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Strategic Management: Concepts 2e by Frank T. Rothaermel combines quality and
user-friendliness with rigor and relevance by synthesizing theory, empirical research,
and practical applications in this new edition, which is designed to prepare students for
the types of challenges they will face as managers in the globalized and turbulent
business environment of the 21st century. With a single, strong voice that weaves
together classic and cutting-edge theory with in-chapter cases and strategy highlights,
to teach students how companies gain and sustain competitive advantage.
OneBook...OneVoice...OneVision
Principles of Management is designed to meet the scope and sequence requirements
of the introductory course on management. This is a traditional approach to
management using the leading, planning, organizing, and controlling approach.
Management is a broad business discipline, and the Principles of Management course
covers many management areas such as human resource management and strategic
management, as well behavioral areas such as motivation. No one individual can be an
expert in all areas of management, so an additional benefit of this text is that specialists
in a variety of areas have authored individual chapters.
Unlike any other MIS textbook franchise, our Baltzan texts (Business Driven
Technology, Business Driven Information Systems and M: Information Systems)
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discuss various business initiatives first and how technology supports those initiatives
second. The premise for this unique approach is that business initiatives should drive
technology choices. Every discussion in these texts first addresses the business needs
and then addresses the technology that supports those needs. Business Driven
Technology5e offers you the flexibility to customize your course according to your
needs and the needs of your students by covering only essential concepts and topics in
the five core units, while providing additional in-depth coverage in the business and
technology plug-ins. This text contains 20 chapters, 20 business plug-ins, and 12
technology plug-ins offering you the ultimate flexibility in tailoring content to the exact
needs of your MIS or IT course. The unique construction of this text allows you to cover
essential concepts and topics in the five core units while providing you with the ability to
customize a course and explore certain topics in greater detail with the business and
technology plug-ins. Plug-ins are fully developed modules of text that include student
learning outcomes, case studies, business vignettes, and end-of-chapter material such
as key terms, individual and group questions and projects, and case study exercises.
We realize that instructors today require the ability to cover a blended mix of topics in
their courses. While some instructors like to focus on networks and infrastructure
throughout their course, others choose to focus on ethics and security. Business Driven
Technology was developed to easily adapt to your needs. Each chapter and plug-in is
independent so you can: *Cover any or all of the chapters as they suit your purpose.
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*Cover any or all of the business plug-ins as they suit your purpose. *Cover any or all of
the technology plug-ins as they suit your purpose. *Cover the plug-ins in any order you
wish. Baltzan, Business Driven Technology 5e: Engaging * Flexible * 100% Supported
Market-defining since it was first introduced, International Business 9e by Charles W. L.
Hill, continues to set the standard for international business textbooks. In writing the
book, Charles Hill draws on his experience in teaching, writing, and global consulting to
create the most thorough, up-to-date, and thought-provoking text on the market. Many
issues in international business are complex, so, the text explores the pros and cons of
economic theories, government policies, business strategies, organizational structures,
etc. Hill’s: International Business is known for its strong emphasis on strategy and for
maintaining a tightly integrated flow between chapters. Hill’s book is practical in nature
and focuses on the managerial implications of each topic on the actual practice of
international business. The author’s passion and enthusiasm for the international
business arena is apparent on every page as he strives to make important theories
interesting, informative, and accessible to all students.
For a first course in international business at the undergraduate or M.B.A. Level.
Section 1 discusses the nature of international business and the three environments in
which an international businessperson works. Section II examines the important
international organizations, the international monetary system and their input in
business. Section III discesses the uncontrollable forces that make up the foreign
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environments and illustrates their effects on business practices. The final section deals
with the functions of management and shows how managers deal with the
uncontrollable forces. Trends and new directives of international companies are also
treated.
