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This book examines the concepts of open innovation, crowdsourcing and cocreation from a holistic point of view and analyzes them considering their
suitability to the tourism industry. Methods, theories and models are discussed
and examined regarding their practical applicability in tourism. The book
illustrates the theoretical mechanisms and principles of Open Innovation,
Crowdsourcing and Co-creation with case studies and best practices examples.
In addition to the scientific target group, the book is a useful resource for
managers of the entire tourism industry. First, the book presents the theoretical
fundamentals and concepts in 11 specific chapters. This basis is then enriched
by three parts with case studies, focusing on information, creation and provision
respectively. Finally in a concluding part the editors sum up the book and give an
outlook on the implications, learnings and future perspectives of open innovation,
crowdsourcing and collaborative consumption in the tourism industry.
4LTR Press solutions give students the option to choose the format that best
suits their learning preferences. This option is perfect for those students who
focus on the textbook as their main course resource. Important Notice: Media
content referenced within the product description or the product text may not be
available in the ebook version.
"Value Creation in Travel Distribution" provides a comprehensive introduction to
the world's most rapidly growing industry. It covers the history of the industry and
provides an introduction to the management and operation of its three principal
segments: transportation, distribution and technology.In the text, emphasis is
placed on introducing concepts about travel as an industry and exposing readers
to various industry practices. This book presents an insightful discussion of the
travel industry's significant strengths, weaknesses, threats and opportunities.
Topics include but are not limited to mobile booking, ancillary revenue, virtual
meetings, social-media and location dependent services. It exposes the reader to
how current trends in telecommunication, technology, digital media and ecology
can influence the travel industry as a whole. The author shows some details of
possible future developments, namely evolution and revolution, and draws a final
conclusion.
Provides information and advice on successfully planning and taking a trip
around the world.
The Oxford Handbook of Pricing Management is a comprehensive guide to the
theory and practice of pricing across industries, environments, and
methodologies. The Handbook illustrates the wide variety of pricing approaches
that are used in different industries. It also covers the diverse range of
methodologies that are needed to support pricing decisions across these different
industries. It includes more than 30 chapters written by pricing leaders from
industry, consulting, and academia. It explains how pricing is actually performed
in a range of industries, from airlines and internet advertising to electric power
Page 1/9

Read PDF Galileo Travelport Basic Training Manual
and health care. The volume covers the fundamental principles of pricing, such
as price theory in economics, models of consumer demand, game theory, and
behavioural issues in pricing, as well as specific pricing tactics such as
customized pricing, nonlinear pricing, dynamic pricing, sales promotions,
markdown management, revenue management, and auction pricing. In addition,
there are articles on the key issues involved in structuring and managing a
pricing organization, setting a global pricing strategy, and pricing in business-tobusiness settings.
This research monograph aims at developing an integrative framework of hotel
revenue management. It elaborates the fundamental theoretical concepts in the
field of hotel revenue management like the revenue management system,
process, metrics, analysis, forecasting, segmentation and profiling, and ethical
issues. Special attention is paid on the pricing and non-pricing revenue
management tools used by hoteliers to maximise their revenues and gross
operating profit. The monograph investigates the revenue management practices
of accommodation establishments in Bulgaria and provides recommendations for
their improvement. The book is suitable for undergraduate and graduate students
in tourism, hospitality, hotel management, services studies programmes, and
researchers interested in revenue/yield management. The book may also be
used by hotel general managers, marketing managers, revenue managers and
other practitioners looking for ways to improve their knowledge in the field.
