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Best known for creating CD Baby, the most popular
music site for independent artists, founder Derek
Sivers chronicles his "accidental" success and
failures into this concise and inspiring book on how
to create a multimillion-dollar company by following
your passion. Sivers details his journey and the
lessons learned along the way of creating and
building a business close to his heart. In 1997,
Sivers was a musician who taught himself to code a
Buy Now button onto his band's website. Shortly
thereafter he began selling his friends' CDs on his
website. As CD Baby grew, Sivers faced numerous
obstacles on his way to success. Within six years he
had been publicly criticized by Steve Jobs and had
to pay his father $3.3 million to buy back 90 percent
of his company, but he had also built a company of
more than 50 employees and had profited $10
million. Anything You Want is must reading for every
person who is an entrepreneur, wants to be one,
wants to understand one, or cares even a little about
what it means to be human.
Celebrated scientists Nicholas Christakis and James
Fowler explain the amazing power of social networks
and our profound influence on one another's lives.
Your colleague's husband's sister can make you fat,
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even if you don't know her. A happy neighbor has
more impact on your happiness than a happy
spouse. These startling revelations of how much we
truly influence one another are revealed in the
studies of Dr. Christakis and Fowler, which have
repeatedly made front-page news nationwide. In
Connected, the authors explain why emotions are
contagious, how health behaviors spread, why the
rich get richer, even how we find and choose our
partners. Intriguing and entertaining, Connected
overturns the notion of the individual and provides a
revolutionary paradigm-that social networks
influence our ideas, emotions, health, relationships,
behavior, politics, and much more. It will change the
way we think about every aspect of our lives.
A genius, hairless, seven-foot-tall psychopath,
Leonard Land is many people wired into the cybersubculture of Satanism and Death Metal. He is smart
and cunning. He is quick, brutal and deadly. And he
is everywhere. A renegade U.S. customs agent, a
brilliant and beautiful forensic phychologist and a
streetwise convict master hacker are on the trail of
the maniac who is methodically slaughtering
innocent women -- a hunt that is leading a trio of
unlikely heroes across an imperiled nation...and
deep into the darkest corridors of cyberspace. But
there is no system the maniac cannot infiltrate, no
secrets he cannot access. He knows he is being
hunted...and by whom. And he's determined to strike
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first -- in ways too terrible to anticipate.
In the underground city of Caverna, the world’s most
skilled craftsmen toil in the darkness to create
delicacies beyond compare—wines that remove
memories, cheeses that make you hallucinate, and
perfumes that convince you to trust the wearer, even
as they slit your throat. On the surface, the people of
Caverna seem ordinary, except for one thing: their
faces are as blank as untouched snow. Expressions
must be learned, and only the famous Facesmiths
can teach a person to express (or fake) joy, despair,
or fear—at a steep price. Into this dark and distrustful
world comes Neverfell, a girl with no memory of her
past and a face so terrifying to those around her that
she must wear a mask at all times. Neverfell's
expressions are as varied and dynamic as those of
the most skilled Facesmiths, except hers are entirely
genuine. And that makes her very dangerous indeed
...
By New York Times Bestselling Authors Bryan and
Jeffrey Eisenberg with Anthony Garcia, "Buyer
Legends: An Executive Storytellers Guide" describes
a business process that combines the emotional
power of storytelling with hard data to open new
opportunities, spot gaps and optimize your sales and
marketing. By using Buyer Legends in your
organization you will: Improve communications Your whole team will see and understand both the
bigger picture and the important details Improve
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execution - You will turn big directives into
purposeful and more effective actions Improve
testing. You will understand how to plan and
implement more effective and impactful tests Make
more money. You will see improved conversion rates
that make the up-front planning worth the time and
effort After reading this, you will have more insight as
to why your marketing execution may not be meeting
expectations and why your team might be struggling
to "get it." You will learn how to communicate your
brand's story intent and the responsibility of each
critical touch point within every level of your
organization, from the boardroom to the stockroom.
