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For Principles of Marketing courses that require a comprehensive text Help students
learn how to create customer value and engagement In a fast-changing, increasingly
digital and social marketplace, it’s more vital than ever for marketers to develop
meaningful connections with their customers. Principles of Marketing helps students
master today’s key marketing challenge: to create vibrant, interactive communities of
consumers who make products and brands an integral part of their daily lives. To help
students understand how to create value and build customer relationships, Kotler and
Armstrong present fundamental marketing information within an innovative customervalue framework. Thoroughly revised to reflect the major trends impacting
contemporary marketing, this edition is packed with stories illustrating how companies
use new digital technologies to maximize customer engagement and shape brand
conversations, experiences, and communities. MyMarketingLab not included. Students,
if MyMarketingLab is a recommended/mandatory component of the course, please ask
your instructor for the correct ISBN and course ID. MyMarketingLab should only be
purchased when required by an instructor. Instructors, contact your Pearson
representative for more information. MyMarketingLab is an online homework, tutorial,
and assessment product designed to personalize learning and improve results. With a
wide range of interactive, engaging, and assignable activities, students are encouraged
to actively learn and retain tough course concepts.
Marketing Management is the gold standard marketing text because its content and
organization consistently reflect the latest changes in today’s marketing theory and
practice. The text consistently delivers on its brand promise: to be the first to reflect
changes in marketing theory and practice. The Companion Website is not included with
the purchase of this product. Important Notice: The digital edition of this book is missing
some of the images found in the physical edition.
Since 1969, Philip Kotler's marketing text books have been read as the marketing
gospel, as he has provided incisive and valuable advice on how to create, win and
dominate markets. In KOTLER ON MARKETING, he has combined the expertise of his
bestselling textbooks and world renowned seminars into this practical all-in-one book,
covering everything there is to know about marketing. In a clear, straightforward style,
Kotler covers every area of marketing from assessing what customers want and need in
order to build brand equity, to creating loyal long-term customers. For business
executives everywhere, KOTLER ON MARKETING will become the outstanding work in
the field. The secret of Kotler's success is in the readability, clarity, logic and precision
of his prose, which derives from his vigorous scientific training in economics,
mathematics and the behavioural sciences. Each point and chapter is plotted
sequentially to build, block by block, on the strategic foundation and tactical
superstructure of the book.
This is the 13th edition of 'Marketing Management' which preserves the strengths of
previous editions while introducing new material and structure to further enhance
learning.
We have entered into an entirely new era, an age of increasingly frequent and intense
periods of turbulence in the global economy. Unlike past recessions, today’s crises
have precipitated a need for businesses to develop a new mindset, one that takes into
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account intermittent periods of disturbance, allowing them to thrive while under the
constant threat of chaos. Chaotics presents a revolutionary set of guidelines designed
to help businesses: • detect sources of turbulence • prepare scenarios • predict
resulting vulnerabilities and opportunities • develop responses to ensure long-term
resilience and success • avoid risk while advancing the interests of the company • build
flexibility into the balance sheet • price strategically • adjust products to meet new
customer values • and more. Complete with metrics and measurements, Chaotics
outlines a powerful new system for managing waves of uncertainty affecting customers,
employees, and other stakeholders. In this climate of increased turbulence, no
organization can survive with less.
FINANCE Created by the experienced author team of Frank Fabozzi and Pamela
Peterson Drake, Finance examines the essential elements of this discipline and makes
them accessible to a wide array of readers—from seasoned veterans looking for a
review to newcomers needing to get their footing in finance. Divided into four
comprehensive parts, this reliable resource opens with a detailed discussion of the
basic tools of investing and financing decision-making—financial mathematics and
financial analysis. After this informative introduction, you'll quickly become familiar with
the three primary areas of finance—capital markets (Part II), financial management (Part
III), and investment/asset management (Part IV)—and discover how these different
areas are interconnected. Finance is a well-rounded guide to this dynamic field. The
straightforward insights found here will put you in a better position to understand what
the principles of modern finance are and how they can be used to make the right
decisions when managing risk and return in today's complex financial environment.
An introduction to marketing concepts, strategies and practices with a balance of depth
of coverage and ease of learning. Principles of Marketing keeps pace with a rapidly
changing field, focussing on the ways brands create and capture consumer value.
