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Consumer Education & Economics will empower students with consumer skills that will pay dividends for life!
Handbook of U.S. Consumer Economics presents a deep understanding on key, current topics and a primer on the landscape of
contemporary research on the U.S. consumer. This volume reveals new insights into household decision-making on consumption
and saving, borrowing and investing, portfolio allocation, demand of professional advice, and retirement choices. Nearly 70% of
U.S. gross domestic product is devoted to consumption, making an understanding of the consumer a first order issue in
macroeconomics. After all, understanding how households played an important role in the boom and bust cycle that led to the
financial crisis and recent great recession is a key metric. Introduces household finance by examining consumption and borrowing
choices Tackles macro-problems by observing new, original micro-data Looks into the future of consumer spending by using data,
not questionnaires
The Student Activity Manual includes Study Guides and application activities that reinforce content as they invite interest and
participation.
The purpose of the present study was to investigate consumer knowledge and attitudes toward consumer education of college
students in secondary teacher education preparatory programs in Korea. Specifically, this study was aimed to 1) measure the
degree of consumer knowledge of college students in secondary teacher education preparatory programs, 2) assess the
influences of socio-demographic variables such as academic level, academic major, sex, total family income, urban/rural
background, and previous coursework in consumer economics on consumer knowledge, 3) evaluate attitudes of college students
in secondary teacher education preparatory programs in Korea toward consumer education, 4) assess the influences of sociodemographic variables on attitudes toward consumer education, 5) examine the relationship between the degree of total consumer
knowledge and attitudes toward consumer education when other socio-demographic variables are controlled. The sample was 388
freshmen and seniors in secondary teacher education preparatory programs, with majors in home economics, social studies, and
business education, in the five randomly selected colleges in Korea. They were tested during May, 1991. The mean score for
consumer knowledge was 30.18 which represented 75.4 percent correct. The relationships between consumer knowledge and
selected socio-demographic variables were investigated using a one-way ANOVA. The results were as follow: 1) The degree of
total consumer knowledge differed significantly by academic level, 2) The degree of total consumer knowledge and knowledge of
the subarea of economic principles, consumer advocacy and buying practices differed significantly by academic major, 3) Only the
degree of knowledge of the sub-area of buying practices differed significantly by sex, 4) There was no significant difference in the
degree of total consumer knowledge and any sub-areas of consumer knowledge by total family income, 5) The degree of total
consumer knowledge and knowledge of the sub-area of economic principles differed significantly by urban/rural background, 6)
There was no significant difference in the degree of total consumer knowledge and any sub-areas of consumer knowledge by
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previous coursework in consumer economics. The mean score of attitudes toward consumer education was 2.94 on a scale of 1 to
4. The relationships of attitudes toward consumer education and socio-demographic variables were examined using a one-way
ANOVA. Attitudes toward consumer education differed significantly only by previous coursework in consumer economics. To
examine the relationship between the degree of total consumer knowledge and attitudes toward consumer education when other
socio-demographic variables are controlled, a stepwise multiple regression anaysis was used. There was a significant positive
relationship between consumer knowledge and attitudes toward consumer education. The results indicated that students majoring
in home economics, female students, students who have taken consumer economics coursework, and students who have a higher
degree of consumer knowledge have more favorable attitudes toward consumer education.
Consumer fi nancial literacy education often appears as a helpful, commonsense solution to neoliberalism and the individualization
of responsibility for economic risk. However, in Financial Literacy Education: Neoliberalism, the Consumer and the Citizen this
particular literacy is argued to be both ineffective and unjust. Socially created poverty, unemployment and economic insecurity
require more than individual consumer solutions; they require collective responses by engaged, critical citizens. Utilizing concepts
from Marx, Foucault, Bourdieu and Baudrillard this book challenges those who claim that 'there is no alternative' to neoliberal
insecurity and reduce education to a consumerist training of entrepreneurial consumer-citizens who can continually invest in
themselves and the market. Through an analysis of consumer fi nancial literacy education's present and historical supports, as
well as its likely effects, this book argues that the choice before us is not fi nancial illiteracy or fi nancial literacy. Rather, the choice
is between subjugation to the requirements of perpetual competition or overcoming alienation, insecurity and exploitation, aims the
critical fi nancial literacy education outlined at the end of this book supports. This book will appeal to those interested in
understanding the conditions of our freedom in an increasingly fi nancialized world - critical educators, philosophers and
sociologists of education and fi nancial literacy researchers.
