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Entrepreneurship In Theory And Practice Paradoxes In Play
Examines how the institutional environment affects entrepreneurial organizations, and vice-versa.
From Heidi Neck, one of the most influential thinkers in entrepreneurship education today, Chris Neck, an award-winning professor, and
Emma Murray, business consultant and author, comes this ground-breaking new text. Entrepreneurship: The Practice and Mindset catapults
students beyond the classroom by helping them develop an entrepreneurial mindset so they can create opportunities and take action in
uncertain environments. Based on the world-renowned Babson Entrepreneurship program, this new text emphasizes practice and learning
through action. Students learn entrepreneurship by taking small actions and interacting with stakeholders in order to get feedback,
experiment, and move ideas forward. Students walk away from this text with the entrepreneurial mindset, skillset, and toolset that can be
applied to startups as well as organizations of all kinds. Whether your students have backgrounds in business, liberal arts, engineering, or the
sciences, this text will take them on a transformative journey.
Entrepreneurship has been seen as a phenomenon allowing economic development, job creation, increased productivity and innovation, but
many studies do not include the causes of these events. Consequently, the objective of this book is to fill this gap by combining several
studies from more practice-oriented perspectives. The various chapters presented here follow several approaches which researchers explore
in different contexts and link to specific experiences in entrepreneurship. This book intends to contribute to better understanding of the
phenomenon of entrepreneurship and innovation, and to show how these business practices can stimulate economic development in various
countries and regions worldwide.
ÔThe strength of this book is: It is pitched at a level suitable for students. . . who just want to go out and found their own businesses (or think
that they do); it is written in a very friendly, supportive, non-intimidating style in which the authors empathise with the student Ð indeed,
empathy is an interesting subtheme of some of the things they suggest about the successful entrepreneur.Õ Ð Mark Casson, University of
Reading, UK ÔEntrepreneurship in Theory and Practice is not your typical textbook in entrepreneurship. The authors have taken a very
creative look at the seeming contradictions that make up the creation of a new business venture. Their use of current research as well as
thought provoking cases to illustrate behaviors such as opportunity recognition make this book one that both professors and would be
entrepreneurs should read.Õ Ð Alan L. Carsrud, Ryerson University, Canada This unique textbook on entrepreneurship, aimed primarily at
undergraduate students, provides the reader with a broad overview of the entrepreneurship phenomenon. It focuses on the emergence,
evaluation and organizing of entrepreneurial opportunities in various organizational contexts. Each chapter kicks off with a real-life
international case story by high-profile entrepreneurship scholars, including William B. Gartner, Saras Sarasvathy, Alain Fayolle, Kevin
Hindle, Thomas Cooney, Anita Van Gils and Ann Clarke. Theories of entrepreneurship are embedded with tensions and dilemmas, which this
book presents as a collection of paradoxes for each theme and chapter. The book challenges the reader to be critical and to take a stand on
the many paradoxical situations entrepreneurs encounter on their entrepreneurial journey. The authors present theory and knowledge unique
to the paradoxical world of entrepreneurship. Including international cases, student involvement, theory, paradoxes, actions, and exercises,
all undergraduate students with or without prior entrepreneurship education can enjoy the many benefits, puzzles, and insights the book has
to offer.
Entrepreneurship Policy: Theory and Practice is the first book to fully analyze the construction of entrepreneurship policy, a rapidly-evolving
area of policy about which little is known. From a study and assessment of the practices of governments in thirteen countries in Europe, North
America and the Asia-Pacific, this book fully describes the policy area and shares new tools and methods for better understanding and
explaining the why and how of an entrepreneurship policy approach. Unlike other research in the field of entrepreneurship where implications
from research findings are used to suggest what policy actions should be taken to increase the level of entrepreneurship in an economy, this
study is based on what entrepreneurship policy actions are being taken. This is a unique book in the field which points to the way forward
both for policymakers and for the research community in terms of thinking about entrepreneurship policy and the complex issues surrounding
its development.