Practical content and linkage are at the heart of this edition. Real local and international
examples bring ideas to life and new feature 'linking the concepts' helps students test
and consolidate understanding as they go. The latest edition enhances understanding
with a unique learning design including revised, integrative concept maps at the start of
each chapter, end-of-chapter features summarising ideas and themes, a mix of mini
and major case studies to illuminate concepts, and critical thinking exercises for
applying skills.
NOTE: You are purchasing a standalone product; MyMarketingLab does not come
packaged with this content. If you would like to purchase both the physical text and
MyMarketingLab search for ISBN-10: 0134058496/ISBN-13: 9780134058498 . That
package includes ISBN-10: 0133856461/ISBN-13: 9780133856460 and ISBN-10:
0133876802/ISBN-13: 9780133876802. For undergraduate and graduate courses in
marketing management. The gold standard for today's marketing management student.
Stay on the cutting-edge with the gold standard text that reflects the latest in marketing
theory and practice. The world of marketing is changing everyday-and in order for
students to have a competitive edge, they need a textbook that reflects the best of
today's marketing theory and practices. Marketing Management is the gold standard
marketing text because its content and organization consistently reflect the latest
changes in today's marketing theory and practice. The Fifteenth edition is fully
integrated with MyMarketingLab and is updated where appropriate to provide the most
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comprehensive, current, and engaging marketing management text as possible. Also
available with MyMarketingLab (TM) MyMarketingLab is an online homework, tutorial,
and assessment program designed to work with this text to engage students and
improve results. Within its structured environment, students practice what they learn,
test their understanding, and pursue a personalized study plan that helps them better
absorb course material and understand difficult concepts.
How to compete in the right space for greater profitability and growth The Internet,
mobile technology, the ubiquity of information and the availability of big data have
dramatically increased the speed and impact of success and failure. Companies today
know that they must be competitive, but precisely where, and more importantly how, to
compete is not always easy to identify—until now. Compete Smarter, Not Harder
explains how to prioritize market opportunities so that a company's strengths in one
area can be leveraged across multiple markets. Using cutting-edge academic research
and extensive industry practice, author William Putsis outlines the strategic decisions
needed to determine which space provides the best margins, overall profitability, and
growth potential. Details a step-by-step process for strategic prioritization, from
strategic market selection to the tactics of execution, providing competitive advantage
across markets Written by Doctor William Putsis, a professor of marketing, economics,
and business strategy at the University of North Carolina at Chapel Hill, who has
consulted and led executive development efforts with leading companies throughout the
world Prioritize with conviction. Make absolutely sure that all of your hard work goes
toward the right space.
Rediscover the fundamentals of marketing from the best in the business In Marketing
5.0, the celebrated promoter of the “Four P’s of Marketing,” Philip Kotler, explains how
marketers can use technology to address customers’ needs and make a difference in
the world. In a new age when marketers are struggling with the digital transformation of
business and the changing behavior of customers, this book provides marketers with a
way to integrate technological and business model evolution with the dramatic shifts in
consumer behavior that have happened in the last decade. Following the pattern
presented in his bestselling Marketing X.0 series, Philip Kotler covers the crucial topics
necessary to understand modern marketing, including: · Artificial Intelligence for
marketing automation · Agile marketing · “Segments of one” marketing · Contextual
technology · Facial recognition and voice tech for marketing · The future of Customer
Experience (CX) · Transmedia storytelling · The “Whatever-Whenever-Wherever”
service delivery · “Everything-As-A-Service” business model · Internet of Things and
blockchain for marketing · Virtual and augmented reality marketing · Corporate activism
Perfect for traditional and digital marketers, as well as students and teachers of
marketing and business, Marketing 5.0 reinvigorates the field of marketing with
actionable recommendations and unique insights.
