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Global Logistics and Supply Chain Management is a comprehensive, fully up-to-date introduction to the subject.
Addressing both practical and strategic perspectives, this revised and updated fourth edition offers readers a balanced
and integrated presentation of Logistics and Supply Chain Management (LSCM)concepts, practices, technologies, and
applications. Contributions from experts in specific areas of LSCM provide readers with real-world insights on supply
chain relationships, transport security, inventory management, supply chain designs, the challenges inherent to
globalization and international trade, and more. The text examines how information, materials, products, and services
flow across the public and private sectors and around the world. Detailed case studies highlight LSCM practices and
strategies in a wide range of contexts, from humanitarian aid and pharmaceutical supply chains to semi-automated
distribution centers and port and air cargo logistics. Examples of LSCM in global corporations such as Dell Computer and
Jaguar Land Rover highlight the role of new and emerging technologies. This edition features new and expanded
discussion of contemporary topics including sustainability, supply chain vulnerability, and reverse logistics, and places
greater emphasis on operations management.
The Second Edition of Ken Guest's Cultural Anthropology: A Toolkit for a Global Age covers the concepts that drive
cultural anthropology by showing that now, more than ever, global forces affect local culture and the tools of cultural
anthropology are relevant to living in a globalizing world.
This full featured text is provided as an option to the price sensitive student. It is a full 4 color text that’s three whole
punched and made available at a discount to students. Also, available in a package with Connect Plus – (ISBN-13:
9780077713355).
Now called Cross-Cultural Management to more clearly reflect the content, the Second Edition has been refined to build
on the strength of the earlier edition for a stronger emphasis on understanding of the most current research on culture in
organizational settings. The text examines cross-cultural management issues from a psychological or behavioural
perspective. It focuses on the interactions of people from different cultures in organizational settings and helps the reader
gain an understanding of the effect of culture that can be applied to a wide variety of cross-cultural interactions in various
organizational contexts.
New Chapter on Leadership: While management and leadership are distinct concepts, they are often taught together in
pharmacy management courses. Completely new version of chapter on Accounting, Financial Statements, and Financial
Analysis (shorter and better focused on what pharmacists are interested in). New Chapter on Medicare Part D: Needed
because of the huge impact it has had on pharmacy (particularly community pharmacy). Evidence-based: Management
theory and models directly applied to pharmacy practice with appropriate cases and examples Chapter-opening learning
objectives and case study Chapter-closing Q&A
Fully revised and expanded, the Second Edition contains valuable tips, techniques, illustrative real-world examples,
exhibits, and best practices. This handy and concise paperback will help you stay up to date on the newest thinking,
strategies, developments, and technologies in supply chain management. "Michael Hugos presents the core concepts
and techniques of supply chain management in a clear, concise, and easily readable style for those desiring an
introduction to the subject or for those wanting to refine their understanding and application of supply chain issues. The
case studies and executive insights are very useful in illustrating how to effectively employ supply chains to enable
companies to accomplish their business goals." -Perry J. Gaid, Vice President of Purchasing, OneSource Facility
Services, Inc. "My company is involved in both manufacturing and distribution. Mr. Hugos's book provides a valuable
framework of concepts and techniques that people at all levels of the company can use to organize and improve our
supply chain management capabilities and tie them to our business strategy." -Grant Watkinson, Ph.D., President,
Coastwide Laboratories, Inc. Praise for the First Edition "An excellent introduction into supply chain management . . . a
book you should own and loan out to others frequently." -Supply Management "In clear and concise prose, this lean book
outlines the most crucial tenets and concepts of supply chain management." -Supply Chain Management Review The
Wiley Essentials Series-because the business world is always changing...and so should you.
