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How do you sell an innovative product to a market that does not yet exist? Entrepreneurial businesses often create products and
services based on radically new technology that have the power to change the marketplace. Existing market research data will be
largely irrelevant in these cases, making sales and marketing of innovative new products especially challenging to entrepreneurs.
Entrepreneurial Marketing focuses on this challenge. Classic core marketing concepts, such as segmentation, positioning, and the
marketing mix undergo an ‘extreme makeover’ in the context of innovative products hitting the market. Edwin J. Nijssen stresses
principles of affordable loss, experimentation, and adjustment for emerging opportunities, as well as cooperation with first
customers. Containing many marketing examples of successful and cutting-edge innovations (including links to websites and
videos), useful lists of key issues, and instructions on how to make a one-page marketing plan, Entrepreneurial Marketing provides
a vital guide to successfully developing customer demand and a market for innovative new products. This third edition has been
thoroughly expanded, including: Expanded content on leveraging digital technologies and their new business models More
practical tools, such as coverage of the Lean Canvas model Updated references, cases, and new examples throughout; and,
Updated online resources This book equips advanced undergraduate and postgraduate students of marketing strategy,
entrepreneurial marketing, and entrepreneurship with the fundamental tools to succeed in marketing.
Entrepreneurial Small Business (ESB) provides students with a clear vision of small business as it really is today. It focuses on the
distinctive nature of small businesses that students might actually start versus high growth firms. The goal of the companies
described in this textbook is personal independence with financial security; not market dominance with extreme wealth. Traditional
beliefs and models in small business are discussed, as well as the latest findings and best practices from academic and consulting
arenas. Katz and Green recognize the distinction between entrepreneurs who aim to start the successor to Amazon.com and the
pizza place around the corner. They discuss the challenges facing entrepreneurs, while keeping focused on the small businesses
students plan to start.
An experience in entrepreneurship through the act of actually starting a business with reputable resources found on the internet.
Dr. Van Zee and Ms. Quinn are experts in the field of small business start-ups.
Research in entrepreneurship has been booming, with perspectives from a range of disciplines and numerous developing schools
of thought. It can be difficult for young scholars and even long-time researchers to find their way through the lush garden of ideas
we see before us. The purpose of this book is to map the research terrain of entrepreneurship, providing the perfect starting point
for new and existing researchers looking to explore. Topics covered range from emerging perspective, through issues at the core
of the field to innovative methodologies. Starting off with a preface by Bill Gartner, each section of the book brings together a world
class set of established leading researchers and rising stars. This considered, comprehensive and conclusive companion
integrates the recent debates in entrepreneurship research under one cover, to provide a resource which will be useful across
Page 1/9

Get Free Entrepreneurial Small Business 3rd Edition
disciplinary boundaries and for a whole range of students and researchers.
The new edition of this market-leading textbook provides a holistic introduction to the academic study of entrepreneurship and
offers practical guidance for prospective entrepreneurs. Adopting a life-cycle view of a business from start-up to maturity, it
explores the many stages and forms of entrepreneurship. With an international outlook and expert synthesis of both theoretical
foundations and lessons from real-life business practice, the book offers a complete course guide, fostering entrepreneurial talent,
thinking and skills. The author's engaging style and unrivalled expertise drawn from a long-ranging career (as an academic,
accountant and entrepreneur) make the book accessible and authoritative. This is an ideal textbook for those studying
Entrepreneurship or Small Business on undergraduate business or management degree courses, as well as on MBA programmes.
It will also appeal to those looking to launch their own businesses. New to this Edition: - Updated international case studies from
entrepreneurs and small businesses, ranging from Oman to Australia - First-hand, detailed stories from real-life entrepreneurs in
brand new video interviews integrated throughout the text - Increased and integrated coverage of social and civic enterprise and
hot topics such as effectuation and lean entrepreneurship
Help your students realize their dreams of small business success with Small Business Management: Launching and Growing
New Ventures, Sixth Canadian Edition. This text incorporates current theory and practice relating to starting, managing, and
growing small firms. With well-balanced coverage of critical small business issues, innovative tools, engaging examples, and
integrated resource package, Small Business Management provides instructors with the necessary tools to support the varied
goals of those seeking independent business careers. Students appreciate the text’s clear and concise writing style that makes
business concepts understandable, and the real-world examples and hands-on activities that help them understand how to apply
those concepts. The sixth Canadian edition is available with MindTap, a powerful online platform that provides a clear learning
path that gets students thinking like entrepreneurs.
