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Kotler Marketing Management Pearson
This book is not available as a print inspection copy. To download an e-version click here or for more information contact
your local sales representative. Get 12 months FREE access to an interactive eBook when purchasing the paperback*
Previous edition winner of the British Book Design and Production Award for "Best Use of Cross Media 2014" This easy
to use resource allows students to switch from digital to the print text and back again, opening windows to the world of
marketing through cases that are vibrant and engaged, links that allow students to explore topics in more detail and
content to encourage relating theory to practice. Recognizing the importance of ongoing technological and social
developments and the increasing connectedness of consumers that has profound implications for the way marketing
operates and students learn, the 4th edition demystifies key technologies and terminology, demonstrating where and how
emerging digital marketing techniques and tools fit in to contemporary marketing planning and practice. The new edition
welcomes a new 3rd author and has been fully updated to include: 31 New case studies (including 5 new end of chapter
and 26 new ‘focus boxes’), featuring a greater number of case studies from digital/social media marketing, Uber and the
sharing economy, Google and crowdsourcing and Amazon’s drone delivery service. Even more content on digital
marketing integrated throughout, including key issues such as social media, mobile marketing, co-creation, cutting edge
theory. A fully updated and streamlined interactive eBook led by student feedback. Focus boxes throughout the text such
as Global, Consumer, B2B and Ethical - all with a greater emphasis on digital communication - reinforce key marketing
trends and relate theory to practice. Each chapter also ends with a case study revolving around topics, issues and
companies that students can relate to such as Taylor Swift taking on Spotify. The new edition comes packed with
features that can be used in class or uploaded onto a course management system and which students can use in their
own self-directed study. Furthermore, the book is complemented by a FREE interactive eBook with access to web links,
video links, SAGE journal articles, MCQ’s, podcasts and flashcards, allowing access on the go and encouraging learning
and retention whatever the learning style. Suitable as core reading for undergraduate marketing students. *Interactivity
only available through Vitalsource eBook included as part of paperback product (ISBN 9781526426321). Access not
guaranteed on second-hand copies (as access code may have previously been redeemed).
Marketing Management in China, 1st Edition, brings the landmark work of marketing gurus Philip Kotler and Kevin Lane
Keller to China. This edition, adapted by Professor Lu Tai Hong of Zhongshan University, takes a journey into a truly
Chinese vista of marketing management. With content shaped to reflect the world`s fastest burgeoning economy, this is
one textbook the marketing student seeking to understand China cannot do without This adaptation provides hard-to-find
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and well-researched China cases that offer insights into the local marketing situation. These cases cover a wide variety
of contexts, spanning international companies operating in China to Chinese companies that are beginning to venture
overseas; to provide readers with a well-balanced understanding At the same time, the text and language has been
made more concise and accessible without losing the original Kotler`s and Keller`s depth and insight to the subject. This
offers busy executives and students alike, an opportunity to grasp key marketing concepts quickly and effortlessly
Features of the fourth edition of The Marketing Plan Handbook include: Your Marketing Plan, Step-by-Step - This new
feature guides you through the development of an individualized marketing plan, providing assistance in generating
ideas, and challenging you to think critically about the issues. Model of the Marketing Planning Process - A new
conceptual model of the planning process serves as an organizing figure for the book. The model helps you visulize the
connections between the steps and to focus on the three key outcomes of any marketing plan: to provide value, to build
relationships, and to make a difference to stakeholders. Sample Marketing plan - the updated sample plan for the
SonicSuperphone, a multimedia, multifunction smartphone, illustrates the content and organization of a typical marketing
plan. Practical Planning Tips - Every chapter includes numerous tips that emphasize practical aspects of planning and
specific issues to consider when developing a marketing plan. Chapter Checklists - Prepare for planning by answering
the questions in each chapter's checklist as you create your own marketing plan. There are 10 checklists in all, covering
a wide range of steps in the planning.
