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Ethical The Social Research Association
From question development and research design to data collection and statistical
analysis, this text guides the reader through every aspect of social research.
Encouraging a critical approach in each chapter, this 4th edition includes
enhanced coverage of internet sampling, mixed methods, conversation analysis
and feminist research.
Structured around one of the concepts students struggle with the most—the
research question—this book begins with how to understand the role of good
questions before demonstrating how questions underpin good research designs
and how social research can be framed as asking and answering questions.
Perfect for undergraduate students new to methods, it teaches students how
qualitative, quantitative, and mixed methods research can be used to answer
these questions. "An incredibly resourceful book that contains a forensic insight
into social research methods, offering the full range of contemporary approaches.
Students will find particular value in the accessibility and detail of the text. Each
chapter provides a set of learning outcomes, study questions and further
reading." - Dr Ruth McAreavey, Newcastle University Supported by a website
that maps online resources to key stages of the learning process, it helps
students: - Understand the scientific method - Learn the vocabulary of social
science research - Plan and design research - Practice with and interpret data Explore social science literature and improve assignments with good citations Improve critical thinking. - Extensive visualizations, overviews, examples,
exercises, and other learning features, make this the perfect introductory text to
build confidence and best practice around research methods.
`It is a book worth reading because of the centrality of ethics in all research. It is
useful for those of us who serve on ethics committees, as it makes us think
beyond and question the formal guidelines' - Qualitative Research Journal 'The
problems described in this book would certainly be extremely interesting to
researchers who are about to investigate highly sensitive areas such as abused
women, children etc - From this perspective it is a valuable tool for feminist
researchers their detailed discussion of potentially problematic situations
contributes to the debate about ethical issues in feminist research' - Nursing
Ethics This book examines the theoretical and practical aspects of ethical
dilemmas in qualitative research. To many researchers, `ethics' has been
associated with following ethical guidelines and gaining ethics approval from
academic bodies. However, the complexities of researching private lives and
placing accounts in the public arena increasingly raise ethical issues which are
not easily solved by rules and guidelines. This book addresses the gap between
research practice and ethical principles that inform it, focusing on responsibility
and accountability in applied feminist research practice. The book explores
ethical issues in research from a range of angles, including: - Access and
informed consent - Negotiating participation - Rapport - The intentions of feminist
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research - Epistemology and data analysis - Tensions between being a
professional researcher and a `caring' professional The book includes practical
guidelines to aid ethical decision-making rooted in feminist ethics of care. Ethics
in Qualitative Research is designed for academics, professionals and students
carrying out research, and is a timely teaching text for ethics in research across
the social sciences.
Researching Young People's Lives provides an overview of some of the key
methodological challenges facing youth researchers and an introduction to the
broad repertoire of methods used in youth-orientated research. Throughout the
book, the emphasis is on research in practice, and examples are drawn from
recent youth research projects from a wide range of disciplines and substantive
areas, and from a range of both UK and non-UK contexts.
In the new edition of Introduction to Social Research, Keith Punch takes a fresh
look at the entire research process, from formulating a research question to
writing up your research. Covering qualitative, quantitative and mixed methods,
the book focuses on matching research questions to appropriate methods.
Offering concise, balanced coverage, this book clearly explains the underlying
principles of social research and shows you how to put this understanding into
practice. The third edition includes: A new chapter on literature searching and
reviewing Expanded coverage of ethics A new section on using the internet in
research A range of additional student learning features A brand new companion
website including full-text journal articles, additional case studies and video
tutorials. Using a range of examples from student research and published work,
the book is an ideal introduction for any social science student taking a research
methods course or embarking on their own undergraduate or postgraduate
research project.
From the time of its first publication, 'Tearoom Trade' engendered controversy. It
was also accorded an unusual amount of praise for a first book on a marginal,
intentionally self-effacing population by a previously unknown sociologist. The
book was quickly recognized as an important, imaginative, and useful
contribution to our understanding of "deviant" sexual activity. Describing
impersonal, anonymous sexual encounters in public restrooms—"tearooms" in the
argot—the book explored the behavior of men whose closet homosexuality was
kept from their families and neighbors. By posing as an initiate, the author was
able to engage in systematic observation of homosexual acts in public settings,
and later to develop a more complete picture of those involved by interviewing
them in their homes, again without revealing their unwitting participation in his
study. This enlarged edition of 'Tearoom Trade' includes the original text,
together with a retrospect, written by Nicholas von Hoffman, Irving Louis
Horowitz, Lee Rainwater, Donald P. Warwick, and Myron Glazer. The material
added includes a perspective on the social scientist at work and the ethical
problems to which that work may give rise, along with debate by the book's initial
critics and proponents. Humphreys added a postscript and his views on the
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opinion expressed in the retrospect.
