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Robert P. Weller's richly documented account describes the extraordinary
transformations which have taken place in Chinese and Taiwanese responses to the
environment across the twentieth century. Indeed, both places can be said to have
'discovered' a new concept of nature. The book focuses on nature tourism, antipollution movements, and policy implementation to show how the global spread of
western ideas about nature has interacted with Chinese traditions. Inevitably
differences of understanding across groups have caused problems in administering
environmental reforms. They will have to be resolved if the dynamic transformations of
the 1980s are to be maintained in the twenty-first century. In spite of a century of
independent political development, a comparison between China and Taiwan reveals
surprising similarities, showing how globalization and shared cultural traditions have
outweighed political differences in shaping their environments. The book will appeal to
a broad readership from scholars of Asia, to environmentalists, and anthropologists.
Bernard Wong examines the complex role of Chinese-American scientists and
engineers in their ever-increasing role in Silicon Valley, where those who settle there
must learn how to prosper despite a changing cultural identity, changes in family life
and new citizenship.
Globalization and the Making of Religious Modernity in China investigates the
transformation of China’s religious landscape under the impact of global influences
through case studies covering the period from 1800 to the present.
Through in-depth textual analyses covering a variety of media, ranging from fiction,
poetry, film to theoretical works as well as cultural phenomena, Xiaoping Wang
explores newly emerging social and cultural fashions in contemporary China in the age
of global capitalism.
Cochran reconsiders the nature and role of consumer culture in the spread of
globalization and illuminates enduring features of the Chinese experience of consumer
culture. The history of Chinese medicine men in pre-socialist China, he suggests, has
relevance for the 21st century because they achieved goals that resonate with their
successors today.
The rise of China has been shaped and driven by its engagement with the global
economy during a period of intensified globalization, yet China is a continent-sized
economy and society with substantial diversity across its different regions. This means
that its engagement with the global economy cannot just be understood at the national
level, but requires analysis of the differences in participation in the global economy
across China’s regions. This book responds to this challenge by looking at the
development of China’s regions in this era of globalization. It traces the evolution of
regional policy in China and its implications in a global context. Detailed chapters
examine the global trajectory of what is now becoming known as the Greater Bay Area
in southern China, the globalization of the inland mega-city of Chongqing, and the role
of China’s regions in the globally-focused belt and road initiative launched by the
Chinese government in late 2013. The book will be of interest to practitioners and
scholars engaging with contemporary China’s political economy and international
relations.
This book examines the explicit effects of global connectivity on local culture and
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society in post-reform mainland China. It focuses on individual level globalization in
China and how global socialization impacts local residents' behaviors, lifestyle, value
orientation and the consequence of local transformation. Asking questions such as:
What types of individual global connections have emerged and developed in China over
the last three decades? What aspects of local transformations are influenced by such
global connections? How does the impact of global connections vary across different
aspects of local communities and institutions? Jiaming Sun uses an original micro-level
relational approach to analyse how different types of individual global connections may
make a difference and constitute certain outcomes of local transformation, the outcome
being that global connections are capable of facilitating local transformation across
different spatial, economic, and cultural settings.
