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Business ethics is understood in a comprehensive and differentiated sense, as in recent years it has evolved under the influence of
globalization. The present book examines inclusive growth, which includes more than just poverty alleviation and seeks to address the
problem of equity through the enhancement of opportunities for all parties. This conforms to the fundamental task of business ethics, which is
to enhance the ethical quality of decision-making and actions taken at all levels of business, i.e., at the personal (micro-), organizational
(meso-), and systemic (macro-) levels and thus extending the narrow notion of business ethics as a niche for managers with good intentions.
In the real world of competition and coordination, various situations produce various tradeoffs that the three pillars of the economy, i.e.,
Business, Government and Society have to pursue for their survival and sustenance. In this book, we look into many such case studies in
which the strength of one component leads to a benefit for one of the other components and a detriment for the other, thus causing an
imbalance between the three pillars. This book will be equally valuable to students, philosophers, decision-makers in business and policymakers at large.
Over 30 years Ronald F. Duska has established himself as one of the leading scholars in business ethics. This book presents Duska’s
articles the years on ethics, business ethics, teaching ethics, agency theory, postmodernism, employee rights, and ethics in accounting and
the financial services industry. These reflect his underlying philosophical concerns and their application to real-world challenges — a method
that might be called an Aristotelian common-sense approach to ethical decision making.
This guide to business ethics provides key terms and concepts related to business ethics in a short, easy-to-use format. It provides objective
coverage of theories, corporate social responsibility, human resources issues, consumer protection, and ethical issues in marketing and
advertising. It is an ideal supplement for business ethics courses or as a reference for students and practitioners who would like to learn more
about the basics of business ethics.
Business Ethics provides a thorough review and analysis of business ethics issues using several learning tools: Strategic Stakeholder
Management as the Theme: All chapters use a strategic stakeholder approach as a unifying theme. The text is thus the first text that adopts
this approach. Most business ethics scholars and practitioners agree that successful ethical companies are the ones that can strategically
balance the needs of their various stakeholders. By adopting this approach, students will be able to see how the various aspects of business
ethics are connected. Theory-based and Application-based: All chapters have important applicable theories integrated with discussion of how
such theories apply in practice. Unlike other texts that are either too theoretical or too practical, this text provides the appropriate blend of
theory and practice to provide deeper insights into the concepts covered in the chapter. Global Perspective: Unless most other texts, this text
provides a global perspective on business ethics. Most chapters include material pertaining to ethics in global contexts. Included are cases
about companies in a wide range of countries including Japan, U.K., China and India among many others. Cases: The text contains over 30
real world global cases. Each chapter ends with a short two page case as well as a longer case that varies in length. Each has discussions
questions at the end. Finally each of the four parts ends with a Comprehensive Case; proven teaching cases from The Ivey School and other
sources.
Issues in Business Ethics and Corporate Social Responsibility explores these foundational themes across a wide range of topics, including
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artificial intelligence, workplace surveillance, supply chain management, big data, the finance industry, and many more. Coupled with a broad
introduction by Dr. David Weitzner, a professor of management at York University, this book provides students with the essential information
they need to assess business practices through the lens of ethical decision-making and corporate social responsibility.
The Handbook of Inclusive and Social Innovation: The Role of Organizations, Markets and Communities offers a comprehensive review of
research on inclusive innovation to address systemic and structural issues – the “Grand Challenges” of our time. With 27 contributions from
57 scholars, the Handbook provides frameworks and insights by summarising current research, and highlights emerging practices and
scalable solutions. The contributions highlight a call to action and place social impact at the heart of theory and practice. It will be an
invaluable resource for academics, practitioners, and policymakers who champion social inclusion and emphasize innovative approaches to
addressing sustainable development goals.
