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Handbook Of Tourism And Quality Of Life Research
This book addresses tourism as a system, provides essentials of tourism
management and marketing, discusses planning and impact management, and
proposes strategies and recommendations to improve Russia as an international
destination.
In addition to coordinating health travel logistics and gathering medical records,
medical tourism facilitators play the role of travel agent, appointment setter,
concierge, hotel reservationist, tour operator, and hand-holder to clients seeking
health services domestically and abroad. Addressing the issues that are likely to
emerge as clients travel, the Medical Tourism Facilitator's Handbook is a musthave resource of hard-to-find tools, checklists, terminology, and other helpful
information for hospital-based, lay facilitators, travel agents, and even retired
physicians and nurses. Supplying the advice of a recognized expert in global
healthcare, the book provides a detailed and empathic understanding of patient
needs and expectations. It covers the full range of best and worst case scenarios
that can occur when clients travel to obtain health services. Using a
conversational tone, it includes coverage of international travel logistics, where to
find answers to immigration concerns, confidentiality/privacy issues, and
unanticipated care in transit in the event of complications or missed connections.
The book delivers a fast-moving presentation of useful information and teaches
readers how to decode the language, what to look for in terms of safety and
quality, how to decode hospital facilitator agent agreements, and how to
anticipate clients’ needs and expectations. It also includes access to a regularly
updated website with helpful worksheets and reference material so you will be
prepared to handle any scenario that might present itself when your clients travel.
Routledge Handbook of Tourism and Sustainability from C. Michael Hall, Stefan
Gössling, Daniel Scott is one of the winners of the ITB BookAwards 2016 in the
category Specialist tourism literature! Sustainability remains one of the major
issues in tourism today. Concerns over climate and environmental change, the
fallout from the global economic and financial crisis, and the seeming failure to
meeting UN Millennium development goals have only reinforced the need for
more sustainable approaches to tourism, however they be defined. Given the
centrality of sustainability in tourism curricula, policies, research and practice it is
therefore appropriate to prepare a state of the art handbook on the relationship
between tourism and sustainability. This timely Handbook of Tourism and
Sustainability is developed from specifically commissioned original contributions
from recognised authors in the field, providing a systematic guide to the current
state of knowledge on this area. It is interdisciplinary in coverage and
international in scope through its authorship and content. The volume
commences with an assessment of tourism’s global environmental, e.g. climate,
emissions, energy use, biodiversity, water use, land use, and socio-economic
effects, e.g. economic impacts, employment and livelihoods, culture. This then
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provides the context for sections outlining the main theoretical frameworks and
constructs that inform tourism and sustainability, management tools and
approaches, and the approaches used in different tourism and travel industry
sectors. The book concludes by examining emerging and future concerns in
tourism and sustainability such as peak-oil, post-carbon tourism, green economy
and transition tourism. This is essential reading for students, researches and
academics interested in the possibilities of sustainable forms of tourism and
tourism’s contribution to sustainable development. Its assessment of tourism’s
global impact along with its overviews of sectoral and management approaches
will provide a benchmark by which the sustainability of tourism will be measured
for years to come.
The tourism industry is a multi-billion dollar enterprise, with more people from all
cultures and nationalities choosing to spend their leisure time traveling and
visiting new locations. To exploit this burgeoning market, tourism agencies must
carefully consider the desires and goals of travelers from around the world. The
Handbook of Research on Global Hospitality and Tourism Management
contributes to the body of knowledge on travel and tourism by presenting a global
view of the hospitality industry, including theoretical research into industry trends
as well as case studies from around the world. This handbook provides travel
agents, owner-operators, and students and researchers in the hospitality industry
with the latest research, findings, and developments in the field. Within this
handbook of cutting-edge research, readers will find chapters and cases on
topics such as travel and tourism in a global economy; local, glocal, and
international hospitality; challenges in environmental management; cultural
cuisine; and destination management, among others.