ENTREPRENEURSHIP: THEORY, PROCESS, PRACTICE, 10e, combines a practical, step-by-step approach with a theoretical foundation
to form a basic framework for understanding the theory, processes, and practice of entrepreneurship. Recognized for over 25 years as one of
the leading books in the field, the aim of the text is to present the most current thinking in entrepreneurship, as well as to provide learners the
opportunity to apply ideas and develop useful entrepreneurial skills. This edition has been updated to include current developments and
issues in this explosive field. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
Entrepreneurship can, at times, seem like a veritable jungle where finding one's way can prove to be difficult. This book functions as a map
locating the most important issues: those where an acceptable consensus already exists, and those that remain open to discussion. In so
doing, we have presented the accounts of distinguished explorers in their own words.
This book explores intra-team interaction in workplace settings devoted to technological breakthroughs and innovative entrepreneurship. The
first set of studies to investigate these economically important institutions through the lens of talk-at-work, this book begins by discussing the
ethnomethodological traditions of Conversation Analysis and institutional interaction and linking them to innovation and entrepreneurship. The
book offers rich and detailed empirical accounts of teams talking new technologies and new ventures into being. By focusing on the
observable language of teams in action, the book reveals the situated practices that teams use to enact their work, including the means by
which team members verbally grapple with the uncertainties inherent in doing work in uncharted domains. The book presents important
findings about the conversational accomplishment of work and demonstrates the value of examining the practices of teams in action. A
valuable contribution to studies of talk-in-interaction, as well as entrepreneurship-as-practice, this book can help to bridge the gap between
scholarly investigations and the practical experiences of entrepreneurs. The author closes by considering the ways that practice-based
studies of entrepreneurial work can improve issues of diversity and inclusion within the entrepreneurial ecosystem. This book is intended to
serve as an invaluable sourcebook for scholars and students interested in innovation, entrepreneurship, and organizations as well as those
focused on applied Conversation Analysis. The book’s insights are presented in a richly detailed manner while remaining accessible to
readers who are new to the methodologies and activity contexts.

This book aims to meet the needs of education and training in modern techniques of innovation and entrepreneurship,
and focuses on the detailed presentation of successful business practices. As today's global economic landscape is
changing rapidly, the ability of businesses to introduce new products and services to the market faster than their
competitors is perhaps their most distinct competitive advantage. This becomes obvious by the significant market share
that the most innovative companies gain while increasing profitability. Extensive research in this field has demonstrated
that companies that are constantly innovating normally double their profits compared to others. Moreover, establishing
successful practices and policies of innovation management, through which ideas evolve from conception through
evaluation to implementation and commercialization, become the basis for economic growth at the firm, industry,
national, regional, and global levels. Taking Greece as an example, this volume identifies systemic weaknesses in
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development of new products, risk capital, patenting, broadband penetration, lifelong training, investment in research on
the part of firms, high-tech exports, and employment in medium-high-technology manufacturing that place the country at
the bottom of the European Union in economic performance and threaten its potential to achieve sustainable growth. To
address these weaknesses in Greece and similar countries around the world, the authors present a comprehensive
overview of the principles of innovation and entrepreneurship, with particular respect to their relationships to knowledge,
learning, and creativity. Drawing from a strong theoretical foundation, and illustrated through in-depth case studies and
examples from both private and public sectors, the authors present a framework for innovation management that
integrates research, education, practical application, and policy. Specific topics include technology transfer, intellectual
property rights management, the practice of knowledge management intellectual capital investment, business incubators,
and Cooperation Research and Development Agreements (CRADAs).
Conceptualized and put into practice by Nobel Peace Prize Laureate and Presidential Medal of Freedom recipient Dr.
Muhammad Yunus, social businesses work to address social ills such as poverty, lack of health care, gaps in education
and environmental challenges. This book explores the ideation, practice and evaluation of the concept of social business.
Not just theoretical foundations but several case studies of social businesses around the world and state-of-the-art
assessment of the issues that arise in the planning, marketing and evaluation of social businesses, are featured in this
book. This cutting-edge collection of articles, presented by the California Institute for Social Business (CISB) in
collaboration with Professor Yunus, is one of the first comprehensive collections of theory and research on the emerging
field of social business. The diverse group of authors come from around the world and from various disciplinary
backgrounds, representing the leading academic experts on social business phenomena.
