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Community Management Para Dummies
En la actualidad, un setenta y ocho por ciento de las organizaciones utilizan activamente las redes sociales y las estrategias de social media,
pero sólo el cuarenta y uno por ciento lo hace a través de un plan elaborado a medida. A tenor de estos datos resulta obvio que la mayoría
de las empresas no poseen una política bien definida acerca del uso de estos recursos y queda de manifiesto que el social media aún no
está integrado en la burocracia de las mismas, independientemente de su tamaño. Esto representa un problema esencial a la hora de poner
en marcha un plan de social media marketing, y lo es especialmente para los consultores, ya que no sólo han de persuadir de los beneficios
que ofrece a los directivos de una compañía, sino que también han de enfrentarse a la inercia de su funcionamiento interno que suele poner
impedimentos a la integración 2.0. Este libro, escrito por los reconocidos especialistas en redes sociales, Pedro Rojas y María Redondo, te
servirá de guía para elaborar paso a paso un plan totalmente integrado en la filosofía de tu compañía. Y lo hace a través de cuatro grandes
áreas: la observación, la operativa, la ejecución y la evaluación. Ahora es tu momento. ¡Ponlo en práctica!
Learn to manage your online community to boost your business and build your brand Online communities are the neighborhoods of the
Internet, where different personalities who share a common interest can learn, discuss, and interact. It's up to you, as the community
manager, to guide, monitor, respond to, and assess the activities of your community to benefit your company and build loyalty. It's a big job,
and here's how to do it! Compare and choose -- decide on the type of social community your business needs Hat dance -- learn to be a
leader, advocate, editor, brand evangelist, referee, liaison, and problem solver Gotta have rules -- establish guidelines that encourage quality
participation Meet the group -- find innovative ways to learn about members and solicit their input Listen and share -- pay attention to
comments, participate in discussions, and follow through on solving problems Build traffic -- make your site irresistible with valuable content
and use quality keywords for high search rankings Study the stats -- install the right programs to monitor your community and let the results
guide your strategy Go offline -- use speaking engagements, conferences, and fun events to draw new members Open the book and find:
What you need to know about online communities Ways to sell your community's value to the boss How to handle difficult members Tips for
growing your community Why you should visit other communities How to use what you learn Ten things every community manager should do
More resources for community managers Learn to: Identify core tasks for community managers Build and maintain positive relationships
within your online community Establish policies and transparency Manage comments, respond to criticism, and evaluate ROI
Flex your project management muscle Agile project management is a fast and flexible approach to managing all projects, not just software
development. By learning the principles and techniques in this book, you'll be able to create a product roadmap, schedule projects, and
prepare for product launches with the ease of Agile software developers. You'll discover how to manage scope, time, and cost, as well as
team dynamics, quality, and risk of every project. As mobile and web technologies continue to evolve rapidly, there is added pressure to
develop and implement software projects in weeks instead of months—and Agile Project Management For Dummies can help you do just that.
Providing a simple, step-by-step guide to Agile project management approaches, tools, and techniques, it shows product and project
managers how to complete and implement projects more quickly than ever. Complete projects in weeks instead of months Reduce risk and
leverage core benefits for projects Turn Agile theory into practice for all industries Effectively create an Agile environment Get ready to grasp
and apply Agile principles for faster, more accurate development.
Introduces a realistic approach to leading, managing, and growing your Agile team or organization. Written for current managers and
developers moving into management, Appelo shares insights that are grounded in modern complex systems theory, reflecting the intense
complexity of modern software development. Recognizes that today's organizations are living, networked systems; that you can't simply let
them run themselves; and that management is primarily about people and relationships. Deepens your understanding of how organizations
and Agile teams work, and gives you tools to solve your own problems. Identifies the most valuable elements of Agile management, and
helps you improve each of them.
The popular guide-over 80,000 copies sold of the first edition-now revised and enhanced with an audio CD of guided meditations According
to Time magazine, over 15 million Americans now practice meditation regularly. It's a great way to reduce stress, increase energy, and enjoy
better health. This fun and easy guide has long been a favorite with meditation newcomers. And now it's even better. For this new edition,
author Stephan Bodian has added an audio CD with more than 70 minutes of guided meditations that are keyed to topics in the book, from
tuning in to one's body, transforming suffering, and replacing negative patterns to grounding oneself, consulting the guru within, and finding a
peaceful place. The book also discusses the latest research on the health benefits of meditation, along with new advice on how to get the
most out of meditation in today's fast-paced world. Stephan Bodian (Fairfax, CA and Sedona, AZ) is a licensed psychotherapist and the
former editor-in-chief of Yoga Journal. He has written for Fitness, Alternative Medicine, Cooking Light, and Tricycle and is the coauthor of
Buddhism For Dummies (0-7645-5359-3).