The Buyer Legends process IS one of the final
pieces of a complex puzzle that has been missing
from most modern marketing efforts. Wouldn't you
like to have an edge in turning your brand into a
legend? "Having worked first hand with the
Eisenbergs on mapping our customers' critical paths
and creating scenario narratives, I can confidently
say the Buyer Legends process works. My team's
focus at Google is on acquiring SMB advertising
clients. And if you've ever worked with these types of
businesses, you know there is huge diversity through
the spectrum of small and medium businesses. We'd
miss opportunities and gaps by over-aggregating
(i.e. taking too high level a view) though often the
challenge was in effectively communicating our
insights. The Buyer Legends framework allowed us
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to more effectively focus our efforts, improving the
bottom line. And equally important, to make a more
compelling case for change with our marketing,
engineering and product colleagues." Paul
Jeszenszky Head of Global B2B Digital Marketing
Center of Excellence, Google "The most clearheaded and useful guide ever for developing
relevant and resonant stories about your business."
Jay Baer President, Convince & Convert "Buyer
Legends introduced me to a structured process
which uses storytelling techniques to align our brand
story to our customers experiences. With so many of
our customers having an unique experience every
day on Airbnb, it is our task to collect and
communicate a collective narrative in the Airbnb
brand story. While the Airbnb storyboarding
technique, as described in the introduction, gives a
clear overview of the customers journey, the motives
of our customers and their experiences are many.
With global differences on how people travel, making
their decision where to stay, and experience the
more local hospitality Airbnb provides, Buyer
Legends is the marketing tool which binds
Persona's, storyboards and our brand story. This is a
powerful combination." Dennis Goedegebuure Head
of Global SEO, Airbnb"
Why are some products and ideas talked about more
than others? Why do some articles make the most
emailed list? Why do some YouTube videos go
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viral? Word-of-mouth. Whether through face-to-face
conversations, emails from friends, or online product
reviews, the information and opinions we get from
others have a strong impact on our own behaviour.
Indeed, word-of-mouth generates more than two
times the sales of paid advertising and is the primary
factor behind 20-50% of all purchasing decisions.It is
between 8.5 and 30 times more effective than
traditional media.But want to know the best thing
about word-of-mouth? It's available to
everyone.Whether you're a Fortune 500 company
trying to increase sales, a corner restaurant trying to
raise awareness, a non-profit trying to fight obesity,
or a newbie politician running for city council, word-ofmouth can help you succeed. And you don't have to
have millions of dollars to spend on an advertising
budget. You just have to get people to talk.The
challenge, though, is how to do that. This book will
show you how.
The most common triggers for homicide are fear,
rage, revenge, money, lust, and, more rarely, sheer
madness. This isn’t an exact science, of course.
Any given murder can have multiple triggers. Sex
and revenge seem to be common partners in crime.
Rage, money, and revenge make for a dangerous
trifecta of triggers, as well. This book offers my
memories of homicide cases that I investigated or
oversaw. In each case, I examine the trigger that led
to death. I chose this theme for the book because
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even though the why of a murder case may not be
critical in an investigation, it can sometimes lead us
to the killer. And even if we solve a case without
knowing the trigger, the why still intrigues us,
disrupting our dreams and lingering in our minds,
perhaps because each of us fears the demons that
lie within our own psyche—the triggers waiting to be
pulled.
This book will help you see that love and leadership
are not mutually exclusive and learn that without
love, you cannot be an effective leader. The one
action verb most frequently missing from various
manifestos on leadership is love. In Love Leads Dr.
Steve Greene shares real-life examples, principles,
and exhortations of the love of a leader. You will
discover what it looks like to lead with love--is there
a process of love? is tough love really love?--and
you will view leadership as it's never been seen
before as Dr. Greene dispels the myths and
misconceptions many have come to accept about
leadership. The real-life principles in this book are
fully supported throughout by the actions of God who
"so loved that He gave...," leading you to see with
new insight that the true essence of leadership is
love.