A Down-to-Earth Approach James Henslin shares the excitement of sociology in
Essentials of Sociology: A Down-to-Earth Approach, 11/e. With his acclaimed "down-toearth" approach and personal writing style, the author highlights the sociology of
everyday life and its relevance to students' lives. With wit, personal reflection, and
illuminating examples, Henslin stimulates students' sociological imagination so they can
better perceive how the pieces of society fit together. In addition to this trademark downto-earth approach, other distinctive features include: comparative perspectives, the
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globalization of capitalism, and visual presentations of sociology. MySocLab is an
integral part of the Henslin learning program. Engaging activities and assessments
provide a teaching a learning system that helps students see the world through a
sociological lens. With MySocLab, students can develop critical thinking skills through
writing, explore real-world data through the new Social Explorer, and watch the latest
entries in the Core Concept Video Series. Revel from Pearson is a new learning
experience designed for the way today's students read, think, and learn. Revel
redesigns familiar and respected course content and enriches it for today's students
with new dynamic, rich-media interactives and assessments. The result is improved
student engagement and improved learning. Revel for Henslin will be available for Fall
2014 classes. This program will provide a better teaching and learning experience-for
you and your students. It: Personalizes Learning with MySocLab: MySocLab is an
online homework, tutorial, and assessment program. It helps students prepare for class
and instructor gauge individual and class performance. Explores a A Down-to-Earth
Approach: This title highlights the sociology of everyday life and its relevance to
students' lives. Improves Critical Thinking: Features throughout help build critical
thinking skills. Understands Social Change: An important theme of the text, social
change over time, examines what society was previously like, how it has changed, and
what the implications are for the present and future. ALERT: Before you purchase,
check with your instructor or review your course syllabus to ensure that you select the
correct ISBN. Several versions of Pearson's MyLab & Mastering products exist for each
title, including customized versions for individual schools, and registrations are not
transferable. In addition, you may need a CourseID, provided by your instructor, to
register for and use Pearson's MyLab & Mastering products. Packages Access codes
for Pearson's MyLab & Mastering products may not be included when purchasing or
renting from companies other than Pearson; check with the seller before completing
your purchase. Used or rental books If you rent or purchase a used book with an
access code, the access code may have been redeemed previously and you may have
to purchase a new access code. Access codes Access codes that are purchased from
sellers other than Pearson carry a higher risk of being either the wrong ISBN or a
previously redeemed code. Check with the seller prior to purchase.
ALERT: Before you purchase, check with your instructor or review your course syllabus
to ensure that you select the correct ISBN. Several versions of Pearson's MyLab &
Mastering products exist for each title, including customized versions for individual
schools, and registrations are not transferable. In addition, you may need a CourseID,
provided by your instructor, to register for and use Pearson's MyLab & Mastering
products. Packages Access codes for Pearson's MyLab & Mastering products may not
be included when purchasing or renting from companies other than Pearson; check
with the seller before completing your purchase. Used or rental books If you rent or
purchase a used book with an access code, the access code may have been redeemed
previously and you may have to purchase a new access code. Access codes Access
codes that are purchased from sellers other than Pearson carry a higher risk of being
either the wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- Stay on the cutting-edge with the gold standard text that reflects the latest
in marketing theory and practice. Marketing Management is the gold standard
marketing text because its content and organization consistently reflect the latest
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changes in today's marketing theory and practice. Remaining true to its gold-standard
status, the fourteenth edition includes an overhaul of new material and updated
information, and now is available with mymarketinglab-Pearson's online tutorial and
assessment platform. 0133764044 / 9780133764048 Marketing Management Plus
2014 MyMarketingLab with Pearson eText -- Access Card Package Package consists
of: 0132102927 / 9780132102926 Marketing Management 0133766721 /
9780133766721 2014 MyMarketingLab with Pearson eText -- Access Card -- for
Marketing Management
Revised edition of Marketing management, 2012.
Successful social marketing holds the power to change the world. For almost two
decades, Social Marketing: Behavior Change for Social Good has been the definitive
guide for designing and implementing memorable social marketing campaigns.
Bestselling authors Nancy R. Lee and Philip Kotler present a proven 10 Step Strategic
Social Marketing Planning Model and guides students and practitioners through each
stage of the process. The new Sixth Edition is packed with more than 25 new cases
and dozens of new examples related to today's most pressing social problems including
the opioid epidemic, climate change, youth suicide, and more. The new edition also
includes significantly expanded coverage of social media. Whether you are on a
mission to improve public health, protect the environment, or galvanize their
community, you will find Social Marketing an invaluable resource.
