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Entrepreneurship, by Robert Hisrich, Michael Peters and Dean Shepherd has been designed to clearly instruct students on the process of
formulating, planning, and implementing a new venture. Students are exposed to detailed descriptions of 'how to' embark on a new venture in
a logical manner. Comprehensive cases at the end of the text have been hand-picked by the authors to go hand-in-hand with chapter
concepts.The superb author team of Hisrich, Peters, and Shepherd draw from their distinct backgrounds to create a book that addresses the
dynamics of today's entrepreneurial challenges. From Bob Hisrich's expertise in global entrepreneurship to Mike Peter's background as a
both a real-life entrepreneur and academic to Dean Shepherd's current research on cognition and entrepreneurial mindset, this book
balances the crucial line between modern theory and practice.
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Teacher education is an increasingly complex and challenging area of research and practice ultimately vital for generations. This book
imparts insight and directions for both research and practice in teacher education. Chapters cover a variety of topics, such as collaborative
teaching experiences, creativity education in curricula, innovations in science and technology in education, new techniques for learning and
teaching subjects such as entrepreneurship, history, mathematics, science, technology, heritage, and early childhood education, and using
online social platforms in education.
This volume offers insight and perspective on entrepreneurship from the foremost academic leaders in the field.
TARGET IIFT 2019 - Past (2005 - 2018) + 5 Mock Tests contains the detailed solutions of IIFT Question Papers from 2005 to 2018. The book
also contains thoroughly revised & updated 5 Mock tests designed exactly as per the latest pattern of IIFT - 114 questions. The book also
contains a General Awareness Question Bank containing 100+ MCQ’s involving current issues similar to the ones asked in the actual exam.
EntrepreneurshipOwning Your FuturePrentice HallEntrepreneurshipOwning Your Future, HS Version - Teacher EdPearson
Presents an introduction to business market for several editions for three reasons: the commitment and dedication of an author team that
teaches this course and believes in the importance and power of this learning experience, we listen to our customers, and the quality of our
supplements package.

This powerhouse best-selling text remains the most comprehensive, up-to-date guide to the music industry. The breadth of
coverage that Music Business Handbook and Career Guide, Eleventh Edition offers surpasses any other resource available.
Readers new to the music business and seasoned professionals alike will find David Baskerville and Tim Baskerville’s handbook
an indispensable resource, regardless of their specialty within the music field. This text is ideal for introductory courses such as
Introduction to the Music Business, Music and Media, and Music Business Foundations as well as more specialized courses such
as the record industry, music careers, artist management, and more. The fully updated Eleventh Edition includes coverage of key
topics such as copyright, licensing, songwriting, concert venues, and the entrepreneurial musician. Uniquely, it provides careerplanning insights on dozens of job categories in the diverse music industry.
This is the eBook of the printed book and may not include any media, website access codes, or print supplements that may come
packaged with the bound book. Written by an award-winning expert demystifies the process of starting a business by presenting
difficult economic, financial and business concepts in a manner easily understood by beginners. This book addresses the
demands of integrating workplace relevant activities to meet academic standards. Placing an emphasis on developing business
plans, it can be used as a professional resource for anyone looking to start their own business.
Identifying opportunities is essential to successful entrepreneurial activity; but good opportunities may be missed if entrepreneurs
fail to understand when and where to search for them, or appreciate the significance of timing and place in their search. This book
identifies and addresses three problems which face aspiring entrepreneurs. The first is finding a promising idea to exploit; the
second is to know when to stop searching, or pursue a more promising search; and the third is to understand how the
entrepreneur can locate him or herself in time and space to most economically locate a discovery. As well as developing original
theories to solve these problems, this book offers practical solutions, which aspiring entrepreneurs can learn and implement
through theory-based activities, giving them an opportunity to practice while gaining an understanding of both why and how these
approaches work. Showing how timing becomes more salient than time, and place more important than space, this book combines
theoretical and practical guidance which will be of great interest to entrepreneurship researchers, educators, students and aspiring
entrepreneurs.