Entrepreneurial Small BusinessMcGraw-Hill Education
The revised and updated Third edition of Entrepreneurship Development and Small Business Enterprises discusses how
entrepreneurs can successfully manage their ventures in a highly dynamic and challenging environment. This book prepares
students for life o
Lessons in applying passion and perseverance from prominententrepreneurs In the world of entrepreneurship, your vision
solidifies yourresolve when things get tough, and it reminds you why you went intobusiness in the first place. Authors, brothers,
and serialentrepreneurs, Matthew and Adam Toren have compiled a wealth ofvaluable information on the passionate and
pragmatic realities ofstarting your own business. They've also gathered insights fromsome of the world's most successful
entrepreneurs. This bookdelivers the information that both established and buddingentrepreneurs need, explains how to
implement that information, andvalidates each lesson with real-world examples. Small Business, Big Vision provides inspiration
andpractical advice on everything from creating a one-page businessplan to setting up an advisory board, and also delivers a call
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tosocial entrepreneurship and sustainable business practices. Thispowerful book: Offers instruction in whether and how to seek
investors Outlines the pros and cons of hiring employees and providesguidance on how to find the best outsourced workers
Presents a comprehensive action plan for effective social mediamarketing Explains how to build an information empire and
become anexpert Small Business, Big Vision proves that with a flexiblemindset, practical skills, and the passion to keep pushing
forward,entrepreneurs can find success, even in today's ever-changingbusiness landscape.
Entrepreneurial Personality and Small Business Management offers a comprehensive analysis with theoretical and empirical
grounding for understanding how entrepreneurial personality shapes small business outcomes. It explores why entrepreneurs act
differently when facing similar situations and why some are more successful than others. This book represents an important step
towards the development of a more complete understanding of the entrepreneur’s role in a small firm.
The premier guide to setting up and managing your business’s finances Whatever business you run or plan to launch,
Entrepreneurial Finance provides the essential tools and know-how you need to build a sturdy foundation that will support it for
many years to come. Entrepreneurial Finance, Third Edition, offers potent methods for keeping firm financial control of your
enterprise and insightful tips for avoiding the multitude of financial barriers that may block your entrepreneurial dream. This
exciting update covers all the major topics that have made Entrepreneurial Finance the definitive book on the subject--from
understanding financial statements and measuring cash flow to making a company profitable, valuing a company, and raising
additional debt and equity capital--as well as brand-new, need-to-know information about: Marketing your crowdfunding campaign
to finance not only technology companies, but also arts, sciences, biotechnology, and community development organizations
Pursuing "intrapreneurship," or the financing of growth within an existing company using a mindset of entrepreneurship The
"Entrepreneurship Spectrum," or the many ways to pursue your dreams of running your own company Discovering sources of debt
and equity capital for the fast-growing millions of women and minority business owners Entrepreneurial Finance clearly explains
the inescapable rules of timeless financial and business principles by using real-world examples and in-depth case studies. It
features expert coverage of phantom stock, options, and ratio analysis used for businesses small and large. Packed with powerful
financial and business techniques you absolutely need for success today, Entrepreneurial Finance provides the essential tools for
building and maintaining steady profitability and business longevity in the most difficult economy in generations. The Definitive
Finance Guide for Entrepreneurs Entrepreneurial Finance is a complete, one-stop resource that provides the information and
strategies you need to ensure your business gets up and running--and stays up and running. The successful founder of several
companies and one of today's top entrepreneurship educators, Steven Rogers teaches you all the best practices for financially
setting up and managing a business. You'll learn everything you need to know about: Business plans -- What they are, what they
can do, how to prepare them Financial statements -- How to develop them, how to analyze them Money -- Where and how to find
it, techniques for maintaining positive cash flow This new edition brings you fully up to date with important new information on what
to do and what to avoid when it comes to crowdsourcing, "intrapreneurship," and debtand equity capital, and it provides case
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studies of companies that were successfully launched during recessions. Working for yourself will be the toughest job you ever
have, but Entrepreneurial Finance makes it easier by giving you a single resource packed with the latest research and step-bystep guidelines for what must be done, how to do it, and what to do when things go wrong.