Stressed about social media? Trying to figure out how to effectively use these platforms to activate your supporters and engage more people
in your mission? Feeling overwhelmed and whipsawed by all the information out there? I wrote this book to give you, and nonprofit social
media managers like you, a simple, actionable, and practical framework to transform your current social media efforts in just 90 days. I know
from first-hand experience that nonprofit marketers are both intimidated and excited by the sheer number of social media resources available
to them.
The ultimate guide to the world of cryptocurrencies! While the cryptocurrency market is known for its volatility—and this volatility is often linked
to the ever-changing regulatory environment of the industry—the entire cryptocurrency market is expected to reach a total value of $1 trillion
this year. If you want to get in on the action, this book shows you how. Cryptocurrency Investing For Dummies offers trusted guidance on how
to make money trading and investing in the top 200 digital currencies, no matter what the market sentiment. You'll find out how to navigate
the new digital finance landscape and choose the right cryptocurrency for different situations with the help of real-world examples that show
you how to maximize your cryptocurrency wallet. Understand how the cryptocurrency market works Find best practices for choosing the right
cryptocurrency Explore new financial opportunities Choose the right platforms to make the best investments This book explores the hot topics
and market moving events affecting cryptocurrency prices and shows you how to develop the smartest investment strategies based on your
unique risk tolerance.
Una guía de trabajo para que cualquier persona entienda, comprenda y trabaje de forma efectiva con el marketing digital. Desde una etapa
completamente inexperta y amateur hasta una etapa maestra donde dominar el medio, entender y trabajar en la transformación digital. Este
libro, escrito en forma de manual, está diseñado para que cualquiera desarrolle las estrategias y tácticas más efectivas y eficientes que nos
proporciona Internet a través de una forma de realizar marketing más humana, resolutiva, ultraproductiva, simple y dinámica. Se basa en
proyectos, marcas personales y negocios de cinco de las mejores y más destacadas personalidades del sector en España, Europa y
Latinoamérica.

Make your data work for you! Tableau For Dummies brings order to the chaotic world of data. Understanding your data and
organizing it into formats and visualizations that make sense to you are crucial to making a real impact on your business with the
information that's already at your fingertips. This easy-to-use reference explores the user interface, and guides you through the
process of connecting your data sources to the software. Additionally, this approachable, yet comprehensive text shows you how
to use graphs, charts, and other images to bring visual interest to your data, how to create dashboards from multiple data sources,
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and how to export the visualizations that you have developed into multiple formats that translate into positive change for your
business. The mission of Tableau Software is to grant you access to data that, when put into action, will help you build your
company. Learning to use the data available to you helps you make informed, grounded business decisions that can spell success
for your company. Navigate the user interface to efficiently access the features you need Connect to various spreadsheets,
databases, and other data sources to create a multi-dimensional snapshot of your business Develop visualizations with easy to
use drag and drop features Start building your data with templates and sample workbooks to spark your creativity and help you
organize your information Tableau For Dummies is a step-by-step resource that helps you make sense of the data landscape—and
put your data to work in support of your business.
