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More people write for The Associated Press than for any
newspaper in the world, and writers-nearly two million of themhave bought more copies of The AP Stylebook than of any
other journalism reference. It provides facts and references
for reporters, and defines usage, spelling, and grammar for
editors. There are separate sections for journalists
specializing in sports and business, and complete guidelines
for how to write photo captions, file copy over the wire,
proofread text, handle copyrights, and avoid libel. This edition
of The AP Stylebook keeps pace with world events, common
usage, and AP procedures.
Michael Showalter’s Guys Can Be Cat Ladies Too is the
hilarious all-access guide to help a man comprehend,
appreciate, and bond with the felines in his life. They say
dogs are a man’s best friend. True! But what if that man’s
girlfriend/boyfriend, wife/husband, or mother-in-law has a cat?
Is that the end for him? Is he resigned to an eternity of
estrangement from this furry creature with which he shares
his life partner, his favorite chair, and his sock drawer?
Showalter offers hope for men everywhere in their quest to
understand and love cats. In this intimate portrait of one
man’s love for cats, you will learn the answers to burning
questions such as: “Why are they all aloof and weird and
stuff?”; “They hate me, right?”; and “Is it true that they have
nine lives?” Armed with these and countless other valuable
lessons, by the book’s end any guy can be on the fast track
to becoming a cat’s best friend. Praise for Guys Can Be Cat
Ladies Too: “Deep stuff is decorated by fabulously absurd
humor.” —Catster.com “So what have your cats taught you
about loving yourself?” Michael Showalter: “Not a lot, I’ll be
honest.” —Esquire.com “Fabulously illustrated.”
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—Entertainment Weekly
Technology is meant to make life easier and to raise its
quality. Our interaction with technology should be designed
according to human needs instead of us being required to
adapt to technology. Even so, technology may change quickly
and people and their habits change slowly. With the aim of
supporting user acceptance of iTV, the focus of this book is
on the usability of iTV applications. A method for developing
interaction design patterns especially for new technologies is
presented for the first time. The main characteristics covered
in this new approach are: systematic identification of recurrent
design problems; usability as a quality criterion for design
solutions; integration of designers into the pattern
development process including identification of designers'
needs, and iterative evaluation and optimisation of patterns to
encourage designers to accept and use them; usability
testing to identify proven design solutions and their trade-offs;
presentation of specific design guidelines.
Revised and updated for the newest digital platforms—the
classic guide to business writing style and protocols While
retaining all the valuable information that has made The
Business Style Handbook a modern classic, the second
edition provides new words, phrases and guidance to help
you express yourself clearly, confidently and correctly on any
digital platform. New to this edition: Updated A-to-Z section
with 250 new entries Best practices for email in a world of
portable devices Insights from communications executives at
global companies Praise for The Business Style Handbook
“This may be the handiest and clearest book of tips on basic
business writing I’ve read in a long time.” —Pam Robinson,
cofounder, the American Copy Editors Society “An excellent
primer on how to communicate effectively in a business
setting.” —Michael Barry, vice president, media relations,
Insurance Information Institute “This book is especially
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helpful for people when English is their second language. I
recommend it to all my business classes.” —Elizabeth Xu,
Ph.D., author, executive mentor and leadership class
instructor, Stanford University “You never want poor writing
to get in the way of what you’re saying. . . . This style guide
is a valuable resource to help ensure that the quality of your
writing differentiates you.” —Bart Mosley, principal and chief
investment officer, Alprion Capital Management LP
In Logo Design Love, Irish graphic designer David Airey
brings the best parts of his wildly popular blog of the same
name to the printed page. Just as in the blog, David fills each
page of this simple, modern-looking book with gorgeous logos
and real world anecdotes that illustrate best practices for
designing brand identity systems that last.
Creating a brand identity is a fascinating and complex
challenge for the graphic designer. It requires practical design
skills and creative drive as well as an understanding of
marketing and consumer behaviour. This practical handbook
is a comprehensive introduction to this multifaceted process.