An accountant’s practice depends on making difficult decisions. To achieve the best results, individual accountants and accounting firms
need a clear understanding of the ethical duties and decision-making involved in the four major functions of modern accounting—auditing,
management accounting, tax accounting, and consulting—as well as a strong sense of ethical conduct to guide the certification and validation
of reliable financial records. Now in its third edition, Accounting Ethics is a thorough and engaging exploration of the ethical issues that
accountants encounter in their professional lives. Since the publication of the first edition in 2002, Accounting Ethics has become an
indispensable resource for accounting courses and certification programs worldwide, known for its focus on real-world application, practical
advice, reader-friendly guidance, and its insight into the effects of global change on the profession. Together with coverage of the
contemporary regulatory environment—including the Sarbanes-Oxley Act, the Public Company Accounting Oversight Board, and the
Dodd–Frank Wall Street Reform and Consumer Protection Act—this revised edition features expanded pedagogical resources such as new
end-of-chapter case studies and discussion questions, and includes the updated AICPA Code of Conduct. Concise and dependable,
Accounting Ethics sustains its reputation as an authoritative resource for practicing accountants, new professionals, students of accounting,
and those who are considering the profession.
In the first anthology of its kind, Thomas O'Brien and Scott Paeth have gathered unique pieces from across religious perspectives to illustrate
the growing influence and contribution of religion to the field of business ethics. Events in the recent past make clear people in business
urgently need to focus on the moral dimension of practices and behaviors. Courses in business ethics are increasingly more prevalent in
business schools and in departments of philosophy and religious studies, and yet texts for these courses normally pay scant attention to the
much-needed religious perspective on what constitutes ethical practice and behavior. O'Brien and Paeth now fill that need with this new text!
Tackling such wide-ranging subjects as Jewish environmental ethics, Zen in the workplace, and Christian social ethics, this text is a valuable
addition to any business ethics course.
How can you be an ethical corporate citizen in an increasingly complex, multiple-stakeholder world? This is the most pressing question facing
businesses today, small and large, local and global. Business Ethics is a thorough yet accessible exploration of the main ethical theories and
how these apply to the major stakeholders facing this question. Written from a truly international perspective and supported by diverse and
innovative learning features, this book provides the tools and concepts necessary to understand and effectively manage ethical challenges
wherever you are in the world. 'Key Concepts' and 'Think Theory' boxes ensure the essential ideas are straightforward to grasp but don't go
unchallenged, while 'Ethics in Action' boxes and Case Studies illustrate these ideas at play in the working world. Step into the shoes of a
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decision-maker with 'Ethical Dilemma' boxes and hear from them first hand with new 'Practitioner Spotlight' boxes, which feature fascinating
insights from real-life practitioners on how they manage ethical decisions and what skills they consider to be crucial to success. The fourth
edition offers a wealth of new cases and examples as well as updates of favourites from previous editions, including features on AirBnB,
TOMS, and McDonalds. Bespoke video interviews with the practitioners from the book and new multiple-choice questions enhance the online
resources for students, while workshop and flipped classroom activity ideas support lecturers. In addition, content has been thoroughly
updated across the book and online to reflect the latest developments and issues surrounding corporate citizenship, globalization, and
sustainability. Award-winning, best-selling, and up-to-date; this is the textbook of choice for those wishing to excel in business ethics. The
book is supported by an extensive range of online resources: For students: Practitioner Spotlight videos and web links Additional Case Study
web links Additional Ethics in Action web links Addition Ethics on Screen web links Think Theory responses Film list Ethics career guide
Further reading Multiple-choice questions For lecturers: VLE content PowerPoint slides Test bank Case bank Sample course outline
Teaching notes for Case Studies Teaching notes for Ethical Dilemmas Teaching notes for Ethics in Action features Teaching notes for Ethics
on Screen features Ideas for structured workshops
Toward Assessing Business Ethics Education, edited by Diane L. Swanson and Dann G. Fisher of Kansas State University, is a sequel to
their book Advancing Business Ethics Education in the Ethics in Practice IAP book series. The focus on assessment in this second book is a
timely response to the urgent search among business schools for ways to teach and assess ethics at a time when the public’s faith in
corporations and business schools has been undermined greatly by the failure of both to respond to widespread corruption and scandals in
the business sector. Although no one expects business education alone to resolve these problems, the distinguished scholars represented in
this book advocate that business schools should at least do their part by exposing their students to decision models that incorporate ethical
dimensions on behalf of corporate stakeholders and society at large. As the book’s title conveys, it is then important to assess key learning
objectives to insure that business students graduate knowing ethics fundamentals and armed with the ability to recognize ethical dilemmas
and possible solutions during the course of their careers. This book will speak to all who are interested in accountability for business ethics
education, especially business school deans, university administrators, faculty members, students, and prospective employers. This audience
will find that the enterprise of assessing business ethics education is advanced in three ways. First, the book functions as a venue for
distinguished scholars to share the innovative ways that they are assessing ethics coverage in courses and degree programs. Second, these
authors identify what needs to be assessed and the means for doing so. Third, the book serves not only as a guide to assessment, but also
as a platform for expanding and improving ethics coverage in business schools. Moreover, an important take away for readers is the
provision of a simple formula, first advocated by Diane L. Swanson and William C. Frederick (University of Pittsburgh) in 2005, for delivering
ethics education that minimizes assessment errors. By following this formula, business schools can provide assurances that ethics will not be
assessed as being sufficient when it is woefully inadequate or even missing in the curriculum and that it cannot be distorted, diluted, or
trivialized by uninformed coverage and still pass inspection. Avoiding these assessment errors is critical in an educational environment in
which weak accrediting standards for ethics go hand in hand with spotty, uniformed coverage that would not be tolerated for other business
disciplines.
