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ÔThis is an excellent collection of papers that makes a significant contribution to the
academic literature on social entrepreneurship. As well as highlighting opportunities for
research in this area, the book emphasizes three issues that are central to social
entrepreneurship Ð the role of leadership, the role of stakeholders, and the role of
legitimacy Ð about which relatively written has been written. It therefore constitutes an
important resource for social entrepreneurship researchers.Õ Ð Paul Tracey, University
of Cambridge, UK ÔThis book is a compelling collection of key contributions in social
entrepreneurship scholarship. It should be essential reading for all those seeking to
understand the practical complexity and research richness of this emerging field.Õ Ð
Alex Nicholls, University of Oxford, UK This impressive book outlines the complexities
peculiar to the field of social entrepreneurship. Such complexities manifest at different
moments in the development of a social entrepreneurial venture: at the opportunity
recognition stage, at the venture early-stage, and in the long run in the search for a
sustainable equilibrium between mission and profit. The contributors expertly focus on
the individual, organizational and institutional levels of social entrepreneurship. They
address the role of personal values and leadership in the conduct of social
entrepreneurial initiatives while stressing the importance of stakeholders in relation to
human resource management, innovation or opportunity discovery. Finally, they
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analyze the role of institutions in legitimating social entrepreneurs' actions. Social
entrepreneurship, as a multi-disciplinary field, presents a unique opportunity and
environment for researchers to contribute to academic-focused knowledge on both
theoretical frameworks and practical skills on a holistic level. This volume offers a
jumping off point to do so.
This book offers an original collection of international studies on indigenous
entrepreneurship. Through these specific lenses, entrepreneurship greatly appears as a
set of cultural values-based behaviours. Once more culture and human values are
placed at the heart of entrepreneurship as an economic and social phenomenon.'. Alain Fayolle, EM Lyon and CERAG Laboratory, France and Solvay Business School,
Belgium. `A must-have for researchers of developmental economics, as well as for
entrepreneurship scholars, this collection assembles studies of indigenous
entrepreneurship from five continent.
This path-breaking Handbook analyses the foundations, social desirability, institutions
and geography of innovation and entrepreneurship. Leading researchers use their
outstanding expertise to investigate various aspects in the context of innovation and
entrepreneurship such as growth, knowledge production and spillovers, technology
transfer, the organization of the firm, industrial policy, financing, small firms and startups, and entrepreneurship education as well as the characteristics of the entrepreneur.
There is much in this Handbook that will prove to be informative and stimulating,
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especially for academics and post-graduate students in economics and management.
Those starting a PhD in innovation or entrepreneurship will find this book essential
reading.
In this book, one of the most highly recognized entrepreneurship scholars shares in a
personal and readable way his rich experience and ideas on how entrepreneurship can
be researched. Entrepreneurship is a phenomenon of tremendous societal importance.
It is also an elusive phenomenon, which makes researching it fun, fascinating—and
frustrating at times. In this fully updated edition, numerous real examples accompany
the treatment of problems and solutions concerning design, sampling,
operationalization and analysis. Researching Entrepreneurship is targeted primarily at
research students and academics who are relatively new to research or to
entrepreneurship research. This said, basic knowledge of research methods is
assumed, and when foundational issues are discussed they are typically approach from
a non-standard angle and/or with an eye to illuminate entrepreneurship-specific
problems and solutions. This makes large parts of the contents potentially valuable for
entrepreneurship scholars at any level of research proficiency. The book is also of
interest to sophisticated, non-academic users with a professional interest in collecting
and analyzing data from emerging and young ventures, and to those who make use of
published entrepreneurship research. For example, analysts in marketing research or
consultancy firms, business associations, statistical agencies and other government
Page 3/28

Online Library Entrepreneurship Research Journal
offices may find this book to be a valuable tool. Moreover, while the examples are
derived from entrepreneurship research, the book provides a unique "experienced
empirical researcher" (rather than "textbook method expert") treatment of issues that
are of equal relevance across the social sciences. This goes for topics like the role of
theory; research design; validity assessment; statistical inference, and replication.