Exercises and examples highlight the key activities
undertaken by designers to create a successful brand
identity, including defining the audience, analyzing
competitors, creating mood boards, naming brands, designing
logos, presenting to clients, rebranding and launching the
new identity. Case studies throughout the book are illustrated
with brand identities from around the world, including a
diverse range of industries – digital media, fashion,
advertising, product design, packaging, retail and more.
Effective interface animation deftly combines form and
function to improve feedback, aid in orientation, direct
attention, show causality, and express your brand’s
personality. Designing Interface Animation shows you how to
create web animation that balances purpose and style while
blending seamlessly into the user’s experience. This book is
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a crash course in motion design theory and practice for web
designers, UX professionals, and front-end developers alike.
As quality becomes ever more critical in differentiating
successful websites, the need for a professional approach to
your content is growing. The Web Content Style
Guideprovides a set of standards and rules to ensure
consistent quality content and a flawless service to your
readers.

The brief, practical texts in the Essentials of Qualitative
Methods series introduce social science and psychology
researchers to key approaches to to qualitative methods,
offering exciting opportunities to gather in-depth
qualitative data and to develop rich and useful findings.
Essentials of Interpretative Phenomenological Analysis is
a step-by-step guide to a research method that
investigates how people make sense of their lived
experience in the context of their personal and social
worlds. It is especially well-suited to exploring
experiences perceived as highly significant, such as
major life and relationship changes, health challenges,
and other emotion-laden events. IPA studies highlight
convergence and divergence across participants,
showing both the experiential themes that the
participants share and the unique way each theme is
manifested for the individual. About the Essentials of
Qualitative Methods book series: Even for experienced
researchers, selecting and correctly applying the right
method can be challenging. In this groundbreaking
series, leading experts in qualitative methods provide
clear, crisp, and comprehensive descriptions of their
approach, including its methodological integrity, and its
benefits and limitations. Each book includes numerous
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examples to enable readers to quickly and thoroughly
grasp how to leverage these valuable methods.
"The ultimate guide to thinking like a stylist, with 1,000
design ideas for creating the most beautiful, personal,
and livable rooms, "--Amazon.com.
A revised new edition of the bestselling toolkit for
creating, building, and maintaining a strong brand From
research and analysis through brand strategy, design
development through application design, and identity
standards through launch and governance, Designing
Brand Identity, Fourth Edition offers brand managers,
marketers, and designers a proven, universal five-phase
process for creating and implementing effective brand
identity. Enriched by new case studies showcasing
successful world-class brands, this Fourth Edition brings
readers up to date with a detailed look at the latest
trends in branding, including social networks, mobile
devices, global markets, apps, video, and virtual brands.
Features more than 30 all-new case studies showing
best practices and world-class Updated to include more
than 35 percent new material Offers a proven, universal
five-phase process and methodology for creating and
implementing effective brand identity
This Second Edition of Diana Ridley’s bestselling guide
to the literature review outlines practical strategies for
reading and note taking, and guides the reader on how
to conduct a systematic search of the available literature,
and uses cases and examples throughout to
demonstrate best practice in writing and presenting the
review. New to this edition are examples drawn from a
wide range of disciplines, a new chapter on conducting a
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systematic review, increased coverage of issues of
evaluating quality and conducting reviews using online
sources and online literature and enhanced guidance in
dealing with copyright and permissions issues.
Now more than ever, content must be visual if it is to
travel far. Readers everywhere are overwhelmed with a
flow of data, news, and text. Visuals can cut through the
noise and make it easier for readers to recognize and
recall information. Yet many researchers were never
taught how to present their work visually. This book
details essential strategies to create more effective data
visualizations. Jonathan Schwabish walks readers
through the steps of creating better graphs and how to
move beyond simple line, bar, and pie charts. Through
more than five hundred examples, he demonstrates the
do’s and don’ts of data visualization, the principles of
visual perception, and how to make subjective style
decisions around a chart’s design. Schwabish surveys
more than eighty visualization types, from histograms to
horizon charts, ridgeline plots to choropleth maps, and
explains how each has its place in the visual toolkit. It
might seem intimidating, but everyone can learn how to
create compelling, effective data visualizations. This
book will guide you as you define your audience and
goals, choose the graph that best fits for your data, and
clearly communicate your message.
