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Contents include marketing dynamics, the European marketing environment, buyer behaviour, segmenting markets, marketing
information and research and marketing management, planning and control.
4LTR Press solutions give students the option to choose the format that best suits their learning preferences. This option is perfect
for those students who focus on the textbook as their main course resource. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Do your students need a fresh and concise introduction to marketing? Essentials of Marketing has arrived! This is the must have
textbook for students looking to shine and excel in their marketing studies and future careers. Packed full of exciting and
meaningful cases from organizations such as IKEA, FourSquare, Groupon and WOMAD, students are encouraged to think
critically and consider how they would tackle the real marketing challenges and issues encountered by professionals on a daily
basis. Covering the latest trends and developments in marketing, including social media and mobile marketing, students are given
the opportunity to go beyond classical marketing theories and explore the latest cutting edge perspectives. Lecturers and students
are provided with truly innovative online resources which are carefully integrated with the textbook.
Learn how to convert website visitors into customers Part science and part art, conversion optimization is designedto turn visitors
into customers. Carefully developed testingprocedures are necessary to help you fine-tune images, headlines,navigation, colors,
buttons, and every other element, creating awebsite that encourages visitors to take the action you seek. Thisbook guides you
through creating an optimization strategy thatsupports your business goals, using appropriate analytics tools,generating quality
testing ideas, running online experiments, andmaking the adjustments that work. Conversion optimization is part science and part
art; thisguide provides step-by-step guidance to help you optimize yourwebsite for maximum conversion rates Explains how to
analyze data, prioritize experimentopportunities, and choose the right testing methods Helps you learn what to adjust, how to do it,
and how toanalyze the results Features hands-on exercises, case studies, and a full-colorinsert reinforcing key tactics Author has
used these techniques to assist Fortune 500clients You Should Test That explains both the "why" and the"how" of conversion
optimization, helping you maximize the value ofyour website.
"First, in the last few years, data collection has migrated quickly to online approaches, and by 2019 represented more than 60
percent of all data collection methods. The movement to online methods of data collection has necessitated the addition of
considerable new material on this topic. The chapters on sampling, measurement and scaling, questionnaire design, and
preparation for data analysis all required new guidelines on how to deal with online related issues. Social media monitoring and
marketing research online communities are expanding research methods and are addressed in our chapter on qualitative and
observational research. Second, to enhance student analytical skills we added additional variables on social media activities to the
continuing case on the Santa Fe Grill and Jose's Southwestern Café. Also, there is now a separate data set based on a survey of
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the employees of the Santa Fe Grill. Findings of the Santa Fe Grill customer and employee data sets are related and can be
compared qualitatively to obtain additional insights. The competitor data for the continuing case enables students to make
comparisons of customer experiences in each of the two restaurants and to apply their research findings in devising the most
effective marketing strategies for the Santa Fe Grill. We also added a new data set in Chapter 13 on communicating marketing
research findings. The data set reflects the attitudes and opinions of students in our classes about advertising and types of
media"-ESSENTIALS OF MARKETING RESEARCH, 6E, provides a concise, yet complete guide to the design, execution, analysis, and
reporting of marketing research to support smart business decisions. Covering essential principles and techniques in a
streamlined, engaging way, the text equips students with the core knowledge and skills needed to manage marketing research
effectively. This proven text provides valuable business context while introducing both traditional research methods, such as
designing questionnaires, and the latest technological advances, including current data collection devices, basic data analysis
tools, practical approaches to data analytics, and the impact of social media and artifactual online data. Designed specifically for
instructors who prefer a concise introduction to marketing research topics, the Sixth Edition of this trusted text features updates
based on recent trends and technology, including an increased emphasis on ethical and international issues, reflecting their
growing importance in modern marketing research. Important Notice: Media content referenced within the product description or
the product text may not be available in the ebook version.