Entrepreneurship research has developed rapidly in the decade that has passed since
the first edition. Therefore, all chapters have been comprehensively updated and many
have been extended; sometimes to twice the original length. Two of the original
chapters have been excluded to make room for entirely new chapters on “the
Dependent Variable” and “The Entrepreneurship Nexus.” While retaining a unique,
personal tone, the author uses examples and references that build on contributions
from a large number of top entrepreneurship researchers.
There is growing recognition that entrepreneurship can be better understood within its
context(s). This carefully designed book invites readers to take a journey: from
reflecting critically on where the discussion on context and entrepreneurship stands
today towards identifying future research questions and themes that deserve the
attention of entrepreneurship scholars. This collection draws attention to the research
challenges the entrepreneurship field faces by reviewing the many facets of contexts
and by reflecting on methods and theoretical approaches that are required in order to
contextualize entrepreneurship research. Students and academics interested in context
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and entrepreneurship will benefit from this far-reaching and forward-thinking book.
This monograph examines the development of entrepreneurship as a research field by
describing the modern history of entrepreneurship as a scholarly field since World War
II and synthesizing the development of the field in terms of the institutionalization of
entrepreneurship in the academic system.
In the last two decades social entrepreneurship has grown in energy and impact as
entrepreneurial spirit has increasingly turned to finding solutions for social, cultural and
environmental issues. As social entrepreneurship has grown in popularity, so too has its
academic study. A Research Agenda for Social Entrepreneurship brings together
contributions from developing paths in the field to signpost the directions ahead for the
study of social entrepreneurship.
Softcover version of the successful Handbook which sold over 500 copies world wide.
Brings together leading scholars from a broad spectrum of fields such as management,
finance, economics, sociology and psychology. Provides an overview of what the
issues are for entrepreneurship when viewed through the lens provided by each of the
above mentioned academic disciplines.

This open access book explores the global challenges and experiences related to
digital entrepreneurial activities, using carefully selected examples from leading
companies and economies that shape world business today and tomorrow.
Digital entrepreneurship and the companies steering it have an enormous global
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impact; they promise to transform the business world and change the way we
communicate with each other. These companies use digitalization and artificial
intelligence to enhance the quality of decisions and augment their business and
customer operations. This book demonstrates how cloud services are continuing
to evolve; how cryptocurrencies are traded in the banking industry; how platforms
are created to commercialize business, and how, taken together, these
developments provide new opportunities in the digitalized era. Further, it
discusses a wide range of digital factors changing the way businesses operate,
including artificial intelligence, chatbots, voice search, augmented and virtual
reality, as well as cyber threats and data privacy management. “Digitalization
mirrors the Industrial Revolution’s impact. This book provides a complement of
perspectives on the opportunities emanating from such a deep seated change in
our economy. It is a comprehensive collection of thought leadership mapped into
a very useful framework. Scholars, digital entrepreneurs and practitioners will
benefit from this timely work.” Gina O’Connor, Professor of Innovation
Management at Babson College, USA “This book defines and delineates the
requirements for companies to enable their businesses to succeed in a postCOVID19 world. This book deftly examines how to accomplish and achieve
digital entrepreneurship by leveraging cloud computing, AI, IoT and other critical
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technologies. This is truly a unique “must-read” book because it goes beyond
theory and provides practical examples.” Charlie Isaacs, CTO of Customer
Connection at Salesforce.com, USA "This book provides digital entrepreneurs
useful guidance identifying, validating and building their venture. The
international authors developed new perspectives on digital entrepreneurship that
can support to create impact ventures.” Felix Staeritz, CEO FoundersLane,
Member of the World Economic Forum Digital Leaders Board and bestselling
author of FightBack, Germany
The growth of entrepreneurship research has been accompanied by an
increased convergence and institutionalization of the field. In many ways this is of
course positive, but it also represents how the field has become "mainstream"
with the concomitant risk that individual scholars become embedded in a culture
and incentive system that emphasizes and rewards incremental research
questions, while reducing the incentives for scholars to conduct challenging
research. This book challenges this status quo from accepted theories,
methodologies and paradigmatic assumptions, to the relevance (or lack of) for
contemporary practice and the impact of key journals on scholars’ directions in
entrepreneurship research. An invited selection of the younger generation of
scholars within the field of entrepreneurship research adopt a critical and
Page 7/28

Online Library Entrepreneurship Research Journal
constructive posture on what has been achieved in entrepreneurship research,
the main assumptions which underly it, but also open-up new paths for creative
entrepreneurship research in the future. This is a must-read for all scholars,
educators and advanced students in entrepreneurship research.