Market-defining since it was introduced, International Business: Competing in the
Global Marketplace by Charles W. L. Hill, sets the standard, and is the proven choice
for International Business. Hill draws upon his experience to deliver a complete
solution, and has partnered with G. Tomas M. Hult from Michigan State University to
continue to deliver a program that is:Integrated—Integrated Progression of Topics with
Results-Driven TechnologyPractical—Focused on Practical Applications of
ConceptsRelevant—Timely, Comprehensive Coverage of Theory
Traditionally, international business (IB) texts survey the field from a USA perspective,
going on to compare the USA to the rest of the business world. This text addresses IB
from a purely multinational perspective. International Business is examined from the
USA angle, going on to address IB issues from other countries’ perspectives, what we
call the “Reverse Perspective.” The authors interview business executives and
politicians from a number of countries including the USA, Canada, Mexico, Brazil,
Colombia, Argentina, India, Hong Kong, Taiwan, China, Japan, South Korea, Germany,
Italy, and Russia. These interviews are incorporated at appropriate points in the text
providing first-hand information and practical insight. Cases include: Air Arabia, Gap,
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Diebold Inc, Matsushita, AMSUPP, NIKE, China Eastern Airlines, Luton & Dunstable
Hospital, Harley Davidson, Cassis de Dijon, Green investments in Belize, Chicago Food
and Beverage Company, Advanced Software Analytics
Global Business Today is the proven choice for any international business course. It
brings together the insights of now a team of practitioners, scholars, and award-winning
instructors to present a contemporary and realistic perspective of this multi-faceted
field. For the 9th edition, G. Tomas M. Hult from Michigan State University has joined
Charles Hill to deliver a program that is: Current—it is comprehensive and up-to-date.
Application Rich—it goes beyond an uncritical presentation and shallow explanation of
the body of knowledge. Relevant—it focuses on managerial implications. Integrated—its
tight flow between chapters is fully integrated with proven adaptive technology. Global
Business Today—The market-leading program of international business.
This work shows how the various elements of consumer analysis fit together in an
integrated framework, called the Wheel of Consumer Analysis. Psychological, social
and behavioural theories are shown as useful for understanding consumers and
developing more effective marketing strategies. The aim is to enable students to
develop skills in analyzing consumers from a marketing management perspective and
in using this knowledge to develop and evaluate marketing strategies. The text
identifies three groups of concepts - affect and cognition, behaviour and the
environment - and shows how these they influence each other as well as marketing
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strategy. The focus of the text is managerial, with a distinctive emphasis on strategic
issues and problems. Cases and questions are included in each chapter.
As a discipline of academy inquiry, International Management applies management
concepts and techniques to their contexts in firms working in multinational, multicultural
environments. Hodgetts’Luthans: International Management was the first mainstream
International Management text in the market. Its 6th edition continues to set the
standard for International Management texts with its research-based content and its
balance between culture, strategy, and behavior. International Management stresses
the balanced approach and the synergy/connection between the text’s four parts:
Environment (3 chapters): Culture (4 chapters), Strategy and Functions (4 chapters)
and Organizational Behavior /Human Resource Management (4 chapters).
BASIC STATISTICS FOR BUSINESS AND ECONOMICS, 4/e contains comprehensive
coverage of statistical tools and methods delivered in a student friendly, step-by-step
format. The text is non-threatening and presents concepts clearly and succinctly with a
conversational writing style. All statistical concepts are illustrated with solved applied
examples immediately upon introduction. Modern computing tools and applications are
introduced, but the text maintains a focus on presenting statistics content as oppose to
technology or programming methods, this edition continues as a 'students' text with
increased emphasis on interpretation of data and results. This essentials version of the
more comprehensive text includes 13 chapters (versus 20 chapters in the longer 11/e),
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in a two-color format, with some condensed coverage and all optional topics or
chapters eliminated. It contains the core topics covered in most Business Statistics
courses in fewer pages.
