Read Online Intercultural Business Communication Theoretical Issues

Intercultural Business Communication Theoretical
Issues
This volume originates from the editors' interest in one of the most relevant fields
of research these days: Intercultural and International Business Communication.
The needs of the business world to communicate effectively at an international
level in order to overcome language differences have proved to be a fascinating
topic for many scholars. International business discourse is culturally-situated
and therefore context-dependent, and all three - discourse, culture and context play a key role in the communication process. The present contributions analyse
this topic under the perspective of theory, research and teaching. Different
scholars have offered their views on the subject, presenting contributions on
different areas related to business communication all over the world.
The Routledge Handbook of Language and Professional Communication
provides a broad coverage of the key areas where language and professional
communication intersect and gives a comprehensive account of the field. The
four main sections of the Handbook cover: Approaches to Professional
Communication Practice Acquisition of Professional Competence Views from the
Professions This invaluable reference book incorporates not only an historical
view of the field, but also looks to possible future developments. Contributions
from international scholars and practitioners, focusing on specific issues, explore
the major approaches to professional communication and bring into focus recent
research. This is the first handbook of language and professional communication
to account for both pedagogic and practitioner perspectives and as such is an
essential reference for postgraduate students and those researching and working
in the areas of applied linguistics and professional communication.
The Cultural Context in Business Communication focuses on differences and
similarities in business negotiations and written communication in intercultural
settings. To set the scene, Edward T. Hall looks back at “culture” as an
evolutionary concept and Charles Campbell explains the value of classical
rhetoric in contemporary cultures. Further contributions present case studies of
cross-cultural encounters and discourse aspects in various settings. Steven
Weiss explores the proper character of six cultures: Chinese, French, Japanese,
Mexican, Nigerian, and Saudi. Other chapters contrast English with cultures such
as Chinese, German, Dutch, Finnish, and Irish. The book closes with two
chapters on training for effective business communication and provide models in
participatory training and gaming.
This book examines how discourse analysts could best disseminate their
research findings in real world settings. Each chapter presents a study of spoken
or written discourse with authors putting forward a plan for how to engage
professional practice in their work, using this volume’s Framework for
Application. Techniques used include Conversation Analysis in combination with
other methods, Genre Analysis in combination with other methods, and Critical
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Discourse Analysis. Contributions are loosely grouped by setting and include the
following: workplace and business settings; education settings; private and public
settings; and government and media settings. The volume aims to link the end of
research and the onset of praxis by helping analysts to move forward with ideas
for dissemination, collaboration and even intervention. The book will be of
interest to all researchers conducting discourse analysis in professional settings.
The growth of global commerce depends on many different factors and strategies
in order for multinational corporations to efficiently compete and thrive in the
international marketplace. In addition to business strategies, corporations must
also be aware of political affairs that may impact their global economic status.
The Handbook of Research on Impacts of International Business and Political
Affairs on the Global Economy features dual perspectives on the business and
political viewpoints for nations striving to maintain their economic standing in the
era of globalization. Providing insight into various economic factors impacting
global businesses and international affairs, this publication is a critical reference
source for students, policymakers, international diplomats, researchers, scholars,
and practitioners interested in financial challenges in the era of globalization.
From language classrooms to outdoor markets, the workplace is fundamental to
socialisation. It is not only a site of employment where money is made and
institutional roles are enacted through various forms of discourse; it is also a
location where people engage in social actions and practices. The workplace is
an interesting research site because of advances in communication technology,
cheaper and greater options for travel, and global migration and immigration.
Work now requires people to travel over great geographical distances,
communicate with cultural ‘others’ located in different time zones, relocate to
different regions or countries, and conduct business in online settings. The
workplace is thus changing and evolving, creating new and emerging
communicative contexts. This volume provides a greater understanding of
workplace cultures, particularly the ways in which working in highly
interconnected and multicultural societies shape language and intercultural
communication. The chapters focus on critical approaches to theory and practice,
in particular how practice is used to shape theory. They also question the validity
and universality of existing models. Some of the predominant models in
intercultural communication have been criticised for being Eurocentric or
Anglocentric, and this volume proposes alternative frameworks for analysing
intercultural communication in the workplace. This book was originally published
as a special issue of Language and Intercultural Communication.
