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Planning Research in Hospitality and Tourism provides an
accessible, concise and practical guide to planning,
conducting and analysing research in tourism and hospitality.
The authors skilfully introduce the basic principles and
techniques of research in the international hospitality and
tourism sectors, and provide detailed guidance on both
quantitative and qualitative methods of research. It includes a
variety of features throughout to aid students’ understanding
and offers practical tips to help students overcome any
potential research issues. Building on the success of the first
edition, the volume has been fully revised and updated, and
contains new chapters on mixed methods and how to make
best use of recent technology in research practices. The
second edition also benefits from: • increased coverage of
research design strategies including sampling, ethnography
and experimental design • inclusion of computer-mediated
data collection techniques, such as online interviews, online
focus groups and online observation (netnographic research)
• new and updated international case studies and extracts,
with a more even spread of tourism and hospitality examples
of research • online student and lecturer resources, including
PowerPoint slides and a test bank of multiple choice and
true/false questions for each chapter. Written by three leading
scholars with experience of both the industry and university
courses globally, this insightful text is an essential resource
for all tourism and hospitality research students and early
career research professionals around the world.
Tourism is one of the most rapidly evolving industries of the
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twenty-first century. The economy of many countries all over
the world depends on their ability to attract visitors and
maintain a distinct edge in a highly competitive market.
International Tourism and Hospitality in the Digital Age brings
together the best practices for growth, development, and
strategic management within the tourism and hospitality
industries. Highlighting comparative research that explores
the cross-cultural contexts and societal implications of
tourism, this book is an essential resource for professionals,
researchers, academics, and students interested in a
contemporary approach to promoting, managing, and
maximizing profitability of leisure and recreation services.
Tourism marketing is a vital tool in promoting the overall
health of the global economy by not only bringing necessary
revenue to a particular region, but also providing an
opportunity for tourists to explore another culture, building
tolerance and overall exposure to different ways of life.
Strategic Tools and Methods for Promoting Hospitality and
Tourism Services provides interdisciplinary perspectives in
the areas of global tourism and hospitality. Highlighting
cultural boundaries of strategic knowledge management
through the use of case studies and theoretical research, as
well as the opportunities and challenges of tourism marketing,
this publication is an essential reference source for
academicians, research scholars, marketing professionals,
graduate-level students, and industry professionals interested
in international travel and the vacation industry.
The hospitality industry is major industry. Due a steady
growth, by 2030 the hospitality and tourism industry is
expected to provide 380 million jobs. This title explores the
challenges presented including labor shortages, containing
and reducing the ecological footprint, Over tourism, and a
poor industry image.
Understanding the global hotel business is not possible
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without paying specific attention to hotel chain management
and dynamics. Chains are big business, approximately 80
percent of hotels currently being constructed around the
world are chain affiliated and, in 2014, the five largest brands
held over a one million rooms. The high economic importance
of the hotel chains and their global presence justifies the
academic research in the field however, despite this, there is
no uniform coverage in the current body of literature. This
Handbook aids in filling the gap by exploring and critically
evaluates the debates, issues and controversies of all
aspects of hotel chains from their nature, fundamentals of
existence and operation, expansion, strategic and operational
aspects of their activities and geographical presence. It brings
together leading specialists from range of disciplinary
backgrounds and regions to provide state-of-the-art
theoretical reflection and empirical research on current issues
and future debates. Each of the five inter-related section
explores and evaluates issues that are of extreme importance
to hotel chain management, focusing on theoretical issues,
the expansion of hotel chains, strategic and operational
issues, the view point of the individual affiliated hotel and
finally the current and future debates in the theory and
practice of hotel chain management arising from
globalisation, demographic trends, sustainability, and new
technology development. It provides an invaluable resource
for all those with an interest in hotel management, hospitality,
tourism and business encouraging dialogue across
disciplinary boundaries and areas of study. This is essential
reading for students, researchers and academics of
Hospitality as well as those of Tourism, Marketing, Business
and Events Management.
The hospitality and tourism sector is an increasingly
significant contributor to GDP worldwide, as well as a key
source of employment in developing regions. Drawing on
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contemporary research, this Handbook provides a
provocative review of the major human resource challenges
facing the hospitality and tourism sector today.
This handbook consists of 19 chapters that critically review
mainstream hospitality marketing research topics and set
directions for future research efforts. Internationally
recognized leading researchers provide thorough reviews and
discussions, reviewing hospitality marketing research by
topic, as well as illustrating how theories and concepts can be
applied in the hospitality industry. The depth and coverage of
each topic is unprecedented. A must-read for hospitality
researchers and educators, students and industry
practitioners.