To support the broadening spectrum of project delivery
approaches, PMI is offering A Guide to the Project
Management Body of Knowledge (PMBOK® Guide) –
Sixth Edition as a bundle with its latest, the Agile
Practice Guide. The PMBOK® Guide – Sixth Edition now
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contains detailed information about agile; while the Agile
Practice Guide, created in partnership with Agile
Alliance®, serves as a bridge to connect waterfall and
agile. Together they are a powerful tool for project
managers. The PMBOK® Guide – Sixth Edition – PMI's
flagship publication has been updated to reflect the latest
good practices in project management. New to the Sixth
Edition, each knowledge area will contain a section
entitled Approaches for Agile, Iterative and Adaptive
Environments, describing how these practices integrate
in project settings. It will also contain more emphasis on
strategic and business knowledge—including discussion
of project management business documents—and
information on the PMI Talent Triangle™ and the
essential skills for success in today's market. Agile
Practice Guide has been developed as a resource to
understand, evaluate, and use agile and hybrid agile
approaches. This practice guide provides guidance on
when, where, and how to apply agile approaches and
provides practical tools for practitioners and
organizations wanting to increase agility. This practice
guide is aligned with other PMI standards, including A
Guide to the Project Management Body of Knowledge
(PMBOK® Guide) – Sixth Edition, and was developed as
the result of collaboration between the Project
Management Institute and the Agile Alliance.
The revolutionary guide that challenged businesses
around the world to stop selling to their buyers and start
answering their questions to get results; revised and
updated to address new technology, trends, the
continuous evolution of the digital consumer, and much
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more In today’s digital age, the traditional sales
funnel—marketing at the top, sales in the middle,
customer service at the bottom—is no longer effective. To
be successful, businesses must obsess over the
questions, concerns, and problems their buyers have,
and address them as honestly and as thoroughly as
possible. Every day, buyers turn to search engines to
ask billions of questions. Having the answers they need
can attract thousands of potential buyers to your
company—but only if your content strategy puts your
answers at the top of those search results. It’s a simple
and powerful equation that produces growth and
success: They Ask, You Answer. Using these principles,
author Marcus Sheridan led his struggling pool company
from the bleak depths of the housing crash of 2008 to
become one of the largest pool installers in the United
States. Discover how his proven strategy can work for
your business and master the principles of inbound and
content marketing that have empowered thousands of
companies to achieve exceptional growth. They Ask,
You Answer is a straightforward guide filled with practical
tactics and insights for transforming your marketing
strategy. This new edition has been fully revised and
updated to reflect the evolution of content marketing and
the increasing demands of today’s internet-savvy
buyers. New chapters explore the impact of technology,
conversational marketing, the essential elements every
business website should possess, the rise of video, and
new stories from companies that have achieved
remarkable results with They Ask, You Answer. Upon
reading this book, you will know: How to build trust with
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buyers through content and video. How to turn your web
presence into a magnet for qualified buyers. What works
and what doesn’t through new case studies, featuring
real-world results from companies that have embraced
these principles. Why you need to think of your business
as a media company, instead of relying on more
traditional (and ineffective) ways of advertising and
marketing. How to achieve buy-in at your company and
truly embrace a culture of content and video. How to
transform your current customer base into loyal brand
advocates for your company. They Ask, You Answer is a
must-have resource for companies that want a fresh
approach to marketing and sales that is proven to
generate more traffic, leads, and sales.
This book demonstrates the step-by-step process
involved in designing a Web site. Readers are assumed
to be familiar with whatever Web publishing tool they are
using. The guide gives few technical details but instead
focuses on the usability, layout, and attractiveness of a
Web site, with the goal being to make it as popular with
the intended audience as possible. Considerations such
as graphics, typography, and multimedia enhancements
are discussed.