This handbook analyzes the main issues in the field of hospitality marketing by focusing on
past, present and future challenges and trends from a multidisciplinary global perspective. The
book uniquely combines both theoretical and practical approaches in debating some of the
most important marketing issues faced by the hospitality industry. Parts I and II define and
examine the main hospitality marketing concepts and methodologies. Part III offers a
comprehensive review of the development of hospitality marketing over the years. The
remaining parts (IV–IX) address key cutting-edge marketing issues such as innovation in
hospitality, sustainability, social media, peer-to-peer applications, Web 3.0 etc. in a wide
variety of hospitality settings. In addition, this book provides a platform for debate and critical
evaluation that enables the reader to learn from the industry’s past mistakes as well as future
opportunities. The handbook is international in its constitution as it attempts to examine
marketing issues, challenges and trends globally, drawing on the knowledge of experts from
around the world. Because of the nature of hospitality, which often makes it inseparable from
other industries such as tourism, events, sports and even retail, the book has a
multidisciplinary approach that will appeal to these disciplines as well as others including
management, human resources, technology, consumer behavior and anthropology.
Managing Front Office Operations provides an in-depth look at management of the front office
and how this department interacts with other hotel departments to create a memorable guest
experience. This 14-chapter book presents a systematic approach to front office procedures by
detailing the flow of business through a hotel, from the reservations process to check-out and
account settlement. It also examines the various elements of effective front office
management, paying particular attention to the planning and evaluation of front office
operations and to human resources management. Hospitality management students and new
front office employees who aspire to a management position will benefit from this practical
textbook that explores every facet of hotel front office operations.
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Airline Operations and Management: A Management Textbook is a survey of the airline
industry, mostly from a managerial perspective. It integrates and applies the fundamentals of
several management disciplines, particularly economics, operations, marketing and finance, in
developing the overview of the industry. The focus is on tactical, rather than strategic,
management that is specialized or unique to the airline industry. The primary audiences for this
textbook are both senior and graduate students of airline management, but it should also be
useful to entry and junior level airline managers and professionals seeking to expand their
knowledge of the industry beyond their own functional area.
Since the 9.11 attacks in North America and the accession of the Schengen Accord in Europe
there has been widespread concern with international borders, the passage of people and the
flow of information across borders. States have fundamentally changed the ways in which they
police and monitor this mobile population and its personal data. This book brings together
leading authorities in the field who have been working on the common problem of policing and
surveillance at physical and virtual borders at a time of increased perceived threat. It is
concerned with both theoretical and empirical aspects of the ways in which the modern state
attempts to control its borders and mobile population. It will be essential reading for students,
practitioners, policy makers.
This book chronicles airline revenue management from its early origins to the last frontier.
Since its inception revenue management has now become an integral part of the airline
business process for competitive advantage. The field has progressed from inventory control of
the base fare, to managing bundles of base fare and air ancillaries, to the precise inventory
control at the individual seat level. The author provides an end-to-end view of pricing and
revenue management in the airline industry covering airline pricing, advances in revenue
management, availability, and air shopping, offer management and product distribution,
agency revenue management, impact of revenue management across airline planning and
operations, and emerging technologies is travel. The target audience of this book is
practitioners who want to understand the basics and have an end-to-end view of revenue
management.
Each year, people around the world spend well over one trillion dollars on travel and tourism,
making this sector the world's largest, with employment of 300 million people, one-tenth of the
global workforce. In this book Harold L. Vogel examines the business economics and
investment aspects of major industry components that include airlines, hotels, casinos,
amusement and theme parks, and tourism. The result is a concise, up-to-date reference guide
for financial analysts, economists, industry executives, legislators, regulators, and journalists
interested in the economics, financing, and marketing of travel-related goods and services. The
new edition expands coverage to airport management, Asian gaming, recreational resorts,
restaurants, private jet services, and advertising. Sections on the pricing and availability of oil
and public policy issues such as antitrust and predation have also been added. A glossary,
timeline diagrams, and technical appendices enhance the book's appeal as a reference tool. Its
fully integrated assessment of the business of travel makes the work unique in the
marketplace.

