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For more than twenty years, Jay Levinson has been arming small businesses with the strategies and tactics to compete
with the big guys by substituting time, energy, and imagination for money. In Guerrilla Marketing With Technology he
shows how virtually every aspect of a small business can be enhanced through technology. Even with minimal
investment in and experience with computers, databases, and the Internet, small businesses can maximize their limited
resources and reap big profits. Without technical jargon, Levinson covers all the basics to get even the most
technologically shy up and running.
They advertised soft drinks on fruit and underwear on sidewalks. They employed Ed Koch to bring Snapple to the
American heartland. They even used Imelda Marcos to sell Kenneth Cole shoes. Advertising innovators Jon Bond and
Richard Kirshenbaum have come up with more outrageously clever ways to get past consumers' detectors than anyone
else in advertising today. And now, they're finally ready to reveal their methods. In Under the Radar, Kirshenbaum and
Bond chronicle their meteoric rise from a one-room, two-man Lower East Side stringer operation to Kirshenbaum Bond &
Partners, one of today's hottest agencies. They share the lessons they learned along the way and describe the evolution
of their unique "under-the-radar" approach to grabbing and holding the attention of today's "been there, done that"
consumers. Under the Radar offers advertising and marketing professionals a deeply probing and instructive look at the
nature of advertising and marketing in an age of information overload. Kirshenbaum and Bond provide a cogent analysis
of how the world has changed since David Ogilvy laid down his ironclad rules for successful advertising. And, using indepth critiques of many of today's best (and worst) ad campaigns, they describe what it takes to break through the
defensive screens of a population bombarded by 1,500 ad messages each day. You'll learn all about cutting-edge
research techniques KB&P and other front-running agencies have developed for getting inside the heads and hearts of
real people, and, just as important, how to use that knowledge to get ad-weary consumers to tune in rather than zone
out. You'll also learn about the latest trends in integrated marketing, media planning, and guerrilla marketing, as well as
new ways of structuring an agency in order to stimulate "under-the-radar" thinking. Offering valuable lessons from the
founders of one of today's most innovative and successful advertising firms, Under the Radar is essential reading for
absolutely anyone involved in selling to consumers, from self-employed copywriters to marketing VPs at Fortune 500
companies. "Under the Radar: Talking to Today's Cynical Consumer is a valuable and important new tool for the
advertising industry from two pros at one of the hottest shops in town. Jonathan Bond and Richard Kirshenbaum offer
valuable insights and creative solutions on how to break through the clutter to make sure the consumer gets the
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message." —O. Burtch Drake, President and CEO American Association of Advertising Agencies "Kirshenbaum and
Bond's genius is their capacity to cut through informational clutter and reach the grass roots. In the war to save New
York's drinking water, Kirshenbaum and Bond showed us how to speak truth to power--and be heard!" —Robert F.
Kennedy, Jr. "This book is the next best thing to actually working with Bond and Kirshenbaum. They are good! They
know when to listen and when to argue with a client. They're not just smart and creative, they are serious strategic
thinkers." —Roger Ailes, Chairman and CEO, Fox News "If you want to understand how ad executives create smart,
innovative advertising, Richard and Jon's book is a must read." —Valerie Salembier, Publisher, Esquire magazine "Any
book that helps a company deal with our over-communicated world is worth reading. Under the Radar is definitely one of
those books." —Jack Trout, Trout & Partners Ltd. author of The New Positioning: The Latest on the World's #1 Business
Strategy
Because the battle begins before a book even hits the selves, an author needs every weapon to get ahead of the
competition. Guerrilla Marketing for Writers is packed with proven insights and advice, it details 100 ÒClassified secretsÓ
that will help autho
Workbook containing various workshop activities and projects.
A Blueprint for Great Marketing! In Guerrilla Marketing in 30 Days, co-authors Jay Conrad Levinson and Al Lautenslager
take the best selling marketing series in history, Guerrilla Marketing, and boil it down into one dynamic package of the
most up-to-date guerrilla tactics. Whether your goal is to develop a complete marketing plan or to focus on improving a
specific component, this is the book for you. From competition and research to execution and expansion, you get 30
action plans via guerrilla marketing tips, methods, ideas and values—where the major ingredients are time, energy and
imagination, not hard-earned profits. And on each and every day you’ll have developed plans to improve and re-engineer
a piece of your overall marketing blueprint to maximize profits and increase customers.
