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Exploring the important role of education in both pursuing and implementing sustainable
development, this timely Handbook highlights how teaching methods at schools and
universities can impact the future. It looks at ways not only to inform students about matters
related to sustainable development, but also to empower them to adopt behaviours and actions
that lead to more sustainable lifestyles.
A comprehensive assessment and analysis of the validity, trustworthiness, and effectiveness,
of such environmental ratings as ENERGY STAR, LEED, and USDA Organic. Consumers are
confronted with a confusing array of environmental ratings on products that range from
refrigerators to shampoos. Is the information that these ratings represent trustworthy, accurate,
or even relevant to environmental concerns? “Information optimists” believe that these “green
grades” can play an important role in saving the planet. “Information pessimists” consider
them a distraction from pursuing legislative and regulatory actions. In this book, Graham
Bullock offers a comprehensive assessment and analysis of the effectiveness and validity of
such environmental ratings as ENERGY STAR, USDA Organic, the Forest Stewardship
Council, LEED, and the Toxic 100 Air Polluters Index. Bullock stakes out a position as an
“information realist,” acknowledging both the contributions and the limitations of these
initiatives. Drawing on interviews, case studies, and an original dataset of 245 environmental
ratings and certifications, he examines what he calls the information value chain of green
grades: organizational associations, content, methods, interfaces, and outcomes. He explores
the relevance of the information to the issues; the legitimacy and accountability of sponsoring
or cooperating organizations; the reliability of methods used to develop the information; the
prominence and intelligibility of communication to the public; and the effects and effectiveness
of the information after it emerges from the value chain. Bullock's analysis offers a realistic
appraisal of the role of information-based environmental governance—its benefits and
shortcomings—and its relation to other governance strategies.
Companion to Environmental Studies presents a comprehensive and interdisciplinary overview
of the key issues, debates, concepts, approaches and questions that together define
environmental studies today. The intellectually wide-ranging volume covers approaches in
environmental science all the way through to humanistic and post-natural perspectives on the
biophysical world. Though many academic disciplines have incorporated studying the
environment as part of their curriculum, only in recent years has it become central to the social
sciences and humanities rather than mainly the geosciences. ‘The environment’ is now a
keyword in everything from fisheries science to international relations to philosophical ethics to
cultural studies. The Companion brings these subject areas, and their distinctive perspectives
and contributions, together in one accessible volume. Over 150 short chapters written by
leading international experts provide concise, authoritative and easy-to-use summaries of all
the major and emerging topics dominating the field, while the seven part introductions situate
and provide context for section entries. A gateway to deeper understanding is provided via
further reading and links to online resources. Companion to Environmental Studies offers an
essential one-stop reference to university students, academics, policy makers and others
keenly interested in ‘the environmental question’, the answer to which will define the coming
century.
Where public policy fails, can consumer choices lead the way to more ethical and sustainable
production practices? “Buy local,” “buy green,” “buy organic,” “fair trade”—how effective has
the ethical consumption movement been in changing market behavior? Can consumers create
fair and sustainable supply chains by shopping selectively? Dara O'Rourke, the activist-scholar
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who first broke the news about Nike's sweatshops in the 1990s, considers the promise of
ethical consumption—the idea that individuals, voting with their wallets, can promote better
labor conditions and environmental outcomes globally. Governments have proven unable to
hold companies responsible for labor and environmental practices. Consumers who say they
want to support ethical companies often lack the knowledge and resources to do so
consistently. But with the right tools, they may be able to succeed where governments have
failed. Responding to O'Rourke's argument, eight experts—Juliet Schor, Richard Locke, Scott
Nova, Lisa Ann Richey, Margaret Levi, Andrew Szasz, Scott Hartley, and Auret van
Herdeen—consider the connections between personal concerns and consumer activism,
challenge the value of entrusting regulation to consumer efforts, and draw attention to
difficulties posed by global supply chains.
