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This text addresses the core issues and concerns of intercultural communication by integrating three different
perspectives: the social psychological, the interpretive, and the critical. The dialectical framework, integrated throughout
the book, is used as a lens to examine the relationship of these research traditions.
Corporate Responsibility offers a concise and comprehensive introduction to the functional area of corporate
responsibility. Readers will learn how corporate responsibility is good for business and how leaders balance their
organization’s needs with responsibilities to key constituencies in society. Author Paul A. Argenti engages students with
new and compelling cases by focusing on the social, reputational, or environmental consequences of corporate activities.
Students will learn how to make difficult choices, promote responsible behavior within their organizations, and understand
the role personal values play in developing effective leadership skills.
A bold addition to existing literature, this book provides an excellent overview of corporate communication. Taking an
interdisciplinary approach, it offers readers the in-depth analysis required to truly understand corporate communication,
corporate strategy and corporate affairs as well as the relevant public relations issues. With a refreshing new approach to
this topic, the authors challenge reductionist views of corporate communication, providing persuasive evidence for the
idea that without an organizational communication strategy, there is no corporate strategy. Written by an impressive list
of international authorities, the text is well illustrated with contemporary case studies, drawing out the most pertinent bestpractice outcomes of theoretically based applications. Its four sections cover: national communication international
communication image, identity and reputation management the future for corporate communication theory and practice.
This is an essential one-stop reference for all academics, practitioners and students seeking to understand corporate
communication and public relations.
The Third Edition of this market-leading text has been updated and expanded with contemporary case material and more
detailed coverage of the main topics and trends in corporate communication. New to the Third Edition: - New chapters on
strategic planning and campaign management, research and measurement and CSR and community relations - Greatly
expanded coverage of key areas: internal communication, leadership and change Communication, issues management,
crisis communication and corporate branding - Other topics to receive new coverage include: public affairs, social media,
internal branding and issues of globalization. - New and up-to-date international case studies, including new full-length
case studies and vignettes included throughout the chapters. - Further reading and new questions-for-reflection will
provide the reader with a means to challenge and further their understanding of each of the topics in the book. - Online
teaching material for lecturers and students including: instructors manual, PowerPoint slides and new international case
studies of varied length, SAGE Online journal readings, videos, online glossary and web links Praise for the Second
Edition: "This is a must-have reference book for Chief Executives, Finance Directors, Corporate Communicators and Nonexecutive Directors in this "involve me" era of stakeholder engagement and corporate communications. How I wish I had
had this book on my desk as a Chief Reputation Officer!" - Mary Jo Jacobi, Former Chief Reputation Officer of HSBC
Holdings, Lehman Brothers and Royal Dutch Shell 'This is a comprehensive and scholarly analysis of corporate
communications. It will offer students and practitioners alike a considerable aid to study and understanding which will
stand the test of time in a fast changing business' - Ian Wright, Corporate Relations Director, Diageo
Responsible For Reliability? Look No Further! Finally, a working tool that delivers expert guidance on all aspects of
product reliability. W. Grant Ireson and Clyde F Coombs, Jr.'s new Second Edition of Handbook of Reliability Engineering
and Management gives you the specific engineering, management, and mathematics data you need to design and
manufacture more reliable electronic and mechanical devices as well as complete systems. You'll find proven industry
practices for defining and achieving reliability goals--real how-to information, not theoretical generalities. You also get
new methods for determining overall product reliability. . .the latest design techniques for extending a product's life cycle.
. .tested strategies for incorporating reliability into new product development. . .and more.
The chief communication officer at a Fortune 500 multinational corporation today faces the challenges of a rapidly
changing global economy, a revolution in communications channels fueled by the Internet, and a substantially
transformed understanding of what a 21st-century corporation stands for. This book provides an accessible framework
for describing these forces and the specific communication challenges that they have thrown at the global corporation.
The text reviews the evolution of society's response to the development of the modern company and the corporate
communication practices that grew up in response to it, as well as examining the impact of globalization, Web 2.0 and the
networked enterprise on current corporate relationships with key stakeholders such as customers, employees,
shareholders, communities and regulators. In examining these forces and how they are interwoven, the authors offer
insights and strategies for deploying effective communication as a strategic business asset in today's global economy.