Whether you are brand new to the world of Salesforce communities or you are looking to take your Community Cloud knowledge
to the next level, this detailed guide will help you to build and manage a Salesforce community by leveraging the declarative power
of the platform with clicks, not code. Each Salesforce community is a part of a widespread ecosystem, with thousands of
communities and millions of users active today on Community Cloud. Through valuable social and business tools, this online
platform enables companies to empower and equip their customers, partners, and employees in new, powerful ways. In this book,
Philip Weinmeister, a Salesforce MVP and the first-ever recipient of the “Community Cloud MVP” Trailblazer award, leads you
through the ins and outs of Salesforce communities and provides you with an array of best practices to deliver top-notch business
portals on the Salesforce platform. Practical Guide to Salesforce Communities is the first book to comprehensively cover this nextgeneration offering from Salesforce, providing real, actionable guidance to help individuals build effective and engaging online
communities. The book takes you through the entire process: from planning and designing a community to configuration/build,
setup, and administration, all the way to deployment. Detailed explanations are provided of key components, templates, and
features such as Community Builder, Audience Targeting, Lightning Bolts, and much more. Additionally, considerations and best
practices are covered, including valuable tips and insights. What You’ll Learn Plan and design a community Conceptualize how
employees, partners, and customers use and benefit from communities Assess available templates and make an informed
selection decision Use Community Builder and Lightning components within a Lightning community template Apply topics and
knowledge articles to a community to increase value and adoption Inject process automation into a community using Workflow,
Flow, and Process Builder Create dynamic and personalized user experiences with audience targeting Build, export, and import
unique templates with the Lightning Bolt solution framework Provide community data for members or community managers Who
This Book Is For Salesforce administrators, Salesforce developers, Salesforce functional architects, Salesforce business analysts,
and Salesforce community managers
Guide your project to success from initial idea to final delivery In today's time-pressured, cost-conscious global business
environment, tight project deadlines and high expectations are the norm. Projects are now the standard way of implementing
change, and project management has become a vital skill for successful business professionals. Project Management For
Dummies shows you how to succeed by focusing on what you need to deliver and then how to plan and control the project in order
to deliver it. You will learn how to plan, keep the project on track, manage teams and control risk. You'll even get some tips on
software – including free stuff – that will make things easier for you. Who, What, and Why – understand the expectations of your
project Laying the foundations – learn to build your plans with a sturdy structure from start to finish The selection process – see
how to get the very best from your teams Get in the driving seat – learn to take control and steer your project to success Open the
book and find: Clear and simple explanation of powerful planning techniques Ways to track progress and stay in control How to
identify and then control risk to protect your project Why understanding your project's stakeholders is key How to use technology to
up your game Tips for writing a clear and convincing business case Advice on being an effective leader Techniques to help you
work effectively with teams and specialists Learn to: Motivate your teams to perform to their full potential Plan, execute and deliver
your projects with confidence Stay in control to deliver on time, within budget and to the right quality
Find the right big data solution for your business ororganization Big data management is one of the major challenges
facingbusiness, industry, and not-for-profit organizations. Data setssuch as customer transactions for a mega-retailer, weather
patternsmonitored by meteorologists, or social network activity can quicklyoutpace the capacity of traditional data management
tools. If youneed to develop or manage big data solutions, you'll appreciate howthese four experts define, explain, and guide you
through this newand often confusing concept. You'll learn what it is, why itmatters, and how to choose and implement solutions
that work. Effectively managing big data is an issue of growing importanceto businesses, not-for-profit organizations, government,
and ITprofessionals Authors are experts in information management, big data, and avariety of solutions Explains big data in detail
and discusses how to select andimplement a solution, security concerns to consider, data storageand presentation issues,
analytics, and much more Provides essential information in a no-nonsense,easy-to-understand style that is empowering Big Data
For Dummies cuts through the confusion and helpsyou take charge of big data solutions for your organization.
A unique approach to today's hottest new job in socialmedia Today's social community managers use social media platforms
andact as brand evangelists and community advocates. From creatingviral content to crisis communication to leveraging
communitycontent, social managers manage online social communities and dealwith what comes. Luckily, The Complete Social
Media CommunityManager's Guide: Essential Tools and Tactics for BusinessSuccess is the perfect resource for how to do this
increasinglyhigh-profile and crucial job. The book features proven tactics andtechniques for effective management and includes
more than 40field-tested tools and templates. If you're a social community manager, learn how to grow acommunity and achieve
the results you need. Topics include adetailed guide to today's social media platforms, how to organizeand successfully share
content, using metrics and reporting, andmore. Helps social media community managers develop, cultivate, andconvert their social
media communities Does a deep dive into today's crucial social mediaplatforms Provides a complete toolkit of over 40 field-tested
tools andtemplates on everything from how to craft a plan to developing aneditorial calendar, tracking results, and more Explains
how you can organize and successfully share contentamong your target community and how to leverage that content tofurther
amplify your message The Complete Social Media Community Manager's Guide:Essential Tools and Tactics for Business Success
is a must-haveresource for one of the hottest new careers in today's socialworld.
Starting your own UK business is an exciting - and challenging - time. This updated edition of the startup classic shows you how to
build a business agile enough to take advantage of emerging trends and opportunities, and sturdy enough to weather any storm.
