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Business Ethics: An Ethical Decision-Making Approach presents a practical decision-making framework to aid in the
identification, understanding, and resolution of complex ethical dilemmas in the workplace. Focuses exclusively on three
basic aspects of ethical decision making and behavior—how it actually takes place, how it should take place, and how it
can be improved Uses real-life examples of moral temptations and personal ethical dilemmas faced by employees and
managers Discusses the biases, psychological tendencies, moral rationalizations, and impact of self-interest as
impediments to proper ethical decision making Includes relevant examples of ethical misconduct and scandals appearing
in the news media
In the increasingly competitive corporate sector, organizational leaders must examine their current practices to ensure
business success. This can be accomplished by implementing effective educational initiatives and upholding proper
ethical behavior. Business Education and Ethics: Concepts, Methodologies, Tools, and Applications is a comprehensive
source of academic knowledge that contains coverage on the latest learning and educational strategies for corporate
environments, as well as the role of ethics and integrity in day-to-day business endeavors. Including a broad range of
perspectives on topics such as globalization, organizational justice, and cyber ethics, this multi-volume book is ideally
designed for managers, practitioners, students, professionals, and researchers actively involved in the corporate sector.
In the 21st century, one of the most noteworthy changes in the human rights debate relates to the increased recognition
of the link between business and human rights. This book is an attempt to explore this relationship and also to look into
the obligations of the state and transnational corporations in the promotion of human rights. Business and Human Rights
discusses how globalization has affected individuals in the enjoyment of their human rights in relation to the activities of
corporations. The book addresses what additional steps the states should take to protect against human rights abuses by
business enterprises that are owned or controlled by the state. Moreover, it covers, in depth, the role and contribution of
the United Nations in business and human rights. The book includes several real-life case studies to help the readers
understand the topics discussed.
The Oxford Handbook of Organizational Climate and Culture presents the breadth of topics from Industrial and
Organizational Psychology and Organizational Behavior through the lenses of organizational climate and culture. The
Handbook reveals in great detail how in both research and practice climate and culture reciprocally influence each other.
The details reveal the many practices that organizations use to acquire, develop, manage, motivate, lead, and treat
employees both at home and in the multinational settings that characterize contemporary organizations. Chapter authors
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are both expert in their fields of research and also represent current climate and culture practice in five national and
international companies (3M, McDonald's, the Mayo Clinic, PepsiCo and Tata). In addition, new approaches to the
collection and analysis of climate and culture data are presented as well as new thinking about organizational change
from an integrated climate and culture paradigm. No other compendium integrates climate and culture thinking like this
Handbook does and no other compendium presents both an up-to-date review of the theory and research on the many
facets of climate and culture as well as contemporary practice. The Handbook takes a climate and culture vantage point
on micro approaches to human issues at work (recruitment and hiring, training and performance management, motivation
and fairness) as well as organizational processes (teams, leadership, careers, communication), and it also explicates the
fact that these are lodged within firms that function in larger national and international contexts.
In the modern business environment, companies strive to create a sense of moral obligation within their employees in an
effort to foster a concern for social welfare and justice among global organizations. Despite the efforts of managers and
directors, many companies continue to find it difficult to overcome the moral dilemmas of the corporate sector.
International Business Ethics and Growth Opportunities presents the necessary methods and resources for managers
and directors to be successful in leading their corporations in a responsible and morally conscious manner. Examining
the dangers of unethical behavior, this book provides the strategies and tools for proper management to encourage
company strength and success. This publication is an essential resource for academicians, researchers, officials, postgraduate students, and professionals in the fields of business and business education interested in ethical decision
making on the individual and company level.
