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Accounting: Tools for Business Decision Making, 7th Edition is a two-semester financial
and managerial accounting course designed to show students the importance of
accounting in their everyday lives. Emphasizing decision-making, this new edition
features relevant topics such as data analytics as well as the time-tested features that
have proven to be of most help to students.
The third edition of Management and Cost Accounting continues to offer a wide ranging
suite of resources to serve the needs of students, instructors and professionals. With a
strong European focus, this text provides a definitive coverage of established and
contemporary issues within Management and Cost Accounting. Drawing on the latest
research and surveys, the authors bring technical and theoretical concepts to life
through extensive use of real world examples and case studies. Features Richly
illustrated with a striking new full colour text design and photographs to further engage
the reader, reinforce the practical relevance of issues discussed. Extended and fully
updated coverage of Strategic Management Accounting In depth European and
Harvard Case Studies. A mix of new, and classic cases which pull together themes and
offer a broader perspective of how management accounting can be applied in a range
of different contexts. Cases include questions, and guided solutions are provided on the
CWS accompanying the book. Extensive assessment material, including questions
taken from past papers to allow students to consolidate learning and practice their
exam technique. Questions are
Managerial Accounting: Tools for Business Decision Making, 7th Edition by Weygandt,
Kimmel, and Kieso provides students with a clear introduction to fundamental
managerial accounting concepts. The Seventh Edition helps students get the most out
of their accounting course by making practice simple. Both in the print text and online in
WileyPLUS with ORION new opportunities for self-guided practice allow students to
check their knowledge of accounting concepts, skills, and problem solving techniques
and receive personalized feedback at the question, learning objective, and course level.
Newly streamlined learning objectives help students use their study time efficiently by
creating a clear connections between the reading and video content, and the practice,
homework, and assessments questions. Weygandt, Managerial Accounting is a bestselling program ideal for a one semester undergraduate Managerial Accounting Course
that focuses on teaching students the core concepts. *WileyPLUS with ORION is sold
separately from the text.
Introduction to Managerial Accounting, 7/e by Brewer/Garrison/Noreen is based on the
market-leading text, Managerial Accounting, by Garrison, Noreen and Brewer. Brewer
7e is a briefer, more accessible, and thoroughly student-friendly text that satisfies the
basic needs of the managerial accounting student without unnecessary depth on
advanced topics associated with the follow-up course cost accounting/cost
management. Faculty and students alike will find this new edition has retained the
hallmark features of the Garrison brand: author-written supplements, excellent
readability, terrific examples, and balanced end-of-chapter material. In addition,
Connect Accounting for Brewer/Garrison/Noreen has been expanded with new learning
resources for your students.
This is a text for introductory courses on cost and management accounting. It provides
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coverage of the elementary principles and techniques of costing and management
accounting, and concentrates on the typical syllabus of a first year BA course.
The purpose of cost and management accounting is to provide managers with
information which helps them to control, plan and make decisions. The second edition
of this popular book, covers the principles and techniques of this subject area including
the basic methods and procedures. It will prove invaluable to students on a wide range
of business and professional courses.

Now in its eighth edition, this international bestseller has been widely recognised
as the definitive textbook on management and cost accounting for over 25 years.
Colin Drury expertly blends the theory and practice of management and cost
accounting with extensive assessment questions and illuminating Real World
Views, to fulfil all undergraduate and professional course needs in a single
textbook.Management and Cost Accounting is ideally suited for use on
management accounting and cost accounting modules taught on undergraduate
accounting courses and for students preparing for the cost and management
accounting examinations of the professional accountancy bodies at intermediate
or advanced level. It is also appropriate for use by postgraduate and higher
national diploma students studying cost and management accounting for the first
time.
This book presents, in a lucid and easy-to-understand manner, the concepts and
applications relevant for cost and management accounting. It has been designed
to cater to the needs of students in commerce and management streams. It will
meet the requirements of B.Com, BBA, MBA, CA, CMA and CS courses. Salient
Features: --More than 500 illustrations with detailed working notes --More than
400 unsolved problems with detailed guide to answer --More than 150 multiple
choice questions with answers --Theoretical questions to aid review of concepts
--Latest questions from universities and professional examinations
An approach to management accounting from the perspective of a business
manager. "Management Accounting: Information for Decision-Making and
Strategy Execution" explains how business managers can estimate and manage
the cost and profitability of their products and customers. This text also covers
how managers use financial and nonfinancial information to improve processes,
design and develop new products, and motivate employee performance.