Packed with real-life examples and links to hundreds of valuable resources, Starting a Business For Dummies, 4th UK Edition
gives you what you need to make the leap from employee to successful entrepreneur with confidence. All your favourite, trusted
Page 2/6

Download File PDF Community Management Para Dummies
content has been updated including: Laying the groundwork and testing the feasibility of your business idea Writing a winning
business plan and finding funding How to operate effectively, including managing your finances and employing people Growing
your business and improving performance New content includes: The latest funding schemes, including government funding and
crowdfunding Tendering for public sector work Avoiding business cyber-crime Franchising and pop ups Exporting (the government
has set a target of doubling the number of exporting companies by 2020) Environmental impact (a recent survey found 77% of
SMEs wanted to know how to measure and improve their environmental impact)
"This book introduces you to R, RStudio, and the tidyverse, a collection of R packages designed to work together to make data
science fast, fluent, and fun. Suitable for readers with no previous programming experience"-Find out what Blockchain is, how it works, and what it can do for you Blockchain is the technology behind Bitcoin, the revolutionary
'virtual currency' that's changing the way people do business. While Bitcoin has enjoyed some well-deserved hype, Blockchain
may be Bitcoin's most vital legacy. Blockchain For Dummies is the ideal starting place for business pros looking to gain a better
understanding of what Blockchain is, how it can improve the integrity of their data, and how it can work to fundamentally change
their business and enhance their data security. Blockchain For Dummies covers the essential things you need to know about this
exciting technology's promise of revolutionizing financial transactions, data security, and information integrity. The book covers the
technologies behind Blockchain, introduces a variety of existing Blockchain solutions, and even walks you through creating a small
but working Blockchain-based application. Blockchain holds the promise to revolutionize a wide variety of businesses. Get in the
know about Blockchain now with Blockchain For Dummies and be ready to make the changes to business that your colleagues
and competitors will later wish they'd done. Discover ten ways Blockchain can change business Find out how to apply a
Blockchain solution See how to make data more secure Learn how to work with vendors Filled with vital information and tips on
how this paradigm-changing technology can transform your business for the better, this book will not only show you Blockchain's
full potential, but your own as well!
A comprehensive handbook for leading a successful nonprofit This handbook can educate and empower a whole generation of nonprofit
leaders and professionals by bringing together top experts in the field to share their knowledge and wisdom gained through experience. This
book provides nonprofit professionals with the conceptual frameworks, practical knowledge, and concise guidance needed to succeed in the
social sector. Designed as a handbook, the book is filled with sage advice and insights from a variety of trusted experts that can help
nonprofit professionals prepare to achieve their organizational and personal goals, develop a better understanding of what they need to do to
lead, support, and grow an effective organization. Addresses a wealth of topics including fundraising, Managing Technology, Marketing,
Finances, Advocacy, Working with Boards Contributors are noted nonprofit experts who define the core capabilities needed to manage a
successful nonprofit Author is the former Executive Director of Craigslist Foundation This important resource offers professionals key insights
that will have a direct impact on improving their daily work.
Score your highest in Operations Management Operations management is an important skill for current and aspiring business leaders to
develop and master. It deals with the design and management of products, processes, services, and supply chains. Operations management
is a growing field and a required course for most undergraduate business majors and MBA candidates. Now, Operations Management For
Dummies serves as an extremely resourceful aid for this difficult subject. Tracks to a typical course in operations management or operations
strategy, and covers topics such as evaluating and measuring existing systems' performance and efficiency, materials management and
product development, using tools like Six Sigma and Lean production, designing new, improved processes, and defining, planning, and
controlling costs of projects. Clearly organizes and explains complex topics Serves as an supplement to your Operations Management
textbooks Helps you score your highest in your Operations Management course Whether your aim is to earn an undergraduate degree in
business or an MBA, Operations Management For Dummies is indispensable supplemental reading for your operations management course.
Gain, engage, and retain customers with positive experiences A positive customer experience is absolutely essential tokeeping your business
relevant. Today's business owners need toknow how to connect and engage with their customers through avariety of different channels,
including online reviews and word ofmouth. Customer Experience For Dummies helps you listen toyour customers and offers friendly,
practical, andeasy-to-implement solutions for incorporating customer engagementinto your business plans and keep the crowds singing
yourpraises. The book will show you simple and attainable ways to increasecustomer experience and generate sales growth,
competitiveadvantage, and profitability. You'll get the know-how tosuccessfully optimize social media to create more loyal customers,provide
feedback that keeps them coming back for more, become atrustworthy and transparent entity that receives positive reviews,and so much
more. Gives you the tools you need to target customers moreprecisely Helps you implement new social and mobile strategies Shows you
how to generate and maintain customer loyalty inorder to achieve success through multiple channels Explains how a fully-engaged customer
can help you outperformthe competition Learn how to respond effectively to customer feedback Your brand's reputation and success is your
lifeblood, andCustomer Experience For Dummies shows you how to stayrelevant, add value, and win and retain customers.