This is the 13th edition of 'Marketing Management' which preserves the strengths of previous editions while introducing
new material and structure to further enhance learning.
An introduction to marketing concepts, strategies and practices with a balance of depth of coverage and ease of learning.
Principles of Marketing keeps pace with a rapidly changing field, focussing on the ways brands create and capture
consumer value. Practical content and linkage are at the heart of this edition. Real local and international examples bring
ideas to life and new feature 'linking the concepts' helps students test and consolidate understanding as they go. The
latest edition enhances understanding with a unique learning design including revised, integrative concept maps at the
start of each chapter, end-of-chapter features summarising ideas and themes, a mix of mini and major case studies to
illuminate concepts, and critical thinking exercises for applying skills.
This collection of 39 articles provides a broad overview of various marketing situations drawn from real businesses and
companies, introduces readers to analytical techniques, and illustrates the use of both behavioral and quantitative
concepts.
Marketing has changed forever—this is what comes next Marketing 4.0: Moving from Traditional to Digital is the muchPage 2/10
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needed handbook for next-generation marketing. Written by the world's leading marketing authorities, this book helps you
navigate the increasingly connected world and changing consumer landscape to reach more customers, more effectively.
Today's customers have less time and attention to devote to your brand—and they are surrounded by alternatives every
step of the way. You need to stand up, get their attention, and deliver the message they want to hear. This book
examines the marketplace's shifting power dynamics, the paradoxes wrought by connectivity, and the increasing subculture splintering that will shape tomorrow's consumer; this foundation shows why Marketing 4.0 is becoming imperative
for productivity, and this book shows you how to apply it to your brand today. Marketing 4.0 takes advantage of the
shifting consumer mood to reach more customers and engage them more fully than ever before. Exploit the changes that
are tripping up traditional approaches, and make them an integral part of your methodology. This book gives you the
world-class insight you need to make it happen. Discover the new rules of marketing Stand out and create WOW
moments Build a loyal and vocal customer base Learn who will shape the future of customer choice Every few years
brings a "new" marketing movement, but experienced marketers know that this time its different; it's not just the rules that
have changed, it's the customers themselves. Marketing 4.0 provides a solid framework based on a real-world vision of
the consumer as they are today, and as they will be tomorrow. Marketing 4.0 gives you the edge you need to reach them
more effectively than ever before.
Considéré dans le monde entier par les universitaires et les professionnels comme la référence incontournable,
Marketing Management est l'ouvrage le plus complet et le plus à jour du domaine. Émaillé d'exemples, il présente les
concepts et les outils du marketing de façon claire et pédagogique, tout en intégrant les avancées théoriques et les
pratiques les plus récentes. Face aux développements de l'économie numérique, à la surabondance d'informations dont
disposent les consommateurs et les organisations, à la multiplication des circuits de distribution, à la globalisation des
marchés, le marketing joue un râle de plus en plus fondamental dans les entreprises. Cette onzième édition présente de
nombreuses innovations, en particulier : Un nouveau chapitre consacré à l'adaptation du marketing à l'économie
numérique, montrant comment Internet a modifié les pratiques des entreprises selon qu'elles s'adressent à des
consommateurs individuels ou à des organisations. De nouveaux développements sur les dernières avancées du
marketing : le CRM (Customer Relationship Management), le marketing expérientiel, le développement du capitalmarque, les approches one-to-one fondées sur des bases de données et la personnalisation des produits, le commerce
électronique, la construction de valeur pour le client, le marketing viral. Plus d'une centaine d'encadrés analysant les
pratiques d'entreprises et approfondissant les principaux points théoriques d'actualité. Une bibliographie entièrement
mise à jour de plus de 1000 références d'ouvrages et articles français et internationaux.
