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Entrepreneurship Lecture Notes
"Previously published as Strategic Management Facts, Definitions & Explanations: Strategic Terminology (Quick Study Guide) with Basic
Terms & Textbook Notes by Arshad Iqbal." Strategic Management Lecture Notes & Revision Guide: Strategic Management Quick Study
Guide with Terminology Definitions & Explanations PDF covers class revision notes from class notes & textbooks. "Strategic Management
Lecture Notes" PDF download covers chapters' short notes with concepts, definitions and explanations for BBA, MBA exams. "Strategic
Management Revision Notes" PDF book provides a general course review for subjective exam, job's interview, and test preparation. Strategic
Management Quick Study Guide with abbreviations, terminology, and explanations is a revision guide for students' learning. "Strategic
Management Study Guide" PDF download with free sample covers exam course material terms for distance learning and SMP, CSMP
certification. Strategic Management Definitions with Explanations book covers subjective course terms for college and high school exam's
prep. "Strategic Management Definitions" PDF book with glossary terms assists students in tutorials, quizzes, viva and to answer a question
in an interview for jobs. Strategic Management Lecture Notes and Revision Guide covers terminology with definition and explanation for quick
learning. The terminology definitions with explanations covered in this quick study guide includes: Business-Level Strategy Notes Competitive
Rivalry and Competitive Dynamics Notes Cooperative Strategy Notes Corporate Governance Notes Corporate-Level Strategy Notes External
Environment: Opportunities, Threats, Industry Competition and Competitor Analysis Notes Internal Environment: Resources, Capabilities,
Core Competencies and Competitive Advantages Notes International Strategy Notes Introduction to Controlling Notes Introduction to
Management and Organizations Notes Introduction to Planning Notes Management History Notes Managers and Communication Notes
Managers as Decision Makers Notes Managers as Leaders Notes Managing Change and Innovation Notes Managing Human Resources
Notes Managing in a Global Environment Notes Managing Operations Notes Managing Teams Notes Merger and Acquisition and Strategies
Notes Motivating Employees Notes Organization Structure and Controls Notes Organizational Culture and Environment Notes Organizational
Structure and Design Notes Social Responsibility and Managerial Ethics Notes Strategic Entrepreneurship Notes Strategic Leadership Notes
Strategic Management and Strategic Competitiveness Notes Strategic Management Notes Understanding Individual Behavior Notes
Strategic Management Terminology PDF covers key terms from above chapters with one or more definitions explained for terms: Strategic
action, strategic response, strategic alliance, strategic business unit (SBU), strategic competitiveness, strategic flexibility, strategic leader,
strategic leadership, strategic management process, strategic partnerships, strategic plans, strategies, strategy, management by objectives
(MBO), management by walking around, management information system (MIS), management, manager, managerial grid, managerial
opportunism, managerial roles, principles of management, project management, and project structure. And many more terms!
This volume presents some of the most important 'debates' that exist in the field of Entrepreneurship today. It brings together leading
scholars, deriving contributions from special sessions designed by the Global Consortium of Entrepreneurship Centers (GCEC) to discuss
both sides of these 'great debates'.
This open access book explores the global challenges and experiences related to digital entrepreneurial activities, using carefully selected
examples from leading companies and economies that shape world business today and tomorrow. Digital entrepreneurship and the
companies steering it have an enormous global impact; they promise to transform the business world and change the way we communicate
with each other. These companies use digitalization and artificial intelligence to enhance the quality of decisions and augment their business
and customer operations. This book demonstrates how cloud services are continuing to evolve; how cryptocurrencies are traded in the
banking industry; how platforms are created to commercialize business, and how, taken together, these developments provide new
opportunities in the digitalized era. Further, it discusses a wide range of digital factors changing the way businesses operate, including
artificial intelligence, chatbots, voice search, augmented and virtual reality, as well as cyber threats and data privacy management.