Religious studies and research have gained a lot of interest and attention from
researchers, policy makers, and practitioners over the last few years, but the
socio-economic impacts have not been explored. Taking into account the
profound economic impact the tourism and hospitality industries can have on
regions and cities around the world, further research in this area is critical to
analyze the extent of such impact and the ramifications that are associated with
it. The Handbook of Research on Socio-Economic Impacts of Religious Tourism
and Pilgrimage is a pivotal reference source that provides vital research on the
social and economic factors in faith-based journeys. While highlighting topics
such as tourist spending, spiritual tourism, and local development, this
publication explores religious tourism in the middle age, as well as the methods
of modern religious tourism. This book is ideally designed for business
managers, cultural preservationists, academicians, business professionals,
entrepreneurs, and upper-level students seeking current research on religious
tourism and its socio-economic impacts.
The Routledge Handbook of Tourism Research is a compendium of some of the
most relevant issues affecting tourism development today. The topics addressed
in this book provide some new thinking for those involved in tourism research.
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This book takes the reader from the beginnings of tourism research to a
discussion of emerging forms of tourism and selected examples of tourism
development. The underlying theoretical dimensions are reviewed, analysed and
discussed from a number of perspectives. This book brings together leading
researchers, many of whom are members of the International Academy for the
Study of Tourism, to discuss tourism today and its future. The works included in
this volume are diverse, in terms of geographical context, research methodology,
root discipline, and perspective. This book represents studies based in Europe,
North America, Oceania, and Asia. Research methodologies include both
quantitative and qualitative. Both macro and micro issues are discussed from the
economic, psychological, sociological, political science, marketing, and other
perspectives, which reflect the interdisciplinary nature of tourism studies. This
book is divided into 6 sections. Section 1 considers the foundations for tourism
research. Section 2 discusses the implications for destination management and
section 3 discusses planning for tourism development. Section 4 covers human
capital for tourism development. And finally, section 5 evaluates emerging forms
of tourism and then section 6 offers insights into tourism evolution. It offers the
reader a comprehensive synthesis of this field, conveying the latest thinking and
research. The text will provide an invaluable resource for all those with an
interest in tourism research. This is essential reading for students, researchers &
academics of Tourism as well as those of related studies in particular Leisure,
Hospitality & Development Studies.
Travel is widely acknowledged as an activity that increases individuals' levels of
well-being. Nevertheless, the relationship between happiness and tourism is still
a matter of investigation. Despite the overall beneficial effects of travel on
happiness levels, tourism is not an activity with solely positive implications on
peoples' lives. Therefore, it is crucial to understand how happiness manifests
through tourism and how it can be expanded to different tourism actors, such as
tourists, workers, and communities. The search for ways and methods to
enhance the levels of happiness and well-being has grown significantly in recent
years. Happiness and quality of life are timely issues and have become even
more relevant due to the significant impacts of the COVID-19 pandemic.
Rebuilding and Restructuring the Tourism Industry: Infusion of Happiness and
Quality of Life is a critical references source that examines the fundamental
relationship between tourism, happiness, and quality of life. This book discusses
relevant theoretical frameworks and the latest findings from empirical research in
happiness, well-being, and quality-of-life-related tourism. Focusing on topics such
as neurotourism, PERMA theory, the economics of happiness, tourism
employment opportunity, and overtourism, this book will intrigue scholars working
in hospitality, tourism, destination management, economics, marketing,
sociology, anthropology, and health sciences as well as managers, travel
agencies, restaurateurs, hotel managers, and professionals who want to improve
their understanding of the relationship between tourism and happiness, providing
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them with tools to develop better and sustainable practices for the sector.
Tourists frequently rely on social networks to provide information about a product
or destination as a decision support tool to make adequate decisions in the
process of planning a trip. In this digital environment, tourists share their travel
experiences, impressions, emotions, special moments, and opinions about an
assortment of tourist services like hotels, restaurants, airlines, and car rental
services, all of which contribute to the online reputation of a tourist destination.
The Handbook of Research on Social Media Applications for the Tourism and
Hospitality Sector is a fundamental reference source that provides vital
theoretical frameworks and the latest innovative empirical research findings of
online social media in the tourism industry. While highlighting topics such as ebusiness, mobile marketing, and smart tourism, this publication explores usergenerated content and the methods of mobile strategies. This book is ideally
designed for tour developers, travel agents, restaurateurs, hotel management,
tour directors, entrepreneurs, social media analysts, managers, industry
professionals, academicians, researchers, and students.
Offering how-to tools and step-by-step guidance, this practical Handbook combines academic
insight with extensive professional experience to outline best practice in undertaking
environmental, socio-cultural and economic assessments that establish the feasibility of new
tourism ventures and ascertains their impact over time.