FascinateYour 7 Triggers to Persuasion and
CaptivationHarper Collins
What triggers fascination, and how do companies, people,
and ideas put those triggers to use? Why are you captivated
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by some people but not by others? Why do you recall some
brands yet forget the rest? In a distracted, overcrowded
world, how do certain leaders, friends, and family members
convince you to change your behavior? Fascination: the most
powerful way to influence decision making. It's more
persuasive than marketing, advertising, or any other form of
communication. And it all starts with seven universal triggers:
lust, mystique, alarm, prestige, power, vice, and trust.
Fascination plays a role in every type of decision making,
from the brands you choose to the songs you remember, from
the person you marry to the employees you hire. And by
activating the right triggers, you can make anything become
fascinating. To explore and explain fascination's irresistible
influence, Sally Hogshead looks beyond marketing, delving
into behavioral and social studies, historical precedents,
neurobiology and evolutionary anthropology, as well as
conducting in-depth interviews and a national study of a
thousand consumers, to emerge with deeply rooted patterns
for why, and how, we become captivated. Hogshead reveals
why the Salem witch trials began with the same fixations as
those in Sex and the City. How Olympic athletes are subject
to obsessions similar to those of fetishists. How a 1636 frenzy
over Dutch tulip bulbs perfectly mirrors the 2006 real estate
bubble. And why a billion-dollar "Just Say No" program
actually increased drug use among teens, by activating the
same "forbidden fruit" syndrome as a Victoria's Secret
catalog. Whether you realize it or not, you're already using
the seven triggers. The question is, are you using the right
triggers, in the right way, to get your desired result? This book
will show you.
A Simon & Schuster eBook. Simon & Schuster has a great
book for every reader.
In this collection, Rachael Llewellyn explores the outer edges
of humanity and the horror that comes with it. Twisting
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between the disturbing and the heartbreaking, Human Beings
will make you second guess everyone around you.
A special 25th anniversary edition of the extraordinary
international bestseller, including a new Foreword by Paulo
Coelho. Combining magic, mysticism, wisdom and wonder
into an inspiring tale of self-discovery, The Alchemist has
become a modern classic, selling millions of copies around
the world and transforming the lives of countless readers
across generations. Paulo Coelho's masterpiece tells the
mystical story of Santiago, an Andalusian shepherd boy who
yearns to travel in search of a worldly treasure. His quest will
lead him to riches far different—and far more satisfying—than
he ever imagined. Santiago's journey teaches us about the
essential wisdom of listening to our hearts, of recognizing
opportunity and learning to read the omens strewn along life's
path, and, most importantly, to follow our dreams.
Discover your leadership voice and unlock your potential to
influence others 5 Voices is the code for unlocking your
capacity to have honest conversations and build deeper,
more authentic relationships with your teams, your families
and your friends. In order to lead others effectively, we need
a true understanding of ourselves, our natural tendencies and
patterns of behavior. In learning what your leadership voice
sounds like to others, you will discover what it feels like to be
on the other side of your personality, as well as how to hear
and value others' voices, namely the Pioneer, the Connector,
the Creative, the Guardian, and the Nurturer. Once you
understand your own leadership voice, you'll discover how
best to communicate with each of the other voices, which will
transform your communication at every level of relationship,
both personal and professional. In mastering the 5 Voices of
leadership, you will increase your emotional intelligence,
allowing you to gain a competitive advantage as a leader.
You will also be equipped with a simple, easy to remember
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vocabulary that, when shared, has a track record for
decreasing the drama, misunderstanding and
miscommunication in all spheres of influence. Are you
focused on relationships, values, and people? Or are you
oriented more toward tradition, money, and resources? Do
you know how others hear your voice? Do you appreciate the
contributions of others on your team? This book will help you
identify your natural leadership style, and give you a
framework for leveraging your strengths. Find your
foundational leadership voice Learn to hear and value the
voices of others Know yourself before leading others Connect
and communicate well with team, family and friends All five
leadership voices come with their own particular set of
strengths, and all have areas for growth. Understanding both
sides of the equation is the key to taking your leadership to
the next level and is the secret to increasing your ability to
influence your team, family and friends. 5 Voices is a simple
key which unlocks complicated relational dynamics and
improves the health and alignment of all your relationships.
