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In 2020, COVID-19 starkly demonstrated the global interconnectedness of business, as it disrupted supply chains and
manufacturing operations, broadly shuttered retail stores, and led to restrictions on movement and travel around the
world. Other events in 2019 also showcased the undeniable globalization of business, be it from the (un)expected
ramifications of Brexit to the impacts of data breaches across various industries. Riots in Hong Kong over an extradition
bill also sparked huge debate and controversy, and the U.S.-China trade war also caused concern. All of these events
may have largely and immediately impacted one region, yet effects reverberate across larger swathes of the
globe—ultimately affecting vast areas, industries, and sectors across the international landscape. Issues in Global
Business explores all of these and more, across a wide range of topics, including the on-demand economy, global
manufacturing, Bitcoin, data security, and many more. Coupled with a comprehensive overview of the business
landscape around the world by Dr. Mamoun Benmamoun, an assistant professor at the Boeing Institute of International
Business at Saint Louis University, this book provides students with the essential information they need to assess
business practices through an international lens.
This concise, practical textbook clearly explains how to go about developing and implementing a global strategy for any
organization, from Born Global start-ups, to more established large companies struggling to manage their global
extensions, to nonprofits including non-governmental organizations (NGOs) and charities. Written clearly and concisely,
this volume brings together multiple tools, models and frameworks into one resource to guide a successful global
strategy development and implementation process. Issues covered include: • Internal and external environmental
analyses; • Cross-cultural communication; • Structural considerations; • Leadership and motivation; • Foreign market
entry, mergers, alliances and acquisitions. Upper-level undergraduate and postgraduate students of global business will
appreciate this accessible guide to a highly complex endeavor, as will practicing managers in global organizations
seeking a ready reference. Instructors will also value the outline of a semester-long project keyed to the book, developed
and tested by the author.
International Operations Management: Lessons in Global Business uses a fascinating selection of case studies
researched during the 'International Operations Management Project', sponsored by the European Commission, to
produce a valuable view of businesses in Western and Eastern traditions. Ranging from China Post and Flextronics
International (Singapore) to Electrolux, Ford, and GlaxoSmithKline, the studies link conceptual and practical approaches
in five areas: international operations management strategy, sourcing and manufacturing, new product development,
logistics, and networked organisations. Throughout, the authors compare the Western and Eastern approaches to
business, and introduce theory to clarify the comparison and the real consequences of internationalisation. With its
balance of theoretical and applied content, this volume, created from an exciting collaboration between universities and
schools of management in Europe and China, serves as both a primary and supplementary source for higher level
students and educators, and as a worthwhile read for interested practitioners.
Responding to the growing interest in the role of language in international business, this book presents language as a
critical management challenge for the internationalizing firm. Several perspectives are explored, including the individual,
the firm
Technology is a key driver behind the effects of contemporary globalization on business and other organizations
worldwide. Understanding this phenomena in connection with the impact of cultural variations can help improve business
and product life cycles in an era in which corporate capital and liquidity buffers must be increased for unexpected
developments in global markets. Cultural and Technological Influences on Global Business is a leading publication in its
field emphasizing the importance of deeply exploring the effects of cultures and technologies on the global business
sector. This reference source is beneficial for professionals, researchers, and practitioners who wish to broaden their
understanding of the direct relationship between culture and technology in the international business realm.
Discover success in global business today with the most strategic approach to international business topics and unique
coverage not found in other books. Written by renowned international instructor and author Mike Peng, GLOBAL
BUSINESS is the first truly global business book to answer the big question, What determines the success and failure of
firms around the globe? This edition blends both an institutional-based view and resource-based view throughout every
chapter for an unparalleled continuity in the learning process. The book combines an inviting, conversational style with
the latest research and examples throughout every chapter. A comprehensive set of cases from Mike Peng and other
respected international experts examine how companies throughout the world have expanded globally. All-new video
cases, world maps, and unique global debate sections help readers view business challenges from a truly global
perspective. Available with InfoTrac Student Collections http://gocengage.com/infotrac. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
The Routledge Companion to the Makers of Global Business draws together a wide array of state-of-the-art research on
multinational enterprises. The volume aims to deepen our historical understanding of how firms and entrepreneurs
contributed to transformative processes of globalization. This book explores how global business facilitated the
mechanisms of cross-border interactions that affected individuals, organizations, industries, national economies and
international relations. The 37 chapters span the Middle Ages to the present day, analyzing the emergence of institutions
and actors alongside key contextual factors for global business development. Contributors examine business as a central
actor in globalization, covering myriad entrepreneurs, organizational forms and key industrial sectors. Taking a historical
view, the chapters highlight the intertwined and evolving nature of economic, political, social, technological and
environmental patterns and relationships. They explore dynamic change as well as lasting continuities, both of which
Page 1/5

Bookmark File PDF Global Business International Edition
often only become visible - and can only be fully understood - when analyzed in the long run. With dedicated chapters on
challenges such as political risk, sustainability and economic growth, this prestigious collection provides a one-stop shop
for a key business discipline.