It has been said that every generation of historians seeks to rewrite what a previous
generation had established as the standard interpretations of the motives and
circumstances shaping the fabric of historical events. It is not that the facts of history
have changed. No one will dispute that the battle of Waterloo occurred on June 11,
1815 or that the allied invasion of Europe began on June 6, 1944. What each new age
of historians are attempting to do is to reinterpret the motives of men and the force of
circumstance impacting the direction of past events based on the factual, social,
intellectual, and cultural milieu of their own generation. By examining the facts of history
from a new perspective, today's historians hope to reveal some new truth that will not
only illuminate the course of history but also validate contempo rary values and societal
ideals. Although it is true that tackling the task of developing a new text on logistics and
distribution channel management focuses less on schools of philosophical and social
analysis and more on the calculus of managing sales campaigns, inventory
replenishment, and income statements, the goal of the management scientist, like the
historian, is to merge the facts and figures of the discipline with today's organizational,
cultural, and economic realities. Hopefully, the result will be a new synthesis, where a
whole new perspective will break forth, exposing new directions and opportunities.
Shows how political leaders can identify economic opportunities and help their
economies compete successfully in the global marketplace
Philip Kotler's name is synonymous with marketing. His textbooks have sold more than
3 million copies in 20 languages and are read as the marketing gospel in 58 countries.
Now Kotler on Marketing offers his long-awaited, essential guide to marketing for
managers, freshly written based on his phenomenally successful worldwide lectures on
marketing for the new millennium. Through Kotler's profound insights you will quickly
update your skills and knowledge of the new challenges and opportunities posed by
hypercompetition, globalization, and the Internet. Here you will discover the latest
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thinking, concisely captured in eminently readable prose, on such hot new fields as
database marketing, relationship marketing, high-tech marketing, global marketing, and
marketing on the Internet. Here, too, you will find Kotler's savvy advice, which has so
well served such corporate clients as AT&T, General Electric, Ford, IBM, Michelin,
Merck, DuPont, and Bank of America. Perhaps most important, Kotler on Marketing can
be read as a penetrating book-length discourse on the 14 questions asked most
frequently by managers during the 20-year history of Kotler's worldwide lectures. You
will gain a new understanding of such age-old conundrums as how to select the right
market segments or how to compete against lower-price competitors. You will find a
wealth of cutting-edge strategies and tactics that can be applied immediately to such
21st-century challenges as reducing the enormous cost of customer acquisition and
keeping current customers loyal. If your marketing strategy isn't working, Kotler's
treasury of revelations offers hundreds of ideas for revitalizing it. Spend a few hours
today with the world's bestknown marketer and improve your marketing performance
tomorrow.
A thorough update to a best-selling text emphasizing how marketing solves a wide
range of health care problems There has been an unmet need for a health care
marketing text that focuses on solving real-world health care problems. The all new
second edition of Strategic Marketing for Health Care Organizations meets this need by
using an innovative approach supported by the authors' deep academic, health
management, and medical experience. Kotler, Stevens, and Shalowitz begin by
establishing a foundation of marketing management principles. A stepwise approach is
used to guide readers through the application of these marketing concepts to a
physician marketing plan. The value of using environmental analysis to detect health
care market opportunities and threats then follows. Readers are shown how secondary
and primary marketing research is used to analyze environmental forces affecting a
wide range of health care market participants. The heart of the book demonstrates how
health management problems are solved using marketing tools and the latest available
market data and information. Since the health care market is broad, heterogenous, and
interconnected, it is important to have a comprehensive perspective. Individual chapters
cover marketing for consumers, physicians, hospitals, health tech companies,
biopharma companies, and social cause marketing – with strategies in this last chapter
very relevant to the Covid-19 pandemic. Each chapter gives readers the opportunity to
improve marketing problem-solving skills through discussion questions, case studies,
and exercises.
In this book, legendary marketing expert Philip Kotler and social marketing innovator
Nancy Lee consider poverty from a radically different and powerfully new viewpoint:
that of the marketer. Kotler and Lee assess each proposed path to poverty reduction,
from traditional large-scale foreign aid to improved education and job training, economic
development to microfinance. They offer powerful new insights into why so many antipoverty programs fail - and propose a new paradigm that can achieve far better results.