This monograph focuses on the level of management culture development in
organizations attempting to disclose it not only with the help of theoretical insights
but also by the approach based on employees and managers. Why was the term
"management culture" that is rarely found in literature selected for the analysis?
We are quite often faced with problems of terminology. Especially, it often
happens in the translation from one language to another. While preparing this
monograph, the authors had a number of questions on how to decouple the
management culture from organization's culture and from organizational culture,
how to separate management culture from managerial culture, etc. However,
having analysed a variety of scientific research, it appeared that there is no need
to break down the mentioned cultures because they still overlap. Therefore, it is
impossible to completely separate the management culture from the formal or
informal part of organizational culture. Management culture inevitably exists in
every organization, only its level of development may vary.
Social scientists are unprepared for many of the ethical problems that arise in
their research, and for criticisms of their ethics that seem to ignore such
cherished scientific values as objectivity and freedom of inquiry. Yet, they
possess method ological talent and insight into human nature that can be used to
understand and resolve these problems. The contributors to this book
demonstrate that criticism of the ethics of social research can stimulate
constructive development of meth odology. Both volumes of The Ethics of Social
Research were written for and by social scientists to show how ethical dilemmas
arise in the day-to-day conduct of social research and how they can be resolved.
The topics discussed in this book include ethical problems that arise in
experiments and sample surveys; the companion volume deals with the ethical
issues involved in fieldwork and in the regulation and publication of research.
With candor and humor, many of the contributors describe lessons they have
learned about themselves, their methods, and their research participants.
Collectively, they illustrate that both humanists and detenninists are likely to
encounter ethical dilemmas in their research, albeit different ones, and that a
blending of detenninistic and humanistic approaches may be needed to solve
these dilemmas. The aim of this book is to assist irwestigators in preparing to
meet some of the ethical problems that await the unwary. It offers perspectives,
values, and guidelines for anticipating problems and devising solutions.
This best-selling introduction to research methods provides students and researchers
with unrivalled coverage of both quantitative and qualitative methods, making it
invaluable for anyone embarking on social research. Bridging the gap between theory
and practice, Social Research Methods is packed full of engaging examples and
practical tips to equip students with the tools and knowledge needed for them to
complete their own research projects. In addition to providing practical advice, Bryman
deftly explores thenature of social research and the wider issues impinging on it. This
book is supported by an Online Resource Centre, which includes:For Students* A
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researcher's toolkit to take students step by step through the research process* Multiple
choice questions to help students test their knowledge and understanding* A guide to
using Excel in data analysis to help develop analytical skillsFor Lecturers* A test bank
of questions which can be customized to meet teaching needs* PowerPoint slides for
each chapter* New seminar outlines including suggested activities and tasks * New
exam and course work questions to set in class
`This clearly written and user-friendly book is ideal for students or researchers who wish
to get a basic, but solid grasp of a topic and see how it fits with other topics. By
following the links a student can easily and efficiently build up a clear conceptual map
of social research' - Malcolm Williams, Reader in Sociology, Cardiff University `This is a
really useful book, written in an accessible manner for students beginning their study of
social research methods. It is helpful both as an introductory text and as a reference
guide for more advanced students. Most of the key topics in methods and methodology
are covered and it will be suitable as a recommended text on a wide variety of courses'
- Clive Seale, Brunel University At last, an authoritative, crystal-clear introduction to
research methods which really takes account of the needs of students for accessible,
focused information to help with undergraduate essays and exams. The key concepts
discussed here are based on a review of teaching syllabi and the authors' experience of
many years of teaching. Topics range over qualitative and quantitative approaches and
combine practical considerations with philosophical issues. They include several new
topics, like internet and phone polling, internet searches, and visual methods. Each
section is free-standing, can be tackled in order, but with links to other sections to
enable students to cross-reference and build up a wider understanding of central
research methods. To facilitate comprehension and aid study, each section begins with
a definition. It is followed by a summary of key points with key words and guides to
further reading and up-to-date examples. The book is a major addition to
undergraduate reading lists. It is reliable, allows for easy transference to essays and
exams and easy to use, and exceptionally clearly written for student consumption. The
book answers the needs of all those who find research methods daunting, and for those
who have dreamt of an ideal introduction to the subject.