Get digital with your brand today! Digital Marketing for Dummies has the tools you need to step into the digital world and bring your marketing
process up to date. In this book, you’ll discover how digital tools can expand your brand’s reach and help you acquire new customers.
Digital marketing is all about increasing audience engagement, and the proven strategy and tactics in this guide can get your audience up
and moving! You’ll learn how to identify the digital markets and media that work best for your business—no wasting your time or money!
Discover how much internet traffic is really worth to you and manage your online leads to convert web visitors into paying clients. From
anonymous digital prospect to loyal customer—this book will take you through the whole process! Learn targeted digital strategies for
increasing brand awareness Determine the best-fit online markets for your unique brand Access downloadable tools to put ideas into action
Meet your business goals with proven digital tactics Digital marketing is the wave of the business future, and you can get digital with the
updated tips and techniques inside this book!
With the growing business industry there is a large demand for greater speed and quality, for projects of all natures in both small and large
businesses. Lean Six Sigma is the result of the combination of the two best-known improvement methods: Six Sigma (making work better, of
higher quality) and Lean (making work faster, more efficient). Lean Six Sigma For Dummies outlines they key concepts in plain English, and
shows you how to use the right tools, in the right place, and in the right way, not just in improvement and design projects, but also in your dayto-day activities. It shows you how to ensure the key principles and concepts of Lean Six Sigma become a natural part of how you do things
so you can get the best out of your business and accomplish your goals better, faster and cheaper. About the author John Morgan has been
a Director of Catalyst Consulting, Europe's leading provider of lean Six Sigma solutions for 10 years. Martin Brenig-Jones is also a Director at
Catalyst Consulting. He is an expert in Quality and Change Management and has worked in the field for 16 years.
After you graduated from high school, college, or even graduate school you might have vowed never to deal with math again, right? But
everyday, you’re faced with some form of math, from balancing your checkbook to tipping your server at a restaurant. Well, there’s no
reason to be intimidated when it comes to math, and this book will show you why. Everyday Math for Dummies is intended to be a quick,
enjoyable adult-oriented course in the aspects of math you need all the time. Whether you’re looking for a refresher on math skills you might
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have forgotten or want to obtain math skills you never fully understood, Everyday Math For Dummies can help you discover the answers to all
kinds of problems. Everyday Math For Dummies helps build your skills so that you can better deal with all sorts of stressful math situations,
from refinancing your house to evaluating business news and understanding sports statistics. There’s even a fun chapter on puzzles! With
this book as your guide, you’ll be able to: Finally make sense of your checkbook Master the simplest tipping rules in the world Calculate
compound interest like an investment pro Understand the math of refinancing and debt management Decipher the fine print in a credit card
agreement Figure percentages easily with a calculator, on paper, or in your head Get a handle on all that stuff from high school—algebra,
geometry, and trig Everyday Math For Dummies can help you take charge of your life. Complete with a tear-out cheat sheet for you to keep
handy for when the kids need help with their homework or you need help completing your tax return, this book makes math easy.
Community management para DummiesGrupo Planeta (GBS)
The first book available on this fast-growing and highly regardedsoftware package MindManager allows users to visually map their ideas
andbrainstorming sessions in order to better organize thoughts and putthem into action. Exploring all there is to know about theMindManager
product, including the Standard, Business, Enterprise,and handheld releases, this book walks readers through the processand techniques in
using MindManager to communicate ideas. Hugh Cameron (Indianapolis, IN) heads Camtech, Inc., a clinicalengineering company that
extends its reach to incorporate a diversegroup of projects. Roger Voight, PhD, is a certified projectmanager with more than 30 years of
experience in software design,development, and software project management.