'Innovative, well organised, readable and authoritative. This is a text that takes a modern and refreshing approach to a subject that
is an essential ingredient on today's economic agenda' - Graham Beaver, Professor of Strategic Management, Visiting Professor
to Queensland University of Technology, Fellow of the University of Warwick Not everyone who wants to study entrepreneurship
has a theoretical background in business. Specifically written for students who do not have a strong business theory background,
the authors of Entrepreneurship for Everyone bring alive the crucial issues for understanding this dynamic field. Going beyond the
traditional textbook, the authors equip students with the necessary business knowledge and essential practical advice on applying
that knowledge in the real world, to a range of types of industry - from sustainable industries, information technology, healthcare,
biotechnology, as well as the musical and creative industries. Key entrepreneurship concepts that are covered include: - the
theories and tools of creative thinking - market research - intellectual property protection - relevant economics If you are coming to
this area anew, and especially if you are interested in how entrepreneurship is applied, putting this text back on the shelf could
cost you real success.
This book analyses community-owned businesses in countries around the world to show successful approaches and important
strategies to improve access to essential services in vastly different economic contexts. Through eleven chapters, authors from
various countries use case studies and analyse findings in ways which can be applied to new development initiatives, including
rural grocery store retention in Kansas, socially responsible community cooperatives in Italy, preserving pubs and shops in
England and Wales, serving residents with special needs in Canada, and financing basic goods and services for aging populations
in Taiwan, plus other examples. The chapters explore practices and approaches used in various locations to address concerns
about loss of access to essential services, making clear that this approach to financing is useful in different scenarios. The
chapters provide key insights suggesting that these approaches will be even more prevalent in the future and will be of interest to
students, scholars, and community-development practitioners around the world.
Teacher education is vital for the realization of a nation’s development aspirations. The conception, incubation and delivery of any
national development policy, as well as the reform and implementation of extant policies, are driven by the quality of teachers and
their products within a functional educational system. Indeed, national and global models of development, including the millennium
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development goals revolve round the frames of quality education, beginning with teacher education. It is therefore important to
have functional teacher education systems in Africa to help its citizens explore the networking of the world as a global village. This
is achievable through a systematic mobilization of national resources and visible commitment to the development of a modernized
cadre of scientific and technological manpower. This book is a rich exposition of theories and praxes essential for the development
of teacher education in Africa. The book has immense benefits for teachers, teacher trainers, funding agencies, other stakeholders
and policy makers.
In 2017 34% of the workforce was considered part of the gig economy. This growing workforce of freelancers and side-giggers is
also estimated to grow to 43% by 2020. That’s 4 million freelancers, soon to be 7 million by 2020. Whether it’s people looking to
earn extra money, those tired of their 9-to-5, to entrepreneurs looking to grow their side hustle, Entrepreneur is uniquely qualified
to guide a new generation of bold individuals looking to live their best lives and make it happen on their own terms. Whatever
industry or jobs this new workforce takes, Start Your Own Business will guide them through the first three years of business.
They’ll gain the know-how of more than 30 years of collective advice from those who’ve come before them to: How to avoid
analysis paralysis when launching a business Tips for testing ideas in the real-world before going to market with insights from Gary
Vaynerchuk Decide between building, buying, or becoming a distributor What to consider when looking for funding from venture
capitalists, loans, cash advances, etc. Whether or not a co-working space is a right move Tips on running successful Facebook
and Google ads as part of a marketing campaign Use micro-influencers to successfully promote your brand on social media
This open access book illustrates a new type of formative intervention for in-service teacher training in entrepreneurship education.
The book describes a Change Laboratory and shows how teachers and workshop assistants develop the idea of a
multidisciplinary project (area di progetto) entailing the design of a self-service and parking lot in a dismissed area close to the city
centre. The multidisciplinary project is taken as example of how an idea is debated and turned into collective action and change,
the very essence of initiative and entrepreneurship. This includes preparing the students for the enterprise world, for example by
teaching them competencies with authentic problems; students working by projects; group work; showing initiative and autonomy.