This new edition of Entrepreneurship includes a new section on technology and the emerging trends of e-commerce, and
a chapter on women and minority entrepreneurs.
Learn the true process of a successful entrepreneur with ENTREPRENEURSHIP: THEORY, PROCESS, PRACTICE,
11e! Presenting the most current thinking in this explosive field, this renowned entrepreneurship text provides a practical,
step-by-step approach that makes learning easy. It incorporates up-to-the-minute information about trending topics such
as The Lean Startup methodology and design innovation. The accompanying MindTap Learning Suite challenges you to
apply what you've learned as you complete a unique set of activities designed to help you sharpen your entrepreneurial
skills. You'll tackle activities that challenge you to experience the world of new venture creation or corporate innovation
first hand. This book will be your guide to understanding the entrepreneurial challenges of tomorrow, and MindTap will
teach you the necessary skills to become a leader in the industry. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
In recent years, there has been a growing awareness that innovation plays the key role in the success and the
functioning of organizations. This publication reveals an interdisciplinary dimension, because it addresses the increasing
need for sustainable innovation that combines economic, environmental and social elements. Its aim is to present the
international exchange of ideas, research results and practical experience in the field broadly understood as innovation,
to highlight the importance of innovation management in a competitive, global economy, and to discuss the current
problems related to innovation and entrepreneurship. In the economy reliant on innovation of various organizations, crosssectoral co-operation is of paramount importance. It allows to achieve synergy between entities with diverse resources
and competences in generating innovative projects. Originally, analysis of cross-sectoral relations focused on building
links between business and science – in particular, the realms of research and development. This is the most obvious
system by means of which the economy is fed with innovative concepts and their implementation solutions. Over time,
the public sector too has begun to be perceived not only as an entity that creates economic regulations, but also as a real
partner in the process of shaping economic development: it provides innovative projects, which are then commercialised
in business. Therefore, the role of the public sector is not only to legislate, but also to conduct joint actions with the
innovative business sector in order to stimulate local development of innovative projects. This publication will address the
so-called triple helix (the most effective process of generating innovation): the system of co-operation between business,
science, and government that contributes to the creation of innovative economy.
Aimed primarily at undergraduate students, this highly successful textbook provides the reader with a broad overview of
the entrepreneurship phenomenon. It focuses on the emergence, evaluation and organizing of entrepreneurial
opportunities in various organizational contexts. This thoroughly revised second edition brings it up to date with the
newest trends in the entrepreneurship field and includes four insightful new chapters.
People like to have their own business, but few succeed. In this book, we show you what the process and procedures are
to start-up your own business. Around 100 real cases featuring SMEs in Asia are introduced to show how businesses are
run in the real world. From these practice cases, we can find rules to make a business sustainable. After reading this
book, you will be able to find out what your advantages and disadvantages are, especially if you are keen to start a
business in Asia. This book might even help you decide whether it is time for you to start-up your own business or not.
Providing a critical overview of existing research and demonstrating the importance of a transdisciplinary framework for
studies of innovation and entrepreneurship, this book advances a general concept of ‘collective entrepreneurship’ that
emphasises the social and collaborative nature of innovation and entrepreneurship, thus shedding light on processes of
innovation and entrepreneurship as active practices of social construction. As such, it will appeal to scholars of economic
sociology, political science, economic geography and economists, as well as those with interests in innovation policy.
The Theory of Entrepreneurship examines the interiors of the entrepreneurial value creation process, and offers a new unified and
comprehensive theory to afford empirical investigations as well as delineate a broader view of the entrepreneurial contextual
milieu.
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This book takes an original approach to business models and entrepreneurship, resulting from a durable involvement with
entrepreneurs and from experiments combining theory and practice. The authors present the generation, remuneration, and
sharing business model, which relates to the value generation, its remuneration and the sharing of this remuneration. They also
outline the role and the central place of the business model within the entrepreneurial process; the theoretical bases conventions
theory, resource based view and stakeholder theory and the construction of the GRS model; the experiments conducted within
teaching, practical, and theoretical frameworks; and the contribution of the business model to a theory of entrepreneurship theory.