Keeping pace with the rapidly evolving field of sport management, Contemporary Sport Management, the authoritative
introductory text in the field, returns with a thoroughly updated seventh edition. Over 50 contributors with a diverse array
of cultural and educational backgrounds deliver a complete and contemporary overview of the field, presented in full color
for a visually engaging read. With a simplified structure to reflect current demands of the profession and addressing all
the Common Professional Component topics outlined by the Commission on Sport Management Accreditation (COSMA),
Contemporary Sport Management, Seventh Edition With HKPropel Access, is organized into three parts. Part I,
Introduction to Sport Management, provides an overview of the field and leadership concepts associated with it. Part II,
Sport Management Sites, details the major settings in which many sport management careers are carried out, including
new content on sport participation across the life span. In part III, Sport Management Functions, readers will learn about
the key functional areas of sport management, including sport marketing, sport communication, sport facility and event
management, and more, with new content on sales as a career path. New and updated content throughout this edition
allows students to stay on the leading edge of the field: Discussion of the evolution of esports, fantasy sports, and sport
betting Content covering emerging technologies in sport management, including streaming, artificial intelligence (AI),
augmented reality (AR), and virtual reality (VR) New case study sidebars with short-answer questions Recommended
Case Studies in Sport Management journal articles for each chapter, designed to promote critical thinking and
demonstrate understanding of chapter content Related student learning activities and recommended articles are now
delivered through HKPropel. These supplemental materials are designed to increase student engagement and enhance
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understanding of chapter content. With more than 200 activities, including comprehension activities, web activities, and
Day in the Life activities tied to professional profiles, students will be challenged to think critically about sport
management as both a field of study and a vibrant professional environment with a variety of career paths, and they will
develop insight into issues they will encounter in their careers. Chapter quizzes are also included and can be assigned by
instructors. Contemporary Sport Management, Seventh Edition, will broaden students’ understanding of sport
management issues, emphasizing critical thinking, ethics, and diversity while providing students with an introduction to all
the aspects of the field they need to know as they prepare to enter the profession. Note: A code for accessing HKPropel
is not included with this ebook but may be purchased separately.
For an introductory overview course in Organizational Behavior at the undergraduate or graduate level.Presenting organizational behavior as
an exciting, fluid, and multi-faceted discipline, this core text covers major issues in organizational behavior, showing students how an
understanding of the field can help them to better appreciate and manage the complexities and challenges associated with working in modern
organizations. Concise--yet substantial--it (1) provides comprehensive and integrated coverage of organizational behavior issues, (2) makes
important theories accessible and interesting to students; (3) is current, up-to-date, and contains extensive coverage of issues of
contemporary significance such as ethics, diversity, and global management; and (4) uses rich, real-life examples of people and
organizations to bring key concepts to life and clarify managerial implications.
This full featured text is provided as an option to the price sensitive student. It is a full 4 color text that’s three whole punched and made
available at a discount to students. The loose-leaf is also available in a package with Connect Plus.
Concepts of Biology is designed for the single-semester introduction to biology course for non-science majors, which for many students is
their only college-level science course. As such, this course represents an important opportunity for students to develop the necessary
knowledge, tools, and skills to make informed decisions as they continue with their lives. Rather than being mired down with facts and
vocabulary, the typical non-science major student needs information presented in a way that is easy to read and understand. Even more
importantly, the content should be meaningful. Students do much better when they understand why biology is relevant to their everyday lives.
For these reasons, Concepts of Biology is grounded on an evolutionary basis and includes exciting features that highlight careers in the
biological sciences and everyday applications of the concepts at hand.We also strive to show the interconnectedness of topics within this
extremely broad discipline. In order to meet the needs of today's instructors and students, we maintain the overall organization and coverage
found in most syllabi for this course. A strength of Concepts of Biology is that instructors can customize the book, adapting it to the approach
that works best in their classroom. Concepts of Biology also includes an innovative art program that incorporates critical thinking and clicker
questions to help students understand--and apply--key concepts.
After reading this book, you will be able to answer the following questions: ? What makes an effective leader? ? What are the different roles
that a leader must take on? ? How do setting and context impact the choices a leader must make? ? How do effective leaders integrate ethics
into their best practices? ? What are the major trends influencing the evolution of leadership in the twenty-first century? Have you ever
wanted to know how to become the type of person that others look to for guidance? In Leadership Essentials You Always Wanted to Know,
you will learn what it takes to be a strong leader who can guide any team to success. Driven by the latest research on leadership, this straightforward guide breaks down not only the traits of highly effective leaders, but also how to use those traits in a variety of situations. You do not
need to already be in a leadership position to benefit from the lessons detailed in this book. Aside from describing the best practices of
effective leadership, you will learn the essential knowledge and core competencies of influential leaders, while also exploring real world
applications that have been faced--and overcome--by thriving organizations. With chapter summaries and quizzes to reinforce concepts, as
well as online resources to supplement the reading, this is one book you will not want to ignore.