“Digitalization mirrors the Industrial Revolution’s impact. This book provides a complement of perspectives on the opportunities emanating
from such a deep seated change in our economy. It is a comprehensive collection of thought leadership mapped into a very useful
framework. Scholars, digital entrepreneurs and practitioners will benefit from this timely work.” Gina O’Connor, Professor of Innovation
Management at Babson College, USA “This book defines and delineates the requirements for companies to enable their businesses to
succeed in a post-COVID19 world. This book deftly examines how to accomplish and achieve digital entrepreneurship by leveraging cloud
computing, AI, IoT and other critical technologies. This is truly a unique “must-read” book because it goes beyond theory and provides
practical examples.” Charlie Isaacs, CTO of Customer Connection at Salesforce.com, USA "This book provides digital entrepreneurs useful
guidance identifying, validating and building their venture. The international authors developed new perspectives on digital entrepreneurship
that can support to create impact ventures.” Felix Staeritz, CEO FoundersLane, Member of the World Economic Forum Digital Leaders Board
and bestselling author of FightBack, Germany
Information technology for entrepreneursdoing business in the information era : (lecture notes)Entrepreneurship and Small BusinessStart-up,
Growth and MaturityBloomsbury Publishing
This book investigates the prospects of Africa’s sustainable industrialization, with an emphasis on youth entrepreneurship and the
mechanisms in place to support both industrial and corporate entrepreneurs. The volume addresses two specific issues; first, industrialization
and youth entrepreneurship and secondly, youth entrepreneurship training and education. The emphasis on youth entrepreneurship to drive
sustainable industrialization in Africa is driven by three points: first, Africa’s industrialization is still at its inception with severely limited
existing stock of entrepreneurial talents, which makes it imperative to look to the continent’s bulging youth population – the “population
dividend” for the needed supply of successive generations of entrepreneurs. Secondly, sustainable industrialization would have to be
oriented to “green”, “ICT” and “inclusive” growth which calls for a change in entrepreneurs’ attitudes. Finally, at the centre of the “Africa
Rising” narrative is a budding new “cheetah” generation of young entrepreneurs who are highly educated, professional and motivated by the
need to set up new business models and practices to compete in the Fourth Industrial Revolution. This volume forms part of an Education for
Sustainable Development in Africa (ESDA) book series involving the United Nations University Institute for the Advanced Study of
Sustainability and 8 partner African universities running Master’s Programs in sustainable development. The book series is intended to serve
primarily as undergraduate and graduate instruction materials for courses on sustainable development in Africa, as well as policy input to key
developmental issues in Africa.
This book presents the proceedings of the 1st EAI International Conference on Technology, Innovation, Entrepreneurship and Education (TIE
2017), which took place at Canterbury Christ Church University on September 11-12, 2017. The central theme of the conference is creativity
and innovation, especially in relation to technology, business, education, social and political needs that make modern society flourish. The
proceedings feature papers from a cross-disciplinary audience that explore the process of creativity and innovation. The goal is that the
various disciplines can learn from each other and see how they might benefit from the cross-fertilization of practices.
This book presents endeavors to join synergies in order to create added value for society, using the latest scientific knowledge to boost
technology transfer from academia to industry. It potentiates the foundations for the creation of knowledge- and entrepreneurial cooperation
networks involving engineering, innovation, and entrepreneurship stakeholders. The Regional HELIX 2018 conference was organized at the
University of Minho’s School of Engineering by the MEtRICs and Algoritmi Research Centers, and took place in Guimarães, Portugal, from
June 27th to 29th, 2018. After a rigorous peer-review process, 160 were accepted for publication, covering a wide range of topics, including
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Control, Automation and Robotics; Mechatronics Design, Medical Devices and Wellbeing; Cyber-Physical Systems, IoT and Industry 4.0;
Innovations in Industrial Context and Advanced Manufacturing; New Trends in Mechanical Systems Development; Advanced Materials and
Innovative Applications; Waste to Energy and Sustainable Environment; Operational Research and Industrial Mathematics; Innovation and
Collaborative Arrangements; Entrepreneurship and Internationalization; and Oriented Education for Innovation, Engineering and/or
Entrepreneurship.
