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PRINCIPLES OF BUSINESS, Eighth Edition, provides
complete instruction in business concepts and skills students
need in today's competitive environment. This market-leading
introductory business text offers extensive coverage in major
business concepts, such as finance, marketing, operations,
and management. Students gain valuable information and
skills for the workplace, as well as preparation for success in
competitive events, such as DECA, FBLA, and BPA.
Important Notice: Media content referenced within the product
description or the product text may not be available in the
ebook version.
Ethics in business is not a new topic and has been intensely
discussed since the emergence of the so-called limited
companies. However, privatization, technological and digital
innovation, changes in moral perception, economic and
financial crises and globalization stir a more recent debate on
how companies should behave in our societies. This book
starts from the position that ethics in business should imply
an open debate on norms and values, using a sound
methodology to get there. Ethics should cross borders: not
only the borders of a country, but also the borders of
someone’s moral imagination. Ethics should not only be
about harmony but also about conflict (and how to deal with
that). Ethics should be realistic and well substantiated by
academic research. Ethics should be used to understand the
complexity of the world, and the challenges companies
struggle with on various levels. Therefore, this book is
composed of three parts in which ethics is discussed at
different levels. In part one we discuss ethics at the level of
the individual. In part two we discuss ethics and business. In
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the third part, ethics is discussed in the context of a
globalized world. In each chapter, we discuss the ethical
complications of each topic from various – and preferably
opposing – perspectives. Each perspective is
methodologically and academically substantiated. Each
chapter ends with an extensive literature list in which the
original sources are listed for further reading. Furthermore, at
the end of each chapter, a summary is written in which the
most important definitions and viewpoints are highlighted. The
frequent use of colorful and bold examples make this an
accessible read for bachelor and master students at business
schools and professionals in international business.
Introduction to Business covers the scope and sequence of
most introductory business courses. The book provides
detailed explanations in the context of core themes such as
customer satisfaction, ethics, entrepreneurship, global
business, and managing change. Introduction to Business
includes hundreds of current business examples from a range
of industries and geographic locations, which feature a variety
of individuals. The outcome is a balanced approach to the
theory and application of business concepts, with attention to
the knowledge and skills necessary for student success in
this course and beyond.
In the modern business environment, companies strive to
create a sense of moral obligation within their employees in
an effort to foster a concern for social welfare and justice
among global organizations. Despite the efforts of managers
and directors, many companies continue to find it difficult to
overcome the moral dilemmas of the corporate sector.
International Business Ethics and Growth Opportunities
presents the necessary methods and resources for managers
and directors to be successful in leading their corporations in
a responsible and morally conscious manner. Examining the
dangers of unethical behavior, this book provides the
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strategies and tools for proper management to encourage
company strength and success. This publication is an
essential resource for academicians, researchers, officials,
post-graduate students, and professionals in the fields of
business and business education interested in ethical
decision making on the individual and company level.
This book discusses in a lucid and easy-to-understand
manner, the theory and practise of international business in
the Indian context. It provides an in-depth coverage of the
subject matter, with the help of numerous real life examples
and cases. Along with this, a rich and user-friendly pedagogy
makes it useful for the students of business management and
other disciplines, where international business is taught as a
course. This new edition endeavors to make the book closer
to the contemporary practices and developments, thus
making the text up-to-date. Salient Features : - Additional
sections and sub-sections across chapters. - Several new
and revised Opening and Closing cases. - New figures,
tables, graphs and reports.
Reliance on opportunism is a high-risk strategy in global
business, yet many companies operate this way, often acting
on limited amounts of information. Equally, many other
companies implement strategies based on models formulated
in the teaching rooms of business schools or the back
recesses of consultants' offices. This book lightens the dark
corridors of strategy development and shows its readers how
to build strategies for success in the international
marketplace, that take account of all the critical factors
involved whilst allowing the use of personal judgement and
process sureties. We call this the WRAP process.
The third edition of this book introduces business ethics
concepts, tools and theories, then applies them to key
stakeholder groups. It takes a global approach in a market
dominated by US texts. The accessible style and thorough
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pedagogy ensure the book is both student- and teacherfriendly.
