
of managers in the global environment. - Provides students with an inside view. - Management Focus boxes. - Brings topics to life
for students with real companies and people. - A cultural, behavioral, and strategic emphasis. - Gives students a more realistic
picture of international management today. - Coverage of comparative management topics. - Keeps students up to date on key
global issues and events. - Internet Exercises are included. - Helps students explore the text content in more detail. - Technology
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Application boxes. - Keeps students abreast of how technolog
Boyer/Verma's breakthrough text meets today's student and instructor's needs and redefines the marketplace. Their text is briefer
than most, taking all of the vital core concepts and building upon them with current and fresh examples. The authors understand
the importance of striking a balance by creating a book that does an even better job at covering the core concepts while also
providing customers with a new product that fully addresses and approaches this course area from today's teaching and learning
perspectives and actual business practices. The three unifying themes throughout the book are Strategy, Global Supply Chain,
and Service Operations. Strategy will serve as an overarching framework and will be used in each chapter to present students with
an alternative approach to specific challenges. The authors uses examples from non-US companies and/or organizations in each
chapter to incorporate Service Operations in the book. They also show that even some of the largest manufacturing companies
today have extensive service activities such as customer support and product development. The Global Supply Chain theme will
allow students to see how products move through different companies and countries with Boyer/Verma's use of real world
examples throughout his text. In addition the robust Cnow course allows instructors and students to go beyond the printed text to
get the most from this exciting operations management program. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
A compact overview of the most relevant concepts and developments in International Management. The various strategy concepts
of internationally active companies and their implementation in practice are the core of this book. The authors describe the
particularities of international value chain activities and management functions and offer a thorough understanding of how
Production & Sourcing, Research & Development, Marketing, Human Resource Management and Controlling have to be designed
in an international company and what models are available to understand those activities in an international context. In 23 lessons,
a comprehensive overview of all key issues is given. Each lesson is accompanied by a case study from an international company
to facilitate the understanding of all important factors involved in strategic international management. In this third edition, all
chapters have been updated, all case studies revised, new chapters and recent data were integrated.
Providing coverage of topics such as relevant costs for decision making, capital budgeting decisions, segment reporting and
decentralization, this text offers a glimpse into how real companies use managerial accounting concepts in their practical
applications. Authors Eric Noreen, Peter Brewer, and Ray Garrison have crafted a streamlined Managerial Accounting book that is
perfect for non-accounting majors who intend to move into managerial positions by focusing on the fundamentals to develop the
conceptual framework managers need to succeed.This is done by adhering to the three core
standards:FOCUSNoreen/Brewer/Garrison pinpoint the key managerial concepts students will need in their future careers. With no
journal entries or financial accounting topics to worry about, students can focus on the fundamental principles of managerial
accounting. The manager approach in Noreen allows students to develop the conceptual framework needed to succeed, with a
focus on decision making and analytical skills.RELEVANCEBuilding student interest with its insightful Business Focus vignettes
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opening each chapter, current In Business examples throughout the text, and tried-and-true end-of-chapter material, students will
always see the real-world applicability of Noreen/Brewer/Garrison.BALANCEThere is more than one type of business, and so
Noreen/Brewer/Garrison covers a variety of business models, including nonprofit, retail, service, wholesale, and manufacturing
organizations. Service company examples are highlighted with icons in the margins of the text
Management practices and processes frequently differ across national and regional boundaries. What may be acceptable
managerial behaviour in one culture may be counterproductive or even unacceptable in another. As managers increasingly find
themselves working across cultures, the need to understand these differences has become increasingly important. This book
examines why these differences exist and how global managers can develop strategies and tactics to deal with them. The text
draws on recent research in anthropology, psychology, and management, to explain the cultural and psychological underpinnings
that shape managerial attitudes and behaviours, whilst introducing a learning model to guide in the intellectual and practical
development of managers seeking enhanced global expertise. It offers user-friendly conceptual models to guide understanding
and exploration of topics and summarizes and integrates the lessons learned in each chapter in applications-oriented 'Manager's
Notebooks'. A companion website featuring comprehensive chapter-by-chapter PPT slides is available at
www.cambridge.org/management_across_cultures.