Designed for the advanced student of corporate communication, the book contains updated guidelines for the
management of investor relations, community relations and other corporate relationships in the age of social media.
Specific recommendations for how to organize and execute effective communication for the contemporary practioner
working in the communication field are also provided. "Goodman and Hirsch's book is essential reading for corporate
communications executives. Insightful and practical, it will help them become better counselors to their CEOs, better
partners with their C-suite colleagues, and better leaders of their own organizations." Dick Martin, Executive Vice
President, AT&T (retired); Author, Secrets of the Marketing Masters "In situating corporate communication issues and
practices within the context of globalization, rapid technological change, and the networked organization, Goodman and
Hirsch offer readers a compelling and necessary discussion of the forces influencing corporate communication, and they
utilize a host of contemporary examples to do so. This book is a must read for researchers and practitioners interested in
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business, corporate communication, corporate social responsibility (CSR), and environment society governance (ESG)
on the global stage. Goodman and Hirsch encourage us all to think carefully about what effective corporate
communication should look like in the 21st century." Stacey L. Connaughton, Associate Professor, Department of
Communication, Purdue University "In today's global environment, there is no function within a major corporation more
important than what is commonly called corporate communication. This new book, Corporate Communication: Strategic
Adaptation for Global Practice, written by Goodman and Hirsch, supports that conclusion with comprehensive and
convincing evidence. Large companies cannot succeed today without successfully managing relationships with their key
constituencies in the context of what is desired by those constituencies. Previously, only the CEO him or herself has
been in a position to view all of those audiences with a balanced view of what is ethical and correct behavior. The fully
developed corporate communication function of today has evolved to work side by side with the CEO and Boards of
Directors. The function not only influences what and how a company speaks, but also how it acts. The Goodman/Hirsch
book makes that case more strongly than any text written in the past. It should be must reading for not only the
professional communicator but for all CEOs and Boards of Directors to see the unique and priceless value the corporate
communication function can bring to the corporate table today." James E. Murphy, Retired Chief Marketing and
Communications Officer of Accenture; Chairman & CEO of Murphy & Co. "Goodman and Hirsch capture not only the
theory and organization of corporate communication, but its true heart and soul, even as they show you how to ground
this practice in a wholly changed and changing world." Raymond C. Jordan, Corporate Vice President Public Affairs &
Corporate Communications, Johnson & Johnson
The Fast Forward MBA Pocket Reference Second Edition -more comprehensive and convenient than ever! When the
success of your business hangs in the balance, you needreliable, authoritative information immediately. You need
aresource that covers all the corporate bases-communications,management, economics, strategy, accounting, finance,
marketing,and more. You need The Fast Forward MBA Pocket Reference,Second Edition. Packed with information
designed to serveall your business needs, this handy, highly readable book is theultimate companion for those moments
when you need to put yourfinger on the right advice at the right time-now. This updated and revised Second Edition
offersclear, concise coverage of the complete range of essential businesstopics in a handy format. You'll find all the latest
cutting-edgeideas, including new developments in technology, strategy, andbranding, as well as key terms, tools, and
topics in short, livelyentries that give you all the information you need. The Portable MBA The Fast Forward MBA-- the
compact business companion you'll useevery day! Keep up with the newest ideas in business Brush up on the basics
you can't do without Find direct, practical answers to complicated problems
Go beyond theory and start to master the essential communication skills and techniques you’ll need throughout all areas
of nursing practice. Communication in Nursing, 7th Edition uses a personal and empathetic approach, along with unique
artistic features, to help you develop a deeper understanding of the importance of communication. Comprehensive, stepby-step guidelines teach you how to establish patient relationships, and new QSEN-specific exercises help you learn to
connect more effectively with patients, co-workers, and managers for better clinical outcomes. Real-life clinical scenarios,
chapter exercises, and a new writing tutorial also offer endless opportunities to hone your skills. Moments of Connection
boxes highlight the outcomes and benefits of successful communication. Wit & Wisdom boxes provide a humorous,
personal approach to communication theory and application. Reflections On... boxes give you a specific task to help you
integrate chapter material into the broader scope of nursing practice. Exercises throughout the book help you master
chapter techniques and strengthen your communication skills. QSEN-specific exercises developed by a leading expert
highlight how safety and improved care can result from better communication. UNIQUE! Online writing tutorial on Evolve
helps you review and improve your technical writing skills. Case studies on Evolve give you practice using proper
communication skills in a variety of real-life case scenarios. The latest information on compassion fatigue, language use,
client preconceived ideas about health care, transcultural issues, technology, and the demands of electronic medical
record systems provide you with the most up-to-date and relevant information needed to excel in today’s nursing field.