The book considers diverse levels of change brought about by this formative intervention: the teachers, the curriculum, the
students, eventually the whole institution. The Change Laboratory thus increases the participation of students, teachers and
stakeholders in the school towards a new curriculum through the implementation of a multidisciplinary project connecting school
with the world outside and working life. The book features a foreword by Yrjo Engestrom, one of the fathers of the Change
Laboratory toolkit and the principal investigator (PI) of this study. The study is financed by European Commission within Horizon
2020.
Introduces he processes of new venture creation and the critical knowledge needed to manage a business once it is formed. This
text offers complete coverage and a practical hands-on approach to entrepreneurship. Supported by supplementary material for
the lecturer and student in both a CD-Rom and companion website.
Entrepreneurship: Starting and Operating A Small Business, Third Edition, demystifies the process of starting a business by
presenting difficult economic, financial and business concepts in a manner easily understood by beginning business students. This
edition is based on a proven curriculum from the Network For Teaching Entrepreneurship (NFTE) and includes new case studies,
a new Honest Tea Business Plan, and more on topics such as cash flow and e-marketing. Drawing on the experience of Steve
Mariotti and Caroline Glackin, students will begin building their business plan as soon as they open the text! In a step by step
process students will learn how to start a small business, operate a small business and turn their ideas into viable business
opportunities.
Whether the topic is understanding e-business, six sigma, workplace violence, knowledge workers, Internet job searches, or
visionary leadership, Stephen Robbins and David DeCenzo cover it thoroughly and in a way that truly captures the issues facing
managers in the twenty-first century. Its not enough just to know about managementyou have to possess the skills to match! With
Robbins and DeCenzos new edition, youll learn so much about the real world of management, including: *Why Amazon.com is
revolutionizing the book-selling industry *How SiloCaf, a coffee bean processing plant, uses sophisticated technologically-based
controls to enhance productivity and ensure consistent quality in its work *Why companies like London Fog are struggling to
survive *How teams at Hewlett-Packard redesigned a production process, cut waste, controlled costs, and increased productivity
*New techniques that can make a university more efficient and responsive to its students
Women represent the fastest growing group of entrepreneurs today. Despite the enormous economic contributions of this group,
female entrepreneurship remains under-explored and inadequately covered in academic literature. Female Entrepreneurship and
New Venture Creation aims to address this gap by shedding light on the unique aspects of female entrepreneurship. Tracing
women’s journey along the venture creation process, Kariv’s book: highlights the creatively different ways in which women
approach the entrepreneurial enterprise; takes into account different environmental and cultural constraints that impact female
entrepreneurship; provides a theoretical framework for the venture creation process that is practical and broadly applicable;
includes in-depth case studies drawn from contributors around the world. This book captures the diversity of female
entrepreneurship and provides a valuable synthesis of the insights that emerge from the stories of women entrepreneurs around
the world. It will be a valuable resource for students of entrepreneurship, as well as professionals.
Offers practical advice for all areas of concern to the small business student, such as business plans, financing, location and
layout, marketing, advertising and promotion, purchasing, inventory, crime, computers, human resource management, business
law and government regulation.
A less-expensive grayscale paperback version is available. Search for ISBN 9781680923018. Business Law I Essentials is a brief
introductory textbook designed to meet the scope and sequence requirements of courses on Business Law or the Legal
Environment of Business. The concepts are presented in a streamlined manner, and cover the key concepts necessary to
establish a strong foundation in the subject. The textbook follows a traditional approach to the study of business law. Each chapter
contains learning objectives, explanatory narrative and concepts, references for further reading, and end-of-chapter questions.
Business Law I Essentials may need to be supplemented with additional content, cases, or related materials, and is offered as a
foundational resource that focuses on the baseline concepts, issues, and approaches.