Despite the enormous impact of various accounting scandals on the accounting profession, the general malaise amongst
the profession more broadly, and the significant legislative and institutional reforms that have taken place as a result,
there are still surprisingly few textbooks on accounting ethics. This concise introductory text takes a broad view of ethics
and accounting, taking into account contemporary social trends, such as globalization and terrorism. Rather than
delineating codes of professional conduct, this text pushes the reader towards an understanding of the nature of ethical
dilemmas and the factors that influence the ways in which accountants frame ethical questions. The book is divided into
two parts. The first part focuses on developing thinking about the different kinds of ethical questions that could be posed
in relation to accounting. The second part focuses more explicitly on accounting practice, exploring the ethical function of
accounting in relation to the market economy, ethics in relation to the accounting profession, and the ethics of the
international accounting harmonization project. Accounting and Business Ethics is a compact introduction aimed at both
students and practitioners who want to understand more about the ethics of accounting.
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A Contemporary Look at Business Ethics provides a ‘present day’ look at business ethics to include the challenges,
opportunities and increased need for ethical leadership in today’s and tomorrow’s organizations. The book discusses
current and future business ethics challenges, issues and opportunities which provides the context leaders and their
organizations must navigate. The book includes an in?depth look at lessons learned about the causes of unethical
behavior by examining a number of real?world examples of ethical scandals from around the world that have taken place
over the past few decades. The analysis of the various ethical scandals focuses on concepts like ethical versus unethical
leadership, received wisdom, the bottom?line mentality, groupthink and moral muteness, all of which contribute to the
kind of organizational culture and ethical behavior one finds in an organization. The book discusses ethical decision
making in general and the increased role of religion and spirituality, in confronting unethical behavior in contemporary
organizations. The book also takes an in?depth look at the impact ethical scandals have on employees and more
specifically the psychological contract and person?organization ethical fit with the goal of identifying, along with other
things, what leaders can do to restore relationships with employees and rebuild the organization’s reputation in the eyes
of various stakeholders.
The recent turbulences that led to a global financial crisis have partially been triggered by immoral and egoistic
behaviour. In the wake of the disaster many have asked, and keep asking, how a sustainable and socially fair economy
can be build. Ethics is one of the cornerstones of human interaction in general and in economic interaction. This study
has been inspired by the question: How can unethical behaviour be avoided? This book deals with the question of how
ethics in general can be improved. In today’s business world Business Ethical Codes of Conduct (BECC), or more
commonly called honour codes, have reached some prominence. Utilizing questionnaires and moral dilemmas this study
attempts to answer the question: How efficient are codes of conduct? The study arrives at surprising insights into the
impact of priming-effects on morale and shows that the mere exposure to ethical questions influences how we behave.
Ethics for Today This is a pragmatic, hands - on, up - to - date guide to determining right and wrong in the business world. Joseph Weiss
integrates a stakeholder perspective with an issues - oriented approach so students look at how a business's actions affect not just share
price and profit but the well - being of employees, customers, suppliers, the local community, the larger society, other nations, and the
environment. Weiss uses a wealth of contemporary examples, including twenty - three customized cases that immerse students directly in
recent business ethics dilemmas and ask them to consider how they would resolve them. The recent economic collapse raised ethical issues
that have yet to be resolved - there could not be a better time for a fully updated edition of Weiss's classic, accessible blend of theory and
practice. New to the Sixth Edition! New Cases! Fourteen of the twenty - three cases in this book are brand new to this edition. They touch on
issues such as cyberbullying, fracking, neuromarketing, and for - profit education and involve institutions like Goldman Sachs, Google, Kaiser
Permanente, Walmart, Ford, and Facebook. Updated Throughout! The text has been updated with the latest research, including new national
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ethics survey data, perspectives on generational differences, and global and international issues. Each chapter includes recent business
press stories touching on ethical issues. New Feature! Several chapters now feature a unique Point/Counterpoint exercise that challenges
students to argue both sides of a contemporary issue, such as too - big - to - fail institutions, the Boston bomber Rolling Stone cover, student
loan debt, online file sharing, and questions raised by social media.