¿Qué redes sociales pueden ayudarte a conseguir tus objetivos de negocio? ¿Cómo puede tu empresa sacarle partido a
Facebook, a Twitter o a Youtube? ¿Por dónde empezar? ¿Cómo medir los resultados? Las respuestas están en tus
manos. Sabrás cómo organizar tu plan de acción en redes sociales, cómo gestionar adecuadamente tu reputación online
y cómo medir tus progresos y resultados. Con un enfoque pragmático, te contaré cómo obtener el máximo rendimiento
de las redes sociales más importantes con 250 consejos, que podrás poner en marcha mientras lees. Tendrás una
visión en detalle de cada red y una visión global de cómo aplicarlas en un plan de social media y de cómo medirlas con
un Cuadro de mando. Tienes aquí un manual imprescindible para alumnos de community management y marketing
online, para los emprendedores que necesitan sacar partido de cada céntimo y de cada hora de trabajo invertida en la
promoción de sus proyectos en las redes sociales y para los directores de comunicación y marketing de las pymes que
quieren tomarse en serio sus oportunidades en Internet.
Your guide to investing for a more sustainable world Investing in one’s own future has always been a good financial
move. But what if you want to ensure that the companies you have a financial interest in are also helping to improve the
present and future of all of us—and of the planet? More than ever before, sustainable investors want to be confident that a
company’s Environmental (net zero emissions target), Social (response to the Covid-19 pandemic), and Governance (no
repeats of Enron and WorldCom) policies and actions are positively impacting the global outlook—and to identify ways
that their dollar can incentivize business leaders to do even better. The worldwide rise of an Environmental, Socially
Responsible, and Governance (ESG) approach to investing shows you’re not alone, and the $30+ trillion—and
growing—committed in this way says it’s already become a transformative global movement. ESG provides a framework
for evaluating companies that, unlike unrelated investment strategies, informs and guides sustainable investment. Even if
you’re a novice investor, ESG For Dummies will allow you to hit this new investing landscape running, providing you with
measurable ways to factor ESG into company performance, see how these are reflected in your investment return, and
show how you can monitor companies to ensure your money is being put to ethical use. You’ll also become familiar with
the big names to follow in the ESG world, how they’re already effecting positive change, and how you can help. Identify
the drivers for each category of ESG Define and measure material ESG factors for investing success Understand
principles for building a diversified sustainable portfolio Recognize material ESG factors effect on company performance
ESG investing introduces powerful tools to do real and lasting good: this book shows you how to use them to help make
everyone’s future, including your own, much more secure.
To support the broadening spectrum of project delivery approaches, PMI is offering A Guide to the Project Management
Body of Knowledge (PMBOK® Guide) – Sixth Edition as a bundle with its latest, the Agile Practice Guide. The PMBOK®
Guide – Sixth Edition now contains detailed information about agile; while the Agile Practice Guide, created in partnership
with Agile Alliance®, serves as a bridge to connect waterfall and agile. Together they are a powerful tool for project
managers. The PMBOK® Guide – Sixth Edition – PMI's flagship publication has been updated to reflect the latest good
practices in project management. New to the Sixth Edition, each knowledge area will contain a section entitled
Approaches for Agile, Iterative and Adaptive Environments, describing how these practices integrate in project settings. It
will also contain more emphasis on strategic and business knowledge—including discussion of project management
business documents—and information on the PMI Talent Triangle™ and the essential skills for success in today's market.
Agile Practice Guide has been developed as a resource to understand, evaluate, and use agile and hybrid agile
approaches. This practice guide provides guidance on when, where, and how to apply agile approaches and provides
practical tools for practitioners and organizations wanting to increase agility. This practice guide is aligned with other PMI
standards, including A Guide to the Project Management Body of Knowledge (PMBOK® Guide) – Sixth Edition, and was
developed as the result of collaboration between the Project Management Institute and the Agile Alliance.
Code collaboratively with GitHub Once you’ve learned the basics of coding the next step is to start sharing your
expertise, learning from other coding pros, or working as a collaborative member of development teams. GitHub is the goto community for facilitating coding collaboration, and GitHub For Dummies is the next step on your journey as a
developer. Written by a GitHub engineer, this book is packed with insight on how GitHub works and how you can use it to
become a more effective, efficient, and valuable member of any collaborative programming team. Store and share your
work online with GitHub Collaborate with others on your team or across the international coding community Embrace
open-source values and processes Establish yourself as a valuable member of the GitHub community From setting up
GitHub on your desktop and launching your first project to cloning repositories, finding useful apps on the marketplace,
and improving workflow, GitHub For Dummies covers the essentials the novice programmer needs to enhance
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collaboration and teamwork with this industry-standard tool.