Tourism is an economic and social phenomenon that is centered on a tourist’s experience and
is dependent on the experiences that are co-created and provided to tourists. Tourism
destination managers must understand what tourists perceive as engaging, intense, and
memorable in order to remain successful. However, care must also be given to the residents’
perception of local tourism development and how it impacts their community. This is a
fundamental aspect for tourism development since host communities that support tourism
development tend to be more hospitable with tourists, which influences their satisfaction and
loyalty. Moreover, the interaction with residents of host communities is a crucial component of
the quality of the tourist experience, contributing to the long-term success and sustainability of
destinations. The The Handbook of Research on Resident and Tourist Perspectives on Travel
Destinations is a collection of innovative research that examines travel destinations from the
resident and tourist perspectives in order to better support and inform the tourism development
process and to make the destinations attractive to visitors while at the same time contributing
to resident quality of life and happiness. While highlighting topics including sustainable
development, hotel management, and customer satisfaction, this book is ideally designed for
government officials, tour developers, travel agencies, brand managers, advertising agencies,
restaurateurs, public administrators, hotel managers, tourist industry professionals,
academicians, researchers, and students.
"The strongest overview I have encountered of the scope and the current state of research
across all the fields involved in advancing our understanding of tourism. For its range of topics,
depth of analyses, and distinction of its contributors, nothing is comparable." - Professor Dean
MacCannell, University of California, Davis "The breadth of vision and sweep of accounts is
remarkable, and range of topics laudable... a rare combination of the authoritative, the
challenging and stimulating." - Professor Mike Crang, Durham University Tourism studies
developed as a sub-branch of older disciplines in the social sciences, such as anthropology,
sociology and economics, and newer applied fields of study in hospitality management, civil
rights and transport studies. This Handbook is a sign of the maturity of the field. It provides an
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essential resource for teachers and students to determine the roots, key issues and agenda of
tourism studies, exploring: The evolution and position of tourism studies The relationship of
tourism to culture The ecology and economics of tourism Special events and destination
management Methodologies of study Tourism and transport Tourism and heritage Tourism and
postcolonialism Global tourist business operations Ranging from local to global issues, and
from questions of management to the ethical dilemmas of tourism, this is a comprehensive,
critically informed, constructively organized overview of the field. It draws together an interdisciplinary group of contributors who are among the most celebrated names in the field and
will be quickly recognized as a landmark in the new and expanding field of tourism studies.
Second homes have become an increasingly important component of both tourism and
housing studies. They can directly and indirectly contribute a significant number of domestic
and international visitors to destinations and may be part of longer-term retirement, lifestyle
and amenity migration that can have significant economic and social effects on communities
and destination development. This volume offers an overview of different disciplinary and
methodological approaches to second homes while simultaneously providing a broad
geographical reach. Divided into four parts exploring governance, development, community
and mobile second homes, the book provides a contemporary account of the major issues in
an area of growing international interest. This timely handbook covers a wide range of
dimensions – from planning to the role of second homes in development and the management
of their impact. The international and cross-disciplinary nature of the contributions will be of
interest to numerous academic fields in the social sciences, as well as urban and regional
planners.
Learn both theory and practice of knowledge management Sir Francis Bacon once wrote,
“Knowledge is power.” Knowledge Sharing and Quality Assurance in Hospitality and Tourism
provides strategies to grab that power and the competitive edge in the tourism industry through
knowledge management (KM) and quality assurance. Leading tourism and hospitality experts
offer the latest theory and practical frameworks to expand the knowledge needed for creating
and maintaining success at destinations around the world. Each cogent chapter provides fresh
directions for future research and the creation of effective ways to share and use knowledge.