This book interweaves the concepts of the guidance on globalization, international management, and the intricacies of
international business that many books on the market treat independently. It clarifies and explains culture, cultural
misunderstandings, and cross-cultural interactions. Adekola and Sergi's text is unique in that it offers both the
management perspective and the cultural perspective. It is for managers seeking to thrive in the global economy. This
book focuses on managing global organizations, providing a basis for understanding the influence of culture on
international management, and the key roles that international managers play. It clearly shows how to develop the crosscultural expertise essential to succeed in a world of rapid and profound economic, political and cultural changes.
Global Business Intelligence refers to an organization’s ability to gather, process and analyze pertinent international
information in order to make optimal business decisions in a timely manner. With a challenging economic and geopolitical
environment, companies and executives need to be adept at information gathering in order to manage emerging
challenges and gain competitive advantages. This book Global Business Intelligence assembles a cast of international
experts and thought leaders and explores the implications of business intelligence on contemporary management. Global
Business Intelligence will be a key resource for researchers, academics, students and policy makers alike in the fields of
International Business & Management, Business Strategy, and Geopolitics as well as related disciplines like Political
Science, Economics, and Geography.
Mike Peng and Klaus Meyer have direct, first-hand, experience of researching and teaching in Europe, Asia and North
America. This combined experience makes them uniquely qualified to write this textbook, which offers a comprehensive
and accessible introduction to international business that starts from Europe but ultimately encompasses the globe. The
texta s comprehensive coverage is accessibly arranged around one central question and two core perspectives. The
central question is a what determines the success and failure of firms around the globe? Institutional and resource-based
perspectives are utilised to answer this question. Throughout the text the very latest scholarly research is used to
facilitate successful learning of the key concepts, in order to engage students with the historical context and recent global
developments. International Business has been shortlisted for the 2011/12 CMI Management Book of the Year award in
the ebook category. More information about the CMI and the competition can be found here
http://yearbook.managers.org.uk/index5.htm.
The global business environment is rapidly changing because of shifts in geopolitical alliances, active roles of global
institutions, and advances in information technology. Gaspar et al. INTRODUCTION TO GLOBAL BUSINESS, 1E,
International Edition introduces the comprehensive foundational and functional tools to better prepare students for a
global business landscape. As part of the functional approach, the text flows smoothly and clearly from concept to
application, asking students to implement their learning into real-world personal and professional applications. The
specialized author team introduces globalization through unparalleled scholarship and a world-view presentation of the
fundamental pillars of the global landscape – culture, ethics, economic, and information technology. The purpose of this
book is to introduce students to these principles in an engaging, current, and relevant way in the hope that they may
develop the knowledge for successful careers in a globalized business landscape.
This comprehensive overview of international business is divided into various business functions, making it clear and
easy to understand. In every chapter "Culture Quest Insights" into culture, geography, and business lead readers to a
multi-media experience of a certain country or region that provides useful information on the impact of culture on
business. Cases specific to each region or country add to the total reading experience.Topics covered include: the
world's marketplaces, the international environment, managing international business and business operations.For
CEOs, managers, and other executives who need to understand the cultural mores of the global societies with which they
do business.
This book demonstrates how the theories and insights of anthropology have positively influenced the conduct of global
business and commerce, providing a foundation for understanding the impact of culture on global business, and global
business on culture.