This monograph presents the result of the authors’ scientific research on the
development of cognitive discursive approach to issues of intercultural
professional and business communication (IPBC) and the study of the language
of professional communication, the links binding the language with non-linguistic
and extralinguistic realia in the framework of cognitive linguistics, as well as oral
and written communication in intercultural professional business discourse. The
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authors proceed from the assumption that IPBC can only reach maximum
efficiency provided that its participants assimilate its inherent norms and rules
and are able to skillfully implement these norms and rules to verbalise their
cognitive activity in the sphere of professional business interaction. Topics
covered include: analysis of the theory of business communication, of codified
and uncodified vocabulary, theory of euphemy, and euphemisms used in
intercultural professional and business communication.
In the globally interconnected world, conflicts often arise as a result of tensions
between different cultural perceptions and diverse social preferences. Effectively
managing conflicts and harmonizing intercultural relationships are essential tasks
of intercultural communication research. This book seeks to find effective
intercultural conflict management solutions by bringing together a group of
leading international scholars from different disciplines to tackle the problem.
Consisting of two parts, this book covers major theoretical perspectives of conflict
management and harmony development in the first and conflict management and
harmony development in different cultural contexts in the second. Integrating the
latest work on conflict management and intercultural harmony, Conflict
Management and Intercultural Communication takes an interdisciplinary
approach, adopts diverse perspectives, and provides for a wide range of
discussions. It will serve as a useful resource for teachers, researchers, students
and professionals alike.
Given users’ heavy reliance of modern communication technologies such as mobile
and tablet devices, laptops, computers, and social media networks, workplace
cyberbullying and online harassment have become escalating problems around the
world. Organizations of all sizes and sectors (public and private) may encounter
workplace cyberbullying within and outside the boundaries of physical offices.
Workplace cyberbullying affects the entire company, as victims suffer from
psychological trauma and mental health issues that can lead to anxiety and depression,
which, in turn, can cause absenteeism, job turnover, and retaliation. Thus, businesses
must develop effective strategies to prevent and resolve such issues from becoming too
large to manage. The Handbook of Research on Cyberbullying and Online Harassment
in the Workplace provides in-depth research that explores the theoretical and practical
measures of managing bullying behaviors within an organization as well as the
intervention strategies that should be employed. The book takes a look at bullying
behavior across a variety of industries, including government and educational
institutions, and examines social and legislative issues, policies and legal cases, the
impact of online harassment and disruption of business processes and organizational
culture, and prevention techniques. Featuring coverage on a broad range of topics such
as sexual abuse and trolling, this book is ideally designed for business managers and
executives, human resource managers, practitioners, policymakers, academicians,
researchers, and students.
In compiling articles from eighteen professionals in the field of science and technical
communication, this unique collection updates readers on the evolving theory, teaching,
and practice within the field. A framework is provided on the direction practitioners and
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academicians can focus their research or application on. Extensive discussions are
provided on the management of the dynamic growth in international and intercultural
communication in technical and scientific disciplines. Emphasis is also placed on
understanding the issues and training for effectiveness.
Written in a highly accessible style and in four parts, this book provides rapid and
authoritative access to current ideas and practice in intercultural communication. It
draws on concepts and findings from a range of different disciplines and uses authentic
examples of intercultural interaction to illustrate points.
This handbook takes a multi-disciplinary approach to offer a current state-of-art survey
of intercultural communication (IC) studies. The chapters aim for conceptual
comprehension, theoretical clarity and empirical understanding with good practical
implications. Attention is mostly on face to face communication and networked
communication facilitated by digital technologies, much less on technically reproduced
mass communication. Contributions cover both cross cultural communication (implicit or
explicit comparative works on communication practices across cultures) and
intercultural communication (works on communication involving parties of diverse
cultural backgrounds). Topics include generally histories of IC research, theoretical
perspectives, non-western theories, and cultural communication; specifically
communication styles, emotions, interpersonal relationships, ethnocentrism,
stereotypes, cultural learning, cross cultural adaptation, and cross border
messages;and particular context of conflicts, social change, aging, business, health,
and new media. Although the book is prepared for graduate students and
academicians, intercultural communication practitioners will also find something useful
here.
Successful business communication is more than simply speaking your client’s
language. At the heart of all effective communication lies a fundamental understanding
of human behavior. The natural result of globalization is a level of behaviors that we all
share and expect. However, underneath this level are many other influencing factors.