As the tourism and hospitality industry expands, the competition increases as the search
continues for ways to ensure quality, know the consumer, and discover the best standards of
destination operation. Knowledge Sharing and Quality Assurance in Hospitality and Tourism is
a unique foundational text that clearly explains the theory and practical management of
knowledge in this lucrative, very competitive industry. Knowledge theory is used to explore
organizational functioning, change issues, and operations at destinations in industry clusters
and networks. Chapters are extensively referenced. Topics in Knowledge Sharing and Quality
Assurance in Hospitality and Tourism include: the role of higher education in transferring
knowledge into practice four kinds of benchmarking e-mail response quality quality
management at the destination level and its path to knowledge sharing tourism managers
knowledge needs—the knowledge type, where the knowledge is available, and sharing that
knowledge between academics and the industry strategic planning in knowledge management
three element framework of knowledge management assessment a case study of an
international tourism project and the use of knowledge management a case study of best
practice in tourism research dissemination in Quebec and Queensland Knowledge Sharing and
Quality Assurance in Hospitality and Tourism is crucial, idea-sparking reading perfect for
tourism researchers, tourism managers, administrators, educators, and students.
Does your staff deliver the highest quality service possible? Customers today expect a very
high overall level of service in hospitality, tourism, and leisure. Competition in these fields will
thus be driven by strategies focusing on quality of service to add value, as opposed to product
or price differentiation. Service Quality Management in Hospitality, Tourism, and Leisure
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highlights concepts and strategies that will improve the delivery of hospitality services, and
provides clear and simple explanations of theoretical concepts as well as their practical
applications! Practitioners and educators alike will find this book to be invaluable in their
businesses and in preparing students for the business world. This essential book provides you
with clear, comprehensive explanations of theoretical concepts and methods that will give you
the competitive edge in this fast-changing field. Topics covered include: services management
marketing operations management human resources management service quality
management Service Quality Management in Hospitality, Tourism, and Leisure brings together
an array of pertinent materials that will measure and enhance customer satisfaction and help
you provide superior hospitality services, and groups them in easy-to-use clusters for quick
reference.
Explore how lifestyle concepts are linked to marketing the hospitality and tourism industry
Hospitality, Tourism, and Lifestyle Concepts: Implications for Quality Management and
Customer Satisfaction is a comprehensive benchmark review of how lifestyle concepts can be
applied to the hospitality and tourism industry. Noted authorities present multifaceted
viewpoints examining a range of topics, such as matching the lifestyles of tourism providers
and guests, lifestyle segmentation studies, and methodological issues in lifestyle segmentation
research. You’ll learn how the consideration of lifestyle concepts can improve the
effectiveness of marketing in addition to providing quality management and improved customer
satisfaction in the hospitality and tourism industry. This book provides an in-depth exploration
of the implications of lifestyle concepts in the marketing of the hospitality and tourism industry.
Each chapter of Hospitality, Tourism, and Lifestyle Concepts: Implications for Quality
Management and Customer Satisfaction examines essential issues, including quality
management and customer satisfaction, improving customer experience through host-guest
lifestyle matching, ways to segment customers by lifestyle, and the benefits and burdens of the
gay tourism market. The book confronts widely held beliefs about the industry, confirming or
adjusting those views through solid data. Research is clearly presented, always with an eye
toward strengthening this fragile industry. Hospitality, Tourism, and Lifestyle Concepts:
Implications for Quality Management and Customer Satisfaction discusses: the potential use of
lifestyle segmentation to achieve psychographic matching between hosts and guests the
significance of the lifestyle concept for the management of service quality and customer
satisfaction research into gay tourism marketing, with a discussion about recent evidence
suggesting that the distinct purchasing patterns of gays are exaggerated lifestyle market
segments and the relation to satisfaction with a nature-based tourism experience a lifestyle
segmentation analysis of the backpacker market in Scotland three different approaches to
lifestyle segmentation in improving the quality of tourism and leisure marketing decisions
improved understanding of tourists’ needs through cross-classification Hospitality, Tourism,
and Lifestyle Concepts: Implications for Quality Management and Customer Satisfaction is an
essential review of the lifestyle marketing concept that will prove invaluable for hospitality and
tourism professionals, instructors, and industry members.
As tourism matures as an academic subject and the number of tourism higher education
providers continues to expand world-wide, there is an increasing interest in its educational
aspects. At the same time the development of research into education issues related to
tourism means that there is now a developing literature on the subject. This international
handbook offers a timely evaluation of the sate of the art of tourism higher education. The book
brings together expert contributors from around the world to present current thinking and
practice about what is now a major element of education provision world-wide. It is structured
round four key themes: - Curriculum - International perspective - Teaching, learning and
assessment - Resources, progression and quality Its global survey of tourism education offers
a comprehensive basis for comparative review. In addition to setting out the development and
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current provision of tourism education it also addresses cutting edge issues such PhD
education, non-formal education, cultural issues in learning, research and teaching, e-learning
and e-assessment. It offers practical advice for the design, delivery, evaluation and resourcing
of courses and concludes with a reflective agenda of issues for the future.