As research in tourism and hospitality reaches maturity, a
growing number of methodological approaches are being
utilized and, in addition, this knowledge is dispersed across a
wide range of journals. Consequently there is a broad and
multidisciplinary community of tourism and hospitality
researchers whom, at present, need to look widely for support
on methods. In this volume, researchers fulfil a pressing need
by clearly presenting methodological issues within tourism
and hospitality research alongside particular methods and
share their experiences of what works, what does not work
and where challenges and innovations lie.
MANAGING QUALITY SERVICE IN HOSPITALITY: HOW
ORGANIZATIONS ACHIEVE EXCELLENCE IN THE GUEST
EXPERIENCE, International Edition teaches the concept of
treating customers as guests and creating a "WOW"
experience for them. Many other texts in this subject area
skip over guest-focused service strategy in hospitality or
service This text fully covers the topic of managing hospitality
organizations by using academic studies and real life
experience from companies like Walt Disney Company,
Marriott, Ritz-Carlton, Darden Restaurants, Southwest
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Airlines and many others. The text is written in three sections:
strategy, staffing, and systems.Each chapter includes at
suggested hospitality activities for students, in which students
are encouraged to visit local organizations to talk with guests,
employees and managers to obtain a variety of perspectives
on the guest experience. Other activities will have students
going to the internet to visit established sites for hospitality
organizations. Real and hypothetical hotels, restaurants, and
other business types found in the hospitality industry are
included as case studies giving the opportunity for discussion
of hospitality concepts and principles. "Ethics in Business"
segments encourage students to analyze ethical issues
associated with chapter topics. Each chapter opens with
learning objectives and discussion questions at the end. The
included Instructor's Guide provides answers to the end-ofchapter questions and to the discussion questions following
the chapter cases, additional field exercises in hospitality, truefalse and multiple-choice quizzes, and additional material to
assist the instructor in preparing course outlines and lesson
plans, providing the best known about managing hospitality
organizations big or small.
The hospitality sector is facing increasing competition and
complexity over recent decades in its development towards a
global industry. The strategic response to this is still that
hospitality companies try to grow outside their traditional
territories and domestic markets, while the expansion
patterns and M&A activities of international hotel and
restaurant chains reflect this phenomenon. Yet, interestingly,
the strategies, concepts, and methods of internationalization
as well as the managerial and organizational challenges and
impacts of globalizing the hospitality business are underresearched in this industry. While the mainstream research
on international management offers an abundance of
information and knowledge on topics, players, trends,
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concepts, frameworks, or methodologies, its ability to produce
viable insights for the hospitality industry is limited, as the
mainstream research is taking place outside of the service
sector. Specific research directions and related cases like the
international dimensions of strategy, organization, marketing,
sales, staffing, control, culture, and others to the hospitality
industry are rarely identifiable so far. The core rationale of this
book is therefore to present newest insights from research
and industry in the field of international hospitality, drawing
together recent scientific knowledge and state-of-the-art
expertise to suggest directions for future work. It is designed
to raise awareness on the international factors influencing the
strategy and performance of hospitality organizations, while
analyzing and discussing the present and future challenges
for hospitality firms going or being international. This book will
provide a comprehensive overview and deeper understanding
of trends and issues to researchers, practitioners, and
students by showing how to master current and future
challenges when entering and competing in the global
hospitality industry.
This book is an authoritative handbook of current topics,
technologies and methodological approaches that may be
used for the study of scholarly impact. The included methods
cover a range of fields such as statistical sciences, scientific
visualization, network analysis, text mining, and information
retrieval. The techniques and tools enable researchers to
investigate metric phenomena and to assess scholarly impact
in new ways. Each chapter offers an introduction to the
selected topic and outlines how the topic, technology or
methodological approach may be applied to metrics-related
research. Comprehensive and up-to-date, Measuring
Scholarly Impact: Methods and Practice is designed for
researchers and scholars interested in informetrics,
scientometrics, and text mining. The hands-on perspective is
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also beneficial to advanced-level students in fields from
computer science and statistics to information science.
This handbook analyzes the main issues in the field of
hospitality marketing by focusing on past, present and future
challenges and trends from a multidisciplinary global
perspective. The book uniquely combines both theoretical
and practical approaches in debating some of the most
important marketing issues faced by the hospitality industry.