Publisher's Note: Products purchased from Third Party sellers are not guaranteed by the publisher for quality,
authenticity, or access to any online entitlements included with the product. The new Must Know series is like a lightning
bolt to the brain Developing a good grasp of Spanish doesn’t have to be a frustrating experience. This book offers a
unique approach to self-study that makes it easier to build new Spanish skills. Every school subject has must know ideas,
or essential concepts, that lie behind it. This book will use that fact to help you learn in a unique way. Most study guides
start a chapter with a set of goals, often leaving the starting point unclear. In Must Know High School Basic Spanish,
however, each chapter will immediately introduce you to the must know idea, or ideas, that lie behind the new Spanish
topic. As you learn these must know ideas, the book will show you how to apply that knowledge to speaking, reading, and
writing Spanish. Focused on the essential concepts of Spanish, this accessible guide will help you develop a solid
understanding of the subject quickly and painlessly. Clear explanations are accompanied by numerous examples and
followed with more challenging aspects of Spanish. Practical exercises close each chapter and will instill you with
confidence in your growing Spanish skills. Must Know High School Basic Spanish features: •Each chapter begins with
the must know ideas behind the new topic•Extensive examples illustrate these must know ideas•Students learn how to
apply this new knowledge to speaking, reading, and writing Spanish•250 practical review questions instill confidence•IRL
(In Real Life) sidebars present real-life examples of the subject at work in culture, science, and history•Special BTW (By
the Way) sidebars provide study tips, exceptions to the rule, and issues students should pay extra attention to•Bonus
app includes 100 flashcards to reinforce what students have learned
Media Ethics: Cases and Moral Reasoning, Ninth Edition challenges students to think analytically about ethical situations
in mass communication by using original case studies and commentaries about real-life media experiences. This marketPage 2/6
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leading text facilitates and enhances students' ethical awareness by providing a comprehensive introduction to the
theoretical principles of ethical philosophies. Media Ethics introduces the Potter Box (which uses four dimensions of
moral analysis: definitions, values, principles and loyalties) to provide a framework for exploring the important steps in
moral reasoning and analyzing the cases that follow. Focusing on a wide spectrum of ethical issues facing media
practitioners, the cases in this new Ninth Edition include the most recent issues in journalism, broadcasting, advertising,
public relations and entertainment.
Marketing attempts to influence the way consumers behave. These attempts have implications for the organizations
making the attempt, the consumers they are trying to influence, and the society in which these attempts occur. We are all
consumers and we are all members of society, so consumer behavior, and attempts to influence it, are critical to all of us.
This text is designed to provide an understanding of consumer behavior. This understanding can make us better
consumer, better marketers, and better citizens. A primary purpose of this text is to provide the student with a usable,
managerial understanding of consumer behavior.-Pref.
Featuring real-world examples and case studies from leading organizations such as SONY, Coke, GE and Martha
Stewart, this book tackles key topics, including: how to leverage the organization's image; how to get your message to
shareholders; and how to manage the media.
Corporate branding and communication is big business. Companies throughout the world invest millions in strategies
which aim to reinvent their profile in subtle yet important ways. The investment must be working, but what is it being
spent on, and how do these rebranding exercises work? Including contributions from academics and practitioners, this
important collection unravels the complexities of this growing field of study. The text is split into three coherent sections,
focusing in turn on identity, communication and reputation. Case studies are used throughout the book to illustrate
important issues, such as the basic principles of visual communication, the importance of reaching both internal and
external stakeholders, and the challenges faced by companies working in multi-cultural environments. This book brings
clarity and new theoretical insights to an important aspect of modern business. It is an invaluable companion for all
students, researchers and practitioners with an interest in marketing, communications and international business.