This book introduces the students, researchers and practitioners into the subject and enabling technologies and applications pertaining to of
technology, entrepreneurship and business development through research articles, case studies etc. It is primarily intended for academic
purposes for learners of computer Science, management, accounting and information systems disciplines, economics,- entrepreneurship.
Publishing chapters in the book is new innovative idea to spread the book in the Middle East and Arab countries and make the book achieve
more sales. As many students in all levels, graduates and undergraduates in addition to research, professionals are not able to get sufficient
resources because of the language concern.

The fourth sector is a relatively new sector that consists of for-benefit organizations that combine market-based
approaches of the private sector with the social and environmental aims of the public and non-profit sectors. This book
examines trends of entrepreneurship in the fourth sector, describes specific ecosystems fostering new ventures around
the world, and characterizes the most common and innovative business models. It covers as well the main effects,
among others, of technological change, innovation, and institutional behavior on the sector in the last years. .
This proceedings book presents a comprehensive view of “smart” technologies and perspectives of their application in
various areas of economic activity. The authors of the book combined the results of the cutting-edge research on the
topic of “smart” technologies in the digital economy and Industry 4.0 and developed a unified scientific concept. The
current experience has been considered, and the prospects for the application of “smart” technologies in society to
promote social advance have been identified. “Smart” technologies in public administration and law, as well as the
experience in development of e-government, have been examined. “Smart” technologies in business activity have been
studied, and the transition from digital business to business 4.0 has been justified. The book contains the collection of the
best works following the results of the 13th International Research-to-Practice Conference “Smart Technologies” for
society, state and economy which was run by the Institute of Scientific Communications (ISC) and was held on July 2–3,
2020. The target audience of this book includes researchers investigating fundamental and applied problems of
development of “smart” technologies, as well as concerned parties outside the academic community, in particular,
representatives of the digital society, high-tech business entities and officials regulating the digital economy and Industry
4.0.
In a book presented in a Q-and-A format, the authors explain what social entrepreneurs are, how their organizations
function, what challenges they face and how readers can get involved in the efforts that social entrepreneurs are
spearheading. Cowritten by the author of How to Change the World. Original.
Due to the 2008-2009 crisis, the United Nations 2030 agenda for sustainable development, and the COVID-19 pandemic,
the role of entrepreneurship has become more critical in most economies. Moreover, emerging protectionist policies are
further encouraging the emergence of new entrepreneurial projects, particularly to replace goods and services
traditionally provided by other countries. Understanding current challenges and best practices in nascent
entrepreneurship is integral for the successful launching of new ventures to support the revitalization of economies and
achieve sustainability. The Handbook of Research on Nascent Entrepreneurship and Creating New Ventures is a crucial
reference source that covers the latest empirical research findings in the field of entrepreneurship and addresses the
obstacles entrepreneurs face in these recent challenging times. The book embraces a pluralistic perspective from
academicians currently navigating nascent entrepreneurship and key concepts for launching successful new ventures.
Covering topics that include government support programs, spin-off companies, leadership, strategic entrepreneurship,
and crowdfunding, this book is targeted towards entrepreneurs, professionals, academicians, researchers, and students.
Integrating theory and practice, this book provides students with the knowledge, skills and practical approaches needed
to deal with the challenges involved in managing, commercialising and marketing technological innovation and new
business development.
This book brings together experts from different areas to show how creativity drives design and innovation in different
kind of businesses. It presents theories and best practices demonstrating how creativity generates technological
invention, and how this, combined with entrepreneurship, leads to business innovation. It also discusses strategies to
teach entrepreneurial competencies and support business developments, including aspects such as corporate social
responsibility and sustainability. Moreover, the book discusses the role of human factors in understanding,
communicating with and engaging users, reporting on innovative approaches for product design, development, and
branding. It also discusses applications in education and well-being. Based on the AHFE 2021 Conferences on
Creativity, Innovation and Entrepreneurship, and Human Factors in Communication of Design, held virtually on July
25-29 July, 2021, from USA, the book addresses a broad audience of business innovators, entrepreneurs, designers,
and marketing and communication experts alike.