In a world of dwindling natural resources and mounting environmental crisis, who is devising
ways of living that will work for the long haul? And how can we, as individuals, make a
difference? To answer these fundamental questions, Professor Karen Litfin embarked upon a
journey to many of the world’s ecovillagesÑintentional communities at the cutting-edge of
sustainable living. From rural to urban, high tech to low tech, spiritual to secular, she
discovered an under-the-radar global movement making positive and radical changes from the
ground up. In this inspiring and insightful book, Karen Litfin shares her unique experience of
these experiments in sustainable living through four broad windows - ecology, economics,
community, and consciousness - or E2C2. Whether we live in an ecovillage or a city, she
contends, we must incorporate these four key elements if we wish to harmonize our lives with
our home planet. Not only is another world possible, it is already being born in small pockets
the world over. These micro-societies, however, are small and time is short. Fortunately - as
Litfin persuasively argues - their successes can be applied to existing social structures, from
the local to the global scale, providing sustainable ways of living for generations to come. You
can learn more about Karen's experiences on the Ecovillages website:
http://ecovillagebook.org/
Examining the potential benefits and risks of using artificial intelligence to advance global
sustainability. Drones with night vision are tracking elephant and rhino poachers in African
wildlife parks and sanctuaries; smart submersibles are saving coral from carnivorous starfish
on Australia's Great Barrier Reef; recycled cell phones alert Brazilian forest rangers to the
sound of illegal logging. The tools of artificial intelligence are being increasingly deployed in the
battle for global sustainability. And yet, warns Peter Dauvergne, we should be cautious in
declaring AI the planet's savior. In AI in the Wild, Dauvergne avoids the AI industry-powered
hype and offers a critical view, exploring both the potential benefits and risks of using artificial
intelligence to advance global sustainability.
Today, big-brand companies seem to be making commitments to sustainability that go beyond
the usual "greenwashing" efforts undertaken largely for public relations purposes. McDonald's
promises to use only beef, coffee, fish, chicken, and cooking oil obtained from sustainable
sources. Coca-Cola promises to achieve water neutrality. Walmart has pledged to become
carbon neutral. This BIT examines some of these corporate sustainability efforts and their
ultimate goal.
The book uses both environmental movements and political theory to help define what is
meant by environmental and ecological justice. It will be useful to anyone interested in
environmental politics, environmental movements, and justice theory.

An environmentalist maps the hidden costs of overconsumption in a globalized
world by tracing the environmental consequences of five commodities. The
Shadows of Consumption gives a hard-hitting diagnosis: many of the earth's
ecosystems and billions of its people are at risk from the consequences of rising
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consumption. Products ranging from cars to hamburgers offer conveniences and
pleasures; but, as Peter Dauvergne makes clear, global political and economic
processes displace the real costs of consumer goods into distant ecosystems,
communities, and timelines, tipping into crisis people and places without the
power to resist. In The Shadows of Consumption, Peter Dauvergne maps the
costs of consumption that remain hidden in the shadows cast by globalized
corporations, trade, and finance. Dauvergne traces the environmental
consequences of five commodities: automobiles, gasoline, refrigerators, beef,
and harp seals. In these fascinating histories we learn, for example, that
American officials ignored warnings about the dangers of lead in gasoline in the
1920s; why China is now a leading producer of CFC-free refrigerators; and how
activists were able to stop Canada's commercial seal hunt in the 1980s (but are
unable to do so now). Dauvergne's innovative analysis allows us to see why so
many efforts to manage the global environment are failing even as
environmentalism is slowly strengthening. He proposes a guiding principle of
“balanced consumption” for both consumers and corporations. We know that we
can make things better by driving a high-mileage car, eating locally grown food,
and buying energy-efficient appliances; but these improvements are incremental,
local, and insufficient. More crucial than our individual efforts to reuse and recycle
will be reforms in the global political economy to reduce the inequalities of
consumption and correct the imbalance between growing economies and
environmental sustainability.
What it means for global sustainability when environmentalism is dominated by
the concerns of the affluent—eco-business, eco-consumption, wilderness
preservation. Over the last fifty years, environmentalism has emerged as a clear
counterforce to the environmental destruction caused by industrialization,
colonialism, and globalization. Activists and policymakers have fought hard to
make the earth a better place to live. But has the environmental movement
actually brought about meaningful progress toward global sustainability? Signs of
global “unsustainability” are everywhere, from decreasing biodiversity to scarcity
of fresh water to steadily rising greenhouse gas emissions. Meanwhile, as Peter
Dauvergne points out in this provocative book, the environmental movement is
increasingly dominated by the environmentalism of the rich—diverted into ecobusiness, eco-consumption, wilderness preservation, energy efficiency, and
recycling. While it's good that, for example, Barbie dolls' packaging no longer
depletes Indonesian rainforest, and that Toyota Highlanders are available as
hybrids, none of this gets at the source of the current sustainability crisis. More
eco-products can just mean more corporate profits, consumption, and waste.