As research in tourism and hospitality reaches maturity, a growing number of methodological
approaches are being utilized and, in addition, this knowledge is dispersed across a wide
range of journals. Consequently there is a broad and multidisciplinary community of tourism
and hospitality researchers whom, at present, need to look widely for support on methods. In
this volume, researchers fulfil a pressing need by clearly presenting methodological issues
within tourism and hospitality research alongside particular methods and share their
experiences of what works, what does not work and where challenges and innovations lie.
The Routledge Handbook of Tourism Experience Management and Marketing offers a
comprehensive and thorough inquiry into both customary and emergent issues of tourism
experience and co-creation. Drawing together contributions from 83 authors from 28 countries
with varied backgrounds and interdisciplinary interests, the handbook highlights multiple
representations and interpretations of the theme. It also integrates a selection of illustrative
global case studies to effectively present its chapter contents. Tourism experience drives the
contemporary tourist’s behavior as they travel in pursuit of experiencing unique and unusual
destinations and activities. Creating a memorable and enduring experience is therefore a
prerequisite for the all tourism business organizations irrespective of the nature of their
products or services. This handbook focuses on conceptualizing, designing, staging, managing
and marketing paradigms of tourism experiences from both supply and demand perspectives.
It sheds substantial light on the contemporary theories, practices and future developments in
the arena of experiential tourism management and marketing. Encompassing the latest
thinking and research themes, this will be an essential reference for upper-level students,
researchers, academics and industry practitioners of hospitality as well as those of tourism,
gastronomy, management, marketing, consumer behavior, cultural studies, development
studies and international business, encouraging dialogue across disciplinary boundaries.
Tourism is much more than an economic sector, it is also a social, cultural, political, and
environmental force that drives societal change. Understanding, responding to, and managing
this change will inevitably require knowledge workers who are able to address a range of
problems associated with tourism, travel, hospitality, and the increasingly complex operating
environment within which they exist. The purpose of this Handbook is to provide an insightful
and authoritative account of the various issues that are shaping the higher educational world of
tourism, hospitality and events education and to highlight the creative, inventive and innovative
ways that educators are responding to these issues. It takes as its central focus a dynamic
curriculum space shaped by internal and external factors from global to local scales, a variety
of values and perspectives contributed by a range of stakeholders, and shifting philosophies
about education policy, pedagogy and teaching practice. A benchmark for future curriculum
design and development, it critically reviews the development of conceptual and theoretical
approaches to tourism and hospitality education. The Handbook is composed of contributions
from specialists in the field, is interdisciplinary in coverage and international in scope through
its authorship and content. Providing a systematic guide to the current state of knowledge on
tourism and hospitality education and its future direction this is essential reading for students,
researchers and academics in Tourism, Hospitality, Events, Recreation and Leisure Studies.
Explaining how to develop a patient-centered medical tourism program, the Handbook of
Medical Tourism Development is the ideal guide for any hospital, clinic, hotel, spa, or ancillary
facility wishing to become a medical tourism provider. From high-cost surgery, transplants,
diagnostics, and preventive wellness checkups, to medical and wellness spa
Consumer behaviour is one of the most explored topics in tourism and hospitality marketing,
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interchangeably denoted by the terms ‘traveller behaviour’, ‘tourist behaviour’ or ‘guest
behaviour’. Consumer behaviour acts as an origin for every tourism and hospitality marketing
activity. It offers an understanding of why people tend to choose certain products or services
and what sort of factors influence them in making their decision. The decision process of
buying tourism products or services takes time, because they are mostly intangible in nature
due to which there are many risks involved in their buying process. The Routledge Handbook
of Consumer Behaviour in Hospitality and Tourism aims to explore and critically examine
current debates, critical reflections of contemporary ideas, controversies and pertinent queries
relating to the rapidly expanding discipline of consumer behaviour in hospitality and tourism.
