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"A killer resume gets more job interviews."
Begin your small business success today as you transform your business idea into a powerful, functional business plan with Hiduke/Ryan's
SMALL BUSINESS: AN ENTREPRENEUR'S BUSINESS PLAN, 9E. This indispensable guide to small business takes a practical action-step
approach to help you sharpen your business talents and focus your business ownership dreams. You learn to identify business opportunities,
market needs, and target customers as you develop an actual working business plan from the ground up. Timely business tools and ongoing
links to the latest small business information available on the Internet keep the information you're using focused on the future. Throughout the
book, you gain firsthand glimpses into the challenges and successes that other passionate entrepreneurs face. Whether you plan to build
your own business, pursue a franchise, or purchase an existing business, in SMALL BUSINESS: AN ENTREPRENEUR'S BUSINESS PLAN,
9E, you'll find the timely advice, powerful skills, and effective plans you need for success. Make the grade with CourseMate + LivePlan! This
interactive website helps you make the most of your study time by accessing everything you need to succeed in one convenient place. This
version of CourseMate includes LivePlan from Palo Alto Software; a proven web-based business plan software that allows you to produce a
professional-grade business plan through software used by real entrepreneurs. MANAGEMENT CourseMate also provides an interactive
eBook, dynamic flashcards, interactive quizzes, videos, games, and more to help you master today's management concepts. Available with
InfoTrac Student Collections http://gocengage.com/infotrac. Important Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Considers S. 1312, to exempt from the antitrust laws certain combinations and arrangements necessary for the survival of failing
newspapers. Includes report "Newspaper Monopolies and the Antitrust Laws, a Study of the Failing Newspaper Act;" by International
Typographical Union, 1967 (p. 125-172).
Introduction to Business covers the scope and sequence of most introductory business courses. The book provides detailed explanations in
the context of core themes such as customer satisfaction, ethics, entrepreneurship, global business, and managing change. Introduction to
Business includes hundreds of current business examples from a range of industries and geographic locations, which feature a variety of
individuals. The outcome is a balanced approach to the theory and application of business concepts, with attention to the knowledge and
skills necessary for student success in this course and beyond.
EBONY is the flagship magazine of Johnson Publishing. Founded in 1945 by John H. Johnson, it still maintains the highest global circulation
of any African American-focused magazine.
McDonalds, Sonic, Subway, Dairy Queen, Circle K, Piggly Wiggly—all well-known franchises in America and beyond. You've probably
sometimes wondered how so many of them could exist, how they manage to stay in business, and how they continue to thrive. Maybe you've
even thought about running one of your own, but didn't know where to begin. Well, now you do, thanks to Running a Franchise For Dummies.
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Pick the perfect franchise for you Create marketing plans and branding for your new franchise Understand all of the complex legal issues
surrounding the ownership of a franchise Uncover the secrets to continued success and future expansion Running a Franchise for Dummies
is a clear and concise guide for anyone who wants to be their own boss and stand on the shoulders of franchise giants both big and small.

CD-ROM includes: student study guide.
Includes articles on international business opportunities.
This is a directory of companies that grant franchises with detailed information for each listed franchise.
Bond's Franchise Guide offers the prospective franchisee detailed profiles of over 1,000 franchises, as well as listings of
franchise attorneys, consultants and service providers. The companies are divided into 45 distinct business categories for
easy comparison. The data represents the most up-to-date, comprehensive and reliable information about this dynamic
industry. The profiles are the result of an exhaustive 40-point questionnaire that details: Background - number of
operating units, geographic distribution and detailed description of the business. Capital requirements - initial cash
investment and total investment, on-going royalty and advertising fees, staffing levels, space needs, etc. Initial training
and start-up assistance provided, as well as on-going services. Franchisee evaluation criteria. Specific areas of
geographic expansion - U.S., Canada and International. And much more... Book jacket.
'This ambitious book draws upon a wide variety of literature in developing a comprehensive theory of entrepreneurship,
ranging from the discovery of entrepreneurial activities, to industry differences in entrepreneurial activity, to the
organizing process. It represents a major contribution to the field.' - Arnold C. Cooper, Purdue University, US 'Professor
Scott Shane provides a deep and comprehensive discussion of the individual-opportunity nexus in entrepreneurship.