We tend to view the situation around us according to our own expectations which are
often shaped by our cultural backgrounds. What happens, though, when our cultures
are so different that the expectations collide? This book combines theory and practice
in a way that helps you as a busy intercultural manager understand what others are
communicating to you and those around you. We take apart real examples of
intercultural business interaction and show you how deeply embedded cultural norms
are found within a simple conversation. Then we offer you important tools and
principles that you can use to improve your own intercultural business communication.
After reading this book, you should have a good understanding of the basic culture
types, and be able to identify most cultures based on the principles described here.
Additionally, you will know which social issues, attitudes, and values appear even in the
most rational business negotiation. Most importantly, your cultural awareness will help
you build successful and lasting relationships with your clients across regional and
global boundaries.
Linguistic Pragmatics of Intercultural Professional and Business
CommunicationSpringer
In Theorizing About Intercultural Communication, editor William B. Gudykunst brings
together key theories that have shaped and influenced human intercultural
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communication. This text provides an excellent overview of the major theories currently
in use and examines how these theories will also support the foundation for future
research in this area. Contributors to this text include individuals who actually
developed the theories covered in the book. Each contributor highlights the evolution,
development, and application of the theory to provide a thorough and contemporary
view of the field.
"Professional Communication" presents ten studies of communication practices in a
variety of professional contexts. By drawing on diverse methodologies from fields such
as conversation analysis, intercultural communication, and organizational studies, the
essays here examine how language is constructed, managed, and consumed in various
professional situations, ranging from academic settings to business negotiations. One
important theme of the book is its emphasis on the collaboration between researchers
and professionals. The contributors strongly believe that such collaborative partnership
will provide direct implications for improving workplace communication and enhance
better understanding of the construction of professional identity and organizational
behaviour. This book will appeal to not only scholars and researchers in discourse
analysis, intercultural communication and professional studies, but also practitioners in
the related fields and disciplines.
All languages encode aspects of culture and every culture has its own specificities to be
proud of and to be transmitted. The papers in this book explore aspects of this
relationship between language and culture, considering issues related to the processes
of internationalization and localization of the English language. The volume is divided
into two sections, complementing each other; the first one (Localizing English) focuses
on the significance of ethnic knowledge, local culture, and tradition wherever English is
used. The second one (Internationalizing English) deals with the degrees and patterns
of internationalization of English deriving from its contact with diverse cultures and its
adaptation to different professional settings and communicative purposes.
Multicultural and multinational teams have become an important strategic and structural
element of organizational work in our globalized world today. These teams are
demonstrating their importance from the factory floors to the boardrooms of
contemporary organizations. The emergence of multicultural teams is evident across a
variety of organizations in the private, public, and civil society sectors. These
developments have led to an increasing interest in the theory and practice of
multicultural teams. Management educational and training programs are giving
increasing attention to these developments. At the same time, there is emerging
interest in research about and study of multicultural teams. This book emerged from our
teaching, research, and consulting with multic- tural and diverse teams in multiple
sectors over the last several years. In particular, we have developed and refined our
ideas about the concepts in this book from teaching an advanced course called
Effective Multicultural Teams in the Graduate Program at the School for International
Training (SIT) in Vermont. We have learned from the rich background of students who
are from, and have worked in, six con- nents, and who are, or plan to be, working in the
public, educational, not-for-profit, and for-profit sectors. Additionally, we have engaged
with a variety of teams through our consulting and training, providing consultation to
teams in a variety of sectors and continents as they struggled to become more
effective.
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This book received the Enrique Alcaraz research award in 2010. This volume derives
from the COMINTER-SIMULNEG research project which aims at designing a pragmatic
model for the analysis of intercultural communication between Spaniards and Britons,
as well as developing a teaching methodology for cultural awareness based on
computer simulation of real business settings. Contributions to this volume focus on
three main issues: (a) explaining intercultural communication; (b) research on
intercultural business communication; (c) the use of simulation and gaming
methodology for the acquisition of communicative and cross-cultural competence in
business settings. This book adopts an interdisciplinary approach to the study and
practice of intercultural business communication, borrowing concepts from social
anthropology, social cognition, cognitive linguistics, and intercultural pragmatics.