Seminar paper from the year 2010 in the subject Economics - International Economic Relations, grade: 1,7, Stralsund
University of Applied Sciences (Wirtschaftswissenschaften), course: Intercultural Management, language: English,
abstract: The term globalization is very broad and therefore it is necessary to define it.[...] In order to be able to imagine
how profound globalization is, it is by far not enough just to say that our whole planet is involved. It is essential to look at
all the different aspects of affairs all around the world.[...]
"This text is unique in demonstrating clearly the linkages between corporate strategy, organisational behaviour and the
management of change. This is an ideal undergraduate text that will also be valuable for experienced managers on
masters programmes." David Buchanan, Professor of Organisational Behaviour, Cranfield School of Management "This
is the essential and definitive text on change management. It integrates the vast sweep of organisational theory and
practice in a highly readable way. Every student and practitioner must have this."Michael Griffin, Director of Human
Resources, King's College Hospital NHS Trust Globalisation. Mergers and Acquisitions. New technologies. New
competitors. Rapid growth. Rapid decline. Economic boom. Financial crisis. In order to maximise their success,
organisations today need to adapt to a turbulent environment. Yet one of the world's leading consultancies, Bain & Co,
claims that the failure rate of change management projects is around 70 per cent. Managing change is not easy. The
purpose of this leading textbook is to help you understand and consider the theoretical approaches to change and to
make sense of these in the light of practical examples. Managing Change is written for students on modules covering
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management, strategy and organisational change as part of undergraduate and postgraduate programmes.
This book addresses the actual management functions and behaviors necessary to develop global vision and
management skills at both an organizational—strategic(macro) level, and the interpersonal (micro) level. This book places
the executive or reader in the role of a manager of any nationality, encouraging the reader to take a truly global
perspective in dealing with dynamic management issues in both foreign and diverse host environments. Throughout, the
book emphasizes how the variable of culture interacts with other national and international factors to affect managerial
processes and behaviors. In addition, the growing competitive influence of technology is emphasized, with boxes
featuring the use of e-business for global competitive strategic positioning. A four-part organization covers the global
manager's environment, the cultural context of global management, formulating and implementing strategy for
international and global operations, and global human resources management. For executives trying to improve their
global vision and management skills in order to better themselves and the various organizations for which they work.
For courses in international business, international management, and general management. Management Around the
World: Business Strategies and Interpersonal Skills International Business is conducted around the globe across
cultures, languages, traditions, and a range of economic, political, and technological landscapes. International
Management: Managing Across Borders and Cultures examines the challenges to the manager’s role associated with
adaptive leadership and thoroughly prepares students for the complicated yet fascinating discipline of international and
global management. No matter the size, companies operating overseas are faced with distinct scenarios. In order to be
successful, they must accurately assess the components that shape their strategies, operations and overall function. The
Ninth Edition trains students and practicing managers for careers in this evolving global environment by exposing them to
effective strategic, interpersonal, and organizational skills, while focusing on sustainability.
This leading strategy text presents the complexities of strategic management through up-to-date scholarship and handson applications. Highly respected authors Charles Hill and Gareth Jones integrate cutting-edge research on topics
including corporate performance, governance, strategic leadership, technology, and business ethics through both theory
and cases. Based on real-world practices and current thinking in the field, the Ninth Edition of Strategic Management
features an increased emphasis on the changing global economy and its role in strategic management. The high-quality
case study program contains 30 cases covering small, medium, and large companies of varying backgrounds. All cases
are available in the main student text or the core case text.
With deregulation, privatization, and information technology transforming competition, the transnational model continually
evolves. In a timely response to this dynamically changing business world, Bartlett and Ghoshal revisit their breakthrough
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concepts, updating the material with fresh examples drawn from today's leading global enterprises. The second edition of
Managing Across Borders builds on the authors' ongoing exploration of the transnational, with their current research
extending and illuminating the findings of their earlier work. An entirely new section, "The Transformation Challenge,"
focuses on how several companies have implemented the book's concepts. We see firsthand the obstacles and
opportunities to building an effective transnational organization. This new edition also includes an application handbook,
a highly practical tool that helps readers translate the book's ideas into real-world action plans for their companies.
