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A searing novel of social realism, Upton Sinclair's The Jungle follows the fortunes of Jurgis Rudkus, an immigrant who finds in the stockyards
of turn-of-the-century Chicago a ruthless system that degrades and impoverishes him, and an industry whose filthy practices contaminate the
meat it processes. From the stench of the killing-beds to the horrors of the fertilizer-works, the appalling conditions in which Jurgis works are
described in intense detail by an author bent on social reform. So powerful was the book's message that it caught the eye of President
Theodore Roosevelt and led to changes to the food hygiene laws. In his Introduction to this new edition, Russ Castronovo highlights the
aesthetic concerns that were central to Sinclair's aspirations, examining the relationship between history and historical fiction, and between
the documentary impulse and literary narrative. As he examines the book's disputed status as novel (it is propaganda or literature?), he
reveals why Sinclair's message-driven fiction has relevance to literary and historical matters today, now more than a hundred years after the
novel first appeared in print.
Essentials of Marketing Research: Putting Research into Practice, an exciting new practical guide by Kenneth E. Clow and Karen E. James
offers a hands-on, applied approach to developing the fundamental data analysis skills necessary for making better management decisions
using marketing research results. Each chapter opens by describing an actual research study related to the chapter content, with rich
examples of contemporary research practices skillfully drawn from interviews with marketing research professionals and published
practitioner studies. Clow and James explore the latest research techniques, including social media and other online methodologies, and they
examine current statistical methods of analyzing data. With emphasis on how to interpret marketing research results and how to use those
findings to make effective management decisions, the authors offer a unique learning-by-doing approach to understanding data analysis,
interpreting data, and applying results to decision-making.
The anthrax incidents following the 9/11 terrorist attacks put the spotlight on the nation's public health agencies, placing it under an
unprecedented scrutiny that added new dimensions to the complex issues considered in this report. The Future of the Public's Health in the
21st Century reaffirms the vision of Healthy People 2010, and outlines a systems approach to assuring the nation's health in practice,
research, and policy. This approach focuses on joining the unique resources and perspectives of diverse sectors and entities and challenges
these groups to work in a concerted, strategic way to promote and protect the public's health. Focusing on diverse partnerships as the
framework for public health, the book discusses: The need for a shift from an individual to a population-based approach in practice, research,
policy, and community engagement. The status of the governmental public health infrastructure and what needs to be improved, including its
interface with the health care delivery system. The roles nongovernment actors, such as academia, business, local communities and the
media can play in creating a healthy nation. Providing an accessible analysis, this book will be important to public health policy-makers and
practitioners, business and community leaders, health advocates, educators and journalists.
Usability Testing Essentials presents a practical, step-by-step approach to learning the entire process of planning and conducting a usability
test. It explains how to analyze and apply the results and what to do when confronted with budgetary and time restrictions. This is the ideal
book for anyone involved in usability or user-centered design—from students to seasoned professionals. Filled with new examples and case
studies, Usability Testing Essentials, 2nd Edition is completely updated to reflect the latest approaches, tools and techniques needed to begin
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usability testing or to advance in this area. Provides a comprehensive, step-by-step guide to usability testing, a crucial part of every product’s
development Discusses important usability issues such as international testing, persona creation, remote testing, and accessibility Presents
new examples covering mobile devices and apps, websites, web applications, software, and more Includes strategies for using tools for
moderated and unmoderated testing, expanded content on task analysis, and on analyzing and reporting results
"First, in the last few years, data collection has migrated quickly to online approaches, and by 2019 represented more than 60 percent of all
data collection methods. The movement to online methods of data collection has necessitated the addition of considerable new material on
this topic. The chapters on sampling, measurement and scaling, questionnaire design, and preparation for data analysis all required new
guidelines on how to deal with online related issues. Social media monitoring and marketing research online communities are expanding
research methods and are addressed in our chapter on qualitative and observational research. Second, to enhance student analytical skills
we added additional variables on social media activities to the continuing case on the Santa Fe Grill and Jose's Southwestern Café. Also,
there is now a separate data set based on a survey of the employees of the Santa Fe Grill. Findings of the Santa Fe Grill customer and
employee data sets are related and can be compared qualitatively to obtain additional insights. The competitor data for the continuing case
enables students to make comparisons of customer experiences in each of the two restaurants and to apply their research findings in
devising the most effective marketing strategies for the Santa Fe Grill. We also added a new data set in Chapter 13 on communicating
marketing research findings. The data set reflects the attitudes and opinions of students in our classes about advertising and types of
media"-A core text book for the CIM Qualification.

