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Global Business Review Journal
The Journal of Global Business and Management Research (GBMR) strives to comply with
highest research standards and scientific/research/practice journals' qualities. Being
international and inter-disciplinary in scope, GBMR seeks to provide a platform for debate
among diverse academic and practitioner communities who address a broad area of business
and management issues across the globe. This peer-reviewed journal is currently indexed in
EBSCO and Gale.
In the 21st century, one of the most noteworthy changes in the human rights debate relates to
the increased recognition of the link between business and human rights. This book is an
attempt to explore this relationship and also to look into the obligations of the state and
transnational corporations in the promotion of human rights. Business and Human Rights
discusses how globalization has affected individuals in the enjoyment of their human rights in
relation to the activities of corporations. The book addresses what additional steps the states
should take to protect against human rights abuses by business enterprises that are owned or
controlled by the state. Moreover, it covers, in depth, the role and contribution of the United
Nations in business and human rights. The book includes several real-life case studies to help
the readers understand the topics discussed.
Navigating Global Business integrates and synthesizes all available country cluster studies into
a nested meta-structure accompanied by eco-cultural correlates that distinguish amongst
clusters. The broad range of analyses will appeal to researchers and practitioners, seasoned
multi firm executives, those in small firms seeking internationalization, and anyone intrigued by
the greater question of human diversity. The book covers key work-related cultural dimensions
for much of the world, and includes examples of applications in most business areas. Also
exhibited are the correlates of culture, some of which, such as language and religion, speak to
the origin of cultural variations in addition to illustrating key variants of the global terrain.
Finally, the authors examine how patterns might have changed over time, providing a rigorous
and realistic assessment of the fruits of globalization.
The inspirational business story of Huawei: how to grow from start up to world leader in two
decades… With over 170,000 employees in more than 170 countries and regions, serving more
than one-third of the world's population, how does entrepreneur Ren Zhengfei manage a
telcoms giant called Huawei? What is the secret to Huawei’s global success? In 1987, a
44-year-old man founded a telecom equipment-trading firm in Shenzhen, China, with start-up
capital of $5,000. In 29 years, it grew to become the largest telecoms company in the world.
This book goes behind the scenes to explore the story of what Ren Zhengfei did differently,
how the company he started reached the top spot, and why Huawei is known as a "collective"
and not a private company: Learn how this Chinese start up business became an international
success Understand the business strategy, leadership skills and management philosophy of
Huawei’s entrepreneurial founder Get tips, inspiration and motivation for your own business
start-up. 14 years of meticulous research and 136 senior management and employee
interviews reveal how Huawei's international business success lies in its ability to transform the
intellectual elite into a band of soldiers with the same set of values and resolve, while at the
same time preventing a culture of subservience. This fascinating story provides a unique
glimpse into the machinations of one of the world’s most powerful companies. "The company
serves as an example for many Chinese entrepreneurs striving to go global, and also presents
valuable lessons for Western companies striving to integrate Eastern and Western values and
ways of looking at business." - Co-author David De Cremer, KPMG Professor of Management
Studies at Cambridge Judge Business School
The Odyssey of Leadership is filled with great uncertainty and is taken by only a few. It takes
an exceptional effort to rise from being a good leader to a great leader. This book provides a
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unique roadmap for leaders and office bearers in all walks of life, aspiring to become great
leaders.
Globalization has been under extreme pressure in the wake of the financial crisis. Multinational
firms are weighing the costs and benefits of international scale and scope, and are increasingly
under pressure to hire local, to source local, and to pay taxes domestically. At the same time
global competitive pressures have intensified. This book reviews international business
practices from the multinational firm perspective, and provides pathways forward concerning
competitiveness and sustainability in global markets. What sets this book apart from others is
that the benefits and pitfalls of globalization are addressed. Chapter coverage focuses on the
functional areas of the business and how they are impacted by international expansion.
Practical case studies supplement chapter coverage and highlight both positive and negative
developments in the global business arena. Readers should expect to be challenged on what
will be the limits of the multinational firm in the future, and how multinational firms can continue
to prosper while at the same time adhere to sustainable business initiatives. Equally useful to
both undergraduate and graduate students of international business as well as professional
development programs, Global Business: Competitiveness and Sustainability provides a
necessary tonic for dealing with today’s troubled seas of globalization.