Competition to publish in the top journals is fierce. This book provides
entrepreneurship researchers with relevant material and insights to support them
in their efforts to publish their research in the most prestigious entrepreneurship
outlets. &a
Being a scientist has changed dramatically in recent times. Through patenting
and commercialization, scientists today can develop their work beyond a
publication in a learned journal. Indeed, universities and governments are
encouraging today's scientists and engineers to break their research out of the
laboratory and into the commercial world. However, doing so is complicated and
can be daunting for those more used to a research seminar than a boardroom.
Start-ups are journeys into uncertainty and entrepreneurs are individuals who are
comfortable with uncertainty, thrive on challenges and are prepared to take risks.
This book, written by experienced scientists and entrepreneurs, deals with
businesses started by scientists based on innovation and sets out to clarify for
scientists and engineers the steps necessary to take an idea along the path to
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commercialization and maximize the potential for success, regardless of the path
taken. The difference between a scientist and an entrepreneur is discussed as is
the consequence to an enterprise of misunderstanding this difference. The
various roles in which an entrepreneur can act are discussed, as are the types of
business that a scientist can start. The concept of patent protection is explained
as is the process of applying for a patent. The authors take the reader through
the need for a business plan and give examples of how such a plan might look.
Fundraising is discussed at length with attention focussed on sources of funding
and the technique of 'pitching' for funds. Managing a start-up is explored and the
function and roles within the management team are discussed.
The Theory of Entrepreneurship examines the interiors of the entrepreneurial
value creation process, and offers a new unified and comprehensive theory to
afford empirical investigations as well as delineate a broader view of the
entrepreneurial contextual milieu.
Collectively, the authors present an informative overview of some of the best
European research in entrepreneurship that exists at present. In addition, the
variation in research traditions and approaches offer the reader an interesting
insight into the various disciplinary perspectives that can shed light on
entrepreneurial activities, including insights from psychology, sociology, finance
Page 9/28

Online Library Entrepreneurship Research Journal
and strategy. The attempt to examine both individual and firm-level analysis is
also a strength of this book, given that the majority of entrepreneurship research
tends to focus on just one of these streams and there is a dearth of work that is
able to integrate and understand both dimensions simultaneously. . . the book
provides value for money for those whom entrepreneurship research within a
European context is a particular interest. Jean Clarke, International Journal of
Entrepreneurial Behaviour and Research This book brings together some of
Europe s finest scholars, showcasing the richness, diversity and quality of
European entrepreneurship research. Collectively, the authors present an
authoritative overview of state-of-the-art research on current entrepreneurship
themes. This book is a must read for scholars, policymakers, and students
interested in staying updated about the current state of entrepreneurship
research. Johan Wiklund, Syracuse University, US The 20th edition of the RENT
conference took place where it started 20 years ago: in the European capital ,
Brussels. The current volume presents the best papers of this conference and
offers a grand view of the state of the art of European entrepreneurship research.
Drivers as well as consequences are dealt with from many different angles.
Taken together it gives a thorough description of the scarcest and most essential
of all input factors of the modern economy: entrepreneurship. Roy Thurik,
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Erasmus University Rotterdam, The Netherlands This book provides an
invaluable, state-of-the-art overview of current European research in the field of
entrepreneurship. It focuses on four themes, each of which illustrates a key
dimension in the overall theme: entrepreneurs and their role in entrepreneurship
entrepreneurship in family businesses performance of new ventures and
entrepreneurial processes. Entrepreneurship, Sustainable Growth and
Performance is written from various perspectives by eminent academics with
different methodological approaches. It is an invaluable resource for researchers,
scholars and students as well as consultants and policymakers with an interest in
entrepreneurship and small businesses.