Business Ethics will equip students with the strategies necessary to analyse and improve the broad scope of business ethics today.
In a field dominated by books that focus exclusively on the perspective of business in large corporations or that assume that business has a
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moral deficiency in need of reform, Al Gini and Alexei Marcoux offers students and business people alike a concise guide to what everyone
ought to do when doing business. Where other books are organized topically, Gini and Marcoux look at the moral features of business that
recur across topical areas, stressing the considerations that bear on business people whether they be corporate functionaries, principals in
family businesses, or solo entrepreneurs who do it all, end to end. They present to students the essential concepts, ideas, and issues
involved in ethics in business and emphasize the individual acting person and what it means to have character and integrity when doing
business.
This book takes a look at how and why individuals display unethical behavior. It emphasizes the actual behavior of individuals rather than the
specific business practices. It draws from work on psychology which is the scientific study of human behavior and thought processes. As Max
Bazerman said, "efforts to improve ethical decision making are better aimed at understanding our psychological tendencies."
The Journal of Business Ethics was founded by Alex C. Michalos and Deborah C. Poff and published its first issue in March 1982. It is the
most frequently cited business ethics journal in the world. The Journal has always offered a multi-disciplinary and international public forum
for the discussion of issues concerning the interaction of successful business and moral virtue. Its authors and readers are primarily scholars
and students in social sciences and philosophy , with special interests in the interaction of these disciplines with business or corporate
responsibility. Since the field of business ethics grew simultaneously with the growth of the Journal, a collection of its most cited articles is
tantamount to a collection of the articles that had the greatest influence in defining the field over its first 30 years of development. In this
anniversary volume, an overview of citation classics from the Journal is presented, the 33 most frequently cited articles are reproduced and
brief reflections on the impact of the Journal on the field are given from over 100 scholars who authored citation classics and/or distinguished
papers, as well as those who served on the Editorial Board and/or are recognized as leaders in the field.
The third edition of this book introduces business ethics concepts, tools and theories, then applies them to key stakeholder groups. It takes a
global approach in a market dominated by US texts. The accessible style and thorough pedagogy ensure the book is both student- and
teacher-friendly.
Ethical aspects of business and the economy are of increasing concern in business practice, higher education, and society in general. This
concern results from significant business scandals and economic crises, such as the financial crisis of 2008 and the following great recession,
as well as from pressing current and future challenges for the economy, such as sustainability and globalization. As a result, there is a
growing demand for normative analysis and orientation for business and the economy, where business ethics has become a crucial part of
organizational management, risk management, branding, and strategic management. Business Ethics: Methods and Application provides a
new systematic approach to normative business ethics that covers the complex and various ethical challenges of modern business. It aims to
train analytical thinking skills in the field of business ethics and to approach ethical issues in business in a rational and systematic way. The
book develops a number of specific methods for business ethics analysis that are tailored for ethical decision-making in business and for
analyzing complex ethical topics in business. The book discusses fundamental ethical questions regarding the meaning of business and the
economy for the individual person, society, the environment, and people around the world. As a result, Business Ethics: Methods and
Application develops normative guidelines for business in the 21st century and its fundamental challenges and will be key reading for
undergraduate, postgraduate, and MBA students of business ethics, business strategy, business and society, and related fields.