Want to reach consumers in innovative ways? Guerilla Marketing For Dummies is packed with guerilla tactics and trade
secrets for marketing your products or services like never before. From re-imagining existing marketing platforms to
mastering trailblazing methods, you’ll create a cost-effective game plan for getting your customers’ attention and
keeping it! This savvy, hands-on guide explains what guerilla marketing is, who does it, and why. You’ll learn how it can
take your brand to new heights as you start thinking like a guerilla, brainstorming, collaborating, and refining ideas for an
exciting, non-traditional marketing program. The real fun starts when you build a winning team and take your message to
the streets, executing attention-grabbing publicity stunts and creating unforgettable events. You’ll find out when it pays to
work with the big-gun guerilla-marketing firms and how to launch your own low-cost campaign. Discover how to: Reach
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customers wherever they are Develop a cohesive guerilla-marketing campaign Capitalize on the hottest trends Cut
through the constant marketing clutter Make products and brands stand out Use buzz, viral, grassroots, and experiential
marketing Write a great press release Create opportunities for partnership and tie-ins Find budget-friendly ways to go
guerilla Build a powerful online presence Work with existing contacts, publicists, and the press You can enter the guerilla
jungle and emerge with the lion’s share of the sales! Let Guerilla Marketing For Dummies show you how.
Advertising Creative is the first “postdigital” creative strategy and copywriting textbook in which digital technology is
woven throughout every chapter. The book gets right to the point of advertising by stressing key principles and practical
information students and working professionals can use to communicate effectively in this postdigital age. Drawing on
personal experience as award-winning experts in creative advertising, Tom Altstiel and Jean Grow offer real-world
insights on cutting-edge topics, including global, social media, business-to-business, in-house, and small agency
advertising. In this Fourth Edition, Altstiel and Grow take a deeper dive into the exploration of digital technology and its
implications for the industry, as they expose the pervasive changes experienced across the global advertising landscape.
Their most important revelation of all is the identification of the three qualities that will define the future leaders of this
industry: Be a risk taker. Understand technology. Live for ideas.
2015 Susanne K. Langer Award for Outstanding Scholarship, Media Ecology Association2013 Book of the Year, Visual
Communication Division, National Communication Association Amidst the profound upheavals in technology, economics,
and culture that mark the contemporary moment, marketing strategies have multiplied, as brand messages creep ever
deeper into our private lives. In Your Ad Here, an engaging and timely new book, Michael Serazio investigates the rise of
“guerrilla marketing” as a way of understanding increasingly covert and interactive flows of commercial persuasion.
Digging through a decade of trade press coverage and interviewing dozens of agency CEOs, brand managers, and
creative directors, Serazio illuminates a diverse and fascinating set of campaign examples: from the America’s Army
video game to Pabst Blue Ribbon’s “hipster hijack,” from buzz agent bloggers and tweeters to The Dark Knight’s “Why
So Serious?” social labyrinth. Blending rigorous analysis with eye-opening reporting and lively prose, Your Ad Here
reveals the changing ways that commercial culture is produced today. Serazio goes behind-the-scenes with symbolic
creators to appreciate the professional logic informing their work, while giving readers a glimpse into this new breed of
“hidden persuaders” optimized for 21st-century media content, social patterns, and digital platforms. Ultimately, this new
form of marketing adds up to a subtle, sophisticated orchestration of consumer conduct and heralds a world of
advertising that pretends to have nothing to sell.