A nation's economic success depends on the capacity of its companies and trading organizations to develop business
relationships, trade and do business in the international arena. Doing business across borders subtly changes the
processes and skills the successful manager needs. Cultural, social, geographic and legal factors serve to complicate the
picture. The mantra for managers today is think global, act local. In this handbook the authors concentrate on the big
developments that currently are happening at an international level. They consider how managers operating in the global
business landscape must change what they do to create advantages and remain competitive. The Global Business
Handbook is based on the structure of the very successful IÉSEG International School of Management's programme on
international management. It includes a global focus, backed by the latest research on different aspects of international
business carried out in different parts of the world.
Thoroughly updated, the 9th edition of this bestselling textbook incorporates global trends and data, supported by an
exemplary case selection based on firms from around the world. The internationally cited author team of Czinkota,
Ronkainen, and Gupta balance conceptual understanding of business theory with the day-to-day realities of business
practice, preparing students to become successful participants in the global business place. This edition brings greater
focus on Asia and emerging markets, as well as Brexit, the impact of COVID-19 on business and the importance of
technology and the digital space to international business practice. Through its discussion and analysis, the book guides
students to a greater understanding of contemporary business issues and helps them to develop new tools of analysis.
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Covering all key aspects of international business, the authors emphasize a few key dimensions: international context,
role of government in international business, small- and medium-sized firms, and social responsibility.
A textbook with innovative real-world macroeconomic analyses of timely policy issues, with case studies and examples
from more than fifty countries. This timely and refreshingly real–world focused textbook examines some of the world's
most critical policy issues through a macroeconomics lens. After presenting analytical foundations, modeling tools, and
theoretical perspectives, Economics of Global Business goes a step further than most other texts, with a practical look at
the local and multinational tradeoffs facing economic policymakers in more than fifty countries. Topics range from income
equality and the financial crisis to GDP, inflation and unemployment, and, notably, one of the first macroeconomic
examinations of climate change. Written by a globetrotting economist who teaches and consults on three continents,
Economics of Global Business aims not for definitive answers but rather to provide a better understanding of the contextdependent rationales, constraints, and consequences of economic policy decisions. The book covers long-run and shortrun growth (with examples from the United States, China, the European Union, South Korea, Japan, Latin America,
Africa, Australia, and Vietnam); financial crises and central banks; monetary and fiscal policies; government budgets;
currency regimes; climate change and macroeconomics; income inequality; and globalization. All chapters rely on recent
and historical examples of economic policy in action. The book is particularly suitable for use as an introduction to
macroeconomics for business students.
In the wake of the Brexit vote and the election of Donald Trump, globalization has found itself increasingly under the microscope.
An active international discussion is underway, and the ideological viewpoint that the reversal of globalization and a return to
protectionism and isolation will cure the world's ills is touted by many. In the midst of the growing prominence of international
interconnectivity and contradicting attention attained by skewed misinformation about global impact, Global Business is a
straightforward commentary on mega trends in globalization. With insights and observations from academics, practitioners, and
practical thinkers from around the world Global Business demystifies the economic, social, and cultural impacts of globalism and
globalization, and presents a balanced explanation of what is happening and how it affects everyone. It highlights that technology
and change are not new, and explores the path taken to reach our current interconnected global state. It encourages a realistic
examination of where we are and invites a dialogue on where we can go together.
Global business tends to be perceived as a number of individual but powerful multinational corporations, capable of controlling
markets and influencing political decisions; in fact, global business is highly organized through a plethora of associations that bring
together competing companies and conflicting national businesses. Indeed, global business associations have a long history and,
with accelerated globalization, further opportunities emerge for unified business action. This book fills a significant gap in the
current literature, examining the pivotal role of global business associations and providing a concise and accessible overview of
their different functions in a range of institutional contexts. Beginning by clarifying the concept of global business associations, the
author puts their role into a historical and contemporary context in which their economic, social and political functions are
sketched. Their historical origin is outlined, including the proliferation of global associations in the twentieth and twenty-first
centuries. He then moves on to explore and analyse the different types of actors, explaining key categories and their place in the
organization of global business with chapters on peak associations (e.g. ICC and WEF), industry associations, alliances, as well
as clubs and think tanks, and facilitators. Covering the history, current role and future evolution of this dynamic category of
associations, this work will be essential reading for students and scholars of international political economy, international relations,
international organizations and global governance.