The main theme of the book is the globalisation of China’s markets and Chinese
business management in the context of ongoing reform at home and the country’s
growing global economic role. The Globalisation of Chinese Business includes
contributions relating to a wide range of manufacturing and service sectors,
encompassing such areas as foreign investment, state and private enterprise, human
resource management, consumer culture and advertising, financial markets and
healthcare. Following an introduction by the editor there are four sections, the first
focused on the globalisation of Chinese management and the second on the evolution
of Chinese management. The remaining sections contain chapters on China’s growing
service sector, growing markets and competition, and healthcare system reform. An
epilogue by the editor in the remaining section concludes. Covers a range of
managerial issues relating to both manufacturing and services in China in the context of
ongoing managerial reform Discusses the corporate strategies of both Chinese and
foreign companies Examines the targeting of Chinese and global markets Details the
globalisation of Chinese business management
This book aims to provide comprehensive empirical and theoretical studies of expanding
fandom communities in East Asia through the commodification of Japanese, Korean and
Chinese popular cultures in the digital era. Using a multidisciplinary approach including political
economy, East Asian studies, political science, international relations concepts and history, this
book focuses on a few research objectives. In terms of methodology, it is an area studies
approach based on interpretative work, observation studies, policy and textual analysis. First, it
aims to examine the closely intertwined relationship between the three major stakeholders in
the iron triangle of production companies, consumers and states (i.e., role of government in
policy promotion). Second, it studies the interpenetration, adaptation, innovation and
hybridization of exogenous Western culture with traditional popular cultures in (North) East
Asia. Third, it studies the influence of popular cultures and how cultural products resonate with
a regional audience through collective consumption, contents reflective of normative values,
the emotive and cognitive appeal of familiar images and social learning as well as peer effect
found in fan communities. It then examines how consumption contributes to soft cultural
influence and how governments leverage on its comparative advantages and cultural assets
for commercial success and in the process augment national (cultural) influence. These
questions will be discussed and analyzed and contextualized through the case studies of J-pop
(Japanese popular culture), K-pop (Korean popular culture or Hallyu) and Chinese popular
culture (including Mando-pop and Taiwanese popular culture).
This book records the anxiety, concerns, uncertainty and enthusiasm of Chinese scholars in
the face of China’s embracing of globalization. In other words, it presents a unique Chinese
perspective on globalization and state autonomy.
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A multidisciplinary, authoritative outline of the current intellectual landscape of the field. Over
the past three decades, the term ‘diaspora’ has been featured in many research studies and
in wider theoretical debates in areas such as communications, the humanities, social sciences,
politics, and international relations. The Handbook of Diasporas, Media, and Culture explores
new dimensions of human mobility and connectivity—presenting state-of-the-art research and
key debates on the intersection of media, cultural, and diasporic studies This innovative and
timely book helps readers to understand diasporic cultures and their impact on the globalized
world. The Handbook presents contributions from internationally-recognized scholars and
researchers to strengthen understanding of diasporas and diasporic cultures, diasporic media
and cultural resources, and the various forms of diasporic organization, expression, production,
distribution, and consumption. Divided into seven sections, this wide-ranging volume covers
topics such as methodological challenges and innovations in diasporic research, the
construction of diasporic identity, the politics of diasporic integration, the intersection of gender
and generation with the diasporic condition, new technologies in media, and many others. A
much-needed resource for anyone with interest diasporic studies, this book: Presents new and
original theory, research, and essays Employs unique methodological and conceptual debates
Offers contributions from a multidisciplinary team of scholars and researchers Explores new
and emerging trends in the study of diasporas and media Applies a wide-ranging, international
perspective to the subject Due to its international perspective, interdisciplinary approach, and
wide range of authors from around the world, The Handbook of Diasporas, Media, and Culture
is ideal for undergraduate and graduate students, teachers, lecturers, and researchers in areas
that focus on the relationship of media and society, ethnic identity, race, class and gender,
globalization and immigration, and other relevant fields.
In a world where no country is an island isolated from others, globalization is bound to be
contested, debated, and de- and re-constructed at different levels across the international
community. This book collects articles authored by Chinese scholars on the subject of
globalization and localization.
A unique model of political development is underway in China, which differs considerably from
those conceived under both traditional socialist and liberal Western models. This work tackles
the important issues of the changes underway in China's political and economic systems.
In this first critical study of films by Zhang Yimou in English, Wendy Larson plumbs the larger
field of debate to suggest thought-provoking ways of thinking about the films and their
relationship to Chinese culture.