The Father of Guerrilla Marketing, Jay Conrad Levinson delivers the first book to adapt the profit-producing principles of Guerrilla
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Marketing to the world of nonprofits. The nonprofit sector has increased by 65%--a flood of new organizations are vying for
donations, competing for volunteers, and carving out their share of the marketplace. Joined by co-authors Frank Adkins and Chris
Forbes, Levinson shows nonprofit marketers how to gain the competitive edge they need by replacing their lack of money with the
power of time, energy, imagination, and information—allowing them to maximize their impact and raise more money! Armed with
time-tested principles, 200 proven weapons of Guerrilla Marketing, and relevant tactics and tools, nonprofit marketers learn how to
boost public awareness, increase effectiveness in recruiting volunteers, mobilize advocates, and raise more money—no matter the
state of their finances. • Introduces the “seven golden rules” for fundraising success and recruiting volunteers • 200 proven
weapons of Guerrilla Marketing customized for nonprofits • Covers publicity and social media tactics specific to the nonprofit
community • Concepts are illustrated through real-world examples and comparison tables
"Evocative insights from 30 world class, extraordinary marketers"--P. [4] of cover.
What happens when the bottlenecks that stand between supply and demand in our culture go away and everything becomes
available to everyone? "The Long Tail" is a powerful new force in our economy: the rise of the niche. As the cost of reaching
consumers drops dramatically, our markets are shifting from a one-size-fits-all model of mass appeal to one of unlimited variety for
unique tastes. From supermarket shelves to advertising agencies, the ability to offer vast choice is changing everything, and
causing us to rethink where our markets lie and how to get to them. Unlimited selection is revealing truths about what consumers
want and how they want to get it, from DVDs at Netflix to songs on iTunes to advertising on Google. However, this is not just a
virtue of online marketplaces; it is an example of an entirely new economic model for business, one that is just beginning to show
its power. After a century of obsessing over the few products at the head of the demand curve, the new economics of distribution
allow us to turn our focus to the many more products in the tail, which collectively can create a new market as big as the one we
already know. The Long Tail is really about the economics of abundance. New efficiencies in distribution, manufacturing, and
marketing are essentially resetting the definition of what's commercially viable across the board. If the 20th century was about hits,
the 21st will be equally about niches.
Designed for advanced business students, marketing research academics, practitioners and consultants Leading-Edge Marketing
Research provides guidance on how to master, apply, and disseminate knowledge of recent innovative developments in marketing
research.
Expert Facebook advertising techniques you won't find anywhereelse! Facebook has exploded to a community of more than half a
billionpeople around the world, making it a deliciously fertile playgroundfor marketers on the cutting edge. Whether you want to
leverageFacebook Ads to generate "Likes," promote events, sell products,market applications, deploy next-gen PR, ,this unique
guide is theultimate resource on Facebook's wildly successful pay-per-clickadvertising platform. Featuring clever workarounds,
unprecedentedtricks, and little-known tips for triumphant Facebook advertising,it’s a must-have on the online marketer’s
bookshelf.Facebook advertising expert Marty Weintraub shares undocumentedhow-to advice on everything from targeting
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methods, advancedadvertising techniques, writing compelling ads, launching acampaign, monitoring and optimizing campaigns,
and tons more. Killer Facebook Ads serves up immediately actionable tips &tactics that span the gambit. Learn what Facebook
ads are good for, how to set goals,and communicate clear objectives to your boss and stakeholders. Master highly focused
demographic targeting on Facebook'ssocial graph. Zero in on relevant customers now. Get extraordinary advice for using each
available adelement—headline, body text, images, logos, etc.—formaximum effect How to launch a Facebook advertising campaign
and crucialmonitoring and optimizing techniques Essential metrics and reporting considerations Captivating case studies drawn
from the author's extensiveFacebook advertising experience, highlighting lessons fromchallenges and successes Tasty bonus: a
robust targeting appendix jam-packed withamazing targeting combos Packed with hands-on tutorials and expert-level
techniquesand tactics for executing an effective advertising campaign, thisone-of-a-kind book is sure to help you develop,
implement, measure,and maintain successful Facebook ad campaigns.
This guide offers you a step-by-step system on how to apply the proven 'Guerrilla' strategies to the ultimate marketing weapon, the
Internet. It teaches how to level the playing field by gaining traffic to your website, convert visitors into paying customers, and
ultimately take your business to new levels of profitability and efficiency.
As the market place changes under the impact of the rapid transformation of information and the Internet, marketing plans are
more important than ever. This title explains how to integrate social media, contacts and membership, and other tools into a
complete plan that strengthens your customer base without breaking your budget.