‘Butterworth-Heinemann’s CIM Coursebooks have been designed to match the syllabus and learning outcomes of our
new qualifications and should be useful aids in helping students understand the complexities of marketing. The
discussion and practical application of theories and concepts, with relevant examples and case studies, should help
readers make immediate use of their knowledge and skills gained from the qualifications.’ Professor Keith Fletcher,
Director of Education, The Chartered Institute of Marketing ‘Here in Dubai, we have used the Butterworth-Heinemann
Coursebooks in their various forms since the very beginning and have found them most useful as a source of
recommended reading material as well as examination preparation.’ Alun Epps, CIM Centre Co-ordinator, Dubai
University College, United Arab Emirates Butterworth-Heinemann’s official CIM Coursebooks are the definitive
companions to the CIM professional marketing qualifications. The only study materials to be endorsed by The Chartered
Institute of Marketing (CIM), all content is carefully structured to match the syllabus and is written in collaboration with the
CIM faculty. Now in full colour and a new student friendly format, key information is easy to locate on each page. Each
chapter is packed full of case studies, study tips and activities to test your learning and understanding as you go along.
•The coursebooks are the only study guide reviewed and approved by CIM (The Chartered Institute of Marketing). •Each
book is crammed with a range of learning objectives, cases, questions, activities, definitions, study tips and summaries to
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support and test your understanding of the theory. •Past examination papers and examiners’ reports are available online
to enable you to practise what has been learned and help prepare for the exam and pass first time. •Extensive online
materials support students and tutors at every stage. Based on an understanding of student and tutor needs gained in
extensive research, brand new online materials have been designed specifically for CIM students and created exclusively
for Butterworth-Heinemann. Check out exam dates on the Online Calendar, see syllabus links for each course, and
access extra mini case studies to cement your understanding. Explore marketingonline.co.uk and access online versions
of the coursebooks and further reading from Elsevier and Butterworth-Heinemann. INTERACTIVE, FLEXIBLE,
ACCESSIBLE ANY TIME, ANY PLACE www.marketingonline.co.uk
Concise yet comprehensive, Product Planning Essentials, Second Edition, addresses the complex, interdisciplinary
nature of product development and product management. It covers strategic issues that emerge during the product life
cycle, including identifying opportunities, idea generation and evaluation, technical development, commercialization, and
eventual product dismissal. Instructors, students, and practitioners will appreciate the balanced managerial and how-to
orientation. Changes to the Second Edition * Addition of two chapters on design and legal considerations. * Expanded
discussion of global considerations to introduce sustainable product development and Base of the Pyramid (BoP) product
development. * Simplified technical discussions of planning techniques for improved comprehension. * Inclusion of
product planning best practices from recent noteworthy cases and studies in the final chapter.
Do you want to know how a traditionally French brand expands into an international market, how a department store can
channel its business online, or how any organization can incorporate social media into their communication campaigns?
What can you learn from these practices, how do theyincorporate sustainability and ethical practice, and how could it
influence your career, whether in marketing or not? Incorporating the big brand case studies, unique expert insights, and
engaging learning features of the best-selling Marketing by Baines, Fill, and Rosengren, Fundamentals of Marketing is
the most complete resource for students looking for a briefer guide to help build their theoreticalunderstanding of
marketing into skilful practice. Covering the most essential theories and latest trends, this book take you from the
traditional marketing mix to the cutting-edge trends of the discipline, with a particular focus on sustainability, ethics, and
digitalization. With cases featuring international companies such as YouTube, Kopparberg,and Nestle, and exploring
issues such as greenwashing, guilt appeals, and responsible branding, the book goes beyond marketing theory to
illustrate marketing at work in the business world, and how it can be used to promote a company's success. Review and
discussion questions conclude each chapter, prompting readers to examine the themes discussed in more detail and
critically engage with the theory. Links to seminal papers throughout each chapter also present the opportunity to take
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learning further and read in depth on selected topics. A fully integrated Online Resource Centre allows you to learn from
real-life marketers whose video interviews expand on the book's Case Insights to offer a more in-depth view of their
world. From Withers Worldwide to Aston Martin, Lanson International to Spotify, household names as well as SMEs
andonline businesses discuss their real-life marketing dilemmas and how they navigated their way to a positive outcome.