Using everyday jargon-free language, Designing Social Research guides you through
the jungle of setting up a research study. Ian Greener provides guidance on how to
practically plan your research and helps you to understand the underpinning
methodological principles that should inform your decisions about the methods you plan
to use. It will help you to assess the appropriateness of a range of methods and to
understand the strengths and limitations of different approaches to research. Greener
highlights key debates in the field, both philosophical and practical, and presents them
in such a way that they remain constantly relevant to research practice. Coverage
includes framing an effective research question/problem; examining the jargon of social
research; the links between theory, methodology and method; the role of literature
reviewing in research design; managing and planning the research process; sampling;
qualitative designs; quantitative designs; mixed methods designs and data analysis.
The basic requirements for research designs and research proposals are laid out at the
beginning of the book, followed by discussion of the major design elements, and the
choices that need to be made about them. Four sample research designs at the end of
the volume illustrate the application of the research strategies.
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With the primary objective of raising ethical sensibility, this volume details the ethical
problems and dilemmas faced by applied social science researchers. Issues such as
the use of deception, the participant's right to privacy and informed consent, and the
potential harm of public disclosure are confronted. The author discusses the need to
review ethical problems and their implications in the context of current ethical standards
in both society and the scientific community. Case studies illustrate unanticipated
ethical dilemmas which might emerge during a research project. Issues are presented
and interpreted clearly so that their complexity can be penetrated and potential
solutions envisioned. The volume also includes specific methodolo
An in-depth glossary, this accessible book successfully introduces students to the key
concepts and terms used in social research. Terms are organised alphabetically and
fully cross-referenced for use of ease. Suggestions for further reading help to
consolidate knowledge and aids understanding.
This volume focuses on the ethics of internet and social networking research exploring
the challenges faced by researchers making use of social media and big data in their
research. The internet, the world wide web and social media - indeed all forms of online
communications - are attractive fields of research across a range of disciplines. They
offer opportunities for methodological initiatives and innovations in research and easily
accessed, massive amounts of primary and secondary data sources. This collection
examines the new challenges posed by data generated online, explores how
researchers are addressing those ethical challenges, and provides rich case studies of
ethical decision making in the digital age.
Applied Social Research focuses on the real world context of applied research. It
discusses the often overlooked, yet essential process of planning: poor planning
inevitably produces inadequate research. The text helps researchers decide how to
approach their applied research problems and to think through the major issues in the
design and analysis of their project. 'Applied Social Research' also discussed the idea
that in applied social research the use of a single method type is unlikely to provide
answers to the often complex set of research questions being addressed and highlights
the benefits of using two or more research methods in the one study. The author
argues that such mixed method designs are becoming widely used in applied social
research, particularly where the methods combine qualitative and quantitative data,
thereby enabling a richer set of data to provide various perspectives on the research
topic, removing limitations imposed by using single methods. Examples of such designs
are provided throughout, useful mixed method designs are outlined and their
advantages discussed.

SAGE Course Companions are an exciting new series from SAGE offering
students an insider's guide into how to make the most of their undergraduate
courses and extend their understanding of key concepts covered in their course.
Social Research Methods provides student readers with essential help with their
research project, with revising for their course exams, preparing and writing
course assessment materials, and enhancing and progressing their knowledge
and thinking skills in line with course requirements on Research Methods
courses. This Course Companion is designed to augment, rather than replace,
existing textbooks for the course, and will provide: " Helpful summaries of the
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course curriculum to aid essay and project planning " Key summaries of the
approach taken by the main Methods textbooks " Guidance on the essential
study skills required " Help with developing critical thinking " Route-maps to aid
the development of wider learning above and beyond the textbook " Pointers to
success in course exams and written assessment exercises " A tutor's-eye view
of what course examiners are looking for " An insider's view of what key course
concepts are really all about SAGE Course Companions are much more than
revision guides for undergraduate; they are an essential tool to taking your
course learning and understanding to new levels and in new directions that are
the key to success in undergraduate courses.