Use Social and Viral Technologies to Supercharge Your
Customer Service! Use this book to bring true business
discipline to your social media program and align with your
organization’s goals. Top branding and marketing expert
Olivier Blanchard brings together new best practices for
strategy, planning, execution, measurement, analysis, and
optimization. You will learn how to define the financial and
nonfinancial business impacts you are aiming for--and
achieve them. Social Media ROI delivers practical solutions
for everything from structuring programs to attracting
followers, defining metrics to managing crises. Whether you
are in a startup or a global enterprise, this book will help you
gain more value from every dime you invest in social media.
You’ll learn how to: Align social communications with broader
business goals and functions Plan for effective performance
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measurement Establish clarity of vision, purpose, and
execution Implement guidelines and operations for effectively
managing social media Get started by “listening before
talking” Integrate social media into long-term marketing
programs, short-term campaigns, and brand initiatives Use
social media to deliver real-time, optimized customer support
Leverage mobility and the “on-the-fly” social media culture
Measure FRY (Frequency, Reach, and Yield) Includes a
foreword by Brian Solis.
“The definitive guide for those who pick or pull.” —Reid
Wilson, PhD, author Stopping the Noise in Your Head A
comprehensive treatment plan grounded in evidence-based
cognitive behavioral therapy (CBT) to help you overcome
body-focused repetitive behaviors for good! If you have bodyfocused repetitive behaviors (BFRB) such as hair pulling
(trichotillomania) or skin picking (dermatillomania), you may
feel embarrassed about seeking help. But there are proveneffective strategies you can use to overcome these behaviors
and improve your overall quality of life—this book will show
you how. In this evidence-based resource, three renowned
experts and clinicians offer powerful CBT skills to help you
move past BFRB. You’ll learn why you engage in these
behaviors, and how to identify your own sensory
“triggers”—places, things, or experiences that cause your
behavior to become worse. Finally, you’ll learn strategies to
use when faced with these triggers, and develop your own
customized “plan of action” for moving beyond BFRB for
good. With time, practice, and solid skills for managing stress,
anxiety, urges, and other triggers, this book will help you
break free from BFRB and feel more in control of your life.

Karl Iglesias breaks new ground by focusing on the
psychology of the reader. Based on his acclaimed
classes at UCLA Extension, Writing for Emotional
Page 11/23

Read Online Fascinate Your 7 Triggers To
Persuasion And Captivation
Impact goes beyond the basics and argues that
Hollywood is in the emotion-delivery business,
selling emotional experiences packaged in movies
and TV shows. Iglesias not only encourages you to
deliver emtional impact on as many pages as
possible, he shows you how, offering hundreds of
dramatic techniques to take your writing to the
professional level.
An award-winning advertising director shares advice
on how to find enthusiasm and a sense of purpose in
one's career, in a guide for generation-X
professionals that makes recommendations about
living a lifestyle in accordance with one's salary,
setting high goals, and pursuing meaningful
achievements. Original. 35,000 first printing.
Many young children struggle with the aftermath of
personal tragedy. It may be the aftermath of a sexual
assault, witnessing a crime or any life altering event.
Triggers of these events are very confusing for a
young child. This book is a "child friendly" description
of what a trigger is, how it makes them feel and how
to cope with those feelings in a healthy way.
The authors document how four forces--exponential
technologies, the DIY innovator, the
Technophilanthropist, and the Rising Billion--are
conspiring to solve our biggest problems.
"Abundance" establishes hard targets for change
and lays out a strategic roadmap for governments,
industry and entrepreneurs, giving us plenty of
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reason for optimism.