Eschewing the usual approaches of either focusing exclusively on the individuals and their motivations and actions or
focusing exclusively, almost always ex-post, on the economic potential of opportunities, Scott Shane fixes his gaze
squarely on the nexus of the individual and the opportunity. It is this nexus that I believe is the building block for a better
understanding of the entrepreneurial phenomenon.' - From the foreword by Sankaran Venkataraman In the first
exhaustive treatment of the field in 20 years, Scott Shane extends the analysis of entrepreneurship by offering an
overarching conceptual framework that explains the different parts of the entrepreneurial process - the opportunities, the
people who pursue them, the skills and strategies used to organize and exploit opportunities, and the environmental
conditions favorable to them - in a coherent way.
The investment required to license a franchise is a substantial sum. The results can be tremendously lucrative, providing
both financial and professional independence, but there are also plenty of potential pitfalls. Better Business Bureau’s
Buying a Franchise: Insider's Guide to Success is packed with essential information, including worksheets, checklists,
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and charts. Experienced entrepreneurs from the Better Business Bureau guide investors from selecting a franchise to
negotiating a contract to techniques for managing a profitable business.
Franchising is one of the fastest and most popular means of business expansion. At the core of franchising is the licensing of
intellectual property rights. Packed with examples and tips, this practical guide for business people outlines different types of
franchise and takes you through the franchising process, identifying the key issues to consider at each stage.
Is Franchising Right For You? Why start a business from scratch when you can have a piece of the greatest expansion strategy
ever conceived? Franchising is BIG and getting bigger in every sector—from restaurants and coffee chains to pet care and
insurance. There is a franchise for everything and everyone. As a potential franchise owner, you can be in charge of your own
success while being supported by a known brand. Franchising gives you that ability, along with the satisfaction that comes only
with building something that can last a lifetime and beyond. And, if you are successful, you eventually stop sweating the details
and have the freedom to enjoy your life in a way that most around you cannot. In The Franchisee Handbook, franchise expert
Mark Siebert walks you through the process of vetting and buying a franchise, helps you ask the right questions of franchisors and
yourself, and gives you the resources you need to decide if franchising is right for you. Siebert shows you how to do your
homework before making what could be the greatest financial decision of your life. You will learn how to: Accurately assess the
risks of buying a franchise Determine if a franchise is a good fit for your personal goals Research and vet potential franchise
opportunities Create a startup plan that meets your business goals Prepare your franchise for success Why dream about owning a
franchise when you can take concrete steps to make it happen today? With The Franchisee Handbook as your guide, you have
the power in your hands to start your own franchise journey right now.
Working out territories for a franchise system can open up huge money-making opportunities but it can be tricky, and getting it
wrong can frequently lead to expensive and sometimes fatal mistakes, bringing problems and hardship for all concerned. Brian
Keen from ‘How to Franchise Simply’ interviews Peter Buckingham from ‘Spectrum Analysis’ on some of the trickier aspects
behind planning franchisee territories for a franchise system. Brian’s 40 years’ experience in business and the franchise industry
is well complemented by Peter’s many years dealing with territories for all kinds of business, ranging from the big guys such as
Caltex to small start-up franchise systems. This interview is designed to offer you some insight and information relating to the best
ways to identify, calculate and qualify individual areas as potential territory areas
Developed exclusively for the owners and managers of retail businesses.
In Seeing Like a Citizen, Kara Moskowitz approaches Kenya’s late colonial and early postcolonial eras as a single period of
political, economic, and social transition. In focusing on rural Kenyans—the vast majority of the populace and the main targets of
development interventions—as they actively sought access to aid, she offers new insights into the texture of political life in
decolonizing Kenya and the early postcolonial world. Using multi-sited archival sources and oral histories focused on the western
Rift Valley, Seeing Like a Citizen makes three fundamental contributions to our understanding of African and Kenyan history. First,
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it challenges the widely accepted idea of the gatekeeper state, revealing that state control remained limited and that the
postcolonial state was an internally varied and often dissonant institution. Second, it transforms our understanding of postcolonial
citizenship, showing that its balance of rights and duties was neither claimed nor imposed, but negotiated and differentiated. Third,
it reorients Kenyan historiography away from central Kenya and elite postcolonial politics. The result is a powerful investigation of
experiences of independence, of the meaning and form of development, and of how global political practices were composed and
recomposed on the ground in local settings.
