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The evidence is clear - school leaders make a difference to the learning of the pupils they serve. And yet, not all leaders
have the same degree of impact. What are the factors that make the difference to student learning? Why are some
leaders able to raise student achievement in schools in the most challenging circumstances whilst other leaders struggle
to simply maintain the status quo? Drawing from international case study research over many years, from the experience
of hundreds of school leaders serving widely diverse communities, Judy Halbert and Linda Kaser argue that there are six
distinct mindsets that characterize the way successful, learning-oriented leaders operate and make sense of their
professional world. These leaders are: motivated by intense moral purpose knowledgeable about current models of
learning consistently inquiry-oriented able to build trusting relationships evidence-informed able to move to wise action.
This book outlines an alternative way of thinking about school leadership. It examines research evidence that leaders will
find most useful and suggests how they might use this evidence to maximise their learning and the learning of their
students. Leadership Mindsets has been written specifically for aspiring to newly-appointed school leaders who are
determined and motivated to create quality and equality for learners in the schools they serve, through networks of
inquiry, learning and support.
The Textbook of Pharmacoepidemiology provides a streamlined text for evaluating the safety and effectiveness of
medicines. It includes a brief introduction to pharmacoepidemiology as well as sections on data sources, methodology
and applications. Each chapter includes key points, case studies and essential references. One-step resource to gain
understanding of the subject of pharmacoepidemiology at an affordable price Gives a perspective on the subject from
academia, pharmaceutical industry and regulatory agencies Designed for students with basic knowledge of epidemiology
and public health Includes many case studies to illustrate pharmacoepidemiology in real clinical setting
A thirteen-year-old girl seemingly destined for a modeling career finds she has a deformation of the spine called scoliosis.
Market-leading ADVERTISING, PROMOTION, AND OTHER ASPECTS OF INTEGRATED MARKETING
COMMUNICATIONS, 9th Edition discusses all aspects of marketing communications, from time-honored methods to the
newest developments in the field. Comprehensive treatment of the fundamentals focuses on advertising and promotion,
including planning, branding, media buying, sales, public relations, and much more. Emerging topics get special attention
in this edition, such as the enormous popularity of social media outlets, online and digital practices, viral communications,
and personal selling, along with all of their effects on traditional marketing. Revised to make ADVERTISING,
PROMOTION, AND OTHER ASPECTS OF INTEGRATED MARKETING COMMUNICATIONS, 9th Edition the most
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current I.M.C. text on the market, chapters address must-know changes to environmental, regulatory, and ethical issues,
as well as Marcom insights, place-based applications, privacy, global marketing, and of course, memorable advertising
campaigns. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Judy Moody meets Netflix’s One Day at a Time in this first book in a new chapter book series featuring a young Cuban
American girl who tries to find adventure based on the classics she read with her beloved abuela—can Dominguita
become a noble knight? All Dominguita wants to do is read. Especially the books in Spanish that Abuela gave to her just
before she moved away. They were classics that Abuela and Dominguita read together, classics her abuela brought with
her all the way from Cuba when she was a young girl. It helps Dominguita feel like Abuela’s still there with her. One of
her favorites, Don Quixote, tells of a brave knight errant who tries to do good deeds. Dominguita decides that she, too,
will become a knight and do good deeds around her community, creating a grand adventure for her to share with her
abuela. And when the class bully tells Dominguita that girls can’t be knights, Dom is determined to prove him wrong.
With a team of new friends, can Dominguita learn how to be the hero of her own story?
Traditional marketing coverage with an e-marketing twist. Strauss/Frost offers traditional marketing coverage with a twist:
its focus is on the Internet and other technologies that have had a profound effect on marketing. The sixth edition focuses
more on e-marketing strategy and practice, and less on principles of marketing refresher material.
From the New York Times bestselling author of Are You There God? It’s Me, Margaret and the adult bestseller In the
Unlikely Event comes a tale of family, friendship, and pre-teen life like only JUDY BLUME can deliver. The companion to
Here’s to You, Rachel Robinson. Can you have more than one best friend? Stephanie’s best friend is Rachel. Since
second grade they’ve shared everything, good and bad. But now it’s the start of seventh grade and Alison has just
moved to their neighborhood. Stephanie immediately clicks with her—she’s cool and fun and totally humble even though
she’s the daughter of a famous actress. Stephanie hopes all three of them can be best friends, but the more she pushes
Alison on Rachel, the more Rachel seems to drift away. Is it possible to have two best friends? Or is it true that two’s
company, three’s a crowd? “Judy Blume does it again in what may be her best book yet!” –American Bookseller
There is a lot going on in his life that thirteen-year-old Tony Miglione does not really understand--like why his parents suddenly
have money enough to buy a house on Long Island, why his mother has changed, why his rich friend Joel shoplifts, why he is
obsessed with Joel's sixteen-year-old sister, and why he is having terrible stomach pains.