'Innovative, well organised, readable and authoritative. This is a text that takes a modern and refreshing approach to a
subject that is an essential ingredient on today's economic agenda' - Graham Beaver, Professor of Strategic
Management, Visiting Professor to Queensland University of Technology, Fellow of the University of Warwick Not
everyone who wants to study entrepreneurship has a theoretical background in business. Specifically written for students
who do not have a strong business theory background, the authors of Entrepreneurship for Everyone bring alive the
crucial issues for understanding this dynamic field. Going beyond the traditional textbook, the authors equip students with
the necessary business knowledge and essential practical advice on applying that knowledge in the real world, to a range
of types of industry - from sustainable industries, information technology, healthcare, biotechnology, as well as the
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musical and creative industries. Key entrepreneurship concepts that are covered include: - the theories and tools of
creative thinking - market research - intellectual property protection - relevant economics If you are coming to this area
anew, and especially if you are interested in how entrepreneurship is applied, putting this text back on the shelf could
cost you real success.
The new edition of this market-leading textbook provides a holistic introduction to the academic study of entrepreneurship
and offers practical guidance for prospective entrepreneurs. Adopting a life-cycle view of a business from start-up to
maturity, it explores the many stages and forms of entrepreneurship. With an international outlook and expert synthesis
of both theoretical foundations and lessons from real-life business practice, the book offers a complete course guide,
fostering entrepreneurial talent, thinking and skills. The author's engaging style and unrivalled expertise drawn from a
long-ranging career (as an academic, accountant and entrepreneur) make the book accessible and authoritative. This is
an ideal textbook for those studying Entrepreneurship or Small Business on undergraduate business or management
degree courses, as well as on MBA programmes. It will also appeal to those looking to launch their own businesses. New
to this Edition: - Updated international case studies from entrepreneurs and small businesses, ranging from Oman to
Australia - First-hand, detailed stories from real-life entrepreneurs in brand new video interviews integrated throughout
the text - Increased and integrated coverage of social and civic enterprise and hot topics such as effectuation and lean
entrepreneurship
Entrepreneurship has been seen as a phenomenon allowing economic development, job creation, increased productivity and innovation, but
many studies do not include the causes of these events. Consequently, the objective of this book is to fill this gap by combining several
studies from more practice-oriented perspectives. The various chapters presented here follow several approaches which researchers explore
in different contexts and link to specific experiences in entrepreneurship. This book intends to contribute to better understanding of the
phenomenon of entrepreneurship and innovation, and to show how these business practices can stimulate economic development in various
countries and regions worldwide.
The COVID-19 pandemic has affected every aspect of the modern world, and its impact is felt by all. The pandemic particularly has had a
large impact on businesses as they were forced to close, supply chains were disrupted, and new health and safety precautions were adopted.
As such, many businesses, especially small businesses, were faced with losses they could not afford. Governments and stakeholders across
the world have thus needed to formulate various strategies and interventions to mitigate the negative consequences of the COVID-19
pandemic, particularly as they relate to small- and medium-sized enterprises (SMEs). The Handbook of Research on Strategies and
Interventions to Mitigate COVID-19 Impact on SMEs is a comprehensive reference source that encapsulates the overall effect of COVID-19
on SMEs and a variety of strategies to overcome the negative effects and create more sustainable policies and organizations moving forward.
The book offers a thorough overview of interventions and tactics to help organizations, entrepreneurs, and institutions of higher learning
overcome the negative impact of COVID-19 while preparing policies for a more effective post-pandemic world. Covering topics that include
sustainable practices for development, interventions to lessen the impact of COVID-19, and psychological resilience for SME employees, this
book is Ideal for entrepreneurs, managers, executives, small businesses, family firms, academicians, scholar-practitioners, policymakers,
researchers, and students.
Written by teachers and successful entrepreneurs, this textbook includes guidance, instruction and practical lessons for the prospective
entrepreneur.