Dauvergne examines extraction booms that leave developing countries poor and
environmentally devastated—with the ruination of the South Pacific island of
Nauru a case in point; the struggles against consumption inequities of
courageous activists like Bruno Manser, who worked with indigenous people to
try to save the rainforests of Borneo; and the manufacturing of vast markets for
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nondurable goods—for example, convincing parents in China that disposable
diapers made for healthier and smarter babies. Dauvergne reveals why a global
political economy of ever more—more growth, more sales, more consumption—is
swamping environmental gains. Environmentalism of the rich does little to bring
about the sweeping institutional change necessary to make progress toward
global sustainability.
Global value chains (GVCs) are a key feature of the global economy in the 21st
century. They show how international investment and trade create cross-border
production networks that link countries, firms and workers around the globe. This
Handbook describes how GVCs arise and vary across industries and countries,
and how they have evolved over time in response to economic and political
forces. With chapters written by leading interdisciplinary scholars, the Handbook
unpacks the key concepts of GVC governance and upgrading, and explores
policy implications for advanced and developing economies alike. p.p1 {margin:
0.0px 0.0px 0.0px 0.0px; font: 10.0px Arial}
From green frogs and blue angels to white bunnies, modern consumers are
confronted by a growing array of colorful eco-labels on everything from coffee to
computers. When eco-labels are credible, they can lead to dramatic change in
environmental practices broadly and quickly by leveraging the purchasing power
of corporate clients (e.g., Walmart and McDonalds) to influence global supply
chains. But the credibility of such labels is highly variable; and despite the
existence of established practices for eco-labeling, many labels remain little more
than superficial exercises in "greenwash." How can consumers separate
greenwash from genuine attempts to address environmental challenges? Beyond
Greenwash addresses this question by systematically investigating the credibility
of transnational eco-labeling organizations across countries and commercial
sectors. Using an innovative proxy measure for credibility that examines
adherence to established best practices, Hamish van der Ven proposes a novel
theory of rigor and credibility in transnational eco-labeling that upends
conventional wisdom. He argues that the credibility of an eco-label does not
depend on who creates or manages it-whether a government, industry
association, professional standard setter, or environmental NGO. Rather, it
depends on which types of businesses use the label. More specifically, ecolabeling organizations that target bigger, consumer-facing retailers tend to create
credible eco-labels out of a desire to insulate their clients from critical scrutiny
and gain acceptance in new markets. This theory challenges the conventional
wisdom that only governments or environmental NGOs can create meaningful
environmental governance and suggests that who is being governed matters as
much, if not more, than who is doing the governing.
Prominent scholars and practitioners consider the role of global environmental
politics in the face of increasing environmental stress. Humanity's collective
impact on the Earth is vast. The rate and scale of human-driven environmental
destruction is quickly outstripping our political and social capacities for managing
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it. We are in effect creating an Earth 2.0 on which the human signature is
everywhere, a “new earth” in desperate need of humane and insightful
guidance. In this volume, prominent scholars and practitioners in the field of
global environmental politics consider the ecological and political realities of life
on the new earth, and probe the field's deepest and most enduring questions at a
time of increasing environmental stress. Arranged in complementary pairs, the
essays in this volume include reflections on environmental pedagogy, analysis of
new geopolitical realities, reflections on the power of social movements and
international institutions, and calls for more compelling narratives to promote
environmental action. At the heart of the volume is sustained attention to the role
of traditional scholarly activities in a world confronting environmental disaster.
Some contributors make the case that it is the scholar's role to provide activists
with the necessary knowledge and tools; others argue for more direct
engagement and political action. All the contributors confront the overriding
question: What is the best use of their individual and combined energies, given
the dire environmental reality? Contributors Erik Assadourian, Frank Biermann,
Wil Burns, Ken Conca, Peter Dauvergne, Daniel Deudney, Navroz Dubash,
Richard Falk, Joyeeta Gupta, Maria Ivanova, Peter Jacques, Sikina Jinnah,
Karen T. Litfin, Michael F. Maniates, Elizabeth Mendenhall, Simon Nicholson,
Kate O'Neill, Judith Shapiro, Paul Wapner, Oran R. Young
The discourse of 'green growth' has recently gained ground in environmental
governance deliberations and policy proposals. It is presented as a fresh and
innovative agenda centred on the deployment of engineering sophistication,
managerial acumen and market mechanisms to redress the environmental and
social derelictions of the existing development model. But the green growth
project is deeply inadequate, whether assessed against criteria of social justice
or the achievement of sustainable economic life upon a materially finite planet.