Por voluntad propia o por casualidad, cada día hay más gente que se convierte en Community Manager de su marca o
su empresa. Este libro explica todo lo que necesitas saber para desempeñar esta nueva profesión con acierto y
seguridad: habilidades tecnológicas, gran capacidad de comunicación, actitud innovadora, personalidad extrovertida,
buena educación, planificación estratégica y pasión, mucha pasión. • Dónde se sitúa el community manager dentro de la
empresa — pues según el tipo de empresa, puede ser más conveniente que forme parte de Marketing, Comunicación o
que dependa del Director. • Qué se opina por ahí sobre tu empresa — elogios o críticas, a nivel local o global, mucha
gente ya tiene una opinión sobre tu empresa. ¿Es cierta su impresión o son visiones distorsionadas? ¡No puedes
quedarte de brazos cruzados, necesitas un community manager! • Una nueva oportunidad laboral — periodistas o
relaciones públicas, entre otras profesiones, necesitan aproximarse a estas nuevas facetas de su oficio. • Tú también
eres una marca — gestionar y promover tu imagen personal te puede facilitar una carrera profesional de éxito y ayudarte
a ganar una buena reputación.
El marketing actual no se parece al de hace unos años aunque la base es la misma. Si las empresas quieren seguir en
el mercado, han de estar dispuestas a conversar con los usuarios por medio de contenidos, redes sociales y
aplicaciones móviles que les ayuden a posicionar su marca y, como resultado, vender más. Este libro trata las
herramientas, estrategias y tácticas que cualquier empresa tiene a su alcance para aumentar las ventas en los canales
digitales. Luego de una breve introducción al marketing actual, la autora explica de manera sencilla, y con apoyo de
preguntas, plantillas y gráficos, los elementos del plan de marketing que permitirán a la empresa rentabilizar su
presencia en el mundo digital. Estudiantes de Mercadeo y Publicidad encontrarán aquí un útil texto complementario a
sus apuntes de clase. Además, empresas y emprendedores en busca de un plan de marketing digital dispondrán aquí
de un paso a paso para renovar sus estrategias y adaptarse a los nuevos tiempos del marketing.
This book is a comprehensive and practical guide to the core skills, activities, and behaviors that are required of product
managers in modern technology companies. Product management is one of the fastest growing and most sought-after
roles by job seekers and companies alike. The availability of trained and experienced talent can barely keep up with the
accelerating demand for new and improved technology products. People from nontechnical and technical backgrounds
alike are eager to master this exciting new role. The Influential Product Manager teaches product managers how to
behave at each stage of the product life cycle to achieve the best outcome for the customer. Product managers are under
pressure to drive spectacular results, often without wielding much direct power or authority. If you don't know how to
influence people at all levels of the organization, how will you create the best possible product? This comprehensive
entry-level textbook distills over twenty years of hard-won field experience and industry knowledge into lessons that will
empower new product managers to act like pros right out of the gate. With teaching experience both from UC Berkeley
and Lynda.com, the author boils down the most complex topics into principles that are easy to memorize and apply. This
book methodically documents the tools product managers everywhere use to align their teams with market needs and
organizational goals. From setting priorities to capturing requirements to navigating trade-offs, this book makes it easy.
Not only will your product succeed, you'll succeed, too, when you read the final chapter on advancing your career. Let
your product's success become your success!
Este libro NO explica como instalar un sitio web con Wordpress, Joomla, Magento, Prestashop, Woocommerce o crear
un sitio web escribiendo código. Este libro SI tiene una mirada integral de la puesta en funcionamiento de un negocio,
pero no solo de un sitio web que al fin y al cabo es un reflejo de una idea llevada a la acción, sino que abarca la
implementación de un negocio desde el momento cero, complementando el libro con un archivo Excel que sirve para
armar un primer panel de control, con presupuestos, ventas, punto de equilibrio y una hoja que es la base de este
ejemplar, donde ya con foco en internet, repasa todas las cuestiones que son importantes de evaluar para llevar
adelante un proyecto online. Una lectura completa debería permitir entender que temas dejar para más adelante y que
temas tratar con anticipación al inicio de un sitio web, debería poder ordenar lo importante de lo urgente. Una lectura por
temas debería ayudar a ordenar un sitio online o negocio que ya se encuentren en funcionamiento, para encarar
cuestiones secundarias que muchas veces se desconocen y hacen a la cuestión. Se procura que no falten enlaces
externos para ampliar cada tema, como también la elección de los títulos que sirvan como palabras claves para googlear
y ampliar información. Dado que este compendio de temas y de experiencia nace en formato digital, sería importante
recibir sus comentarios en las redes sociales, la finalidad es que esto sirva para encaminar un proyecto, que sea una
base de lectura que permita volver una y otra vez para sacar dudas o usar palabras claves para ir a la red de redes a
buscar más información. Si este libro le resulta útil, entonces el trabajo esta cumplido.