This book presents a comprehensive, state-of-the-art portrait of entrepreneurship and small business management issues in Iran, and among
the Iranian Diaspora. The major contributions in this book address topics such as innovation, female entrepreneurship, social
entrepreneurship, migrant entrepreneurship, corporate entrepreneurship, institutional support of entrepreneurial initiatives and more. This
book is the outcome of an extensive research endeavor spanning several years and includes the latest contributions from highly respected
authors and experts from Iran and beyond.
. . . the Handbook of Qualitative Research Methods in Entrepreneurship is an important contribution to the field, and should be referenced in
any paper using qualitative methodologies to investigate the entrepreneurial phenomenon. Craig S. Galbraith, Journal of Enterprising
Communities There is no hiding behind the ramparts of dry scholarship here. The credibility of the theory being spoken of is not the stuff of
constructed proofs, but alignments of critical insight and utility. This is where qualitative work can make a difference to the field, and where
this book makes its mark. Robin Holt, International Journal of Entrepreneurial Behaviour and Research The Handbook of Qualitative
Research Methods in Entrepreneurship is an unusually solid and multifaceted book on what qualitative methods have done, are doing and
will do in entrepreneurship research. Every serious entrepreneurship scholar should read it. It points at the future! Björn Bjerke, University of
Kalmar, Sweden I would warmly recommend this unique collection of qualitative methods of entrepreneurship research to both mature and
beginning researchers as a menu to choose from for their planned empirical studies. For those who try to get away from only quantitative
studies in both business practice and academic research, this book is their chance to find a rich inspiration in reflecting on entrepreneurship
as a lived experience using grounded theory and ethnographic, discourse and narrative approaches. It might convince editors of top journals
of entrepreneurship research to welcome qualitative research submissions as an indispensable complement to quantitative only submissions.
This domain is not physics. In bringing together such a variety of experts from so many nationalities in this Handbook, our Danish colleagues
are making entrepreneurship research a realistic global venture. Jan Ulijn, Eindhoven University of Technology, The Netherlands Helle
Neergaard and John Parm Ulhøi have compiled a remarkable collection of work that both represents the range of methods and demonstrates
the depth of insight that can be achieved through qualitative approaches. This book is not simply a handbook of qualitative research methods,
though it well achieves this aim, it is also an important contribution towards the field of entrepreneurship research. From the Foreword by
Sara Carter This expansive and practical Handbook introduces the methods currently used to increase the understanding of the usefulness
and versatility of a systematic approach to qualitative research in entrepreneurship. It fills a crucial gap in the literature on entrepreneurship
theory, and, just as importantly, illustrates how these principles and techniques can be appropriately and fruitfully employed. The Handbook is
underpinned by the belief that qualitative research has the potential to charter hitherto unexplored waters in the field of entrepreneurship and
thus contribute significantly to its further advancement. The contributors seek to assist entrepreneurship researchers in making more
informed choices and designing more rigorous and sophisticated studies. They achieve this by providing concrete examples of research
experiences and tangible how to advice. By clarifying what these research methods entail, how they are currently being used and how they
can be evaluated, this Handbook constitutes a comprehensive and highly accessible methodological toolbox. Dealing with both well-accepted
qualitative approaches and lesser-known, rarer and more novel approaches to the study of entrepreneurship, this Handbook will be
invaluable to those studying, researching and teaching entrepreneurship.
Aimed primarily at undergraduate students, this highly successful textbook provides the reader with a broad overview of the entrepreneurship
phenomenon. It focuses on the emergence, evaluation and organizing of entrepreneurial opportunities in various organizational contexts. This
thoroughly revised second edition brings it up to date with the newest trends in the entrepreneurship field and includes four insightful new
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chapters.
Named one of the best books of 2013 by the 'Financial Times', 'Huffington Post' and 'Forbes', this debate-shifting book debunks the myth of
the State as a static bureaucratic organization only needed to 'fix' market failures, leaving dynamic entrepreneurship and innovation to the
private sector. Case studies ranging from the innovations that make the iPhone so 'smart' to the current developments in clean technology
reveal the reality, whereby the private sector only invests after the entrepreneurial State has made the bold, high-risk investments.