The latest strategies for job hunters revealed in this revised and updated edition This new Third Edition features the latest jobhunting strategies for the Information Age. You'll discover key techniques to reach hiring managers at the employers you want to
work for most. New chapters integrate using social media and social networking tools like Facebook, Twitter, LinkedIn, and
ZoomInfo in your job search, along with case studies from successful guerrilla job hunters that detail what works in today's hyper
competitive job market with commentary from America's top recruiters. Present your skills in creative new ways that stand out in
today's hyper-competitive job market Employ little-known search engine optimization tricks used by top headhunters Integrated
web site updated bi-weekly to remain state-of-the-moment Part of the Guerrilla Marketing Series, the bestselling marketing book
series The job search process has changed drastically in the past few years. Turn these changes to your advantage and make
your search successful with Guerilla Marketing for Job Hunters 3.0.
The book every small-business owner should own First published in 1983, Jay Levinson's Guerrilla Marketing has become a
classic in the field of business, revolutionising marketing for small businesses all over the world and creating a new way to
understand market share and how to gain it. In this completely updated and expanded fourth edition of Levinson's first Guerrilla
Marketing book, his take-no-prisoners approach to finding clients is on full display, as he offers hundreds of marketing ideas that
really work and a new roadmap for small-business success in the global marketplace. Filled with leading-edge strategies for
marketing on the Internet, putting new technologies to work, targeting prospects, cultivating repeat and referral business, and
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managing in the age of telecommuting and freelance employees, among others, Guerrilla Marketing will be the entrepreneur's
marketing bible for the twenty-first century.
Offers a detailed plan for entrepreneurs, small business owners, salespeople and service professionals to promote and grow their
businesses online, describing how to leverage resources, establish credibility and successfully beat the competition.
More Guerrilla Marketing Research, the follow-up title to Guerrilla Marketing Research destroys the myth that only big companies
can afford marketing research. The new book focuses on why small and mid-sized businesses can benefit from conducting focus
groups and surveys - and how they can do it, by asking the right questions, the right way, and effectively using the answers to
make more money. Authored by Robert J.Kaden, Gerald Linda and Jay Conrad Levinson, More Guerrilla Marketing Research
includes new and updated material on setting research goals and objectives; how to set a research budget; secondary research;
qualitative research; research into emotions; customer satisfaction research; and the future of marketing research. This compelling
book will take readers on a fascinating journey through one of the most misunderstood and under-utilized marketing techniques.
The secrets unveiled and the tips offered will benefit the most sceptical business owner, manager or entrepreneur.
Leverage big data insights to improve customer experiences and insure business success Many of today's businesses find
themselves caught in a snarl of internal data, paralyzed by internal silos, and executing antiquated marketing approaches. As a
result, consumers are losing patience, shareholders are clamoring for growth and differentiation, and marketers are left struggling
to untangle the massive mess. Big Data Marketing provides a strategic road map for executives who want to clear the chaos and
start driving competitive advantage and top line growth. Using real-world examples, non-technical language, additional
downloadable resources, and a healthy dose of humor, Big Data Marketing will help you discover the remedy offered by datadriven marketing. Explains how marketers can use data to learn what they need to know Details strategies to drive marketing
relevance and Return On Marketing Investment (ROMI) Provides a five-step approach in the journey to a more data-driven
marketing organization Author Lisa Arthur, the Chief Marketing Officer for Teradata Applications, the leader in integrated marketing
software, meets with thousands of CMOs and marketing professionals annually through public speaking and events Big Data
Marketing reveals patterns in your customers' behavior and proven ways to elevate customer experiences. Leverage these
insights to insure your business's success.
Want more customers? Need to increase social media followers? Want your name in the news to boost your brand and sales?
Propel: Five Ways to Amp Up Your Marketing and Accelerate Business is the ideal guide for marketing with tips, tools and trends
for social media, word of mouth marketing, publicity, and more. It offers a straightforward, five-step approach to use the power of
direct marketing to get to the next level. Propel shows how large corporations, small businesses, nonprofits, schools,
governments, and other organizations can quickly reach the right people at the right time in the right way—to get the right results.