The authors have kept the text concise by focusing on the key concepts students
need to master. Opening vignettes & 'in action' boxes show realistic applications
of these concepts throughout. Comprehensive end-of-chapter problems provide
students with all the practice they need to fully learn each concept.
The seventh edition of Management Accounting continues to offer its readers an
in-depth analysis of how to use accounting information for financial analysis,
profit planning, cost control and decision making. It provides comprehensive
analysis of the concepts, theories and techniques of management accounting in
a simple and lucid style. Designed primarily for the students and teachers of
management and finance, this book will also be suitable for the teachers and
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students of commerce and accounting domain as well as practicing managers.
Salient Features: - Updated corporate reporting and thorough update in chapter
on GAAP & Accounting Standards to incorporate Ind-AS, 2016 - New cases on
Tata Motors and ITC on Ratio Analysis, Material Cost Variance, etc. - Updated
illustrations, examples, appendices and cases with emphasis on outcome based
learning
Cost Management: A Strategic Emphasis, by Blocher/Stout/Juras/Cokins is
dedicated to answering the question: Why Cost Management? Blocher et al.
provide the cost-management tools and techniques needed to support an
organisation's competitiveness, improve its performance, and help the
organisation accomplish its strategy. The text is written to help students
understand the broader role of cost accounting in helping an organisation
succeed - and not just the measurement of costs. While the text does include
coverage of traditional costing topics (e.g., job-order costing, process costing,
service-department cost allocations, and accounting for joint and by-products), its
primary strength is the linkage of these topics, as well as more contemporary
topics, to an organisation's strategy. This message is reinforced by a dynamic
author team, all four of whom have close ties to current cost management
practice.
Managerial Accounting, 9th Edition provides students with a clear introduction to
the fundamental managerial accounting concepts needed for anyone pursuing a
career in accounting or business. The primary focus of Managerial Accounting is
to help students understand the application of accounting principles and
techniques in practice through a variety of engaging resources and homework
exercises. By connecting the classroom to the business world through real
company examples, an emphasis on decision making, and key data analysis
skills appropriate at the introductory level, students are better prepared as future
professionals in today’s business world.
Note: If you are purchasing an electronic version, MyAccountingLab does not
come automatically packaged with it. To purchase MyAccountingLab, please
visitwww.MyAccountingLab.com or you can purchase a package of the physical
text and MyAccountingLab by searching for ISBN 10: 0133138445 / ISBN 13:
9780133138443. Horngren: Cost Accounting leads the market because of its
strong emphasis on decision making, extensive real-world examples provided in
a modular, flexible format and is supported by a large quantity and range of
assignment material. This text focuses on how cost accounting helps managers
make better decisions by using financial and nonfinancial information better.
Covers the strategic management topics in cost accounting. This title helps
students to understand about the management and the role of cost accounting in
helping an organization succeed. It addresses issues such as: How does a firm
compete? and What type of cost management information is needed for a firm to
succeed?
MANAGERIAL ACCOUNTING, 7E shows readers how managerial accounting
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plays an essential role in helping today’s managers make effective business
decisions for their companies. This edition has been revised with an emphasis on
showing students “Here’s How It’s Used.” This unique learning approach along
with relevant examples encourages and enables students to develop a deeper
understanding of managerial accounting and its implications for business.
Readers learn why managerial accounting is important, what it is, where
managerial information comes from and how it is best used to make strong
business decisions. This edition even explores emerging topics of interest to
today’s readers, such as sustainability, quality cost, lean accounting,
international accounting, enterprise risk management, and forensic and fraud
accounting. Important Notice: Media content referenced within the product
description or the product text may not be available in the ebook version.
This package includes a physical copy of Management and Cost Accounting, 6th
edition by Alnoor Bhimani as well as access to the eText and MyAccountingLab.