Entrepreneurship is a growing field of research, attracting researchers from many
different disciplines including economics, sociology, psychology, and
management. The concept of entrepreneurship, and research in the field, is
becoming institutionalized, increasingly oriented by influential trends, theories
and methods, following the mainstream and being shaped accordingly. The
objective of this book is to move beyond mainstream approaches and
assumptions which are dominating the field, and to raise questions about the
nature and process of entrepreneurship research. Over twelve chapters, leading
international thinkers in the field debate the impact and the consequences of
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institutionalization. Taking key research orientations including multidisciplinarity,
international entrepreneurship, social entrepreneurship, and ethics, it takes a
critical and constructive and sometimes controversial posture and encourages a
re-examination of the way we look at the social and economic phenomenon of
entrepreneurship. This book is vital reading for entrepreneurship researchers and
educators, advanced students and policy-makers in Entrepreneurship,
Economics, Sociology and Psychology.
This insightful book examines the need to bridge the gap between scientific
rigour in entrepreneurship research and its practical relevance to external
stakeholders, and demonstrates clearly how this can be achieved in practice.
Featuring cutting-edge research, Rigour and Relevance in Entrepreneurship
Research, Resources and Outcomes presents and evaluates current critical
approaches in the field, analysing their theoretical value and their relevance to
policy and practice.
. . . this is a single-authored book; a series of academic papers (some original,
some fairly recently published), neatly set around a unifying theme and tied into a
comprehensive argument. . . once you have shared Davidsson s insights,
stumblings, joys, and humor over some 240 pages, it feels as if he were part of
your family. The book sets off with a very clear and helpful introduction that lays
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out the entrepreneurship phenomenon . . . This book is value adding for a fairly
wide academic audience: essentially all those interested in diverse areas of
entrepreneurship and innovation, or in questions of methodology, research
design and interpretation of, ultimately, any complex, fast paced behavioural and
social realities. It does not give us all the answers, thank heavens, but it certainly
asks some excellent questions. . . the novice scholar, will find some welcome
foothold and guidance. . . this book is simply fun to read; when could you last say
that of a research methodology book? Jacqueline Fendt, International Journal of
Entrepreneurial Behaviour and Research Unquestionably, Per Davidsson can be
considered a leading voice of authority on the study of entrepreneurship as an
academic discipline. . . From the initial introduction through to the latter
discussions, one aspect of this textbook that immediately makes itself apparent
to the reader is Davidsson s markedly personal and deeply engaging writing
style. The Entrepreneurship Research Challenge is notably distinct from many of
the generic business research methods texts in that it does not attempt to portray
an objective toolbox of methodological choices. Instead, the style is such that the
reader feels that Davidsson truly wishes for his audience to learn from his unique
experiences, opinions and even mistakes. . . the practical advice provided is both
insightful and useful. . . this text is not simply about how to go through the
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motions of the research process. Instead, it makes a very well reasoned attempt
to form a basis for the discipline as a whole as well as to address methods to
overcome unique challenges while promoting research output that is useful. For
these reasons it should be considered essential reading for any entrepreneurship
scholar, and in particular, for those at the early stages of their research career.
Russell Matthews, International Small Business Journal Entrepreneurship is an
emerging, dynamic and to a considerable extent, unpredictable phenomenon.
Thus, it makes for a challenging research subject. In this book, one of the most
experienced empiricists in the field has collected some of his most important
ideas on how improved conceptualization and research design can make this
challenge more manageable. Per Davidsson addresses questions such as: What
precisely is entrepreneurship and entrepreneurship research? What unique
contribution can it make compared with research in other fields? Conversely, how
can scholars with different disciplinary backgrounds best contribute to the study
of entrepreneurship? What does the emergent and highly diverse nature of
entrepreneurship imply for research design? And what is required from
entrepreneurship researchers and practitioners in order for the research to make
strong contributions to business and policy practice? This comprehensive, indepth account of how the emergence of new entrepreneurial activity can be
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studied will be warmly welcomed by researchers and academics in the areas of
entrepreneurship, innovation and methodology and research design.