Parts I and II define and examine the main hospitality
marketing concepts and methodologies. Part III offers a
comprehensive review of the development of hospitality
marketing over the years. The remaining parts (IV–IX)
address key cutting-edge marketing issues such as
innovation in hospitality, sustainability, social media, peer-topeer applications, Web 3.0 etc. in a wide variety of hospitality
settings. In addition, this book provides a platform for debate
and critical evaluation that enables the reader to learn from
the industry’s past mistakes as well as future opportunities.
The handbook is international in its constitution as it attempts
to examine marketing issues, challenges and trends globally,
drawing on the knowledge of experts from around the world.
Because of the nature of hospitality, which often makes it
inseparable from other industries such as tourism, events,
sports and even retail, the book has a multidisciplinary
approach that will appeal to these disciplines as well as
others including management, human resources, technology,
consumer behavior and anthropology.
At last, a comprehensive, systematically organized Handbook
which gives a reliable and critical guide to all aspects of one
of the world's leading industries: the hospitality industry. The
book focuses on key aspects of the hospitality management
curriculum, research and practice bringing together leading
scholars throughout the world. Each essay examines a theme
or functional aspect of hospitality management and offers a
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critical overview of the principle ideas and issues that have
contributed, and continue to contribute, within it. Topics
include: • The nature of hospitality and hospitality
management • The relationship of hospitality management to
tourism, leisure and education provision • The current state of
development of the international hospitality business • The
core activities of food, beverage and accommodation
management • Research strategies in hospitality
management • Innovation and entrepreneurship trends • The
role of information technology The SAGE Handbook of
Hospitality Management constitutes a single, comprehensive
source of reference which will satisfy the information needs of
both specialists in the field and non-specialists who require a
contemporary introduction to the hospitality industry and its
analysis. Bob Brotherton formerly taught students of
Hospitality and Tourism at Manchester Metropolitan
University. He has also taught Research Methods to
Hospitality and Tourism students at a number of international
institutions as a visiting lecturer; Roy C. Wood is based in the
Oberoi Centre of Learning and Development, India
Event Studies is the only book devoted to developing
knowledge and theory about planned events. It focuses on
event planning and management, outcomes, the experience
of events and the meanings attached to them, the dynamic
processes shaping events and why people attend them. This
title draws from a large number of foundation disciplines and
closely related professional fields, to foster interdisciplinary
theory focused on planned events. It brings together
important discourses on events including event management,
event tourism, and the study of events within various
disciplines that are able to shed light on the roles, importance
and impacts of events in society and culture. New to this
edition: New sections on social and intangible influences,
consumer psychology and legal environment, planning and
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policy framework to reflect recent developments in the field
Extended coverage of philosophy and research methods and
how they can best be used in event studies; social media as
a marketing tool; and the class and cultural influences of
events New and additional case studies throughout the book
from a wide range of international events Companion website
to include PowerPoint slides and updated Instructor’s Manual
including suggested lecture outlines and sequence, quizzes
per chapter and essay questions.
Get up-to-date research and innovative management
strategies Organizational behavior and human resource
management are fundamental aspects in the profitability of
any foodservice business. Human Resources in the
Foodservice Industry: Organizational Behavior Management
Approaches examines the latest research critical in
understanding individual behavior and group dynamics. This
resource provides researchers and practitioners with a clear
view of human capital in a competitive global
marketplace—with various possible managerial solutions to
increase efficiency, employee and consumer satisfaction, and
organizational success. Experts from around the world and
diverse backgrounds discuss up-to-date empirical research,
unique insights, and effective management strategies. As
people across the country continue to spend more and more
of their food dollars outside of the home every year,
foodservice businesses must adapt to evolving consumer
behavior and control the management of
expenditures—including human resources—to be profitable.
Human Resources in the Foodservice Industry:
Organizational Behavior Management Approaches discusses
in detail this essential part of managing organizational
strategy in foodservice operations. From macro perspectives
and the effects of globalization to approaches to managing a
diverse workforce, this unique text examines the data, the
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strategies, and the theories to best help your people become
more productive while making foodservice businesses
profitable. The book contains extensive references and
several figures, tables, and charts to clearly illustrate ideas.