The Routledge Handbook of Language and Intercultural Communication provides a
comprehensive historical survey of language and intercultural communication studies
with a critical assessment of past and present theory, research, and practice, as well as
an insight into future directions. Drawing on the expertise of leading scholars from diff
erent parts of the world, this second edition offers updated chapters by returning
authors and many new contributions on a broad range of topics, including reflexivity
and criticality, translanguaging, and social justice in relation to intercultural
communication. With an emphasis on contemporary, critical perspectives, this
handbook showcases the varied range of issues, perspectives, and approaches that
characterise this increasingly important field in today’s globalised world. Offering 34
chapters with examples from a variety of languages and international settings, this
handbook is an indispensable resource for students and scholars working in the fields
of intercultural communication, applied linguistics, TESOL/ TEFL, and communication
studies.
This new edition examines intercultural communication in the workplace. Firmly
grounded in theory, it offers practical suggestions on how people can develop cultural
awareness and communication skills. Fully updated with the latest research, this makes
an ideal core text.
Due to the impact of globalization, business practices have been constantly evolving
throughout the twenty-first century. Teachers and instructors are faced with the
challenges of educating future business leaders on evolving concepts such as diversity,
cultural environments, and the integration of countries and economies. Through these
challenges, it is critical for educators to understand teaching tools and pedagogical
practices that bring this globalized outlook into the classroom. The Handbook of
Research on Cross-Cultural Business Education is an important research publication
that explores the role of teaching tools used in business education to increase
competitive business skills and make them applicable in cross-cultural business
environments. It also provides business and management educators with teaching
practices that promote learning via exposure to global cultures. Featuring a broad array
of topics such as pedagogical modeling, cross-cultural learning, and social
responsibility, this is an important resource for business and management educators,
business managers, policy makers, researchers, business professionals, and graduate
students.
"The Cultural Context in Business Communication" focuses on differences and
similarities in business negotiations and written communication in intercultural settings.
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To set the scene, Edward T. Hall looks back at "culture" as an evolutionary concept and
Charles Campbell explains the value of classical rhetoric in contemporary cultures.
Further contributions present case studies of cross-cultural encounters and discourse
aspects in various settings. Steven Weiss explores the proper character of six cultures:
Chinese, French, Japanese, Mexican, Nigerian, and Saudi. Other chapters contrast
English with cultures such as Chinese, German, Dutch, Finnish, and Irish. The book
closes with two chapters on training for effective business communication and provide
models in participatory training and gaming.
The Handbook of Intercultural Discourse and Communication brings together
internationally-renowned scholars from a range of fields to survey the theoretical
perspectives and applied work, including example analyses, in this burgeoning area of
linguistics. Features contributions from established researchers in sociolinguistics and
intercultural discourse Explores the theoretical perspectives underlying work in the field
Examines the history of the field, work in cross-cultural communication, and features of
discourse Establishes the scope of this interdisciplinary field of study Includes coverage
on individual linguistic features, such as indirectness and politeness, as well as sample
analyses of IDC exchanges
This eye-opening reader explores how communication values and styles can be similar or
different for members of various cultures and communities. INTERCULTURAL
COMMUNICATION: A READER focuses on practical strategies you can use to communicate
more effectively in a variety of contexts, including interpersonal, rhetoric, group, business,
education, health care, and organizational. This broad-based, highly engaging reader,
compiled by the authors who defined the course, includes a balanced selection of articlessome commissioned solely for this text-that discusses the classic ideas that laid the
groundwork for this field, as well as the latest research and ideas. Material is presented in such
a way that you can read, understand, and then apply course concepts to your own life.
Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
A completely updated edition of the definitive guide for researchers in international
management
This second edition reviews the field of business discourse, centring on the investigation of
business language and communication as practice. It combines research-based discussions
with innovative practical applications and promotes debate and enquiry on a range of
competing issues, emerging from business discourse research and teaching practice.
Trade between China and Africa is increasing year on year, while the West increasingly
debates the nature and implications of China’s presence. Yet little research exists at the
organizational and community levels. While western press reporting is overwhelmingly
negative, African governments mostly welcome the Chinese presence. But what happens at
the management level? How are Chinese organizations run? What are they bringing to
communities? What is their impact on the local job market? How do they manage staff? How
are they working with local firms? This book seeks to provide a theoretical framework for
understanding Chinese organizations and management in Africa and to explore how their
interventions are playing out at the organizational and community levels in sub-Saharan Africa.