Including over 50 real-world examples of success and compelling case studies of digital and traditional marketing and PR success
from around the world, this is a practical guide to help you break through all the noise in the marketplace and connect with the
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people you need to reach the most. Includes examples and case studies of social media tools including YouTube, Twitter and
Facebook, as well as marketing strategies applicable for LinkedIn, Vine, Instagram, Infographics, Pinterest, Yelp, City Search,
Urban Spoon, blogs, podcasts, and other marketing communication outlets. Whitney Keyes is a marketing strategist, professor
and a Fellow for the Center for Strategic Communication at Seattle University. Whitney worked as a senior Microsoft manager,
strategic advisor for American Express and consultant to thousands of businesses around the world. While at Microsoft, she
managed global marketing campaigns, including the launch of Office 2000, an $8 billion business, and helped create the
Corporation’s philanthropy program, Unlimited Potential. Whitney is an international speaker and received three grants from the
U.S. State Department to empower social entrepreneurs, women leaders, NGOs and youth in Asia and Africa. She received the
Small Business Administration’s 2013 Women in Business Champion of the Year Award for Washington State, U.S.A. Propel:
Five Ways to Amp Up Your Marketing and Accelerate Business offers a go-to marketing resource for entrepreneurs, business
owners, nonprofit directors. Even people working in marketing or publicity departments, as teachers and professors, and in
agencies can use Propel to turn marketing ideas into strategic action that gets real results—fast.
Let 35 World Class Guerrilla Marketing Coaches Teach You Their Time-tested Tactics and Strategies for Getting New Customers
and Turning Them Into Your Most Enthusiastic Fans! Here is a taste of what you're going to learn in Guerrilla Marketing on the
Front Lines: * Dozens of new high impact strategies for reaching and acquiring new customers...even on a shoestring budget, *
Cutting edge online tactics designed to cut through the clutter and dramatically increase your visibility and conversion rates, * The
keys to developing high powered Guerrilla partnerships and affiliate programs that will leverage your time and actually make you
money while you sleep. Are you ready to turn your own prospects into customers and then into raving fans who will buy from you
again, and again, and again? Join us on the Front Lines and get ready to launch your own Guerrilla Marketing Attack!
Are you ready to become a master of guerrilla marketing and joint ventures, the combined type of smarter marketing necessary for
true entrepreneurial success worldwide in any economy and any marketplace. "Guerrilla Marketing and Joint Ventures" explains
step-by-step how entrepreneurs can use smarter marketing and joint ventures to generate maximum profits from minimum
investments. Put another way, applying what you are about to learn can help make your business grow very quickly for low or
even zero-cost and real-life case studies (including the author’s own experience of going from zero to 4 million customers in 30
days) will also show you how joint ventures can help an individual entrepreneur make millions in a very short space of time.
Provides more than one hundred practical ideas, action plans, and implementation steps to help businesses identify
unconventional social media opportunities to increase online presence, attract customers, and improve profits.
Guerrilla MarketingCutting-Edge Strategies for the 21st CenturyPiatkus Books
A quick guide to effective techniques that will boost your business today Want the juicy marketing secrets that save time and get results
quickly for your business? Then this is the book for you. Marketing Secrets for the Self-Employed offers a detailed plan for entrepreneurs,
small business owners, salespeople, and service professionals. Filled with effective tactics and strategies ready to apply immediately, this
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guide supplies a complete toolkit to leverage resources, establish online credibility, and crush your competition! Provides practical strategies
to promote your business using powerful online tools Each chapter can be read in 10 minutes or less and offers an itemized to-do list at the
end Author has personally used these strategies to promote his business online and has helped dozens of companies do the same If you're
ready to take immediate action and see results quickly for your business, Marketing Secrets for the Self-Employed has all the tools and
techniques you need!
The third in Robert Greene's bestselling series is now available in a pocket sized concise edition. Following 48 Laws of Power and The Art of
Seduction, here is a brilliant distillation of the strategies of war to help you wage triumphant battles everyday. Spanning world civilisations,
and synthesising dozens of political, philosophical, and religious texts, The Concise 33 Strategies of War is a guide to the subtle social game
of everyday life. Based on profound and timeless lessons, it is abundantly illustrated with examples of the genius and folly of everyone from
Napoleon to Margaret Thatcher and Hannibal to Ulysses S. Grant, as well as diplomats, captains of industry and Samurai swordsmen.
