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For undergraduate-level courses in Industrial and
Organizational Psychology, Business Psychology,
Personnel Psychology and Applied Psychology.
Psychology and Work Today provides an invaluable
foundation for anyone entering today's global
business and industrial world. This informative,
sophisticated, and entertaining text teaches students
about the nature of work in modern society. By
focusing on the practical and applied rather than the
scientific ideal, the authors demonstrate how
industrial-organizational psychology directly impacts
our lives as job applicants, trainees, employees,
managers, and consumers.
This Edited Volume "Consumer Behavior and
Marketing" is a collection of reviewed and relevant
research chapters, offering a comprehensive
overview of recent developments in the field of
psychology. The book comprises single chapters
authored by various researchers and edited by an
expert active in the research area. All chapters are
complete in itself but united under a common
research study topic. This publication aims at
providing a thorough overview of the latest research
efforts by international authors and open new
possible research paths for further novel
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developments.
The 'Review of Marketing Research' provides current
articles by leading researchers and academicians in
marketing, as well as material that is not only
theoretically rigorous but that also offers richer detail,
including literature reviews, empirical studies, and
suggestions for future theory development.
This book presents the proceedings of the 10th
Conference on Theory and Applications of Soft
Computing, Computing with Words and Perceptions,
ICSCCW 2019, held in Prague, Czech Republic, on
August 27–28, 2019. It includes contributions from
diverse areas of soft computing and computing with
words, such as uncertain computation, decisionmaking under imperfect information, neuro-fuzzy
approaches, deep learning, natural language
processing, and others. The topics of the papers
include theory and applications of soft computing,
information granulation, computing with words,
computing with perceptions, image processing with
soft computing, probabilistic reasoning, intelligent
control, machine learning, fuzzy logic in data
analytics and data mining, evolutionary computing,
chaotic systems, soft computing in business,
economics and finance, fuzzy logic and soft
computing in earth sciences, fuzzy logic and soft
computing in engineering, fuzzy logic and soft
computing in material sciences, soft computing in
medicine, biomedical engineering, and
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pharmaceutical sciences. Showcasing new ideas in
the field of theories of soft computing and computing
with words and their applications in economics,
business, industry, education, medicine, earth
sciences, and other fields, it promotes the
development and implementation of these
paradigms in various real-world contexts. This book
is a useful guide for academics, practitioners and
graduates.
This two-volume set LNCS 11588 and 11589
constitutes the refereed proceedings of the 6th
International Conference on Business, Government,
and Organizations, HCIBGO 2019, held in July 2019
as part of HCI International 2019 in Orlando, FL,
USA. HCII 2019 received a total of 5029
submissions, of which 1275 papers and 209 posters
were accepted for publication after a careful
reviewing process. The 63 papers presented in
these two volumes are organized in topical sections
named: Electronic, Mobile and Ubiquitous
Commerce, eBanking and Digital Money, Consumer
Behaviour, Business Information Systems,
Dashboards and Visualization, Social Media and Big
Data Analytics in B
Provides a short, clear and useful guide to
interpretation of renal biopsy specimens.
Handbook on the Temporal Dynamics of
Organizational Behavior is designed to help scholars
begin to address the temporal shortcomings in the
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extant organizational behavior literature. The
handbook provides conceptual and methodological
reasons to study organizational behavior from a
dynamic perspective and offers new conceptual and
theoretical insights on some of the most popular
organizational behavior topics. Unlike many other
handbooks, this one provides methodological and
analytical tools, including syntax and example data
files, to help researchers tackle dynamic research
questions effectively.
As the population of the world continues to surge
upwards, it is apparent that the global economy is
unable to meet the nutritional needs of such a large
populace. In an effort to circumvent a deepening
food crisis, it is pertinent to develop new
sustainability strategies and practices. Food
Science, Production, and Engineering in
Contemporary Economies features timely and
relevant information on food system sustainability
and production on a global scale. Highlighting best
practices, theoretical concepts, and emergent
research in the field, this book is a critical resource
for professionals, researchers, practitioners, and
academics interested in food science, food
economics, and sustainability practices.