NOTE: This loose-leaf, three-hole punched version of the textbook gives you the flexibility to take only what you need to class and
add your own notes - all at an affordable price. For loose-leaf editions that include MyLab(TM) or Mastering(TM), several versions
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may exist for each title and registrations are not transferable. You may need a Course ID, provided by your instructor, to register
for and use MyLab or Mastering products. For courses in C++ Programming. C++ fundamentals for programmers of all skill levels
Starting Out with C++: Early Objects introduces the fundamentals of C++ programming in clear and easy-to-understand language,
making it accessible to novice programming students as well as those who have worked with different languages. The text is
designed for use in two- and three-term C++ programming sequences, as well as in accelerated one-term programs. Its wealth of
real-world examples encourages students to think about when, why, and how to apply the features and constructs of C++.
Organized in progressive, step-by-step fashion, C++: Early Objects gives instructors the flexibility to teach how they please. The
10th Edition has been updated to include C++11 standard features, an expanded Standard Template Library (STL), and new or
revised material on a number of topics. Additionally, many new and updated programs, checkpoint questions, end-of-chapter
questions and exercises, and programming challenge problems have been added throughout the book.
Managing Knowledge in Project Environmentsillustrates how knowledge management (KM) contributes to successful project work.
KM is widely practised in project environments, but managers don't always recognise the knowledge aspects of their work and
tend to treat KM as a series of specific activities rather than a way of making project work produce better outcomes in different
contexts. To overcome this challenge, the authors present KM as an integral part of project work and explain it using principles:
KM fundamentals that apply anywhere. A series of context factors provides readers with a framework for understanding and
thinking about what KM means for their context: their goals, their projects, their organisations and their working environments.
Hidden KM is exposed, myths are debunked and practical guidance explains how to build KM into projects and portfolios. The
approach is consistent with current guidance including the BS ISO management systems standard for KM and the seventh edition
of APM's 'Body of knowledge'. The aim is to help project professionals, sponsors, PMO members and others who can make a
difference manage knowledge more effectively in project environments. Managing Knowledge in Project Environments offers
everyone involved in project work a definitive short guide to the subject. tems standard for KM and the seventh edition of APM's
'Body of knowledge'. The aim is to help project professionals, sponsors, PMO members and others who can make a difference
manage knowledge more effectively in project environments. Managing Knowledge in Project Environments offers everyone
involved in project work a definitive short guide to the subject.
Mei Ling, Raj, Emily and Solomon have no idea why they have been selected for this assignment. Together they must learn to
trust each other and decipher truth from illusion in search of the seven secrets of the universe. Mother Nature is finally ready to
regenerate the planet, tired of human misuse and abuse. Human beings will join the regeneration process only if these four
International School students are able to discover the Seven Secrets in time. A master of illusion will do everything in her power to
stop them with obstacles - both inner and outer. Beijing is the setting for this adventure of the spirit.
This is a multidisciplinary textbook on social commerce by leading authors of e-commerce and e-marketing textbooks, with
contributions by several industry experts. It is effectively the first true textbook on this topic and can be used in one of the following
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ways: Textbook for a standalone elective course at the undergraduate or graduate levels (including MBA and executive MBA
programs) Supplementary text in marketing, management or Information Systems disciplines Training courses in industry Support
resources for researchers and practitioners in the fields of marketing, management and information management The book
examines the latest trends in e-commerce, including social businesses, social networking, social collaboration, innovations and
mobility. Individual chapters cover tools and platforms for social commerce; supporting theories and concepts; marketing
communications; customer engagement and metrics; social shopping; social customer service and CRM contents; the social
enterprise; innovative applications; strategy and performance management; and implementing social commerce systems. Each
chapter also includes a real-world example as an opening case; application cases and examples; exhibits; a chapter summary;
review questions and end-of-chapter exercises. The book also includes a glossary and key terms, as well as supplementary
materials that include PowerPoint lecture notes, an Instructor’s Manual, a test bank and five online tutorials.
When her parents divorce, a sixth grader struggles to understand that sometimes people are unable to live together.
Mastering CDA Competencies is designed as a training guide for obtaining the Child Development Associate National Credential
(CDA). It is to be used in conjunction with the text Working with Young Children and provides practical exercises that apply to each
of the CDA Competency Goals and Functional Areas.