Tu mundo immerses the Intro Spanish student in a culturally rich world full of opportunities to discover and explore the
powerful connections between themselves and the people and cultures of the Spanish-speaking world. Students dive in
to intensive communicative practice, building confidence in their ability to interact in a meaningful way in Spanish with
access to a wealth of tools to support and guide their progress, including video chat, interactive online scenarios, and an
adaptive diagnostic program. In addition, students are able to create their own sense of community, resulting in a unique
individual experience that will evolve organically with each student, sparking their natural curiosity about their world. Tu
mundo employs a communicative methodology that focuses on developing all four skills, supported by the best digital
learning platform available today: Connect Spanish. Because Tu mundo was designed with today’s students in mind,
students are more readily engaged with the content, thanks to their avid use of web-based tools, their innate interest the
cultures of other countries, and their preference for visual presentations and quick access to information. Tu mundo
reflects the world in which our students live; where online learning, social networking, texting, instant messaging, mobile
devices, tablets, online gaming, and virtual scenarios are an integral part of daily life. What are the pillars of Tu mundo?
Our extensive and ongoing research in the Intro Spanish course has led to the creation of Tu mundo, with a strong
emphasis on the 5 C’s: Communication, Culture, Connections, Comparisons, and Communities. Tu mundo delivers
content in a variety of ways in order to ensure consistent course outcomes across all course formats. 1.Improved
communication performance & skills: By jumping directly into communicative practice at the beginning of every chapter,
students are encouraged to immerse themselves in the experience of active learning, whether in a face-to-face or online
classroom. Grammar is presented at the end of each chapter, allowing students to study at home and work through the
exercises in Connect Spanish for automatic feedback, coming to class ready to engage in discussion. This emphasis on
communication in the classroom makes Tu mundo the most effective communicative program on the market. No other
program commits to this methodology like Tu mundo. 2.Creating consistent learning outcomes: Tu mundo offers a
powerful adaptive learning system called LearnSmart that allows students to identify grammatical structures and
vocabulary words not yet mastered and to receive an individualized study program for mastering them. Students of all
experience levels will benefit from using LearnSmart, which includes built-in reporting and a competitive scoreboard.
Connect Spanish Voice Board and Blackboard Instant Messenger (BbIM), both powered by Wimba, ensure that students
are getting ample practice time no matter where their classes take place. 3. Building community and connections
between students: Creating a sense of community in the face-to-face or virtual classroom is a huge part of language
learning and something that Tu mundo does implicitly. Whether students collaborate in a physical classroom or in
Connect Spanish, they are provided with opportunities to engage in meaningful conversations and collaborative taskbased activities. The Amigos sin fronteras, a cast of young Hispanic students that share common interests, are featured
throughout the entire program and showcased in the Así somos video segments. Through the Amigos sin fronteras,
students are exposed to a friendly model on how to apply what they are learning to another friendly group of students, i.e.
their own class. In addition, Tu mundo presents an interactive online environment that applies engaging content and taskbased scenarios that enable you to practicing your language skills in a fun, immersive way. Thus, students can practice
Spanish in a context that is not only fun but extremely motivating. 4.More Culture and Comparisons coverage: Culture is
so often left behind—so Tu mundo offers it throughout the program. Each chapter features a country of focus which
doubles as the home country of one of the fifteen amigos. Along with in-chapter cultural sections, every chapter of Tu
mundo features a second video segment called Mi país (within Connect), narrated by the amigos themselves, as they
share information about their native countries. This window into the lives of the amigos provides a point of comparison for
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you to describe your own life. The Mundo interactivo scenarios represent a variety of cultural contexts in which you can
interact with language and culture in a way that is meaningful to you. *Connect Spanish, including but not limited to the
workbook/lab manual, LearnSmart, the video program, and chat tools, is sold separately and does not come
automatically with the purchase of the textbook.
Strategic Corporate Communication is an updated adaptation of Argenti s best work for the Indian market. Replete with
new cases and examples from Indian industry, it covers all aspects of communication and its development in India. It also
contrasts the practice of corporate communication in the US, while further investigating the business environment in India
and how that has shaped the corporate communication function.This book emphasizes the importance of strategic
communication, both in terms of how communication serves as an extension of an organization s strategy, and how it can
(and should) become more strategic than tactical when approached in a business setting.