After a decade apart, childhood sweethearts
reconnect by chance in New York Times bestselling
author Christina Lauren’s touching, romantic novel
Love and Other Words…how many words will it take
for them to figure out where it all went wrong? The
story of the heart can never be unwritten. Macy
Sorensen is settling into an ambitious if emotionally
tepid routine: work hard as a new pediatrics resident,
plan her wedding to an older, financially secure man,
keep her head down and heart tucked away. But
when she runs into Elliot Petropoulos—the first and
only love of her life—the careful bubble she’s
constructed begins to dissolve. Once upon a time,
Elliot was Macy’s entire world—growing from her
gangly bookish friend into the man who coaxed her
heart open again after the loss of her mother...only
to break it on the very night he declared his love for
her. Told in alternating timelines between Then and
Now, teenage Elliot and Macy grow from friends to
much more—spending weekends and lazy summers
together in a house outside of San Francisco
devouring books, sharing favorite words, and talking
through their growing pains and triumphs. As adults,
they have become strangers to one another until
their chance reunion. Although their memories are
obscured by the agony of what happened that night
so many years ago, Elliot will come to understand
the truth behind Macy’s decade-long silence, and
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will have to overcome the past and himself to revive
her faith in the possibility of an all-consuming love.
Sample Text
A no-holds-barred, gonzo dive into the world of
extreme behavior; from abstinence to ego,
punishment to curiosity, obsession to reinvention,
acclaimed journalist Jenny Valentish uncovers what
drives those who push the limits of endurance. What
do extreme eaters, MMA fighters, ultra-marathon
runners, and BDSM practitioners have in common?
What drives some people to push their bodies and
minds to the brink, putting everything on the line to
test the bounds of their capacity? When Jenny
Valentish worked through her own addictions, she
became fascinated by extremes in their myriad and
unexpected manifestations. In the darkly funny,
brash, and irresistible Everything Harder Than
Everyone Else, Valentish immerses herself in the
lives of sex workers, body builders, and dedicated
fighters and finds that many of the people she
encounters have overcome addictions and trauma to
find release and community where the stakes are at
their highest. Harnessing a journalistic approach
that’s equal parts brazenly curious and remarkably
compassionate, Valentish finds herself neck-deep in
her own investigation, embroiling herself in the world
of competitive Muay Thai fighting and in the dark
chambers of a BDSM dungeon. At every turn she
stares unflinchingly into the darker corners of culture
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that polite society ignores and repudiates, asking
readers and herself, how far are you willing to go?
Meticulously researched, and featuring in-depth
analyses of companies such as Hershey's, Zappos,
Amazon and Chobani, a customer loyalty expert and
social psychiatrist reveals the driving forces behind
the choices we make and the brands we support.
Real Crime by Real Killers A series where we explore how
normal individuals turned their darkest fantasies into a reality.
Edmund Emil Kemper III achieved notoriety as a serial killer
when he took the lives of 10 people between August 27,
1964, and April 21, 1973. His victims included his adoptive
grandparents, six co-eds from the University of Santa Cruz,
his mother, and his mother's friend. This book explored the
life of Kemper from his abusive childhood to his sentencing in
November 1973. The horror of Kemper's actions go beyond
the killing of his victims; it was what he did with his victims'
bodies after killing them. Necrophilia, cannibalism, and
dismemberment were all part his routine in his attempts to
satiate his morbid desires. Just as terrifying as his dark
fantasies were his ability to appear and function as an
average person, allowing him to avoid raising suspicion in
those he interacted with, including law enforcement. Contrary
to the myth that serial killers kill indiscriminately, Kemper's
killing spree may have been rooted in the hatred that he felt
for his mother. In an interview after his capture, he admitted
that he was intentionally developing his killing skills with each
co-ed that he killed. He was training for the ultimate murder,
which was the killing of his mother. From beginning to end,
the book provides insights to why Kemper became a serial
killer as well his mindset behind the killings.
Honest communication is a scarcity. We spend our time
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talking, posting, assuming, and reacting while spending very
little time listening and understanding ourselves and others.