Research in entrepreneurship has been booming, with perspectives from a range of disciplines and numerous developing schools of thought.
It can be difficult for young scholars and even long-time researchers to find their way through the lush garden of ideas we see before us. The
purpose of this book is to map the research terrain of entrepreneurship, providing the perfect starting point for new and existing researchers
looking to explore. Topics covered range from emerging perspective, through issues at the core of the field to innovative methodologies.
Starting off with a preface by Bill Gartner, each section of the book brings together a world class set of established leading researchers and
rising stars. This considered, comprehensive and conclusive companion integrates the recent debates in entrepreneurship research under
one cover, to provide a resource which will be useful across disciplinary boundaries and for a whole range of students and researchers.
?The European Conference on Innovation and Entrepreneurship has been running now for 16 years. This event has been held in Italy,
Northern Ireland, France, Belgium, Portugal, and Finland to mention some of the countries who have hosted it. The conference is generally
attended by participants from more than 40 countries and attracts an interesting combination of academic scholars, practitioners and
individuals who are engaged in various aspects of innovation and entrepreneurship teaching and research. The 16th European Conference
on Innovation and Entrepreneurship will be hosted by Instituto Universitário de Lisboa (ISCTE), Portugal and the Conference Chair will be
Florinda Matos
With the need for sustainability, a focus on developing an economic system that aims at minimizing waste, commonly referred to as the
circular economy, is emerging. Circular economy and studies related to it have gained worldwide attention, as it seems to be an effective
alternative economic system. Naturally, the circular economy will impact enterprises and will shift how entrepreneurship development and
entrepreneurial opportunities are perceived, developed, and resourced. The Handbook of Research on Entrepreneurship Development and
Opportunities in Circular Economy is a collection of pioneering research that advances the understanding of entrepreneurship development,
identifies the opportunities, and manages the entrepreneurship development, policies, and programs in order to further a circular economy. In
addition to entrepreneurship development and entrepreneurial opportunities, the book will cover and discuss a number of other factors
necessary for a successful transformation, such as entrepreneurship and innovation, entrepreneurship and change, and entrepreneurship
education. While highlighting topics including consumer consumption, knowledge management, and linear economics, this book is ideally
designed for entrepreneurs, small business owners, managers, consultants, organization development specialists, policymakers,
researchers, industry experts, academicians, and students.
From Heidi Neck, one of the most influential thinkers in entrepreneurship education today, Chris Neck, an award-winning professor, and
Emma Murray, business consultant and author, comes this ground-breaking new text. Entrepreneurship: The Practice and Mindset catapults
students beyond the classroom by helping them develop an entrepreneurial mindset so they can create opportunities and take action in
uncertain environments. Based on the world-renowned Babson Entrepreneurship program, this new text emphasizes practice and learning
through action. Students learn entrepreneurship by taking small actions and interacting with stakeholders in order to get feedback,
experiment, and move ideas forward. Students walk away from this text with the entrepreneurial mindset, skillset, and toolset that can be
applied to startups as well as organizations of all kinds. Whether your students have backgrounds in business, liberal arts, engineering, or the
sciences, this text will take them on a transformative journey.
SMALL BUSINESS MANAGEMENT, 18e, provides the practical concepts, entrepreneurial insights, and comprehensive resources you'll find
essential both now and throughout your management future. This market-leading text places you in the role of decision-maker, allowing you
to immediately apply what you've learned to current challenges in today's small businesses. The book's thorough emphasis on building
business plans ensures that you can effectively create, manage, and analyze a plan for your own venture. Unforgettable examples and
coverage of the most current developments in business management today keep this engaging text as current and practical now as it was
when it led the market in its first edition 52 years ago. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Entrepreneurship in Power Semiconductor Devices, Power Electronics, and Electric Machines and Drive Systems introduces the basics of
entrepreneurship and a methodology for the study of entrepreneurship in electrical engineering and other engineering fields.