Business Insider calls The ENTREPRENEUR’S GUIDE “perhaps the most useful business book you can ever read”
and lists it among twenty-five must-read books for entrepreneurs. THE ENTREPRENEUR’S GUIDE TO LAW AND
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STRATEGY, 5E examines stages of starting a business -- from start-up and growth to public offering, while highlighting
legal preparations and pitfalls. Cutting-edge examples show how legally astute entrepreneurs can strategically increase
realizable value, deploy resources, and manage risk. The book discusses leaving a job, hiring former coworkers,
competing with a former employer, workplace legislation, product liability, and bankruptcy. You examine current issues
including today’s workforce in the “gig” economy, “crowdsourcing” capital and social media, computer hacking and
identity theft. Legal discussion integrates with core strategic concepts, such as Porter’s Five Forces, the resource-based
view of the firm, the value proposition, activities in the value chain and more. Important Notice: Media content referenced
within the product description or the product text may not be available in the ebook version.
Principles of Management is designed to meet the scope and sequence requirements of the introductory course on
management. This is a traditional approach to management using the leading, planning, organizing, and controlling
approach. Management is a broad business discipline, and the Principles of Management course covers many
management areas such as human resource management and strategic management, as well behavioral areas such as
motivation. No one individual can be an expert in all areas of management, so an additional benefit of this text is that
specialists in a variety of areas have authored individual chapters.
Ensure you are job-ready with the number one choice in the field -- Guffey/Lowey's ESSENTIALS OF BUSINESS
COMMUNICATION, 11E. In a time when writing and communication skills rank high on recruiters’ wish lists, this triedand-true book helps you develop job-readiness for the 21st century. ESSENTIALS highlights best practices and
strategies backed by leading-edge research to strengthen professionalism, expert writing techniques, workplace digital
savvy and resume-building skills. Learn how writing is central to business success, regardless of the communication
channel. ESSENTIALS discusses best practices for social media and mobile technology while equipping you with critical
skills using grammar exercises, documents for editing and grammar practice other books don't offer. Important Notice:
Media content referenced within the product description or the product text may not be available in the ebook version.
Introduction to Business covers the scope and sequence of most introductory business courses. The book provides
detailed explanations in the context of core themes such as customer satisfaction, ethics, entrepreneurship, global
business, and managing change. Introduction to Business includes hundreds of current business examples from a range
of industries and geographic locations, which feature a variety of individuals. The outcome is a balanced approach to the
theory and application of business concepts, with attention to the knowledge and skills necessary for student success in
this course and beyond.
Entrepreneurship is the engine of economic progress, but mainstream economic models of economic growth tend to
leave out the entrepreneurial elements of the economy. This new book from Randall Holcombe begins by identifying
areas in which evolutionary and Austrian approaches differ from the academic mainstream literature on economic growth,
before moving on to distinguish growth from progress. The author then analyzes economic models of the firm based on
the idea that it is entrepreneurship that drives economic progress. The book should prove to be a natural successor to
recent Routledge books by Frederic Sautet and David Harper.
For undergraduate business communication courses Learn Business Communication Skills by Example Students need to
have excellent, effective, and practical business communication skills in order to succeed in today's business world.
Excellence in Business Communication delivers an abundance of the most realistic model documents and tools, helping
students learn business communication skills by example. Technology, globalization, and other forces have dramatically
changed the practice of business communication in recent years. The Eleventh Edition offers in-depth coverage of new
and emerging media skills and concepts, as well as chapter-opening vignettes, figures, and communication cases that
expose students to professional use of social media and other new technologies. MyBCommLab for Excellence in
Business Communication is a total learning package. MyBCommLab is the online study tool that helps you transform
business communication students into polished professionals, ready to tackle the rigors of today's business landscape. It
helps students better prepare for class, quizzes, and exams-resulting in better performance in the course-and provides
educators a dynamic set of tools for gauging individual and class progress. This program will provide a better teaching
and learning experience--for you and your students. Here's how: Personalize Learning with MyBCommLab: Inspire the
exchange of new ideas and foster intriguing discussions with the abundant resources found in MyBCommLab. Help
Students Apply Knowledge from the Text to the Real World: Cases give students the opportunity to solve real-world
communication challenges. Promote Active Learning and Stimulate Critical Thinking: Examples, exercises and activities
help students practice vital skills and put knowledge to immediate use. Offer the Latest Information on Today's Hottest
Topics and Trends: In-depth coverage of new and emerging media skills and concepts, as well as chapter-opening
vignettes, figures, and communication cases that expose students to professional use of social media and other new
technologies. Note: You are purchasing a standalone product; MyBCommLab does not come packaged with this content.