Corporate CommunicationMcGraw-Hill Higher EducationCorporate CommunicationMcGraw-Hill Education
What creates corporate reputations and how should organizations respond? Corporate reputation is a growing research
field in disciplines as diverse as communication, management, marketing, industrial and organizational psychology, and
sociology. As a formal area of academic study, it is relatively young with roots in the 1980s and the emergence of
specialized reputation rankings for industries, products/services, and performance dimensions and for regions. Such
rankings resulted in competition between organizations and the alignment of organizational activities to qualify and
improve standings in the rankings. In addition, today’s changing stakeholder expectations, the growth of advocacy,
demand for more disclosures and greater transparency, and globalized, mediatized environments create new challenges,
pitfalls, and opportunities for organizations. Successfully engaging, dealing with, and working through reputational
challenges requires an understanding of options and tools for organizational decision-making and stakeholder
engagement. For the first time, the vast and important field of corporate reputation is explored in the format of an
encyclopedic reference. The SAGE Encyclopedia of Corporate Reputation comprehensively overviews concepts and
techniques for identifying, building, measuring, monitoring, evaluating, maintaining, valuing, living up to and/or changing
corporate reputations. Key features include: 300 signed entries are organized in A-to-Z fashion in 2 volumes available in
a choice of electronic or print formats Entries conclude with Cross-References and Further Readings to guide students to
in-depth resources. Although organized A-to-Z, a thematic “Reader’s Guide” in the front matter groups related entries by
broad areas A Chronology provides historical perspective on the development of corporate reputation as a discrete field
of study. A Resource Guide in the back matter lists classic books, key journals, associations, websites, and selected
degree programs of relevance to corporate reputation. A General Bibliography will be accompanied by visual maps
noting the relationships between the various disciplines touching upon corporate reputation studies. The work concludes
with a comprehensive Index, which—in the electronic version—combines with the Reader’s Guide and Cross-References
to provide thorough search-and-browse capabilities
The landmark study of cultural differences across 70 nations, Cultures and Organizations helps readers look at how they
think—and how they fail to think—as members of groups. Based on decades of painstaking field research, this new edition
features the latest scientific results published in Geert Hofstede’s scholarly work Culture’s Consequences, Second
Edition. Original in thought and profoundly important, Cultures and Organizations offers vital knowledge and insight on
issues that will shape the future of cultures and nations in a globalized world.
Miller's text presents organizational communication from both a communication and managerial perspective. Her writing
style and consistent use of examples and case studies results in a text that undergraduates students will find easy to
understand.
The IABC Handbook of Organizational Communication is the fourth edition of the best-selling resource that offers a
comprehensive collection of practical knowledge and insights about effective corporate communication and its effect on
organizational success. With contributions from the leading experts in organizational, business, and corporate
communications, this invaluable resource examines each of the functional areas of organizational communication
including internal communication, public relations, marketing, and communication strategy. This important book is written
for communicators in organizations of all types—large and small, public and private, for profit and not for profit. The
contributors demonstrate how these fields are changing and what the future holds. This edition includes illustrative case
studies and information on new topics such as globalization and crosscultural communication, new technologies and
employment patterns, corporate responsibility, research measurement and ROI, and the virtual corporation.
This book represents the definitive research collection for corporate social responsibility communication, offering crossdisciplinary and international perspectives from the top scholars in the field. Addresses a gap in the existing CSR
literature Demonstrates the relevance of effective CSR communication for the management of organizations The 28
contributions come from top scholars in public relations, organizational communication, reputation management,
marketing and management
The explosion of blogs, social networking sites, wikis, video sharing sites, and other powerful digital communications platforms
may be the biggest game-changer to impact business since mechanized manufacturing. In today’s Web 2.0 world, company
stakeholders--including employees, customers, and investors--are empowered in ways unimaginable just a few years ago, and
traditional corporate hierarchies are yesterday’s news. Rather than attempt to turn back the clock and reassert strict, top-down
control over stakeholder relationships, the smartest companies worldwide are responding with bold new digital communications
strategies based on transparency, authenticity, and inclusion, instead of secrecy, artificiality, and exclusion. International corporate
communications guru Paul A. Argenti provides a lively, up-to-the- minute review of the Web 2.0 landscape and analyzes the
increasingly central role corporate communications plays in virtually every organizational function. Argenti and coauthor Courtney
Barnes advise corporate leaders on how to deploy proven strategies for using new and emerging digital platforms to Manage
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brand identity and company reputation Build a culture of engagement and transparency Turn stakeholders into “company
evangelists” Manage internal communications across time zones and language barriers Recruit and retain the best talent Develop
compelling messages based on customer and investor needs and desires Argenti and Barnes provide case studies illustrating
digital communications best practices at HP, Southwest Airlines, Sony, Dell, IBM, Starbucks, HBO, FedEx, GE, and other major
players. This groundbreaking book will teach you how to gain real, manageable control over your organization’s communications
in today’s virtual world.