Transcultural management ; Management styles ; Intercultural communication.
Peter F. Drucker argues that what underlies the current malaise of so many large and
successful organizations worldwide is that their theory of the business no longer works. The
story is a familiar one: a company that was a superstar only yesterday finds itself stagnating
and frustrated, in trouble and, often, in a seemingly unmanageable crisis. The root cause of
nearly every one of these crises is not that things are being done poorly. It is not even that the
wrong things are being done. Indeed, in most cases, the right things are being done—but
fruitlessly. What accounts for this apparent paradox? The assumptions on which the
organization has been built and is being run no longer fit reality. These are the assumptions
that shape any organization's behavior, dictate its decisions about what to do and what not to
do, and define what an organization considers meaningful results. These assumptions are
what Drucker calls a company's theory of the business. The Harvard Business Review
Classics series offers you the opportunity to make seminal Harvard Business Review articles a
part of your permanent management library. Each highly readable volume contains a
groundbreaking idea that continues to shape best practices and inspire countless managers
around the world—and will have a direct impact on you today and for years to come.

An international business expert helps you understand and navigate cultural differences
in this insightful and practical guide, perfect for both your work and personal life.
Americans precede anything negative with three nice comments; French, Dutch,
Israelis, and Germans get straight to the point; Latin Americans and Asians are steeped
in hierarchy; Scandinavians think the best boss is just one of the crowd. It's no surprise
that when they try and talk to each other, chaos breaks out. In The Culture Map,
INSEAD professor Erin Meyer is your guide through this subtle, sometimes treacherous
terrain in which people from starkly different backgrounds are expected to work
harmoniously together. She provides a field-tested model for decoding how cultural
differences impact international business, and combines a smart analytical framework
with practical, actionable advice.
Technology is a key driver behind the effects of contemporary globalization on business
and other organizations worldwide. Understanding this phenomena in connection with
the impact of cultural variations can help improve business and product life cycles in an
era in which corporate capital and liquidity buffers must be increased for unexpected
developments in global markets. Cultural and Technological Influences on Global
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Business is a leading publication in its field emphasizing the importance of deeply
exploring the effects of cultures and technologies on the global business sector. This
reference source is beneficial for professionals, researchers, and practitioners who wish
to broaden their understanding of the direct relationship between culture and
technology in the international business realm.
Papers presented at the Workshop on Equity, Diversity, and Information Technology,
held at Bangalore.
There is a void of research and other academic materials to support stakeholders
operating within industry and the service sector with respect to their perceptions and
experiences of remote work, particularly in the context of global business, sustainability,
and change management. As more businesses consider remaining and maintaining a
remote workforce, it is of paramount importance that new research be conducted
regarding the multifaceted area of remote work and sustainable change for global
business. Remote Work and Sustainable Changes for the Future of Global Business
raises awareness of the multifaceted area of remote work in the context of sustainable
change. In particular, it explores remote technology in an attempt to cope with the
changing landscape of work environments amidst global change from a sociotechnical
perspective. This book provides insight into the challenges both national and
international businesses face during a world crisis. Covering topics such as crisis
management, the human cloud, and virtual collaboration, this book is essential to
business managers, project managers, business clusters, entrepreneurs, higher
education practitioners, faculty and PhD researchers, educational boards, technology
vendors and firms, and academic researchers.
This textbook explores the theoretical and practical aspects of managing international
business operations while also dealing with multi-cultural, multi-national and global
issues of managing business expansion beyond the domestic market. A second,
revised edition of Managing Internationally: Succeeding in a Culturally Diverse World,
each chapter contains up-to-date material, in-depth coverage of topics, visual aids (i.e.,
charts, tables, etc.), and vignettes, making this new edition engaging, visually appealing
and easily accessible for students taking International Business Management courses.
The contents of this textbook are separated into four parts. Part one offers introductory
information on the scope and importance of international business management as well
as the social and ethical challenges. Part two covers cultural and behavioral topics. Part
three discusses the strategic and operational aspects of international business
management. Part four explores human resources and labor relations. To assist
students, each chapter starts a preview section which includes an outline of the chapter
indicating the important aspects along with a brief description of the major issues.