"There are not many books on ethics that are currently available, especially in
Indonesia. This book comes to fill that gap. A commendable book that
researchers should read, especially when there is more and more research on
human behavior. It is a stupendous work." ? M. Chatib Basri, Executive Director,
IBER Minister of Finance of the Republic of Indonesia 2013-2014 “This book
addresses an important set of issues in the context of Indonesia, a large
developing country in Southeast Asia. Most work on research ethics has
originated in the developed world; the strength of this book is that it relates the
large international literature to the specific problems which Indonesian
researchers are likely to face, especially in the social sciences. It deserves a
wide readership both in Indonesia and in other parts of the world.” ? Anne Booth,
Professor Emeritus, SOAS, University of London "In a world full of fake news,
corrupt bureaucracies, and inequitable judgements it is vital that the training of
rising generations of social scientists contains thorough grounding in ethics. This
volume should be required reading in all teaching programs, and a valuable
addition on the desk of all graduates wishing to pursue a career in the social
research professions.” ? Terence H. Hull, Emeritus Professor of Demography,
The Australian National University “Reading this book is an eye-opening
experience. Mayling Oey Gardiner presents novelty by discussing ethics in social
science research on current issues such as big data, internet-based research,
and environmental research. This book can guide academics and decisionmakers to define boundaries and consider the impact of social research.” ?
Rhenald Kasali Ph.D, Founder Rumah Perubahan Professor of Management,
University of Indonesia
Introduces students to ethical theory and philosophy. This work provides practical
guidance on what ethical theory means for research practice; and, offers case
studies to give real examples of ethics in research action.
Tackling the specific concerns and issues that arise in organizing social research,
this book will benefit researchers. It offers a comprehensive introduction to a
range of important areas in project management.
Using examples from a range of settings, this book provides a clear introduction
to basic principles in social research.
This volume focuses on the ethics of internet and social networking research,
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exploring the ethical challenges faced by researchers making use of social media
and big data in their research.
This practical, user-friendly guide examines ethics in research. It helps
researchers to manage ethical dilemmas that arise while research is being
planned, conducted and reported and includes a unique 'ethical review checklist',
as well as other useful features, to aid ethics in practice.
This short, smart analysis will engage scholars across academia.
There has been an increasing interest in research ethics over the last decade given the
increasing ethical regulation of social research. 'Ethical literacy' encourages
researchers to understand and engage with the ethical issues that emerge in the
process of research. This book provides a short, succinct and accessible overview of
the field, highlighting the key issues and everyday ethical dilemmas that researchers
are likely to face in different contexts. Covering a range of methods, the book provides
clear guidance for researchers on how to identify an approach that fits with their moral
and intellectual framework. It explores ethical issues relating to 'traditional' research
methods as well as to new and emerging methods and approaches - particularly visual
and online methods. Illustrated throughout with real-world examples, this book also
includes an annotated bibliography of key texts and other helpful resources. What are
Qualitative Research Ethics? will be a vital resource for social science researchers
across a range of disciplines.
"This book examines the traditional areas of ethical concern such as privacy,
confidentiality, professional controls and the use of covet methods. While it recognises
the case against deception and covertness, it also challenges the assumption that open
methods are always more virtuous and suggest the working out of a rationale of covert
methods in ethical terms."--BOOK COVER.
100 Questions (and Answers) About Research Ethics by Emily E Anderson and Amy
Corneli is an essential guide for graduate students and researchers in the social and
behavioral sciences. It identifies ethical issues that individuals must consider when
planning research studies as well as provides guidance on how to address ethical
issues that might arise during research implementation. Questions such as assessing
risks, to protecting privacy and vulnerable populations, obtaining informed consent,
using technology including social media, negotiating the IRB process, and handling
data ethically are covered. Acting as a resource for students developing their thesis and
dissertation proposals and for junior faculty designing research, this book reflects the
latest U.S. federal research regulations to take effect mostly in January 2018.
Today's students of social science must understand a variety of research methods. This
new edition fully explores the logic of research, whilst aiding a critical understanding of
practical, evidence based work. With new chapters, an original framework and updated
examples, this book continues to be a primary resource for undergraduates.
Ethical responsibility has intellectual and practical implications for social researchers.
This book explores a range of issues, theories and questions, enabling readers to
reflect upon, understand and critique these with confidence. With helpful examples and
a glossary of terms, it is essential reading for new and experienced researchers alike.