Globalization has been under extreme pressure in the wake of the financial crisis. Multinational firms are weighing the costs and
benefits of international scale and scope, and are increasingly under pressure to hire local, to source local, and to pay taxes
domestically. At the same time global competitive pressures have intensified. This book reviews international business practices
from the multinational firm perspective, and provides pathways forward concerning competitiveness and sustainability in global
markets. What sets this book apart from others is that the benefits and pitfalls of globalization are addressed. Chapter coverage
focuses on the functional areas of the business and how they are impacted by international expansion. Practical case studies
supplement chapter coverage and highlight both positive and negative developments in the global business arena. Readers
should expect to be challenged on what will be the limits of the multinational firm in the future, and how multinational firms can
continue to prosper while at the same time adhere to sustainable business initiatives. Equally useful to both undergraduate and
graduate students of international business as well as professional development programs, Global Business: Competitiveness and
Sustainability provides a necessary tonic for dealing with today’s troubled seas of globalization.
John Dunning is the leading authority in the field of international business. His latest work analyses: * future developments in
global business * a comparison of US and Japanese investment in Europe * competitiveness, trade and integration * spatial
dimensions of globalization
An excellent primer, The Global Entrepreneur uncovers all the hidden secrets to doing business in the real work. Author Jim Foley
is praised for his street-smart advice. First printed in 1999, this text has been adopted by numerous colleges and universities for
export and international trade education. It has also been used as a study resource guide for the NASBITE CGBP exam.
The second edition of this bestselling textbook has been fully updated with a synopsis of the latest changes in the fields of
intercultural communication and leadership development. This includes new benchmark interviews from some of the world's
foremost companies; a wealth of proven guidelines, tools, and models, including Wibbeke’s own Geoleadership Model and two
new chapters focusing on the influence of gender and technology on culture and leadership. This new edition also emphasizes
practical examples of individuals and organizations that have utilized the core concept of "geoleadership"—including updated
research from those at the forefront of various industries, including finance, healthcare, and manufacturing. With contributions and
endorsements from some of the most important thought leaders in leadership development and intercultural communication, this
edition offers a resource for designing, delivering, and evaluating successful leadership theories and practices to both students
and practitioners.
The new edition of this bestselling textbook provides a comprehensive introduction to the business environment, coherently
integrating cross-disciplinary topics from sociology, politics and economics. Truly international in approach the book encourages
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students to explore multiple perspectives and scenarios to prepare them for the highly globalised business operations of today.
Thoroughly updated with topical discussion of both SMEs and large MNCs, a core principle remains the book’s application to
business. Enhanced by Janet Morrison’s characteristically clear, authoritative writing style, and an unrivalled range of learning
features, the book offers all the tools to support skills development, critical thinking and academic engagement. Ideal for
undergraduate and MBA modules on the Business Environment or Business Contexts, the book is also be suitable for
International Business modules that aim to offer an introduction to the issues of global economics, in the context of other
environments.
The field of international business is dynamic, complex, and challenging, vulnerable to fast-breaking events such as economic
shifts, political turmoil, and natural disasters. This concise and affordable textbook will help future international business
executives acquire the skills to function effectively under these challenging conditions. "Basics of International Business"
incorporates coverage of the ongoing turmoil in the world financial markets. It's designed to familiarize students with the external
environments that affect international businesses, to show them how to recognize the processes in identifying potential foreign
markets, and to help them understand the functional strategies that can be developed to succeed in this highly competitive
environment. The text focuses on 'must-know' core concepts in international business. The concepts, theories, and techniques are
organized around seven major topical areas: introduction and overview of international business; environmental variables of
culture, politics, and economics; entry strategies for new markets and countries; international trade and foreign direct investments;
integration of functional areas; specific functioning areas (marketing, finance, accounting, etc.); global outsourcing and its role in
international operations. The text is filled with helpful charts, chapter summaries, exercises, and applied cases. A detailed
instructor's manual including course outlines, classroom exercises, and a complete test bank is available to adopters on the MES
website.