Discover success in global business today with the most
strategic approach to international business topics and
unique coverage not found in other books. GLOBAL
BUSINESS, 4th Edition, is the first global business book that
answers the big question, What determines the success and
failure of firms around the globe? Globally renowned scholar
and author Mike Peng integrates both an institution-based
view and resource-based view throughout every chapter,
bringing an unparalleled continuity and strategic approach to
the learning process. The book combines an inviting,
conversational style with the latest research and examples
that reflect the most recent global developments. A wealth of
business cases from Mike Peng and other respected
international experts delve into how companies throughout
the world have expanded globally. All-new video cases that
cover every chapter's opening case and closing case, world
maps that connect geography and culture to business
decisions, and unique global debate sections that draw you
into cutting-edge international discussions help you learn to
think independently and view business challenges from a truly
global perspective. With GLOBAL BUSINESS, 4th Edition,
you view business through the eyes of a true world citizen
and gain the understanding you need to become an effective
manager within today's global business landscape. Important
Notice: Media content referenced within the product
description or the product text may not be available in the
ebook version.
This book is designed to explore the social demands,
challenges and imperatives associated with conducting
business operations across national borders. Its content is
predicated upon the following basic premises:Cross-border
business operators have a moral obligation to seek socially
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beneficial results along with economically beneficial results in
their policies, decisions and actionsCross-border business
operations need to be conducted in ways that are consistent
with host countries' commonly honored ethical
standardsCross-border business owners and managers, like
their host-country counterparts, have an express duty to
comply with existing laws, rules and regulationsCross-border
business operators need to be responsive to the needs,
rights, concerns, and expectations of customers in all the
countries where their operations are undertakenCross-border
business operators have a moral obligation to conduct their
operations in ways that have negligible or no potential to
exacerbate the depreciation of the quality of the natural
environment in their host countriesThe need to develop
sound relations with all the external groups in their host
countries which have a stake in their corporate policies,
programs, and overall existence is an imperative cross-border
business entities can shirk or slight only at their own peril.Mr.
Kyambalesa is an adjunct member of the MBA faculty in the
School for Professional Studies at Regis University, and an
independent Business and Management researcher and
consultant. He is the author of several other books on
business innovation and competitiveness, small business
management and entrepreneurship, general management,
marketing management, technological development, and
economic development.
The 46 original case studies featured in this book
demonstrate that in many business sectors, local people and
foreigners are responding to the challenges of achieving
business success while competing with integrity. Cases are
divided into eight sub-topics discussing internet and social
media issues, labor issues, corporate social responsibility,
product and food safety, Chinese suppliers and production,
environmental issues, corporate governance, as well as
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business and society in China. Each case is followed by a
discussion section, with questions to prompt reflection. This
book is a valuable resource for students of International
Business and Management, as well as entrepreneurs and
business managers working and doing business in China.
Current Issues in Business Ethics analyzes the questions
which underlie business activities, arguing that the prime
object for a legitimate business must be sustainability. It also
looks at the issues between individuals and business and
asks whether businesses can support their employees as an
alternative to family and church. Finally it assesses the impact
of most recent trends in business looking at: * the activities of
multinational companies * the changing gender balance *
privatization * the loss of power of the trade unions.
A Contemporary Look at Business Ethics provides a ‘present
day’ look at business ethics to include the challenges,
opportunities and increased need for ethical leadership in
today’s and tomorrow’s organizations. The book discusses
current and future business ethics challenges, issues and
opportunities which provides the context leaders and their
organizations must navigate. The book includes an in?depth
look at lessons learned about the causes of unethical
behavior by examining a number of real?world examples of
ethical scandals from around the world that have taken place
over the past few decades. The analysis of the various ethical
scandals focuses on concepts like ethical versus unethical
leadership, received wisdom, the bottom?line mentality,
groupthink and moral muteness, all of which contribute to the
kind of organizational culture and ethical behavior one finds in
an organization. The book discusses ethical decision making
in general and the increased role of religion and spirituality, in
confronting unethical behavior in contemporary organizations.
The book also takes an in?depth look at the impact ethical
scandals have on employees and more specifically the
Page 6/21

File Type PDF Chapter 3 International Business
Ethics Ashgate
psychological contract and person?organization ethical fit with
the goal of identifying, along with other things, what leaders
can do to restore relationships with employees and rebuild
the organization’s reputation in the eyes of various
stakeholders.