The Father of Guerrilla Marketing, Jay Conrad Levinson, changed marketing forever when he unleashed his original arsenal of marketing
tactics for surviving the advertising jungle on a shoestring budget. And now, Levinson and online marketing masters Mitch Meyerson and
Mary Eule Scarborough once again show you how to beat the odds by combining the unconventional, take-no-prisoners Guerrilla Marketing
approach with today’s ultimate marketing weapon—the Internet. Learn how to use the internet Guerrilla style. Level the playing field, and
achieve greater online visibility. Boost traffic to your website. Convert visitors into paying clients. Capture and keep your market share, and
create multiple income streams—all while saving time and money! This complete Guerrilla Marketing online guide includes: • The 10 most
effective Guerrilla strategies • Case studies of the five greatest online Guerrilla Marketing campaigns • How to create a high-impact website
on a budget • Low-cost tactics for maximizing traffic • The 12 biggest internet marketing mistakes and how to avoid them • Creative tactics
and cutting-edge tools that inspire customers to take action • Essential information on cutting-edge technology
Hundreds of ideas for reaching and keeping the fastest-growing markets in the 90s, marketing during a recession, what consumers in the 90s
care most about, how to use the technological explosion for bigger profits, and management lessons for the 21st century.
For too long, marketers of sustainable goods and services have targeted "deep green" consumers to promote their products – and they have
little to show for their efforts. In this innovative book, Jacquelyn Ottman shows how the green market has moved beyond such niche
marketing, and how marketers will find greater success promoting the inherent superior value of their offerings. Greener products are now
available within every industry and are a part of our everyday lives. But they didn't get to be so ubiquitous just because they are better for the
planet. Whether they were promoted as such or not, sales of green products have grown so fast because of the added value they provide:
health, superior performance, good taste, cost-effectiveness, or simply convenience. This central emphasis on primary benefits – the new
rules – is critical to winning over the mainstream consumer and to driving overall organizational growth. The New Rules of Green Marketing
helps readers understand why value-based sustainability marketing has become a critical organizational capacity, and how readers can adopt
this approach in their own organizations. Illustrated by examples from both international mainstream and the more niche "deep green" leaders
who are showing everyone else the way, the book provides practical strategies, tools and inspiration for building every aspect of a credible
value-based green marketing strategy, including:How to use a proactive approach to sustainability to spur innovationHow to frame
environment-related benefits with relevance to mainstream brandsHow to communicate with credibility and impact – and avoid
"greenwashing"How to team up with stakeholders to maximize outreach to consumersHow to use a life cycle orientation to ensure the
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integrity of one's offeringsHow to best take advantage of recent technological advances in social mediaDrawing on the latest data from
leading researchers and reflecting on learnings from Ottman's corporate clients and other pioneers including GE, Nike, HSBC, Method,
Starbucks, Timberland, HP, NatureWorks, Philips, Procter & Gamble, Stonyfield Farm and Wal-Mart, this book shows how market leaders are
edging out the competition using effective value-first marketing strategies. This book captures the best of the author's previous
groundbreaking books on green marketing and takes the content into the 21st century. Whereas earlier works focused on readers who were
less familiar with green initiatives, this work squarely focuses on a new generation of marketers who likely themselves grew up with an
appreciation of sustainability and who want and need to know how to connect effectively with mainstream consumers.
At a time when millions of small businesses are flourishing, here is the optimum plan of attack for businesses that want to cash in on the high
profits and low costs of guerrilla marketing.
Since 1969, Philip Kotler's marketing text books have been read as the marketing gospel, as he has provided incisive and valuable advice on
how to create, win and dominate markets. In KOTLER ON MARKETING, he has combined the expertise of his bestselling textbooks and
world renowned seminars into this practical all-in-one book, covering everything there is to know about marketing. In a clear, straightforward
style, Kotler covers every area of marketing from assessing what customers want and need in order to build brand equity, to creating loyal
long-term customers. For business executives everywhere, KOTLER ON MARKETING will become the outstanding work in the field. The
secret of Kotler's success is in the readability, clarity, logic and precision of his prose, which derives from his vigorous scientific training in
economics, mathematics and the behavioural sciences. Each point and chapter is plotted sequentially to build, block by block, on the
strategic foundation and tactical superstructure of the book.