The book explains why the business model can be useful for entrepreneurs and why it is relevant to set it in place during the
entrepreneurial process. Students and researchers who are interested in entrepreneurship will find this an important resource for
developing a new business. Management coaches, often interested in the most recent developments of management research,
will have no difficulty moving between the theory and practice set out in this book. Finally, curious entrepreneurs will read this
study not to seek immediate solutions to a problem but to reflect on the topics addressed here that show that the business model
is not just a fashion but is highly useful.
Social Entrepreneurship: Theory and Practice is about the creative ways in which social entrepreneurs solve pressing and
insurmountable social problems. Theories of social change are presented to help demystify the 'magic' of making an immense, yet
durable and irreversible, social impact. Utilizing case studies drawn from various fields and all over the world, the authors
document how social entrepreneurs foster bottom-up change that empowers people and societies. They also review the specific
personality traits of social entrepreneurs and introduce the new kind of leadership they represent. This book will be valuable to
undergraduate, graduate and postgraduate students, while remaining accessible to non-academic readers thanks to its clear
language, illustrative case studies and guidelines on how to become a successful social entrepreneur.
The third edition of this creative and successful textbook provides a broad overview of entrepreneurship from a theoretical and
practical perspective. Engaging for undergraduates, it embeds theories of entrepreneurship with tensions and dilemmas,
presented as paradoxes for each chapter. It offers insights into the entrepreneurial process and challenges readers to assess the
paradoxes and pitfalls encountered on an entrepreneurial journey.
How do you prepare to start a business in South Africa? Where do you find capital to start your venture? What kind of an
entrepreneur will you be? Entrepreneurship: Theory in Practice 3e is a comprehensive text on entrepreneurship which will equip
students with the sound theory needed to notonly establish a business but also succeed in a new venture. The book is
academically sound, offering theory to students and encouraging them to apply this theory through the use of profiles of
entrepreneurs, case studies, examples, and review and application questions. The textbook presents the processes and dynamics
of entrepreneurship in South Africa, integrating theory into local circumstances in an accessible way, addressing opportunities and
highlighting challenges. The third edition of Entrepreneurship: Theory in Practice is suitable for senior undergraduatestudents
studying entrepreneurship at university or university of technology.
The development of entrepreneurial abilities in people with dyslexia is a subject of great interest. It has gained increasing
importance in economically difficult times because of its potential for the development of new business opportunities. This book
brings together contributions from researchers, educators, and entrepreneurs with dyslexia, investigating this subject from many
perspectives. Is there something different in the profile of a person with dyslexia that supports the development of
entrepreneurship? This book aims to draw out key themes which can be used in education to motivate, mentor, and create the
business leaders of tomorrow. It offers a fundamental text for this area of study with a comprehensive, international examination of
its topic. It includes views by new and established international writers and researchers, providing up-to-date perspectives on
entrepreneurship, dyslexia, and education. It is accessible to read, to understand, and to learn from, and is suitable for
recommended reading for graduate and postgraduate students. The diverse views and perspectives demonstrated in this book
make it as relevant as possible for a wide group of readers. It informs study in the fields of business and dyslexia, and will be of
interest to educators, researchers, and to anyone interested in the overlap of entrepreneurship and dyslexia.
Higher employment, economic growth and innovation are fundamental objectives of modern economies. One effective means of
attaining these goals is the development of successful entrepreneurs, and this book aims to provide a deeper, research-based
understanding of the factors influencing successful entrepreneurship. Mirjam van Praag compares and contrasts the economic
theory of entrepreneurship with determinants of successful entrepreneurship derived from empirical evidence, in an attempt to
discover what makes for an accomplished entrepreneur. The author's state-of-the-art historical, theoretical and empirical research
on successful entrepreneurship - all from a explicit economic perspective - comprehensively addresses questions such as: 'What
are the factors that influence individuals' decisions to start a business venture as opposed to working as an employee?' and 'What
are the individual characteristics that make one successful as an entrepreneur?' thereby supporting or dispelling various existing
myths. Individual factors contributing to the success of entrepreneurs that are considered include, amongst others, human capital,
financial capital and psychological traits. The importance of such factors for the various phases of entrepreneurship, including startup, delivery and performance is also measured.