Kotler and Lee show how to apply advanced marketing strategies and techniques including segmentation, targeting, and positioning - to systematically put in place the
conditions poor people need to escape poverty. Through real case studies, you'll learn
how these marketing techniques can help promote health, education, community
building, personal motivation, and more. The authors provide the first complete,
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marketing-informed methodology for addressing specific poverty-related problems - and
assessing the results. They also demonstrate how national and local anti-poverty
programs can be improved by more effectively linking government, NGOs, and private
companies. Over the past 30 years, the authors' social marketing techniques have
been successfully applied to health care, environmental protection, family planning, and
many other social challenges. Now, Kotler and Lee show how they can be applied to
the largest social challenge of all: global poverty.
For graduate and undergraduate courses in marketing management. A Succinct Guide
to 21st Century Marketing Management Framework for Marketing Management is a
concise, streamlined version of Kotler and Keller's fifteenth edition of Marketing
Management , a comprehensive look at marketing strategy. The book's efficient
coverage of current marketing management practices makes for a short yet thorough
text that provides the perfect supplement for incorporated simulations, projects, and
cases. The Sixth Edition approaches the topic of marketing from a current standpoint,
focusing its information and strategy on the realities of 21st century marketing.
Individuals, groups, and companies alike can modernize their marketing strategies to
comply with 21st century standards by engaging in this succinct yet comprehensive
text.
For graduate and undergraduate courses in marketing management. A Succinct Guide
to 21st Century Marketing Management Framework for Marketing Management is a
concise, streamlined version of Kotler and Keller’s fifteenth edition of Marketing
Management, a comprehensive look at marketing strategy. The book’s efficient
coverage of current marketing management practices makes for a short yet thorough
text that provides the perfect supplement for incorporated simulations, projects, and
cases. The Sixth Edition approaches the topic of marketing from a current standpoint,
focusing its information and strategy on the realities of 21st century marketing.
Individuals, groups, and companies alike can modernize their marketing strategies to
comply with 21st century standards by engaging in this succinct yet comprehensive
text.
Understand the next level of marketing The new model for marketing-Marketing
3.0-treats customers not as mere consumers but as the complex, multi-dimensional
human beings that they are. Customers, in turn, are choosing companies and products
that satisfy deeper needs for participation, creativity, community, and idealism. In
Marketing 3.0, world-leading marketing guru Philip Kotler explains why the future of
marketing lies in creating products, services, and company cultures that inspire,
include, and reflect the values of target customers. Explains the future of marketing,
along with why most marketers are stuck in the past Examines companies that are
ahead of the curve, such as S. C. Johnson Kotler is one of the most highly recognized
marketing gurus, famous for his "4 P's of Marketing" In an age of highly aware
customers, companies must demonstrate their relevance to customers at the level of
basic values. Marketing 3.0 is the unmatched guide to getting out front of this new tide
sweeping through the nature of marketing.
Strategic Marketing Management (5th edition) offers a comprehensive framework for
strategic planning and outlines a structured approach to identifying, understanding, and
solving marketing problems. For business students, the theory advanced in this book is
an essential tool for understanding the logic and the key aspects of the marketing
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process. For managers and consultants, this book presents a conceptual framework
that will help develop an overarching strategy for day-to-day decisions involving product
and service design, branding, pricing, promotions, and distribution. For senior
executives, the book provides a big-picture approach for developing new marketing
campaigns and evaluating the success of ongoing marketing programs.
This world-wide best-selling book highlights the most recent trends and developments
in global marketing--with an emphasis on the importance of teamwork between
marketing and all the other functions of the business. It introduces new perspectives in
successful strategic market planning, and presents additional company examples of
creative, market-focused, and customer-driven action. Coverage includes a focus on
marketing in the 21st Century that introduces the new ideas, tools and practices
companies will need to successfully operate in the New Millenium. Chapter topics
discuss building customer satisfaction, market-oriented strategic planning, analyzing
consumer markets and buyer behavior, dealing with the competition, designing pricing
strategies and programs, and managing the sales force. For marketing managers who
want to increase their understanding of the major issues of strategic, tactical, and
administrative marketing--along with the opportunities and needs of the marketplace in
the years ahead.