This best-selling brief introduction to public speaking offers practical coverage of every topic typically covered in a fullsized text, from invention, research and organization, practice and delivery, to the different speech types. Its concise,
inexpensive format makes it perfect not only for the public speaking course, but also for any setting across the
curriculum, on the job, or in the community. This newly redesigned full-color edition offers even stronger coverage of the
fundamentals of speechmaking, while also addressing the changing realities of public speaking in a digital world. It
features fully updated chapters on online presentations and using presentation software, and a streamlined chapter on
research in print and online.
Directed primarily toward undergraduate and graduate International Business or General Management majors, this text
also provides practical content to current and aspiring industry professionals. International Management explores the
manager's role within the dynamic global environment of business management by exploring the political, legal,
technological, competitive, and cultural factors that shape corporations worldwide.
“Strategic International Management” takes a global perspective and covers the major aspects of international business
strategies, the coordination of international companies and the particularities of international value chain activities and
management functions. The book provides a thorough understanding of how Production & Sourcing, Research & Development,
Marketing, Human Resource Management and Controlling have to be designed in an international company and what models are
available to understand those activities in an international context. The book offers 20 lessons that provide a comprehensive
overview of all key issues. Each lesson is accompanied by a case study from an international company to facilitate the
understanding of all important factors involved in strategic international management.
Master and apply both the technical and behavioral skills you need to succeed in manufacturing or service operations, anywhere in
your supply chain! Now, there's an authoritative and comprehensive guide to best-practice manufacturing and service operations
in any organization. Co-authored by a leading expert alongside the the Council of Supply Chain Management Professionals
(CSCMP), this reference describes the planning, organizing, controlling, directing, motivating and coordinating functions used to
produce goods or services. The Definitive Guide to Manufacturing and Service Operations covers long-term strategic decisions;
mid-term tactical decisions; and even short-term operational decisions. Topics discussed include: Basic manufacturing and service
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operations concepts, purposes, terminology, roles, and goals Key elements, processes, and interactions, including facility,
material, and labor requirements planning; scheduling; and continuous process and quality improvement Principles, strategies and
planning for efficient, effective, and sustainable operations: facilities, production, processes, layout, lead capacity, technology,
personnel, measurement, compensation, sustainability, and more Technology for better manufacturing and service operations:
MRP II, service systems, ERP, planning, execution, and cost management. Global manufacturing and service operations: LCCs,
logistics, labor, financial issues, decisionmaking, contract performance, risk management, and regulation Best practices for
assessing performance using standard metrics and frameworks: KPIs, tradeoff analysis, scorecarding, dashboards, and exception
management
Shortlisted for the British Psychological Society Book Award 2013! Social neuroscience is an expanding field which, by
investigating the neural mechanisms that inform our behavior, explains our ability to recognize, understand, and interact with
others. Concepts such as trust, revenge, empathy, prejudice, and love are now being explored and unraveled by the methods of
neuroscience. Many researchers believe that evolutionary expansion of the primate and human brain was driven by the need to
deal with social complexity, not only to understand and outwit our peers, but to take advantage of the benefits of cooperative living.
But what kind of brain-based mechanisms did we end up with? Special routines for dealing with social problems, or more general
solutions that can be used for non-social cognition too? How are we able to sacrifice our own self-interests to respond to the needs
of others? How do cultural differences in the organization of society shape individual minds (and brains), and does the brain
provide constraints on the possible range of cultural permutations? The Student’s Guide to Social Neuroscience explores and
explains these big issues, using accessible examples from contemporary research. The first book of its kind, this engaging and
cutting-edge text is an ideal introduction to the methods and concepts of social neuroscience for undergraduate and postgraduate
students in fields such as psychology and neuroscience. Each chapter is richly illustrated in attractive full-color with figures, boxes,
and ‘real-world’ implications of research. Several pedagogical features help students engage with the material, including essay
questions, summary and key points, and further reading. This book is accompanied by substantial online resources that are
available to qualifying adopters.
International Management: Managing Cultural Diversity International Management explores the dynamic global environment of
business management by examining the political, legal, technological, competitive, and cultural factors that shape corporations
worldwide. With its hallmark clear and concise approach, International Management places fundamental management theories in
an international context. Students will gain a comprehensive understanding of the practices, cultural skills and sensitivities needed
to operate successfully in a wide range of cross-national situations. The second Australian edition of International Management
focuses on the expanding economics of Australasia, China, India and their increasing trade amongst themselves, the European
Union and the Americas. International Management 2nd edition incorporates up-to-date research, increased coverage of ethics, a
wide range of case studies and examines recent trends affecting international business managers in today’s hypercompetitive
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global environment. International Management is suitable for undergraduate and post graduate students majoring in international
business, general management or cross cultural studies.