Together with the development of transformative technologies that epitomize globalization, the ongoing movements of people
across borders and other socio-economic pressures are creating a fast-changing business environment that is difficult for business
to understand, let alone control. Dominant social expectations that immigrants should seek to adopt an assimilationist socialization
path towards the host country’s mainstream are contradicted by minority ethnic group resilience. There is no evidence that these
groups naturally disappear within the cultural and behavioural contexts of their adopted countries. Since ethnic minority consumers
cannot be expected to assimilate, then they maintain some significant degree of unique ethnicity related consumer characteristics
that convert into threats and opportunities for business. The inherent socialisation process also provides opportunities for ethnic
entrepreneurship and for proliferation of ethnic minority business. Following from the extensive examination of scholarly
perspectives of ethnic marketing theory, there is an acknowledged and marked divide between theoretical exhortations and what is
done in practice, a relative oversight of the implications of mixed embedded markets, and a propinquity to overlook the crucial role
played by ethnic entrepreneurship and ethnic networks. Opportunity valuations are difficult to enact due to a lack of intelligence
about ethnic markets. Variable sentiment about the future of ethnic marketing links to different predictions on how the drivers of
globalization will impact on the acculturation paths of ethnic minorities. Keeping a focus on the ethnic group as the unit of analysis,
combining ethnic marketing and ethnic entrepreneurship theories provides intelligence about contemporary ethnic marketing and
practice perspectives. The ultimate objective is to reduce the theory-practice divide through the development of a collaborative
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framework between business and scholars that converts into theory-in-use.
This timely book provides a fresh perspective on contemporary research in the field of entrepreneurship and small business,
considering both theory and application.
This volume explores the links between the rapidly growing phenomenon of social entrepreneurship (SE) and the international
tourism and hospitality industry. This unique industry is particularly ripe for transformation by SE and the book’s authors delve
deeply into the reasons for this. The book has three parts. The first creates a conceptual and theoretical framework for
understanding the uniqueness of SE in the tourism context. The second examines different communities of practice where SE is
being applied in tourism. The third is a rich collection of case studies from eight countries where tourism SE is already having an
impact. The book’s authors address the topic from many different angles, disciplinary backgrounds and geographic areas. Many
case study authors are practicing social entrepreneurs who share their successes, challenges and experience with tourism-related
projects. The book also proposes a research agenda and educational programmatic changes needed to support tourism SE. As
these are developed, tourism SE will bring innovation to destinations, transformation of their economic and social structures, and
contribution to a better world. The book has many insights and resources for scholars and practitioners alike to usher in this
transformation.
Technology Entrepreneurship and Business Incubation analyzes business incubators worldwide through a series of empirical and
theoretical papers. The authors examine the extent to which business incubators are influential in situations such as nurturing
young technology firms, increasing success of new firms, and in developing an ecosystem around these successes. Also
examined is the relationship between business incubators and their resource providers, including venture capitalist firms and
government agencies. Edited by Phillip Phan (Johns Hopkins Carey Business School), Sarfraz Mian (State University of New York
at Oswego), and Wadid Lamine (Toulouse Business School), all leading figures in the field, this book provides both a theoretical
framework to conceptualise ideas and a practical guide to influence best practices and innovation in business incubators.
The Theory and Practice of EntrepreneurshipFrontiers in European Entrepreneurship ResearchEdward Elgar Publishing
The success, longevity, and survival of SMEs are deeply linked to the effectiveness of individual decision-making processes, and
established firms need to develop an entrepreneurial and innovative decision-making processes to maintain competitive
advantages in a continuously changing and increasingly turbulent environment.
This innovative book takes seriously the ordinary activities of entrepreneurship and maps out new pathways for scholars to
understand the nature, properties, and implications of studying practices for entrepreneurship studies. Entrepreneurship is neither
an art nor a science, but a bundle of practices, as Peter Drucker once observed. Curiously however, academic research on
entrepreneurship mostly abstracts away from practical activity. In contrast, Entrepreneurship As Practice takes ordinary activities
of entrepreneurship seriously by mapping out new pathways for scholars to consider the everyday practices through which
entrepreneurship occurs. Each chapter draws on contemporary theories of practice to illuminate the nature, properties, and
implications of studying the practices of entrepreneurship. The chapters in this book were originally published as a special issue of
the journal Entrepreneurship & Regional Development.