Capturing the views and experiences of children and young people directly and
involving them more actively in the research process are increasingly seen as essential
for good research, evaluation, and policy and service development. Written by two
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experienced social researchers and trainers, this book provides a practical and concise
introductory guide to doing research with children and young people, outlining the
benefits and challenges along with key ethical, methodological and other
considerations. Throughout, there are practical examples, checklists and top tips to aid
the reader. Building on an established SRA training course, it offers an instructive
resource for researchers, commissioners, policy makers, research users and others
involved in research with children or young people.
The third edition of Uwe Flick's bestselling textbook has been fully revised, expanded
and updated while retaining all of the student-friendly elements and carefully structured
qualities of the previous editions.
A Critical Introduction to Social Research is the new, updated and improved edition of A
Short Introduction to Social Research. This book introduces students and researchers
to the key ideas and issues that inform research practice. In it, Henn, Weinstein and
Foard provide a clear and easy-to-understand route-map to help the reader plan their
research project from beginning to end. A Critical Introduction is perfect for use on
introductory methods courses and is also an invaluable guide for the first time
researcher embarking on their own small-scale research project. This new second
edition now features updated chapters which reflect recent debates and developments
in the field, including: - New coverage of emancipatory and feminist approaches; Comparative research methods, evaluation research, and action research; - Online
research; - Glossary of key terms; - Revised further reading sections at the end of each
chapter which include peer-reviewed research articles. This book aims to prepare
students and new researchers for their research project. Brilliantly written throughout,
this is your essential guide to the theory of research, the practice of research and the
best ways to plan and manage your research.
'Introduction to Social Research' presents the essential elements of both qualitative and
quantitative approaches for conducting empirical research in the social sciences.
Brings together international scholars across the social and behavioural sciences and
education to address those ethical issues that arise in the theory and practice of research
within the technologically advancing and culturally complex world in which we live.
Many books discuss the ethical treatment of human subjects in behavioral research, yet few
talk about the equally important ethical issues that arise when the data are being analyzed and
the study is being written up. All researchers need to be aware of their professional
responsibilities and make sound choices after the subjects have left. This practical and easy-tofollow guide walks readers through often overlooked decision points in the research process.
Drawing from his extensive experience as a teacher of research methods and a senior editorial
advisor, and from well-established standards of practice -- including the APA Ethics Code -Harris Cooper is the ideal mentor in this process. Readers of this book will learn how to:
Collect and manage data in a way that does not compromise the confidentiality of subjects
Avoid data fraud and misleading data analysis Assign research responsibilities and
authorships to team members Avoid committing plagiarism and intellectual theft Navigate the
journal submission and publication process Post-publication ethical considerations are also
addressed, including researchers' obligations when communicating their findings to the media
and the general public, and when engaging with the scientific community as a peer reviewer.
Clear, comprehensive, and trusted, Bryman's Social Research Methods has guided over a
quarter of a million students through their research methods course and student research
project. The thoroughly updated sixth edition offers unrivalled coverage of quantitative,
qualitative, and mixed methods with renewed focus and a fresh, modern feel.
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This bestselling introductory book offers practical and straightforward guidance on the basics
of social research, ideal for anyone who needs to conduct small-scale research projects as
part of their undergraduate, postgraduate or professional studies. The book provides: • A clear,
straightforward introduction to data collection methods and data analysis • Jargon-free
coverage of the key issues • Checklists to guide good practice The sixth edition has been
extensively updated and includes features such as: • A new chapter on the Life Course
Perspective • A new chapter on Literature Reviews • New material on the Delphi Technique •
An updated and expanded chapter on the analysis of Quantitative Data • New examples and
illustrations throughout The Good Research Guide, 6th edition is a valuable resource for
anyone conducting social research including those in applied areas such as business studies,
health studies, nursing, education, social work, policy studies, marketing, media studies and
criminology. "Denscombe's The Good Research Guide, now in its 6th edition, continues to be
one of the leading books in the field. It covers the topics a student or practitioner doing a
research project needs to know from project design, theoretical underpinnings of research,
data collection and analysis to writing up your research. Its accessible and practical approach
means that it is an excellent resource for those new to undertaking independent research."