This book addresses the digitization of all processes and value chains in the tourism,
travel, hospitality and catering industries. By exploring the new technological trends it
provides a solid basis for analysing the impacts of the Information Communication
Technology (ICT) revolution on the tourism industry. The book adopts a strategic
management and marketing perspective for tourism enterprises and destinations. It
suggests that ETourism revolutionizes all business processes, the entire value chain as
well as the strategic relationships of tourism organizations with all their stakeholders. It
additionally focuses on how ICTs are employed in airlines, hotels, travel agencies, tour
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operators and destinations management organizations. The book demonstrates that
tourism ICTs increasingly determine the competitiveness of the organization, and
therefore, they are critical for the competitiveness of the industry in the longer term. The
book is aimed at advanced undergraduate and postgraduate students in business,
tourism and hospitality programmes that need to explore how they can use ICTs in a
strategic context. It is also anticipated that researchers and practitioners will find it
useful and stimulating. Features and benefits: Strategic perspective demonstrates the
contribution of ICTs to the competitiveness of tourism organizations and destinations A
wealth of international examples ensure global application and relevance Extensive use
of case studies and illustrative examples demonstrate the link between theory and real
world tourism situations Discussion topics encourage students to analyse further the
information covered Extensive bibliography and further reading encourage more
advanced study Associated website featuring up-to-date FT articles and power point
slides create a comprehensive teaching and learning package. Dr Dimitrios Buhalis is
Course Leader of the MSc in eTourism and Director of the Centre for eTourism
Research (CeTR) at the University of Surrey. He is also Adjunct Professor at the Institut
de Management Hotelier International (Cornell University - ESSEC Business School) in
Paris. He serves as Vice President of the International Federation of Information
Technology and Tourism (IFITT) and has chaired several ENTER conferences. He
regularly works as adviser for the World Tourism Organisation, the World Tourism and
Travel Council and the European Commission.
This book presents an overall picture of both B2B and B2C marketing strategies,
concepts and tools, in the aeronautics sector. This is a significant update to an earlier
book successfully published in the nineties which was released in Europe, China, and
the USA. It addresses the most recent trends such as Social Marketing and the
internet, Customer Orientation, Project Marketing and Con current Engineering,
Coopetition, and Extended Enterprise. Aerospace Marketing Management is the first
marketing handbook richly illustrated with executive and expert inputs as well as
examples from parts suppliers, aircraft builders, airlines, helicopter manufacturers,
aeronautics service providers, airports, defence and military companies, and industrial
integrators (tier-1, tier-2). This book is designed as a ready reference for professionals
and graduates from both Engineering and Business Schools.
This book describes ongoing developments in social media within the tourism and
hospitality sector, highlighting impacts on both the demand and the supply side. It offers
a combination of theory and practice, with discussion of real-life business experiences.
The book is divided into three parts, the first of which provides an overview of recent
trends in social media and user-generated content, clarifies concepts that are often
used in an overlapping way and examines the “digitization of word of mouth” via online
networks. The second part analyzes the impacts that social media can have on traveler
behavior for each step in the travel process and also on suppliers, highlighting
opportunities, threats and strategies. In the third part of the book, future potential trends
deriving from the mobile marketing technologies are explored and possible methods for
social monitoring by means of key performance indicators are examined. It is
considered how engaging customers and prospects by means of social media might
increase customer loyalty, foster electronic word-of-mouth communication, and
consequently have important effects on corporate sales and revenues. The discussion
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encompasses methods to measure company performance on each of the social media
in order to understand the optimal mix that will support and improve business
strategies.
Interchange fees have been the focal point for debate in the card industry, among
competition authorities and policy makers, as well as in the economic literature on twosided markets and on the regulation of market failures. This book offers insight into the
economics of interchange fees. First, it explains the nature of two-sided
markets/platforms/networks and elaborates on four-party schemes and on the rationale
behind interchange fees according to Baxter’s model and its later refinements. It also
includes the debate about the optimum level of interchange fees and its determination
(“tourist test”), and presents the original framework for assessing the impact of
interchange fee regulatory reductions for the market participants: consumers,
merchants, acquirers, issuers, and card organisations. The framework addresses three
areas of concern in reference to the transmission channels of interchange fee
reductions (pass-through) and the card scheme domain (triangle: payment
organisation, issuer, acquirer). The book discusses the effects of regulatory interchange
fee reductions in Australia, USA, Spain, and, most specifically, Poland. It will be of
interest to policy makers, card and payments industry practitioners, academics, and
students.