An important update to this roadmap for the development of a corporate
intelligence program Market intelligence is the distinct discipline by which
organisations systematically gather and process information about their external
operating environment in order to facilitate accurate and confident decision
making that is based on insight. For companies to thrive in the global postrecession marketplace, their management needs future-oriented business
information. The Handbook of Market Intelligence provides a one stop shop, stepby-step roadmap for establishing, conducting and further developing corporate
intelligence programs within an organisation and then shows how organisations
can turn market data into actionable insights. • Full of best practice advice from
hundreds of real-life international case studies • Outlines the anticipated future
trends in Strategic Market Intelligence based on unique global survey data •
Provides guidance on extracting relevant, useful and accurate market information
that can be used for successful business development
This edited collection draws together cutting edge perspectives from leading
scholars on the increasingly prominent discussion of entrepreneurial behaviour.
Exploring various aspects of human behaviour, the authors analyse the
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antecedent influences and drivers of entrepreneurial behaviour in different
organisational settings. This collection is of interest to scholars, practitioners and
even policy-makers, as a result of its in-depth exploration, discussion and
evaluation of emerging themes of entrepreneurial behaviour within the field of
entrepreneurship and beyond. Offering contextual examples from universities,
firms and society, Entrepreneurial Behaviour covers topics such as
entrepreneurial intention, gender, crime, effectuation and teamwork.
Te series Perspectives in Entrepreneurship: A Research Companion provides an
authoritative overview of specialised themes in entrepreneurship. Each of the
four books presents the conceptual framework and foundations underlying a
specialist feld of scholarship in entrepreneurship. Te series is inspired by the
dearth of higher-level texts available in South Africa, failing to encapsulate the
rigorous research evident in the growing feld of entrepreneurship internationally.
Te content is driven by a judicious selection and interpretation of key knowledge
set in context by introducing and delineating major topics previously not
discussed in-depth in traditional entrepreneurial texts. A blend of theoretical and
empirical evidence is presented that collectively demonstrates the convergence
of thinking on a particular theme. Identifying and evaluating the most seminal and
impactful scholarly research on diferent subject areas where entrepreneurship is
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at the core, serves to achieve this convergence. By applying a theoretical lens to
central issues ‘about entrepreneurship’ rather than focusing on practical issues
of ‘how to’, the series has a conceptual outlook with specialist areas in detailed
narrative. Te book is deliberately structured to add value to learners who are
undertaking secondary programmes in entrepreneurship by building on basic
entrepreneurship principles and theory. Te series builds on fundamental
entrepreneurial texts. Each book provides a valuable knowledge base for
educators, third year and postgraduate students, researchers, policy makers, and
service providers.
Global Women's Entrepreneurship Research responds to recent calls from
academic researchers and policy analysts alike to pay greater attention to the
diversity and heterogeneity among women entrepreneurs. Drawing together
studies by 26 researchers affiliated with the DIANA International Research
Network, this collection contributes to a richer and more robust understanding of
the field. Part I: 'Diverse Settings' introduces research set in a range of contexts,
from those rarely examined to those representing more familiar terrains. Part II:
'Diverse Questions' explores new questions and reframes old questions in fresh,
innovative ways. Part III: 'Diverse Approaches' features studies with distinct
methodological approaches that reflect and extend the rigour and creativity of
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research in this field. Together, the research assembled in this volume
significantly advances knowledge about women's entrepreneurship around the
world. While the book's primary audience is academic researchers and graduate
students working in the areas of women's entrepreneurship, as well as
entrepreneurship and family business more generally, it will also be of interest to
scholars working in related research areas in the sociology of gender, work and
organizations. Policy-makers in government and non-government agencies as
well as profit and not-for-profit organizations that provide services to, or conduct
research on, women entrepreneurs will also benefit greatly from the insights
provided in this unique volume.