George Orwell set out ‘to make political writing into an art’,
and to a wide extent this aim shaped the future of English
literature – his descriptions of authoritarian regimes helped to
form a new vocabulary that is fundamental to understanding
totalitarianism. While 1984 and Animal Farm are amongst the
most popular classic novels in the English language, this new
series of Orwell’s essays seeks to bring a wider selection of
his writing on politics and literature to a new readership. In
Politics and the English Language, the second in the Orwell’s
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Essays series, Orwell takes aim at the language used in
politics, which, he says, ‘is designed to make lies sound
truthful and murder respectable, and to give an appearance
of solidity to pure wind’. In an age where the language used
in politics is constantly under the microscope, Orwell’s
Politics and the English Language is just as relevant today,
and gives the reader a vital understanding of the tactics at
play. 'A writer who can – and must – be rediscovered with
every age.' — Irish Times
The NASA Graphics Standards Manual, by Richard Danne
and Bruce Blackburn, is a futuristic vision for an agency at the
cutting edge of science and exploration. Housed in a special
anti-static package, the book features a foreword by Richard
Danne, an essay by Christopher Bonanos, scans of the
original manual (from Danne's personal copy), reproductions
of the original NASA 35mm slide presentation, and scans of
the Managers Guide, a follow-up booklet distributed by
NASA.
A classic reference book on user interface design and graphic
design for web sites, updated to reflect a rapidly changing
market Consistently praised as the best volume on classic
elements of web site design, Web Style Guide has sold many
thousands of copies and has been published around the
world. This new revised edition confirms Web Style Guide as
the go-to authority in a rapidly changing market. As web
designers move from building sites from scratch to using
content management and aggregation tools, the book’s focus
shifts away from code samples and toward best practices,
especially those involving mobile experience, social media,
and accessibility. An ideal reference for web site designers in
corporations, government, nonprofit organizations, and
academic institutions, the book explains established design
principles and covers all aspects of web design—from
planning to production to maintenance. The guide also shows
Page 10/23

Read Book Design Style Guide Examples
how these principles apply in web design projects whose
primary concerns are information design, interface design,
and efficient search and navigation.
The two-volume set LNCS 9734 and 9735 constitutes the
refereed proceedings of the Human Interface and the
Management of Information thematic track, held as part of the
18th International Conference on Human-Computer
Interaction, HCII 2016, held in Toronto, Canada, in July 2016.
HCII 2016 received a total of 4354 submissions of which
1287 papers were accepted for publication after a careful
reviewing process. These papers address the latest research
and development efforts and highlight the human aspects of
design and use of computing systems. The papers accepted
for presentation thoroughly cover the entire field of humancomputer interaction, addressing major advances in
knowledge and effective use of computers in a variety of
application areas This volume contains papers addressing the
following major topics: information presentation; big data
visualization; information analytics; discovery and exploration;
interaction design, human-centered design; haptic, tactile and
multimodal interaction.
WWW may be an acronym for the World Wide Web, but no
one could fault you for thinking it stands for wild, wild West.
The rapid growth of the Web has meant having to rely on
style guides intended for print publishing, but these guides do
not address the new challenges of communicating online.
Enter The Yahoo! Style Guide. From Yahoo!, a leader in
online content and one of the most visited Internet
destinations in the world, comes the definitive reference on
the essential elements of Web style for writers, editors,
bloggers, and students. With topics that range from the
basics of grammar and punctuation to Web-specific ways to
improve your writing, this comprehensive resource will help
you: - Shape your text for online reading - Construct clear and
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compelling copy - Write eye-catching and effective headings Develop your site's unique voice - Streamline text for mobile
users - Optimize webpages to boost your chances of
appearing in search results - Create better blogs and
newsletters - Learn easy fixes for your writing mistakes Write clear user-interface text This essential
sourcebook—based on internal editorial practices that have
helped Yahoo! writers and editors for the last fifteen years—is
now at your fingertips.