Mastering Global Business Development and Sales Management focuses on the importance of companies and executives recognizing that
their organization is sales driven, and that there is a definite pronounced connection between sales and all other aspects of how a company
operates. It details the sales manager's role in developing sales personnel, delivering new business to the organization, and otherwise
becoming a driving force for the overall prosperity of the company. This book differentiates itself by providing the essence of international
sales management. Shows how to develop a marketing and sales strategy for globalization Details regional versus country-specific profiles
Explains what all sales personnel need to know about export trade compliance, logistics, and supply chain operations Provides sales and
negotiation skill sets
This textbook is designed to help students understand the key issues of global business by connecting theory with reality. Divided into three
parts, it covers critical issues of international business, introducing readers to topics they will connect with, and discussing core concepts.
With a user-friendly pedagogy and a host of helpful visuals, the authors offer a practitioner’s perspective on global business knowledge,
examining familiar theory on trade, direct investment, and political environment alongside fresh topics, like geopolitical conflicts, emerging
markets, and sustainability. Over sixty case studies are included to illustrate the magnitude and complexity of global business involving
different stakeholders. Undergraduate students looking for an introduction to international business and graduate students looking to apply
their knowledge will find Global Business stimulating, since it demonstrates how theories and concepts work in real-world business settings.
Charles Hill's Global Business Today, 3e (GBT) has become an established text in the International Business market for its excellent, but
concise coverage of the key global issues including the cultural context for global business, cross-border trade and investment, the global
monetary system and competition in the global environment. GBT's concise chapters give a general introduction to international business emphasizing the environmental factors, with less coverage of operations. Charles Hill is renowned for his attention to research trends and
that is evident in Global Business Today, 3e through a variety of real world examples and cases from small, medium, and large companies
throughout the world.
Business travel has become indispensable to the global economy, not only due to its necessity in the maintaining of corporate networks, but
also because of the associated economies that cater to the daily requirements of the business traveller. Underlying these developments are
concerns over the environmental impact of increasing air travel, which are likely to generate new challenges for the future of business travel.
From a team of international experts comes this analysis of the role, nature and effects of modern business travel. Issues addressed include
the relationships between airlines and business travellers, the role of mobility in business, and the opportunities and challenges created by
mobile workforces. The study combines theoretical advances with comprehensive analysis, and will provoke debate across the social
sciences on the nature, organization and space of work in the twenty-first century.
In the fast-paced world of global business, success is marked by the ability to stay on top of currents events, to recognize new trends, and to
react quickly to change. This book offers contributions by global marketing authorities to help you understand this rapidly changing
international environment and respond to opportunities and perils. Editors Michael R. Czinkota and Ilkka A. Ronkainen use their years of
experience in policy, business, and academia to provide these readings noted for their currency, relevancy, and scholarly depth.
In the modern globalized economy, it is important for businesses of all sizes to take advantage of the opportunity to enter diverse markets
around the world. Through an international presence, organizations can remain competitive. The Handbook of Research on Global Business
Opportunities combines comprehensive viewpoints and research on various business enterprises from around the world in companies of all
sizes and models, discussing different aspects and concerns in the global business environment such as corruption, taxation, supply chain
management, and economic impacts. This handbook is an essential reference source for business executives from both large and small
firms, business scholars, researchers, academics, students, and professionals.
The global business environment is rapidly changing due to shifts in geopolitical alliances, active support of global international institutions in
promoting market-oriented economic reforms, and advances in the development and use of information technology. INTRODUCTION TO
GLOBAL BUSINESS, 2e addresses these challenges by providing a comprehensive analysis of the global business environment and lays the
foundation for the functional tools used to better prepare you to manage the global business landscape. The text flows smoothly and clearly
from concept to application, asking you to apply those learning skills into real-world personal and professional applications. The specialized
author team introduces globalization through unparalleled scholarship and a world-view presentation of the fundamental pillars of the global
business environment -- culture, ethics, economics, and information technology. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook version.
This text, with its accompanying documentary Handbook for Global Business Law, substantially revises and updates the very popular first
edition of Global Business Law (by David Frisch and Raj Bhala). In doing so, this second edition provides students of international business
law (especially in law schools but also in practice) with a clear "story line" that addresses key questions facing international business lawyers
as they advise clients on the three main forms of international business commercial sales, licensing & franchising, and foreign direct
investment. In particular, the new edition provides helpful chapter overviews and Study Questions to highlight key elements to be drawn from
the material. These new features together with a streamlining of case reports and secondary materials, a modest restructuring of the topics
presented, additional illustrations and sample forms, and an updating from the earlier edition combine to make this text a clean and
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comprehensive introduction to the principles and practice of global business law.