The bible for anyone who is interested in a franchise, this guide lists over 2,300 franchise opportunities in 54 categories and gives
background, capital requirements, details on support and training, and specifics on expansion in the U.S. and Canada. Charts &
tables.
Interview Nine Planning Franchise TerritoriesLulu Press, Inc
A best-selling guide from British business start-up expert Colin Barrow covering everything budding entrepreneurs need to know to
get their business up and running. Whether you are just starting out, planning a new venture, setting up at home or extending a
current business online, this book is all you need to succeed. In addition to straightforward advice on all the business basics, this
new and improved third edition will include fresh content covering the fundamental changes in the UK economy, up-to-date tax and
VAT advice, guidance on finance and funding in the new era of British banking and setting up online to help readers make the
move from employee to successful entrepreneur. Starting a Business For Dummies, 3rd Edition features new and updated content
on: Finding funding and business support in challenging times Trimming costs, increasing margins and budgeting for beginners
Setting-up a home based business Starting-up online, or creating an online presence for an existing business Spotting financial
cycles and preparing for economic ups and downs Using the latest technology efficiently and profitably Entering new markets,
finding new products, diversification, forming partnerships and going global
Franchise Your Growth Expert franchise consultant Mark Siebert delivers the ultimate how-to guide to employing the greatest
growth strategy ever—franchising. Siebert tells you what to expect, how to move forward, and avoid costly mistakes as he imparts
decades of experience, insights, and practical advice to help grow your business exponentially through franchising. Learn how to:
Evaluate your existing businesses for franchisability Identify the advantages and disadvantages of franchising Develop a business
plan for growth on steroids Evaluate legal risk, obtain necessary documents, and protect intellectual property Create marketing
plans, build lead generation, and branding for a new franchise Cultivate the franchisee-franchisor relationship
Realize your dream for small business success with this market-leading book. SMALL BUSINESS MANAGEMENT: LAUNCHING
AND GROWING ENTREPRENEURIAL VENTURES, 17E provides the practical concepts, entrepreneurial insights, and
comprehensive resources you'll find essential both now and throughout your management future. SMALL BUSINESS
MANAGEMENT delivers solid coverage of the fundamentals of business management as it teaches you not only how to start a
business, but also how to manage, grow, and harvest a business. This market leading text places you in the role of decision
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maker, allowing you to immediately apply what you've learned to current challenges in today's small businesses. The book's
thorough emphasis on building business plans ensures that you can effectively create, manage, and analyze a plan for your own
venture. Unforgettable examples, exciting video cases, and coverage of the most current developments in business management
today keep this engaging text as current and practical now as it was when it led the market in its first edition 50 years ago. Each
edition builds upon past strengths with new innovations and breakthrough developments. SMALL BUSINESS MANAGEMENT:
LAUNCHING AND GROWING ENTREPRENEURIAL VENTURES, 17E offers the insights and practical principles that you'll
reference again and again throughout your business career. Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media content referenced within the product description or the product text may
not be available in the ebook version.