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A Down-to-Earth Approach James Henslin shares the excitement of sociology in Essentials of Sociology: A Down-toEarth Approach, 11/e. With his acclaimed "down-to-earth" approach and personal writing style, the author highlights the
sociology of everyday life and its relevance to students' lives. With wit, personal reflection, and illuminating examples,
Henslin stimulates students' sociological imagination so they can better perceive how the pieces of society fit together. In
addition to this trademark down-to-earth approach, other distinctive features include: comparative perspectives, the
globalization of capitalism, and visual presentations of sociology. MySocLab is an integral part of the Henslin learning
program. Engaging activities and assessments provide a teaching a learning system that helps students see the world
through a sociological lens. With MySocLab, students can develop critical thinking skills through writing, explore realworld data through the new Social Explorer, and watch the latest entries in the Core Concept Video Series. Revel from
Pearson is a new learning experience designed for the way today's students read, think, and learn. Revel redesigns
familiar and respected course content and enriches it for today's students with new dynamic, rich-media interactives and
assessments. The result is improved student engagement and improved learning. Revel for Henslin will be available for
Fall 2014 classes. This program will provide a better teaching and learning experience-for you and your students. It:
Personalizes Learning with MySocLab: MySocLab is an online homework, tutorial, and assessment program. It helps
students prepare for class and instructor gauge individual and class performance. Explores a A Down-to-Earth Approach:
This title highlights the sociology of everyday life and its relevance to students' lives. Improves Critical Thinking: Features
throughout help build critical thinking skills. Understands Social Change: An important theme of the text, social change
over time, examines what society was previously like, how it has changed, and what the implications are for the present
and future. ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that you
select the correct ISBN. Several versions of Pearson's MyLab & Mastering products exist for each title, including
customized versions for individual schools, and registrations are not transferable. In addition, you may need a CourseID,
provided by your instructor, to register for and use Pearson's MyLab & Mastering products. Packages Access codes for
Pearson's MyLab & Mastering products may not be included when purchasing or renting from companies other than
Pearson; check with the seller before completing your purchase. Used or rental books If you rent or purchase a used
book with an access code, the access code may have been redeemed previously and you may have to purchase a new
access code. Access codes Access codes that are purchased from sellers other than Pearson carry a higher risk of being
either the wrong ISBN or a previously redeemed code. Check with the seller prior to purchase.
Revised edition of Marketing management, 2012.
For graduate and undergraduate courses in marketing management. A Succinct Guide to 21st Century Marketing
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Management Framework for Marketing Management is a concise, streamlined version of Kotler and Keller's fifteenth
edition of Marketing Management , a comprehensive look at marketing strategy. The book's efficient coverage of current
marketing management practices makes for a short yet thorough text that provides the perfect supplement for
incorporated simulations, projects, and cases. The Sixth Edition approaches the topic of marketing from a current
standpoint, focusing its information and strategy on the realities of 21st century marketing. Individuals, groups, and
companies alike can modernize their marketing strategies to comply with 21st century standards by engaging in this
succinct yet comprehensive text.
ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that you select the
correct ISBN. Several versions of Pearson's MyLab & Mastering products exist for each title, including customized
versions for individual schools, and registrations are not transferable. In addition, you may need a CourseID, provided by
your instructor, to register for and use Pearson's MyLab & Mastering products. Packages Access codes for Pearson's
MyLab & Mastering products may not be included when purchasing or renting from companies other than Pearson; check
with the seller before completing your purchase. Used or rental books If you rent or purchase a used book with an access
code, the access code may have been redeemed previously and you may have to purchase a new access code. Access
codes Access codes that are purchased from sellers other than Pearson carry a higher risk of being either the wrong
ISBN or a previously redeemed code. Check with the seller prior to purchase. -- Stay on the cutting-edge with the gold
standard text that reflects the latest in marketing theory and practice. Marketing Management is the gold standard
marketing text because its content and organization consistently reflect the latest changes in today's marketing theory
and practice. Remaining true to its gold-standard status, the fourteenth edition includes an overhaul of new material and
updated information, and now is available with mymarketinglab-Pearson's online tutorial and assessment platform.