First published in 1983, Jay Levinson's GUERRILLA MARKETING has become a classic in the field of business,
revolutionising marketing for small businesses all over the world and creating a new way to understand and gain market
share. It also launched a veritable Guerrilla Marketing industry, including dozens of future Guerrilla books, CDs and
speaker events. In GUERRILLA MARKETING Jay Levinson's take-no-prisoners approach to finding clients is on full
display, as he offers hundreds of marketing ideas that really work and a new roadmap for small-business success in the
global marketplace. Filled with leading-edge strategies for marketing on the Internet, putting new technologies to work,
targeting prospects, cultivating repeat and referral business, and being a manager in the age of telecommuting and
freelance employees, among others, GUERRILLA MARKETING will be the entrepreneur's marketing bible for the twentyfirst century.
"Discover how to seize control of your career and create a loyal collector fan base that buys directly from you"--Page 1 of
cover.
Want to make money online? Then ignore social media at your own risk. Social media is vital if you want to your business
to thrive, and though you can’t control the conversations, you can influence them. This book will teach you how. If
mismanaged, social media can create more noise than signal. It can be a time and energy suck—for you and your
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audience. Or worse still, it can become an echo chamber for negative PR. If done well, guerrilla social media marketing
can help you persuade, command attention, establish dialogue, differentiate yourself, capture new markets, and
outmaneuver the competition—all on a shoestring budget. Whether you’re selling digital goods and services, physical
goods, or local services, this book has the answers. Strategize and optimize your social presence in ways you didn’t
know were possible Drive more clicks and sales with better-performing Facebook ads Develop remarkable content with
viral potential Manage your online reputation, instead of letting it manage you Integrate social media into your SEO
strategy, and vice versa Leverage online influencers to promote your brand, and become an influencer yourself
Hundreds of awesome, outrageous money-making strategies for savvy entrepreneurs.
Let 35 World Class Guerrilla Marketing Coaches Teach You Their Time-tested Tactics and Strategies for Getting New
Customers and Turning Them Into Your Most Enthusiastic Fans! Here is a taste of what you're going to learn in Guerrilla
Marketing on the Front Lines: * Dozens of new high impact strategies for reaching and acquiring new customers...even
on a shoestring budget * Cutting edge online tactics designed to cut through the clutter and dramatically increase your
visibility and conversion rates * The keys to developing high powered Guerrilla partnerships and affiliate programs that
will leverage your time and actually make you money while you sleep. Are you ready to turn your own prospects into
customers and then into raving fans who will buy from you again, and again, and again? Join us on the Front Lines and
get ready to launch your own Guerrilla Marketing Attack!
Praise for the first edition: ‘An excellent text for exploring marketing communications in the 21st century.’ - Ann Torres,
Lecturer in Marketing, National University of Ireland, Galway ‘First rate and comprehensive. This book has got it just
right: a rich blend of academic underpinning and practical examples in a very readable style.’ - Martin Evans, Senior
Teaching in Marketing, Cardiff Business School, University of Cardiff This book introduces the core components and
concepts of marketing communications for those studying at both undergraduate and postgraduate levels. It covers
essential topics such as advertising, direct marketing, corporate communications, public relations, product placement,
sales promotion, social media, sponsorship and many more. The author provides a set of managerial frameworks that
include analysis, planning and implementation to help prepare those who go on to strategically create and effectively
manage marketing communications campaigns. Every chapter includes Snapshots that help you to apply theory to
engaging real-world examples. These include: BMW, Harrods, Levi’s, Lynx, Tesco, Tencent, United Colors of Benetton
and Wonga. Additionally, Stop Points encourage you to pause and critically reflect upon the topic for deeper learning and
higher grades. The Assignment boxes invite you to test your knowledge in the form of a task based on what you have just
read to also help push yourself further. The Companion Website includes longer case studies, video feeds and other
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useful web links, a larger glossary of key terms, and links to SAGE journal articles. Password-protected resources are
also available to lecturers, including: PowerPoint slides, a tutor manual, activities for the classroom and indicative
responses to the assignments and discussion questions provided in each chapter.
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