This volume outlines three main lines of critique. First, it traces the development
of the green growth discourse quaideology. It asks: what explains modern
society's investment in it, why has it emerged as a master concept in the
contemporary conjuncture, and what social forces does it serve? Second, it
unpicks and explains the contradictions within a series of prominent green growth
projects. Finally, it weighs up the merits and demerits of alternative strategies
and policies, asking the vital question: 'if not green growth, then what?'
A new edition of a book that takes a comprehensive look at the ways economic
processes affect global environmental outcomes. This comprehensive and
accessible book fills the need for a political economy view of global
environmental politics, focusing on the ways international economic processes
affect environmental outcomes. It examines the main actors and forces shaping
global environmental management, particularly in the developing world. Moving
beyond the usual emphasis on international agreements and institutions, it strives
to capture not only academic theoretical debates but also views on politics,
economics, and the environment within the halls of global conferences, on the
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streets during antiglobalization protests, and in the boardrooms of international
agencies, nongovernmental organizations, and industry associations. The book
maps out an original typology of four contrasting worldviews of environmental
change—those of market liberals, institutionalists, bioenvironmentalists, and social
greens—and uses them as a framework to examine the links between the global
political economy and ecological change. This typology provides a common
language for students, instructors, and scholars to discuss the issues across the
classical social science divisions.The second edition of this popular text has been
thoroughly revised and updated to reflect recent events, including the food crisis
of 2007-2008, the financial meltdown of 2008, and the Copenhagen Climate
Conference of 2009. Topics covered include the environmental implications of
globalization; wealth, poverty, and consumption; global trade; transnational
corporations; and multilateral and private finance.
Are profits and sustainability compatible? This book brings unique perspectives
to this key debate by exploring the history of green entrepreneurship since the
nineteenth century, and its spread globally in industries including renewable
energy, organic food, natural beauty, ecotourism, recycling, architecture, and
finance. The book uses the lens of the extraordinary and often eccentric men and
women who defied convention and imagined that business could help save the
planet, rather than consume it. The social and religious beliefs that drove many of
these individuals are explored as the book looks at how they overcame huge
obstacles to execute their strategies. The green entrepreneurs seen here are
shown to have created new markets and industries, and driven innovations in
sustainable practices, even at times when most consumers and governments
marginalized the entire subject. The struggles of early pioneers appear to have
been rewarded by the growth of environmental awareness among consumers,
business leaders, and others in recent years, but the Earth's environmental
health continues to deteriorate. If profits and sustainability have proved
challenging to reconcile, the book argues that one reason was how they were
both defined.
This handbook is currently in development, with individual articles publishing
online in advance of print publication. At this time, we cannot add information
about unpublished articles in this handbook, however the table of contents will
continue to grow as additional articles pass through the review process and are
added to the site. Please note that the online publication date for this handbook is
the date that the first article in the title was published online.
A practical, bipartisan call to action from the world’s leading thinkers on the
environment and sustainability Sustainability has emerged as a global priority
over the past several years. The 2015 Paris Agreement on climate change and
the adoption of the seventeen Sustainable Development Goals through the
United Nations have highlighted the need to address critical challenges such as
the buildup of greenhouse gases in the atmosphere, water shortages, and air
pollution. But in the United States, partisan divides, regional disputes, and deep
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disagreements over core principles have made it nearly impossible to chart a
course toward a sustainable future. This timely new book, edited by celebrated
scholar Daniel C. Esty, offers fresh thinking and forward-looking solutions from
environmental thought leaders across the political spectrum. The book’s forty
essays cover such subjects as ecology, environmental justice, Big Data, public
health, and climate change, all with an emphasis on sustainability. The book
focuses on moving toward sustainability through actionable, bipartisan
approaches based on rigorous analytical research.
This book provides rich new empirical evidence on green business as it
examines its variation between industries and nations, and over time. It
demonstrates the deep historical origins of endeavors to create for-profit
businesses that were more responsible and sustainable, but also how these
strategies have faced constraints, trade-offs and challenges of legitimacy. Based
on extensive interviews and archives from around the world, the book asks why
green business succeeds more in some contexts than others, and draws lessons
from failure as well as success.
Why do people behave in ways that cause environmental harm? Despite not
wanting to create environmental problems, we all do so regularly in the course of
living our everyday lives. This book looks at how social structures, incentives,
information, habits, attitudes, norms, and the inherent characteristics of
environmental resources explain and influence how we behave, and how those
causes influence what we can do to change behavior.
Argues that a concerted effort by conservatives has undermined the
environmental movement and cast a shadow over future attempts to add or
increase environmental regulations.