ESSENTIALS OF MARKETING RESEARCH, 6E, provides a concise, yet complete guide to the design, execution,
analysis, and reporting of marketing research to support smart business decisions. Covering essential principles and
techniques in a streamlined, engaging way, the text equips students with the core knowledge and skills needed to
manage marketing research effectively. This proven text provides valuable business context while introducing both
traditional research methods, such as designing questionnaires, and the latest technological advances, including current
data collection devices, basic data analysis tools, practical approaches to data analytics, and the impact of social media
and artifactual online data. Designed specifically for instructors who prefer a concise introduction to marketing research
topics, the Sixth Edition of this trusted text features updates based on recent trends and technology, including an
increased emphasis on ethical and international issues, reflecting their growing importance in modern marketing
research. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
As part of the Integrated Learning System, the study guide questions are linked to the learning objectives by numbered
icons. A student having difficulty with the material found in Chapter 5, Learning Objective 2, can quickly go to this
Learning Objective in the Grademaker and find numerous questions and aids to master that material. Every chapter
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includes application questions in a variety of formats to help students to master concepts. Study guide questions are
designed to be similar in type and difficulty level to the Test Bank questions. By careful review of the Grademaker,
students can dramatically improve their test scores.
Marketing Research Essentials, 4th Edition is filled with cases, chapter-opening vignettes, marketing research war
stories, and ethical dilemmas. The text connects the materials to the real world of marketing research, as it's practiced in
today's top firms. Both authors bring a combined 40 years of marketing research experience to the new edition. This
fourth edition continues to present marketing research through the eyes of a manager using, or purchasing marketing
research information.
Essentials of Health Care Marketing, Fourth Edition will provide your students with a foundational knowledge of the
principles of marketing and their particular application in health care. Moreover, the text offers a perspective on how
these principles must shift in response to the changing environmental forces that are unique to this market.
Do your students need a fresh and concise introduction to marketing? Essentials of Marketing has arrived! This is the
must have textbook for students looking to shine and excel in their marketing studies and future careers. Packed full of
exciting and meaningful cases from organizations such as IKEA, FourSquare, Groupon and WOMAD, students are
encouraged to think critically and consider how they would tackle the real marketing challenges and issues encountered
by professionals on a daily basis. Covering the latest trends and developments in marketing, including social media and
mobile marketing, students are given the opportunity to go beyond classical marketing theories and explore the latest
cutting edge perspectives. Lecturers and students are provided with truly innovative online resources which are carefully
integrated with the textbook.
Are you about to undertake a one semester or short course in marketing? If so, 'Marketing: The One Semester
Introduction' is the book for you! Written by two of the most experienced and respected authors of the subject in the UK, it
is specifically designed for those wanting a rapid and thorough introduction to marketing. This book: · is based on vast
teaching experience and classroom testing to ensure that it precisely meets the needs of the business studies or modular
marketing student · provides authoritative coverage of the subject, yet avoids becoming entangled in a mass of extra
theory that may prove unhelpful for preliminary study · has an international viewpoint that guides the reader to the very
heart of contemporary global marketing issues 'Marketing: The One Semester Introduction' provides exactly the right
amount of theory and information to ensure rapid and high quality learning. With its succinct and clear style, the book
represents an indispensable starting point for students of business studies and marketing. Designed for those taking a
first course in marketing and focusing on the needs of the business studies/modular student Coverage that is
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authoritative but does not include the mass of extra theory that is not of interest Provides an international view that takes
the reader to the heart of contemporary global marketing issues.
'Butterworth-Heinemann's CIM Coursebooks have been designed to match the syllabus and learning outcomes of our new
qualifications and should be useful aids in helping students understand the complexities of marketing. The discussion and practical
application of theories and concepts, with relevant examples and case studies, should help readers make immediate use of their
knowledge and skills gained from the qualifications.' Professor Keith Fletcher, Director of Education, The Chartered Institute of
Marketing 'Here in Dubai, we have used the Butterworth-Heinemann Coursebooks in their various forms since the very beginning
and have found them most useful as a source of recommended reading material as well as examination preparation.' Alun Epps,
CIM Centre Co-ordinator, Dubai University College, United Arab Emirates Butterworth-Heinemann's official CIM Coursebooks are
the definitive companions to the CIM professional marketing qualifications. The only study materials to be endorsed by The
Chartered Institute of Marketing (CIM), all content is carefully structured to match the syllabus and is written in collaboration with
the CIM faculty. Now in full colour and a new student friendly format, key information is easy to locate on each page. Each chapter
is packed full of case studies, study tips and activities to test your learning and understanding as you go along. •The coursebooks
are the only study guide reviewed and approved by CIM (The Chartered Institute of Marketing). •Each book is crammed with a
range of learning objectives, cases, questions, activities, definitions, study tips and summaries to support and test your
understanding of the theory. •Past examination papers and examiners' reports are available online to enable you to practise what
has been learned and help prepare for the exam and pass first time. •Extensive online materials support students and tutors at
every stage. Based on an understanding of student and tutor needs gained in extensive research, brand new online materials
have been designed specifically for CIM students and created exclusively for Butterworth-Heinemann. Check out exam dates on
the Online Calendar, see syllabus links for each course, and access extra mini case studies to cement your understanding.