The fourth edition of Business Ethics explores throughout the text, in the context of business ethics, the three major challenges that
businesses face when making ethical decisions: Globalization Sustainability Corporate citizenship. Crane and Matten provides a truly
global approach with a strong European perspective as well as examples from emerging economies and all around the world.The text's
accessible style and easy-to-follow narrative ensure it is engaging for students new to the subject. The text features excellent case studies
and unique pedagogical features that show how theory relates to real-life practice, including Ethics on Screen, Ethics Online and Ethics in
Action. It also focuses on skills, such as key decision-making skills, through in-text features including Skill Checks, Think Theory boxes and
Key Concept boxes. New to this editionExtended coverage of SMEs and social enterprise, world religions and business ethics,
whistleblowing, personal decision-making and feminist ethicsUpdated cases, examples, and vignettes throughout featuring recent cases that
have raised complex ethical issues including the News International phone-hacking scandal, the ethical challenges presented by social
media, and changes to banking regulations to avert another financial crisisExtended coverage of Asian, Arabian, Latin American, and African
perspectives on the ethical debates and dilemmas faced by businesses in their regionsNew in-text features highlight the business skills
covered in each chapterEnhanced resources on the website including, for students, related video links for each chapter, a careers advice
section, all EoS have been updated to feature a new recent film, to help engage students with business ethics through the very latest cultural
coverage, and, for lecturers, a test bank of multiple choice questions
Intends to offer research and cases that focus on the professional responsibilities of accountants and how they deal with the ethical issues
they face. This series features articles on a range of important topics, including professionalism, social responsibility, corporate responsibility,
ethical judgments, and accountability.
This book takes a look at how and why individuals display unethical behavior. It emphasizes the actual behavior of individuals rather than the
specific business practices. It draws from work on psychology which is the scientific study of human behavior and thought processes. As Max
Bazerman said, "efforts to improve ethical decision making are better aimed at understanding our psychological tendencies."
Over 30 years Ronald F. Duska has established himself as one of the leading scholars in business ethics. This book presents Duska’s
articles the years on ethics, business ethics, teaching ethics, agency theory, postmodernism, employee rights, and ethics in accounting and
the financial services industry. These reflect his underlying philosophical concerns and their application to real-world challenges — a method
that might be called an Aristotelian common-sense approach to ethical decision making.
This book integrates a stakeholder perspective with an issues-oriented approach so students look at how a business's actions affect not just
share price and profit but the well-being of employees, customers, suppliers, the local community, the larger society, other nations, and the
environment. Fourteen of the twenty-three cases are brand new to this edition, touching on issues such as cyberbullying, fracking,
neuromarketing, and for-profit education and involve institutions like Goldman Sachs, Google, Kaiser Permanente, Walmart, Ford, and
Facebook. The text has been updated with the latest research, including new national ethics survey data, perspectives on generational
differences, and global and international issues. Each chapter includes recent business press stories touching on ethical issues. Several
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chapters now feature a Point/Counterpoint exercise that challenges students to argue both sides of a contemporary issue, such as too-big-tofail institutions, the Boston bomber Rolling Stone cover, student loan debt, online file sharing, and questions raised by social media. -Tourism destinations are traditionally dominated by small and medium-sized enterprises that provide a wide range of products to tourists such
as accommodation, travel services, transportation, recreation and entertainment, and food and beverage services. New knowledge and
global risks have emerged, and small and medium-sized tourism enterprises (SMTEs) are now highly vulnerable. Recently, the COVID-19
pandemic has hit the whole world and caused a change in the tourism paradigm. Many SMTEs around the world have been severely affected
by the need to completely shut down their activities for months, and expectations for recovery in the medium term are not optimistic. SMTEs
do not have the capacity and increased resources—financial, human, operational—of large companies to prepare for crisis contingencies
(planning) and respond to the challenges they face. They simply do not have the resources or knowledge for risk analysis and the creation of
crisis teams or plans. This is an area of growing importance and concern, both in the public and private sectors, where specific research and
more in-depth knowledge are needed. Risk, Crisis, and Disaster Management in Small and Medium-Sized Tourism Enterprises connects
research in the field of crisis management with the risks affecting small and medium-sized tourism enterprises. The book presents prevailing
research on SME-related planning, response, and recovery during crisis situations, further propelling much-needed literature on these
challenges in today’s tourism industry. The chapters cover important topics such as terrorism threats, disaster management, resilient
strategies, pandemic management, and risk analysis. The target audience of this book will be composed of professionals working in the
tourism and hospitality industries, restaurateurs, travel agencies, hotel executives, directors, managers, crisis and risk planners,
policymakers, government officials, researchers, and academicians who are interested in the threats to tourism businesses and how small
and medium-sized enterprises can manage and navigate these risks.