Earlier editions have Judy Strauss as the first named author.
For courses in Internet Marketing or E-marketing. Traditional marketing coverage with an e-marketing twist. Strauss/Frost offers traditional
marketing coverage with a twist: its focus is on the Internet and other technologies that have had a profound effect on marketing. This edition
reflects the disruption to the marketing field based on social media.
While spending the winter of 1947-1948 in Miami Beach with her family, ten-year-old Sally makes up stories, casts herself in starring roles in
movies, and encounters a sinister stranger.
Hospitality Marketing Management, 6th Edition explores marketing and themes unique to hospitality and tourism. The 6th edition presents
many new ideas along with established marketing principles, exploring not only the foundations of marketing in the hospitality world but also
new trends in the industry.
For courses in Internet Marketing or E-marketing This book teaches marketers how to engage and listen to buyers, and how to use what they
learn to improve their offerings in today’s Internet- and social media-driven marketing environment. It brings traditional marketing coverage
up-to-date with a thorough, incisive look at e-marketing planning and marketing mix tactics from a strategic and tactical perspective. The
focus is on the Internet and other technologies that have had a profound effect on how marketing is approached today. Included is coverage
of marketing planning; legal and global environments; e-marketing strategy; and marketing mix and customer relationship management
strategy and implementation issues. A major revision, this seventh edition reflects the disruption to the marketing field brought about by social
media. As such it covers many new topics that represent the changes in e-marketing practice in the past two years. Because of the everchanging landscape of the Internet, the authors suggest reading this book, studying the material, and then going online to learn more about
topics of interest. Features: Better understanding of new concepts in today’s electronic marketplace is accomplished as the book puts that
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new terminology into traditional marketing frameworks. Readers are encouraged to exercise critical thinking and attention to their own online
behavior in order to better understanding the e-marketer’s perspective, strategies, and tactics–to think like a marketer. Although the focus is
on e-marketing in the United States, readers also see a global perspective in the coverage of market developments in both emerging and
developed nations. An entire chapter devoted to law and ethics, and contributed by a practicing attorney, updates readers on the latest
changes in this critical area. Readers are guided in learning a number of e-marketing concepts with the help of some outstanding pedagogical
features: -Marketing concept grounding helps readers make the connection between tradition and today. Material in each chapter is
structured around a principle of marketing framework, followed by a look at how the internet has changed the structure or practice, providing
an ideal bridge from previously learned material. -Learning objectives set the pace and the goals for the material in each chapter. -Best
practices from real companies tell success stories, including new examples of firms doing it right. -Graphical frameworks serve as unique emarketing visual models illustrating how each chapter fits among others. -Chapter summaries help readers review and refresh the material
covered. -Key terms are identified in bold text within the chapter to alert readers to their importance. -Review and discussion questions are
another device to be used for refreshing readers’ understanding of the material in the chapter. -Web activities at the end of each chapter help
readers become further involved in the content. -This revision reflects the disruption to the marketing field based on social media. A major
revision from the sixth edition, it includes many new topics, as dictated by changes in e-marketing practice in the past two years. -Three
important Appendices include internet adoption statistics, a thorough glossary, and book references. NEW. Students get a broader look at
social media as it is now integrated throughout the book, instead of confined to one chapter. NEW. A look a new business models continues
and strengthens the approach of learning from real life examples. Added and described in detail are such models as social commerce (and
Facebook commerce), mobile commerce and mobile marketing, social CRM, crowsourcing, and many important be less pervasive models
such as crowfunding, freemium, and flash sales. NEW.Chapters 12, 13 and 14 were completely rewritten to reflect the move from traditional
marketing communication tools to the way practitioners current describe IMC online: owned, paid and earned media. NEW. Readers see
examples of many new and interesting technologies that are today providing marketing opportunities, both in the Web 2.0 and 3.0 sections.
NEW. The chapter-opening vignettes continue to play an important role in illustrating key points. Two new vignettes and new discussion
questions about each chapter opening vignette are included. NEW.Included are many new images in every chapter, plus updated “Let’s Get
Technical” boxes. NEW.Other chapter-specific additions that further enhance understanding of the concepts include: -More social media
performance metrics (Ch. 2) -“Big data” and social media content analysis (Ch. 6) -New consumer behavior theory and “online giving” as a
new exchange activity (Ch. 7) -Social media for brand building (Ch. 9) -App pricing and web page pricing tactics (Ch. 10)
Jill goes along with the rest of the fifth-grade class in tormenting a classmate and then finds out what it is like when she, too, becomes a
target. Reissued with a fresh new look and cover art. Simultaneous.