The Handbook offers a platform for dialogue across disciplinary and national boundaries and
areas of study through its diverse coverage. It is divided into six parts: Part I offers an overview
of consumer behaviour; Part II focuses on the service quality perspectives of consumer
behaviour; Part III deliberates on customer satisfaction and consumer behaviour linkages; Part
IV explores the re-patronage behaviour of consumers; Part V addresses the vital issues
concerning online consumer behaviour; and Part VI elaborates upon other emerging
paradigms of consumer behaviour. Although there is no dearth of empirical studies on different
viewpoints of consumer behaviour, there is a scarcity of literature providing conceptual
information. The present Handbook is organised to offer a comprehensive theoretical body of
knowledge narrating consumer behaviour, especially for hospitality and tourism businesses
and operations. It attempts to fill this research gap by offering a 'globalised' volume comprising
chapters organised using both practical and academic approaches. This Handbook is essential
reading for students, researchers and academics of Hospitality as well as those of Tourism,
Marketing, International Business and Consumer Behaviour.
Deliver quality instruction to your students—on-campus or off The Handbook for Distance
Learning in Tourism is a practical, down-to-earth guide to developing and using print-based
and Internet-based flexible learning resources for courses where students rarely, if ever, attend
on-campus classes. Whether you're a teacher who needs to develop course notes into a
flexible learning package, a Web site, or both, or you just want information about how to teach
in a flexible environment, the book will provide the help you need-in language you can
understand. Designed to guide you through the completion of a project—or a semester—this
hands-on book offers strategies, suggestions, hints, and examples, and includes a hotel and
tourism case study that illustrates effective concepts and strategies. Written by Gary Williams,
co-editor of The Internet and Travel and Tourism Education (Haworth), this unique book will
help you develop print-based and Internet-based learning resources instead of focusing only
on one or the other, breaking down the barriers placed between learning environments. The
strategies presented are timeless, with no comparisons of specific commercial or
noncommercial products to become outdated and no Web site addresses to become useless.
The book makes extensive use of tables, graphics, and illustrations and has its own Web site
that's regularly updated, listing online resources arranged on a chapter-by-chapter basis. The
Handbook for Distance Learning in Tourism examines: the roles and characteristics of a
project manager developing and buying resources considerations before committing to a
project maximizing project ownership ensuring quality content educational design guidelines
media foundations production, design, and maintenance of print resources developing and
using Web sites computer-mediated contact course management systems (CMS) and much
more! The Handbook for Distance Learning in Tourism is an invaluable guidebook for
educators working in the field of hotel and tourism management as well as academics, project
managers, and educational designers who are interested in flexible learning developments.
In today’s highly competitive and global economy, understanding tourist behavior is imperative
to success. Tourist behavior has become a cornerstone of any marketing strategy and action.
Choosing, buying and consuming tourism/travel products and services includes a range of
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psycho-social processes and a number of personal and environmental influences that
researchers and managers should take into account. This book provides an overview of such
processes and influences and explains the basic concepts and theories that underlie tourist
decision-making and behavior. It also incorporates a number of cases studies in order to aid
readers to better appraise the application of those concepts and theories. The Handbook of
Tourist Behavior will be of significant interest to researchers and students in tourism, leisure,
marketing and psychology, and also to practitioners in the tourism industry.
This comprehensive Handbook provides an international perspective on contemporary issues
and future directions in teaching and learning in tourism. Key topics include assurance of
learning, development of skills, learning in the field, work integrated learning, sustainability and
critical studies, internationalisation, technology enabled learning, links between teaching and
research, and graduate student supervision. Within these topics attention is devoted to the
discussion of curriculum, pedagogy, assessment, students, educators and trends and issues.
The Handbook provides a valuable resource for understanding teaching and learning theory
and practice in tourism.

This thought-provoking Handbook considers the impact and challenges that
social tourism has on people’s lives, integrating case studies from around the
world. Showcasing the latest research on the topic and its role in tackling the
challenges of tourism development, chapters explore the opportunities presented
by social tourism and illustrate the social imperative of tourism as a force for
good.
This book examines key contemporary marketing concepts, issues and
challenges that affect destinations within a multidisciplinary global perspective.