To start a successful business, you need a comprehensive toolbox full of effective financial and business techniques at your
fingertips. Entrepreneurial Finance provides the essential tools and know-how you need to build a sturdy foundation for a profitable
business. This practical road map guides you from crafting a meaningful business plan to raising your business to the next level. It
offers potent methods for keeping firm financial control of your enterprise and insightful tips for avoiding the multitude of financial
barriers that may block your entrepreneurial dream. Written by Steven Rogers, a leading educator at the prestigious Kellogg
School of Management, this reliable guidebook covers: The dual objectives of a business plan and how to ensure that both are
fulfilled Differences between debt and equity financing and how and why to use each Real-world methods for structuring a deal to
benefit both the financier and the entrepreneur Valuation techniques for understanding what your business is truly worth Essential
resources for finding the detailed information you need Entrepreneurial Finance clearly explains the inescapable rules of finance
and business by using real-world examples and cutting-edge data from the Global Entrepreneurship Monitor (GEM) research
project. It features up-to-date coverage of phantom stock, options, and the state of entrepreneurship in such countries as Canada,
Europe, Asia, and South America. This definitive guide is effective in today's business climate, with robust, no-nonsense coverage
on everything from the new realities of revenue valuation and the growth of women entrepreneurs to the fallout from the dot-com
boom and the impact of Sarbanes-Oxley on corporate governance. Just because you're in business for yourself doesn't mean
you're alone. Entrepreneurial Finance helps you create a long-term plan for achieving maximum profit.
The emergence of an enterprise culture and entrepreneurial economy has led to the rapid development of theories, policies and
practices in the field of entrepreneurship. Understanding Enterprise provides a critical introduction to enterprise in its broadest
context, particularly its application to business through entrepreneurship and small business. The book is divided into three distinct
parts, which examine traditional approaches to entrepreneurship, new perspectives on the subject, and the success or otherwise
of government policy. Key features: - Extensively revised to take into account the latest thinking and research - Reassessment of
traditional views and a critique of conventional wisdom - Updated coverage of the impact and failings of comparative government
policies - A good balance between theoretical and practical perspectives Understanding Enterprise is an essential companion for
undergraduate and postgraduate students of entrepreneurship. Policy makers and practitioners will also benefit from this
comprehensive guide.
Practical and applications (rather than theory) based, this book focuses on the needs of individuals interested in starting a small
business -- primarily those organized as sole proprietorships, partnerships, or small Subchapter S corporations. It emphasizes
small businesses exclusively -- with specific examples of the non-corporate market. The book is mathematically accessible to
those with limited mathematical background (formulas are explained rather than derived, and only basic math is used in
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illustrations and solutions). A full case study is referred to throughout narrative and an accompanying CD-ROM includes all tables
in Excel format.
Provides students with a vision of small business as it really is today. This title focuses on the distinctive nature of small businesses that
students might actually start versus high growth firms. It discusses traditional beliefs and models in small business, as well as the latest
findings and best practices from academic and consulting arenas.
Do you want to be at the cutting edge of this dynamic and exciting subject? This text delivers the latest research, current thinking and
practice, and looks at future trends, as well as covering new topics such as effectuation, entrepreneurial opportunities and habitual
entrepreneurs'. This highly successful book provides a comprehensive introduction to entrepreneurship, enterprise and small business for the
undergraduate and postgraduate student. With over 30 specialist contributors from academic institutions in the UK, Europe and the USA, this
third edition – while building on the foundations of the first and second – has been extensively revised and updated.
For courses in small business management, entrepreneurship, and new venture creation and/or management. The foundation to building a
successful small business Taking a practical, hands-on approach to entrepreneurship, this text equips students with the tools and criticalthinking skills needed for small business success. Now in its 9th Edition, Essentials of Entrepreneurship and Small Business Management
teaches students how to successfully launch and manage a business. By dissecting case studies, examining successes and failures in the
context of the market, and observing the tactics used by today's most successful small business ventures, students can develop the skills that
will give them a unique advantage in a hotly competitive environment. Also available with MyLab Entrepreneurship By combining trusted
authors' content with digital tools and a flexible platform, MyLab personalizes the learning experience and improves results for each student.