This comprehensive textbook, packed with international
cases, places individual human action at the heart of ethical
business, arguing that business ethics guides human
excellence in businesses. With its unique person-centred
approach and student-centred pedagogy, this book will help
students to discover and frame ethical issues in business,
allowing them to gain an understanding of the role of ethical
values and moral character in leadership, reason about
ethical dilemmas, and reflect on how to improve business and
organizational conditions from an ethical perspective. With
international and up-to-date case studies drawn from a wide
range of business contexts, this book helps students to apply
the foundations and principles of business ethics to real world
situations. With a strong theoretical unpinning that supports
positive practical action, this is an ideal textbook for Business
Ethics students at undergraduate, postgraduate and MBA
level. New to this Edition: - Thoroughly updated throughout All new case studies - Increased coverage of: immigration;
climate change; social networking; organizational culture;
transnational corporations; ecological issues; environmental,
social and corporate governance - Increased international
coverage, in particular of Asia, the Middle East and Africa - A
new companion website with instructor and student resources
This practical and engaging book provides a coherent
approach to global business responsibility and ethics based
on the latest research, theory, and practice. The authors
incorporate numerous interesting and current real world
examples to support the argument that corporations need to and can - identify and implement processes that foster ethical
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conduct, ensure basic human rights, protect the natural
environment, and enhance social justice wherever
businesses operate around the globe. "Global Business
Citizenship" combines elements of political theory,
stakeholder relationships, business ethics, corporate social
performance, accountability and measurement, and
organizational change. Its practical approach encompasses
"best practices" in stakeholder management, experiments in
applying corporate values to local conditions, and social
environmental auditing and reporting. Focusing on the
strategic alignment and change management process for
implementing business citizenship principles and practices, it
is an essential supplement for any course concerned with
ethics and social responsibility in today's global business
climate.
The Business Ethics Workshop by James Brusseau focuses
on reality and engagement. Students respond to examples
and contemporary cases that touch on their own anxieties,
desires and aspirations, and this textbook drives that without
sacrificing intellectual gravity. It incites student interest and
gets to the core of ethical issues.
Ethical aspects of business and the economy are of
increasing concern in business practice, higher education,
and society in general. This concern results from significant
business scandals and economic crises, such as the financial
crisis of 2008 and the following great recession, as well as
from pressing current and future challenges for the economy,
such as sustainability and globalization. As a result, there is a
growing demand for normative analysis and orientation for
business and the economy, where business ethics has
become a crucial part of organizational management, risk
management, branding, and strategic management. Business
Ethics: Methods and Application provides a new systematic
approach to normative business ethics that covers the
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complex and various ethical challenges of modern business.
It aims to train analytical thinking skills in the field of business
ethics and to approach ethical issues in business in a rational
and systematic way. The book develops a number of specific
methods for business ethics analysis that are tailored for
ethical decision-making in business and for analyzing
complex ethical topics in business. The book discusses
fundamental ethical questions regarding the meaning of
business and the economy for the individual person, society,
the environment, and people around the world. As a result,
Business Ethics: Methods and Application develops
normative guidelines for business in the 21st century and its
fundamental challenges and will be key reading for
undergraduate, postgraduate, and MBA students of business
ethics, business strategy, business and society, and related
fields.
A nation's economic success depends on the capacity of its
companies and trading organizations to develop business
relationships, trade and do business in the international
arena. Doing business across borders subtly changes the
processes and skills the successful manager needs. Cultural,
social, geographic and legal factors serve to complicate the
picture. The mantra for managers today is think global, act
local. In this handbook the authors concentrate on the big
developments that currently are happening at an international
level. They consider how managers operating in the global
business landscape must change what they do to create
advantages and remain competitive. The Global Business
Handbook is based on the structure of the very successful
IÉSEG International School of Management's programme on
international management. It includes a global focus, backed
by the latest research on different aspects of international
business carried out in different parts of the world.