Every day, thousands of passionate developers come up with
new startup ideas but lack the branding know-how to make
them thrive. If you count yourself among them, Lean Branding
is here to help. This practical toolkit helps you build your own
robust, dynamic brands that generate conversion. You’ll find
over 100 DIY branding tactics and inspiring case studies, and
step-by-step instructions for building and measuring 25
essential brand strategy ingredients, from logo design to
demo-day pitches, using The Lean Startup methodology’s
Build-Measure-Learn loop. Learn exactly what a brand is—and
what it isn’t Build a minimal set of brand ingredients that are
viable in the marketplace: brand story, brand symbols, and
brand strategy Measure your brand ingredients by using
meaningful metrics to see if they meet your conversion goals
Pivot your brand ingredients in new directions based on what
you’ve learned—by optimizing rather than trashing Focus
specifically on brand story, symbols, or strategy by following
the Build-Measure-Learn chapters that apply
Ideal for students of design, independent designers, and
entrepreneurs who want to expand their understanding of
effective design in business, Identity Designed is the
definitive guide to visual branding. Written by best-selling
writer and renowned designer David Airey, Identity Designed
formalizes the process and the benefits of brand identity
design and includes a substantial collection of high-caliber
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projects from a variety of the world’s most talented design
studios. You’ll see the history and importance of branding, a
contemporary assessment of best practices, and how there’s
always more than one way to exceed client expectations.
You’ll also learn a range of methods for conducting research,
defining strategy, generating ideas, developing touchpoints,
implementing style guides, and futureproofing your designs.
Each identity case study is followed by a recap of key points.
The book includes projects by Lantern, Base, Pharus, OCD,
Rice Creative, Foreign Policy, Underline Studio, Fedoriv,
Freytag Anderson, Bedow, Robot Food, Together Design,
Believe in, Jack Renwick Studio, ico Design, and
Lundgren+Lindqvist. Identity Designed is a must-have, not
only for designers, but also for entrepreneurs who want to
improve their work with a greater understanding of how good
design is good business.
Whether you’re new to web writing, or you’re a professional
writer looking to deepen your skills, this book is for you.
You’ll learn how to write web copy that addresses your
readers’ needs and supports your business goals. Learn
from real-world examples and interviews with people who put
these ideas into action every day: Kristina Halvorson of Brain
Traffic, Tiffani Jones Brown of Pinterest, Randy J. Hunt of
Etsy, Gabrielle Blair of Design Mom, Mandy Brown of
Editorially, Sarah Richards of GOV.UK, and more. Topics
include: • Write marketing copy, interface flows, blog posts,
legal policies, and emails • Develop behind-the-scenes
documents like mission statements, survey questions, and
project briefs • Find your voice and adapt your tone for the
situation • Build trust and foster relationships with readers •
Make a simple style guide “Writing is a skill that will hugely
benefit anyone’s career, and luckily, it’s a skill that anyone
can learn. Nicely Said is a wonderful guide to writing clearly
and concisely for the audience you’re trying to reach.
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Whether you’re a professional or just getting started, you’ll
find a ton to steal from here.” (—Austin Kleon, author of Steal
Like An Artist and Show Your Work! "Between them, Kate
and Nicole have written for many of the web's most valuable
and respected companies. Their commitment to clarity and
kindness is the result of their experience, and it makes them
extraordinary teachers." - Erin Kissane, author of The
Elements of Content Strategy

”Demystifies object-oriented programming, and lays out
how to use it to design truly secure and performant
applications.” —Charles Soetan, Plum.io Key Features
Dozens of techniques for writing object-oriented code
that’s easy to read, reuse, and maintain Write code that
other programmers will instantly understand Design rules
for constructing objects, changing and exposing state,
and more Examples written in an instantly familiar
pseudocode that’s easy to apply to Java, Python, C#,
and any object-oriented language Purchase of the print
book includes a free eBook in PDF, Kindle, and ePub
formats from Manning Publications. About The Book
Well-written object-oriented code is easy to read, modify,
and debug. Elevate your coding style by mastering the
universal best practices for object design presented in
this book. These clearly presented rules, which apply to
any OO language, maximize the clarity and durability of
your codebase and increase productivity for you and
your team. In Object Design Style Guide, veteran
developer Matthias Noback lays out design rules for
constructing objects, defining methods, and much more.