A deft and caustic takedown of the new prophets of profit, from Bill Gates to
Oprah As severe environmental degradation, breathtaking inequality, and
increasing alienation push capitalism against its own contradictions, mythmaking
has become as central to sustaining our economy as profitmaking. Enter the new
prophets of capital: Sheryl Sandberg touting the capitalist work ethic as the
antidote to gender inequality; John Mackey promising that free markets will heal
the planet; Oprah Winfrey urging us to find solutions to poverty and alienation
within ourselves; and Bill and Melinda Gates offering the generosity of the 1
percent as the answer to a persistent, systemic inequality. The new prophets of
capital buttress an exploitative system, even as the cracks grow more visible.
The interaction of sustainability governance and global value chains has crucial
implications the world over. When it comes to sustainability the last decade has
witnessed the birth of hybrid forms of governance where business, civil society
and public actors interact at different levels, leading to a focus on concepts of
legitimacy within multi-stakeholder initiatives (MSIs). Based in over 15 years of
theoretical engagement and field research, Business, Power and Sustainability
draws from both labour-intensive value chains, such as in the agro-food sector
(coffee, wine, fish, biofuels, palm oil), and from capital-intensive value chains
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such as in shipping and aviation, to discuss how sustainability governance can
be best designed, managed and institutionalized in today’s world of global value
chains (GVCs). Examining current theoretical and analytical efforts aimed at
including sustainability issues in GVC governance theory, it expands on recent
work examining GVC upgrading by introducing the concept of environmental
upgrading; and through new conceptions of orchestration, it provides suggestions
for how governments and international organizations can best facilitate the
achievement of sustainability goals. Essential reading on the governance of
sustainability in the twenty-first century.
McDonald's promises to use only beef, coffee, fish, chicken, and cooking oil
obtainedfrom sustainable sources. Coca-Cola promises to achieve water
neutrality. Unilever has set adeadline of 2020 to reach 100 percent sustainable
agricultural sourcing. Walmart has pledged tobecome carbon neutral. Today, bigbrand companies seem to be making commitments that go beyond theusual
"greenwashing" efforts undertaken largely for public relations purposes. InEcoBusiness, Peter Dauvergne and Jane Lister examine this new corporate
embraceof sustainability, its actual accomplishments, and the consequences for
the environment. For manyleading-brand companies, these corporate
sustainability efforts go deep, reorienting centraloperations and extending
through global supply chains. Yet, as Dauvergne and Lister point out,
thesecompanies are doing this not for the good of the planet but for their own
profits and market sharein a volatile, globalized economy. They are using
sustainability as a business tool. Advocacy groupsand governments are
partnering with these companies, eager to reap the governance potential ofecobusiness efforts. But Dauvergne and Lister show that the acclaimed ecoefficiencies achieved bybig-brand companies limit the potential for finding deeper
solutions to pressing environmentalproblems and reinforce runaway
consumption. Eco-business promotes the sustainability of bigbusiness, not the
sustainability of life on Earth.
Based upon creating an intuitive understanding of the principal functions that any
organization must engage in, such as facility selection and maintenance, energy
and water use, purchasing, and waste disposal, this guide explains how to
become a business that respects the environment.
The Encyclopedia of Global Environmental Governance and Politics surveys the
broad range of environmental and sustainability challenges in the emerging
Anthropocene and scrutinizes available concepts, methodological tools, theories
and approaches, as well as overlaps with adjunct fields of study. This
comprehensive reference work, written by some of the most eminent academics
in the field, contains 68 entries on numerous aspects across 7 thematic areas,
including concepts and definitions; theories and methods; actors; institutions;
issue-areas; cross-cutting questions; and overlaps with non-environmental fields.
With this broad approach, the volume seeks to provide a pluralistic knowledge
base of the research and practice of global environmental governance and
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politics in times of increased complexity and contestation. Providing its readers
with a unique point of reference, as well as stimulus for further research, this
Encyclopedia is an indispensable tool for anyone interested in the politics of the
environment, particularly students, teachers and researchers.
The world needs a new economy. In spite of tremendous and growing material
prosperity, inequality is on the rise and the current organization of the Earth’s
natural resources has failed to address the basic human needs of billions of
people. This book exposes the bottlenecks of the present path of economic
growth and discusses the main path to alternatives. In spite of undeniable
advances, all evidence points towards the growing depletion of the very
ecosystems that societies depend on. By placing ethics squarely in the middle of
economic life, this book demonstrates the need for a new economy, one that
fosters unity between society, nature, economics and ethics. It questions the
most important scientific and political pillar that forms the basis for evaluating
social resource use: economic growth. Written in a non-specialist language, this
book is an introduction to the main issues involving sustainable development. It
will be essential reading for both students and professionals working in the field
of socio-environmental responsibility.
