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Vol. for 1963 includes section Current Australian serials; a
subject list.
Social media and emerging internet technologies have
expanded the ideas of marketing approaches. In particular,
the phenomenon of the internet in China challenges the
common perception of new media environments. Internet
Mercenaries and Viral Marketing: The Case of Chinese Social
Media presents case studies, textual analysis, media reviews,
and in-depth interviews in order to investigate the Chinese
“pushing hand” operation from the conceptual perspective of
communications and viral marketing. This book is significant
to researchers, marketers, and advocates interested in the
persuasive influence of social networks.
Most students of contemporary China are familiar with the
Joint Economic Committee studies on China, which have
appeared periodically since 1967. This is the most recent
study in the series (released in April, 1991). This volume
follows the format of the previous studies, offering a broad
sweep of its subject matter. The 50 chapters - contributed by
Chinese scholars in government, universities and private
research centres - are divided into five major parts. Each
section begins with an overview which summarises and
comments on the main points in each of the chapters. The
volume offers a detailed examination of China's economy,
and the political and social factors currently facing the
leadership in Beijing.
The directory of the classical music industry.

Approximately 26,000 firms and individuals -- more
than 1,000 new to each edition of this invaluable
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directory -- are listed, arranged into subject sections
covering 14 general fields of consulting activity
ranging from agriculture to computer technology. In
all, more than 400 specialties are represented,
including finance, computers, fundraising and many
others. Entries provide complete contact information
as well as concise descriptions of each
organization's activities. Includes a free inter-edition
supplement.
Each volume separately titled: v. 1, Acronyms,
initialisms & abbreviations dictionary; v. 2, New
acronyms, initialisms & abbreviations (formerly
issued independently as New acronyms and
initialisms); v. 3, Reverse acronyms, initialisms &
abbreviations dictionary (formerly issued
independently as Reverse acronyms and initialisms
dictionary).
Strategic Social Media is the first textbook to go
beyond the marketing plans and how-to guides, and
provide an overview of the theories, action plans,
and case studies necessary for teaching students
and readers about utilizing social media to meet
marketing goals. Explores the best marketing
practices for reaching business goals, while also
providing strategies that students/readers can apply
to any past, present or future social media platform
Provides comprehensive treatment of social media in
five distinct sections: landscape, messages,
marketing and business models, social change, and
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the future Emphasizes social responsibility and
ethics, and how this relates to capitalizing on market
share Highlights marketing strategies grounded in
research that explains how practitioners can
influence audience behaviour Each chapter
introduces theory, practice, action plans, and case
studies to teach students the power and positive
possibilities that social media hold
Ideal for the beginning student or the experienced
public relations practitioner, THIS IS PR: THE
REALITIES OF PUBLIC RELATIONS, Eleventh
Edition, covers the world of public relations with a
strong emphasis on fundamentals such as history
and research, as well as emerging issues such as
technology, ethics, and the international aspects.
With numerous examples, strategies, tactics, and
case studies, your students will have resources they
can take away from the classroom. Important Notice:
Media content referenced within the product
description or the product text may not be available
in the ebook version.
Taking into consideration the global financial crisis, the
current challenges of competition and open banking, and the
looming threat of Brexit, this book explores the implications of
using emotional appeals in financial services advertising.
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