Following the preview is a vignette that encapsulates the crux of the chapter, often
presented in an amusing and engaging manner. To further help students focus on key
issues, the text includes the list of useful business cases to which students can refer.
To assist professors in teaching from this book, ancillary teaching materials such as
sample syllabi, slides, tests and answer keys will be available for download.
"Communication in Global Business Negotiations: A Geocentric Approach presents
college-level business and communications majors with a new approach for studying
communication and negotiation in international business, using a geocentric crossdisciplinary framework. Chapters cover intercultural communication, provide students
Page 3/10

Download Ebook Global Business Review Journal
with a view of the world and how to negotiate with others from different cultures, and
uses practitioners' perspectives to inject real-world case studies and scenarios into the
picture. College-level business collections will find this an essential acquisition." —THE
MIDWEST BOOK REVIEW "Authors Jill E. Rudd and Diana R. Lawson uniquely
integrate communication and international business perspectives to help readers
develop a strong understanding of the elements for negotiating an international setting,
as well as the skills needed to adapt to the changing environment." —BUSINESS INDIA
Presenting a new method for the study of communication and negotiation in
international business, this text provides students with the knowledge to conduct
negotiations from a geocentric framework. Authors Jill E. Rudd and Diana R. Lawson
integrate communication and international business perspectives to help readers
develop a strong understanding of the elements necessary for negotiating in a global
setting, as well as the skills needed to adapt to the changing environment. This
geocentric orientation is an evolution of global learning resulting in effective worldwide
negotiation. Key Features: Offers a cross-disciplinary approach: The fields of
communication and business are integrated to provide a macro-orientation to global
business negotiation. Devotes a chapter to intercultural communication competency:
Scales are included to help students assess their potential to become a successful
global business negotiators. Provides students with a view of the world in negotiating
with others from different cultures: Up-to-date information about current international
business contexts gives insight into the challenges experienced by global business
negotiators. Discusses alternative dispute resolution: Because of differences in culture
and in political structure from one country to another, a chapter is devoted to this
growing area of global business negotiation. Presents practitioners' perspectives:
These perspectives illustrate the "real world" of global business negotiation and
reinforce the importance of understanding cultural differences. Intended Audience: This
is an ideal core text for advanced undergraduate and graduate courses such as
Negotiation & Conflict Resolution and International Business & Management in the
departments of Communication and Business & Management.
Discover success in global business today with the most strategic approach to
international business topics and unique coverage not found in other books. GLOBAL
BUSINESS, 4th Edition, is the first global business book that answers the big question,
What determines the success and failure of firms around the globe? Globally renowned
scholar and author Mike Peng integrates both an institution-based view and resourcebased view throughout every chapter, bringing an unparalleled continuity and strategic
approach to the learning process. The book combines an inviting, conversational style
with the latest research and examples that reflect the most recent global developments.
A wealth of business cases from Mike Peng and other respected international experts
delve into how companies throughout the world have expanded globally. All-new video
cases that cover every chapter's opening case and closing case, world maps that
connect geography and culture to business decisions, and unique global debate
sections that draw you into cutting-edge international discussions help you learn to
think independently and view business challenges from a truly global perspective. With
GLOBAL BUSINESS, 4th Edition, you view business through the eyes of a true world
citizen and gain the understanding you need to become an effective manager within
today's global business landscape. Important Notice: Media content referenced within
Page 4/10

Download Ebook Global Business Review Journal
the product description or the product text may not be available in the ebook version.
This book examines emerging theories, frameworks, and applications of global
marketing for the 21st century. It highlights how global marketing is changing in a
globalized and digital economy that is fast increasing in complexity and uncertainty. The
traditional approach to global marketing is no longer sufficient to address the emerging
issues in global markets. Global companies need to challenge traditional assumptions
in global marketing in an era of shifting political, cultural, economic, and technological
changes. They need to take a fresh look at the contemporary threats and opportunities
in markets, institutions, and technology and how they affect entry and expansion
strategies through careful re-calibration of the marketing-mix. This book offers new
insights for global marketing that addresses these issues. This book should be an ideal
resource to both academic scholars and reflective practitioners globally such as CEOs
and chief marketing officers as well as government officials and policy makers
interested in formulating strategies/policies for global marketing activities in the face of
a globalized and digitized economy. This well-crafted research volume is an excellent
addition to the growing literature on new trends in international marketing. The authors
present the latest insight on the impact of phenomena such as cross-border ecommerce and digital markets, and they discuss new tools for political risk assessment,
international branding and more broadly the reconfiguring of marketing-mix strategies –
A powerful reminder that the new global market remains a rugged landscape. - Alain
Verbeke, McCaig Research Chair in Management and Editor-in-Chief Journal of
International Business Studies, University of Calgary, Canada. Emerging trends in
institutions, markets, and societies, along with new technological advances, are
redefining the scope and strategy in global marketing. Professors Agarwal and Wu
have assembled a remarkable collection of cutting-edge topics and issues that capture
the shifting paradigm and contemporary developments in the global marketing field.