Topics in Human Resources in the Foodservice Industry:
Organizational Behavior Management Approaches include: a
theoretical framework for management development for chain
restaurant operations the legal, business, and ethical issues
in setting language policies for personnel language
barriers—and the impact on job satisfaction, performance, and
turnover increasing performance to better monitor food
temperature the efficacy of restaurant sales incentives
cultural differences in collaborative ventures four mechanisms
to spur employees to provide better customer service an
empirical study on restaurant cooks’ locus of control, job
satisfaction, work stress, and turnover intentions the
perceptions of quick-service-restaurant managers regarding
older workers comparison study of intern experiences in the
United Kingdom and India Human Resources in the
Foodservice Industry: Organizational Behavior Management
Approaches is an insightful resource for researchers,
practitioners of all types, educators, and students.
"This book is a comprehensive source of information for those
interested in tourism and hospitality management,
approaches, and trends, and, covers the emerging research
topics that will define the future of IT and cultural
development in the 21st century"--Provided by publisher.

Over the last decade, the educational context for
students with disabilities has significantly changed
primarily as a result of mandates contained in NCLB
and IDEA. The purpose of this book is to summarize
the research literature regarding how students might
be provided classrooms
and schools that are both
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inclusive and effective. Inclusive schools are defined
as places where students with disabilities are valued
and active participants in academic and social
activities and are given supports that help them
succeed. Effectiveness is addressed within the
current movement toward multi-tiered systems of
support and evidence-based practices that meet the
demands of high-stakes accountability.
Internet of Things (IoT) products and cyber-physical
systems (CPS) are being utilized in almost every
discipline and there continues to be significant
increases in spending on design, development, and
deployment of IoT applications and analytics within
every domain, from our homes, schools,
government, and industry. This practical text
provides an introduction to IoT that can be
understood by every engineering discipline and
discusses detailed applications of IoT. Developed to
help engineers navigate this increasingly important
and cross-disciplinary topic, this work: Offers
research-based examples and case studies to
facilitate the understanding of each IoT primitive
Highlights IoT’s connection to blockchain Provides
and understanding of benefits and challenges of IoT
and its importance to a variety of engineering
disciplines Written to be accessible to non-experts in
the subject, What Every Engineer Should Know
About the Internet of Things communicates the
importance of this technology and how it can support
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and challenge all interrelated actors as well as all
involved assets across many domains.
New Perspectives in Hospitality Management is a
unique collection of articles that represent the very
highest level of scholarship in the sphere of
hospitality research. The articles published in this
collection identify some emergent themes that have
subsequently established themselves as key trends
among academics in the field.
This book goes beyond the methods usually covered
in introductory textbooks on quantitative methods in
tourism. It considers key issues in data selection,
approaches to factor and cluster analysis and
regression before covering advanced topics
including structural equation modelling, maximum
likelihood estimation, simulation and agent-based
modelling. The result is a guide to quantitative
methods in tourism that de-mystifies both simple and
apparently complex techniques and makes them
more accessible to tourism researchers.
The book addresses topics such as tourism
education and its development in the latter part of
the twentieth century, taking “tourism” to be a
broader field than “hospitality.”
Hospitality is an industry characterised by its
complex nature and numerous sectors including
hotels, hostels, B&Bs, restaurants, pubs, nightclubs
and contract catering. However, despite its
segmentation, there are key issues that are pertinent
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to all subsectors. The Routledge Handbook of
Hospitality Management adopts a strategic approach
and explores and critically evaluates current
debates, issues and controversies to enable the
reader to learn from the industry’s past mistakes as
well as future opportunities. Especially relevant at a
time when many sectors of the industry have to re evaluate and reinvent themselves in response to the
economic downturn the Handbook brings together
specialists from both industry and academia and
from a range of geographical regions to provide stateof-the-art theoretical reflection and empirical
research. Each of the five inter related sections
explores and evaluates issues that are of extreme
importance to hospitality organisations, many of
which have not been adequately explored before:
external and internal customers, debates
surrounding finance, uncertainty risk and conflict,
sustainability, and e-Hospitality and Technology.
This book is an invaluable resource for all those with
an interest in hospitality, encouraging dialogue
across disciplinary boundaries and areas of study. It
is essential reading for students, researchers &
academics and managers of Hospitality as well as
those of Tourism, Events, Marketing, and Business
Management.
With contributions from leading figures in the field
The International Hospitality Industry looks at both
specific sectors of the industry, such as restaurants,
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cruises, hotels and contract foodservice. The book
moves on to highlight the key issues that will be
encountered within every sector of the industry operations, IT, marketing and HR among others thereby providing the reader with an allencompassing and comparative overview of the
field.