Explore marketingonline.co.uk and access online versions of the coursebooks and further reading from Elsevier and ButterworthHeinemann. INTERACTIVE, FLEXIBLE, ACCESSIBLE ANY TIME, ANY PLACE www.marketingonline.co.uk * Written specially for
the Marketing Fundamentals module by the Senior Examiners * The only coursebook fully endorsed by CIM * Contains past
examination papers and examiners' reports to enable you to practise what has been learned and help prepare for the exam
Are you about to undertake a one semester or short course in marketing? If so, 'Marketing: The One Semester Introduction' is the
book for you! Written by two of the most experienced and respected authors of the subject in the UK, it is specifically designed for
those wanting a rapid and thorough introduction to marketing. This book: · is based on vast teaching experience and classroom
testing to ensure that it precisely meets the needs of the business studies or modular marketing student · provides authoritative
coverage of the subject, yet avoids becoming entangled in a mass of extra theory that may prove unhelpful for preliminary study ·
has an international viewpoint that guides the reader to the very heart of contemporary global marketing issues 'Marketing: The
One Semester Introduction' provides exactly the right amount of theory and information to ensure rapid and high quality learning.
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With its succinct and clear style, the book represents an indispensable starting point for students of business studies and
marketing.
Digital Marketing: A Practical Approach 2nd Edition is a step-by-step guide to marketing using the Internet. Concentrating on the
operational and functional aspects of this dynamic subject, the book is packed with tactical advice and real-life examples from
those leading the field to help you succeed. Written as an accessible guide to equip you for the digital element of any
contemporary marketing role, Digital Marketing covers all the key topics including search engine optimization and social media
marketing. With real-world case studies to illustrate digital marketing in practice and exercises to help you analyse, plan and
execute effective strategies within the workplace, this practical resource will prepare you to undertake digital marketing across a
variety of organizations. More than just a book, this complete package features an associated website at
AlanCharlesworth.eu/DigitalMarketing which hosts the case studies for the book, offers further tips and advice and provides
access to a wealth of extra material such as up-to-date references and web links. This new, second edition builds on the first
edition’s success by addressing the key recent developments in digital marketing including an expanded section on social media
marketing and an appreciation of the impact of mobile devices. Moreover, it’s been thoroughly updated throughout, with brand
new cases and examples with an international range, all of which encourage the reader to quickly learn the practical applicability of
the theory and practice of emarketing.
The Internet has changed how we communicate, and that includes how we market. From corporate websites, to social media
platforms, search engines, and more, there are many ways to reach your market in the digital age. The vast amount of data that
can be generated (Big Data), ads to the complexity of marketing decisions, but also lets you understand your market better than
ever before. Digital Marketing Essentials You Always Wanted To Know includes easy-to-understand concepts, tips, and insights to
understand how to gain and retain happy customers through the use of digital technologies. This book will help you understand the
principles that boost marketing productivity, including the tools required to create and implement a winning digital marketing
strategy. It shows how to integrate your digital activities across channels to improve your marketing performance. Whether you are
a beginner, looking to understand the basics of digital marketing, or an expert marketer, searching for a way to increase your
digital marketing ROI, Digital Marketing Essentials will help you achieve your goals.