Consumer financial literacy education often appears as a helpful, commonsense solution to neoliberalism and the individualization
of responsibility for economic risk. However, in Financial Literacy Education: Neoliberalism, the Consumer and the Citizen this
particular literacy is argued to be both ineffective and unjust. Socially created poverty, unemployment and economic insecurity
require more than individual consumer solutions; they require collective responses by engaged, critical citizens. Utilizing concepts
from Marx, Foucault, Bourdieu and Baudrillard this book challenges those who claim that ‘there is no alternative’ to neoliberal
insecurity and reduce education to a consumerist training of entrepreneurial consumer-citizens who can continually invest in
themselves and the market. Through an analysis of consumer fi nancial literacy education’s present and historical supports, as
well as its likely effects, this book argues that the choice before us is not fi nancial illiteracy or fi nancial literacy. Rather, the choice
is between subjugation to the requirements of perpetual competition or overcoming alienation, insecurity and exploitation, aims the
critical fi nancial literacy education outlined at the end of this book supports. This book will appeal to those interested in
understanding the conditions of our freedom in an increasingly fi nancialized world – critical educators, philosophers and
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sociologists of education and fi nancial literacy researchers.
PRINCIPLES OF BUSINESS, Eighth Edition, provides complete instruction in business concepts and skills students need in
today's competitive environment. This market-leading introductory business text offers extensive coverage in major business
concepts, such as finance, marketing, operations, and management. Students gain valuable information and skills for the
workplace, as well as preparation for success in competitive events, such as DECA, FBLA, and BPA. Important Notice: Media
content referenced within the product description or the product text may not be available in the ebook version.
Glencoe has provided you with a complete program to help your students understand our economy, manage family and personal
finances, and make well-informed purchasing decisions. It's extensively revised to meet the needs of today's teachers and
students.
From identity theft to product recalls, from what we once thought of as unshakeable institutions to increasing concerns about
sustainability, consumer issues are an integral part of modern life. This fully updated third edition of Consumer Economics offers
students an accessible and thorough guide to the concerns surrounding the modern consumer and brings to light the
repercussions of making uninformed decisions in today’s economy. This definitive textbook introduces students to these potential
issues and covers other key topics including consumer behavior, personal finance, legal rights and responsibilities, as well as
marketing and advertising. Combining theory and practice, students are introduced to both the fundamentals of consumer
economics and how to become better-informed consumers themselves. Highlights in this new edition include: New Critical
Thinking Projects feature to encourage students to develop their critical thinking skills through analysing consumer issues.
Expanded coverage of social media and the impact of social influence on consumers. Revised Consumer Alerts: practical advice
and guidance for students to make smart consumer decisions. A new Companion Website with a range of presentation materials
and exercises related to each chapter. Fully updated throughout, this textbook is suitable for students studying consumer sciences
– what works, what doesn’t, and how consumers are changing.
"This book contains reproducible tests designed to evaluate students' mastery of the contents in Consumer education and
economics"--Page v.
EDUCATION FOR CONSUMERS, 3rd Edition brings economic, consumer, and personal finance topics to life. Exciting changes to
this edition include a bright new design and updated information on important changes in technology, banking, and taxes.
Organized into several class-length lessons, each chapter contains several features to capture and maintain student interest, such
as Consumer Alert, What in the World?, Vote Your Wallet, Buy the Number$, Consumer in Action!, Guess What?, Math of Money,
Cyber Consumer, Primary Sources, and Communicate. Journal activities, located at the beginning and end of each chapter,
connect the theme of each chapter and reinforce communication skills. The Life Span Plan Project links all aspects of personal
finance to the student’s life in a capstone project, using icons throughout each chapter to encourage students to think about how
each topic relates to their own “Life Span Plan.”
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A textbook for the upper grades, introducing money management, credit, kinds of insurance, the evaluation of sales and
advertising practices, and other ways for students to become informed consumers.
Consumer Education & Economics is a comprehensive consumer education program covering three broad areas: understanding
our economy, managing family and personal finances, and making well-informed purchasing decisions. The up-to-date content
includes credit, identity theft, new investment options, estate planning, using financial software, consumer ethics, and choosing
child and adult care services. Updated content is particularly time sensitive, with many recent developments being addressed: new
consumer laws, changes in our health care system, and the rapid growth of Internet resources. Skill development in critical
thinking, decision-making, and resources management is emphasized. Colorful charts and graphs summarize information in easyto-grasp, visually interesting ways.
Understanding Education and Economics explores the multiple ways in which the field of education and schooling has become
closely aligned with economic imperatives and interests, and the impact of this on learning and teaching. In particular, the
increasing influence of economic arguments, economic ideologies and government involvement in education have made apparent
that there is a need to reflect and talk about economic influences and trends in education. Drawing on the expertise of
educationalists around the world, the book articulates key debates and theoretical perspectives which can give both students and
staff across several courses within the study of education a framework for discussing and analysing how economics defines and
shapes the nature and purposes of education. The chapters offer discussions and reflections on key issues, including: the
historical developments that led to the creation of a formal education system in England and Wales; the ways in which
neoliberalism underpins education, including the coercion of education to serve economic needs; the economics of the university
as an institution. Addressing philosophical, sociological, historical, psychological and social issues in education and encouraging
readers to pose questions about the nature of education, this book is a valuable resource for students and staff alike and will allow
them to broaden perspectives on what education could be for, and what it should be for.