To access the eText and MyAccountingLab you need a course ID from your
instructor. If you are only looking for the book buy ISBN 9781292063461. This
popular text offers clear and comprehensive coverage of management and cost
accounting for students and professionals. Management and Cost Accounting is
the European adaptation of Horngren, Datar and Rajan's leading US text, Cost
Accounting: A Managerial Emphasis. The content has been significantly revised
to reflect management accounting syllabuses across Europe. Rich in examples
and real-life applications, Management and Cost Accounting brings technical and
theoretical concepts to life. The international focus of the text is supported by a
wealth of case studies featuring companies from around the world, and all
coverage is fully updated in line with recent research.
To be a successful manager, you need to understand how foundational
managerial accounting concepts apply to the business world. Managerial
Accounting, 7th edition helps students make direct connections between the
classroom and the boardroom by presenting robust cases and managers'
comments on real company issues. Known for its "You Get What You Measure"
framework, this edition presents an updated focus on building students' decisionmaking and critical thinking skills through incremental analysis and data analytics
coverage. Appropriate for both introductory and MBA Managerial Accounting
courses, Managerial Accounting, 7th edition helps prepares students for their role
as future leaders.
The easy way to master a managerial accounting course Are you enrolled in a managerial
accounting class and finding yourself struggling? Fear not! Managerial Accounting For
Dummies is the go-to study guide to help you easily master the concepts of this challenging
course. You'll discover the basic concepts, terminology, and methods to identify, measure,
analyze, interpret, and communicate information in the pursuit of an organization's goals.
Tracking to a typical managerial accounting course and packed with easy-to-understand
explanations and real-life examples, Managerial Accounting For Dummies explores cost
behavior, cost analysis, profit planning and control measures, accounting for decentralized
operations, capital budgeting decisions, ethical challenges in managerial accounting, and
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much more. Covers the key concepts and tools needed to communicate accounting
information for managerial decision-making within an organization Plain-English explanations
of managerial accounting terminology and methods Tracks to a typical college-level
managerial accounting course Managerial Accounting For Dummies makes it fast and easy to
grasp the concepts needed to score your highest in a managerial accounting course.
Aimed at non-accounting management students, this textbook offers a thorough introduction to
management accounting, approaching the subject from a managerial perspective, without
sacrificing accuracy or detail.
Make smart business decisions! Recognizing that most students will become managers, and
not accountants, Jiambalvo’s Managerial Accounting, Second Edition focuses on the
knowledge and skills that managers need to make good business decisions. Students and
instructors alike have praised the clear and concise writing style – discussions are to the point,
ideas are illustrated, and examples are presented to make the ideas concrete. Before you buy,
make sure you are getting the best value and all the learning tools you’ll need to succeed in
your course. If your professor requires eGrade Plus, you can purchase it now at no additional
cost. With this special eGrade Plus package you get the new text –– no highlighting, no
missing pages, no food stains –– and a registration code to eGrade Plus, a suite of effective
learning tools to help you get a better grade. All this, in one convenient package! eGrade Plus
gives you: A complete online version of the textbook Over 1,500 problems from the end-ofchapter problem sets and test bank 2 self-assessment tests per chapter One Demonstration
Problem per chapter (a worked out end-of-chapter problem that steps students through that
chapter’s key concepts) Cases, which promote critical thinking and decision-making skills
Learning objectives for each chapter eGrade Plus is a powerful online tool that provides
students with an integrated suite of teaching and learning resources and an online version of
the text in one easy-to-use website.
Management Accounting explains the contemporary role of management accounting in
business and demonstrates how it creates and enhances value. This seventh edition continues
to help students build a strong foundation in management accounting by showing how the
theory translates into real-world application. Technical accuracy is once again a hallmark of
this market-leading and trusted resource. This edition has been thoroughly updated including
revisions of sustainability reporting and social responsibility, and numerous case studies of realworld practices from Australia, New Zealand and beyond. Brand new and revised end-ofchapter activities provide students with the opportunity to apply what they are learning in realworld situations. This edition combines authoritative, peer-reviewed content with superior
educational technology. The pedagogical framework from the text continues inside the
powerful Connect platform to provide a closely integrated learning solution. Interactive
algorithmic activities with refreshable data sets provide almost unlimited opportunity for
students to practice and receive immediate feedback.