Transcultural management ; Management styles ; Intercultural communication.

Societal demands, needs, and perspectives of ethical and socially responsible behavior within business environments
are a driving force for corporate self-regulation. As such, executives must consistently work to understand the current
definition of ethical business behavior and strive to meet the expectations of the cultures and communities they serve.
Ethical and Social Perspectives on Global Business Interaction in Emerging Markets compiles current research relating
to business ethics within developing markets around the world. This timely publication features research on topics
essential to remaining competitive in the modern global marketplace, such as corporate social responsibility, corporate
governance, consumer behavior understanding, and ethical leadership, and how all of these components attribute to the
decision making process in business environments. Business executives and managers, graduate-level students, and
academics will find this publication to be essential to their research, professional, and educational needs.
Outlining origins of the field and latest research trends, this Research Handbook offers a unique and cutting-edge take on
the numerous avenues to responsible management in the 21st century. Renowned contributors present iconic viewpoints
that have formed the foundation of responsible management research, introducing cutting-edge conceptual lenses for the
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study of the responsible management process.
Due in part to globalism and economic development, the Asian business sector has been rapidly expanding. Thanks to
the increasing industrialization and economic growth of China and India in particular, tourism as well as business
opportunities in the Asian sector are booming. Managerial Strategies and Practice in the Asian Business Sector is a
comprehensive reference source for theories and practices related to business integration in Asian countries. The
research presented within this timely resource closely examines a number of essential topics such as ethics, competition,
and entrepreneurship in an era of globalization and economic expansion. Illustrating innovative insights concerning the
development of business strategies in this growing region, this book is an invaluable reference for business executives,
students of business, academics, policy makers, or any professional concerned with globalism and the intricacies of
Asian business and information technology integration in the Asian business sector.
Business has a bad name for many people. It is easy to point to unethical and damaging behavior by companies. And it
may seem straightforward to blame either indivuduals or, more generally, ruthless markets and amoral commercial
society. In Honorable Business, James R. Otteson argues that business activity can be valuable in itself. The primary
purpose of honorable businesses is to create value-for all parties. They look for mutually voluntary and mutually
beneficial transactions, so that all sides of any exchange benefit, leading to increasing prosperity not just for one person
or for one group at the expense of others but simultaneously for everyone involved. Done correctly, honorable business
is a positive-sum activity that can enable flourishing for individuals and prosperity for society. Otteson connects honorable
business with the political, economic, and cultural institutions that contribute to a just and humane society. He builds on
Aristotle's conception of human beings as purposive creatures who are capable of constructing a plan for their lives that
gives them a chance of achieving the highest good for humanity, focusing on autonomy and accountability, as well as
good moral judgment. This good judgment can enable us to answer the why of what we do, not just the how. He also
draws on Adam Smith's moral philosophy and political economy, and argues that Smithian institutions have played a
significant role in the remarkable increase in worldwide prosperity we have seen over the last two hundred years. Otteson
offers a pragmatic Code of Business Ethics, linked to a specific conception of professionalism, and defends this Code on
the basis of a moral mandate to use one's limited resources of time, talent, and treasure to provide value for oneself only
by simultaneously providing value to others. The result is well-articulated parameters within which business can be an
acceptable-perhaps even praiseworthy-activity.