Teaching Entrepreneurship advocates teaching entrepreneurship using a portfolio of practices, including play, empathy, creation,
experimentation, and reflection. Together these practices help students develop the competency to think and act entrepreneu
As the breadth and empirical diversity of entrepreneurship research have increased rapidly during the last decade, the quest to
find a "one-size-fits-all" general theory of entrepreneurship has given way to a growing appreciation for the importance of contexts.
This promises to improve both the practical relevance and the theoretical rigor of research in this field. Entrepreneurship means
different things to different people at different times and in different places and both its causes and its consequences likewise vary.
For example, for some people entrepreneurship can be a glorious path to emancipation, while for others it can represent the yoke
tethering them to the burdens of overwork and drudgery. For some communities it can drive renaissance and vibrancy while for
others it allows only bare survival. In this book, we assess and attempt to push forward contemporary conceptualizations of
contexts that matter for entrepreneurship, pointing in particular to opportunities generating new insights by attending to contexts in
novel or underexplored ways. This book shows that the ongoing contextualization of entrepreneurship research should not simply
generate a proliferation of unique theories – one for every context – but can instead result in better theory construction, testing and
understanding of boundary conditions, thereby leading us to richer and more profound understanding of entrepreneurship across
its many forms. Contextualizing Entrepreneurship Theory will critically review the current debate and existing literature on contexts
and entrepreneurship and use this to synthesize new theoretical and methodological frameworks that point to important directions
for future research.

This book provides an overview of the theory, practice and context of entrepreneurship and innovation at both the
industry and firm level. It provides a foundation of ideas and understandings designed to shape the reader’s thinking and
behaviour to better appreciate the role of innovation and entrepreneurship in modern economies, and to recognise their
own abilities in this regard. The book is aimed at students studying advanced levels of entrepreneurship, innovation and
related fields as well as practitioners (for example, managers, business owners). As entrepreneurship and innovation are
largely indivisible elements and cannot be adequately understood if studied separately, the book provides the reader with
an overview of these elements and how they combine to create new value in the market. This edition is updated with
recent international research, including research and examples from Europe, the US, and the Asia-Pacific region.
This groundbreaking textbook differs from its competitors by placing an emphasis both on the core processes and
practices of entrepreneurship, as well as demonstrating the impact of complex, local environments in shaping processes
of entrepreneurship.
No further information has been provided for this title.
This is a guide to understanding entrepreneurial ecosystems: what they are, why they matter, and to whom they matter.
Ben Spigel explores this popular new theory of economic development, locating the intellectual roots of ecosystems,
explaining the practices and processes that allow ecosystems to support the creation and growth of innovative
entrepreneurial firms.
Sport is inherently entrepreneurial, though few formal connections exist in academic literature. Sports Entrepreneurship:
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Theory and Practice fills that void, featuring chapters by notable scholars whose contributions cover both the conceptual
and case examples highlighting sports entrepreneurship from a global perspective. The editors have assembled a
collection that provides insight into the integration of entrepreneurship and sport, building on often-distinct research from
both fields, and exploring the innovation, risk-taking, and proactiveness that connect them. The 13 chapters examine the
entrepreneurial nature of sport from numerous perspectives, including marketing, broadcasting, sponsorship, and social
entrepreneurship and feature examples of organisations, associations, and sport-related products from the US, Australia,
Europe, and India.
Entrepreneurship: Theory/Process/Practice focuses on Asia-Pacific entrepreneurial development with an overarching
commitment to environmental and sustainable entrepreneurial practice as well as social and ethical responsibility. Its
strong theoretical framework is coupled with an emphasis on the experiential, through a wealth of scenarios, case
studies, feedback questionnaires and business plans. This edition has an emphasis on lean entrepreneurship and the
business model canvas, which promotes experiential practice aligning with the online material.
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