This is an informative and timely resource that makes a valuable contribution, useful for
both scholars and business practitioners of global marketing. - Constantine S.
Katsikeas, Arnold Ziff Endowed Research Chair in Marketing & International
Management, Editor-in-Chief Journal of International Marketing, University of Leeds,
UK. This book presents new and cutting-edge thinking at a time when the traditional
views of international marketing need to be scrapped. Convergence forces are creating
new opportunities as well as threats on a daily basis, and marketing practitioners as
well as scholars must be forewarned as well as forearmed on how to deal with these
changes. The real growth is coming from the emerging nations, and the theories that
provided sufficient insights ten years ago have been completely outmoded by the everaccelerating rate of innovation and technological change as well as the pressures to
address the needs of all of the firm’s relevant stakeholders. The strategic insights
provided here are absolutely invaluable. Don’t miss an opportunity to read this book!! John B. Ford, Professor of Marketing & International Business, Eminent Scholar &
Haislip-Rohrer Fellow, Editor-in-Chief, Journal of Advertising Research, Old Dominion
University, USA.
"This book focuses on cases that present scenarios of organizations or individuals who
are immersed in environments that are impacted by cultural factors. It involves aspects
related to leadership, management, finance, human resources, accounting but all will
focus on skills related to global leadership"-Page 5/10
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This book, first published in 1989, examines the practice of international business in the
Asia-Pacific region. It examines the factors which have influenced its growth and
dissemination and analyses particular elements in a transnational, cross-cultural and
comparative way. By relating its conclusions to research findings from elsewhere, the
Asia-Pacific area is placed in the context of the global business scene. By synthesizing
the established body of knowledge and offering managerial insights the book has much
to offer the researchers and policy makers of today.
Future economic growth lies in the value of experiences and transformations--good and
services are no longer enough. We are on the threshold, say authors Pine and Gilmore,
of the Experience Economy, a new economic era in which all businesses must
orchestrate memorable events for their customers. The Experience Economy offers a
creative, highly original, and yet eminently practical strategy for companies to script and
stage the experiences that will transform the value of what they produce. From America
Online to Walt Disney, the authors draw from a rich and varied mix of examples that
showcase businesses in the midst of creating personal experiences for both consumers
and businesses. The authors urge managers to look beyond traditional pricing factors
like time and cost, and consider charging for the value of the transformation that an
experience offers. Goods and services, say Pine and Gilmore, are no longer enough.
Experiences and transformations are the basis for future economic growth, and The
Experience Economy is the script from which managers can begin to direct their own
transformations.
Global Business and Management ResearchAn International JournalUniversalPublishers
Can blockchain solve your biggest business problem? While the world is transfixed by
bitcoin mania, your competitors are tuning out the noise and making strategic bets on
blockchain. Your rivals are effortlessly tracking every last link in their supply chains.
They're making bureaucratic paper trails obsolete while keeping their customers' data
safer and discovering new ways to use this next foundational technology to sustain their
competitive advantage. What should you be doing with blockchain now to ensure that
your business is poised for success? "Blockchain: The Insights You Need from Harvard
Business Review" brings you today's most essential thinking on blockchain, explains
how to get the right initiatives started at your company, and prepares you to seize the
opportunity of the coming blockchain wave. Business is changing. Will you adapt or be
left behind? Get up to speed and deepen your understanding of the topics that are
shaping your company's future with the Insights You Need from Harvard Business
Review series. Featuring HBR's smartest thinking on fast-moving issues--blockchain,
cybersecurity, AI, and more--each book provides the foundational introduction and
practical case studies your organization needs to compete today and collects the best
research, interviews, and analysis to get it ready for tomorrow. You can't afford to
ignore how these issues will transform the landscape of business and society. The
Insights You Need series will help you grasp these critical ideas--and prepare you and
your company for the future.