This book presents a system view of the digital scientific and technological revolution,
including its genesis and prerequisites, current trends, as well as current and potential
issues and future prospects. It gathers selected research papers presented at the 12th
International Scientific and Practical Conference, organized by the Institute of Scientific
Communications. The conference “Artificial Intelligence: Anthropogenic Nature vs.
Social Origin” took place on December 5–7, 2019 in Krasnoyarsk, Russia. The book is
intended for academic researchers and independent experts studying the social and
human aspects of the Fourth Industrial Revolution and the associated transition to the
digital economy and Industry 4.0, as well as the creators of the legal framework for this
process and its participants – entrepreneurs, managers, employees and consumers. It
covers a variety of topics, including “intelligent” technologies and artificial intelligence,
the digital economy, the social environment of the Fourth Industrial Revolution and its
consequences for humans, the regulatory framework of the Fourth Industrial
Revolution, and the “green” consequences, prospects and financing of the Fourth
Industrial Revolution.
Strategic Management for Tourism, Hospitality and Events is the must-have text for
students approaching this subject for the first time. It introduces students to
fundamental strategic management principles in a Tourism, Hospitality and Events
context and brings theory to life by integrating a host of industry-based case studies
and examples throughout. Among the new features and topics included in this edition
are: Extended coverage to Hospitality and Events to reflect the increasing need and
importance of a combined sector approach to strategy New international Tourism,
Hospitality and Events case studies from both SME’s and large-scale businesses are
integrated throughout to show applications of strategic management theory, such as
objectives, products and markets and strategic implementation. Longer combined
sector case studies are also included at the end of the book for seminar work. New
content on emerging strategic issues affecting the tourism ,hospitality and events
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industries, such as innovation, employment, culture and sustainability Web Support for
tutors and students providing explanation and guidelines for instructors on how to use
the textbook and case studies, additional exercises, case studies and video links for
students. This book is written in an accessible and engaging style and structured
logically with useful features throughout to aid students’ learning and understanding.
This book is an essential resource to Tourism, Hospitality and Events students.

This book reviews operations research theory, applications and practice in airline
planning and operations. It examines the business and technical landscape,
details best practices, and identifies open questions and areas for future
research.
Operations research techniques are extremely important tools for planning airline
operations. However, much of the technical literature on airline optimization
models is highly specialized and accessible only to a limited audience. Allied to
this there is a concern among the operations research community that the
materials offered in OR courses at MBA or senior undergraduate business level
are too abstract, outdated, and at times irrelevant to today's fast and dynamic
airline industry. This book demystifies the operations and scheduling
environment, presenting simplified and easy-to-understand models, applied to
straightforward and practical examples. After introducing the key issues
confronting operations and scheduling within airlines, Airline Operations and
Scheduling goes on to provide an objective review of the various optimization
models adopted in practice. Each model provides airlines with efficient solutions
to a range of scenarios, and is accompanied by case studies similar to those
experienced by commercial airlines. Using unique source material and combining
interviews with alumni working at operations and scheduling departments of
various airlines, this solution-orientated approach has been used on many
courses with outstanding feedback. As well as having been comprehensively
updated, this second edition of Airline Operations and Scheduling adds new
chapters on fuel management systems, baggage handling, aircraft maintenance
planning and aircraft boarding strategies. The readership includes graduate and
undergraduate business, management, transportation, and engineering students;
airlines training and acquainting new recruits with operations planning and
scheduling processes; general aviation, flight school, International Air Transport
Association (IATA), and International Civil Aviation Organization (ICAO) training
course instructors; executive jet, chartered flight, air-cargo and package delivery
companies, and airline consultants.