Note: You are purchasing a standalone product; MyLab Entrepreneurship does not come packaged with this content. Students, if interested
in purchasing this title with MyLab, ask your instructor to confirm the correct package ISBN and Course ID. Instructors, contact your Pearson
representative for more information. If you would like to purchase both the physical text and MyLab Entrepreneurship, search for:
0134890434 / 9780134890432 Essentials of Entrepreneurship and Small Business Management Plus MyLab Entrepreneurship with Pearson
eText -- Access Card Package, 9/e Package consists of: 0134741080 / 9780134741086 Essentials of Entrepreneurship and Small Business
Management 0134743067 / 9780134743066 MyLab Entrepreneurship with Pearson eText -- Access Card -- for Essentials of
Entrepreneurship and Small Business Management
The new edition of this successful text synthesizes good management practice for students and encourages and develops entrepreneurial
skills. Clearly structured and accessibly presented, this comprehensive textbook includes accounting control, decision-making and new
coverage of gender and ethnicity; CSR, ethics and business failure.
Today, there are over 200,000,000 women business owners around the world. Many of these entrepreneurs are not doing business as usual,
nor are they simply leaning in. Rather, they are tapping into feminine capital—the unique skills and sensibilities that they have cultivated as
women—to create enviable successes. Drawing on four decades of award-winning research, Feminine Capital reveals how women are
harnessing different approaches to doing business. Barbara Orser and Catherine Elliott detail the pillars of feminine capital and offer new
insight into the ways that gender can influence entrepreneurial decision-making. They find that leveraging feminine capital can help women to
create distinctive brands, build new markets, and drive profits—all while leveling the playing field in business. In doing so, women are changing
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our social and economic landscape, one venture at a time. Dispelling myths and misperceptions that can undermine women-owned ventures,
this book takes a fresh look at how female entrepreneurs can leverage their skills, knowledge, and values. Case studies of women
entrepreneurs bring key concepts and lessons to life, while learning aids, diagnostic tools, and checklists help readers to construct innovative
business models, refine start-up plans, and hone growth strategies.
This new edition of Entrepreneurial Financial Management presents an applied, realistic view of finance for today’s entrepreneurs. The book
provides an integrated set of concepts and applications, drawn from entrepreneurship, finance, and accounting, that will prepare aspiring
entrepreneurs for the world they are likely to face as they start their new businesses. The book’s contents are designed to follow the life cycle
of a new business venture. Topics are covered in the order that entrepreneurs can expect to encounter them as they begin the process of
business start-up and move into growing the business. A comprehensive financial spreadsheet template is included with the book. This tool
allows for the application of many of the concepts to actual businesses, and can be a valuable supplement to the process of developing a full
business plan. The financial spreadsheet templates are available for unlimited free downloads at Professor Cornwall’s blog site:
www.drjeffcornwall.com. Key Changes in the Third Edition • The authors have added material on how the book’s financial templates align
with business modeling. • The financial templates have been updated and now include more up-to-date assumptions on benefit costs. •
There is updated coverage of debt and equity financing due to new regulations and evolving investor expectations. • The bootstrapping
chapter has been revised to reflect the explosion of social media and its impact on bootstrap marketing.
In this book the author investigates the role of entrepreneurship in the socio-economic development of emerging economies, highlighting its
vital part in implementing development programs and policy initiatives. In search of efficient ways to stimulate entrepreneurial activities,
Entrepreneurship in Emerging Economies reviews recent academic research and accumulated policy implementation experiences to identify
measures and instruments which can be adopted within emerging countries’ institutional context. Particular attention is given to three issues
which have dominated the debate on the macroeconomic impact of entrepreneurship at the turn of the twenty-first century: job creation,
innovation, and international trade and economic cooperation. In the final chapter the author offers a holistic model of entrepreneurship policy
to address the particular needs of emerging economies, encompassing entrepreneurship policy, favourable institutional environments and
pragmatic principles for implementing selective policy measures.