How can you effectively stand up for your values when pressured by your boss, customers, or shareholders to do the
opposite? Drawing on actual business experiences as well as on social science research, Babson College business
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educator and consultant Mary Gentile challenges the assumptions about business ethics at companies and business
schools. She gives business leaders, managers, and students the tools not just to recognize what is right, but also to
ensure that the right things happen. The book is inspired by a program Gentile launched at the Aspen Institute with Yale
School of Management, and now housed at Babson College, with pilot programs in over one hundred schools and
organizations, including INSEAD and MIT Sloan School of Management. She explains why past attempts at preparing
business leaders to act ethically too often failed, arguing that the issue isn’t distinguishing what is right or wrong, but
knowing how to act on your values despite opposing pressure. Through research-based advice, practical exercises, and
scripts for handling a wide range of ethical dilemmas, Gentile empowers business leaders with the skills to voice and act
on their values, and align their professional path with their principles. Giving Voice to Values is an engaging, innovative,
and useful guide that is essential reading for anyone in business.
Corporations have a social responsibility to assist in the overall well-being of their communities through the compliance of
moral business standards and practices. However, many societies still face serious issues related to unethical business
practices. Business Ethics and Diversity in the Modern Workplace investigates the ethical frameworks within modern
corporations and their impact on the communities they serve. With a focus on autonomous decision making in complex
quandaries, this book is an all-inclusive reference source for students, researchers, practitioners, and managers who are
concerned with the various ethical dilemmas within businesses, as well as evaluating moral issues impacting societal
welfare.
The five volumes of this ultimate resource recognize the inherent unity between business ethics and business and
society, that stems from their shared primary concern with value in commerce. This Encyclopedia spans the relationships
among business, ethics, and society by including more than 800 entries that feature broad coverage of corporate social
responsibility, the obligation of companies to various stakeholder groups, the contribution of business to society and
culture, and the relationship between organizations and the quality of the environment.
Ethical aspects of business and the economy are of increasing concern in business practice, higher education, and
society in general. This concern results from significant business scandals and economic crises, such as the financial
crisis of 2008 and the following great recession, as well as from pressing current and future challenges for the economy,
such as sustainability and globalization. As a result, there is a growing demand for normative analysis and orientation for
business and the economy, where business ethics has become a crucial part of organizational management, risk
management, branding, and strategic management. Business Ethics: Methods and Application provides a new
systematic approach to normative business ethics that covers the complex and various ethical challenges of modern
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business. It aims to train analytical thinking skills in the field of business ethics and to approach ethical issues in business
in a rational and systematic way. The book develops a number of specific methods for business ethics analysis that are
tailored for ethical decision-making in business and for analyzing complex ethical topics in business. The book discusses
fundamental ethical questions regarding the meaning of business and the economy for the individual person, society, the
environment, and people around the world. As a result, Business Ethics: Methods and Application develops normative
guidelines for business in the 21st century and its fundamental challenges and will be key reading for undergraduate,
postgraduate, and MBA students of business ethics, business strategy, business and society, and related fields.
This encyclopedia, edited by the past editors and founder of the Journal of Business Ethics, is the only reference work dedicated entirely to
business and professional ethics. Containing over 2000 entries, this multi-volume, major research reference work provides a broad-based
disciplinary and interdisciplinary approach to all of the key topics in the field. The encyclopedia draws on three interdisciplinary and overlapping fields: business ethics, professional ethics and applied ethics although the main focus is on business ethics. The breadth of scope of
this work draws upon the expertise of human and social scientists, as well as that of professionals and scientists in varying fields. This work
has come to fruition by making use of the expert academic input from the extraordinarily rich population of current and past editorial board
members and section editors of and contributors to the Journal of Business Ethics.
Making sure that performance in business enterprise is achieved ethically is no small task. Leaders, managers, and employees at every level
of the organization need to utilize systems and processes that support ethical strength, establishing a workplace where responsibility,
accountability, and doing the right thing are genuinely valued and practiced. Management can help support ethical performance in workers’
daily task actions by underscoring the importance of rules and regulations, while also moving to ensure that employees understand and care
about doing what’s right. Given that most firms only emphasize compliance in ethics training, there is vast room for additional development.