Today's headlines report cities going bankrupt, states running large deficits, and
nations stuck in high debt and stagnation. Philip Kotler, Donald Haider, and Irving Rein
argue that thousands of "places" -- cities, states, and nations -- are in crisis, and can no
longer rely on national industrial policies, such as federal matching funds, as a promise
of jobs and protection. When trouble strikes, places resort to various palliatives such as
chasing grants from state or federal sources, bidding for smokestack industries, or
building convention centers and exotic attractions. The authors show instead that
places must, like any market-driven business, become attractive "products" by
improving their industrial base and communicating their special qualities more
effectively to their target markets. From studies of cities and nations throughout the
world, Kotler, Haider, and Rein offer a systematic analysis of why so many places have
fallen on hard times, and make recommendations on what can be done to revitalize a
place's economy. They show how "place wars" -- battles for Japanese factories,
government projects, Olympic Games, baseball team franchises, convention business,
and other economic prizes -- are often misguided and end in wasted money and effort.
The hidden key to vigorous economic development, the authors argue, is strategic
marketing of places by rebuilding infrastructure, creating a skilled labor force,
stimulating local business entrepreneurship and expansion, developing strong
public/private partnerships, identifying and attracting "place compatible" companies and
industries, creating distinctive local attractions, building a service-friendly culture, and
promoting these advantages effectively. Strategic marketing of places requires a deep
understanding of how "place buyers" -- tourists, new residents, factories, corporate
headquarters, investors -- make their place decisions. With this understanding, "place
sellers" -- economic development agencies, tourist promotion agencies, mayor's offices
-- can take the necessary steps to compete aggressively for place buyers. This
straightforward guide for effectively marketing places will be the framework for
economic development in the 1990s and beyond.
Marketing is a very diverse discipline, dealing with everything from the costs of
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globalization to the benefits of money-back guarantees. However, there is one thing
that all marketing academics share. They are writers. They publish or perish. Their
careers are advanced, and their reputations are enhanced, by the written word. Despite
its importance, writing is rarely discussed, much less written about, by marketing
scholars. It is one of the least understood, yet most significant, academic
competencies. It is a competency in need of careful study. Writing Marketing is the first
such study. It offers a detailed reading of five renowned marketing writers, ranging from
Ted Levitt to Morris Holbrook, and draws lessons that can be adopted, with profit, by
everyone else. Although it is not a `how to' book – there are no lengthy lists of dos and
don’ts – Writing Marketing reveals that the `rules' of good writing are good for nothing.
Written by Stephen Brown, whose own writing skills are much commented upon,
Writing Marketing is insightful, illuminating and iconoclastic. It is a must read for every
marketing academic, irrespective of their methodological inclinations or philosophical
preferences.
Marketing in the Public Sector is a groundbreaking book written exclusively for
governmental agencies. It offers dozens of marketing success stories from agencies of
all types–from around the world–so that you can make a difference in your organization.
World-renowned marketing expert Dr. Philip Kotler and social marketing consultant
Nancy Lee show that marketing is far more than communications and has at its core a
citizen-oriented mindset. You’ll become familiar with the marketing toolbox and come
to understand how these tools can be used to engender citizen support for your
agency, increase utilization of your products and services, influence positive public
behaviors–even increase revenues and decrease operating costs. This book offers nononsense roadmaps on how to create a strong brand identity, gather citizen input, and
evaluate your efforts. It presents a step-by-step model for developing a marketing plan,
pulling the lessons of the entire book together into one, high-impact action plan. Simply
put, this book empowers you to build the “high-tech, high-touch” agency of the
future–and deliver more value for every penny you spend.
"Using the most current concepts, up-to-date data, and a wide range of examples, this
authoritative text illustrates how excellent management strategies lead to unsurpassed
marketing success."--Page 4 of cover.
In H2H Marketing the authors focus on redefining the role of marketing by reorienting
the mindset of decision-makers and integrating the concepts of Design Thinking,
Service-Dominant Logic and Digitalization. It’s not just technological advances that
have made it necessary to revisit the way everybody thinks about marketing; customers
and marketers as human decision-makers are changing, too. Therefore, having the
right mindset, the right management approach and highly dynamic implementation
processes is key to creating innovative and meaningful value propositions for all
stakeholders. This book is essential reading for the following groups: Executives who
want to bring new meaning to their lives and organizations Managers who need
inspirations and evidence for their daily work in order to handle the change
management needed in response to the driving forces of technology, society and
ecology Professors, trainers and coaches who want to apply the latest marketing
principles Students and trainees who want to prepare for the future Customers of any
kind who need to distinguish between leading companies Employees of suppliers and
partners who want to help their firms stand out. The authors review the status quo of
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marketing and outline its evolution to the new H2H Marketing. In turn, they demonstrate
the new marketing paradigm with the H2H Marketing Model, which incorporates Design
Thinking, Service-Dominant Logic and the latest innovations in Digitalization. With the
new H2H Mindset, Trust and Brand Management and the evolution of the operative
Marketing Mix to the updated, dynamic and iterative H2H Process, they offer a way for
marketing to find meaning in a troubled world.