4LTR Press solutions give students the option to choose the format that best suits their learning preferences. This option
is perfect for those students who focus on the textbook as their main course resource. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook version.
This book introduces law in the context of international business. The basics of law are explored using a clear
comparative methodology. International and regional economic institutions are discussed, next to the fundaments of
private law. These include contract law, liability law, labour law, company law, privacy law, intellectual property law and
international private law. The book goes beyond the usual focus on Western legal systems and uses examples from all
over the world to provide students with comprehensive knowledge of business law. It is set up rather broadly, so that it
can be used by teachers throughout their entire curriculum. Each chapter ends with a clear summary, and practice
questions. Due to its colourful cases, this book is accessible and fun to read.
Taking neither an economic approach nor a purely managerial approach to its subject matter, this work offers students an
integrated resource on the subject of international business. Its main theme is the process of globalization which the
authors address in great detail.
Verbeke provides a new perspective on international business strategy by combining analytical rigour and true
managerial insight on the functioning of large multinational enterprises (MNEs). With unique commentary on 48 seminal
articles published in the Harvard Business Review, the Sloan Management Review and the California Management
Review over the past three decades, Verbeke shows how these can be applied to real businesses engaged in
international expansion programmes, especially as they venture into high-distance markets. The second edition has been
thoroughly updated and features greater coverage of emerging markets with a new chapter and seven new cases. Suited
for advanced undergraduates and graduate courses, students will benefit from updated case studies and improved
learning features, including 'management takeaways', key lessons that can be applied to MNEs and a wide range of
online resources.
Discover success in global business today with the most strategic approach to international business topics and unique
coverage not found in other books. GLOBAL BUSINESS, 4th Edition, is the first global business book that answers the
big question, What determines the success and failure of firms around the globe? Globally renowned scholar and author
Mike Peng integrates both an institution-based view and resource-based view throughout every chapter, bringing an
unparalleled continuity and strategic approach to the learning process. The book combines an inviting, conversational
style with the latest research and examples that reflect the most recent global developments. A wealth of business cases
from Mike Peng and other respected international experts delve into how companies throughout the world have
expanded globally. All-new video cases that cover every chapter's opening case and closing case, world maps that
connect geography and culture to business decisions, and unique global debate sections that draw you into cutting-edge
international discussions help you learn to think independently and view business challenges from a truly global
perspective. With GLOBAL BUSINESS, 4th Edition, you view business through the eyes of a true world citizen and gain
the understanding you need to become an effective manager within today's global business landscape. Important Notice:
Media content referenced within the product description or the product text may not be available in the ebook version.
The arrival of the COVID-19 pandemic throughout the globe at the end of 2019 turned global business upside down. It
forced the closure of many businesses, disrupted global supply chains, reduced travel across borders, and created fear
about face-to-face interactions. As the lockdowns in many countries created uncertainty about the future business
activities, global business leaders were scrambling to find new strategies to safely re-establish their business
relationships with their stakeholders. The existing historical economic, social, and racial injustice in the American society
toward Black, Indigenous, and People of Color was compounded by the COVID-19. This led the movements of the Black
Lives Matter to reenergize and become a global phenomenon. The horrific and sad death of George Floyd and many
others triggered huge global movements to demand respect for human rights and dignity for all. Additionally, climate
change and environmental degradation have caused unprecedented forests fires, more frequent and damaging
hurricanes, and migration demand a revived global business book. This third edition of Global Business: An Economic,
Social, and Environmental Perspective incorporates global business issues related to COVID-19, the economic and
social injustice of BIPOC, and environmental degradation where it is appropriate. The reader will understand the impact
of these critical global business issues discussed in the book through examples, case studies and thought-provoking
discussions. These challenges require businesses, governments, and the active engagement of citizens to succeed. The
aim of this book is to bring these issues for discussion and action by these stakeholders. Each chapter includes
supplementary PowerPoint slides, Test-Bank, and Teaching notes that are available for instructors only.
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