Uniquely combining both the theoretical and practical approaches, this handbook
discusses cutting edge marketing questions such as innovation in destinations,
sustainability, social media, peer-to-peer applications and web 3.0. Drawing from
the knowledge and expertise of 70 prominent scholars from over 20 countries
around the world, The Routledge Handbook of Destination Marketing aims to
create an international platform for balanced academic research with practical
applications, in order to foster synergetic interaction between academia and
industry. For these reasons, it will be a valuable resource for both researchers
and practitioners in the field of destination marketing.
The Routledge Handbook of Gastronomic Tourism explores the rapid
transformations that have affected the interrelated areas of gastronomy, tourism
and society, shaping new forms of destination branding, visitor satisfaction, and
induced purchase decisions. This edited text critically examines current debates,
critical reflections of contemporary ideas, controversies and queries relating to
the fast-growing niche market of gastronomic tourism. This comprehensive book
is structured into six parts. Part I offers an introductory understanding of
gastronomic tourism; Part II deals with the issues relating to gastronomic tourist
behavior; Part III raises important issues of sustainability in gastronomic tourism;
Part IV reveals how digital developments have influenced the changing
expressions of gastronomic tourism; Part V highlights the contemporary forms of
gastronomic tourism; and Part VI elaborates other emerging paradigms of
gastronomic tourism. Combining the knowledge and expertise of over a hundred
Page 9/12

Get Free Handbook Of Tourism And Quality Of Life Research
scholars from thirty-one countries around the world, the book aims to foster
synergetic interaction between academia and industry. Its wealth of case studies
and examples make it an essential resource for students, researchers and
industry practitioners of hospitality, tourism, gastronomy, management,
marketing, consumer behavior, business and cultural studies.
This handbook explores and critically examines both positive and negative
impacts of tourism development focusing on the past, present and future issues,
challenges and trends from a multidisciplinary global perspective. Through a
comparative approach involving international case studies, this book explores our
understanding of tourism impacts and contributes to the theoretical development
on relationships between tourism impacts and community support for tourism
development. This handbook focuses on a variety of geographical locations,
drawing from the knowledge and expertise of highly regarded academics from
around the world. Specifically, it explores the adoption and implementation of
various tourism development and impact management approaches in a wide
range of global contexts, while identifying their trends, issues and challenges. It
addresses strategies relating to innovation, sustainability and social
responsibility, and critically reviews the economic, sociocultural, environmental,
political and technological impacts of tourism. The text also identifies future
trends and issues, as well as exploring the methods used to study tourism
impacts. Conveying the latest thinking and research, this handbook will be a key
reference for students, researchers and academics of tourism, as well as
development studies, geography, cultural studies, sustainability and business,
encouraging dialogue across disciplinary boundaries and areas of study.
Quality of life (QOL) research in tourism has gained much momentum over the
last two decades. Academics working in this area research issues related to
tourists and host communities. Practitioners are becoming increasingly interested
in understanding the science that allows them to develop better marketing and
managerial programs designed to enhance the quality of life of tourists. Tourism
bureaus and government agencies are increasingly interested in issues of
sustainable tourism, specifically in understanding and measuring the impact of
tourism on the quality of life of the residents of the host communities. This
handbook covers all relevant topics and is divided into two parts: research
relating to travelers/tourists, and research relating to the residents of host
communities. It is the only state-of-the-art reference book in its field and will
prove invaluable to academics interested in QOL research, as well as tourism
practitioners interested in applying the science of QOL in the tourism industry.
In recent years, the increasing number of tourists traveling to specific urban and
resort destinations has caused challenges for the effective management of
tourism in these areas, with a resulting negative impact on towns, cities, and host
communities. Such issues have included placing undue pressure on
infrastructure; destruction of the physical, economic, and socio-cultural
environment; and affecting the quality of residents’ daily lives by impacting their
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mobility and, in some cases, the price and rent of resident accommodation,
goods, and services. To achieve a certain level of balance between the interests
of local residents and visitors, new regulatory measures and legislation in high
tourism areas must be discussed. TheHandbook of Research on the Impacts,
Challenges, and Policy Responses to Overtourism is a collection of innovative
research on best practices and legislation solutions for the management of
tourism destinations suffering from overtourism, tourismophobia, or antitourism
movement issues. While highlighting topics including overcrowding, social
displacement, and tourism management, this book is ideally designed for local
government officials, policymakers, lawmakers, researchers, entrepreneurs,
industry professionals, travel agencies, hotels, academicians, and students
seeking current innovative empirical research on destination-management
practices and application techniques.