The WSPC Reference on Natural Resources and Environmental Policy in the Era
of Global Change provides a comprehensive and prominent reference of various
highly authoritative volumes of long-term scientific value, for milestone concepts
and theories. The books in the reference set are edited by leading experts in the
fields of: Game Theory, International Relations and Global Politics, Computable
General Equilibrium (CGE): Economy-Wide Modeling, and Experimental
Economics. Each book in the reference set includes chapters that are laid out by
recognized, broadly respected researchers, in fields associated with issues
related to natural resources and environmental policy in the era of global change.
The reference set focuses on the economic and strategic aspects of interactions
among various parts of society, all dependent on the availability and utilization of
limited natural resources and their impact on the environment. Policy implications
are addressed, including current challenges and future perspectives. The
combination of the four books provides a unique perspective on the issues that
engage the public discourse of researchers and policy-makers at state, regional,
and global levels. Each of the books in the reference set and all four books as a
whole provide coverage of disciplines and angles through which the reader can
obtain an understanding of the state-of-the-art of dealing with natural resources
and environmental policy in the era of global change. The books in the reference
set complement each other and provide a scientific understanding of our ability to
address the issues covered. Contents: Volume 1: Game Theory: Overcoming
Principal–Agent Problems to Improve Cooperative Governance of Internationally
Shared Fisheries (Megan Bailey, Niels Vestergaard and U Rashid
Sumaila)Common Property Resource Exploitation under Imperfect Competition
(Hassan Benchekroun)Mitigation and Solar Radiation Management in Climate
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Change Policies (Vassiliki Manoussi and Anastasios Xepapadeas)On the
Strategic Use of Import Tariffs to Control Trans-Boundary Externalities (Charles F
Mason, Victoria I Umanskaya and Edward B Barbier)Non-Point Source Pollution
in an International Context (Kathleen Segerson)Game Theoretic Modeling of
Environmental NGOs in an International Context (Anthony Heyes and Bogdan
Urban)On the Interplay between Resource Extraction and Polluting Emissions in
Oligopoly (Luca Lambertini)Deforestation and REDD+: Taking Stock of the Latest
Institutional Possibilities (Charles Figuières and Estelle Midler)Climate Policies,
Technical Change and R&D (André Grimaud and Luc Rouge)Strategic Behavior
and the Porter Hypothesis (Francisco J André)Transboundary Pollution, Clean
Technologies and International Environmental Agreements (Hassan
Benchekroun and Amrita Ray Chaudhuri)International Trade and the
Environmental Goods and Services Industry (Solveig Delabroye, Alain-Désiré
Nimubona and Bernard Sinclair-Desgagné)Differential Games: Solution
Concepts and Applications to Global Resources and Environmental Problems
(Ngo Van Long)Volume 2: The Social Ecology of the Anthropocene: Continuity
and Change in Global Environmental Politics: Challenges of the Anthropocene:
The Science of the Anthropocene (Kristen A Goodrich and Evgenia
Nizkorodov)The Discursive Construction of the New Arctic (Elizabeth
Mendenhall)Governance through Goal-Setting: A New Governance Challenge for
Navigating Sustainability in the 21st Century (Norichika Kanie)Continuity and
Innovation in Gl
Global Governance Futures addresses the crucial importance of thinking through
the future of global governance arrangements. It considers the prospects for the
governance of world order approaching the middle of the twenty-first century by
exploring today’s most pressing and enduring health, social, ecological,
economic, and political challenges. Each of the expert contributors considers the
drivers of continuity and change within systems of governance and how actors,
agents, mechanisms, and resources are and could be mobilized. The aim is not
merely to understand state, intergovernmental, and non-state actors. It is also to
draw attention to those underappreciated aspects of global governance that push
understanding beyond strictures of traditional conceptualizations and offer better
insights into the future of world order. The book’s three parts enable readers to
appreciate better the sum of forces likely to shape world order in the near and notso-near future: “Planetary” encompasses changes wrought by continuing human
domination of the earth; war; current and future geopolitical, civilizational, and
regional contestations; and life in and between urban and non-urban
environments. “Divides” includes threats to human rights gains; the plight of
migrants; those who have and those who do not; persistent racial, gender,
religious, and sexualorientation-based discrimination; and those who govern and
those who are governed. “Challenges” involves food and health insecurities;
ongoing environmental degradation and species loss; the current and future
politics of international assistance and data; and the wrong turns taken in the
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control of illicit drugs and crime. Designed to engage advanced undergraduate
and graduate students in international relations, organization, law, and political
economy as well as a general audience, this book invites readers to adopt both a
backward- and forward-looking view of global governance. It will spark discussion
and debate as to how dystopic futures might be avoided and change agents
mobilized.