All examples use instantly familiar pseudocode, so you
can follow along in the language you prefer. You’ll go
case by case through important scenarios and
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challenges for object design and then walk through a
simple web application that demonstrates how different
types of objects can work together effectively. What You
Will Learn Universal design rules for a wide range of
objects Best practices for testing objects A catalog of
common object types Changing and exposing state Test
your object design skills with exercises This Book Is
Written For For readers familiar with an object-oriented
language and basic application architecture. About the
Author Matthias Noback is a professional web developer
with nearly two decades of experience. He runs his own
web development, training, and consultancy company
called “Noback’s Office.” Table of Contents: 1 ¦
Programming with objects: A primer 2 ¦ Creating services
3 ¦ Creating other objects 4 ¦ Manipulating objects 5 ¦
Using objects 6 ¦ Retrieving information 7 ¦ Performing
tasks 8 ¦ Dividing responsibilities 9 ¦ Changing the
behavior of services 10 ¦ A field guide to objects 11 ¦
Epilogue
Profiles twenty domestic and international designers
from both large and small firms, highlighting
approximately ten to fifteen projects for each designer.
The Markdown markup language is one of the most
popular plain-text formatting languages available. Now
you can learn the Markdown syntax with the book that's
been called "the best Markdown reference." Designed for
both novices and experts, The Markdown Guide is a
comprehensive reference manual that has everything
you need to get started and master the Markdown
syntax.
A nonprofit's real-world survival guide and nitty-gritty howPage 15/23
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to handbook This down-to-earth book shows how to hack
through the bewildering jungle of marketing options and
miles-long to-do lists to clear a marketing path that's right
for your organization, no matter how understaffed or
underfunded. You'll see how to shape a marketing
program that starts from where you are now and grows
with your organization, using smart and savvy
communications techniques, both offline and online.
Combining big-picture management and strategic
decision-making with reader-friendly tips for
implementing a marketing program day in and day out,
this book provides a simple yet powerful framework for
building support for your organization's mission and
programs. Includes cost-effective strategies and proven
tactics for nonprofits An ideal resource for thriving during
challenging times Fast, friendly, and realistic advice to
help you navigate the day-by-day demands of any
nonprofit Written by one of the leading sources of how-to
info and can-do inspiration for small and medium-sized
nonprofit organizations, Kivi Leroux Miller is,among other
things, a communication consultant and trainer, and
president of EcoScribe Communications and Nonprofit
Marketing Guide.com.
New diversity style guide helps journalists write with
authority and accuracy about a complex, multicultural
world A companion to the online resource of the same
name, The Diversity Style Guide raises the
consciousness of journalists who strive to be accurate.
Based on studies, news reports and style guides, as well
as interviews with more than 50 journalists and experts,
it offers the best, most up-to-date advice on writing about
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underrepresented and often misrepresented groups.
Addressing such thorny questions as whether the words
Black and White should be capitalized when referring to
race and which pronouns to use for people who don’t
identify as male or female, the book helps readers
navigate the minefield of names, terms, labels and
colloquialisms that come with living in a diverse society.
The Diversity Style Guide comes in two parts. Part One
offers enlightening chapters on Why is Diversity So
Important; Implicit Bias; Black Americans; Native People;
Hispanics and Latinos; Asian Americans and Pacific
Islanders; Arab Americans and Muslim Americans;
Immigrants and Immigration; Gender Identity and Sexual
Orientation; People with Disabilities; Gender Equality in
the News Media; Mental Illness, Substance Abuse and
Suicide; and Diversity and Inclusion in a Changing
Industry. Part Two includes Diversity and Inclusion
Activities and an A-Z Guide with more than 500 terms.