We communicate in ways we have learned in our lives
ignoring negative patterns and stuffing our feelings. In this
revealing, fun, and easy-to-read book, Lara Currie explores
how we are triggered in our everyday interactions which lead
to over-stimulation that has us feeling anxious, stressed out,
and depressed. Lara gives you a categorical breakdown of
the What, Who, Why, and When of common triggers as well
as what you can do to recognize them, how to resist "just
reacting," and how to establish clear and protective
boundaries so you can thrive! With strategies to clearly
define, and if necessary, defend your intentions in a way that
is both respectful and firm. As you follow these steps, your
relationships, confidence, and self-esteem will improve, and
you will find joy in increasingly drama free and honest
relationships. Drawing from her work in high conflict positions,
her own personal journey, and some of the leading thinkers of
our time, Lara leads the reader to an increased selfawareness, an understanding of what that "knot" in the pit of
your stomach is trying to tell you, and skills you can
implement today to become the person you were meant to
be.
First published in 1993, The Virgin Suicides announced the
arrival of a major new American novelist. In a quiet suburb of
Detroit, the five Lisbon sisters—beautiful, eccentric, and
obsessively watched by the neighborhood boys—commit
suicide one by one over the course of a single year. As the
boys observe them from afar, transfixed, they piece together
the mystery of the family’s fatal melancholy, in this hypnotic
and unforgettable novel of adolescent love, disquiet, and
death. Jeffrey Eugenides evokes the emotions of youth with
haunting sensitivity and dark humor and creates a coming-ofage story unlike any of our time. Adapted into a critically
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acclaimed film by Sofia Coppola, The Virgin Suicides is a
modern classic, a lyrical and timeless tale of sex and suicide
that transforms and mythologizes suburban middle-American
life.
What made the Sopranos finale one of the most-talked-about
events in television history? Why is sudoku so addictive and
the iPhone so darn irresistible? What do Jackson Pollock and
Lance Armstrong have in common with theoretical physicists
and Buddhist monks? Elegance. In this thought-provoking
exploration of why certain events, products, and people
capture our attention and imaginations, Matthew E. May
examines the elusive element behind so many innovative
breakthroughs in fields ranging from physics and marketing to
design and popular culture. Combining unusual simplicity and
surprising power, elegance is characterized by four key
elements—seduction, subtraction, symmetry, and
sustainability. In a compelling, story-driven narrative that
sheds light on the need for elegance in design, engineering,
art, urban planning, sports, and work, May offers surprising
evidence that what’s “not there” often trumps what is. In the
bestselling tradition of The Tipping Point, Made to Stick, and
The Black Swan, In Pursuit of Elegance will change the way
you think about the world.
To prevent the public from learning about Tori's unusual DNA,
technology "geek" Tori and her adoptive parents move to a
new town and change their names.
When it comes to creating unforgettable criminal characters,
nobody does it better than Emmy Award winner Stephen J.
Cannell, the force behind such acclaimed TV hits as "The
Rockford Files," "The Commish," "Wiseguy," and "The ATeam." Now come Cannell's most engaging characters yet—a
spirited assortment of clever con artists.King Con vs. The Don
Raised in a world of flimflams, come-ons and con-jobs, Beano
Bates has done so well he's earned a spot on the FBI's Ten
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Most Wanted List. But his lucky streak vanishes after a card
game in which he scams a cool eighty grand from a notorious
Mafia don—who retaliates by having Beano nearly beaten to
death. For the first time in his legendary career, Beano wants
more than a big score—he wants justice. Aided by a beautiful,
no-nonsense female prosecutor and a legion of crafty
cousins, all accomplished grifters, Beano, the king of the
cons, puts together the ultimate swindle—a well-planned sting
of strategy, skill and deception. The target is America's most
feared mob kingpin and his psychopathic brother. And in this
game, winner takes all!
What if there was a simple way for small business owners to
create wealth forthemselves that required no extra work?
Here's the secret: one of the easiestways for entrepreneurs to
create wealth is to invest in their commercial realestate and
finance the purchase.
Think of the thing that makes you strange -- the weakness
that you won't admit during a job interview or performance
evaluation. Have you ever thought that the foundation of your
success might be found in that weakness? Sometimes what
makes you weird also makes you exceptional and what
makes you weak also makes you strong. Embrace your freak
factor and discover greater personal happiness, fulfillment,
and energy; more meaningful relationships with family and
friends; increased employee engagement and productivity;
and better business strategy and marketing.