Given the rise of Asia in the global economy in recent decades, it is important to
understand the uniqueness of Asian business. This book first introduces the core
strategies prevalent in Western business, and then explains how they can be applied or
adapted to Asian business. When necessary, modified or new business models (as
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developed by the author) are utilized to better explain Asian business. Furthermore, this
book deals not just with the theory, but also with practice. Several real-life case studies
and examples are discussed in order to compare and contrast the Asian and Western
perspectives on global business strategy. Readers will therefore gain an enhanced
understanding of Asian business and formulation of Asian business strategy.
The global business environment is rapidly changing due to shifts in geopolitical
alliances, active support of global international institutions in promoting market-oriented
economic reforms, and advances in the development and use of information
technology. INTRODUCTION TO GLOBAL BUSINESS, 2e addresses these challenges
by providing a comprehensive analysis of the global business environment and lays the
foundation for the functional tools used to better prepare you to manage the global
business landscape. The text flows smoothly and clearly from concept to application,
asking you to apply those learning skills into real-world personal and professional
applications. The specialized author team introduces globalization through unparalleled
scholarship and a world-view presentation of the fundamental pillars of the global
business environment -- culture, ethics, economics, and information technology.
Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
In the fast-paced world of global business, success is marked by the ability to stay on
top of currents events, to recognize new trends, and to react quickly to change. This
book offers contributions by global marketing authorities to help you understand this
rapidly changing international environment and respond to opportunities and perils.
Editors Michael R. Czinkota and Ilkka A. Ronkainen use their years of experience in
policy, business, and academia to provide these readings noted for their currency,
relevancy, and scholarly depth.
The Journal of Global Business and Management Research (GBMR) strives to comply with
highest research standards and scientific/research/practice journals' qualities. Being
international and inter-disciplinary in scope, GBMR seeks to provide a platform for debate
among diverse academic and practitioner communities who address a broad area of business
and management issues across the globe.
New ideas change the world. From social movements to scientific discovery the power of an
idea is to reshape the world, who we are, and how we live. Changes in the increasingly
dynamic competitive environment require a focus on what should be done, not just what is
currently done. The inspiration for this book is to provide an outlet for cogent ideas that will
help managers build and maintain brands in the future marketplace. Written by the leading
minds management from around the globe who are redefining best practices in managing
brands, It examines the future of branding on key concepts including brand performance
management, brand strategy, brand building, revitalizing brands, brand valuation, brand
analysis, brand protection, and brand experience. The all-star team includes: Martin Roll, Kevin
Lane Keller, Don E. Schultz, Bernd Schmitt, Jean-Noel Kapferer, , V. Kumar, Bharath Rajan,
Lluis Martinez-Ribes, Shi Zhang, Jean Yannis Suvatjis, Leslie de Chernatony, Vanessa M.
Patrick and Henrik Hagtvedt, Gregory M Thomas, Jeffrey Parkhurst Srinivas Reddy, Anupam
Jaju, Werner Reinartz, Jeffery Andrien, Paul Benoit, Philip C Zerrillo, Cem Bahadir, and
Rajendra K Srivastava.
Increasing disruption, diminishing returns, and demanding Customers require business leaders
to create more Value, remain relevant, and stay ahead of competition. CEOs have to evolve a
“Value Creation” culture for the company so as to properly balance the interests of Customers,
Employees, Investors, and the Marketplace. This pathbreaking book shifts the focus to
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Creating Value for the entire business ecosystem and not just for the shareholders. It will
launch organizations into the world of Value Creation and will convert good CEOs and
companies to great ones with longevity and higher profitability.