The travel industry has been through exceptional upheaval and change.
Plunkett's Airline, Hotel & Travel Industry Almanac will be your complete guide to
this fascinating industry. After reeling from the effects of the September 11, 2001
tragedies, the travel business is now emerging as a more streamlined, efficient
and focused industry. Many of the biggest, most successful firms are becoming
extremely global in nature. Meanwhile, most airlines are struggling to return to
profitability, while low-cost providers Southwest Airlines and JetBlue continue to
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set the standard for air travel. Deregulation is opening up huge travel markets in
India and China. On the hotel side, massive management firms, development
companies and real estate investment trusts are gaining in scale and influence.
The booking of travel online is perhaps the most successful niche of all of the
world's e-commerce efforts. Consumers use the Internet to become better
informed and to seek bargains. Online sites like Travelocity, Priceline and Orbitz
steer millions of consumers toward specific airlines and hotels in a manner that
lowers prices and improves satisfaction among consumers. The exciting new
reference book (which includes a fully-featured database on CD-ROM) will give
you access to the complete scope of the travel industry, including: Analysis of
major trends; Market research; Statistics and historical tables; Airlines; Hotel
operators; Entertainment destinations such as resorts and theme parks; Tour
operators; The largest travel agencies; E-commerce firms; Cruise lines; Casino
hotels; Car rental; and much, much more. You'll find a complete overview,
industry analysis and market research report in one superb, value-priced
package. It contains thousands of contacts for business and industry leaders,
industry associations, Internet sites and other resources. This book also includes
statistical tables, a travel industry glossary, industry contacts and thorough
indexes. The corporate profile section of the book includes our proprietary, indepth profiles of over 300 leading companies in all facets of the travel industry.
Purchasers of either the book or PDF version can receive a free copy of the
company profiles database on CD-ROM, enabling key word search and export of
key information, addresses, phone numbers and executive names with titles for
every company profiled.
This second edition of 'Tourism Information Technology' continues to cover the
complexities of how information technology is being used in the tourism industry.
Fully updated, it covers IT applications in all sectors of the industry including
airlines, travel intermediaries, accommodation, foodservice, destinations,
attractions, events and entertainment. Organised around the stages of the visitor
journey it will cover how tourists are using technologies to support decision
making before their trip, during their travels and upon their return. This revised
edition also includes the various social media that are impacting the travel
industry and consider the increasing number of networks in tourism.
The internet and other new technologies have changed the tourism industry in an
unprecedented way, and keeping pace has become challenging. Online
information is now one of the primary influences on consumer decisions in nearly
all major markets. For example, 41 per cent of tourists arriving in Spain in 2007
had booked through the internet, and in the United States the number of trips
bought online exceeded those purchased offline. Such changes are impacting
and influencing the way destinations and companies manage and market
themselves.
The measurement of tourism is not an easy task. In the last decade there has
been a growing interest in the tourism world in new methods to measure demand
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and supply of tourism. Fully revised and updated, the second edition of The
Economics of Tourism Destinations provides a succinct guide to the economic
aspects of tourism for students and practitioners alike to decipher the methods of
measurement of supply, demand, trends and impacts. This book emphasizes
new aspects such as measurement of tourism (e.g. Tourism Satellite Account),
supply trends, competition models, macro evaluation of tourism projects and
events and the role of tourism in a development strategy. Each chapter combines
theory and practice and international case studies are provided.
The Emerald Handbook of ICT in Tourism and Hospitality incorporates key
research findings, in-depth case studies and discussion of the future implications
stemming from technologies changes and developments across a number of
core themes.