Test bank questions, internet activities, and web links also allow you to test your learning and explore key concepts
further. Fundamentals of Marketing has all you need to begin your journey into the fascinating world of marketing. The
book is accompanied by an Online Resource Centre that features: * For everyone:* Case Insight videos* Library of video
links* WorksheetsFor students:* Author audio podcasts* Multiple-choice questions* Flashcard glossaries* Employability
guidance and marketing careers insights* Internet activities* Research insights* Web links For lecturers:* VLE content*
PowerPoint slides* Test bank* Essay questions* Tutorial activities* Marketing resource bank* Pointers on answering the
discussion question at the end of each chapter of the book* Figures and tables from the book in electronic format*
Transcripts of the Case Insight videos
Describes the basics of marketing products or services, including organizing a promotional plan, designing ads, selecting
media, handling publicity, managing a sales force, and conducting market research.
E-mail is a powerful marketing communications tool which excels at developing relationships with existing customers and
acquiring new customers. This second edition builds on the author's successful formula, describing a practical approach
to e-mail marketing for all marketers looking to exploit its potential or take their e-mail to the next level. Total e-Mail
Marketing 2e draws on expertise and latest examples from leading European practitioners to detail practical tips to
improve campaign results. Packed with brand new case studies and checklists to get you started or improve on past
campaigns, the book covers all aspects of e-mail marketing, including: * Planning effective, integrated e-mail campaigns
and e-newsletters * How to rapidly build a quality house list and select the best tools to manage it * Ethical and legal
constraints in a fast-moving sector * Design and write HTML and text format e-mails for maximum response * Getting
through the SPAM filters to maximize deliverability * Targeting, personalizing, measuring and improving e-mail
campaigns * Integrating emerging technologies like blogs, RSS and mobile messaging * Practical dos and don'ts A vital
supplement to the author's book e-Marketing eXcellence, also in its 2nd editon and co-written with PR Smith, this text is
relevant to all marketers – specializing in e-marketing or not – as it offers an integrated campaign perspective and shows
how to maximize integrated e-marketing results. * Completely updated edition of the bestselling e-mail marketing
handbook * Brand new examples reflect the latest best practice in this fast-moving area * Tried-and-tested structure
offers an integrated campaign perspective, crucial for all marketers wanting to maximize the benefits of e-mail
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Help your students achieve marketing success by delivering the best up-to-the-minute coverage of key marketing topics
available in this complete, yet brief, latest edition of ESSENTIALS OF MARKETING by award-winning instructors and
leading authors Lamb/Hair/McDaniel. ESSENTIALS OF MARKETING, 7E uses a fresh, streamlined design to focus on
captivating examples and innovative applications that ensure students not only understand marketing concepts, but also
know how to effectively apply them to real-world practice. This edition now visually illustrates key marketing concepts and
showcases the customer experience with an engaging writing style punctuated by the most recent marketing statistics
and figures. A new appendix and exercises emphasize building a professional marketing plan with an integrated internet
focus to further prepare students for success. This book's concise 15-chapter format offers unequaled flexibility to make
this course your own with outside projects and readings, while still providing the comprehensive coverage students need.
Powerful teaching and learning tools form part of the book's hallmark Integrated Learning System organized around the
book's learning objectives. All-new videos produced specifically for this edition feature fascinating stories of marketing
success, while a myriad of exceptional online and in-book tools answer the needs of a variety of learning and teaching
styles. ESSENTIALS OF MARKETING, 7E's lively coverage and broad-based appeal is designed to create a learning
experience that leaves your students saying, Now that's marketing! Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
Saas Marketing Essentials
4LTPress solutions give students the option to choose the format that best suits their learning preferences. This option is
perfect for those students who focus on the textbook as their main course resource. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
Based on the bestselling Marketing by Baines, Fill, Rosengren, and Antonetti, Fundamentals of Marketing is the most
relevant, concise guide to marketing, combining the most essential theories with a global range of practitioner insights.
The Internet has changed how we communicate, and that includes how we market. From corporate websites, to social
media platforms, search engines, and more, there are many ways to reach your market in the digital age. The vast
amount of data that can be generated (Big Data), ads to the complexity of marketing decisions, but also lets you
understand your market better than ever before. Digital Marketing Essentials You Always Wanted To Know includes easyto-understand concepts, tips, and insights to understand how to gain and retain happy customers through the use of
digital technologies. This book will help you understand the principles that boost marketing productivity, including the
tools required to create and implement a winning digital marketing strategy. It shows how to integrate your digital
activities across channels to improve your marketing performance. Whether you are a beginner, looking to understand
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the basics of digital marketing, or an expert marketer, searching for a way to increase your digital marketing ROI, Digital
Marketing Essentials will help you achieve your goals.