Delve into the core of ethics today in your course with the
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latest practical, applied coverage found in
Ferrell/Fraedrich/Ferrell's BUSINESS ETHICS 2009
UPDATE. Whether you use this book as a supplement or
primary text in your undergraduate or graduate course, the
accessible, up-to-date approach provides unmatched insights
into the complex environment in which contemporary
managers make ethical decisions. The book's solid
managerial framework and new updates highlight the latest
developments in ethics and how they relate to overall ethics
concepts, processes, and best practices used throughout
successful business ethics programs. Your students see how
ethics can play a critical role in key strategic business
decisions. Captivating new cases and engaging examples
reflect today's most recent business developments and
crises. Rather than focusing on intellectual reasoning alone or
a philosophical discussion of ideas, the book's proven
learning features help students prepare and practice
confronting the types of actual ethical dilemmas they will face
in today's business world. Important Notice: Media content
referenced within the product description or the product text
may not be available in the ebook version.
Business Ethics will equip students with the strategies
necessary to analyse and improve the broad scope of
business ethics today.
TRY (FREE for 14 days), OR RENT this title:
www.wileystudentchoice.com Linda Treviño and Kate Nelson
bring together a mix of theory and practice in Managing
Business Ethics: Straight Talk about How to Do It Right, 7th
Edition. In this new edition, the dynamic author team of Linda
Treviño, prolific researcher and Distinguished Professor, and
Kate Nelson, Professor and longtime practitioner of strategic
organizational communications and human resources, equip
students with the pragmatic knowledge they need to identify
and solve ethical dilemmas, understand their own and others'
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ethical behavior, and promote ethical behavior in their
organization. Managing Business Ethics is the perfect text to
prepare students for a range of roles in the business
world--managers across business functions, communications
professionals, compliance officers, corporate counsels,
human resources managers, and senior executives.
Ethics is a compendium of moral interpretations steeped in a
multitude of religious and philosophical applications. It is
subject to various cultural intrusions as well as independent
personal interpretation. The study of international business
and all related managerial disciplines usually includes ethical
content. The majority of global management textbooks offer a
chapter on ethics, and its often misaligned cousin, social
responsibility. They tend to cover the subject matter by stating
the problem and then reciting laws enacted to combat social
injustice as well as including philosophical theories intended
to provide generic direction. This iceberg approach, a topical
view of the issues, leaves the average MBA student along
with executive cadre longing for more specific guidelines.
Paul M. Minus Overview The papers gathered in this volume
were first presented for reflection and discussion at a
landmark event in March 1992. The International Conference
on the Ethics of Business in a Global Economy, held in
Columbus, Ohio, brought together over 300 participants from
twenty-two nations in six continents. This was the most
geographically diverse body of leaders ever assembled to
consider issues of ethics in business. Approximately twothirds of them were business executives; the others came
mainly from the fields of education and religion. Knowing the
context from which this book emerged will help readers
understand its composition and content. As can be quickly
seen, the fourteen authors who have contributed to it come
from different areas of the world and from different fields of
endeavor. One finds, first, essays on the book's central theme
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by business leaders from four nations. Next there are
analyses of three key topics by scholars active in the fields of
economics and ethics. Then come statements by practitioners
of four major world religions on the relevance of their
respective traditions to the ethics of business. Finally there
are six brief case studies prepared by two business ethicists
about specific ethical issues arising in international business.
The authors address different facets of one of the most
dramatic new facts of our time: the globalization of business.
With many corporations now operating around the world and
others planning a significant expansion of markets, this
development is destined to accelerate in coming decades.
This third book in the Corporate Environmental Management
series examines the sorts of strategies that companies can
put into place to make their performance more consistent with
the concept and practice of sustainable development whilst
taking into account the impacts of free trade and
globalization. This book: tackles the nature of the
international economic order and the efficacy of free trade;
outlines strategies for managers, researchers and academics
to develop operations consistent with sustainable
development; and, finally, offers substantial references to
leading articles in the field.
Increased understanding in international business grows both
from an awareness of cultural differences as well as from an
appreciation of underlying shared values across cultures. This
volume focuses on the latter. It assembles the best thinking of
scholars from around the world in an attempt to clarify and
deepen our understanding of these ethical universals.
Scholars from Germany, England, Canada, Japan, China,
and the United States have contributed to this volume. They
also represent diverse disciplines: economics, philosophy,
business ethics, history, religion, education, and political
theory. Nevertheless, they unite in their conviction that the
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most important values and principles in international business
do no vary with geography.