Based on rigorous empirical research exploring emerging themes in specific African countries,
this book develops implications for management knowledge, education and training provision,
and policy formulation. Importantly it seeks to inform future scholarship on China’s
management impact in the world generally, on Africa’s future development, and on
international and cross-cultural management scholarship. Primarily aimed at scholars of
international management, with an interest in China and/or in China in Africa, this important
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book will also be of great interest to those working in the area of development studies,
international politics, and international relations.
Today’s global citizens operate business and management endeavors on a global scale.
Globalization generates an increasing demand for effective communication in diverse cultural
contexts and challenges the relevance of culture in operating businesses in the global village.
Communication differences are apparent in many scenarios. Expatriates of international
organizations operating abroad adopt their native cultural values to motivate employees of
foreign cultures with an entirely different perspective. They use one culture’s motives to move
people from other cultures. In global marketing communication, the communicators use values
systems of their native culture to develop advertising for other cultures. They use
categorizations of one culture to describe others. Such divergence in attitudes, perspectives
and priorities of suppliers, and customers with different cultural backgrounds have led to many
project failures in international organizations. An in-depth understanding of cultural
backgrounds and the potential impact on communication of the people one is interacting with
can increase the probability of business success among investors, managers, entrepreneurs
and employees operating in diverse cultures. However, effective cross cultural business
communication needs to recognize and adopt an interdisciplinary perspective in understanding
the cultural forces (Leung, K. et al., 2005). Therefore, we need a multidisciplinary paradigm to
carry on effective and successful business communication in our contemporary global village. ?
?????????????????????????????????????????????????????????????????????????????????
??????????????????????????????????????????????????????????????????????????????
A number of researchers, trainers and educators in intercultural communication acknowledge
that the most popular models and theories of the field are insufficient – even unsuitable – to
describe or explain our practical multicultural experiences today. This collection of articles
offers new insights and critical evaluations of, intercultural communication theory and research.
Authors from a variety of disciplines discuss, for example, methodological concerns; Chinese
exceptionalism; micro and macro level interactions; ways to teach and study perceptions and
self-awareness; and also provide new constructions for understanding communication and
culture and their relationship.
This book provides an introduction to the theory and practice of intercultural business
communication. It offers surveys of some key cultural dimensions as well as case studies.
Today, a 'cultural' dimension is increasingly being taught at universities as a supplement to
disciplines that have not traditionally paid much attention to culture. Universities are competing
to produce graduates with a 'global mindset' who are well equipped to cope in multicultural,
team-oriented workplaces. Yet the way in which culture is taught is bound to differ depending
on the context in which the teaching takes place. Current research on teaching cultural skills
tends to favor a social constructivist approach where actors are seen as constructing collective
means of sense-making in the arenas and groups in which they participate. Teachers, who are
often very keen to promote tolerance, empathy, and intercultural dialogue, often support such
an approach, but it can be a challenge to transfer this to teaching, especially in interdisciplinary
contexts. Teaching Cultural Skills explores these challenges based on experiences from
Danish universities. Its broader themes make it highly relevant for teachers of culture
elsewhere. These themes include the globalization of labor markets and trade; immigration,
which has led to increased awareness of the need for cultural skills; and the
internationalization of higher education, which has made classrooms more multicultural than
ever before.Ã²
This volume explores intercultural communication in specialist fields and its realisations in
language for specific purposes. Special attention is given to legal, commercial, political and
institutional discourse used in particular workplaces, analysed from an intercultural
perspective. The contributions explore to what extent intercultural pressure leads to particular
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discourse patternings and lexico-grammatical / phonological realisations, and also the extent to
which textual re-encoding and recontextualisation alter the pragmatic value of the texts taken
into consideration.
New Frontiers in International Communication Theory offers a wide-ranging assessment of the
present state of the field of international communication and charts new directions for theory
and research. It brings together renowned and emerging scholars who challenge the field to
move beyond the limits of existing formulations, approaches, and trajectories, providing an
alternative and a supplement to traditional approaches in analysis and study. In rethinking the
central problematics of the field, exploring established and new tools and models of inquiry,
and articulating new research agendas, this interdisciplinary collection anticipates the future of
international communication studies.
Prepare future managers to face the differences in business communication across cultures.