Jones and George’s, Essentials of Contemporary Management, Ninth Edition, provides the most current,concise account of changes taking
place in the world of management and management practices while making the text relevant and interesting to students. It mirrors the
changes taking place in today's management practice by incorporating recent developments in management theory and research. This text
also provides vivid,current examples of how managers of companies, large and small, address the challenges and opportunities they face
and how they can effectively meet them.A hallmark of this text is how the authors infuse real managers who seize opportunities, overcome
challenges, and effectively manage and lead their organizations in their Manager as a Person feature, allowing students to see real-life
management in action. Central to the books’ approach,boxed material is seamlessly integrated into the text and an integral part of the
learning experience; it is not disembodied from the chapter narrative.
Updated concepts and tools to set up project plans, schedule work, monitor progress-and consistently achieve desired project results.In
today's time-based and cost-conscious global business environment, tight project deadlines and stringent expectations are the norm. This
classic book provides businesspeople with an excellent introduction to project management, supplying sound, basic information (along with
updated tools and techniques) to understand and master the complexities and nuances of project management. Clear and down-to-earth, this
step-by-step guide explains how to effectively spearhead every stage of a project-from developing the goals and objectives to managing the
project team-and make project management work in any company. This updated second edition includes: * New material on the Project
Management Body of Knowledge (PMBOK) * Do's and don'ts of implementing scheduling software* Coverage of the PMP certification offered
by the Project Management Institute* Updated information on developing problem statements and mission statements* Techniques for
implementing today's project management technologies in any organization-in any industry.
Building on the tremendous success of their best-selling Economics, Brue, McConnell, and Flynn have revised their one-semester approach
in Essentials of Economics, 3e to provide a fresh alternative for the survey course. The result is a patient, substantive treatment of micro and
macro topics appropriate for the introductory economics student, and fully integrated in the digital environment to provide instant remediation
and feedback through McGraw-Hill's innovative assessment tool Connect Plus Economics. McGraw-Hill's adaptive learning component,
LearnSmart, provides assignable modules that help students master core concepts in the course.
"In this ninth edition of Essentials of Contemporary Management, we continue to focus on providing the most up-to-date account of the
changes taking place in the world of management and management practices while maintaining our emphasis on making our text relevant
and interesting to students. And we know from feedback from instructors and students that the text does engage them. Our increased focus
on the challenges and opportunities facing businesses large and small and integrated timely examples bring management issues to life for
students. The number and complexity of strategic, organizational, and human resource challenges facing managers and employees continue
to rise. In most companies, managers at all levels address these challenges by implementing new and improved management techniques
and practices. Today, relatively small differences in performance between companies, such as in the speed at which they bring new products
or services to market or in the ways they motivate their employees to find ways to reduce costs or improve performance, can combine to give
a company a significant competitive advantage. Managers and companies that utilize proven management techniques and practices in their
decision making and actions increase their effectiveness over time"-Covering almost all aspects of ventilation management, this book teaches clinical decision-making based on the patient's disease. It features
chapters on: non-invasive positive pressure ventilation for acute respiratory failure, home mechanical ventilation, high-frequency ventilation,
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nitric oxide and helium usage, and partial liquid and TGI.
Essentials of Contemporary ManagementMcGraw-Hill Education
Jones and George are dedicated to the challenge of "Making It Real" for students. As a team, they are uniquely qualified to write about the
organizational challenges facing today's managers. No other author team in the management discipline matches their combined research
and text-writing experience. Essentials of Management concisely surveys current management theories and research. Through a variety of
real world examples from small, medium, and large companies the reader learns how those ideas are used by practicing managers. The
organization of this text follows the mainstream functional approach of planning, organizing, leading, and controlling; but the content is flexible
and encourages instructors to use the organization they are most comfortable with. The themes of diversity, ethics, and information
technology are clearly evident through in-text examples, photographs, "unboxed" stories, and the end-of-chapter material - all areas of
importance that truly serve to bring to life the workplace realities that today's student will encounter in the course of a career.
Robbins Management: The Essentials covers the concepts essential to management in the 21st century in a fresh, lively format that’s
perfectly suited to a typical university semester. The second edition features new and in-depth coverage of sustainability, ethics and
corporate social responsibility and new case studies from local and international businesses.