Small and medium-sized enterprises (SMEs) dominate the
market in terms of sheer number of organisations; yet,
scholarly resource materials to assist in honing skills and
competencies have not kept pace. This well renowned
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textbook guides students through the complexities of
entrepreneurship from the unique perspective of marketing in
SME contexts, providing a clear grounding in the principles,
practices, strategies, challenges, and opportunities faced by
businesses today. SMEs now need to step up to the terrain of
mobile marketing and consumer-generated marketing and
utilise social media marketing tools. Similarly, the activities of
various stakeholders in SME businesses like start-up
accelerators, business incubators, and crowdfunding have
now gained more prominence in SME activities. This second
edition advances grounds covered in the earlier edition and
has been fully updated to reflect this new, dynamic business
landscape. Updates include: A consideration of social media
imperatives on SME marketing; Discussion of forms of capital
formation and deployment for marketing effectiveness,
including crowdfunding; Updated international case studies
drawn from diverse backgrounds; Hands-on practical
explorations based on real-life tasks to encourage deeper
understanding. This book is perfect for students studying
SMEs, Marketing and Enterprise at both advanced
undergraduate and postgraduate levels, as well as
professionals looking to obtain the required knowledge to
operate their businesses in this increasingly complex and
turbulent marketing environment.
Covers every key functional and theoretical area of sport
marketing, including marketing research, information
systems, consumer behavior, logistics, retail management,
sales management, e-commerce, promotions, advertising,
sponsorship, and international business.
Without arguing that behaviorist explanations are better than
those of cognitivism, Foxall (psychology, Cardiff U., Wales)
explores the contribution to consumer research of the
experimental analysis of behavior, in which the causation of
behavior is attributed to factors external to the individual.
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Cognitive explanations, which ascribe observed act
Winner of the prestigious William James Book Award and an
authority on irrational behavior, Stuart Vyse offers a unique
psychological perspective on the financial behavior of the
many Americans today who find they cannot make ends
meet, illuminating the causes of our wildly self-destructive
spending habits. Bringing together fascinating studies of
consumer behavior, he argues that the mountain of debt
burying so many of us is the inevitable byproduct of America's
turbo-charged economy and, in particular, of social and
technological trends that undermine our self-control. Going
Broke illuminates everything from the rise of the credit card,
to the increase in state lotteries and casino gambling, to the
expansion of new shopping opportunities provided by toll-free
numbers, home shopping networks, big-box stores, and the
Internet, revealing how vast changes in American society
over the last 30 years have greatly complicated our
relationship with money.
The modern economy is driven by technologies and
knowledge. Digital technologies can free, shift and multiply
choices, often intruding on the space of other industries, by
providing new ways of conducting business operations and
creating values for customers and companies. The topics
covered in this volume include software agents, multi-agent
systems, agent modelling, mobile and cloud computing, big
data analysis, business intelligence, artificial intelligence,
social systems, computer embedded systems and nature
inspired manufacturing, etc. that contribute to the modern
Digital Economy. This volume highlights new trends and
challenges in agent, new digital and knowledge economy
research and includes 28 papers classified in the following
specific topics: business process management, agent-based
modeling and simulation, anthropic-oriented computing,
learning paradigms, business informatics and gaming, digital
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economy, and advances in networked virtual enterprises.
Published papers were selected for presentation at the 10th
KES Conference on Agent and Multi-Agent Systems:
Technologies and Applications (KES-AMSTA 2016) held in
Puerto de la Cruz, Tenerife, Spain. Presented results would
be of theoretical and practical value to researchers and
industrial practitioners working in the fields of artificial
intelligence, collective computational intelligence, innovative
business models, new digital and knowledge economy and, in
particular, agent and multi-agent systems, technologies, tools
and applications.
The 10th Multidisciplinary Academic Conference in Prague
2017, Czech Republic (The 10th MAC 2017 in Prague)
Includes appendix, index
Marketing attempts to influence the way consumers behave.
These attempts have implications for the organizations
making the attempt, the consumers they are trying to
influence, and the society in which these attempts occur. We
are all consumers and we are all members of society, so
consumer behavior, and attempts to influence it, are critical to
all of us. This text is designed to provide an understanding of
consumer behavior. This understanding can make us better
consumer, better marketers, and better citizens. A primary
purpose of this text is to provide the student with a usable,
managerial understanding of consumer behavior.-Pref.