Directed primarily toward students taking a course on Marketing in the Internet, this text also teaches professional marketers how to engage
and listen to buyers, and how to use what they learn to improve their offerings in today's Internet- and social media-driven marketing
environment. With a focus on the Internet and other technologies that have had a profound effect on how marketing is approached today, the
book updates traditional marketing coverage with a thorough, incisive look at e-marketing planning and marketing mix tactics from a strategic
and tactical perspective.
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Ideal for the beginning student or the experienced public relations practitioner, THIS IS PR: THE REALITIES OF PUBLIC
RELATIONS, Eleventh Edition, covers the world of public relations with a strong emphasis on fundamentals such as
history and research, as well as emerging issues such as technology, ethics, and the international aspects. With
numerous examples, strategies, tactics, and case studies, your students will have resources they can take away from the
classroom. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
When Davey Wexler's father is killed in a holdup in Atlantic City, her mother moves Davey and her brother to Los Alamos
to get away from the memories--but Davey is a girl frozen in fear and anger, until she meets an older boy called Wolf who
can read hertiger eyes.
Infant, Child and Adolescent Nutrition: A Practical Guide, Second Edition, is an evidence-based, practical guide
introducing readers to the theory behind optimal child nutrition. Containing practical advice on how to put that theory into
practice, this new edition facilitates learning through case studies, key points, and learning activities. Divided into seven
sections, chapters cover prenatal nutrition and nutrition throughout childhood from preterm babies to adolescents up to
the age of 18. Sections throughout focus on topics ranging from nutrient requirements, balanced eating patterns and
common problems to cultural influences on food choices and guidelines on assessing growth and dietary intakes.
Prevention and management of obesity and allergies are covered in separate chapters. The first 1000 days are given
particular consideration with chapters on diets for preconception, pregnancy, milk feeding and complementary feeding
during infancy. The chapter on nutritional treatments covers common conditions such as diabetes and Crohn’s disease,
as well as more intricate feeding regimes and tube feeding required for children with rarer diseases and syndromes. New
in this second edition are: · Changes in in food allergy prevention and oral immunotherapy treatments. · Causes and
management strategies to deal with fussy and selective eating in toddlers. · The importance of iodine in diets before and
during pregnancy to improve children’s cognitive abilities. · Updated recommendations on vitamin D supplementation.
This second edition is an essential reading for students taking courses in nutrition and paediatric healthcare. It serves as
a useful reference for individuals responsible for the nutritional intakes of children in primary care and community settings
including early years practitioners, midwives, health visitors, school nurses and governors, social workers, paediatricians
and general practitioners. About the Author Judy More BSc, RD, RN is a Paediatric Dietitian, Honorary Lecturer at the
University of Plymouth, UK and Director of Child-nutrition.co.uk Ltd, London, UK.
Praise for How Learning Works "How Learning Works is the perfect title for this excellent book. Drawing upon new
research in psychology, education, and cognitive science, the authors have demystified a complex topic into clear
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explanations of seven powerful learning principles. Full of great ideas and practical suggestions, all based on solid
research evidence, this book is essential reading for instructors at all levels who wish to improve their students' learning."
—Barbara Gross Davis, assistant vice chancellor for educational development, University of California, Berkeley, and
author, Tools for Teaching "This book is a must-read for every instructor, new or experienced. Although I have been
teaching for almost thirty years, as I read this book I found myself resonating with many of its ideas, and I discovered new
ways of thinking about teaching." —Eugenia T. Paulus, professor of chemistry, North Hennepin Community College, and
2008 U.S. Community Colleges Professor of the Year from The Carnegie Foundation for the Advancement of Teaching
and the Council for Advancement and Support of Education "Thank you Carnegie Mellon for making accessible what has
previously been inaccessible to those of us who are not learning scientists. Your focus on the essence of learning
combined with concrete examples of the daily challenges of teaching and clear tactical strategies for faculty to consider is
a welcome work. I will recommend this book to all my colleagues." —Catherine M. Casserly, senior partner, The Carnegie
Foundation for the Advancement of Teaching "As you read about each of the seven basic learning principles in this book,
you will find advice that is grounded in learning theory, based on research evidence, relevant to college teaching, and
easy to understand. The authors have extensive knowledge and experience in applying the science of learning to college
teaching, and they graciously share it with you in this organized and readable book." —From the Foreword by Richard E.