Appreciated by thousands of thoughtful students, successful managers, and aspiring senior leaders around the world
Communicating for Managerial Effectiveness skillfully integrates theory, research, and real-world case studies into models
designed to guide thoughtful responses to complex communication issues. The highly anticipated Sixth Edition builds on the
strategic principles and related tactics highlighted in previous editions to show readers how to add value to their organizations by
communicating more effectively. Author Phillip G. Clampitt (Blair Endowed Chair of Communication at the University of
Wisconsin–Green Bay) addresses common communication problems experienced in organizations, including: Communicating
about major changes spanning organizational boundaries Selecting the proper communication technologies Transforming data
into knowledge Addressing ethical dilemmas Providing useful performance feedback Structuring and using robust decision-making
practices Cultivating the innovative spirit Building a world-class communication system
Thousands of students have successfully improved their writing and design skills using Anderson's TECHNICAL
COMMUNICATION: A READER-CENTERED APPROACH, International Edition. Known for its treatment of the rhetorical situation
and coverage of usefulness and persuasion, this edition renews the focus on the reader-centered approach and includes new
learning outcomes at the start of each chapter to help students gain more from their reading.
Equip your students with the communication tools needed for success in today's workplace with this comprehensive, businesssavvy text! Business Communication 2e has an exciting new contemporary design with clear easy-to-follow instructions guiding
students through the chapters. Two new chapters have been added to this edition, increasing the emphasis on English Grammar
and Writing Mechanics. Help students master the basics of workplace communication with proven instructional techniques, timetested learning approaches, and complete teacher support. Topics such as exchanging information via telecommunications
software, electronic mail, images and multimedia, and on-line information services are presented. Students refine writing, listening,
speaking, computing, and research skills while using the latest technology tools. This text is ideal for the year-long business
communication class. Business Communication 2e is the total solution for teachers who want comprehensive coverage of
business document preparation. Important Notice: Media content referenced within the product description or the product text may
not be available in the ebook version.
A collection of essays covering cultural identity, understanding diversity, co-cultures in the United States, and how to improve your
intercultural communication skills.
Prepare future managers to face the differences in business communication across cultures. With the globalization of the world
economy, it is imperative for current and future managers to be sensitive to the differences they will encounter in intercultural
communication. To help make readers aware of these differences, Intercultural Business Communication contains practical
guidelines and information on how to conduct negotiations across countries, write business letters in different societies, and
includes the general “dos” and “don'ts” in international business. The fifth edition contains new cases, updated examples, and
information from ten newly published books and journal articles.
This textbook explores the theoretical and practical aspects of managing international business operations while also dealing with
multi-cultural, multi-national and global issues of managing business expansion beyond the domestic market. A second, revised
edition of Managing Internationally: Succeeding in a Culturally Diverse World, each chapter contains up-to-date material, in-depth
coverage of topics, visual aids (i.e., charts, tables, etc.), and vignettes, making this new edition engaging, visually appealing and
easily accessible for students taking International Business Management courses. The contents of this textbook are separated into
four parts. Part one offers introductory information on the scope and importance of international business management as well as
the social and ethical challenges. Part two covers cultural and behavioral topics. Part three discusses the strategic and operational
aspects of international business management. Part four explores human resources and labor relations. To assist students, each
chapter starts a preview section which includes an outline of the chapter indicating the important aspects along with a brief
description of the major issues. Following the preview is a vignette that encapsulates the crux of the chapter, often presented in an
amusing and engaging manner. To further help students focus on key issues, the text includes the list of useful business cases to
which students can refer. To assist professors in teaching from this book, ancillary teaching materials such as sample syllabi,
slides, tests and answer keys will be available for download.