"This reference provides a review of the academic and
popular literature on the relationship between
communications and media studies, cinema, advertising,
public relations, religion, food tourism, art, sports,
technology, culture, marketing, and entertainment
practices"--Provided by publisher.
A trusted resource for Consumer Behaviour theory and
practice. Consumer Behaviour explores how the
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examination and application of consumer behaviour is
central to the planning, development, and
implementation of effective marketing strategies. In a
clear and logical fashion, the authors explain consumer
behaviour theory and practice, the use and importance of
consumer research, and how social and cultural factors
influence consumer decision making. The sixth edition of
this Australian text provides expanded coverage of
contemporary topics.
For years, technology has been the impetus for progress
in various processes, systems, and businesses; it shows
no sign of ceasing further development. The application
of technology-driven processes in promotionally-oriented
environments has become more and more common in
today’s business world. Computer-Mediated Marketing
Strategies: Social Media and Online Brand Communities
brings together marketing approaches and the
application of current technology, such as social
networking arenas, to show how this interaction creates
a successful competitive advantage. Focusing on
qualitative research, various technological tools, and
diverse Internet environments, this book is a necessary
reference source for academics, management
practitioners, students, and professionals interested in
the application of technology in promotionally-oriented
processes.
Consumer Behaviour: Buying, Having Being eBook.
This textbook provides students with an essential
introduction to the theoretical underpinnings and
practicalities of managing the marketing of events. In
order to market events effectively, it is vital to consider
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marketing of events from the organiser’s perspective
and to link it to that of the consumers attending events.
As such, this is the first book on the topic which reflects
the unique characteristics of marketing in the Events
industry by exploring both sides of the marketing coin –
the supply and the demand – in the specific context of
events. The book takes the reader from core marketing
mix principles to exploring the event marketing
landscape to consumer experience and involvement with
event marketing and finally strategies and tactics
employed to manage the marketing activities related to
events. The use of technology, importance of
sponsorship and PR are also considered. International
case studies are integrated throughout to show practical
realities of marketing and managing events and a range
of useful learning aids are incorporated to aid navigation
throughout the book, spur critical thinking and further
students’ knowledge. This accessible and
comprehensive account of Events Marketing and
Management is essential reading for all students and
future managers.
Social media platforms are powerful tools that can help
organizations to gather user preferences and build
profiles of consumers. These sites add value to business
activities, including market research, co-creation, new
product development, and brand and customer
management. Understanding and correctly incorporating
these tools into daily business operations is essential for
organizational success. Managing Social Media
Practices in the Digital Economy is an essential
reference source that facilitates an understanding of
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diverse social media tools and platforms and their impact
on society, business, and the economy and illustrates
how online communities can benefit the domains of
marketing, finance, and information technology.
Featuring research on topics such as mobile technology,
service quality, and consumer engagement, this book is
ideally designed for managers, managing directors,
executives, marketers, industry professionals, social
media analysts, academicians, researchers, and
students.
These proceedings represent the work of contributors to
the 10th European Conference on Innovation and
Entrepreneurship (ECIE 2015), hosted this year by The
University of Genoa, Italy on the 17-18 September 2015.