Training people to be less bad is not good enough. With the infusion of mandatory requirements for ethics training programs in some firms
and self-imposed initiatives in others, we see a range of deliverables. To advance ethics in practice, a closer look at ethics training in the
workplace is warranted. This volume attempts to better understand ethics in organizational settings by taking a focused look at the science of
ethics training and best practices, areas for concern, specific techniques, application outcomes, how to cultivate an ethical work environment,
and considering where opportunities for additional inquiry reside. Managers and practitioners reading this book will garner specific trends and
useful techniques that can inform, guide, and improve their efforts to build ethical awareness and effective ethical decisionmaking within their
organizations. Academic scholars will find this book useful, providing insight as to where additional research and empirical work is needed.
The Handbook of Inclusive and Social Innovation: The Role of Organizations, Markets and Communities offers a comprehensive review of
research on inclusive innovation to address systemic and structural issues – the “Grand Challenges” of our time. With 27 contributions from
57 scholars, the Handbook provides frameworks and insights by summarising current research, and highlights emerging practices and
scalable solutions. The contributions highlight a call to action and place social impact at the heart of theory and practice. It will be an
invaluable resource for academics, practitioners, and policymakers who champion social inclusion and emphasize innovative approaches to
addressing sustainable development goals.
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This book celebrates the work of Patricia Werhane, an iconic figure in business ethics. This festschrift is a collection of articles that build on
Werhane’s contributions to business ethics in such areas as Employee Rights, the Legacy of Adam Smith, Moral Imagination, Women in
Business, the development of the field of business ethics, and her contributions to such fields as Health Care, Education, Teaching, and
Philosophy. All papers are new contributions to the management literature written by well-known business ethicists, such as Norman Bowie,
Richard De George, Ronald Duska, Edwin Hartman, Michael Hoffman, Mollie Painter-Morland, Mark Schwartz, Andrew Wicks, and others.
The volume is comprised of articles that reflect on Werhane’s work as well as build on it as a way to advance further research. At the end of
the festschrift, Pat Werhane provides responses to each chapter. The first chapter of the book also includes the overview of Patricia
Werhane’s work and her academic career. The book is written to appeal to management scholars and graduate students interested in the
areas of Business Ethics, Modern Capitalism, and Human Rights. Patricia Werhane is one of the most distinguished figures in the field of
business ethics. She was a founder of the field, she is one of its leading scholars, and she has had a profound impact on the world of
business practice. Among her many accomplishments, Pat is known for her original work on moral imagination, she is an acclaimed authority
on employee rights in the workplace, and she is one of the leading scholars on Adam Smith. Having been active in Academia for over 50
years, Werhane is a prolific author of over a hundred articles and book chapters, and the author or editor of twenty-seven books, including
Adam Smith and his Legacy for Modern Capitalism, Moral Imagination and Management Decision-Making, and co-authored books
Organization Ethics in Health Care, Alleviating Poverty Through Profitable Partnerships, Obstacles to Ethical Decision-Making, Corporate
Responsibility: The American Experience, and Research Approaches to Business Ethics and Corporate Responsibility.
This book is comprised of international author perspectives from the 2016 Australian Association for Professional and Applied Ethics
(AAPAE) conference, hosted by the University of South Australia in Adelaide. The volume brings to life a number of the conference themes
including corporate social responsibility, culture, academic integrity, vulnerability, health, military ethics, education, leadership, sustainability
and philosophy and addresses concerns of many leading applied ethicists.
This volume is unusual in that the theme is quite broad in scope yet focused on a specific topic; innovations and boundary-pushing studies in
areas not usually found in library literature. It examines the periphery of the field surveyed in previous volumes. The chapters are grouped in
two categories: professional issues and transforming services.
An annual prize is awarded for the best paper appearing in Accounting Education: an international journal, and this book contains the prizewinning papers for every year from 1992 to 2012. The journal’s primary mission since the first issue was published in March 1992 has been
to enhance the educational base of accounting practice, and all the papers in this book relate to that mission. These papers, reporting on
research studies undertaken by accounting education scholars from around the world, build on research findings from the broader domain of
education scholarship and embrace a wide array of topics – including: curriculum development, pedagogic innovation, improving the quality of
learning, and assessing learning outcomes. Of particular interest are three themes, each of which runs through several of the papers:
students’ approaches to learning and learning style preferences; ethics and moral intensity; and innovation within the accounting curriculum.