Hills addresses the unique relationships between the subjects of marketing and
entrepreneurship. The process of business creation and the role of marketing
therein is the primary focus, although there are numerous intriguing ideas
regarding many related topics as well. There is a rich and scholarly discussion of
the nature of entrepreneurship in five different chapters, along with a
conceptualization of the interface with marketing. Conceptualizing opportunity
identification and recognition offers a new, overdue subject to the marketing
discipline and new venture idea screening is also addressed. Research
opportunities are identified throughout the book, including in all of the marketing
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mix areas and marketing strategy as they relate to entrepreneurship and new
venture creation and growth. Finally, entrepreneurship in international markets
and lesser developed countries, along with the critical role of entrepreneurship in
job generation is addressed.
This volume discusses the challenge of dealing with complexity in
entrepreneurship, innovation and technology research. Businesses as well as
entire economies are increasingly being confronted by widespread complex
systems. Fields such as entrepreneurship and innovation cannot ignore this
reality, especially with their inherent links to diverse research fields and
interdisciplinary methods. However, most methods that allow more detailed
analyses of complex problems are either neglected in mainstream research or
are, at best, still emerging. Against this backdrop, this book provides a forum for
the discussion of emergent and neglected methods in the context of complexity in
entrepreneurship, innovation and technology research, and also acts as an
inspiration for academics across related disciplines to engage more in complexity
research.
In this vital new book, leading international scholars highlight the unique
characteristics and rich variety of European research in entrepreneurship. They
pursue several different perspectives and focus on the key issues and most
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significant developments in the field.
This book identifies and explains the most salient opportunities for future research in the fields
of entrepreneurship and innovation. It draws on the experiences and insights of leading
scholars in the world on a broad array of rich and promising topics, ranging from
entrepreneurial ecosystems to finance and to the role of universities.
In some cases, technology-based projects have revolutionized the way of living by contributing
to job and wealth creation. These types of ventures, regardless of their outstanding relevance,
are the exception rather than the norm in that they account for only a very small percentage of
entrepreneurial activity. Although not ignoring these important ventures, the main goal of this
title is to fully unleash the wide potential of the entrepreneurial activity, exploring and
highlighting the somewhat hidden part, which is ultimately responsible for the largest part of
new businesses and, as a consequence, for the wellbeing of millions of people virtually
everywhere. The Handbook of Research on Approaches to Alternative Entrepreneurship
Opportunities is a collection of innovative research on the methods and applications of
entrepreneurial activity beyond the traditional boundaries of entrepreneurship research. While
highlighting topics including collective business, organizational performance, and generational
differences, this book is ideally designed for entrepreneurs, developers, researchers, business
managers, industry professionals, academicians, and students seeking to draw attention to
distinctive and multifaceted types of entrepreneurship.
Entrepreneurship is a phenomenon of tremendous societal importance. It is also an elusive
phenomenon, and researching entrepreneurship is therefore fun, fascinating and frustrating at
times. In Researching Entrepreneurship, Per Davidsson, one of the most highly recognized
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entrepreneurship scholars shares in a personal and readable way his rich experience and
ideas on how entrepreneurship can or should be researched. After a comprehensive treatment
of entrepreneurship as societal phenomenon and scholarly domain, the core chapters of the
book discuss design, sampling, operationalization and analysis issues on several levels of
analysis: individual, venture, firm, industry, region and nation. The book is targeted at doctoral
students and other relative newcomers to the field of entrepreneurship research. However,
taking a fresh, reflective perspective and looking beyond research conventions, it should
provide potential for inspiration and food for thought also for experienced entrepreneurship
researchers.
Due to the 2008-2009 crisis, the United Nations 2030 agenda for sustainable development,
and the COVID-19 pandemic, the role of entrepreneurship has become more critical in most
economies. Moreover, emerging protectionist policies are further encouraging the emergence
of new entrepreneurial projects, particularly to replace goods and services traditionally
provided by other countries. Understanding current challenges and best practices in nascent
entrepreneurship is integral for the successful launching of new ventures to support the
revitalization of economies and achieve sustainability. The Handbook of Research on Nascent
Entrepreneurship and Creating New Ventures is a crucial reference source that covers the
latest empirical research findings in the field of entrepreneurship and addresses the obstacles
entrepreneurs face in these recent challenging times. The book embraces a pluralistic
perspective from academicians currently navigating nascent entrepreneurship and key
concepts for launching successful new ventures. Covering topics that include government
support programs, spin-off companies, leadership, strategic entrepreneurship, and
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crowdfunding, this book is targeted towards entrepreneurs, professionals, academicians,
researchers, and students.