Standing as the world’s two largest economies, marshaling the most imposing armies on
earth, holding enormous stockpiles of nuclear weapons, consuming a majority share of the
planet’s natural resources, and serving as the media generators and health care providers for
billions of consumers around the globe, the United States and China are positioned to
influence notions of democracy, nationalism, citizenship, human rights, environmental
priorities, and public health for the foreseeable future. These broad issues are addressed as
questions about communication—about how our two nations envision each other and how our
interlinked imaginaries create both opportunities and obstacles for greater understanding and
strengthened relations. Accordingly, this book provides in-depth communication-based
analyses of how U.S. and Chinese officials, scholars, and activists configure each other,
portray the relations between the two nations, and depict their shared and competing interests.
As a first step toward building a new understanding between one another, Imagining China
tackles the complicated question of how Americans, Chinese, and their respective allies
imagine themselves enmeshed in nations, old rivalries, and emerging partnerships, while
simultaneously meditating on the powers and limits of nationalism in our age of globalization.
In this timely work, Liu Kang argues that globalization in China is both a historical condition in
which the country's gaige kaifang (reform and opening up) has unfolded and a set of values or
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ideologies by which it and the rest of the globe are judged. Moreover, globalization signals a
significant ascendancy of culture. Liu examines China's current ideological struggles in political
discourse, intellectual debate, popular culture, avant-garde literature, the news media, and the
internet. With careful textual analysis and observation informed by critical theories and cultural
studies, he offers a forceful critique of the Chinese version of globalism that privileges
economic development at the expense of social justice and equality.
The nine papers collected in this volume examine recent trends in language use in mainland
China, and the associated social, economic, political, and cultural manifestations.
Confucius Institutes, the language and culture programs funded by the Chinese government,
have been established in more than 1,500 schools worldwide since their debut in 2004. A
centerpiece of China’s soft power policy, they represent an effort to smooth China’s path to
superpower status by enhancing its global appeal. Yet Confucius Institutes have given rise to
voluble and contentious public debate in host countries, where they have been both welcomed
as a source of educational funding and feared as spy outposts, neocolonial incursions, and
obstructions to academic freedom. China in the World turns an anthropological lens on this
most visible, ubiquitous, and controversial globalization project in an effort to provide fresh
insight into China’s shifting place in the world. Author Jennifer Hubbert takes the study of soft
power policy into the classroom, offering an anthropological intervention into a subject that has
been dominated by the methods and analyses of international relations and political science.
She argues that concerns about Confucius Institutes reflect broader debates over globalization
and modernity and ultimately about a changing global order. Examining the production of soft
power policy in situ allows us to move beyond program intentions to see how Confucius
Institutes are actually understood and experienced in day-to-day classroom interactions. By
assessing the perspectives of participants and exploring the complex ways in which students,
teachers, parents, and program administrators interpret the Confucius Institute curriculum, she
highlights significant gaps between China’s soft power policy intentions and the effects of
those policies in practice. China in the World brings original, long-term ethnographic research
to bear on how representations of and knowledge about China are constructed, consumed,
and articulated in encounters between China, the United States, and the Confucius Institute
programs themselves. It moves a controversial topic beyond the realm of policy making to
examine the mechanisms through which policy is implemented, engaged, and contested by a
multitude of stakeholders and actors. It provides new insight into how policy actually works,
showing that it takes more than financial wherewithal and official resolve to turn cultural
presence into power.
Ideology and Utopia in China’s New Wave Cinema investigates the ways in which New Wave
filmmakers represent China in this age of neoliberal reform. Analyzing this paradigm shift in
independent cinema, this text explores the historicity of the cinematic form and its culturalpolitical visions. Through a close reading of the narrative strategy of key films in New Wave
Cinema, Xiaoping Wang studies the movement’s impact on film, literature, culture and politics.
The legal system of the People's Republic of China has seen significant changes since legal
reforms began in 1978. At the end of the second decade of legal reform, law-making and
institution-building have reached impressive levels. Understanding the operation and possible
futures of law in the People's Republic of China requires an appreciation of the normative
influences on the system, as well as an examination of how these norms have worked in
practice.