The authors are proud sponsors of the 2020 SAGE Keith Roberts Teaching Innovations Award—enabling graduate students and early career
faculty to attend the annual ASA pre-conference teaching and learning workshop. Essentials of Social Statistics for a Diverse Society, Third
Edition, is a more streamlined, less expensive version of the successful Social Statistics for a Diverse Society. As in the parent text, the
Essentials version does more than introduce students to the statistical techniques used by social scientists. It is distinct for the use of real
data from contemporary social issues, illustrating the interplay between social concerns and methods of inquiry, and for a strong emphasis on
race, class, gender, and other statuses to show how statistics can be a tool for understanding the richness of social differences within society.
With a wide range of examples and exercises taken from current events and published research, frequent illustrations, and a focus on student
learning, this book continues to be an accessible and engaging resource for students. "I think this textbook is incredibly readable. It presents
statistics in a manner that is easy to grasp and comprehend but is still rigorous in terms of the content covered." —Amy Lucas, University of
Houston–Clear Lake A Complete Teaching & Learning Package SAGE edge FREE online resources for students that make learning easier.
See how your students benefit.
Essentials of Marketing Research: Putting Research into Practice, an exciting new practical guide by Kenneth E. Clow and Karen E. James
offers a hands-on, applied approach to developing the fundamental data analysis skills necessary for making better management decisions
using marketing research results. Each chapter opens by describing an actual research study related to the chapter content, with rich
examples of contemporary research practices skillfully drawn from interviews with marketing research professionals and published
practitioner studies. Clow and James explore the latest research techniques, including social media and other online methodologies, and they
examine current statistical methods of analyzing data. With emphasis on how to interpret marketing research results and how to use those
findings to make effective management decisions, the authors offer a unique learning-by-doing approach to understanding data analysis,
interpreting data, and applying results to decision-making.

How does HRM affect an organisation's chances of survival, its degree of financial success and its reputation in wider
society? How is HR strategy shaped within and across organisations, industries and societies, and how can managers
improve it to strengthen their organisation's performance? Strategy and Human Resource Management addresses these
vital questions. Written by a renowned author team, it treats HR strategy as an essential element in business strategy,
whilst integrating a vast range of relevant research and theory. Now in its fourth edition, it continues to challenge
academics, students and practitioners to approach HRM from a strategic perspective. New to this edition: • All chapters
have been fully updated, the selection of key studies improved, and the links to major events brought up to date. •
Includes a more thorough analysis of the general principles in strategic HRM. • It has been restructured to provide a
deeper examination of HR strategy in the 'mega contexts' of manufacturing, services, multidivisional firms, and
multinationals. This book is an essential companion for upper-level undergraduates, postgraduate students of HRM, and
MBA students. Practitioners interested in the role of HRM in successful businesses will also find this a thoroughly
engaging and invaluable resource.
This title responds head-on to the growing requests by business faculty for a concise, theory-driven strategic
management concepts and cases text.
Given the prominent role played by policy and law in the health of all Americans, the aim of this book is to help readers
understand the broad context of health policy and law. The essential policy and legal issues impacting and flowing out of
the health care and public health systems, and the way health policies and laws are formulated. Think of this textbook as
an extended manual.introductory, concise, and straightforward.to the seminal issues in U.S. health policy and law, and
thus as a jumping off point for discussion, reflection, research, and analysis.
a) Simplified Project Management conceptsb) Practical approaches to be applied to projectsc) Best Practices used in
contemporary projectsd) Project Management Templates
Multivariate Statistical Methods: A Primer provides an introductory overview of multivariate methods without getting too
deep into the mathematical details. This fourth edition is a revised and updated version of this bestselling introductory
textbook. It retains the clear and concise style of the previous editions of the book and focuses on examples from
biological and environmental sciences. The major update with this edition is that R code has been included for each of
the analyses described, although in practice any standard statistical package can be used. The original idea with this
book still applies. This was to make it as short as possible and enable readers to begin using multivariate methods in an
intelligent manner. With updated information on multivariate analyses, new references, and R code included, this book
continues to provide a timely introduction to useful tools for multivariate statistical analysis.
Jones/George, Essentials of Contemporary Management is the concise edition of Contemporary Management. Jones
and George are dedicated to the challenge of “Making It Real“ for students. The authors present management in a way
that keeps it relevant to students even if they lack exposure to a “real-life” management context. This is accomplished
thru a diverse set of examples and the most popular feature of the text, “Manager as a Person” (Ch. 2). This chapter
discusses managers as real people with their own personalities, strengths, weaknesses, opportunities, and problems.