Identifying and assessing the ways in which changes in the marketing mix affect consumer behavior is key to a
successful marketing strategy. The Essentials of Marketing Research guides the student in designing, conducting and
interpreting marketing research. This comprehensive textbook covers the full range of topics, including: Secondary
research and data mining Internet marketing research Qualitative and exploratory research Statistical analysis Marketing
research ethics With learning objectives at the beginning of each chapter, a host of cases and a comprehensive
companion website, this book offers a range of tools to help students develop and test their research and analytical skills.
Engaging and thorough, MARKETING, 12th Edition shows students how marketing principles affect their day-to-day
lives, as well as their significant influence on business decisions. Core topics include the social marketing phenomenon,
entrepreneurship, C.R.M., global perspectives, and ethics, as well as in-depth discussions on key tools of the trade, such
as metrics and the marketing plan. Intriguing coverage of newsworthy events clarifies the readings for students and gets
them thinking about their own decisions in the consumer marketplace. Loaded with helpful learning features like detailed
appendices, cases, vignettes, boxed features, and videos, MARKETING, 12th Edition gives students countless
opportunities to develop and apply critical thinking skills while acquiring the marketing knowledge essential in the
business world. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Make it easy for students to understand: Clear, Simple Language and Visual Learning Aids The authors use simple English and short
sentences to help students grasp concepts more easily and quickly. The text consists of full-colored learning cues, graphics, and diagrams to
capture student attention and help them visualize concepts. Know Your ESM presents quick review questions designed to help students
consolidate their understanding of key chapter concepts. Make it easy for students to relate: Cases and Examples written with a Global
Outlook The first edition global outlook is retained by having an even spread of familiar cases and examples from the world’s major regions:
40% from American, 30% from Asia and 30% from Europe. Help students see how various concepts fit into the big picture: Revised
Framework An improved framework characterized by stronger chapter integration as well as tighter presentation and structure. Help
instructors to prepare for lessons: Enhanced Instructor Supplements Instructor’s Manual: Contain additional individual and group class
activities. It also contains chapter-by-chapter teaching suggestions. Powerpoint Slides: Slides will feature example-based teaching using
many examples and step-by-step application cases to teach and illustrate chapter concepts. Test Bank: Updated Test Bank that is Test Gen
compatible. Video Bank: Corporate videos and advertisements help link concept to application. Videos will also come with teaching notes
and/or a list of questions for students to answer. Case Bank: Cases can be in PDF format available for download as an Instructor Resource.
The overall success of an organization is dependent on how marketing is able to inform strategy and maintain an operational focus on market
needs. With an array of examples and case studies from around the world, Lancaster and Massingham offer an alternative to the traditional
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American focused teaching materials currently available. Topics covered include: consumer and organizational buyer behaviour product and
innovation strategies direct marketing e-marketing Designed and written for undergraduate, MBA and masters students in marketing
management classes, The Essentials of Marketing Management builds on successful earlier editions to provide a solid foundation to
understanding this core topic. An extensive companion website, featuring a vast and rich array of supporting materials, including extended
cases and multiple choice questions is available at: http://cw.routledge.com/textbooks/9780415553476/
A concise and affordable resource for the mass communication course, Media Essentials provides a flexible, informative, and relevant
breakdown of what the media is, how it works, and how it impacts today's most talked-about subjects. From #metoo to content streaming to
social media and politics, students learn how a wide variety of recent developments have impacted the mass-media landscape--and how past
innovation and change have informed our current media world. Media Essentials is available with LaunchPad, a robust online platform
designed to help students fully engage with course content--and with the world of mass media. From our acclaimed LearningCurve adaptive
quizzing, which helps students learn and retain concepts, to compelling features like an interactive e-book and a variety of entertaining and
thought-provoking video clips, LaunchPad gets students connected with--and interested in--the information they need to succeed in class.