Marketing guru Philip Kotler and global marketing strategist Milton Kotler show you how
to survive rough economic waters With the developed world facing slow economic
growth, successfully competing for a limited customer base means using creative and
strategic marketing strategies. Market Your Way to Growth presents eight effective
ways to grow in even the slowest economy. They include how to increase your market
share, develop enthusiastic customers, build your brand, innovate, expand
internationally, acquire other businesses, build a great reputation for social
responsibility, and more. By engaging any of these pathways to growth, you can
achieve growth rates that your competitors will envy. Proven business and marketing
advice from leading names in the industry Written by Philip Kotler, the major exponent
of planning through segmentation, targeting, and position followed by "the 4 Ps of
marketing" and author of the books Marketing 3.0, Ten Deadly Marketing Sins, and
Corporate Social Responsibility, among others Milton Kotler is Chairman and CEO of
Kotler Marketing Group, headquartered in Washington, DC, author of A Clear-sighted
View of Chinese Marketing, and a frequent contributor to the China business press
This is one of the first books to probe deeply into the art and science of branding
industrial products. The book comes at a time when more industrial companies need to
start using branding in a sophisticated way. It provides the concepts, the theory, and
dozens of cases illustrating the successful branding of industrial goods. It offers
strategies for a successful development of branding concepts for business markets and
explains the benefits and the value a business, product or service provides to industrial
customers. As industrial companies are turning to branding this book provides the best
practices and hands-on advice for B2B brand management.
The classic Marketing Management is an undisputed global best-seller - an
encyclopedia of marketing considered by many as the authoritative book on the subject.
This third European edition keeps the accessibility, theoretical rigour and managerial
relevance - the heart of the book - and adds: · A structure designed specifically to fit the
way the course is taught in Europe. · Fresh European examples which make students
feel at home. · The inclusion of the work of prominent European academics. · A focus
on the digital challenges for marketers. · An emphasis on the importance of creative
thinking and its contribution to marketing practice. · New in-depth case studies, each of
which integrates one of the major parts in the book. This textbook covers admirably the
wide range of concepts and issues and accurately reflects the fast-moving pace of
marketing in the modern world, examining traditional aspects of marketing and blending
them with modern and future concepts. A key text for both undergraduate and
postgraduate marketing programmes.
Marketing has changed forever—this is what comes next Marketing 4.0: Moving from
Traditional to Digital is the much-needed handbook for next-generation marketing.
Written by the world's leading marketing authorities, this book helps you navigate the
increasingly connected world and changing consumer landscape to reach more
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customers, more effectively. Today's customers have less time and attention to devote
to your brand—and they are surrounded by alternatives every step of the way. You need
to stand up, get their attention, and deliver the message they want to hear. This book
examines the marketplace's shifting power dynamics, the paradoxes wrought by
connectivity, and the increasing sub-culture splintering that will shape tomorrow's
consumer; this foundation shows why Marketing 4.0 is becoming imperative for
productivity, and this book shows you how to apply it to your brand today. Marketing 4.0
takes advantage of the shifting consumer mood to reach more customers and engage
them more fully than ever before. Exploit the changes that are tripping up traditional
approaches, and make them an integral part of your methodology. This book gives you
the world-class insight you need to make it happen. Discover the new rules of
marketing Stand out and create WOW moments Build a loyal and vocal customer base
Learn who will shape the future of customer choice Every few years brings a "new"
marketing movement, but experienced marketers know that this time its different; it's
not just the rules that have changed, it's the customers themselves. Marketing 4.0
provides a solid framework based on a real-world vision of the consumer as they are
today, and as they will be tomorrow. Marketing 4.0 gives you the edge you need to
reach them more effectively than ever before.
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