Entrepreneurship is considered here in three fields of electrical engineering, viz. power semiconductor devices, power electronics and electric
machines and drive systems, and their current practice. It prepares the reader by providing a review of the subject matter in the three fields,
their current status in research and development with analysis aspect as needed, thus allowing readers to gain self-sufficiency while reading
the book. Each field’s emerging applications, current market and future market forecasts are introduced to understand the basis and need for
emerging startups. Practical learning is introduced in: (i) power semiconductor devices entrepreneurship through the prism of 20 startups in
detail, (ii) power electronics entrepreneurship through 28 startup companies arranged under various application fields and (iii) electric
machines and drive systems entrepreneurship through 15 startups in electromagnetic and 1 in electrostatic machines and drive systems. The
book: (i) demystifies entrepreneurship in a practical way to equip engineers and students with entrepreneurship as an option for their
professional growth, pursuit and success; (ii) provides engineering managers and corporate-level executives a detailed view of
entrepreneurship activities in the considered three fields that may potentially impact their businesses, (iii) provides entrepreneurship
education in an electrical engineering environment and with direct connection and correlation to their fields of study and (iv) endows a
methodology that can be effectively employed not only in the three illustrated fields of electrical engineering but in other fields as well. This
book is for electrical engineering students and professionals. For use in undergraduate and graduate courses in electrical engineering, the
book contains discussion questions, exercise problems, team and class projects, all from a practical point of view, to train students and assist
professionals for future entrepreneurship endeavors.
It has become a widely-recognized fact that entrepreneurs and information technology have become the backbone of the world economy.
The increasing penetration of IT in society and in most of industries/businesses, as well as the joining forces of entrepreneurship and
innovation in the economy, reinforce the need for a leading and authoritative research handbook to disseminate leading edge findings about
entrepreneurship and innovation in the context of IT from an international perspective. Information Technology Entrepreneurship and
Innovation presents current studies on the nature, process and practice of entrepreneurship and innovation in the development,
implementation, and application of information technology worldwide, as well as providing academics, entrepreneurs, managers, and
practitioners with up-to-date, comprehensive, and rigorous research-based articles on the formation and implementation of effective
strategies and business plans.
Entrepreneurship has always been a key factor in economic growth, innovation, and the development of firms and businesses. More recently,
new technologies, the waning of the "old economy", globalization, changing cultures and popular attitudes, and new policy stances have
further highlighted the importance of entrepreneurship and enterprise. Entrepreneurship is now a dynamic and expanding area of research,
teaching, and debate, but there has been no standard reference work which is suitable for both established scholars and new researchers.
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This book fills that gap. All the major aspects of entrepreneurship are covered, including: * the start-up and growth of firms, * financing and
venture capital, * innovation, technology and marketing, * women entrepreneurs, * ethnic entrepreneurs, * migration, * small firm policy, * the
economic and social history of entrepreneurship. This is a comprehensive review of state-of-the-art research in entrepreneurship, written by
an international team of leading scholars, and will be an essential reference for academics and policy makers, as well as being suitable for
use on masters courses and doctoral programs. About the Series Oxford Handbooks in Business & Management bring together the world's
leading scholars on the subject to discuss current research and the latest thinking in a range of interrelated topics including Strategy,
Organizational Behavior, Public Management, International Business, and many others. Containing completely new essays with extensive
referencing to further reading and key ideas, the volumes, in hardback or paperback, serve as both a thorough introduction to a topic and a
useful desk reference for scholars and advanced students alike.
The main goal of this book is to emphasize the impact of ubiquity on scientific entrepreneurship and to promote practical ways to make
scientific entrepreneurship ubiquitous within universities in order to create more startups, for economic and societal benefit. The book begins
with a look at the state of research on ubiquity in humanities and information technology. First, the ubiquity of God in theology is analyzed,
with a focus on the three major religions – Christianity, Islam, and Hinduism. Also, ubiquity in the field of law is investigated to examine
whether and how ubiquity is described in jurisprudence and in how far it adds to the concept of ubiquity. Second, the field of IT is focused,
where ubiquity occurs in the area of ubiquitous computing. The analysis of the state of research in humanities and information technology
than allows the identification of certain characteristics of ubiquity. These characteristics are used as determinants to develop a model,
consisting of a general ubiquitous entrepreneurship framework and a ubiquitous entrepreneurship board. This model was developed to
ensure that each university can use the identified characteristics for ubiquity from theology and IT to individually define itself as an
entrepreneurial university, and derive methods and instruments to promote ubiquitous entrepreneurship holistically.