Essentials of Marketing Research: Putting Research into Practice, an exciting new practical guide by Kenneth E. Clow and Karen E. James
offers a hands-on, applied approach to developing the fundamental data analysis skills necessary for making better management decisions
using marketing research results. Each chapter opens by describing an actual research study related to the chapter content, with rich
examples of contemporary research practices skillfully drawn from interviews with marketing research professionals and published
practitioner studies. Clow and James explore the latest research techniques, including social media and other online methodologies, and they
examine current statistical methods of analyzing data. With emphasis on how to interpret marketing research results and how to use those
findings to make effective management decisions, the authors offer a unique learning-by-doing approach to understanding data analysis,
interpreting data, and applying results to decision-making.
'Butterworth-Heinemann's CIM Coursebooks have been designed to match the syllabus and learning outcomes of our new qualifications and
should be useful aids in helping students understand the complexities of marketing. The discussion and practical application of theories and
concepts, with relevant examples and case studies, should help readers make immediate use of their knowledge and skills gained from the
qualifications.' Professor Keith Fletcher, Director of Education, The Chartered Institute of Marketing 'Here in Dubai, we have used the
Butterworth-Heinemann Coursebooks in their various forms since the very beginning and have found them most useful as a source of
recommended reading material as well as examination preparation.' Alun Epps, CIM Centre Co-ordinator, Dubai University College, United
Arab Emirates Butterworth-Heinemann's official CIM Coursebooks are the definitive companions to the CIM professional marketing
qualifications. The only study materials to be endorsed by The Chartered Institute of Marketing (CIM), all content is carefully structured to
match the syllabus and is written in collaboration with the CIM faculty. Now in full colour and a new student friendly format, key information is
easy to locate on each page. Each chapter is packed full of case studies, study tips and activities to test your learning and understanding as
you go along. •The coursebooks are the only study guide reviewed and approved by CIM (The Chartered Institute of Marketing). •Each book
is crammed with a range of learning objectives, cases, questions, activities, definitions, study tips and summaries to support and test your
understanding of the theory. •Past examination papers and examiners' reports are available online to enable you to practise what has been
learned and help prepare for the exam and pass first time. •Extensive online materials support students and tutors at every stage. Based on
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an understanding of student and tutor needs gained in extensive research, brand new online materials have been designed specifically for
CIM students and created exclusively for Butterworth-Heinemann. Check out exam dates on the Online Calendar, see syllabus links for each
course, and access extra mini case studies to cement your understanding. Explore marketingonline.co.uk and access online versions of the
coursebooks and further reading from Elsevier and Butterworth-Heinemann. INTERACTIVE, FLEXIBLE, ACCESSIBLE ANY TIME, ANY
PLACE www.marketingonline.co.uk * Written specially for the Marketing Fundamentals module by the Senior Examiners * The only
coursebook fully endorsed by CIM * Contains past examination papers and examiners' reports to enable you to practise what has been
learned and help prepare for the exam
MKTG4 continues to offer a unique blended solution for lecturers and students in introductory marketing subjects, in both University and
Vocational sectors. Continuing to pave a new way to both teach and learn, MKTG4 is designed to truly connect with today's busy, tech-savvy
student. Students have access to online interactive quizzing, videos, flashcards, games and more. An accessible, easy-to-read text with tearout review cards completes a package that helps students to learn important concepts faster.

If you want to understand and get true value from your online content you need to understand how it is used by your
customers. If you work with web analytics and online search optimization, this book will provide you with the tools and
insight you need to do just that. Even more, it will give you an actionable plan to transform the culture of your
organization into one that uses web analytics on a daily basis, focusing on real changes you can make to your
department and processes to transform the way your business works. With examples from dozens of companies ranging
from small businesses, to consumer sites like Amazon, to some of the largest companies in the world including Tesco
and Google, Cult of Analytics demonstrates just how to apply web analytics to your business.