Everyone can impact the supply chain Supply Chain Management For Dummies helps you connect the dots between
things like purchasing, logistics, and operations to see how the big picture is affected by seemingly isolated inefficiencies.
Your business is a system, made of many moving parts that must synchronize to most efficiently meet the needs of your
customers—and your shareholders. Interruptions in one area ripple throughout the entire operation, disrupting the careful
coordination that makes businesses successful; that's where supply chain management (SCM) comes in. SCM means
different things to different people, and many different models exist to meet the needs of different industries. This book
focuses on the broadly-applicable Supply Chain Operations Reference (SCOR) Model: Plan, Source, Make, Deliver,
Return, and Enable, to describe the basic techniques and key concepts that keep businesses running smoothly. Whether
you're in sales, HR, or product development, the decisions you make every day can impact the supply chain. This book
shows you how to factor broader impact into your decision making process based on your place in the system. Improve
processes by determining your metrics Choose the right software and implement appropriate automation Evaluate and
mitigate risks at all steps in the supply chain Help your business function as a system to more effectively meet customer
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needs We tend to think of the supply chain as suppliers, logistics, and warehousing—but it's so much more than that.
Every single person in your organization, from the mailroom to the C-suite, can work to enhance or hinder the flow.
Supply Chain Management For Dummies shows you what you need to know to make sure your impact leads to positive
outcomes.
Survival Guide provides bank directors and bank executives with the tools required to navigate the unique challenges
faced by bank board members.Service as a bank director may have been considered an honor in the past - but times
have changed. Today, bank directors assume more personal liability and face greater regulatory requirements than other
board positions. Strong banks are the lifeblood of a healthy, growing community. When you serve as a bank director you
have an extraordinary opportunity to contribute to the economic health of your community by helping local businesses
grow and create jobs. Survival Guide provides you with a practical roadmap for making your job as a bank director more
effective and rewarding - from the day you join to the day you depart your bank board. Every board consists of unique
talents and personalities so Survival Guide is not a "cookbook". Your board and the bank's executive management team
need to determine your own "recipe" for success.
Maximize performance with better data Developing a successful workforce requires more than a gut check. Data can
help guide your decisions on everything from where to seat a team to optimizing production processes to engaging with
your employees in ways that ring true to them. People analytics is the study of your number one business asset—your
people—and this book shows you how to collect data, analyze that data, and then apply your findings to create a happier
and more engaged workforce. Start a people analytics project Work with qualitative data Collect data via communications
Find the right tools and approach for analyzing data If your organization is ready to better understand why high
performers leave, why one department has more personnel issues than another, and why employees violate, People
Analytics For Dummies makes it easier.
Your one-stop guide to becoming a product management prodigy Product management plays a pivotal role in
organizations. In fact, it's now considered the fourth most important title in corporate America—yet only a tiny fraction of
product managers have been trained for this vital position. If you're one of the hundreds of thousands of people who hold
this essential job—or simply aspire to break into a new role—Product Management For Dummies gives you the tools to
increase your skill level and manage products like a pro. From defining what product management is—and isn't—to
exploring the rising importance of product management in the corporate world, this friendly and accessible guide quickly
gets you up to speed on everything it takes to thrive in this growing field. It offers plain-English explanations of the
product life cycle, market research, competitive analysis, market and pricing strategy, product roadmaps, the people skills
it takes to effectively influence and negotiate, and so much more. Create a winning strategy for your product Gather and
analyze customer and market feedback Prioritize and convey requirements to engineering teams effectively Maximize
revenues and profitability Product managers are responsible for so much more than meets the eye—and this friendly,
authoritative guide lifts the curtain on what it takes to succeed.
"Learn to: navigate the music business to pursue a successful and sustainable career; follow a plan that builds your
success, one step at a time; create a brand that stands out to fans and industry professionals; understand music
publishing, contracts, copyrights, and licensing"--Cover.
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