Traditionally, international business (IB) texts survey the field from a U.S. perspective,
going on to compare the U.S. to the rest of the business world. This text addresses IB
from a purely multinational perspective. International Business is examined from the
U.S. angle, going on to address IB issues from other countries' perspectives, what we
call the “Reverse Perspective”. In accomplishing the U.S. and the Reverse Perspective
approaches, the authors interview business executives and politicians from a number of
countries, i.e. the U.S., Canada, Mexico, Brazil, Colombia, Argentina, India, Hong
Kong, Taiwan, China, Japan, South Korea, Germany, Italy, Russia, etc. The interviews
are incorporated at appropriate points in the text as first-hand information providing a
multinational flavor to IB from each country's representatives. Cases include: Air
Arabia, Gap, Diebold Inc, Matsushita, AMSUPP, NIKE, China Eastern Airlines, Luton &
Dunstable Hospital, Harley Davidson, Cassis de Dijon, Green investments in Belize,
Chicago Food and Beverage Company, Advanced Software Analytics * Covers
international business issues from a multinational perspective. A focus on different
groups of countries, i.e. developed, newly developed, developing, EU. * Unique
structure with multinational issues covered in the first four parts. Then specific countries
of the world presented in the fifth part where multinational/IB issues from the first four
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parts become especially meaningful. * Each chapter features the Reverse Perspective
Case that provides material for discussion and/or case analysis from a global
perspective not necessarily that of the U.S * Website to support the text and lecturer
A new edition of a standard textbook intended for students at the undergraduate or
higher level with minimal prior coursework in economics. Solidly covers current
developments in international economics and minimizes mathematics. Annotation
copyright by Book News, Inc., Portland, OR
• Binder Ready Loose-Leaf Text (0077437608) - This full featured text is provided as
an option to the price sensitive student. It is a full 4 color text that’s three whole
punched and made available at a discount to students. Also available in a package with
Connect Plus (0077437527).
This comprehensive overview of international business is divided into various business
functions, making it clear and easy to understand. In every chapter "Culture Quest
Insights" into culture, geography, and business lead readers to a multi-media
experience of a certain country or region that provides useful information on the impact
of culture on business. Cases specific to each region or country add to the total reading
experience.Topics covered include: the world's marketplaces, the international
environment, managing international business and business operations.For CEOs,
managers, and other executives who need to understand the cultural mores of the
global societies with which they do business.
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This text provides comprehensive coverage for instructors and students alike. Section
one defines the nature of international business, section two looks at international
finance and section three considers the effects of globalization.
Make workplace conflict resolution a game that EVERYBODY wins! Recent studies
show that typical managers devote more than a quarter of their time to resolving
coworker disputes. The Big Book of Conflict-Resolution Games offers a wealth of
activities and exercises for groups of any size that let you manage your business
(instead of managing personalities). Part of the acclaimed, bestselling Big Books series,
this guide offers step-by-step directions and customizable tools that empower you to
heal rifts arising from ineffective communication, cultural/personality clashes, and other
specific problem areas—before they affect your organization's bottom line. Let The Big
Book of Conflict-Resolution Games help you to: Build trust Foster morale Improve
processes Overcome diversity issues And more Dozens of physical and verbal
activities help create a safe environment for teams to explore several common forms of
conflict—and their resolution. Inexpensive, easy-to-implement, and proved effective at
Fortune 500 corporations and mom-and-pop businesses alike, the exercises in The Big
Book of Conflict-Resolution Games delivers everything you need to make your
workplace more efficient, effective, and engaged.
Learn the essentials of Six Sigma in just 36 hours The McGraw-Hill 36-Hour Six Sigma
Course provides you with the knowledge you need to understand, implement, and
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manage a Six Sigma program. This detailed yet accessible guide explores 10 essential
Six Sigma tools for manufacturing along with other core components of a Six Sigma
program.
Charles Hill’s Global Business Today, 4e (GBT) has become an established text in the
International Business market for its excellent but concise coverage of the key global
issues including the cultural context for global business, cross-border trade and
investment, the global monetary system and competition in the global environment.
GBT’s concise chapters give a general introduction to international business emphasizing the environmental factors, with less coverage of operations. Charles Hill is
renowned for his attention to research trends and that is evident in Global Business
Today, 4e through a variety of real world examples and cases from small, medium, and
large companies throughout the world
Strategic Management: Text and Cases, 2nd Edition, by Dess/Lumpkin/Eisner is both
readable and rigorous - written for today’s student. A rocket-ship in its first edition, the
revision continues to provide solid treatment of traditional topics in strategic
management, as well as contemporary topics like entrepreneurship, knowledge
management, and internet strategies. The prestigious author team understands the
importance of thorough, modern concepts illustrated by rich, relevant and teachable
cases. The new case selections emphasize variety, currency, and familiar company
names. The cases are up-to-date in terms of both financial data and strategic issues.