This volume analyses the positive effects that tourism generates on resident’s
quality of life, and how this influences tourists’ quality of life as they enjoy an
enriching experience in the destination they visit. It provides significant theoretical
and empirical contributions, as well as, case studies related to quality of life in
hospitality and tourism marketing and management. This volume is the result of
the effort that many researchers from all over the world have done to spread
some new light on this outstanding research line and add knowledge on the
relationship between tourism and quality of life of both residents and tourists.
This last is highlighted as a fundamental factor to take into account for the
development of new tourism practices. This volume is a true reference for
researchers, students and professionals working in tourism marketing and
management.
The Routledge Handbook of Health Tourism provides a comprehensive and
cutting-edge overview of the philosophical, conceptual and managerial issues in
the field of health tourism with contributions from more than 30 expert academics
and practitioners from around the world. Terms that are used frequently when
defining health tourism, such as wellbeing, wellness, holistic, medical and
spiritual, are analysed and explored, as is the role that health and health tourism
play in quality-of-life enhancement, wellbeing, life satisfaction and happiness. An
overview is provided of health tourism facilities such as thermal waters, spas,
retreats and wellness hotels and the various challenges inherent in managing
these profitably and sustainably. Typologies are given not only of subsectors of
health tourism and related activities but also of destinations, such as natural
landscapes, historic townscapes or individual resources or attractions around
which whole infrastructures have been developed. Attention is paid to some of
the lifestyle changes that are taking place in societies which influence consumer
behaviour, motivations and demand for health tourism, including government
policies, regulations and ethical considerations. This significant volume offers the
reader a comprehensive synthesis of this field, conveying the latest thinking and
research. The text is international in focus, encouraging dialogue across
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disciplinary boundaries and areas of study and will be an invaluable resource for
all those with an interest in health tourism.
As the field of tourism and hospitality experiences maturity and scientific sophistication,
researchers need to fully understand the breadth and depth of existing scales that help explain,
understand, monitor, and predict not only behaviour but also consequences of such behaviour
as a function of demand and supply interactions in the field. By introducing the importance of
measurement and scales and providing groupings of existing scales The Handbook of Scales
in Tourism and Hospitality Research serves as the state of the art reference book in the field of
tourism, hospitality and allied fields such leisure, recreation, and services management .
The planning, design, management and marketing of experiences for tourism markets is a
major challenge for tourism destinations and providers in a globalized and highly competitive
market. This book bridges the gap in contemporary literature by carefully examining the
management and marketing of tourism experiences.
While community quality-of-life indicators are gaining much needed attention in both scholarly
work and practice, their application in the areas of parks, recreation and tourism management
are not as well known. The applicability of indicator systems for natural resource and natural
resource area management within the parks and recreation arena is very high, including urban
parks and recreation programs and their influence on quality of life. Tourism is also an area
that needs much more work in terms of assessing impacts as well as developing indicators for
gauging progress in the long term. All three areas are an integrated discipline and most
programs throughout the developed world are housed co-jointly. There are several researchers
across the globe who are conducting innovative work in these areas. The editors feel that a
volume on the topic will spur additional interests as well as serve to lead the research efforts.
This Guidebook offers a comprehensive and pragmatic approach to the improvement of quality
of tourism destinations. It clarifies tourism concepts developing basic tools for improving quality
at tourism destinations.
Genuine ecotourism can have many positve impacts, particularly the conservation of
biodiversity and cultural heritage and the creation of economic opportunities for local
communities. While promoting these, it aims to eleminate negative impacts such as
environmental degradation, cultural commoditisation and playground effects. Unfortunately, the
concept is broadly misunderstood and its true definition is widely debated. It is often used as a
marketing tool, with some operators taking advantage of the ecotourism label to attract more
business while behaving in environmentally irresponsible ways. This book considers the
important topic of quality control and accreditation in ecotourism, describing the mechanisms
that can be implemented to ensure quality in all aspects of the industry, namely protected
areas, businesses, producs and tour guides.
Copyright: 654ab633eec46115d6e463ad9571c721

Page 12/12

Copyright : edu.swi-prolog.org