Developed for courses at both undergraduate and postgraduate level Innovation and Entrepreneurship is an accessible introductory text
written primarily for students of business and management studies. The book is also suitable for engineering students studying courses in
business and management. Contemporary issues in both innovation and entrepreneurship are used to engage and excite students, and lead
them to the relevant theory, models and lessons. The authors have created a new text which includes: Fully integrated contemporary themes
in innovation, such as sustainability, social entrepreneurship and creating new ventures. A focus on the role of individual entrepreneurship
and organizational innovation, in private and public services. Contemporary cases from areas including new media, computer gaming,
internet services, and public and social innovation cases.
Featuring key topics within finance, small business management, and entrepreneurship to develop and maintain prosperous business
ventures With a comprehensive and organized approach to fundamental financial theories, tools, and management techniques,
Entrepreneurial Finance: Fundamentals of Financial Planning and Management for Small Business equips readers with the necessary
fundamental knowledge and advanced skills to succeed in small firm and business settings. With a unique combination of topics from finance,
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small business management, and entrepreneurship, the book prepares readers for the challenges of today’s economy. Entrepreneurial
Finance: Fundamentals of Financial Planning and Management for Small Business begins with key concepts of small business management
and entrepreneurship, including management tools and techniques needed to establish, run, and lead business ventures. The book then
delves into how small businesses are operated, managed, and controlled. General finance skills and methods are integrated throughout, and
the book also features: Numerous practical examples and scenarios that provide a real-world perspective on entrepreneurship and small
business management A brief summary, list of key concepts, and ten discussion questions at the end of each chapter to prepare readers for
the challenges of today's economy A practical guide to the complete life of a small business, from establishing a new venture to training and
developing young entrepreneurs tasked with maintaining and developing a prosperous economy An in-depth discussion of the entire process
of writing a successful business plan, including the rationale, significance, and requirements Techniques needed to solidify the free enterprise
tradition, develop entrepreneurial strategies, and grow small businesses Entrepreneurial Finance: Fundamentals of Financial Planning and
Management for Small Business is an ideal textbook for upper-undergraduate and first-year graduate courses in entrepreneurial finance
within business, economics, management science, and public administration departments. The book is also useful for MBA-level courses as
well as for business and management PhD majors as a resource in methodology. The book is also an idea reference for entrepreneurs,
business managers, market analysts, and decision makers who require information about the theoretical and quantitative aspects of
entrepreneurial finance.
For 21st-century entrepreneurs, this book provides the practical guidance they need to overcome the often intimidating challenges of starting,
organizing, and running a new business effectively and efficiently. • 400 unique evaluative descriptions of print and electronic resources for
initial start-up, creating a business plan, management, marketing, personnel and HR, and competitive analysis • Screenshots of important
and useful web pages • A glossary of relevant terms and acronyms • An index provides access by author, title, subject, and webpage
What are the ten most common marketing mistakes? How do you avoid costly mistakes when planning for a new business? What should be
avoided when planning a business web site? These are only a few of many important questions answered in "The Small Business Planner",
the most comprehensive book available to assist new and established entrepreneurs operate a successful enterprise. Written in
understandable terms. "The Small Business Planner" provides access to numerous free templates on the companion web site including:
Business and Marketing Plans in MS Word; Profit & Loss projections, Cash Flow projections, Start-Up Cost Analysis, and many more in MS
Excel, all complete with formulas and ready to use. The companion site also includes a forum for entrepreneurs to post important questions
regarding their business. "The Small Business Planner" provides a detailed check list for new entrepreneurs to ensure that important tasks
and processes are not overlooked. The Feasibility Analysis will let you know if your business idea will be profitable and competitive. The 3
major business modules of Marketing, Finance and Operations are covered in detail. More than half of "The Small Business Planner" is
dedicated to generating revenue. Essential Marketing topics include: Planning and Research where the author introduces his own easy to
use model to create an effective message, Advertising basics, Choosing the Right Media, Databases, Selling Skills, along with Customer
Service. Finance covers: Bookkeeping Basics, Financial Statements, Setting Goals and Measuring Results, and Receivables Management.
Operations topics include: Creating Effective Web Sites, Employee Relations and Contingency Planning. Entrepreneurship can be very
rewarding if the functions in all three business modules are executed properly. Now the small business owner can wear all hats effectively
and avoid making costly mistakes by using "The Small Business Planner".