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These readings grew out of the author's monthly column on business ethics in the business section of the Athens Banner-Herald
newspaper. Written in an open and engaging style, the book features topics that are timely, each followed by several thought
provoking discussion questions. The book includes readings on the current financial crisis in order to challenge today's students to
confront the economic reality in which they will have to live. An excellent addition to any Business Ethics course.
Business and Society: Ethical, Legal, and Digital Environments prepares students for the modern workplace by exploring the
opportunities and challenges they will face in today?s interconnected, global economy. The author team discusses legal and
ethical issues throughout and uses real-world cases to provide students with a holistic understanding of stakeholder issues.
Chapters on social media and citizen movements, big data and hacking, and privacy in the digital age provide in-depth coverage of
how technology is transforming the relationship between organizations and consumers.
In a series of articles specifically commissioned for this volume, some of today's most distinguished business ethicists survey the
main areas of interest and concern in the field of business ethics. Sections of the book cover topics such as the often easy relation
between business ethics and capitalism, the link between business ethics and ethical theory, how ethics applies to specific
problems in the business world, the connection between business ethics and related academic disciplines, and the practice of
business ethics in modern corporations. Includes extensive, accessible discussion of all of the main areas of interest and debate in
business ethics Features all original contributions by distinguished authors in business ethics Includes an annotated table of
contents, bibliographies of the relevant literature and a list of internet sources of material on business ethics Perfect,
comprehensive book for use in business ethics courses
In the modern business environment, companies strive to create a sense of moral obligation within their employees in an effort to
foster a concern for social welfare and justice among global organizations. Despite the efforts of managers and directors, many
companies continue to find it difficult to overcome the moral dilemmas of the corporate sector. International Business Ethics and
Growth Opportunities presents the necessary methods and resources for managers and directors to be successful in leading their
corporations in a responsible and morally conscious manner. Examining the dangers of unethical behavior, this book provides the
strategies and tools for proper management to encourage company strength and success. This publication is an essential
resource for academicians, researchers, officials, post-graduate students, and professionals in the fields of business and business
education interested in ethical decision making on the individual and company level.
This book equips readers with the knowledge, insights and key capabilities to understand and practice business activities from
ethical and sustainable vantage points. In our interconnected global business environment, the impacts of business activities are
under increased ethical scrutiny from a wide range of stakeholders. Written from an international perspective, this book introduces
the theory and practice of ethical and sustainable business, focusing in particular on eco-environmental sustainability,
intergenerational responsibilities, current disruptive technologies, and intercultural values of the business community and
consumers. Written by an expert author who also brings to the fore non-Western concepts and themes, this book: features positive
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case studies, as well as transferrable and applicable key insights from such cases; highlights the importance of taking cultural
differences into account; takes a transdisciplinary approach which considers findings from research fields including conceptual and
empirical business ethics, behavioral economics, ecological economics, environmental ethics, and the philosophy of culture;
weaves in pedagogical features throughout, including up-to-date case studies, study questions, thought experiments, links to
popular movies, and key takeaways. Written in an accessible and student-friendly manner, this book will be of great interest to
students of business ethics, environmental ethics, applied ethics, and sustainable development, as well as business practitioners
striving toward ethical, sustainable, and responsible business practice.
Business Ethics: An Ethical Decision-Making Approach presents a practical decision-making framework to aid in the identification,
understanding, and resolution of complex ethical dilemmas in the workplace. Focuses exclusively on three basic aspects of ethical
decision making and behavior—how it actually takes place, how it should take place, and how it can be improved Uses real-life
examples of moral temptations and personal ethical dilemmas faced by employees and managers Discusses the biases,
psychological tendencies, moral rationalizations, and impact of self-interest as impediments to proper ethical decision making
Includes relevant examples of ethical misconduct and scandals appearing in the news media
Corporations have a social responsibility to assist in the overall well-being of their communities through the compliance of moral
business standards and practices. However, many societies still face serious issues related to unethical business practices.