The Conference Chair is Prof Luca Beltrametti and the
Programme Co-chairs are Prof Renata Paola Dameri,
Prof. Roberto Garelli and Prof. Marina Resta, all from the
University of Genoa. ECIE continues to develop and
evolve. Now in its 10th year the key aim remains the
opportunity for participants to share ideas and meet the
people who hold them. The scope of papers will ensure
an interesting two days. The subjects covered illustrate
the wide range of topics that fall into this important and
growing area of research. The opening keynote
presentation is given by Marco Doria – Mayor of Genoa
on the topic of Innovation and entrepreneurship in
Genoa: past, present and future. A second keynote will
be given by Flavia Marzano from the National board for
innovation and Italian digital agenda on the topic of
Innovation: New visions not just new technologies. The
second day Keynote will be given by Roberto Santoro,
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President of the European Society of Concurrent
Engineering Network (ESoCE Net) on the topic of People
Olympics for healthy and active living: A people driven
social innovation platform. In addition to the main themes
of the conference there are a number of specialist mini
tracks on topics including Innovation and strategy,
Entrepreneurship education in action, The theory and
practice of collaboration in entrepreneurship and
Challenges for entrepreneurship and innovation n the
21st Century. With an initial submission of 275 abstracts,
after the double blind, peer review process there are 88
Academic research papers, 6 PhD research papers, 1
Masters Research paper, 4 work-in-progress papers and
1 Non-academic paper published in these Conference
Proceedings. These papers represent research from
Australia, Brazil, Bulgaria, Colombia, Croatia, Cyprus,
Czech Republic, Denmark, Egypt, Finland, , France,
Germany, Ghana, Greece, Hungary, India, Iran, Ireland,
Israel, Italy, Japan, Kazakhstan, , Kuwait, Lithuania,
Malaysia, Mexico, Netherlands, New Zealand, Nigeria,
Norway, Poland, Portugal, Romania, Romania, Russia,
Russian Federation, Saudi Arabia, South Africa, Spain,
Sweden, Thailand, Thailand, UK and USA
Consumer behaviour is more than buying things; it also
embraces the study of how having (or not having) things
affects our lives and how possessions influence the way
we feel about ourselves and each other - our state of
being. The 3rd edition of Consumer Behaviour is
presented in a contemporary framework based around
the buying, having and being model and in an
Australasian context. Students will be engaged and
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excited by the most current research, real-world
examples, global coverage, managerial applications and
ethical examples to cover all facets of consumer
behaviour. With new coverage of Personality and
incorporating real consumer data, Consumer Behaviour
is fresh, relevant and up-to-date. It provides students
with the best possible introduction to this fascinating
discipline.
The Encyclopedia of Personality and Individual
Differences (EPID) beschäftigt sich in vier Bänden mit
Gemeinsamkeiten und Unterschieden bei Individuen.
Jeder Band konzentriert sich auf einen wichtigen
Themenbereich bei der Untersuchung der
Persönlichkeitspsychologie und den Unterschieden von
Individuen. Der erste Band mit dem Titel Models and
Theories betrachtet die wichtigsten klassischen und
modernen Standpunkte, Perspektiven, Modelle und
theoretischen Ansätze im Studium der Persönlichkeit
und Unterschiede von Individuen. Der zweite Band,
Measurement and Assessment, untersucht die
wesentlichen klassischen und modernen
Beurteilungsmethoden und -techniken. Der dritte Band
mit dem Titel Personality Processes and Individual
Differences erläutert die traditionellen und aktuellen
Dimensionen, Konstrukte und Merkmale der
Studienrichtung. Im vierten Band werden drei
Hauptkategorien behandelt: klinische Zuarbeit,
angewandte Forschung und interkulturelle
Betrachtungen. Darüber hinaus werden Themen wie
Kultur und Identität, multikulturelle Identitäten,
interkulturelle Untersuchungen von Merkmalsstrukturen
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und Personalitätsprozesses u. v. m. behandelt. - Jeder
Band enthält rund 100 Einträge zu Personalität und
individuellen Unterschieden. Die Beiträge stammen von
international führenden Psychologen. - Beschäftigt sich
mit wichtigen klassischen und zeitgenössischen
Modellen und Theorien der Persönlichkeitspsychologie,
mit Mess- und Beurteilungsverfahren,
Personalitätsprozessen und Unterschieden bei
Individuen sowie mit Forschungsansätzen. - Bietet einen
umfassenden und ausführlichen Überblick über die
Persönlichkeitspsychologie. - The Encyclopedia of
Personality and Individual Differences ist ein wichtiges
Referenzwerk für Studenten der Psychologie und
Fachexperten, die sich mit der Untersuchung und
Erforschung von Persönlichkeit beschäftigen.