In a series of articles specifically commissioned for this
volume, some of today's most distinguished business
ethicists survey the main areas of interest and concern in the
field of business ethics. Sections of the book cover topics
such as the often easy relation between business ethics and
capitalism, the link between business ethics and ethical
theory, how ethics applies to specific problems in the
business world, the connection between business ethics and
related academic disciplines, and the practice of business
ethics in modern corporations. Includes extensive, accessible
discussion of all of the main areas of interest and debate in
business ethics Features all original contributions by
distinguished authors in business ethics Includes an
annotated table of contents, bibliographies of the relevant
literature and a list of internet sources of material on business
ethics Perfect, comprehensive book for use in business ethics
courses
Learn to make successful ethical decisions in the midst of the
new business realities of 2020 and 2021 with
Ferrell/Fraedrich/Ferrell's market-leading BUSINESS
ETHICS: ETHICAL DECISION MAKING AND CASES, 13E.
Packed with current examples and exercises, this edition
demonstrates how to integrate ethics into key strategic
business decisions as reorganized chapters clearly present
the ethical decision-making process in today's complex
ethical, legal, social and political environments. New
scenarios highlight 2020 economic and pandemic realities
and preview ethical challenges you are most likely to
encounter as a new manager. Updates address the
processes and best practices behind successful business
ethics programs as well as the latest legislation and new
coverage of global sustainability and corporate social
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responsibility. New and original cases provide insights into
ethics in familiar organizations, such as Tesla and TOMS,
while exercises reinforce concepts with hands-on
applications. Important Notice: Media content referenced
within the product description or the product text may not be
available in the ebook version.
This book addresses an essential need felt by many who
seek to promote best business practices in China and East
Asia – namely the need for culturally appropriate instructional
materials (basic information, case studies and ethical
perspectives) that will allow managers and entrepreneurs to
understand and embrace the challenge of moral leadership in
business. In an era characterized by globalization and the
increasing importance of the economies of China, India,
Japan and SE Asia, international business ethics must reflect
the concerns of the people living and working in this area, the
moral and spiritual traditions that have nurtured them and
their specific contributions to sustainable development. This
book presents twenty important case studies, taken from
newsworthy events of the past few years, in which Asians and
others have attempted to respond to this challenge. Each
case study has been selected and shaped in order to
highlight various aspects of doing business in Asia, starting
with basic principles and moving on to the specific
responsibilities that businesses have towards their various
stakeholders. The authors contend that the best way to
appreciate the relevance of Asian moral and spiritual
traditions is to determine their specific contribution to virtue
ethics, where the ancient traditions of both East and West
converge in their focus on the qualities of moral leadership
that form the basis of best business practice. Exploring the
case studies will enable readers to appreciate the continued
relevance of these ethical perspectives in Asian business.
Best business practice clearly involves learning to do
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business and playing the game according to the rules; but the
necessity of playing by the rules is not likely to become clear
until one takes up the path that leads to a virtuous life in
business, developing a moral character chiefly based on
integrity.
International Management: Managing Cultural Diversity
International Management explores the dynamic global
environment of business management by examining the
political, legal, technological, competitive, and cultural factors
that shape corporations worldwide. With its hallmark clear
and concise approach, International Management places
fundamental management theories in an international
context. Students will gain a comprehensive understanding of
the practices, cultural skills and sensitivities needed to
operate successfully in a wide range of cross-national
situations. The second Australian edition of International
Management focuses on the expanding economics of
Australasia, China, India and their increasing trade amongst
themselves, the European Union and the Americas.
International Management 2nd edition incorporates up-todate research, increased coverage of ethics, a wide range of
case studies and examines recent trends affecting
international business managers in today’s hypercompetitive
global environment. International Management is suitable for
undergraduate and post graduate students majoring in
international business, general management or cross cultural
studies.