Business Ethics and Diversity in the Modern Workplace investigates the ethical frameworks within modern corporations and their
impact on the communities they serve. With a focus on autonomous decision making in complex quandaries, this book is an allinclusive reference source for students, researchers, practitioners, and managers who are concerned with the various ethical
dilemmas within businesses, as well as evaluating moral issues impacting societal welfare.
In the wake of ethical scandals and close ethical scrutiny throughout business and the accounting professional today,
Brooks/Dunn's BUSINESS & PROFESSIONAL ETHICS, 9E provides the ethical insights and strategies you need for corporate
and professional success. Learn why ethical behavior is so important and how to recognize potential pitfalls that involve much
more than memorizing rules. You master the skills to develop a corporate culture of integrity that maintains stakeholder support
and enables directors and auditors to complete their jobs. You also learn how to use ethical strategies to make decisions, as this
edition examines the latest information on governance scandals, legal liability and professional accounting and auditing issues.
More than 130 cases and readings highlight new and classic cases of fraud, bankruptcy and unprofessional practices to help you
better understand appropriate codes of conduct and sound ethical reasoning while strengthening your persuasive and leadership
skills for success. Important Notice: Media content referenced within the product description or the product text may not be
available in the ebook version.
In the 21st century, one of the most noteworthy changes in the human rights debate relates to the increased recognition of the link between
business and human rights. This book is an attempt to explore this relationship and also to look into the obligations of the state and
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transnational corporations in the promotion of human rights. Business and Human Rights discusses how globalization has affected individuals
in the enjoyment of their human rights in relation to the activities of corporations. The book addresses what additional steps the states should
take to protect against human rights abuses by business enterprises that are owned or controlled by the state. Moreover, it covers, in depth,
the role and contribution of the United Nations in business and human rights. The book includes several real-life case studies to help the
readers understand the topics discussed.
21st century Western neoliberalism has seen the transformation of self-interest from an economic imperative to a centrally constitutive part of
dominant modes of subjective existence. Against this celebration of competitive individualism, Emmanuel Levinas’ philosophy stands as a
haunting reminder of an ethics that passively disturbs the self from its egoistic slumber, awakening it to the incessant demands of the other.
Ethics stands as an anxious affective state of being where one is held to account by others, each one demanding care, attention and respect.
Focussing on business activities and organizations, this book explores how this ethical demand of being for the other becomes translated, in
a necessarily impure way, into political action, contestation and resistance. Such a response to ethics invokes a disturbance of organizational
order, including an order that might itself be labelled ‘ethical’. On these grounds, the book offers an explication of an ethics for organizations
which disturbs the selfishness of neoliberal morality, and can inform a democratic politics rested on a genuine concern for the other and for
justice. Disturbing Business Ethics: Emmanuel Levinas and the Politics of Organization offers an unconventional and enlightening approach
to ethical thinking and practice in politics and organisations, and will be of interest to students of business, management, leadership, political
science and organizational theory.
Care is a human ability we all need for growing and flourishing. It implies considering the needs and interests of others, and the quality of how
we relate to each other is often defined by care. While the value of care in private life is widely recognized, its role in the public sphere is
contested and subject to political debates. In work organizations, instrumentality frequently overrides considerations for colleagues’ and coworkers’ well-being, while relationships are often sacrificed in the service of performance and meeting organizational targets. The questions
this volume attempts to address concerns the organizational conditions that make care flourish and how a caring organization functions in
practice. Specifically, we examine what it means to care for each other and what enhances caring behaviours in organizations. The volume
ultimately focuses on how caring relations can contribute to making organizations better places. In this perspective, care involves the
recognition of, and the limitations of, work as a key aspect of personal and social identity. Because care exceeds the sphere of individual
intimacy, the book will also centre on the necessity for building caring institutions through a political process that considers the needs,
contributions, and prospects of many different actors. This book aims to contribute to academic discussions on care in organizations, care
work, business and organizational ethics, diversity, caring leadership, well-being in organizations, and research ethics. Managers,
consultants, policy-makers, and students will find reflections about the goodness of care in organizations, and guidance about the ethical and
practical difficulties of pursuing the project of building caring organizations.