Liam Foster, Senior Lecturer in Social Policy and Social Work, Sheffield University, UK "Martyn
Denscombe's text continues to remain core reading for those undertaking small pieces of
research and those who need to gain a firm grounding in the principles of research theory and
practice. From deciding on a research approach to the process of writing up, this finely
balanced edition offers a comprehensive and detailed guide to the research cycle. Pragmatic,
and with the needs of the researcher always in mind, it makes social science research
accessible, undaunting, and, what's more, a completely possible, stimulating, and enjoyable
endeavour." Yunis Alam, Faculty of Social Sciences, University of Bradford, UK "The Good
Research Guide provides a comprehensive view of the complex strategies and approaches of
conducting social research, explained in simple terms. Relevant examples and check lists
provided in each section not only helps to gain better understanding but also reflect on one’s
own research. This book has tremendously helped me to gain knowledge and understanding of
complex research strategies. It will provide clear guidance and direction for students and
researchers in their research journey to achieve success." Deborah Ebenezer, Research
Student "I think the book has a very good précis of areas relevant to the title. It outlines very
well in a logical order the elements pertinent to 'social research'. Each chapter is relatively
comprehensive and deals with subject material that is important, in a language that is
accessible throughout. It does what it says on the tin and provides practical information and
guidance as a 'how to' text' for those needing help with this type of research project. In
particular I think the checklists are an excellent chapter ending to help plan and bring into
sharp focus what is needed for any particular approach. The within chapter examples are
excellent and help to further inform the reader what the author is trying to convey. Chapter
links help further embed concepts and show how the various research elements may be
associated. Overall an excellent introductory text that embodies a no-nonsense approach to a
subject that can be at times complex. By breaking down topic areas and giving simple
examples the subject is eminently accessible to the reader. Well done!" Stephen Pearson,
Senior Lecturer in Human and Applied Physiology, School of Health Sciences, University of
Salford, UK "This new edition provides comprehensive guidance to those undertaking smallscale social research projects including dissertations in business and management and the
social sciences and I would recommend its use for all those new to research and also to
refresh the thinking of those with prior research experience. Part 1 addresses a range of
strategies for social research including surveys, sampling, case studies, experiments,
ethnography, the life course perspective, grounded theory, action research, phenomenology,
systematic review and mixed methods. There are few texts which address research strategies
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in such a comprehensive manner. The text develops in Part 2 by providing clear guidance on
the selection and use of appropriate methods of data collection such as questionnaires,
interviews, observation and documentary analysis, taking into account the aims and objective
of the research project. Part 4 considers both quantitative and qualitative data analysis with
Part 4 providing essential information on research ethics, the reporting of research and on the
conduct and presentation of the literature review essential to all research projects. I have no
hesitation in commending this text for use by undergraduate and post-graduate students as
well as those undertaking research projects independent of an academic programme." Dr.
Bobby Mackie, Senior Lecturer, School of Business and Enterprise, University of the West of
Scotland, UK
Finding Your Ethical Research Self introduces novice researchers to the need for ethical
reflection in practice and gives them the confidence to use their knowledge and skill when,
later as researchers, they are confronted by big ethical moments in the field. The 12 chapters
build on each other, but not in a linear way. Core ethical concepts like consent and
confidentiality once established in the early chapters are later challenged. The new focus
becomes how to address qualitative research ethics when confidentiality and consent take on
a limited form. This approach helps students understand that the application of concepts
always requires thoughtful adaptation in different contexts and the book provides guidance on
how to do this. Classroom/workbook exercises develop alternative solutions to create process
consent, internal confidentiality, and engage reference groups, as examples. The first eight
chapters allow students to develop their ethical research self before thinking through how they
might address formal ethics review. Formal ethics review is deliberately not introduced until
Chapter 9. Chapter 10 offers practical help to elements of review, before Chapter 11
emphasises the key message by providing examples of researchers' dilemmas in the field
using vignettes and discussion. By providing these examples, students become aware that
these can arise, explore how they might arise, and recognise how they might deal with them in
the moment when they are unavoidable. With numerous examples of ethical dilemmas and
issues and questions and exercises to encourage self-reflection, this reflexive, learn-by-doing
model of research ethics will be highly useful to the novice researcher, undergraduate, and
postgraduate research student.
This volume supports the ethical negotiations of empirical researchers and enhances
understanding of the complex imbrication of ethics and knowledge in contemporary social
research. It deals jointly with the role of ethics in, and the effect of ethics on, social research.
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