CRUCIAL ACCOUNTING SKILLS FOR THE HOSPITALITY PROFESSIONAL In the fastgrowing and increasingly competitive hospitality industry, every business is under extreme
pressure to maximize revenue and minimize costs simply to maintain existing profit levels.
Hospitality Management Accounting, Seventh Edition gives students a firm grounding in the
fundamental concepts and analytical techniques they will need as professionals to take direct
control of an accounting system and evaluate the effectiveness of current and past operations.
Filled with case studies, expanded exercise and problem sections, and alternative solution sets
that provide multiple problem-solving approaches, this updated new edition is the only text in
the field that covers credit card receivables. It features an extensive review of accounting
systems and a special section on the use of computers in the hospitality industry. Important
topics covered in this text include: * Understanding, analyzing, and interpreting financial
statements * Ratio analysis and internal control * The "bottom up" approach to pricing * Cost
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management and the cost volume profit approach to decisions * Operations budgeting and
cash budgeting * Statement of cash flows and working capital Hospitality Management
Accounting, Seventh Edition equips hospitality management and culinary students with the
skills they need to take command of one of the most crucial aspects of the management of any
hospitality business.
The market-leading European text on management accounting and comprehensive authority
on all aspects of the subject has been streamlined and substantially redesigned in its 6th
edition to make it even more suitable for the needs of todays student. The aim of the new
edition is to explain the principles involved in the design and evaluation of management and
cost accounting information systems. The emphasis in the book is on management accounting
systems that will be used for internal decision-making purposes within an organisation,
however, cost accounting systems for external reporting are also comprehensively covered. It
has been brought up to date with the latest developments in the subject. Having been made
stronger pedagogically with the addition of the answers to the questions and more real-world
mini cases, the text brings home the relevance of the subject matter to the real world of
business.
This bestseller text offers clear, simple to understand and comprehensive coverage of
management and cost accounting for students and professionals. Packed with illustrations,
examples and real-life applications, Management and Cost Accounting brings together
techniques, concepts and practices in a highly readable way. Keeping its international focus,
the text includes a wealth of case studies featuring companies from around the world, and
includes up-to-date coverage of AI and robotics and other technology which affects
management accounting. The full text downloaded to your computer With eBooks you can:
search for key concepts, words and phrases make highlights and notes as you study share
your notes with friends eBooks are downloaded to your computer and accessible either offline
through the Bookshelf (available as a free download), available online and also via the iPad
and Android apps. Upon purchase, you will receive via email the code and instructions on how
to access this product. Time limit The eBooks products do not have an expiry date. You will
continue to access your digital ebook products whilst you have your Bookshelf installed.
"The authors carefully considered how to thoughtfully and meaningfully integrate data analytics
into the financial accounting course, and are pleased to provide the following data analytics
resources. Data Analytics and Decision-Making The text provides numerous discussions on
how decision-makers are increasingly relying on data analytics to make decisions using
accounting information. Accounting software systems collect vast amounts of data about a
company's economic events as well as its suppliers and customers. Business decision-makers
take advantage of this wealth of data by using data analytics to gain insights and therefore
make more informed business decisions. Data analytics involves analyzing data, often
employing both software and statistics, to draw inferences. As both data access and analytical
software improve, the use of data analytics to support decisions is becoming increasingly
common at virtually all types of companies"-Management and Cost AccountingFt Press
Drury's Management & Cost Accounting is the market-leading European text on management
accounting and is a comprehensive authority on all aspects of the subject. This accompanying
Student's Manual is a workbook that comprises a set of extra problems and solutions that
correspond with the chapters of the main text. Together, the main text and the Student's
manual form an ideal learning package. The problems and solutions allow students to pursue
topics in more depth and to concentrate on the application of principles in management and
cost accounting. The key topics are covered in detail and provide a superb opportunity to
practise answering exam questions, many of which are taken from past papers of professional
accountancy bodies such as CIMA, ACCA, AAT, ICAEW and ICAI.
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