This guide: Helps journalists, journalism students, and
other media writers better understand the context behind
hot-button words so they can report with confidence and
sensitivity Explores the subtle and not-so-subtle ways
that certain words can alienate a source or infuriate a
reader Provides writers with an understanding that
diversity in journalism is about accuracy and truth, not
“political correctness.” Brings together guidance from
more than 20 organizations and style guides into a single
handy reference book The Diversity Style Guide is first
and foremost a guide for journalists, but it is also an
important resource for journalism and writing instructors,
as well as other media professionals. In addition, it will
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appeal to those in other fields looking to make informed
choices in their word usage and their personal
interactions.
Provides guidelines and examples for handling research,
outlining, spelling, punctuation, formatting, and
documentation.
Maximize the impact and precision of your message!
Now in its fourth edition, the Microsoft Manual of Style
provides essential guidance to content creators,
journalists, technical writers, editors, and everyone else
who writes about computer technology. Direct from the
Editorial Style Board at Microsoft—you get a
comprehensive glossary of both general technology
terms and those specific to Microsoft; clear, concise
usage and style guidelines with helpful examples and
alternatives; guidance on grammar, tone, and voice; and
best practices for writing content for the web, optimizing
for accessibility, and communicating to a worldwide
audience. Fully updated and optimized for ease of use,
the Microsoft Manual of Style is designed to help you
communicate clearly, consistently, and accurately about
technical topics—across a range of audiences and media.
This is the eBook version of the print title, Framework
Design Guidelines, Second Edition . Access to all the
samples, applications, and content on the DVD is
available through the product catalog page
www.informit.com/title/9780321545619 Navigate to the
“Downloads” tab and click on the “DVD Contents” links
- see instructions in back pages of your eBook.
Framework Design Guidelines, Second Edition, teaches
developers the best practices for designing reusable
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libraries for the Microsoft .NET Framework. Expanded
and updated for .NET 3.5, this new edition focuses on
the design issues that directly affect the programmability
of a class library, specifically its publicly accessible APIs.
This book can improve the work of any .NET developer
producing code that other developers will use. It includes
copious annotations to the guidelines by thirty-five
prominent architects and practitioners of the .NET
Framework, providing a lively discussion of the reasons
for the guidelines as well as examples of when to break
those guidelines. Microsoft architects Krzysztof Cwalina
and Brad Abrams teach framework design from the top
down. From their significant combined experience and
deep insight, you will learn The general philosophy and
fundamental principles of framework design Naming
guidelines for the various parts of a framework
Guidelines for the design and extending of types and
members of types Issues affecting–and guidelines for
ensuring–extensibility How (and how not) to design
exceptions Guidelines for–and examples of–common
framework design patterns Guidelines in this book are
presented in four major forms: Do, Consider, Avoid, and
Do not. These directives help focus attention on
practices that should always be used, those that should
generally be used, those that should rarely be used, and
those that should never be used. Every guideline
includes a discussion of its applicability, and most
include a code example to help illuminate the dialogue.
Framework Design Guidelines, Second Edition, is the
only definitive source of best practices for managed code
API development, direct from the architects themselves.
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A companion DVD includes the Designing .NET Class
Libraries video series, instructional presentations by the
authors on design guidelines for developing classes and
components that extend the .NET Framework. A sample
API specification and other useful resources and tools
are also included.
Promote your business with clarity, ease, and authenticity.
The Human Centered Brand is a practical branding guide for
service based businesses and creatives, that helps you grow
meaningful relationships with your clients and your audience.
If you're a writer, marketing consultant, creative agency
owner, lawyer, illustrator, designer, developer,
psychotherapist, personal trainer, dentist, painter, musician,
bookkeeper, or other type of service business owner, the
methods described in this book will assist you in expressing
yourself naturally and creating a resonant, remarkable, and
sustainable brand. Read this book to learn: Why conventional
branding approaches don't work for service based
businesses. How to identify your core values and use them in
your business and marketing decisions. Different ways you
can make your business unique among all the competition.