0133764044 / 9780133764048 Marketing Management Plus 2014 MyMarketingLab with Pearson eText -- Access Card
Package Package consists of: 0132102927 / 9780132102926 Marketing Management 0133766721 / 9780133766721
2014 MyMarketingLab with Pearson eText -- Access Card -- for Marketing Management
NOTE: You are purchasing a standalone product; MyMarketingLab does not come packaged with this content. If you would like to
purchase both the physical text and MyMarketingLab search for ISBN-10: 0134058496/ISBN-13: 9780134058498 . That package
includes ISBN-10: 0133856461/ISBN-13: 9780133856460 and ISBN-10: 0133876802/ISBN-13: 9780133876802." ""For
undergraduate and graduate courses in marketing management. " The gold standard for today's marketing management student.
Stay on the cutting-edge with the gold standard text that reflects the latest in marketing theory and practice. The world of
marketing is changing everyday-and in order for students to have a competitive edge, they need a textbook that reflects the best of
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today's marketing theory and practices."Marketing Management" is the gold standard marketing text because its content and
organization consistently reflect the latest changes in today's marketing theory and practice. The Fifteenth edition is fully integrated
with MyMarketingLab and is updated where appropriate to provide the most comprehensive, current, and engaging marketing
management text as possible. Also available with MyMarketingLab(TM)MyMarketingLab is an online homework, tutorial, and
assessment program designed to work with this text to engage students and improve results. Within its structured environment,
students practice what they learn, test their understanding, and pursue a personalized study plan that helps them better absorb
course material and understand difficult concepts.
ALERT: Before you purchase, check with your instructor or review your course syllabus to ensure that you select the correct ISBN.
Several versions of Pearson's MyLab & Mastering products exist for each title, including customized versions for individual
schools, and registrations are not transferable. In addition, you may need a CourseID, provided by your instructor, to register for
and use Pearson's MyLab & Mastering products. Packages Access codes for Pearson's MyLab & Mastering products may not be
included when purchasing or renting from companies other than Pearson; check with the seller before completing your purchase.
Used or rental books If you rent or purchase a used book with an access code, the access code may have been redeemed
previously and you may have to purchase a new access code. Access codes Access codes that are purchased from sellers other
than Pearson carry a higher risk of being either the wrong ISBN or a previously redeemed code. Check with the seller prior to
purchase. -- Stay on the cutting-edge with the gold standard text that reflects the latest in marketing theory and practice. Marketing
Management is the gold standard marketing text because its content and organization consistently reflect the latest changes in
today’s marketing theory and practice. Remaining true to its gold-standard status, the fourteenth edition includes an overhaul of
new material and updated information, and now is available with mymarketinglab–Pearson’s online tutorial and assessment
platform.
A new marketing paradigm focuses on the concentrated economic power of 600 global cities. City-Centered Marketing: Why Local
is the Future of Global Business is a compelling practical analysis of a new direction of marketing within the context of intensifying
urbanization and the shift of global economy from West to East. Philip Kotler, one of the world's foremost marketing experts, and
his brother Milton, an international marketing strategist, explain why the future of marketing must focus on top global cities and
their metro regions, and not squandered resources on small cities. Marketing is city-centered activity. 600 global cities will
contribute 65 percent of the global GDP of $67 trillion by 2025. The top 100 cities will contribute 25 percent of GDP, and 440 of
these top 600 cities will be in the developing world. Top cities have to improve their marketing prowess in compete for the right
companies and settling on the best terms. By 2025, the vast majority of consuming and middle-income households will be in
developing regions. While New York, Los Angeles, and Chicago will remain major players because of high per-capita GDP and
capital and intellectual assets, companies will pay more attention to growing city regions in the developing world. Multinational
businesses must change the culture of their headquarters, divisions and branches, as well as their value chain stakeholders to
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take advantage of these market changes. The book details the strategies for sustainable growth with topics like: Resource
allocation in developed versus developing city markets Shifting the focus to city regions instead of central governments The rise of
new multinational corporations from developing economies Declining consumer and business growth in developed cities Cities in
China, Brazil, India, and throughout the Middle East and Latin America are rising to become major players in the global
marketplace. Philip and Milton Kotler argue that an inversion is taking place, and top cities are growing economically faster than
their national rate of growth. These emerging city markets are critical to company growth , and City-Centered Marketing: Why
Local is the Future of Global Business provides the vital information and guidelines that companies need to plan accordingly.