Consumer behaviour is one of the most explored topics
in tourism and hospitality marketing, interchangeably
denoted by the terms ‘traveller behaviour’, ‘tourist
behaviour’ or ‘guest behaviour’. Consumer behaviour
acts as an origin for every tourism and hospitality
marketing activity. It offers an understanding of why
people tend to choose certain products or services and
what sort of factors influence them in making their
decision. The decision process of buying tourism
products or services takes time, because they are mostly
intangible in nature due to which there are many risks
involved in their buying process. The Routledge
Handbook of Consumer Behaviour in Hospitality and
Tourism aims to explore and critically examine current
debates, critical reflections of contemporary ideas,
controversies and pertinent queries relating to the rapidly
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expanding discipline of consumer behaviour in hospitality
and tourism. The Handbook offers a platform for
dialogue across disciplinary and national boundaries and
areas of study through its diverse coverage. It is divided
into six parts: Part I offers an overview of consumer
behaviour; Part II focuses on the service quality
perspectives of consumer behaviour; Part III deliberates
on customer satisfaction and consumer behaviour
linkages; Part IV explores the re-patronage behaviour of
consumers; Part V addresses the vital issues concerning
online consumer behaviour; and Part VI elaborates upon
other emerging paradigms of consumer behaviour.
Although there is no dearth of empirical studies on
different viewpoints of consumer behaviour, there is a
scarcity of literature providing conceptual information.
The present Handbook is organised to offer a
comprehensive theoretical body of knowledge narrating
consumer behaviour, especially for hospitality and
tourism businesses and operations. It attempts to fill this
research gap by offering a 'globalised' volume
comprising chapters organised using both practical and
academic approaches. This Handbook is essential
reading for students, researchers and academics of
Hospitality as well as those of Tourism, Marketing,
International Business and Consumer Behaviour.
An extremely fluent and effective text designed to be a
complete resource for single semester modules, this new
edition has a unique combination of text, case studies.
The emphasis is on practicality and the text encourages
the student to engage with the debate itself and not just
the theory. Also available is a companion website with
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extra features to accompany the text, please take a look
by clicking below http://www.palgrave.com/business/brennan/
Sport Facility and Event Management provides readers
with a working knowledge of how to manage sport
facilities and how to plan, manage, implement, and
evaluate sport events. The text integrates timely
theoretical insights with real-world practicality and
application, affording readers a strong foundation in
facility and event management. The authors focus on a
broad range of facilities and events, from community
recreation facilities to large venues, reflecting the
diversity of the industry.
This volume presents selected articles from the 21st
Eurasia Business and Economics Society (EBES)
Conference, which was held in Budapest (Hungary) in
2017. The theoretical and empirical papers in this
volume cover various areas of business, economics, and
finance from a diverse range of regions. In particular, this
volume focuses on the latest trends in consumer
behavior, new questions in the development of
organizational strategy, and the interaction of financial
economics with industrial economics and policy.
This unique collection synthesizes insights and evidence
from innovators in consumer informatics and highlights
the technical, behavioral, social, and policy issues driving
digital health today and in the foreseeable future.
Consumer Informatics and Digital Health presents the
fundamentals of mobile health, reviews the evidence for
consumer technology as a driver of health behavior
change, and examines user experience and real-world
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technology design challenges and successes.
Additionally, it identifies key considerations for
successfully engaging consumers in their own care,
considers the ethics of using personal health information
in research, and outlines implications for health system
redesign. The editors’ integrative systems approach
heralds a future of technological advances tempered by
best practices drawn from today’s critical policy goals of
patient engagement, community health promotion, and
health equity. Here’s the inside view of consumer health
informatics and key digital fields that students and
professionals will find inspiring, informative, and thoughtprovoking. Included among the topics: • Healthcare
social media for consumer informatics • Understanding
usability, accessibility, and human-centered design
principles • Understanding the fundamentals of design
for motivation and behavior change • Digital tools for
parents: innovations in pediatric urgent care • Behavioral
medicine and informatics in the cancer community •
Content strategy: writing for health consumers on the
web • Open science and the future of data analytics •
Digital approaches to engage consumers in value-based
purchasing Consumer Informatics and Digital Health
takes an expansive view of the fields influencing
consumer informatics and offers practical case-based
guidance for a broad range of audiences, including
students, educators, researchers, journalists, and
policymakers interested in biomedical informatics, mobile
health, information science, and population health. It has
as much to offer readers in clinical fields such as
medicine, nursing, and psychology as it does to those
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engaged in digital pursuits.