A Comprehensive Guide to Toxicology in Nonclinical Drug Development, Second Edition, is a valuable reference designed to
provide a complete understanding of all aspects of nonclinical toxicology in the development of small molecules and biologics. This
updated edition has been reorganized and expanded to include important topics such as stem cells in nonclinical toxicology,
inhalation and dermal toxicology, pitfalls in drug development, biomarkers in toxicology, and more. Thoroughly updated to reflect
the latest scientific advances and with increased coverage of international regulatory guidelines, this second edition is an essential
and practical resource for all toxicologists involved in nonclinical testing in industry, academic, and regulatory settings. Provides
unique content that is not always covered together in one comprehensive resource, including chapters on stem cells, abuse
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liability, biomarkers, inhalation toxicology, biostatistics, and more Updated with the latest international guidelines for nonclinical
toxicology in both small and large molecules Incorporates practical examples in order to illustrate day-to-day activities and the
expectations associated with working in nonclinical toxicology
‘Butterworth-Heinemann’s CIM Coursebooks have been designed to match the syllabus and learning outcomes of our new
qualifications and should be useful aids in helping students understand the complexities of marketing. The discussion and practical
application of theories and concepts, with relevant examples and case studies, should help readers make immediate use of their
knowledge and skills gained from the qualifications.’ Professor Keith Fletcher, Director of Education, The Chartered Institute of
Marketing ‘Here in Dubai, we have used the Butterworth-Heinemann Coursebooks in their various forms since the very beginning
and have found them most useful as a source of recommended reading material as well as examination preparation.’ Alun Epps,
CIM Centre Co-ordinator, Dubai University College, United Arab Emirates Butterworth-Heinemann’s official CIM Coursebooks are
the definitive companions to the CIM professional marketing qualifications. The only study materials to be endorsed by The
Chartered Institute of Marketing (CIM), all content is carefully structured to match the syllabus and is written in collaboration with
the CIM faculty. Now in full colour and a new student friendly format, key information is easy to locate on each page. Each chapter
is packed full of case studies, study tips and activities to test your learning and understanding as you go along. •The coursebooks
are the only study guide reviewed and approved by CIM (The Chartered Institute of Marketing). •Each book is crammed with a
range of learning objectives, cases, questions, activities, definitions, study tips and summaries to support and test your
understanding of the theory. •Past examination papers and examiners’ reports are available online to enable you to practise what
has been learned and help prepare for the exam and pass first time. •Extensive online materials support students and tutors at
every stage. Based on an understanding of student and tutor needs gained in extensive research, brand new online materials
have been designed specifically for CIM students and created exclusively for Butterworth-Heinemann. Check out exam dates on
the Online Calendar, see syllabus links for each course, and access extra mini case studies to cement your understanding.
Explore marketingonline.co.uk and access online versions of the coursebooks and further reading from Elsevier and ButterworthHeinemann. INTERACTIVE, FLEXIBLE, ACCESSIBLE ANY TIME, ANY PLACE www.marketingonline.co.uk

Celebrate the thirtieth anniversary of the Newbery Honor–winning survival novel Hatchet with a pocket-sized edition
perfect for travelers to take along on their own adventures. This special anniversary edition includes a new introduction
and commentary by author Gary Paulsen, pen-and-ink illustrations by Drew Willis, and a water resistant cover. Hatchet
has also been nominated as one of America’s best-loved novels by PBS’s The Great American Read. Thirteen-year-old
Brian Robeson, haunted by his secret knowledge of his mother’s infidelity, is traveling by single-engine plane to visit his
father for the first time since the divorce. When the plane crashes, killing the pilot, the sole survivor is Brian. He is alone
in the Canadian wilderness with nothing but his clothing, a tattered windbreaker, and the hatchet his mother had given
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him as a present. At first consumed by despair and self-pity, Brian slowly learns survival skills—how to make a shelter for
himself, how to hunt and fish and forage for food, how to make a fire—and even finds the courage to start over from
scratch when a tornado ravages his campsite. When Brian is finally rescued after fifty-four days in the wild, he emerges
from his ordeal with new patience and maturity, and a greater understanding of himself and his parents.
Student Activity Workbook. Includes: vocabulary review activities, fact and idea review activities, marketing application
activities, DECA preparation activities, Computer activities.
Health Sciences & Professions
Do you have a grip on your business, or does your business have a grip on you? All entrepreneurs and business leaders
face similar frustrations—personnel conflict, profit woes, and inadequate growth. Decisions never seem to get made, or,
once made, fail to be properly implemented. But there is a solution. It's not complicated or theoretical.The Entrepreneurial
Operating System® is a practical method for achieving the business success you have always envisioned. More than
80,000 companies have discovered what EOS can do. In Traction, you'll learn the secrets of strengthening the six key
components of your business. You'll discover simple yet powerful ways to run your company that will give you and your
leadership team more focus, more growth, and more enjoyment. Successful companies are applying Traction every day
to run profitable, frustration-free businesses—and you can too. For an illustrative, real-world lesson on how to apply
Traction to your business, check out its companion book, Get A Grip.