Walmart. Coca-Cola. BP. Toyota. The world economy runs on the profits of
transnational corporations. Politicians need their backing. Non-profit
organizations rely on their philanthropy. People look to their brands for meaning.
And their power continues to rise. Can these companies, as so many are now
hoping, provide the solutions to end the mounting global environmental crisis?
Absolutely, the CEOs of big business are telling us: the commitment to corporate
social responsibility will ensure it happens voluntarily. Peter Dauvergne
challenges this claim, arguing instead that corporations are still doing far more to
destroy than protect our planet. Trusting big business to lead sustainability is, he
cautions, unwise — perhaps even catastrophic. Planetary sustainability will require
reining in the power of big business, starting now.
Runaway climate change and rampant inequality are ravaging the world and
costing a fortune. Who will help lead us to a better future? Business. These
massive dual challenges—and other profound shifts, such as pandemics, resource
pressures, and shrinking biodiversity—threaten our very existence. Other
megatrends, such as the push for a clean economy and the unprecedented focus
on diversity and inclusion, offer exciting new opportunities to heal the world, and
prosper by doing so. Government cannot do this alone. Business must step up.
In this seminal book, former Unilever CEO Paul Polman and sustainable
business guru Andrew Winston explode fifty years of corporate dogma. They
reveal, for the first time, key lessons from Unilever and other pioneering
companies around the world about how you can profit by fixing the world's
problems instead of creating them. To thrive today and tomorrow, they argue,
companies must become "net positive"—giving more to the world than they take.
A net positive company: Improves the lives of everyone it touches, from
customers and suppliers to employees and communities, greatly increasing longterm shareholder returns in the process. Takes ownership of all the social and
environmental impacts its business model creates. This in turn provides
opportunities for innovation, savings, and building a more humane, connected,
and purpose-driven culture. Partners with competitors, civil society, and
governments to drive transformative change that no single group or enterprise
could deliver alone. This is no utopian fantasy. Courageous leaders are already
making it real—and the stakes couldn't be higher. With bold vision and compelling
stories, Net Positive sets out the principles and practices that will deliver the
scale of change and transformation the world so desperately needs. Join the
movement now at netpositive.world
This book is the first to analyze the environmental impact of Japanese trade,
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corporations, and aid on timber management in the context of Southeast Asian
political economies. It is also one of the first comprehensive studies of why
Southeast Asian states are unable to enforce forest policies and regulations.
This book helps all those involved in international tourism develop the new skills, tools
and investments required to protect irreplaceable global resources from the impacts of
escalating tourism demand over the next 50 years. It documents how technology and
the growing global middle class are driving a travel revolution which requires a new
paradigm in managing tourism destinations. Travel and tourism supply chains and
business models for hotels, tour operators, cruise lines, airlines and airports are
analysed and environmental management techniques are proposed for each sector. A
pragmatic set of solutions are offered to support the transition to lower impact tourism
development worldwide. It recommends that decision makers assess the current and
future value of natural, social, and cultural capital to guide investment in destinations
and protect vital resources. Case studies illustrate why budgets to protect local
destinations are consistently underestimated and offer guidance on new metrics.
Innovative approaches are proposed to support the transition to green infrastructure,
protect incomparable landscapes, and engage local people in the monitoring of vital
indicators to protect local resources. It provides students, professionals, and policy
makers with far-reaching recommendations for new educational programs, professional
expertise, financing, and legal frameworks to lower tourism’s rapidly escalating carbon
impacts and protect the health and well-being of local populations, ecosystems,
cultures, and monuments worldwide.
Timber is a vital resource that is all around us. It is the house that shelters us, the
furniture we relax in, the books we read, the paper we print, the disposable diapers for
our babies, and the boxes that contain our cereal, detergent, and new appliances. The
way we produce and consume timber, however, is changing. With international timber
companies and big box discount retailers increasingly controlling through global
commodity chains where and how much timber is traded, the world's remaining oldgrowth forests, particularly in the developing world, are under threat of disappearing all for the price of a consumer bargain. This trailblazing book is the first to expose
what's happening inside corporate commodity chains with conclusions that
fundamentally challenge our understanding of how and why deforestation persists.