A textbook with innovative real-world macroeconomic analyses of timely policy issues, with
case studies and examples from more than fifty countries. This timely and refreshingly
real–world focused textbook examines some of the world's most critical policy issues through a
macroeconomics lens. After presenting analytical foundations, modeling tools, and theoretical
perspectives, Economics of Global Business goes a step further than most other texts, with a
practical look at the local and multinational tradeoffs facing economic policymakers in more
than fifty countries. Topics range from income equality and the financial crisis to GDP, inflation
and unemployment, and, notably, one of the first macroeconomic examinations of climate
change. Written by a globetrotting economist who teaches and consults on three continents,
Economics of Global Business aims not for definitive answers but rather to provide a better
understanding of the context-dependent rationales, constraints, and consequences of
economic policy decisions. The book covers long-run and short-run growth (with examples
from the United States, China, the European Union, South Korea, Japan, Latin America, Africa,
Australia, and Vietnam); financial crises and central banks; monetary and fiscal policies;
government budgets; currency regimes; climate change and macroeconomics; income
inequality; and globalization. All chapters rely on recent and historical examples of economic
policy in action. The book is particularly suitable for use as an introduction to macroeconomics
for business students.
`There?s no business like the car business!? Within months of its launch in late 1998, with
every well-known global automobile brand jockeying for a foothold in a small-car market almost
monopolized by Maruti Udyog Limited, Hyundai Motor India?s debut production, the Santro,
emerged as a force to reckon with. The first car to be conceptualized and designed for ? and
then developed and manufactured in ? India, the `Sunshine Car? has, over a period of sixteen
years, set the record for the quickest small car brand to go from zero to one million units sold.
It achieved profitability for Hyundai at an unprecedented speed and made an impressive global
impact as a made-in-India automobile in markets as diverse as Algeria and Zimbabwe,
Western Europe and North America. In Santro: The Car That Built a Company, BVR Subbu,
who spearheaded much of the Santro?s success, reveals the hitherto untold story of how this
small car made such a big impact. Vivid anecdotes detail the challenges of introducing a new
product in a new market, the canny business strategies that were employed to get the better of
rival brands, the unforgettable marketing campaigns that made all the difference ? and the
thrills of the high-stakes power battles and everyday drama that characterize corporate India.
By turns revelatory, insightful and delightfully engaging, this is a business story with a
difference about a car like no other.
The Publication Manual of the American Psychological Association is the style manual of
choice for writers, editors, students, and educators in the social and behavioral sciences,
nursing, education, business, and related disciplines.
There is scepticism regarding the role of values in business. Values are at best implemented
as checklists and codes of conduct and not as a fundamental way of enhancing stakeholder
well-being, including employees, customers, vendors and the larger ecosystem. Organizations
take note of values only when instances of ethical malpractices surface—be it financial, genderbased, intellectual property and so on. Values bring out the best in individuals, teams and the
organization by establishing a strong foundation for actions and interactions. Right from
improving the effectiveness of day-to-day meetings to creating a culture of creativity and
innovation, values form the substratum for every aspect and functioning of the organization.
This book establishes a strong rationale for instilling values in business organizations by
demonstrating how values are the foundation for excellence, productivity, creativity, quality and
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for creating a stress-free work environment. By presenting experiences, challenges,
inspirations and conflicts regarding values, the book will help employees at all levels
strengthen their conviction regarding values at the workplace. Addressing managers at all
levels and the leadership, the book pragmatically discusses how to build and nurture a valuesbased culture in the organization. The authors examine the subject of values from the point of
view of each individual’s personal journey, and finally delve into the crucial topic of valuesbased leadership, which is indispensable for a culture of values
How should you grow your organization? It’s one of the most challenging questions an
executive team faces—and the wrong answer can break your firm. The problem is most firms’
growth strategies emphasize just one type of growth—some focus on organic growth, others on
M&A. When these strategies falter, the common response is simply to try harder—but firms
falling into this “implementation trap” usually end up losing out to a competitor whose
approach is more inclusive. So where do you start? By asking the right questions, argue
INSEAD’s Laurence Capron and coauthor Will Mitchell, of the Rotman School of Management
at the University of Toronto and Duke University’s Fuqua School of Business. Drawing on
decades of research and teaching, Capron and Mitchell find that a firm’s aptitude for
determining the best resource pathways for growth has a defining impact on its success.
They’ve come up with a helpful framework, reflecting practices of a variety of successful global
organizations, to determine which path is best for yours. The resource pathways framework is
built around three strategic questions: • BUILD: Are your existing internal resources relevant
for developing the new resources that you have targeted for growth? • BORROW: Could you
obtain the targeted resources via an effective relationship with a resource partner? • BUY: Do
you need broad and deep relationships with your resource provider? Written for large
multinationals and emerging firms alike, Build, Borrow, or Buy will help solve a perennial
question and will guide you through change while priming your organization for optimal growth.