The authors begin their discussion of business ethics with the notion that business is an honorable profession, not a wild beast driven by
crass self-interest.
Transcultural management ; Management styles ; Intercultural communication.
This encyclopedia, edited by the past editors and founder of the Journal of Business Ethics, is the only reference work dedicated entirely to
business and professional ethics. Containing over 2000 entries, this multi-volume, major research reference work provides a broad-based
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disciplinary and interdisciplinary approach to all of the key topics in the field. The encyclopedia draws on three interdisciplinary and overlapping fields: business ethics, professional ethics and applied ethics although the main focus is on business ethics. The breadth of scope of
this work draws upon the expertise of human and social scientists, as well as that of professionals and scientists in varying fields. This work
has come to fruition by making use of the expert academic input from the extraordinarily rich population of current and past editorial board
members and section editors of and contributors to the Journal of Business Ethics.
Do you want to make sure you · Don't invest your money in the next Enron? · Don't go to work for the next WorldCom right before the crash? ·
Identify and solve problems in your organization before they send it crashing to the ground? Marianne Jennings has spent a lifetime studying
business ethics---and ethical failures. In demand nationwide as a speaker and analyst on business ethics, she takes her decades of findings
and shows us in The Seven Signs of Ethical Collapse the reasons that companies and nonprofits undergo ethical collapse, including: ·
Pressure to maintain numbers · Fear and silence · Young 'uns and a larger-than-life CEO · A weak board · Conflicts · Innovation like no other
· Belief that goodness in some areas atones for wrongdoing in others Don't watch the next accounting disaster take your hard-earned
savings, or accept the perfect job only to find out your boss is cooking the books. If you're just interested in understanding the (not-so) ethical
underpinnings of business today, The Seven Signs of Ethical Collapse is both a must-have tool and a fascinating window into today's
business world.
Managing Business Ethics: Making Ethical Decisions teaches students how to navigate ethical issues they will encounter using the weight-ofreasons approach applied throughout the book. This decision-making framework’s goal is not to faithfully apply particular philosophical
perspectives on what is right, but rather to solve ethical problems. Authors Alfred A. Marcus and Timothy J. Hargrave underscore the need for
employees at all levels to carefully consider the ethical implications of their actions using this approach and it can be applied at the individual,
organizational, and stakeholder levels. Each chapter provides a case to walk through application of the framework and mini-cases allow
students to practice applying this framework on their own. A wide range of real-world case studies are presented, featuring companies such
as Facebook, Google, Wells Fargo, Volkswagen, and Amazon. This practical, down-to-earth text also delves into topics not covered
extensively by other books such as slow and fast thinking, the inherent conflict between the individual and organization, conformity, and the
difficulties of speaking truth to power. Students are offered ample opportunity to engage in thoughtful reflection, discussion, and application
as they grapple with ethical issues big and small.
Filled with real-world case studies and examples of ethical dilemmas, Understanding Business Ethics, Third Edition prepares students and
managers alike to make ethical decisions in today’s complex, global environment. Bestselling authors Peter A. Stanwick and Sarah D.
Stanwick explain the fundamental importance of ethical leadership, decision making, and strategic planning while examining emerging trends
in business ethics such as the developing world, human rights, environmental sustainability, and technology. In addition to presenting
information related to the Association to Advance Collegiate Schools of Business (AACSB), the text’s 26 real-world cases profile a variety of
industries, countries, and ethical issues in a way that is relevant and meaningful to students’ lives. The Third Edition features new cases from
well-known companies such as Disney and General Motors, new coverage of emerging topics such as big data and social media, expanded
coverage of corporate social responsibility, and more. Using an applied approach, this text helps students understand why and how business
ethics really do matter!
The five volumes of this ultimate resource recognize the inherent unity between business ethics and business and society, that stems from
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their shared primary concern with value in commerce. This Encyclopedia spans the relationships among business, ethics, and society by
including more than 800 entries that feature broad coverage of corporate social responsibility, the obligation of companies to various
stakeholder groups, the contribution of business to society and culture, and the relationship between organizations and the quality of the
environment.