Authors Peter Dauvergne and Jane Lister reveal how timber now moves through long
and complex supply chains from the forests of the global South through the factories of
emerging economies like China to the big box retail shelves of Europe and North
America. Well-off consumers are getting unprecedented deals. But the social and
environmental costs are extraordinarily high as corporations mine the world's poorest
regions and most vulnerable ecosystems. The growing power of big retail within these
commodity chains is further increasing South-North inequities and unsustainable global
consumption. Yet, as this book's highly original analysis uncovers, it is also creating
some intriguing opportunities to promote more responsible business practices and
better global forest governance.
Examining the potential benefits and risks of using artificial intelligence to advance
global sustainability. Drones with night vision are tracking elephant and rhino poachers
in African wildlife parks and sanctuaries; smart submersibles are saving coral from
carnivorous starfish on Australia's Great Barrier Reef; recycled cell phones alert
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Brazilian forest rangers to the sound of illegal logging. The tools of artificial intelligence
are being increasingly deployed in the battle for global sustainability. And yet, warns
Peter Dauvergne, we should be cautious in declaring AI the planet's savior. In AI in the
Wild, Dauvergne avoids the AI industry-powered hype and offers a critical view,
exploring both the potential benefits and risks of using artificial intelligence to advance
global sustainability. Dauvergne finds that corporations and states often use AI in ways
that are antithetical to sustainability. The competition to profit from AI is entrenching
technocratic management, revving up resource extraction, and turbocharging
consumption, as consumers buy new smart devices (and discard their old, less-smart
ones). Smart technology is helping farmers grow crops more efficiently, but also
empowering the agrifood industry. Moreover, states are weaponizing AI to control
citizens, suppress dissent, and aim cyberattacks at rival states. Is there a way to
harness the power of AI for environmental and social good? Dauvergne argues for
precaution and humility as guiding principles in the deployment of AI.
An examination of whether accountability mechanisms in global environmental
governance that focus on monitoring and enforcement necessarily lead to better
governance and better environmental outcomes. The rapid development of global
environmental governance has been accompanied by questions of accountability.
Efforts to address what has been called “a culture of unaccountability” include greater
transparency, public justification for governance decisions, and the establishment of
monitoring and enforcement procedures. And yet, as this volume shows, these can lead
to an “accountability trap”—a focus on accountability measures rather than improved
environmental outcomes. Through analyses and case studies, the contributors consider
how accountability is being used within global environmental governance and if the
proliferation of accountability tools enables governance to better address global
environmental deterioration. Examining public, private, voluntary, and hybrid types of
global environmental governance, the volume shows that the different governance
goals of the various actors shape the accompanying accountability processes. These
goals—from serving constituents to reaping economic benefits—determine to whom and
for what the actors must account. After laying out a theoretical framework for its
analyses, the book addresses governance in the key areas of climate change,
biodiversity, fisheries, and trade and global value chains. The contributors find that
normative biases shape accountability processes, and they explore the potential of
feedback mechanisms between institutions and accountability rules for enabling better
governance and better environmental outcomes. Contributors Graeme Auld, Harro van
Asselt, Cristina Balboa, Lieke Brouwer, Lorraine Elliott, Lars H. Gulbrandsen, Aarti
Gupta, Teresa Kramarz, Susan Park, Philipp Pattberg, William H. Schaedla, Hamish
van der Ven, Oscar Widerberg
Two experts explain the consequences for the planet when corporations use
sustainability as a business tool. McDonald's promises to use only beef, coffee, fish,
chicken, and cooking oil obtained from sustainable sources. Coca-Cola promises to
achieve water neutrality. Unilever seeks to achieve 100 percent sustainable agricultural
sourcing by 2020. Walmart has pledged to become carbon neutral. Big-brand
companies seem to be making commitments that go beyond the usual “greenwashing”
efforts undertaken largely for public-relations purposes. In Eco-Business, Peter
Dauvergne and Jane Lister examine this new corporate embrace of sustainability, its
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actual accomplishments, and the consequences for the environment. For many leadingbrand companies, these corporate sustainability efforts go deep, reorienting central
operations and extending through global supply chains. Yet, as Dauvergne and Lister
point out, these companies are doing this not for the good of the planet but for their own
profits and market share in a volatile, globalized economy. They are using sustainability
as a business tool. Dauvergne and Lister show that the eco-efficiencies achieved by bigbrand companies limit the potential for finding deeper solutions to pressing
environmental problems and reinforce runaway consumption. Eco-business promotes
the sustainability of big business, not the sustainability of life on Earth.
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