From artificial intelligence to identity theft, from what we once thought of as unshakeable institutions to increasing concerns about
privacy and sustainability, consumer issues are an integral part of daily life. This updated fourth edition of Consumer Economics
offers students an accessible and thorough guide to the concerns surrounding the modern consumer and brings to light the
repercussions of making uninformed decisions in today’s global economy. This definitive textbook introduces students to these
potential issues and covers other key topics including consumer behavior, the history of the consumer movement, personal
finance, legal rights and responsibilities, and marketing and advertising. Combining theory and practice, students are introduced to
both the fundamentals of consumer economics and how to become better-informed consumers themselves. Highlights in this new
edition include the following: New case studies and critical thinking projects to encourage students to develop their critical thinking
skills through analyzing consumer issues. Expanded coverage of social media and the impact of social influence on consumers.
Revised consumer alerts: practical advice and guidance to help students make smart consumer decisions. A companion website
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with PowerPoint slides for each chapter. Fully updated, this textbook is suitable for students studying consumer sciences—what
works, what does not, and how consumers are changing.
Education in consumer affairs has become increasingly important in recent years with the growth of consumer societies in many
parts of the world. This practical handbook is a guide to teachers on the various aspects of the field; it looks at the consumer world
in its political, social and economic context, describing how teachers have approached some of the subjects discussed in the book
in class. Although based on the UK experience, it contains many references to global consumerism.
The objective of this book is to prompt a re-examination of financial literacy, its social foundations, and its relationship to
citizenship education. The collection includes topics that concern indigenous people’s perspectives, critical race theory, and
transdisciplinary perspectives, which invite a dialogue about the ideologies that drive traditional and critical perspectives. This
volume offers readers opportunities to learn about different views of financial literacy from a variety of sociological, historical and
cultural perspectives. The reader may perceive financial literacy as representing a multifaceted concept best interpreted through a
non-segregated lens. The volume includes chapters that describe groundings for revising standards, provide innovative teaching
concepts, and offer unique sociological and historical perspectives. This book contains 13 chapters, with each one speaking to a
distinctive topic that, taken as a whole, offers a well-rounded vision of financial literacy to benefit social education, its research,
and teaching. Each chapter provides a response from an alternative view, and the reader can also access an eResource featuring
the authors’ rejoinders. It therefore offers contrasting visions about the nature and purpose of financial education. These dissimilar
perspectives offer an opportunity for examining different social ideologies that may guide approaches to financial literacy and
citizenship, along with the philosophies and principles that shape them. The principles that teach and inform about financial literacy
defines the premises for base personal and community responsibility. The work invites researchers and practitioners to reconsider
financial literacy/financial education and its social foundations. The book will appeal to a range of students, academics and
researchers across a number of disciplines, including economics, personal finance/personal economics, business ethics,
citizenship, moral education, consumer education, and spiritual education.
This essential guide for curriculum developers, administrators, teachers, and education and economics professors, the standards
were developed to provide a framework and benchmarks for the teaching of economics to our nation's children.
A study guide for "Survival Economics," a series of 15 20-minute television programs designed to teach the principles of individual
financial planning (often called "consumer education") and to foster understanding of the economic system.
ECONOMIC EDUCATION FOR CONSUMERS, 4E brings economic, consumer, and personal finance topics to life. Exciting
changes to this edition include a bright, new design and updated information on important changes in technology, banking, and
taxes. Organized into several class-length lessons, each chapter contains several features to capture and maintain student
interest, such as Consumer Alert, Vote Your Wallet, Inside the Numbers, Math of Money, What in the World?, and NetBookmark.
Important Notice: Media content referenced within the product description or the product text may not be available in the ebook
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version.
This handbook contains model lessons on consumer education for use with intermediate, junior high, and high school students.
The handbook was developed as a result of a grant which the Social Science Education Consortium received to conduct three
consumer education workshops for approximately 100 Colorado teachers and school administrators. Many of the lessons
described in the handbook were used and evaluated by participants in these workshops. The learning activities are self-contained
and can be used in social studies, business, home economics, language arts, business, math, and science courses. The activities
are organized according to the nine consumer economics categories identified by the U.S. Office of Education: basic economics of
the marketplace; legal rights, redress, and consumer law; financial management and credit; energy consumption and
conservation; major purchases; special problems (e.g. advertising, public safety); federal assistance and services; consumer
representation; and government regulatory processes. The activities are many and varied. For example, in an activity on energy
use, students take home worksheets on which they record the numbers and kinds of electrical appliances their families have.
When students return to class with their completed worksheets, the teacher selects a dozen commonly used appliances and asks
students to suggest what they might do or use if each one were not available. As an extension activity students are asked to
identify one appliance that he or she uses every day and refrain from using it for one week. They then write and share brief reports
about how difficult or easy it was to do without their favorite appliances and what they did or used instead. Other activities include
a candy/gum buying simulation, role playing a small claims court case, analyzing their own spending habits, preparing personal
budgets, recycling an empty container, and comparing prices of items in different stores. (Author/RM)
For advanced courses in economic analysis, this book presents the economic theory of consumer behavior, focusing on the
applications of the theory to welfare economies and econometric analysis.
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