The authors present an historical perspective on the development of empirical research into
entrepreneurship.
Entrepreneurship can, at times, seem like a veritable jungle where finding one's way can prove
to be difficult. This book functions as a map locating the most important issues: those where an
acceptable consensus already exists, and those that remain open to discussion. In so doing,
we have presented the accounts of distinguished explorers in their own words.
The Global Entrepreneurship Index contributes to our understanding of economic development
by constructing an index (GEINDEX) that examines the essence of the contextual features of
entrepreneurship and fills a gap in the measure of development.
. . . the Handbook of Qualitative Research Methods in Entrepreneurship is an important
contribution to the field, and should be referenced in any paper using qualitative methodologies
to investigate the entrepreneurial phenomenon. Craig S. Galbraith, Journal of Enterprising
Communities There is no hiding behind the ramparts of dry scholarship here. The credibility of
the theory being spoken of is not the stuff of constructed proofs, but alignments of critical
insight and utility. This is where qualitative work can make a difference to the field, and where
this book makes its mark. Robin Holt, International Journal of Entrepreneurial Behaviour and
Research The Handbook of Qualitative Research Methods in Entrepreneurship is an unusually
solid and multifaceted book on what qualitative methods have done, are doing and will do in
entrepreneurship research. Every serious entrepreneurship scholar should read it. It points at
the future! Björn Bjerke, University of Kalmar, Sweden I would warmly recommend this unique
Page 22/28

Online Library Entrepreneurship Research Journal
collection of qualitative methods of entrepreneurship research to both mature and beginning
researchers as a menu to choose from for their planned empirical studies. For those who try to
get away from only quantitative studies in both business practice and academic research, this
book is their chance to find a rich inspiration in reflecting on entrepreneurship as a lived
experience using grounded theory and ethnographic, discourse and narrative approaches. It
might convince editors of top journals of entrepreneurship research to welcome qualitative
research submissions as an indispensable complement to quantitative only submissions. This
domain is not physics. In bringing together such a variety of experts from so many nationalities
in this Handbook, our Danish colleagues are making entrepreneurship research a realistic
global venture. Jan Ulijn, Eindhoven University of Technology, The Netherlands Helle
Neergaard and John Parm Ulhøi have compiled a remarkable collection of work that both
represents the range of methods and demonstrates the depth of insight that can be achieved
through qualitative approaches. This book is not simply a handbook of qualitative research
methods, though it well achieves this aim, it is also an important contribution towards the field
of entrepreneurship research. From the Foreword by Sara Carter This expansive and practical
Handbook introduces the methods currently used to increase the understanding of the
usefulness and versatility of a systematic approach to qualitative research in entrepreneurship.
It fills a crucial gap in the literature on entrepreneurship theory, and, just as importantly,
illustrates how these principles and techniques can be appropriately and fruitfully employed.
The Handbook is underpinned by the belief that qualitative research has the potential to
charter hitherto unexplored waters in the field of entrepreneurship and thus contribute
significantly to its further advancement. The contributors seek to assist entrepreneurship
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researchers in making more informed choices and designing more rigorous and sophisticated
studies. They achieve this by providing concrete examples of research experiences and
tangible how to advice. By clarifying what these research methods entail, how they are
currently being used and how they can be evaluated, this Handbook constitutes a
comprehensive and highly accessible methodological toolbox. Dealing with both well-accepted
qualitative approaches and lesser-known, rarer and more novel approaches to the study of
entrepreneurship, this Handbook will be invaluable to those studying, researching and teaching
entrepreneurship.

Entrepreneurship plays an exceptional role in the development of economies and
is a vital source of change in all aspects of society. This book tries to facilitate a
fundamental rethinking of entrepreneurial activity and how it is manifested. It
addresses a critical shortcoming in much of the research, education, and
economic development work that deals with entrepreneurship. Instead of the
general theories of entrepreneurship, the book lays a foundation for developing
theories of different kinds of entrepreneurial ventures. As the reader navigates
these pages, he or she should hopefully broaden their entrepreneurial landscape
and identify critical factors that drive contemporary entrepreneurship.