Scarce attention has been paid to the dimension of sound and its essential role in constructing
image, culture, and identity in Chinese film and media. China in the Mix fills a critical void with
the first book on the sound, languages, scenery, media, and culture in post-Socialist China. In
this study, Ying Xiao explores fascinating topics, including appropriations of popular folklore in
the Chinese new wave of the 1980s; Chinese rock 'n' roll and youth cinema in fin de siècle
Page 4/8

Download File PDF Globalization And Culture The Chinese Cultural And
China; the political-economic impact of free market imperatives and Hollywood pictures on
Chinese film industry and filmmaking in the late twentieth century; the reception and adaptation
of hip hop; and the emerging role of Internet popular culture and social media in the early
twenty-first century. Xiao examines the articulations and representations of mass culture and
everyday life, concentrating on their aural/oral manifestations in contemporary Chinese cinema
and in a wide spectrum of media and cultural productions. China in the Mix offers the first
comprehensive investigation of Chinese film, expressions, and culture from a unique, cohesive
acoustic angle and through the prism of global media-cultural exchange. It shows how the
complex, evolving uses of sound (popular music, voice-over, silence, noise, and audio mixing)
in film and media reflect and engage the important cultural and socio-historical shifts in
contemporary China and in the increasingly networked world. Xiao offers an innovative new
conception of Chinese film and media and their audiovisual registers in the historiographical
frame of China amid the global landscape.
It has been said there are more Chinese learning English than there are Americans. We all
have a sense that the first decades of the third millennium, including the effects of the global
financial recession, signal dramatic changes to the shape of the world to come. China’s
emergence as a superpower is one of the few certainties in this rapidly changing world. What
is less well realised is the critical role which China’s decisions about English will play in the
world’s communication profile. This unique volume explores this question looking at the
debates on identity, cultural values and communication practices. Taking a wide-ranging view
and uniquely blending both Chinese and Western perspectives the volume explores the
critically important cultural consequences of mass English learning in today’s world.
"This book analyzes the Chinese-centered globalization 'from below' brought about by China's
entrepreneurial migrants and conceived of as a projection of Chinese power in the Belt and
Road Initiative partner states. It identifies the features of this globalization 'from below,'
scrutinizes its mutually reinforcing relationship with China's globalization 'from above,' and
shows that these two globalizations are intrinsically related to the construction of a Chinesecentered international order. It outlines how the actors in China's globalization 'from below'
include Chinese emigrants who are located in informal transnational economic networks. It
reveals that Beijing has enacted many laws that concern these emigrants and their duty to
contribute to the development of their country of origin; and that China is ready to impose
harsh punitive actions on political elites in partner states which fail to protect its migrants or
limit their economic activities. Finally, it argues that China's globalization 'from below' is
fundamentally different from the non-hegemonic globalization 'from below' represented by,
among others, Lebanese and East Indian traders, and that rather China's globalization 'from
below' is a self-interested national strategy intended to support the construction of a Chinesecentered international order"
This is a study of translation which is put in a broader context of globalisation and culture. The
author includes case studies, such as the critical and creative reception of such Western
writers as Henrik Ibsen and Walt Whitman, who have both made significant contributions to
China's cultural modernity and literary modernism.

Examining Chinese domestic as well as international circumstances surrounding the
emergence of an independent women's movement in Beijing in the 1990s, this book
seeks to explain how such a movement could have arisen after the repression of
student activists in Tiananmen Square in 1989. It also places this emergence in the
context of theories of social movements, civil society and globalization.
Despite China's obvious and growing importance on the world stage, it is often and
easily misunderstood. Indeed, there are many Chinas, as this comprehensive survey of
contemporary China vividly illustrates. Now in a thoroughly revised and updated edition
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that offers the only sustained geography of the reform era, this book traces the changes
occurring in this powerful and ancient nation across both time and space. Beginning
with China's diverse landscapes and environments, and continuing through its
formative history and tumultuous recent past, the authors present contemporary China
as a product of both internal and external forces of past and present. They trace current
and future successes and challenges while placing China in its international context as
a massive, still-developing nation that must meet the needs of its 1.3 billion citizens
while becoming a major regional and global player. Through clear prose and new,
dynamic maps and photos, China's Geography illustrates and explains the great
differences in economy and culture found throughout China's many regions.