How to Globalize to Survive in the New Economy At a time in which globalization impacts
corporate strategy as never before, corporate leaders are challenged to consider all the
implications of a new global economy. Characterized by a myriad of competing forces, this new
global economy is highlighted by unprecedented advances in technology of all kinds. With
such unrelenting change blurring the view, corporate leaders need the benefit of the best
thinking in order to focus on the right global strategies.World Viewoffers just such thinking,
featuring examples of strategies and best practices used by successful companies worldwide
in moving toward global markets. In his introduction to this collection ofHarvard Business
Reviewarticles, editor Jeffrey Garten pinpoints five emerging themes: * Operating in a global
market requires CEOs to rethink every aspect of their strategies. * The best strategies require
that organizations gather massive amounts of information and process it effectively. *
Companies that succeed on a global scale are constant innovators, learning and implementing
simultaneously. * Great global companies create cultures conducive to extensive internal and
external collaboration and networking. * Radical change brings unprecedented opportunity to
capture markets and enhance shareholder value. Seeing globalization through the eyes of
leading thinkers and executives who have mastered its challenges,World Viewpresents
forward-thinking insights for corporate leaders determined to succeed in the always-new and
uncertain global economy. A Harvard Business Review Book.
Discover success in global business today with the most strategic approach to international
business topics and unique coverage not found in other books. Written by renowned
international instructor and author Mike Peng, GLOBAL BUSINESS is the first truly global
business book to answer the big question, What determines the success and failure of firms
around the globe? This edition blends both an institutional-based view and resource-based
view throughout every chapter for an unparalleled continuity in the learning process. The book
combines an inviting, conversational style with the latest research and examples throughout
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every chapter. A comprehensive set of cases from Mike Peng and other respected
international experts examine how companies throughout the world have expanded globally.
All-new video cases, world maps, and unique global debate sections help readers view
business challenges from a truly global perspective. Available with InfoTrac Student
Collections http://gocengage.com/infotrac. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook version.
Is your company's top talent jumping ship as good replacements become harder to get? If you
need the best practices and ideas for winning the race for talent--but don't have time to find
them--this book is for you. Here are 11 inspiring and useful perspectives, all in one place. This
collection of HBR articles will help you: - Look for good people in all the right places - Interview
more effectively - Make--and keep--compelling promises to candidates and employees Mitigate the risks of hiring stars from other companies - Coach and mentor to shore up
commitment - Stretch promising employees' responsibilities - Rotate high performers into a
variety of teams - Reverse the female brain drain
Global Business Intelligence refers to an organization’s ability to gather, process and analyze
pertinent international information in order to make optimal business decisions in a timely
manner. With a challenging economic and geopolitical environment, companies and executives
need to be adept at information gathering in order to manage emerging challenges and gain
competitive advantages. This book Global Business Intelligence assembles a cast of
international experts and thought leaders and explores the implications of business intelligence
on contemporary management. Global Business Intelligence will be a key resource for
researchers, academics, students and policy makers alike in the fields of International
Business & Management, Business Strategy, and Geopolitics as well as related disciplines like
Political Science, Economics, and Geography.
SMEs are significant job creators and drivers of innovation and competition in most economic
sectors. Furthermore, the traditional constraints of small and medium enterprises, such as
geographic operations, are now being dissolved by technological developments. This means
that there are new opportunities for SMEs, and their fundamental principles are being
redefined: the aims, competencies, strategy, management, practice, and scope of these
businesses are changing, with wide-ranging implications. This is the first part of a two volume
work that incorporates scientific chapters on SME business theory and practice. Authors
provide a balanced perspective of the present and future of SMEs across all business
disciplines, including management, strategy, marketing, economics, and finance. While
Volume II explores external issues such as contextual forces, the effects of the financial crisis,
and macro-economic effects, this first volume focuses on the individual SME and internal
issues such as innovation, quality, and digitization.
"This multi-volume reference examines critical issues and emerging trends in global business,
with topics ranging from managing new information technology in global business operations to
ethics and communication strategies"--Provided by publisher.
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