Since the enactment of the Airline Deregulation Act in 1978, questions that had
been at the heart of the ongoing debate about the industry for eighty years
gained a new intensity: Is there enough competition among airlines to ensure that
passengers do not pay excessive fares? Can an unregulated airline industry be
profitable? Is air travel safe? While economic regulation provided a certain
stability for both passengers and the industry, deregulation changed everything.
A new fare structure emerged; travelers faced a variety of fares and travel
restrictions; and the offerings changed frequently. In the last fifteen years, the
airline industry's earnings have fluctuated wildly. New carriers entered the
industry, but several declared bankruptcy, and Eastern, Pan Am, and Midway
were liquidated. As financial pressures mounted, fears have arisen that air safety
is being compromised by carriers who cut costs by skimping on maintenance and
hiring inexperienced pilots. Deregulation itself became an issue with many critics
calling for a return to some form of regulation. In this book, Steven A. Morrison
and Clifford Winston assert that all too often public discussion of the issues of
airline competition, profitability, and safety take place without a firm
understanding of the facts. The policy recommendations that emerge frequently
ignore the long-run evolution of the industry and its capacity to solve its own
problems. This book provides a comprehensive profile of the industry as it has
evolved, both before and since deregulation. The authors identify the problems
the industry faces, assess their severity and their underlying causes, and indicate
whether government policy can play an effective role in improving performance.
They also develop a basis for understanding the industry's evolution and how the
industry will eventually adapt to the unregulated economic environment. Morrison
and Winston maintain that although the airline industry has not reached long-run
equilibrium, its evolution is proceeding in a positive direction—one that will
preserve and possibly enhance the benefits of deregulation to travelers and
carriers. They conclude that the federal government's primary policy objective
should be to expand the benefits from unregulated market forces to international
travel. Brookings Review article also available
This book presents the latest research into the application of information and
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communication technologies within the travel and tourism sectors. Readers will
find insightful contributions on a wide range of topics, including digital marketing,
social media and online travel reviews, mobile computing, augmented and virtual
reality, gamification, recommender systems, electronic distribution, online
education and learning, and the sharing economy. Particular attention is devoted
to the actual and potential impact of big data, and the development and
implementation of digital strategies, including digital marketing and the digital
economy. In addition to the description of research advances and innovative
concepts, a number of informative case studies are presented. The contents of
the book are based on the 2018 ENTER eTourism conference, held in
Jönköping, Sweden. The volume will appeal to all academics and practitioners
with an interest in the most recent developments in eTourism.
Updated to include the current models, theories, and hospitality practices,
Hospitality Strategic Management: Concept and Cases, Second Edition is a
comprehensive guide to strategic management in the international hospitality
industry. Author Cathy A. Enz uses the case study approach to cover current
topics such as innovation, entrepreneurship, leadership, ethics, and franchising.
Eight full case studies with exhibits and documents address the areas of lodging,
food service, tourism e-commerce, gaming, cruise lines, and airlines, making this
book ideal for executive level training courses or hospitality industry executives
interested in developing their strategic management skills.
This third edition of Tourism Information Technology provides a contemporary
update on the complexities of using information technology in the tourism
industry. It examines IT applications in all sectors including airlines, travel
intermediaries, accommodation, food service, destinations, attractions, events
and entertainment. Fully updated throughout and organized around the stages of
the visitor journey, the book reviews how tourists are using technologies to
support decision making before their trip, during their travels and at the
destination. It: - Provides comprehensive and up to date coverage of all key
topics in tourism information technologies - Covers new areas such as (among
others) augmented and virtual reality, robotics, smart destinations, disruptive
innovation and the collaborative economy, crowdsourcing for sustainability,
online reputation management and big data - Incorporates a wealth of pedagogic
features to aid student learning, including key models and concepts, research
and industry insights, case studies, key terms, discussion questions, and links to
useful websites. Accompanied online by instructor PowerPoint slides, multiple
choice questions and further case studies, this book provides a comprehensive
and learning-focused text for students of tourism and related subjects.
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