Planning Research in Hospitality and Tourism provides a concise and clear approach to planning research projects which are a
necessity in most hospitality and tourism courses taught at degree level. The text considers the particular characteristics of the
hospitality and tourism industry, whilst providing a balanced approach toward both quantitative and qualitative methods of
research. The text also carefully considers the international aspect of the industry and the people it employees, which supports the
books aims of: * Providing an excellent understanding of the basic principles of conducting research, in a straight forward “no
nonsense” guide * Carefully considering the particular characteristics of the hospitality and tourism sectors in relation to embarking
on a research project in the area * Including in each chapter an “International Dimension” section, as well as case studies,
questions and reflections on the research process
p.p1 {margin: 0.0px 0.0px 0.0px 0.0px; font: 12.0px 'Times New Roman'} "This excellent book needs no asterisk. It's a fascinating
story of one of baseball's most interesting and influential men. John Carvalho's book will give baseball fans a deeper appreciation
of an uncommon man and a better understanding of the game's history."--Jonathan Eig, author of Luckiest Man and Opening Day
p.p1 {margin: 0.0px 0.0px 0.0px 0.0px; font: 12.0px 'Times New Roman'} "Ford Frick left an indelible mark on baseball during its
glory years. He helped write the story of baseball as a sportswriter and made history first as a league president and then as
baseball commissioner. Frick was far more than an asterisk in baseball history. John Carvalho's Ford Frick: A Biography is an
entertaining and important look into an unassuming and important man."--Chris Lamb, author, Conspiracy of Silence: Sportswriters
and the Long Campaign to Desegregate Baseball p.p1 {margin: 0.0px 0.0px 0.0px 0.0px; font: 12.0px 'Times New Roman'} "[A]
complete, thorough account of Frick's time in baseball that should be on the bookshelf of readers who enjoy the sport."--Lance
Smith, The Guy Who Reviews Sports Books p.p1 {margin: 0.0px 0.0px 0.0px 0.0px; font: 12.0px 'Times New Roman'} "John
Carvalho nicely captures the behind the scenes action in one of baseball's most celebrated eras in his biography of Ford Frick.
Baseball scholars and fans alike will enjoy Carvalho's captivating account of the man and his times."--Daniel R. Levitt, co-author of
In Pursuit of Pennants: Baseball Operations from Deadball to Moneyball. p.p1 {margin: 0.0px 0.0px 0.0px 0.0px; font: 12.0px
'Times New Roman'} p.p1 {margin: 0.0px 0.0px 0.0px 0.0px; font: 12.0px 'Times New Roman'} p.p1 {margin: 0.0px 0.0px 0.0px
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0.0px; font: 12.0px 'Times New Roman'} Ford Frick is best known as the baseball commissioner who put the "asterisk" next to
Roger Maris's record. But his tenure as commissioner carried the game through pivotal changes--television, continued integration,
West Coast expansion and labor unrest. During those 14 years, and 17 more as National League president, he witnessed baseball
history from the perspective of a man who began as a sportswriter. This biography of Frick, whose tenure sparked lively debate
about the commissioner's role, provides a detailed narrative of his career and the events and characters of mid-20th century
baseball. p.p1 {margin: 0.0px 0.0px 0.0px 0.0px; font: 12.0px 'Times New Roman'} span.s1 {font: 12.0px 'Lucida Grande'} p.p1
{margin: 0.0px 0.0px 0.0px 0.0px; font: 12.0px 'Times New Roman'}
An important area of personal financial planning involves the entrepreneurial skill of the investor for starting or acquiring a business. In this
short book, Nico Swart further explains the key personal financial planning areas and their far-reaching positive or negative implications.
Service operations management in the tourism and hospitality industry requires a high level of coordination, communication and facilitation to
satisfy visitors. In all of these activities, service excellence means a lot to visitors in terms of their experience, and to the business it means
repeat customers and word-of-mouth marketing. Based on fresh empirical evidence from the field, this book captures the different
approaches and challenges to service excellence in the Asian tourism and hospitality industry. Focusing on hotels, attractions, transport
providers and other segments in tourism and hospitality, this book presents new case studies underlining and detailing global and local travel
industry practices. The book is meant as a reference and supplementary reading for students, researchers and industry practitioners.
This eBook bundle is the one stop shop to all your business start-up needs! Starting a Business For Dummies is the bestselling guide from
business start-up expert Colin Barrow, covering everything budding entrepreneurs need to know to get their business up and running.
Whether readers are just starting out, planning a new venture, setting up at home or extending a current business online, this book is all they
need to succeed. Business Plans For Dummies maps out a realistic business plan from scratch — so your business vision can become a
reality. This fully updated guide leads you through all aspects of business planning, from clarifying objectives and finding funding, to
researching customer behaviour and developing an e–presence. Understanding Business Accounting For Dummies takes you through all the
key elements of UK business accounting, covering everything from evaluating profit margins and establishing budgets to controlling cash flow
and writing financial reports.
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