If you would like to purchase both the physical text and MyBCommLab search for ISBN-10: 0133806871/ISBN-13:
9780133806878. That package includes ISBN-10: 0133544176/ISBN-13: 9780133544176 and ISBN-10:
0133545814/ISBN-13: 9780133545814. MyBCommLab is not a self-paced technology and should only be purchased
when required by an instructor.
Target XAT 2020 provides the detailed Solutions to XAT 2005 to XAT 2019 original Question Papers. The book also
provides the topics of the essays asked in each of these XAT exam. The book also contains 5 Mock tests designed
exactly as per the latest pattern of XAT. Each Mock Test has 2 parts as per the new format. Part I contains questions on
Decision Making, English Language & Logical Reasoning and Quantitative Ability whereas Part 2 contains Essay Writing
and questions on General Awareness on Business Environment, Economics and Polity. The detailed solution to each test
is provided at the end of the book. The book also contains the list of essays asked in the last 15 years of XAT and a list of
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essays for practice.
Written by an award-winning expert demystifies the process of starting a business by presenting difficult economic,
financial and business concepts in a manner easily understood by beginners. This book addresses the demands of
integrating workplace relevant activities to meet academic standards. Placing an emphasis on developing business
plans, it can be used as a professional resource for anyone looking to start their own business.
For Introduction to Business Courses Business Essentials continues to provide a solid foundation of the essential topics
that first-semester business students need to understand. Its focus on practical skills, knowledge of the basics, and
important developments in business makes for a brief book, but a rich experience. The recent events in domestic and
global economies are presenting unprecedented challenges, excitement, and disappointments for business—and a need
for a change in the Introduction to Business course and text. This text captures the widespread significance of these
developments and presents their implications on businesses today. MyBizLab for Business Essentials is a total learning
package. MyBizLab is an online homework, tutorial, and assessment program that truly engages students in learning. It
helps students better prepare for class, quizzes, and exams—resulting in better performance in the course—and provides
educators a dynamic set of tools for gauging individual and class progress.
Based on 30 years of research and experience in more than 500 classrooms, Classroom Management for Middle School
and High School Teachers, Ninth Edition, provides prospective or new teachers with the skills, approaches, and
strategies necessary to establish effective management systems in the classroom.
Understanding Business has long been the market leader because we listen to instructors and students. With this
eleventh edition we are proud to offer a platinum experience, that: Improves Student Performance—Understanding
Business puts students at the center. It’s the only learning program on the market to offer proven adaptive technology
that increases grades by a full letter through Connect® Business, and the only program to offer the first and only adaptive
eBook ever, SmartBook. Enhances your Teaching—The authors are dedicated to supporting your teaching and your
student’s learning, which is why they listen to YOU and develop resources based on YOUR suggestions and course
needs. This is the only author-team on the market that carefully review each and every resource to ensure cohesion.
Accessible to All—This learning program has moved toward tighter compliance with the Web Content Accessibility
Guidelines, and provides students the opportunity to learn regardless of learning style or disability. What’s more, it
earner a perfect score of 100 points possible by Quality Matters, an independent organization that reviews and certifies
the quality of online courses and online components. Choose a platinum experience. Choose Understanding Business.
Entrepreneurship has a tremendous impact on the economic development of a country, so much that entrepreneurship is
seen as a solution for the fast changing economic demands worldwide and has been recognized as a path to sustainable
economic development. Despite recognition of entrepreneurship on the road to global economic development, a large
body of research on the elements of entrepreneurship education remains unresolved. Are these behaviors inherent to
human beings, their genetic code, their psychological traits, or can students, young children, and even adults, be taught
how to become an entrepreneur? This book presents several chapters following different approaches to answer these
questions. Researchers explore education programs in different countries, they show experiences in entrepreneurship
education, explain how to teach entrepreneurial skills, cultural issues, and propose some orientations and reflections on
entrepreneurship education.
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