Guthrie (sociology and management, New York U.) argues that the changes in China
have been more dramatic than outsiders especially in the US realize, that reforms have
been successful because of state involvement, and that democracy in China is
inevitable. He does not posit some occult connection between capitalism and
democracy, but explains that the deliberate transformation of certain institutions has set
in motion a gradual process of democratization that leaders know about but do not
advertise. Annotation ©2008 Book News, Inc., Portland, OR (booknews.com).
An exploration of the impact of globalization on diverse cultures and how this effects the
dominant languages across Asian civilisations.
Faked in China is a critical account of the cultural challenge faced by China following its
accession to the World Trade Organization in 2001. It traces the interactions between
nation branding and counterfeit culture, two manifestations of the globalizing Intellectual
Property Rights (IPR) regime that give rise to competing visions for the nation. Nation
branding is a state-sanctioned policy, captured by the slogan "From Made in China to
Created in China," which aims to transform China from a manufacturer of foreign goods
into a nation that creates its own IPR-eligible brands. Counterfeit culture is the
transnational making, selling, and buying of unauthorized products. This cultural
dilemma of the postsocialist state demonstrates the unequal relations of power that
persist in contemporary globalization.
This book provides a comprehensive analysis of Chinese advertising as an industry, a
discourse and profession in China’s search for modernity and cultural globalization. It
compares and contrasts the advertising practices of Chinese advertising agencies and
foreign advertising agencies, and Chinese brands and foreign brands, with a particular
focus on the newest digital advertising practices in the post WTO era. Based on
extensive interviews, participant observation, and a critical analysis of secondary data,
Li offers an engaging analysis of the transformation of Chinese advertising in the past
three decades in Post-Mao China. Drawing upon theories of political economy, media,
and cultural studies, her analysis offers most significant insights in advertising and
consumer culture as well as the economic, social, political, and cultural transformations
in China. The book is essential for students and scholars of communication, media,
cultural studies and international business, and all those interested in cultural
globalization and China.
As China is increasingly integrated into the processes of economic, political, social, and
cultural globalization, important questions arise about how Chinese people perceive
and evaluate such processes. At the same time, international communication scholars
have long been interested in how local, national, and transnational media
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communications shape people’s attitudes and values. Combining these two concerns,
this book examines a range of questions pertinent to public opinion toward globalization
in urban China: To what degree are the urban residents in China exposed to the
influences from the outside world? How many transnational social connections does a
typical urban Chinese citizen have? How often do they consume foreign media? To
what extent are they aware of the notion of globalization, and what do they think about
it? Do they believe that globalization is beneficial to China, to the city where they live,
and to them personally? How do people’s social connections and communication
activities shape their views toward globalization and the outside world? This book
tackles these and other questions systematically by analyzing a four-city comparative
survey of urban Chinese residents, demonstrating the complexities of public opinion in
China. Media consumption does relate, though by no means straightforwardly, to
people’s attitudes and beliefs, and this book provides much needed information and
insights about Chinese public opinion on globalization. It also develops fresh
conceptual and empirical insights on issues such as public opinion toward US-China
relations, Chinese people’s nationalistic sentiments, and approaches to analyze
attitudes toward globalization.
This volume comprises some twenty articles, speeches and conversations of Fei
Xiaotong from the late 1980s to the early 2000s. Their central connecting theme is how
civilizations could co-exist against a backdrop of rapid globalization. Fei proposes his
concept of “cultural self-awareness,” summarized in the axiom “each appreciates his
own best, appreciates the best of others, all appreciate the best together for the greater
harmony of all.” This is the result of many years of research and fieldwork, and
represents a synthesis of his Western training and traditional Chinese thought.