This theme is carried thru-out the remaining chapters. Discussions take place regarding the importance of Management
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Competenciesthe specific set of skills, abilities, and experiences that gives one manager the ability to perform at a higher
level than another in a specific context. The themes of diversity, ethics, globalization, and information technology are
integrated throughout.
Computer Architecture/Software Engineering
The 11th edition of Contemporary Management by Jones and George continues to provide students with the most current and upto-date account of the changes taking place in the world of business management. In this revision, the focus is on making
Principles of Management relevant and interesting to today's student. This new edition mirrors the changes taking place in
management practices by incorporating recent developments in management theory, research, and by providing vivid, current
examples of how managers of companies large and small have responded to these changes.
Bound with envelope containing access code.
Now a classic in its field, the fourth edition of Change Management: A Guide to Effective Implementation continues to offer readers
highly practical strategies and step-by-step guidance for applying different models of change in different organizational scenarios.
New to the Fourth Edition: A third expert author, Sabina Siebert, bringing a background in sociology and cultural studies An
improved structure that consolidates all the existing strengths of the previous editions and separates the book into three parts,
beginning with chapters assessing ‘The Impact and Definition of Change’, ‘Implementation and Evaluation of Change’ and
ending with a critical outlook in ‘Change Management – A Critical Perspective’ A wealth of new and richly detailed case studies
with an international and cross-cultural scope that draw upon different organization types, environments and perspectives for a
diverse and global understanding of the current field of change management Two additional chapters on leading change and
organisational culture, offering unparalleled coverage of managing systems and processes, combined with increased emphasis on
managing human issues. For students taking Change Management courses on Business and Management degrees, MBA's,
specialist masters and healthcare subjects.
In the new ninth edition of Contemporary Management by Jones/George continues to provide students the most current and up-todate account of the changes taking place in the world of business management. In this revision, the focus is on making Principles
of Management relevant and interesting to today’s students—something that we know from instructor and student feedback
engages them and encourages them to make the effort necessary to assimilate the text material. This product mirrors the changes
taking place in management practices by incorporating recent developments in management theory, research, and by providing
vivid, current examples of how managers of companies large and small have responded to the changes taking place.
Principles of Management is designed to meet the scope and sequence requirements of the introductory course on management.
This is a traditional approach to management using the leading, planning, organizing, and controlling approach. Management is a
broad business discipline, and the Principles of Management course covers many management areas such as human resource
management and strategic management, as well behavioral areas such as motivation. No one individual can be an expert in all
areas of management, so an additional benefit of this text is that specialists in a variety of areas have authored individual chapters.
The most up-to-date resource of comprehensive information for conducting cross-battery assessments The Cross-Battery
assessment approach—also referred to as the XBA approach—is a time-efficient assessment method grounded solidly in
contemporary theory and research. The XBA approach systematically integrates data across cognitive, achievement, and
neuropsychological batteries, enabling practitioners to expand their traditional assessments to more comprehensively address
referral concerns. This approach also includes guidelines for identification of specific learning disabilities and assessment of
cognitive strengths and weaknesses in individuals from culturally and linguistically diverse backgrounds. Like all the volumes in the
Essentials of Psychological Assessment series, Essentials of Cross-Battery Assessment, Third Edition is designed to help busy
practitioners quickly acquire the knowledge and skills they need to make optimal use of psychological assessment instruments.
Each concise chapter features numerous callout boxes highlighting key concepts, bulleted points, and extensive illustrative
material, as well as test questions that help you to gauge and reinforce your grasp of the information covered. Essentials of CrossBattery Assessment, Third Edition is updated to include the latest editions of cognitive ability test batteries , such as the WISC-IV,
WAIS-IV, and WJ III COG, and special purpose cognitive tests including the WMS-IV and TOMAL-II. This book now also overs
many neuropsychological batteries such as the NEPSY-II and D-KEFS and provides extensive coverage of achievement batteries
and special purpose tests, including the WIAT-III, KM-3, WRMT-3 and TOWL-4. In all, this book includes over 100 psychological
batteries and 750 subtests, all of which are classified according to CHC (and many according to neuropsychlogical theory. This
useful guide includes a timesaving CD-ROM, Essential Tools for Cross-Battery Assessment (XBA) Applications and Interpretation,
which allows users to enter data and review results and interpretive statements that may be included in psychological reports.
Note: CD-ROM/DVD and other supplementary materials are not included as part of eBook file.
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