Change Management: the people side of change is an introduction to change management for managers and executives.
Project leaders and consultants can use this new book with their organizations and clients to introduce change
management to front-line managers and top-level executives involved in change. Specifically, managers and executives
will understand the broader perspective around change management and understand their role in the process.Written by
Jeff Hiatt and Tim Creasey, the editors of the Change Management Learning Center, this book takes 7 years of research
with more than 1000 companies, white papers and change management models, and combines this knowledge into an
easy-to-read guide for managing change. Multiple case studies and examples make this book a quick-read for managers
and executives that need a basic understanding of change management.
Corporate Communication by Paul A. Argenti shows readers the importance of creating a coordinated corporate
communication system, and describes how organizations benefit from important strategies and tools to stay ahead of the
competition. Throughout the book, cases and examples of company situations relate to the chapter material. These
cases provide readers with the opportunity to participate in real decisions that managers had to make on a variety of real
problems.
Corporate Communication, 6th Edition shows readers the importance of creating a coordinated corporate communication
system, and describes how organizations benefit from important strategies and tools to stay ahead of the competition.
Throughout the book, cases and examples of company situations relate to the chapter material. These cases provide
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readers with the opportunity to participate in real decisions that managers had to make on a variety of real problems.
Principles of Management is designed to meet the scope and sequence requirements of the introductory course on
management. This is a traditional approach to management using the leading, planning, organizing, and controlling
approach. Management is a broad business discipline, and the Principles of Management course covers many
management areas such as human resource management and strategic management, as well behavioral areas such as
motivation. No one individual can be an expert in all areas of management, so an additional benefit of this text is that
specialists in a variety of areas have authored individual chapters.
Business takes place in an increasingly global environment, crossing political and cultural boundaries that challenge
corporate values. The central focus of this successful and innovative text lies in how to make and explain 'best choice'
judgments when confronting ethical dilemmas in international business situations. The newly-updated version of this
groundbreaking textbook continues to provide a topical and relevant analysis of the ethical dimensions of conducting
business in a global political economy. From a starting point of applied ethics, the book introduces a common set of
normative terms and analytical tools for examining and discussing real case scenarios. Extensive real-world examples,
presented in the form of exhibits, cover issues including: foreign production, including sweatshops export of hazardous
products testing and pricing of HIV-AIDS drugs advertising tobacco, alcoholic beverages and infant formula deceptive
marketing techniques and bribery religious and social discrimination cultural impacts from 'music, movies and malls'
environmental issues, including oil spills, rain forest preservation, global warming and genetically modified foods fair
trade certification and consumer boycotts oil investments in the Sudan, Burma and Nigeria. To keep pace with the
changing landscape of global business, this new edition features: updated exhibits that introduce new issues, including
internet censorship and privacy, marketing and obesity, dumping electronic waste in Ghana, the costs of bottled water,
and Wal-Mart’s supplier code in China increased coverage of issues arising in emerging markets updated descriptions
and assessments of relevant international agreements seventeen new photographs that were chosen to accompany
cases designed for classroom discussion "framing questions" to guide discussion of issues in topical chapters three
additional figures that help depict the ethical analysis process. The continued globalization of business increases the
relevance of this textbook and its unique focus on specifically international ethical challenges faced by business, where
governments and civil society groups play an active role. While most business ethics texts continue to focus heavily on
ethical theory, this textbook condenses ethical theory into applied decision-making concepts, emphasizing practical
applications to real world dilemmas. Anyone with an interest in the ethical implications of international business, or the
business implications of corporate responsibility in the global market, will find this book a thought-provoking yet balanced
analysis. Clearly written, this has become the textbook of choice in this increasingly important field.
Case Problems in Finance is a Harvard case course presenting real business situations that pose debatable alternative
courses of action. The cases contain problems that can be narrowed but not always settled by the usual techniques of
financial analysis. It will teach students to discover ways of thinking that are productive in handling different types of
managerial problems intelligently. The cases are grouped by major topics: financial analysis and forecasting, cost of
capital, working capital management, capital budgeting, dividend policy, debt policy, financial execution, and mergers and
restructuring.
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