What does pleasure have to do with morality? What role, if
any, should intuition have in the formation of moral theory? If
something is ‘simulated’, can it be immoral? This accessible
and wide-ranging textbook explores these questions and
many more. Key ideas in the fields of normative ethics,
metaethics and applied ethics are explained rigorously and
systematically, with a vivid writing style that enlivens the
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topics with energy and wit. Individual theories are discussed
in detail in the first part of the book, before these positions are
applied to a wide range of contemporary situations including
business ethics, sexual ethics, and the acceptability of eating
animals. A wealth of real-life examples, set out with depth and
care, illuminate the complexities of different ethical
approaches while conveying their modern-day relevance.
This concise and highly engaging resource is tailored to the
Ethics components of AQA Philosophy and OCR Religious
Studies, with a clear and practical layout that includes end-ofchapter summaries, key terms, and common mistakes to
avoid. It should also be of practical use for those teaching
Philosophy as part of the International Baccalaureate. Ethics
for A-Level is of particular value to students and teachers, but
Fisher and Dimmock’s precise and scholarly approach will
appeal to anyone seeking a rigorous and lively introduction to
the challenging subject of ethics. Tailored to the Ethics
components of AQA Philosophy and OCR Religious Studies.
Corporate social responsibility, sustainability and acting
ethically are all accepted business aims, but their meaning
and implementation in a global context is far less clear-cut.
Global Business Ethics cuts through the confusion to provide
a coherent basis for ethical decision-making within the
complications of the international business landscape.
Underpinned by theory and including worked-through
examples of ethical dilemmas and their solutions, this
textbook will guide the reader beyond theory to real-world
business decisions. Practical tools such as decision trees and
suggested principles to apply in dilemma situations give
readers the skills and confidence to tackle the ethical
challenges they face. Global Business Ethics offers a unique
working code of ethics provided as a model with guidance to
readers for adaptation and implementation. Case studies
include: Walmart, Hershey's, Citibank, Ford, Nike, Johnson &
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Johnson, Harley-Davidson, The Body Shop and Procter and
Gamble. A chapter on the legal aspects of ethics provides
guidance on the complex relationship between law and ethics
in international business. The final part takes an in-depth look
at the practical application of ethics in business life. Covering
all the major theories of ethics, including an examination of
the role of quantification of ethics, Global Business Ethics
demonstrates how their principles can be applied to inform
better business decisions. Online supporting resources for
this book include instructor's manual, lecture slides and
appendices.
Business Ethics: Japan and the Global Economy presents a
multicultural perspective of global business ethics with special
emphasis on Japanese viewpoints. In contrast to the typical
business ethics book written primarily from the viewpoint of
Western culture and economy, the majority of the work is by
Asian scholars, providing an historical overview of the
religious, scientific and cultural phenomena which converged
to create modern Japanese business ethics. Perspectives
from socioeconomics, sociology, social contract and applied
business ethics contribute to the analysis of moral issues. A
new Japanese approach to moral science, Moralogy, is
introduced and its implications for phenomena such as the
Keiretsu system are explored. Concurrently, prominent
Western ethicists explore the role of moral language and the
implications of Kantian ethics and contractarian approaches
for developing universal moral standards. Because Japan is
an economic superpower, it is critical to understand the
hidden economic culture, work ethic, and way of thinking in
business. We must realize these are the results of an
integration of historical factors, such as Shintoism, Buddhism,
Confuctianism and modern Western science and technology.
Business Ethics: Japan and the Global Economy provides
philosophical and anthropological analyses of the Japanese
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economic mind, departing from previous stereotyped
approaches. Theoretical discussions based upon social
contract theory are presented in order to build ethical norms
with cross-cultural activity for multinational economic
activities. From such a universal stance, practical proposals
are presented to transnationalize the Keiretsu system and
other Japanese economic institutions.
The inclusion of ethically driven elements into the strategic
planning process of multinational corporations (MNCs) is an
emerging consideration in the modern era of globalization.
Firms pursuing cross-border activities in any capacity, and to
whatever degree or scale, are increasingly coming into
contact with differences in morally applied decision making
that affects their operational success and sustainability. The
choices made require the use of clear and unambiguous
codes of conduct for embedded managers abroad. The
implementation of a properly administered code, coupled with
a program of corporate social responsibility (CSR), can add
value to a company, while its misapplication or exclusion can
diminish value.