Since 1969, Philip Kotler's marketing text books have been read as the marketing gospel, as he has provided incisive and valuable
advice on how to create, win and dominate markets. In KOTLER ON MARKETING, he has combined the expertise of his
bestselling textbooks and world renowned seminars into this practical all-in-one book, covering everything there is to know about
marketing. In a clear, straightforward style, Kotler covers every area of marketing from assessing what customers want and need
in order to build brand equity, to creating loyal long-term customers. For business executives everywhere, KOTLER ON
MARKETING will become the outstanding work in the field. The secret of Kotler's success is in the readability, clarity, logic and
precision of his prose, which derives from his vigorous scientific training in economics, mathematics and the behavioural sciences.
Each point and chapter is plotted sequentially to build, block by block, on the strategic foundation and tactical superstructure of the
book.
This world-wide best-selling book highlights the most recent trends and developments in global marketing--with an emphasis on
the importance of teamwork between marketing and all the other functions of the business. It introduces new perspectives in
successful strategic market planning, and presents additional company examples of creative, market-focused, and customerdriven action. Coverage includes a focus on marketing in the 21st Century that introduces the new ideas, tools and practices
companies will need to successfully operate in the New Millenium. Chapter topics discuss building customer satisfaction, marketoriented strategic planning, analyzing consumer markets and buyer behavior, dealing with the competition, designing pricing
strategies and programs, and managing the sales force. For marketing managers who want to increase their understanding of the
major issues of strategic, tactical, and administrative marketing--along with the opportunities and needs of the marketplace in the
years ahead.
For graduate and undergraduate courses in marketing management. A Succinct Guide to 21st Century Marketing Management
Framework for Marketing Management is a concise, streamlined version of Kotler and Keller’s fifteenth edition of Marketing
Management, a comprehensive look at marketing strategy. The book’s efficient coverage of current marketing management
practices makes for a short yet thorough text that provides the perfect supplement for incorporated simulations, projects, and
cases. The Sixth Edition approaches the topic of marketing from a current standpoint, focusing its information and strategy on the
realities of 21st century marketing. Individuals, groups, and companies alike can modernize their marketing strategies to comply
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with 21st century standards by engaging in this succinct yet comprehensive text.
Today's headlines report cities going bankrupt, states running large deficits, and nations stuck in high debt and stagnation. Philip
Kotler, Donald Haider, and Irving Rein argue that thousands of "places" -- cities, states, and nations -- are in crisis, and can no
longer rely on national industrial policies, such as federal matching funds, as a promise of jobs and protection. When trouble
strikes, places resort to various palliatives such as chasing grants from state or federal sources, bidding for smokestack industries,
or building convention centers and exotic attractions. The authors show instead that places must, like any market-driven business,
become attractive "products" by improving their industrial base and communicating their special qualities more effectively to their
target markets. From studies of cities and nations throughout the world, Kotler, Haider, and Rein offer a systematic analysis of why
so many places have fallen on hard times, and make recommendations on what can be done to revitalize a place's economy. They
show how "place wars" -- battles for Japanese factories, government projects, Olympic Games, baseball team franchises,
convention business, and other economic prizes -- are often misguided and end in wasted money and effort. The hidden key to
vigorous economic development, the authors argue, is strategic marketing of places by rebuilding infrastructure, creating a skilled
labor force, stimulating local business entrepreneurship and expansion, developing strong public/private partnerships, identifying
and attracting "place compatible" companies and industries, creating distinctive local attractions, building a service-friendly culture,
and promoting these advantages effectively. Strategic marketing of places requires a deep understanding of how "place buyers" -tourists, new residents, factories, corporate headquarters, investors -- make their place decisions. With this understanding, "place
sellers" -- economic development agencies, tourist promotion agencies, mayor's offices -- can take the necessary steps to
compete aggressively for place buyers. This straightforward guide for effectively marketing places will be the framework for
economic development in the 1990s and beyond.