How to express yourself verbally through your website,
emails, articles, videos, talks, podcasts... What makes your
"ideal clients" truly ideal, and how to connect with real people
who appreciate you as you are. How to craft an effective
tagline. What are the most important elements of a visual
brand identity, and how to use them to design your own
brand. How to craft an exceptional client experience and
impress your clients with your professionalism. How your
brand relates to your business model, pricing, company
culture, fashion style, and social impact. Whether you're a
complete beginner or have lots of experience with marketing
and design, you'll get new insights about your own brand, and
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fresh ideas you'll want to implement right away. The
companion workbook, checklists, templates, and other
bonuses ensure that you not only learn new information, but
create a custom brand strategy on your own. Learn more at
humancenteredbrand.com
The non-technical guide to building a booming tech-enabled
business Thinking of starting a technology-enabled business?
Or maybe you just want to increase your technology mojo so
you can do your job better? You do not need to learn
programming to participate in the development of today’s
hottest technologies. But there are a few easy-to-grasp
foundation concepts that will help you engage with a technical
team. Starting a Tech Business explains in practical,
actionable terms how to formulate and reality test new ideas
package what you learn into frameworks that are highly
actionable for engineers understand key foundation concepts
about modern software and systems participate in an
agile/lean development team as the ‘voice of the customer’
Even if you have a desire to learn to program (and I highly
recommend doing whatever unlocks your ‘inner tinkerer’),
these foundation concepts will help you target what exactly
you want to understand about hands-on technology
development. While a decade ago the barriers to creating a
technology-enabled business required a pole vault, getting
started today only requires a determined step in the right
direction. Starting a Tech Business supplies the tools
prospective entrepreneurs and business enterprises need to
avoid common pitfalls and succeed in the fast-paced world of
high-tech business. Successful execution requires thoughtful,
evidence-based product formulation, well-articulated design,
economic use of systems, adaptive management of technical
resources, and empathetic deployment to customers. Starting
a Tech Business offers practical checklists and frameworks
that business owners, entrepreneurs, and professionals can
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apply to any tech-based business idea, whether you’re
developing software and products or beginning a technologyenabled business. You’ll learn: 1. How to apply today’s
leading management frameworks to a tech business 2. How
to package your product idea in a way that’s highly
actionable for your technical team 3. How to ask the right
questions about technology selection and product
architecture 4. Strategies to leverage what your technology
ecosystem has to offer 5. How to carefully define the roles on
your team, and then effectively evaluate candidates 6. The
most common disconnects between engineers and business
people and how to avoid them 7. How you can apply process
design to your tech business without stifling creativity 8. The
steps to avoid the most common pitfalls tech founders
encounter Now is one of the best times to start a technologyenabled business, and anyone can do it with the right amount
and kind of preparation. Starting a Tech Business shows you
how to move a product idea to market quickly and
inexpensively—and to tap into the stream of wealth that a tech
business can provide.
User experience (UX) design has traditionally been a
deliverables-based practice, with wireframes, site maps, flow
diagrams, and mockups. But in today’s web-driven reality,
orchestrating the entire design from the get-go no longer
works. This hands-on book demonstrates Lean UX, a deeply
collaborative and cross-functional process that lets you strip
away heavy deliverables in favor of building shared
understanding with the rest of the product team. Lean UX is
the evolution of product design; refined through the real-world
experiences of companies large and small, these practices
and principles help you maintain daily, continuous
engagement with your teammates, rather than work in
isolation. This book shows you how to use Lean UX on your
own projects. Get a tactical understanding of Lean UX—and
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how it changes the way teams work together Frame a vision
of the problem you’re solving and focus your team on the
right outcomes Bring the designer’s tool kit to the rest of your
product team Break down the silos created by job titles and
learn to trust your teammates Improve the quality and
productivity of your teams, and focus on validated
experiences as opposed to deliverables/documents Learn
how Lean UX integrates with Agile UX
Brand Bible is a comprehensive resource on brand design
fundamentals. It looks at the influences of modern design
going back through time, delivering a short anatomical
overview and examines brand treatments and movements in
design. You'll learn the steps necessary to develop a
successful brand system from defining the brand attributes
and assessing the competition, to working with materials and
vendors, and all the steps in between. The author, who is the
president of the design group at Sterling Brands, has
overseen the design/redesign of major brands including
Pepsi, Burger King, Tropicana, Kleenex, and many more.
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