The development of the Digital Economy has been a landmark breakthrough for economic systems in the 21st century, as it opens
up opportunities for the full-scale implementation of new digital technologies and the optimization of economic activities. While the
conceptual essence and specific features of the digital economy are described in detail in the existing literature, the practical
foundations of its formation are poorly studied. In this book, the digital economy is studied from the perspective of neo-institutional
economic theory. This allows for the tracking of the process of formation (institutionalization) of the digital economy, determining
the basic institutions that are necessary for its formation and that exist in modern economic practice, and analyzing scenarios for
the future development of the digital economy in the 21st century.
Based on the world-renowned Babson Entrepreneurship program, Entrepreneurship: The Practice and Mindset catapults students
beyond the classroom by helping them develop an entrepreneurial mindset so they can create opportunities and take action in
uncertain environments.
Entrepreneurial Profiles is intended to help students and practitioners of entrepreneurship think about what it takes to create a
significant business, with focus on what it may take to create a successful and significant business.
This book explores the concepts for innovation and entrepreneurship through multiple lenses in the context of education. Mixing
equal parts theory and practice, this volume takes a closer look on how innovation and entrepreneurship are approached around
the globe as disciplines, methods, and mindsets.
Social entrepreneurship differs from traditional forms of entrepreneurship in that the primary goal of the social venture is to
address social problems and needs that are as yet unmet. The driving force of such ventures is social value creation. This new
textbook aims to provide a comprehensive, cutting edge resource for students, introducing them to the unique concerns and
challenges that face social ventures through a comparison with the principles of traditional entrepreneurship. The book consists of
fourteen chapters covering all aspects of venture creation and management—from writing a business plan, to financing, people
management, marketing, and social impact measurement. Social Entrepreneurship uses real-life examples and sources to expose
students to contemporary developments in the field, encouraging them to think critically about the issues faced by social ventures
across the globe, and experiential exercises and assignments are included to provide students with hands-on experience in
creating and managing their own social ventures. Also containing review and application questions, illustrative cases, definitions of
key terms, and a comprehensive companion website, Social Entrepreneurship is the essential guide to this rapidly emerging field.
Visit the companion website at www.routledge.com/cw/beugre to find: For Instructors PowerPoint slides Multiple-choice questions
For Students Extra illustrative cases Web links Links to video
The Psychology of Entrepreneurship: New Perspectives is an update of the earlier landmark volume in the Society for Industrial
and Organizational Psychology Organizational Frontiers Series. This new book takes stock of the advances in the field of the
psychology of entrepreneurship with all new chapters and presents the latest findings on traditional topics, such as cognition,
motivation, affect, personality, and action. The Psychology of Entrepreneurship: New Perspectives compiles research of the most
prolific scholars in the field to produce an overview of the most important psychological topics relevant to entrepreneurship. It
includes novel insights into topics such as entrepreneurial cognition, intrapreneurship and innovation, leadership, entrepreneurial
competencies, action theory, entrepreneurship training, and the process of entrepreneurship. Additionally, the updated volume
presents new topics that have become more and more important in entrepreneurship research. These topics include affect, clinical
psychology and disorders, biological correlates of entrepreneurship, entrepreneurial teams, culture, identity, starting capital, failure
and exit, contextual factors, age and demographic change, evidence-based entrepreneurship, and entrepreneurs’ well-being. With
a collection of authors comprising experts who have developed the field over the last decade, The Psychology of
Entrepreneurship: New Perspectives is vital to all students, scholars, and instructors interested in staying abreast of the most
current, novel research and insights into the psychology of entrepreneurship.
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