Develop the analytical skills that are in high demand in businesses today with Camm/Cochran/Fry/Ohlmann's best-selling
BUSINESS ANALYTICS, 4E. You master the full range of analytics as you strengthen your descriptive, predictive and prescriptive
analytic skills. Real examples and memorable visuals illustrate data and results for each topic. Step-by-step instructions guide you
through using Microsoft Excel, Tableau, R and JMP Pro software to perform more advanced analytics concepts. Practical, relevant
problems at all levels of difficulty help you further apply what you've learned. With this edition you become proficient in topics
beyond the traditional quantitative concepts, such as data visualization and data mining, which are increasingly important in
today's analytical problem-solving. Trust BUSINESS ANALYTICS, 4E to strengthen your understanding of today's analytic
concepts. Important Notice: Media content referenced within the product description or the product text may not be available in the
ebook version.
With coverage of the most current trends and research in international management in 1999, this text addresses the actual
behaviours and functions required for successful cross-cultural management at both the strategic and interpersonal level.
As a discipline of academy inquiry, International Management applies management concepts and techniques to their contexts in
firms working in multinational, multicultural environments. Hodgetts’Luthans: International Management was the first mainstream
International Management text in the market. Its 6th edition continues to set the standard for International Management texts with
its research-based content and its balance between culture, strategy, and behavior. International Management stresses the
balanced approach and the synergy/connection between the text’s four parts: Environment (3 chapters): Culture (4 chapters),
Strategy and Functions (4 chapters) and Organizational Behavior /Human Resource Management (4 chapters).
Now that Trump has turned the United States into a global climate outcast, will China take the lead in saving our planet from
environmental catastrophe? Many signs point to yes. China, the world's largest carbon emitter, is leading a global clean energy
revolution, phasing out coal consumption and leading the development of a global system of green finance. But as leading China
environmental expert Barbara Finamore explains, it is anything but easy. The fundamental economic and political challenges that
China faces in addressing its domestic environmental crisis threaten to derail its low-carbon energy transition. Yet there is reason
for hope. China's leaders understand that transforming the world's second largest economy from one dependent on highly
polluting heavy industry to one focused on clean energy, services and innovation is essential, not only to the future of the planet,
but to China's own prosperity.
A collection of 74 brief conversations between an American and people from other cultures.
Easily accessible, real-world and practical, Dalrymple's Sales Management 10e by Cron and DeCarlo introduces the reader to the
issues, strategies and relationships that relate to the job of managing an effective sales force. With a lively and engaging style, this
book places emphasis on developing a sales force program and managing strategic account relationships. With additional
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information on team development, diversity in the work force, problem-solving skills, and financial issues, this title provides a
complete guide for taking student past the classroom and into a future career in sales management.
"This book demonstrates the benefits and challenges associated with teaching through case studies in management studies, by
weaving theory and practice to form a comprehensive outline for educators"-The second edition of this popular textbook explores the latest approaches to cross-cultural management, as well as presenting
strategies and tactics for managing international assignments and global teams. With a clear emphasis on learning and
development, the text encourages students to acquire skills in multicultural competence that will be highly valued by their future
employers. This has never been as important as now, in a world where, increasingly, all managers are global managers and where
management practices and processes can differ significantly across national and regional boundaries. This new edition has been
updated after extensive market feedback to include new features: a new chapter on working and living abroad; applications boxes
showing how theories and key concepts can be applied to solve real-life management problems; student questions to encourage
critical thinking; and updated examples and references. Supplementary teaching and learning materials are available on a
companion website at www.cambridge.org/steers. In addition, recommended in-depth cases for each chapter are available at
www.iveycases.com/CaseMateBrowse.aspx.