Professor Fei Xiaotong was one of the most prominent Chinese sociologists and
anthropologists in the last century, and a leading figure in Chinese intellectual circles.
He was noted in the West for his Peasant Life in China, From the Soil and other works
written during the 1930s and 1940s. His later important research and theoretical
concepts, though extremely influential in China on both theoretical and practical levels,
are almost unknown in international academia.
Written by a team of international scholars from China, Germany, Ireland, New Zealand and
the UK, this book provides interdisciplinary studies on the construction and transformation of
Chinese national identity in the age of globalisation. It addresses a wide range of issues central
to national identity in the context of Chinese culture, politics, economy and society, and
explores a diverse set of topics including the formation of an embryonic form of national
identity in the late Qing era, the influence of popular culture on national identity, globalisation
and national identity, the interaction and discourse between ethnic identity and national
identity, and identity construction among overseas Chinese. It highlights the latest
developments in the field and offers a distinctive contribution to our knowledge and
understanding of national identity. ?
Eleven anthropological essays presented by field researchers Wu and Cheung discuss a wideranging area of topics related to the meaning of Chinese food to understanding human culture.
Noting that the study of Chinese food practices have attracted little study precisely because of
the relative absence of food taboos or food-connected emotionalism (compare, for example,
Jewish, Catholic, or Islamic prescriptions on food), the editors argue that an ethnography of
food in China can tell us a lot about Chinese cultural practices in the era of globalization. The
papers look at the preparation and consumption of Chinese food within China, among the
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Chinese Diaspora, and in the wider world. Annotation copyrighted by Book News, Inc.,
Portland, OR
The First and Second Comings of capitalism are conceptual shorthands used to capture the
radical changes in global geopolitics from the Opium War to the end of the Cold War and
beyond. Centring the role of capitalism in the Chinese everyday, the framework can be
employed to comprehend contemporary Chinese culture in general and, as in this study,
Chinese cinema in particular. This book investigates major Chinese-language films from
mainland China, Taiwan, and Hong Kong in order to unpack a hyper-compressed capitalist
modernity with distinctive Chinese characteristics. As a dialogue between the film genre as a
mediation of microscopic social life, and the narrative of economic development as a
macroscopic political abstraction, it engages the two otherwise remotely related worlds,
illustrating how the State and the Subject are reconstituted cinematically in late capitalism. A
deeply cultural, determinedly historical, and deliberately interdisciplinary study, it approaches
"culture" anthropologically, as a way of life emanating from the everyday, and aesthetically, as
imaginative forms and creative expressions. Economy, Emotion, and Ethics in Chinese
Cinema will appeal to students and scholars of Chinese cinema, cultural studies, Asian
studies, and interdisciplinary studies of politics and culture.
Does Chinese food taste the same in different parts of the world? What has happened to the
Chinese diet in mainland China, Taiwan, Hong Kong and Macau? What has affected the
foodways of Chinese communities in other Asian countries with large Chinese diasporic
communities? What has made Chinese food popular in Australia, Indonesia, the Philippines
and Japan? What has brought about the adoption and adaptation of western food and changes
in Chinese diets in Hong Kong, Taiwan and Peking? By considering the practice of
globalization, this volume of essays by well-known anthropologists from many locales in Asia,
describes changes, variations and innovations to Chinese food in many parts of the world,
paying particular attention to questions related to how foods are introduced, maintained,
localised and reinvented according to changing lifestyles and social tastes. The book reviews
and broadens classic social science theories about ethnic and social identity formation through
the examination of Chinese food and eating habits in many locations. It reveals surprising
changes and provides a powerful testimony to the impact of late twentieth-century
globalization.
Delineates the globalizing pressures and opportunities that have dramatically transformed the
terrain of Chinese film and television, including the end of the cold war, the rise of the World
Trade Organization, and the escalation of democracy movements. This book examines the
prospect of a global Chinese audience.
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