ONE OF THE BEST BOOKS OF THE YEAR: Forbes • Lit
Hub • Electric Lit A gorgeous graphic memoir about loss,
love, and confronting grief When Kristen Radtke was in
college, the sudden death of a beloved uncle and the sight of
an abandoned mining town after his funeral marked the
beginning moments of a lifelong fascination with ruins and
with people and places left behind. Over time, this fascination
deepened until it triggered a journey around the world in
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search of ruined places. Now, in this genre-smashing graphic
memoir, she leads us through deserted cities in the American
Midwest, an Icelandic town buried in volcanic ash, islands in
the Philippines, New York City, and the delicate passageways
of the human heart. Along the way, we learn about her family
and a rare genetic heart disease that has been passed down
through generations, and revisit tragic events in America’s
past. A narrative that is at once narrative and factual,
historical and personal, Radtke’s stunning illustrations and
piercing text never shy away from the big questions: Why are
we here, and what will we leave behind? (With black-andwhite illustrations throughout; part of the Pantheon Graphic
Novel series)
A newly revised and updated edition of the influential guide
that explores one of the most powerful ways to attract
attention and influence behavior—fascination—and how
businesses, products, and ideas can become irresistible to
consumers. In an oversaturated culture defined by limited
time and focus, how do we draw attention to our messages,
our ideas, and our products when we only have seconds to
compete? Award-winning consultant and speaker Sally
Hogshead turned to a wide realm of disciplines, including
neurobiology, psychology, and evolutionary anthropology.
She began to see specific and interesting patterns that all
centered on one element: fascination. Fascination is the most
powerful way to capture an audience and influence behavior.
This essential book examines the principles behind
fascination and explores how those insights can be put to use
to sway: • Which brand of frozen peas you pick in the case •
Which city, neighborhood, and house you choose • Which
profession and company you join • Where you go on vacation
• Which book you buy off the shelf Structured around the
seven languages of fascination Hogshead has studied and
developed—power, passion, innovation, alarm, mystique,
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prestige, and alert—Fascinate explores how anyone can use
these triggers to make products, messages, and services
more fascinating—and more successful.
These people simply want solutions to their problems. They
complain via legacy channels where the likelihood of a
response is highest--phone, e-mail, and company websites.
Offstage haters don't care if anyone else finds out, as long as
they get answers. ·Onstage haters. These people are often
disappointed by a substandard interaction via traditional
channels, so they turn to indirect venues, such as social
media, online review sites, and discussion boards. Onstage
haters want more than solutions--they want an audience to
share their righteous indignation. Hug Your Haters shows
exactly how to deal with both groups, drawing on meticulously
researched case studies from businesses of all types and
sizes from around the world. It includes specific playbooks
and formulas as well as a fold-out poster of "the Hatrix,"
which summarizes the best strategies for different situations.
Sally Hogshead believes the greatest value you can add is to
become more of yourself. Hogshead rose to the top of the
advertising profession in her early 20s, writing ads that
fascinated millions of consumers. Over the course of her ad
career, Sally won hundreds of awards for creativity,
copywriting, and branding, and was one of the most awarded
advertising copywriters right from start of career, including
almost every major international advertising award. She
frequently appears in national media including NBC's Today
Show and the New York Times. Hogshead was recently
inducted into the Speaker Hall of Fame, the industry's highest
award for professional excellence. Her advertising work
hangs in the Smithsonian Museum of American History. The
science of fascination is based on Hogshead's decade of
research with 250,000 participants, including dozens of
Fortune 500 teams, hundreds of small businesses, and over
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a thousand C-level executives.
I didn’t notice her before…but now I do. The shiny strands of
gold in her silky brown hair. Tiny crinkles between her
eyebrows when she frowns. Her passion for neatness. Once I
focus on her, I can’t take my eyes from my newest
obsession. Ever. I need to know everything about her. Her
past. Her present. The way she takes her coffee. Exactly how
she smells after a spritz of perfume in the mornings. She’s
perfect in every way and I was blind. But, God, now do I see.