What is an international business organization? What are the management challenges that students and managers meet in an
international arena? Based on almost ten years of teaching successful MBA modules in Europe, this much-needed single text
provides a thorough, case-based approach to international management at all levels: the multi-national; the global; and the
transnational. Combined with new European-based case examples, the theoretical coverage of the book introduces the student to
the different characteristics and problems of international organization. Accessible case examples are explained in the context of
key international management issues and debates.issues and debates. Provides a thorough, case-based approach to international
management at all levels: the multi-national; the global; and the transnational. Theoretical coverage introduces the different
characteristics and problems of international organization. Accessible case examples are explained in the context of key
international management and debates issues.
The Annual Editions series is designed to provide convenient inexpensive access to a wide range of current articles from some of
the most respected magazines, newspapers and journals published today. Annual Editions are updated on a regular basis through
a continuous monitoring of over 300 periodical sources. The articles selected are authored by prominent scholars, researchers,
and commentators writing for a general audience. Each Annual Editions volume has a number of features designed to make them
especially valuable for classroom use; including a brief overview for each unit, as well as Learning Outcomes, Critical Thinking
questions, and Internet References to accompany each article. Go to the McGraw-Hill Create® Annual Editions Article Collection
at http://www.mcgrawhillcreate.com/annualeditions to browse the entire collection. Select individual Annual Editions articles to
enhance your course, or access and select the entire Nathan: Annual Editions: Human Resources, 23/e book here
Page 8/11

Read Book By Helen Deresky International Management Managing Across Borders And Cultures Text And Cases
7th Edition
http://create.mheducation.com/createonline/index.html#qlink=search%2Ftext%3Disbn:1259873447 for an easy, pre-built teaching
resource. Visit http://create.mheducation.com for more information on other McGraw-Hill titles and special collections.
"The best practices in corporate sustainability performance are no longer the exclusive domain of companies like Ben & Jerry's or
The Body Shop, as they were a decade ago; now, large, multinational companies like G.E. and Wal-Mart are leading the way with
significant financial and organizational commitments to social and environmental issues. However, good intentions aren't enough.
Whether motivated by concern for society and the environment, government regulation, stakeholder pressures, or economic profit,
managers and strategists need to continue making significant changes to more effectively manage their social, economic, and
environmental impacts - and to remain competitive. The guidance they need to do that is in this book. Marc Epstein has produced
the ultimate "how-to-do-it" guide for corporate leaders, strategists, academics, sustainability consultants, and anyone else with an
interest in actually making sustainability work for organizations. With a growing number of corporate leaders asking for urgent help
in "getting this done," the timing of the book could not be better."--Provided by publisher.
Increasingly, the demise of many businesses and organizations is being blamed on current western management practice--which
can be traced directly back to the 19th century and Frederick Taylor's theory of scientific management. Although W. Edwards
Deming proposed a new, more modern philosophy of management decades ago, the western world, instead, continued to practice
Taylor's philosophy--by now adulterated and corrupted many times over into a new form of its own (neo-Taylorism). This volume
explores--in depth--neo-Taylorism (where it came from and what its beliefs are), Deming's philosophy (his system of profound
knowledge and his 14 points), and suggests how Deming's philosophy--if adopted--could be an antidote for today's managerial
ineffectiveness. Shows organization and technical managers how to change--using Deming's principles--in order to improve quality
in delivered services and products and in employee satisfaction. Analyzes the flaws of Taylorism and Neo-Taylorism-- with pointby-point comparison with Deming's philosophy. Clearly explains the Deming quality philosophy from a conceptual framework that
can then be applied (rather than from a recipe or case study format, which has proven to be ineffective). For Executive and
Technical Managers (all industries); Quality Managers and Practitioners; Quality, Productivity, Organizational Development
Consultants.
International ManagementManaging Across Borders and CulturesAddison-Wesley
Human Resource Management addresses the challenges faced by human resource managers, integrating traditional theory with real-world
strategy to equip students with the knowledge, perspective, and skills they need to thrive in the ever-changing global business environment.
Presented in a clear and relatable style, this text emphasizes how effective human resource management and strategic planning work in
concert to allow organizations to achieve maximum success. The focus on practical application illustrates the essential link between strategic
planning and implementation, providing an inside look at how real-world companies increase effectiveness through world-class human
resources management practices. A wealth of case studies, discussion topics, and exercises reinforce key concepts, strengthening students’
ability to think strategically and integrate core HR management principles into the decision-making process. By mirroring the current
landscape’s increased reliance on smart people-management strategy, this text underscores the importance of HR management in attracting
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and retaining the top talent that drives an organization forward.