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The focus of this book is on technology ventures — how they start, operate, and sometimes exit profitably. In short, it covers all the elements
required to launch a successful technology company, including discussion of cutting-edge trends such as "entrepreneurial method" and "lean
startup," emphasis on the ideation process and development of an effective business plan, coverage of product and market development,
intellectual property, structuring your venture, raising capital, sales and marketing, people management, and even strategies for exiting your
venture. This is not another armchair book about entrepreneurship. It’s a working guide for engineers and scientists who want to actually be
entrepreneurs. An intense focus on product design and development, with customers and markets in mind Extensive discussion of intellectual
property development, management, and protection Potent insights into marketing and selling technology products to the global marketplace
Techniques for forecasting financials, raising funds, and establishing venture valuation Best practices in venture leadership and managing
growth Overview of various exit strategies and how to prepare the venture for exit
Small Business Management, 4e, takes a practical, down-to-earth approach to planning, organizing, and managing a small business. While
based on current research, theory, and practice, the material is presented from a '¬Show-to'¬ perspective, with many practical examples and
applications from the business world. This text also explores arguments both for and against owning a small business. All three authors,
Megginson, Byrd and Megginson, have had meaningful experience in the '¬Sreal world'¬ as an owner, manager or employee of one or more
small businesses.
This new collection provides a much needed retrospective view of the key academic work published in this area. The papers here highlight
the importance of studying entrepreneurship from a wide range of perspectives, including research that derives from economics, history,
sociology, psychology and from different business disciplinary bases such as marketing, finance and strategy. The overall focus in this set is
on "entrepreneurial" activity, rather than specifically small or family-owned business and favours research articles over those that deal purely
with practice.
The success, longevity, and survival of SMEs are deeply linked to the effectiveness of individual decision-making processes, and established
firms need to develop an entrepreneurial and innovative decision-making processes to maintain competitive advantages in a continuously
changing and increasingly turbulent environment.
Introduces he processes of new venture creation and the critical knowledge needed to manage a business once it is formed. This text offers
complete coverage and a practical hands-on approach to entrepreneurship. Supported by supplementary material for the lecturer and student
in both a CD-Rom and companion website.
As businesses seek to compete on a global stage, they must be constantly aware of pressures from all levels: regional, local, and worldwide.
The organizations that can best build advantages in diverse environments achieve the greatest success. Global Business Expansion:
Concepts, Methodologies, Tools, and Applications is a comprehensive reference source for the latest scholarly material on the emergence of
new ideas and opportunities in various markets and provides organizational leaders with the tools they need to be successful. Highlighting a
range of pertinent topics such as market entry strategies, transnational organizations, and competitive advantage, this multi-volume book is
ideally designed for researchers, scholars, business executives and professionals, and graduate-level business students.
This textbook provides a comprehensive overview of the essential issues in effective entrepreneurial management. It first introduces readers
to the fundamentals of entrepreneurial management, the nature of entrepreneurial managers and business planning, before exploring the
specific topics of creativity and innovation, risk management, entrepreneurial marketing and organization as well as financing. The authors
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then move to contemporary topics such as entrepreneurial growth strategies, e-commerce challenges, ethical and socially responsible
entrepreneurial management, franchising, and managing entrepreneurial family ventures. Each chapter provides a case study and several
practice-based examples to help explain the concepts. By providing a truly international approach, this text offers ample theoretical and
empirical insights into entrepreneurship and small business management. It is a valuable and up-to-date resource for teachers and students
of entrepreneurship.
Introduces the terms, theories and practices in the fields of entrepreneurship and enterprise to look deeper into this phenomena. It covers the
origins and development of entrepreneurialism, and addresses the drivers, barriers and evolution into new areas of business and economic
activity.
This book is the companion workbook to the Certified Entrepreneur(R) Training program core curriculum. The Certified Entrepreneur program
is an intensive self-study program offered by the Guanzi Institute for Management and Entrepreneurial Studies. The program is geared
towards students who are highly motivated self-learners, can work independently and want to start a business or launch a new product or
service. From the back cover... Many Entrepreneurs have learned how to run a business the hard way - they run with an idea without a plan
or the foresight needed to avoid costly mistakes. In the Entrepreneur Training Manual, Erik Bowman shares the lessons he has learned
through bootstrapping several of his own companies, and empowering entrepreneurs to make the leap, launch a product or service and use
the right tools to get their business up and running.
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