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This group of cases gives both instructors and students unparalleled quality and variety.
Based on consistent reviewer feedback, these selections combine comprehensive and
shorter length cases about well known companies.
MARKETING: THE CORE, 2/e by Kerin, Berkowitz, Hartley, and Rudelius continues the
tradition of cutting-edge content and student-friendliness set by Marketing 8/e, but in a
shorter, more accessible package. The Core distills Marketingâ€™s 22 chapters down to
18, leaving instructors just the content they need to cover the essentials of marketing in
a single semester. Instructors using The Core also benefit from a full-sized
supplements package. The Core is more than just a "baby Kerin"; it combines great
writing style, currency, and supplements into the ideal package.
"'International Business' addresses the strategic, structural and functional implications
of international business in firms around the world."--Source inconnue.
International Business: The Challenge of Global Competition 13e by Ball, Geringer,
McNett, and Minor continues to be the most current, objective and thorough treatment
of international business available for students. Enriched with colorful maps, photos,
and the most up-to-date world data, this text boasts the collective expertise of four
authors with firsthand international business experience, specializing in international
management, finance, law, global strategy, and marketing – a claim no other text can
make. In addition, each new copy of International Business 13e includes access to
CESIM – an interactive IB simulation developed for industry professionals. Ball et al is
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the only textbook on the market which features access to CESIM. Only Ball, Geringer,
McNett and Minor can offer a complete view of international business as diverse as the
backgrounds of business students.
Charles Hill's Global Business Today, 3e (GBT) has become an established text in the
International Business market for its excellent, but concise coverage of the key global
issues including the cultural context for global business, cross-border trade and
investment, the global monetary system and competition in the global environment.
GBT's concise chapters give a general introduction to international business emphasizing the environmental factors, with less coverage of operations. Charles Hill is
renowned for his attention to research trends and that is evident in Global Business
Today, 3e through a variety of real world examples and cases from small, medium, and
large companies throughout the world.

'International Business' addresses the strategic, structural and functional
implications of international business in firms around the world.
Appleyard, Field, and Cobb’s International Economics, 6th Edition is an
International Economics textbook that offers a consistent level of analysis and
treatment of the two main subdivisions of international economics—international
trade theory and policy and international monetary theory and policy.
Comprehensive and clear, the text helps students move beyond recognition
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toward an understanding of current and future international events. As with each
prior edition, the authors provide current and timely information on the wide
variety of international economic phenomena in the 6th Edition. New boxed items
were added to cover emerging issues in the global economy. Chapter material
was updated to include recent developments in U.S. trade policy, major changes
in the European Union, progress in the transition from command to market
economies, and special issues related to developing nations. These
improvements are designed to help readers both understand and appreciate the
growing importance of the global economy in their lives.
How to Design and Evaluate Research in Education 10e provides a
comprehensive introduction to educational research. The text covers the most
widely used research methodologies and discusses each step in the research
process in detail. Step-by-step analysis of real research studies provides
students with practical examples of how to prepare their work and read that of
others. End-of-chapter problem sheets, comprehensive coverage of data
analysis, and information on how to prepare research proposals and reports
make it appropriate both for courses that focus on doing research and for those
that stress how to read and understand research.
Provides an understanding about the impact of culture and communication on
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international business negotiations. This work explores the problems faced by
Western managers while doing business abroad and offers guidelines for
international business negotiations. It also focuses on an important aspect of
international business: negotiations.
Introduction to Business covers the scope and sequence of most introductory
business courses. The book provides detailed explanations in the context of core
themes such as customer satisfaction, ethics, entrepreneurship, global business,
and managing change. Introduction to Business includes hundreds of current
business examples from a range of industries and geographic locations, which
feature a variety of individuals. The outcome is a balanced approach to the
theory and application of business concepts, with attention to the knowledge and
skills necessary for student success in this course and beyond.
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