Digital Marketing Fundamentals is the first comprehensive digital marketing textbook to cover the entire marketing
process. The academic theory behind Digital Marketing, as well as techniques and media, is discussed. Digital Marketing
Fundamentals is easy to read and contains many international examples and cases. The Dutch version of this book
(Basisboek Online Marketing) has become a standard issue in The Netherlands. In this book, all relevant aspects of
digital marketing are addressed: strategic aspects, the use of the Internet for market research, product development and
realisation, branding, customer acquisition, customer loyalty and order processing. The book also discusses effective
websites and apps, digital analytics and planning, and management. The application of social media and mobile
communications is seamlessly integrated into the topics. Digital Marketing Fundamentals is suitable for commercial and
management courses in higher education, including universities and business schools, and for professionals working in
digital marketing. To request access to the book's online resources, please click here:
http://www.digitalmarketing.noordhoff.nl For FAQs: https://www.basisboek-onlinemarketing.nl/faq-lecturers.html
'Butterworth-Heinemann's CIM Coursebooks have been designed to match the syllabus and learning outcomes of our
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new qualifications and should be useful aids in helping students understand the complexities of marketing. The
discussion and practical application of theories and concepts, with relevant examples and case studies, should help
readers make immediate use of their knowledge and skills gained from the qualifications.' Professor Keith Fletcher,
Director of Education, The Chartered Institute of Marketing 'Here in Dubai, we have used the Butterworth-Heinemann
Coursebooks in their various forms since the very beginning and have found them most useful as a source of
recommended reading material as well as examination preparation.' Alun Epps, CIM Centre Co-ordinator, Dubai
University College, United Arab Emirates Butterworth-Heinemann's official CIM Coursebooks are the definitive
companions to the CIM professional marketing qualifications. The only study materials to be endorsed by The Chartered
Institute of Marketing (CIM), all content is carefully structured to match the syllabus and is written in collaboration with the
CIM faculty. Now in full colour and a new student friendly format, key information is easy to locate on each page. Each
chapter is packed full of case studies, study tips and activities to test your learning and understanding as you go along.
.The coursebooks are the only study guide reviewed and approved by CIM (The Chartered Institute of Marketing). .Each
book is crammed with a range of learning objectives, cases, questions, activities, definitions, study tips and summaries to
support and test your understanding of the theory. .Past examination papers and examiners' reports are available online
to enable you to practise what has been learned and help prepare for the exam and pass first time. .Extensive online
materials support students and tutors at every stage. Based on an understanding of student and tutor needs gained in
extensive research, brand new online materials have been designed specifically for CIM students and created exclusively
for Butterworth-Heinemann. Check out exam dates on the Online Calendar, see syllabus links for each course, and
access extra mini case studies to cement your understanding. Explore marketingonline.co.uk and access online versions
of the coursebooks and further reading from Elsevier and Butterworth-Heinemann. INTERACTIVE, FLEXIBLE,
ACCESSIBLE ANY TIME, ANY PLACE www.marketingonline.co.uk * Written specially for the Marketing Fundamentals
module by the Senior Examiners * The only coursebook fully endorsed by CIM * Contains past examination papers and
examiners' reports to enable you to practise what has been learned and help prepare for the exam
A marketing first approach to exploring the inter-relatedness of the key components that impact any international
marketing venture – markets, the 4Ps, culture, language, political, legal and economic systems, and infrastructure - to
support an understanding of the synergies between international marketing and international business. The book covers
the incorporation of sustainability and bottom-of-the-pyramid markets within each chapter, along with ‘International
Incident’ boxes encouraging the reader to engage with the ethical and cultural dimensions of international marketing and
decision-making. It is also supported by vivid, real-world case studies from a varied cross section of international
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companies such as Alibaba.com, Best Buy, Facebook, DHL, Kikkoman, Tesco, McDonalds, Nintendo, KitKat in Japan,
Mobile Communications in Africa, India’s ArcelorMitall Steel, Wind Turbines in Finland, Uniqlo, and Banana Republic.
New to this edition: A more global focus through examples, case studies and the experience brought by new co-author
Barbara Czarnecka Chapter on “Culture and Cross-Cultural Marketing”, featuring political unrest, the Syrian refugee
crisis, the recent return to nationalism (e.g. Brexit and the Trump presidency) and further coverage of developing
countries. Chapter feature, “Practitioner Insight”, which provides applied insights from industry insiders. Coverage of
digital advances and social media. Updated theory and methods, including S-DL, CCT, and Netnography. Additional
videos supplementing the comprehensive online resource package for students and lecturers. A wealth of online
resources complement this book. These include a test bank of 50-65 questions per chapter, PowerPoint slides, sample
syllabi, interactive maps, country fact sheets, flashcards, SAGE journal articles, and guidelines for developing a
marketing plan. Suitable reading for students of international or global marketing modules on Marketing, International
Business and Management degrees.
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