Fifth edition of the best-selling textbook updated and
revised to take account of current trends such as the
experience economy, CSR, connectivity and smart
controls, and allergen and data protection laws.
The digital age has transformed business opportunities and
strategies in a resolutely practical and data-driven project
universe. This book is a comprehensive and analytical source
on entrepreneurship and Big Data that prospective
entrepreneurs must know before embarking upon an
entrepreneurial journey in this present age of digital
transformation. This book provides an overview of the various
aspects of entrepreneurship, function, and contemporary
forms. It covers a real-world understanding of how the
entrepreneurial world works and the required new analytics
thinking and computational skills. It also encompasses the
essential elements needed when starting an entrepreneurial
journey and offers inspirational case studies from key industry
leaders. Ideal reading for aspiring entrepreneurs,
Entrepreneurship and Big Data: The Digital Revolution is also
useful to students, academicians, researchers, and
practitioners.
Get a comprehensive research-based look at real life
hospitality industry issues from leaders in the field Global
Cases on Hospitality Industry is a comprehensive
examination into hospitality issues around the world. This
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detailed look at the industry’s dynamics uses an international
perspective that provides reader understanding by spanning
several strategic and functional areas in management
practices. Leading academics, trainers, and consultants from
around the globe offer research-based perspectives on real
life issues in this competitive industry. This important text
extensively explores various aspects of the industry from both
Asian and Western countries, providing important insights into
policymaking, research, consulting, and teaching. Global
Cases on Hospitality Industry presents extensivelyresearched illustrative case studies and accounts of revealing
management practices from experts around the world. This
book explains both the positive and negative impact of certain
real life policy and management decisions in various aspects
of the industry. This text discusses topics such as marketing,
human resources, strategy, entrepreneurship, the use of
technology, and ethics, using inside looks into different
hospitality and travel and tourism companies. The book
includes numerous figures and tables to clearly illustrate
research data. Topics in Global Cases on Hospitality Industry
include: consumer marketing research price promotions
consumer behaviors bed and breakfast expectation analysis
assessment of service quality company organizational
structure labor productivity human resource issues franchise
restaurants impact around the world tour operator strategies
similarity of problems between the hospitality and tourism
industries heritage tourism societal effects of tourism
development ethical challenges and much more! Global
Cases on Hospitality Industry is essential reading for
hospitality management educators, students, trainers, and
researchers in services management.
The tourism industry is a multi-billion dollar enterprise, with
more people from all cultures and nationalities choosing to
spend their leisure time traveling and visiting new locations.
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To exploit this burgeoning market, tourism agencies must
carefully consider the desires and goals of travelers from
around the world. The Handbook of Research on Global
Hospitality and Tourism Management contributes to the body
of knowledge on travel and tourism by presenting a global
view of the hospitality industry, including theoretical research
into industry trends as well as case studies from around the
world. This handbook provides travel agents, owneroperators, and students and researchers in the hospitality
industry with the latest research, findings, and developments
in the field. Within this handbook of cutting-edge research,
readers will find chapters and cases on topics such as travel
and tourism in a global economy; local, glocal, and
international hospitality; challenges in environmental
management; cultural cuisine; and destination management,
among others.
First Published in 1968. Routledge is an imprint of Taylor &
Francis, an informa company.
Features forty contributions from well-known figures in the
hospitality industry, academics, industrialists, and
researchers, primarily from Europe and North America,
writing on contemporary issues affecting the industry.
China Ready! prepares students and independent learners to
work in the hospitality and tourism industry for high-value
tourism business coming from China to English-speaking
countries. The book focuses on listening and speaking skills –
essential skills for learners. This book’s features include the
following: • Important cultural and social awareness factors
for interacting with clients from China • Vocabulary • Real-life
scenarios • Situational role playing and interactive listening •
Experiential exercises to encourage learning outside the
classroom The book is aimed at students who have attained
the Common European Framework Reference (CEFR) A2
level and will bring them up to the CEFR B2/C1 level or ????
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?? (HSK) 4/5.