The Handbook of Entrepreneurial Dynamics provides an important forum for
scholars to generate new theory, identify promising research directions, and
present important insights to a very wide audience of scholars in
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entrepreneurship. The book is formed by empirical research from the Panel
Study of Entrepreneurial Dynamics (PSED), and is the first attempt to develop a
comprehensive and thoroughly representative portrait of entrepreneurial activity
in the United States that can be applied to other countries. In order to study
individuals as their businesses and organizations take shape, this study located
and studied nascent entrepreneurs while in the process of building their
enterprises.
The digital age has transformed business opportunities and strategies in a
resolutely practical and data-driven project universe. This book is a
comprehensive and analytical source on entrepreneurship and Big Data that
prospective entrepreneurs must know before embarking upon an entrepreneurial
journey in this present age of digital transformation. This book provides an
overview of the various aspects of entrepreneurship, function, and contemporary
forms. It covers a real-world understanding of how the entrepreneurial world
works and the required new analytics thinking and computational skills. It also
encompasses the essential elements needed when starting an entrepreneurial
journey and offers inspirational case studies from key industry leaders. Ideal
reading for aspiring entrepreneurs, Entrepreneurship and Big Data: The Digital
Revolution is also useful to students, academicians, researchers, and
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practitioners.
Awarded every year since 1996, the Global Award for Entrepreneurship
Research (GAER) recognizes outstanding contributions in quality and importance
to scientific research in entrepreneurship. This book examines the work of GAER
award winners (1996–2020), discusses major contributions to the field, identifies
critiques of their work, and highlights directions for future research. Students and
faculty will find this book to be a rich resource for understanding the impact of
leading entrepreneurship scholars.
early economic thinkers and classic works such as Cantillon (1755), Knight
(1921), and Kirzner (1973). The paper opens by explaining how uncertainty and
thus entrepreneurship disappeared from microeconomic theory as it became
increasingly formalized (and stylized). It then goes on to bring the entrepreneur
and entrepreneurial decision-making back into economic theory by focusing on
the interrelationships among actors, knowledge, and perceived economic
opportunities using a resource-based framework. The third paper in this section
(Chapter 4) is by Foss and Klein, "Entrepreneurship and the Economic Theory of
the Firm: Any Gains from Trade?" Foss and Klein strongly link theories of the firm
to entrepreneurship, arguing a fundamental and intrinsic connection between the
two. They, like Mahoney and Michael, explain how entrepreneurship became less
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important in economic models as the general equilibrium model became
dominant. Foss and Klein ask: Does the entrepreneur need a firm? They focus
on the judgment of the entrepreneur and suggest that this judgment is exercised
through asset ownership and starting a firm. Foss and Klein further argue that it
is through this notion of judgment that heterogeneous assets combine to meet
future wants.
With the need for sustainability, a focus on developing an economic system that
aims at minimizing waste, commonly referred to as the circular economy, is
emerging. Circular economy and studies related to it have gained worldwide
attention, as it seems to be an effective alternative economic system. Naturally,
the circular economy will impact enterprises and will shift how entrepreneurship
development and entrepreneurial opportunities are perceived, developed, and
resourced. The Handbook of Research on Entrepreneurship Development and
Opportunities in Circular Economy is a collection of pioneering research that
advances the understanding of entrepreneurship development, identifies the
opportunities, and manages the entrepreneurship development, policies, and
programs in order to further a circular economy. In addition to entrepreneurship
development and entrepreneurial opportunities, the book will cover and discuss a
number of other factors necessary for a successful transformation, such as
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entrepreneurship and innovation, entrepreneurship and change, and
entrepreneurship education. While highlighting topics including consumer
consumption, knowledge management, and linear economics, this book is ideally
designed for entrepreneurs, small business owners, managers, consultants,
organization development specialists, policymakers, researchers, industry
experts, academicians, and students.
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