In today’s increasingly connected business world, there
is new pressure for local brands to go global, and a need
for already global corporations to cater to new audiences
that were previously ignored. Islamic Perspectives on
Marketing and Consumer Behavior: Planning,
Implementation, and Control brings together the best
practices for entry and expansion of global brands into
Islamic countries. This book is an essential reference
source for professionals looking to incorporate the laws
and practices of Islam into the global presence of their
company and presents a cutting edge look at worldwide
retail for marketing researchers and academics.
The overall success of an organization is dependent on
how marketing is able to inform strategy and maintain an
operational focus on market needs. With an array of
examples and case studies from around the world,
Lancaster and Massingham offer an alternative to the
traditional American focused teaching materials currently
available. Topics covered include: consumer and
organizational buyer behaviour product and innovation
strategies direct marketing e-marketing Designed and
written for undergraduate, MBA and masters students in
marketing management classes, The Essentials of
Marketing Management builds on successful earlier
editions to provide a solid foundation to understanding
this core topic. An extensive companion website,
featuring a vast and rich array of supporting materials,
including extended cases and multiple choice questions
is available at:
http://cw.routledge.com/textbooks/9780415553476/
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This wide-ranging yet focused text provides an informative
introduction to consumer behavior supported by in-depth,
scientifically grounded coverage of key principles and
applications. CONSUMER BEHAVIOR, Second Edition,
devotes ample attention to classic consumer behavior topics,
including consumer information processing, consumer
decision making, persuasion, social media and the role of
culture and society on consumer behavior. In addition, this
innovative text explores important current topics and trends
relevant to modern consumer behavior, such as international
and ethical perspectives, an examination of contemporary
media, and a discussion of online tactics and branding
strategies. This versatile text strikes an ideal balance among
theoretical concepts, cutting-edge research findings, and
applied real-world examples that illustrate how successful
businesses apply consumer behavior to develop better
products and services, market them more effectively, and
achieve a sustainable competitive advantage. With its strong
consumer-focused, strategy-oriented approach, CONSUMER
BEHAVIOR, Second Edition, will serve you well in the
classroom and help you develop the knowledge and skills to
succeed in the dynamic world of modern business. Important
Notice: Media content referenced within the product
description or the product text may not be available in the
ebook version.
As marketing strategies remain an essential tool in the
success of an organization or business, the study of
consumer-centered behavior is valuable in the improvement
of these strategies. Cases on Consumer-Centric Marketing
Management presents a collection of case studies
highlighting the importance of customer loyalty, customer
satisfaction, and consumer behavior for marketing strategies.
This comprehensive collection provides fundamental research
for professionals and researchers in the fields of customer
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relations, marketing communication, consumer research, and
marketing analytics for insights into practical aspects of
marketing in any organization.
This book includes proceedings of the 15th International
Conference on Innovative Mobile and Internet Services in
Ubiquitous Computing (IMIS-2021), which took place in Asan,
Korea, on July 1-3, 2021. With the proliferation of wireless
technologies and electronic devices, there is a fast-growing
interest in Ubiquitous and Pervasive Computing (UPC). The
UPC enables to create a human-oriented computing
environment where computer chips are embedded in
everyday objects and interact with physical world. Through
UPC, people can get online even while moving around, thus,
having almost permanent access to their preferred services.
With a great potential to revolutionize our lives, UPC also
poses new research challenges. The aim of the book is to
provide the latest research findings, methods, development
techniques, challenges, and solutions from both theoretical
and practical perspectives related to UPC with an emphasis
on innovative, mobile, and Internet services.
Advanced Theory and Practice in Sport Marketing is the first
book to address this increasingly popular subject at an
advanced level. Where existing sport marketing texts restate
concepts learned at an introductory marketing level, this book
goes beyond, by expanding the knowledge of the student with
advanced marketing theory which is specifically related to the
crucial areas in sport marketing. Advanced Theory and
Practice in Sport Marketing is vital reading for any sport
marketing student wishing to progress their knowledge and
take their understanding of the industry to the next level.
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