Mayer, professor of psychology, University of California, Santa Barbara; coauthor, e-Learning and the Science of
Instruction; and author, Multimedia Learning
The explosion of social media blogs, social networking sites, and video sharing sites has ushered in a new era of digital
transparency that puts the power to enhance or destroy a reputation in the hands of the consumer. This timely and
practical book shows you how to harness the power of social media with crucial, proven tactics and strategies for every
phase of online reputation management. Using step-by-step instruction and tested techniques, the expert authors unveil
a detailed blueprint for building, managing, monitoring, and repairing your reputation.
This edition examines the philosophical, historical and methodological foundations of psychological testing, assessment
and measurement, while helping students appreciate their benefits and pitfalls in practice.
Table of Contents
Throughout the book, theoretical foundations necessary for understanding Electronic Commerce (EC) are presented, ranging from
consumer behavior to the economic theory of competition. Furthermore, this book presents the most current topics relating to EC
as described by a diversified team of experts in a variety of fields, including a senior vice president of an e-commerce-related
company. The authors provide website resources, numerous exercises, and extensive references to supplement the theoretical
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presentations. At the end of each chapter, a list of online resources with links to the websites is also provided. Additionally,
extensive, vivid examples from large corporations, small businesses from different industries, and services, governments, and
nonprofit agencies from all over the world make concepts come alive in Electronic Commerce. These examples, which were
collected by both academicians and practitioners, show the reader the capabilities of EC, its cost and justification, and the
innovative ways corporations are using EC in their operations. In this edition (previous editions published by Pearson/Prentice
Hall), the authors bring forth the latest trends in e-commerce, including social businesses, social networking, social collaboration,
innovations, and mobility.
Tired of household responsibilities and her mother's depression, Taylor allows a new friend to persuade her to buy things she can't
afford, but soon discovers that Kat has even more secrets than she has.
This work shows how the various elements of consumer analysis fit together in an integrated framework, called the Wheel of
Consumer Analysis. Psychological, social and behavioural theories are shown as useful for understanding consumers and
developing more effective marketing strategies. The aim is to enable students to develop skills in analyzing consumers from a
marketing management perspective and in using this knowledge to develop and evaluate marketing strategies. The text identifies
three groups of concepts - affect and cognition, behaviour and the environment - and shows how these they influence each other
as well as marketing strategy. The focus of the text is managerial, with a distinctive emphasis on strategic issues and problems.
Cases and questions are included in each chapter.
An introduction to marketing concepts, strategies and practices with a balance of depth of coverage and ease of learning.
Principles of Marketing keeps pace with a rapidly changing field, focussing on the ways brands create and capture consumer
value. Practical content and linkage are at the heart of this edition. Real local and international examples bring ideas to life and
new feature 'linking the concepts' helps students test and consolidate understanding as they go. The latest edition enhances
understanding with a unique learning design including revised, integrative concept maps at the start of each chapter, end-ofchapter features summarising ideas and themes, a mix of mini and major case studies to illuminate concepts, and critical thinking
exercises for applying skills.
Updated in its 5th edition, Papper's Broadcast News and Writing Stylebook is the first and most widely used handbook in
broadcast news. This book clearly and concisely outlines the rules of broadcast news writing, reporting, grammar, style, and
usage. With chapter-by-chapter coverage of story types, from business stories to crime and legal reporting, education,
government, health, the environment, weather, and sports, the Broadcast News and Writing Stylebook lays out the particular
demands of composition, form, style, and usage in all the diverse areas of broadcast news. Because the news business has
changed -- and continues to evolve -- so has this text.Written by the person who has overseen the major industry research for the
past 18 years, the latest edition looks into the future of news by exploring the business of news. Citing the latest data and trends,
the book takes a hard look at where the industry stands and where it appears to be headed.
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Sharon M. Draper presents “storytelling at its finest” (School Library Journal, starred review) in this New York Times bestselling
Depression-era novel about a young girl who must learn to be brave in the face of violent prejudice when the Ku Klux Klan
reappears in her segregated southern town. Stella lives in the segregated South—in Bumblebee, North Carolina, to be exact about
it. Some stores she can go into. Some stores she can’t. Some folks are right pleasant. Others are a lot less so. To Stella, it sort of
evens out, and heck, the Klan hasn’t bothered them for years. But one late night, later than she should ever be up, much less
wandering around outside, Stella and her little brother see something they’re never supposed to see, something that is the first
flicker of change to come, unwelcome change by any stretch of the imagination. As Stella’s community—her world—is upended,
she decides to fight fire with fire. And she learns that ashes don’t necessarily signify an end.
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