In 1973, Daniel Bell argued that corporations in post-industrial societies increasingly needed to behave in accord with widely accepted social
norms, particularly in terms of ethical behavior and social responsibility. Yet widespread criticism of business behavior was not an invention of
the 1960s and 70s or a product of changing commercial norms. The key feature historically has been business scandal. Understandings of
how the field of business ethics has emerged are undeveloped, however. This book is the first attempt to explain the conditions which saw a
focus develop on business ethics especially in the 1960s and 70s, and how the broader field developed to encompass related notions such
as corporate governance, corporate social responsibility, ethical leadership, sustainable business and responsible management education.
The Rise of Business Ethics provides an introduction and analysis of the key developments in contemporary business ethics by examining
them in terms of their diachronic development – the key thinkers, the key issues, the key institutions and how they each contributed to
contemporary understandings of business ethics, governance and practice. Addressing the topic from a European as well as North American
perspective, The Rise of Business Ethics will be of interest to researchers, academics, and students in the fields of business ethics, business
and society, business history, organization studies and political economy.
Citation Classics from the Journal of Business EthicsCelebrating the First Thirty Years of PublicationSpringer Science & Business Media
Delve into the core of ethics today in your course with the latest practical, applied coverage found in Ferrell/Fraedrich/Ferrell's BUSINESS
ETHICS 2009 UPDATE. Whether you use this book as a supplement or primary text in your undergraduate or graduate course, the
accessible, up-to-date approach provides unmatched insights into the complex environment in which contemporary managers make ethical
decisions. The book's solid managerial framework and new updates highlight the latest developments in ethics and how they relate to overall
ethics concepts, processes, and best practices used throughout successful business ethics programs. Your students see how ethics can play
a critical role in key strategic business decisions. Captivating new cases and engaging examples reflect today's most recent business
developments and crises. Rather than focusing on intellectual reasoning alone or a philosophical discussion of ideas, the book's proven
learning features help students prepare and practice confronting the types of actual ethical dilemmas they will face in today's business world.
Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
This book celebrates the work of Patricia Werhane, an iconic figure in business ethics. This festschrift is a collection of articles that build on
Werhane’s contributions to business ethics in such areas as Employee Rights, the Legacy of Adam Smith, Moral Imagination, Women in
Business, the development of the field of business ethics, and her contributions to such fields as Health Care, Education, Teaching, and
Philosophy. All papers are new contributions to the management literature written by well-known business ethicists, such as Norman Bowie,
Richard De George, Ronald Duska, Edwin Hartman, Michael Hoffman, Mollie Painter-Morland, Mark Schwartz, Andrew Wicks, and others.
The volume is comprised of articles that reflect on Werhane’s work as well as build on it as a way to advance further research. At the end of
the festschrift, Pat Werhane provides responses to each chapter. The first chapter of the book also includes the overview of Patricia
Werhane’s work and her academic career. The book is written to appeal to management scholars and graduate students interested in the
areas of Business Ethics, Modern Capitalism, and Human Rights. Patricia Werhane is one of the most distinguished figures in the field of
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business ethics. She was a founder of the field, she is one of its leading scholars, and she has had a profound impact on the world of
business practice. Among her many accomplishments, Pat is known for her original work on moral imagination, she is an acclaimed authority
on employee rights in the workplace, and she is one of the leading scholars on Adam Smith. Having been active in Academia for over 50
years, Werhane is a prolific author of over a hundred articles and book chapters, and the author or editor of twenty-seven books, including
Adam Smith and his Legacy for Modern Capitalism, Moral Imagination and Management Decision-Making, and co-authored books
Organization Ethics in Health Care, Alleviating Poverty Through Profitable Partnerships, Obstacles to Ethical Decision-Making, Corporate
Responsibility: The American Experience, and Research Approaches to Business Ethics and Corporate Responsibility.
Filled with real-work examples, ethical dilemmas, and rich cases, Understanding Business Ethics Third Edition by Peter Stanwick and Sarah
Stanwick examines business ethics using a managerial approach. The authors explain the fundamental importance of ethical leadership,
decision making, and strategic planning while examining emerging trends in business ethics such as the developing world, human rights,
environmental sustainability, and technology. The text's 25 cases profile a variety of industries, countries, and ethical issue in an applied way
that are relevant and meaningful to students' lives.
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