Business takes place in an increasingly global environment,
crossing political and cultural boundaries that challenge
corporate values. The central focus of this successful and
innovative text lies in how to make and explain 'best choice'
judgments when confronting ethical dilemmas in international
business situations. The newly-updated version of this
groundbreaking textbook continues to provide a topical and
relevant analysis of the ethical dimensions of conducting
business in a global political economy. From a starting point
of applied ethics, the book introduces a common set of
normative terms and analytical tools for examining and
discussing real case scenarios. Extensive real-world
examples, presented in the form of exhibits, cover issues
including: foreign production, including sweatshops export of
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hazardous products testing and pricing of HIV-AIDS drugs
advertising tobacco, alcoholic beverages and infant formula
deceptive marketing techniques and bribery religious and
social discrimination cultural impacts from 'music, movies and
malls' environmental issues, including oil spills, rain forest
preservation, global warming and genetically modified foods
fair trade certification and consumer boycotts oil investments
in the Sudan, Burma and Nigeria. To keep pace with the
changing landscape of global business, this new edition
features: updated exhibits that introduce new issues,
including internet censorship and privacy, marketing and
obesity, dumping electronic waste in Ghana, the costs of
bottled water, and Wal-Mart’s supplier code in China
increased coverage of issues arising in emerging markets
updated descriptions and assessments of relevant
international agreements seventeen new photographs that
were chosen to accompany cases designed for classroom
discussion "framing questions" to guide discussion of issues
in topical chapters three additional figures that help depict the
ethical analysis process. The continued globalization of
business increases the relevance of this textbook and its
unique focus on specifically international ethical challenges
faced by business, where governments and civil society
groups play an active role. While most business ethics texts
continue to focus heavily on ethical theory, this textbook
condenses ethical theory into applied decision-making
concepts, emphasizing practical applications to real world
dilemmas. Anyone with an interest in the ethical implications
of international business, or the business implications of
corporate responsibility in the global market, will find this book
a thought-provoking yet balanced analysis. Clearly written,
this has become the textbook of choice in this increasingly
important field.
Business Ethics provides a thorough review and analysis of
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business ethics issues using several learning tools: Strategic
Stakeholder Management as the Theme: All chapters use a
strategic stakeholder approach as a unifying theme. The text
is thus the first text that adopts this approach. Most business
ethics scholars and practitioners agree that successful ethical
companies are the ones that can strategically balance the
needs of their various stakeholders. By adopting this
approach, students will be able to see how the various
aspects of business ethics are connected. Theory-based and
Application-based: All chapters have important applicable
theories integrated with discussion of how such theories apply
in practice. Unlike other texts that are either too theoretical or
too practical, this text provides the appropriate blend of theory
and practice to provide deeper insights into the concepts
covered in the chapter. Global Perspective: Unless most
other texts, this text provides a global perspective on
business ethics. Most chapters include material pertaining to
ethics in global contexts. Included are cases about
companies in a wide range of countries including Japan, U.K.,
China and India among many others. Cases: The text
contains over 30 real world global cases. Each chapter ends
with a short two page case as well as a longer case that
varies in length. Each has discussions questions at the end.
Finally each of the four parts ends with a Comprehensive
Case; proven teaching cases from The Ivey School and other
sources.
Events such as Trafigura's illegal dumping of toxic waste in
Côte d’Ivoire and BP's environmentally disastrous oil spill in
the Gulf of Mexico have highlighted ethical issues in
international business at a time when business leaders,
academics and business schools were reflecting on their own
responsibilities following the global financial crisis. The scope
and scale of the global operations of multinational businesses
means that decisions taken in different parts of the world
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have far reaching consequences beyond the national settings
where employees are located or where firms are registered
and as such, an awareness of these responsibilities needs to
be integrated into all levels and all subjects. Using four
guiding principles – a critical multi-level approach rooted in
the tradition of European social theory, a comparative and
international perspective, a global rather than just a European
or American stand point and engaging with subject-specific
issues this book aims to 'mainstream' business ethics into the
work of teachers and students in business schools. This
comprehensive volume brings together contributions from a
range of experts in different areas of business studies thereby
facilitating and encouraging a move away from business
ethics being a box to be ticked to being an integrated
consideration across the business disciplines. This
impressive book brings ethical considerations back to the
heart of the business curriculum and in doing so, provides a
companion for the progressive business student throughout
their university career.
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