Identifying and assessing the ways in which changes in the marketing mix affect consumer behavior is key to a
successful marketing strategy. The Essentials of Marketing Research guides the student in designing, conducting and
interpreting marketing research. This comprehensive textbook covers the full range of topics, including: Secondary
research and data mining Internet marketing research Qualitative and exploratory research Statistical analysis Marketing
research ethics With learning objectives at the beginning of each chapter, a host of cases and a comprehensive
companion website, this book offers a range of tools to help students develop and test their research and analytical skills.
Provides a practical and comprehensive introduction to the key aspects of model-based testing as taught in the ISTQB®
Model-Based Tester—Foundation Level Certification Syllabus This book covers the essentials of Model-Based Testing
(MBT) needed to pass the ISTQB® Foundation Level Model-Based Tester Certification. The text begins with an
introduction to MBT, covering both the benefits and the limitations of MBT. The authors review the various approaches to
model-based testing, explaining the fundamental processes in MBT, the different modeling languages used, common
good modeling practices, and the typical mistakes and pitfalls. The book explains the specifics of MBT test
implementation, the dependencies on modeling and test generation activities, and the steps required to automate the
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generated test cases. The text discusses the introduction of MBT in a company, presenting metrics to measure success
and good practices to apply. Provides case studies illustrating different approaches to Model-Based Testing Includes intext exercises to encourage readers to practice modeling and test generation activities Contains appendices with
solutions to the in-text exercises, a short quiz to test readers, along with additional information Model-Based Testing
Essentials – Guide to the ISTQB® Certified Model-Based Tester – Foundation Level is written primarily for participants of
the ISTQB® Certification: software engineers, test engineers, software developers, and anybody else involved in
software quality assurance. This book can also be used for anyone who wants a deeper understanding of software
testing and of the use of models for test generation. Anne Kramer, PhD, is Senior Consultant and Project Manager at
sepp.med gmbh, a German IT service provider specializing in quality assurance. Dr. Kramer has actively participated in
the elaboration of the new ISTQB® Certified Test Model-Based Testing Syllabus. Dr. Kramer teaches model-based
testing as part of the sepp.med training portfolio. Bruno Legeard is Professor of Software Engineering at the University of
Franche-Comté, co-founder and Scientific Advisor of Smartesting. Prof. Legeard is an ISTQB Certified Tester, member of
the French Testing Board (CFTL) and he co-leads at ISTQB—International Software Testing Qualification Board—the
writer of the new Certified Tester Model-Based Testing syllabus. He is a member of several program committees in
software testing each year and an author of numerous publications in the field. In 2015, he is Program Chair of
UCAAT—User Conference on Advanced Automated Testing.
A concise and affordable resource for the mass communication course, Media Essentials provides a flexible, informative, and relevant
breakdown of what the media is, how it works, and how it impacts today's most talked-about subjects. From #metoo to content streaming to
social media and politics, students learn how a wide variety of recent developments have impacted the mass-media landscape--and how past
innovation and change have informed our current media world. Media Essentials is available with LaunchPad, a robust online platform
designed to help students fully engage with course content--and with the world of mass media. From our acclaimed LearningCurve adaptive
quizzing, which helps students learn and retain concepts, to compelling features like an interactive e-book and a variety of entertaining and
thought-provoking video clips, LaunchPad gets students connected with--and interested in--the information they need to succeed in class.
This special issue of QJEC marks the final instalment of the journal. The QJEC has had a long-standing history of international scholarship
focused on the emerging field of electronic commerce with a broad, interdisciplinary approach. It has established the field’s intellectual
foundation with state-of-the-art research from business, computer science, engineering, law, psychology, and sociology. This particular issue
focuses on an eclectic group of papers that are international in scope with authors from Canada, Australia, France, Germany, South Africa
and Italy. The papers range in topics from valuing dot com companies, to mobile health and portals, to supply chain management.
The word Lean marketing has been one of the buzzwords of business for a few years now, but beneath the buzzword lays a strong,
successful and above all common sense strategy. The Lean Marketing process is actually nothing new. The business tactics it employs are
all well known and widely used. Despite this most businesses do not follow them in any particular order or manner. What makes Lean
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Marketing special is that it organizes its techniques in to a coherent, easy to follow strategy. These steps can be followed step by step to not
only launch a successful business, but stop you from launching an unsuccessful business. The key aspects of lean marketing are: • Market
Targeting • Validation • Minimum Viable Product • Goals • Improvement • Scale-ability This sounds like common sense, but how can you
apply it to marketing? Find out more in this book.
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