This book provides a management perspective on the full
historical, contemporary, and geographic landscape of
hospitality and tourism (H&T) in Africa. In so doing, it critically
assesses and challenges the applicability of Western theories
within the African context and draws attention to the insights
offered by African management concepts. A variety of key
topics are examined, including, for example, H&T
management practices and management innovation in Africa,
the drivers of and variation in uptake of Western management
practices, policies and strategies to promote the development
of H&T organizations, the influence of management practices
on the competitiveness of African countries as tourism
destinations, and areas for improvement of H&T
organizations in Africa in the digital age. The approach is
multidisciplinary. Both local and global perspectives are
presented by authors from Africa, Europe, North America,
and Asia, with inclusion of intra- and inter-country
comparisons. This book will be essential reading for scholars,
students, businesses, and policy makers with an interest in
H&T in Africa.
This third edition of Tourism Information Technology provides
a contemporary update on the complexities of using
information technology in the tourism industry. It examines IT
applications in all sectors including airlines, travel
intermediaries, accommodation, food service, destinations,
attractions, events and entertainment. Fully updated
throughout and organized around the stages of the visitor
journey, the book reviews how tourists are using technologies
to support decision making before their trip, during their
travels and at the destination. It: - Provides comprehensive
and up to date coverage of all key topics in tourism
information technologies - Covers new areas such as (among
others) augmented and virtual reality, robotics, smart
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destinations, disruptive innovation and the collaborative
economy, crowdsourcing for sustainability, online reputation
management and big data - Incorporates a wealth of
pedagogic features to aid student learning, including key
models and concepts, research and industry insights, case
studies, key terms, discussion questions, and links to useful
websites. Accompanied online by instructor PowerPoint
slides, multiple choice questions and further case studies, this
book provides a comprehensive and learning-focused text for
students of tourism and related subjects.
The stability and wealth of a nation’s economy is dependent
upon the success of various industrial sectors. The tourism
industry has experienced massive growth in recent years,
creating more jobs and becoming a source of foreign
exchange. Opportunities and Challenges for Tourism and
Hospitality in the BRIC Nations is a pivotal reference source
for the latest scholarly research on the recent developments
and contemporary issues within the services sector,
highlighting cross-cultural implications as well as societal
impacts of hospitality and tourism on emerging markets.
Providing insight on managing and maximizing profitability,
this book is ideally designed for researchers, professionals,
upper-level students, and academicians involved in the
services industry.
Talent Management Innovations in the International
Hospitality Industry explores a wide range of subjects within
the talent management field, including employer branding,
creative talent, talent pools, and mentoring initiatives, along
with a focus on talent identification, development, and
retention.
Innovation and technological advancements can be disruptive
forces, especially for conventional business in the hospitality
and tourism industries. This book is timely with its critical
examination of such forces and how the two industries should
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strategize and respond to changes effectively. It examines a
wide scope of topics, from environmental scanning,
formulation, implementation and evaluation to the way
managers make strategy choices for better organizational
performance. The book illustrates how companies can reorient their strategies and appraise the effectiveness of the
business; its key competitors; and how they should set
business goals through various cases, i.e. different types of
hospitality and tourism business from traditional hotels to
Airbnb and endeavors to provide strategic conceptual
theories with real world application through such case
studies.
From restaurants to resorts, the hospitality industry demands
strong operations management to delight guests, develop
employees, and deliver financial returns. This introductory
textbook provides students with fundamental techniques and
tools to analyse and improve operational capabilities of any
hospitality organization.
"This significant and timely volume critically discusses the
effects of emerging trends and shifting dynamics on the
tourism and hospitality industry at local, regional, national and
international levels in a holistic manner. This book offers a
multi-disciplinary and inter-disciplinary approach and
examines emerging topics such as technology and disruptive
economies as well as the Covid-19 pandemic that are likely to
change the future of the industry, either positively or
negatively. The book thus advances the knowledge
surrounding emergent controversies pertaining to tourism and
hospitality including the growth of alternative business models
(e.g. sharing economy business models), travel in light of
climate change, and human resource ethics given the
increasing adoption of artificial intelligence (AI), data and
algorithms. Offering a platform for the critical discussion of
pertinent transformations and, as such, providing theoretical
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and practical insights, this book will be of great value to
destination planners, policymakers, industry practitioners,
educators and upper-level students of tourism and
hospitality"-Managing Hospitality Organizations: Achieving Excellence in
the Guest Experience takes students on a journey through
the evolving service industry. Each chapter focuses on a core
principle of hospitality management and is packed with
practical advice, examples, and cases from some of the best
companies in the service sector. Students will learn
invaluable skills for managing the guest experience in
today’s ultracompetitive environment. The Second Edition
includes new coverage of technology, sustainability, sexual
harassment, diversity and inclusion, and ethical leadership.
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