I notice the organized way she arranges her clothes in her
closet. How she visits the same market each Saturday. The
sounds of her breathing as I lie beneath her bed in silence.
Violet is mine. She just doesn’t know it yet. ***WARNING***
Notice is a dark and unusual romance. Extreme sexual
themes and violence in certain scenes, which could trigger
emotional distress, are found in this story. If you are sensitive
to dark themes, then this story is not for you. If you aren't into
super obsessive stalkers, then this story is not for you.
The updated edition of the bestselling book that has changed
millions of lives with its insights into the growth mindset
“Through clever research studies and engaging writing,
Dweck illuminates how our beliefs about our capabilities exert
tremendous influence on how we learn and which paths we
take in life.”—Bill Gates, GatesNotes After decades of
research, world-renowned Stanford University psychologist
Carol S. Dweck, Ph.D., discovered a simple but
groundbreaking idea: the power of mindset. In this brilliant
book, she shows how success in school, work, sports, the
arts, and almost every area of human endeavor can be
dramatically influenced by how we think about our talents and
abilities. People with a fixed mindset—those who believe that
abilities are fixed—are less likely to flourish than those with a
growth mindset—those who believe that abilities can be
developed. Mindset reveals how great parents, teachers,
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managers, and athletes can put this idea to use to foster
outstanding accomplishment. In this edition, Dweck offers
new insights into her now famous and broadly embraced
concept. She introduces a phenomenon she calls false
growth mindset and guides people toward adopting a deeper,
truer growth mindset. She also expands the mindset concept
beyond the individual, applying it to the cultures of groups
and organizations. With the right mindset, you can motivate
those you lead, teach, and love—to transform their lives and
your own.
Is Your Marketing as Simple, Effective, and Affordable as
Duct Tape? Let's face it, as a small business owner, you are
really in the business of marketing. The problem for most
small business owners is that they suffer from "marketing
idea of the week" syndrome instead of implementing a
systematic approach to the problem of small business
marketing. In Duct Tape Marketing, renowned Small Business
Marketing guru John Jantsch shows you how to develop and
execute a marketing plan that will give your business the life
and longevity you knew you could have when you made that
decision to go out on your own. CAREFUL! Duct tape is a
serious tool... it sticks where you put it. So are the ideas in
this book. If you're ready to make a commitment and are
willing to make something happen, John's book is a great
place to start. --Seth Godin, author of Purple Cow For all
those who wonder why John Jantsch has become the leading
advisor and coach to small businesses everywhere, Duct
Tape Marketing is the answer. I have never read a business
book that is as packed with hands-on, actionable information
as this one. There are takeaways in every paragraph, and the
success of John's blog is living proof that they work. Duct
Tape Marketing should be required reading for anyone who is
building a business, or thinking about it. --Bo Burlingham,
editor-at-large, Inc. magazine, and author of Small Giants:
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Companies That Choose To Be Great Instead of Big Duct
Tape Marketing is a worthy addition to the growing library of
how-to books on small business marketing -- concise, clear,
practical, and packed with great ideas to boost your bottom
line. --Bob Bly, author of The White Paper Handbook With the
world suffering from depleted reserves of trust, a business
that sells plenty of it every day tends to create the most value.
The great thing about trust as a product feature is that it
delivers exceptional returns. With this book, John Jantsch has
zeroed in on exactly what small businesses need to sell every
day, every hour. --Ben McConnell, co-author of Creating
Customer Evangelists: How Loyal Customers Become a
Volunteer Sales Force John Jantsch has provided small
businesses with the perfect perspective for maximizing all
marketing activities - offline and on. Jantsch has the plan to
help you thrive in the world of business today. Read it, all
your competitors will. --John Battelle, cofounding editor or
Wired and author of The Search: How Google and Its Rivals
Rewrote the Rules of Business and Transformed Our Culture
Duct Tape Marketing is a great read for anyone in business. It
has fresh ideas laid out in a practical and useable way. I
highly recommend this book for growing any business. --Dr.
Ivan Misner, Founder of BNI and Co-author of the New York
Times bestseller, Masters of Networking
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