Accounting educators will find many ideas in the book to help them in enriching their work, and accounting education researchers will be able
to identify many points of departure for extending the studies on which the papers report – whether comparatively or longitudinally. This book
is a compilation of papers originally published in Accounting Education: an international journal.
The Journal of Business Ethics was founded by Alex C. Michalos and Deborah C. Poff and published its first issue in March 1982. It is the
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most frequently cited business ethics journal in the world. The Journal has always offered a multi-disciplinary and international public forum
for the discussion of issues concerning the interaction of successful business and moral virtue. Its authors and readers are primarily scholars
and students in social sciences and philosophy , with special interests in the interaction of these disciplines with business or corporate
responsibility. Since the field of business ethics grew simultaneously with the growth of the Journal, a collection of its most cited articles is
tantamount to a collection of the articles that had the greatest influence in defining the field over its first 30 years of development. In this
anniversary volume, an overview of citation classics from the Journal is presented, the 33 most frequently cited articles are reproduced and
brief reflections on the impact of the Journal on the field are given from over 100 scholars who authored citation classics and/or distinguished
papers, as well as those who served on the Editorial Board and/or are recognized as leaders in the field.

Issues in Business Ethics and Corporate Social Responsibility explores these foundational themes across a wide range
of topics, including artificial intelligence, workplace surveillance, supply chain management, big data, the finance industry,
and many more. Coupled with a broad introduction by Dr. David Weitzner, a professor of management at York University,
this book provides students with the essential information they need to assess business practices through the lens of
ethical decision-making and corporate social responsibility.
Multinational economic actors, particularly corporations, play a defining role in the response to the climate change or
warming debate and the emerging scientific consensus. This book describes, explains, and predicts how multinational
firms will rise to the multiple challenges posed by global climate issues and the organizational and behavioral various
responses of the international corporate community. It focuses on three core research and learning objectives. Firstly, it
develops the core idea that multinational enterprises cannot implement meaningful sustainability initiatives without an
appropriate governance system and corporate culture. Building on this notion, it addresses the question of environmental
sustainability across select industry sectors, such oil and banking. Finally, drawing on a diverse range of contributing
experts, it presents select best practices such as the opportunities arising from smart technologies implementation to
achieve symbiotic industrial relationships, directed particularly towards the ecological environment of these firms’
transborder operations and global reach.
Public trust in business is one of the most important but least understood issues for business leaders, public officials,
employees, NGOs and other key stakeholders. This book provides much-needed thinking on the topic. Drawing on the
expertise of an international array of experts from academic disciplines including business, sociology, political science
and philosophy, it explores long-term strategies for building and maintaining public trust in business. The authors look to
new ways of moving forward, by carefully blending the latest academic research with conclusions for future research and
practice. They address core drivers of public trust, how to manage it effectively, the consequences of low public trust, and
how best to address trust challenges and repair trust when it has been lost. This is a must-read for business practitioners,
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policy makers and students taking courses in corporate social responsibility or business ethics.
Previous research on corporate cultures and ethical business cultures has focused almost exclusively on studies of
multinational corporations from a handful of developed countries. This book addresses the intersection of human
resource development and human resource management with ethical business cultures in the four BRIC countries, and
four other fast-growing emerging economies: those of Mexico, Indonesia, South Africa and Turkey. Drawing on
longitudinal large-scale survey-based studies, it compares managers' and employees' perceptions of ethical business
cultures in these countries, contrasting them with the US economy. It then discusses the economic and socio-cultural
context and current research on business ethics in each of these countries, including implications for research and
practice. This significant study will appeal to scholars, researchers and students in business ethics, management, human
resource management and development, and organization studies, and addresses issues faced daily by business
executives and practitioners working in emerging market countries.
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