Whatever their industry of origin, all companies are facing the same challenge to a greater or lesser degree: globalization. It is becoming
more and more evident that companies need to plan ahead and anticipate coming developments if they are to be successful in the future.
Today, it is crucial to establish a solid competitive position in the global arena. There is no doubt that a corporate culture that is open to
innovation and shaped by global thinking, plays a key role in this context. A culture in which representatives of different countries und cultures
can come together, anticipating and understanding the cultural challenges, creates the foundation of any international business. A global view
on intercultural management will be the key to successfully doing business in diverse cultural environments.
ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that you select the correct ISBN. Several
versions of Pearson's MyLab & Mastering products exist for each title, including customized versions for individual schools, and registrations
are not transferable. In addition, you may need a CourseID, provided by your instructor, to register for and use Pearson's MyLab & Mastering
products. Packages Access codes for Pearson's MyLab & Mastering products may not be included when purchasing or renting from
companies other than Pearson; check with the seller before completing your purchase. Used or rental books If you rent or purchase a used
book with an access code, the access code may have been redeemed previously and you may have to purchase a new access code. Access
codes Access codes that are purchased from sellers other than Pearson carry a higher risk of being either the wrong ISBN or a previously
redeemed code. Check with the seller prior to purchase. -Strategic Management: Text and Cases, 2nd Edition, by Dess/Lumpkin/Eisner is both readable and rigorous - written for today’s student. A
rocket-ship in its first edition, the revision continues to provide solid treatment of traditional topics in strategic management, as well as
contemporary topics like entrepreneurship, knowledge management, and internet strategies. The prestigious author team understands the
importance of thorough, modern concepts illustrated by rich, relevant and teachable cases. The new case selections emphasize variety,
currency, and familiar company names. The cases are up-to-date in terms of both financial data and strategic issues. This group of cases
gives both instructors and students unparalleled quality and variety. Based on consistent reviewer feedback, these selections combine
comprehensive and shorter length cases about well known companies.
In management, sales, team building, parenting, or relationships, leadership will be the deciding factor for those who win. The inspiring novel
is about a woman with extraordinary courage & vision & her attempt, in a strange twist of fate, to show a man how to become a leader. The
most important aspects of leadership: credibility, caring, confrontation, responsibility, & trust are woven throughout a fascinating story with
remarkable characters. Although written for adults, this book has been used in a major university business school class on organizational
behavior & has gotten extremely high marks for being an easy & enjoyable way to learn the important basics of leadership. Some quotes:
"Inspiring Advice"- Teresa Godwin Phelps, author of The Coach's Wife... "excellent allegory on courage and leadership"- L.J. Hulber,
President & CEO, Day Timers Inc... "Farrell's imaginative novel offers a unique role model"-Rosabeth Moss Kanter, author of When Giants
Learn To Dance... "a valuable lesson about transforming managers into leaders, & leaders into champions."- Mac Anderson, President &
CEO, Successories,Inc. Printed by Edwards Brothers, Ann Arbor, MI. Falcon Books (1-800-932-8693) Fax (803-731-5651).
This volume contains contributions from twenty-four scholars concerning the significance and implications of the world’s borderlands in
economic, political, and socio-cultural contexts. Together these essays explore the changing role of borders in a global world. Are borders
increasingly irrelevant under conditions of globalization, or can a case be made to demonstrate their continuing importance at various levels
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of spatial activity? Situating itself within a growing border literature, Holding the Line argues that contemporary borders facilitate parallel
processes of globalization and localization of political activity. As such, the essays adopt a holistic approach to understanding the impact of
boundaries on both society and space. They demonstrate that any attempt to create a methodological and conceptual framework for the
understanding of boundaries must be concerned with the process of bounding, rather than simply the means through which the physical lines
of separation are delimited and demarcated. This approach renders the notion of a "borderless world" highly problematic, because the latter
ignores the important and ongoing relationship between the functional role of borders in the bounding process, and the symbolic role of
borders as imagined social, political, and economic constructions embedded within a geographical text. The changing characteristics of
political boundaries during an era of globalization has become a great focus of interdisciplinary study, and this book will appeal to scholars of
political geography, border studies, and international relations.
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