With the globalization of the world economy, it is imperative for current and future managers to
be sensitive to the differences they will encounter in intercultural communication. To help make
readers aware of these differences, Intercultural Business Communication contains practical
guidelines and information on how to conduct negotiations across countries, write business
letters in different societies, and includes the general “dos” and “don'ts” in international
business. The fifth edition contains new cases, updated examples, and information from ten
newly published books and journal articles.
Winner of the Association for Business Communication Award for Distinguished Publication on
Business Communication. This book explores multiparty, multicultural interaction at
international business meetings. It investigates discourse at an Italian company's meetings of
its international distributors, conducted mainly in English and attended by participants from
different countries in Europe, Asia and North America. Data come from audio recordings of the
meetings, normally lasting two to three days, and are supplemented by the author's
observations of the meetings. The study uses a series of approaches to analyze selected
linguistic and interactional features, presenting an in-depth analysis and discussion of data
extracts that draws on both qualitative and quantitative approaches. It highlights the way the
main company speaker and some of the multilingual participants use discursive strategies to
build common ground, to construct a cooperative business relationship or to negotiate or avert
conflict. The study questions the role of cultural differences in approaching multicultural,
multilingual meetings and argues that organizational roles, the business context and individual
differences must also be considered.
Inhaltsangabe:Introduction: The transfer of business activities across nations is growing at a
rapid rate. The emergence of market economies in Latin America and Asia, the collapse of
communism in the Soviet Union and Eastern Europe, and the emerging democracy in Africa
have led, among other things, not only to increased global trade, international, multinational
and transnational business, but also to an increased demand for international workforce since
firms must employ people who possess international business skills in order to remain
competitive in the global marketplace. How often does it happen that we meet someone doing
business in the United States after representing his/her company in Asia, Middle East or
Europe? How often do we meet someone obtaining an international degree abroad before
doing business in China, France or Scandinavia? How often do companies require
international experiences, mobility, and flexibility? The soft skills of intercultural competence
and open-mindedness to cultural diversity are taught by universities around the world. But what
happens with our own cultural identity while doing business worldwide? What happens if we
conduct business in Japan but with an Italian colleague who lived in São Paulo for many
years? Are we just applying intercultural competence or are we developing a universal
business culture - apart from our own national culture? How does an international workforce
communicate; is it adapting the communication style of the host-country, of a majority culture;
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or is it developing a communication style which is unique in international business? Are we
speaking the same language at the end? Is the understanding of cultural diversity becoming
less substantial and more implicit? If companies and organizations require the indispensable
and vague defined soft skills of intercultural competence, could these skills be seen as an
approach towards a universal business culture, likewise a universal business communication?
Purpose of the Present Thesis: The purpose of the present thesis is to examine if and to which
extent cultures converge in an international business environment and if intercultural
competence has a bearing on it. Therefore, theoretical and practical insights in the subject of
culture, its implicit and explicit differences, as well as its measurements will be provided. Due
to the fact that communication - as a major cultural attribute - is the most obvious level on
which cultural [...]
African countries and South Africa in particular, being multilingual and multicultural societies,
make for exciting sociolinguistic and applied language analysis in order to tease out the
complex relationship between language and identity. This book applies sociolinguistic theory,
as well as critical language awareness and translanguaging with its many facets, to various
communicative scenarios, both on the continent and in South Africa, in an accessible and
practical way. Africa lends itself to such sociolinguistic analysis concerning language, identity
and intercultural communication. This book reflects consciously on the North–South debate
and the need for us to create our own ways of interpretation emanating from the South and
speaking back to the North, and on issues that pertain to the South, including southern Africa.
Aspects such as language and power, language planning, policy and implementation, culture,
prejudice, social interaction, translanguaging, intercultural communication, education, gender
and autoethnography are covered. This is a valuable resource for students studying African
sociolinguistics, language and identity, and applied language studies. Anyone interested in the
relationship between language and society on the African continent would also find the book
easily accessible.
This book examines the major business communication theories, delving into their
relationships and practical applications. Many business communication studies lack a strong
theoretical grounding—a deficit that creates difficulties for researching business communication
phenomena and building upon previous studies. The book addresses this issue by cataloging
and briefly describing the major business communication theories, as well as giving a typology
of these theories to better integrate them. This book provides value to business communication
researchers (who can use it to build upon and develop their work), experts in practice (who can
apply it to improve business communications), and academics (who can use it to enhance their
instructional designs). It also offers insights into new developments on the business
communication theory horizon.
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