The third edition of Market-Led Strategic Change builds on the massive success of the previous two editions, popular with
lecturers and students alike, presenting an innovative approach to solving an old problem: making marketing happen! In his witty
and direct style, Nigel Piercy has radically updated this seminal text, popular with managers, students, and lecturers alike, to take
into account the most recent developments in the field. With a central focus on customer value and creative strategic thinking, he
fully evaluates the impact of electronic business on marketing and sales strategy, and stresses the goal of totally integrated
marketing to deliver superior customer value. "Reality Checks" throughout the text challenge the reader to be realistic and
pragmatic. The book confronts the critical issues now faced in strategic marketing: · escalating customer demands driving the
imperative for superior value · totally integrated marketing to deliver customer value · the profound impact of electronic business
on customer relationships · managing processes like planning and budgeting to achieve effective implementation At once
pragmatic, cutting-edge and thought-provoking, Market-Led Strategic Change is essential reading for all managers, students and
lecturers seeking a definitive guide to the demands and challenges of strategic marketing in the 21st century.
"Covers the core concepts and theories of production and operations management in the global as well as Indian context. Includes
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boxes, solved numerical examples, real-world examples and case studies, practice problems, and videos. Focuses on strategic
decision making, design, planning, and operational control"--Provided by publisher.
This casebook complements and accompanies Philip Kotler and Gary Armstrong's Principles of Marketing by providing 37 cases
on Asian companies operating in Asia and/or outside Asia, as well as about non-Asian companies operating within Asia.
"Using the most current concepts, up-to-date data, and a wide range of examples, this authoritative text illustrates how excellent
management strategies lead to unsurpassed marketing success."--Page 4 of cover.
Marketing Management is the gold standard marketing text because its content and organization consistently reflect the latest
changes in today’s marketing theory and practice. The text consistently delivers on its brand promise: to be the first to reflect
changes in marketing theory and practice. The Companion Website is not included with the purchase of this product. Important
Notice: The digital edition of this book is missing some of the images found in the physical edition.

Designed to help health care professionals achieve their marketing objectives by providing them with timely tools and
market analysis techniques.S.
Combining respected authors with a problem solving approach. This edition of Fundamentals of Corporate Finance
continues to use guided problem solutions to help students apply problems solving methodology and real life financial
problems help students practice and connect to real world financial decisions. With updated standards, examples,
exercises and statistics and common mistake boxes students are provided with a current text that enables them to build
knowledge while building their problem solving and decision making skills.
Marketing Management 14e is the #1 selling marketing management textbook worldwide and it consistently delivers on
its brand promise: to be the first to reflect changes in marketing theory and practice.
For undergraduate and graduate courses in marketing management. The gold standard for today’s marketing
management student. Stay on the cutting-edge with the gold standard text that reflects the latest in marketing theory and
practice. The world of marketing is changing everyday–and in order for students to have a competitive edge, they need a
textbook that reflects the best of today’s marketing theory and practices. Marketing Management is the gold standard
marketing text because its content and organization consistently reflect the latest changes in today’s marketing theory
and practice. The Fifteenth edition is fully integrated with MyMarketingLab and is updated where appropriate to provide
the most comprehensive, current, and engaging marketing management text as possible. MyMarketingLab™ not included.
Students, if MyMarketingLab is a recommended/mandatory component of the course, please ask your instructor for the
correct ISBN and course ID. MyMarketingLab should only be purchased when required by an instructor. Instructors,
contact your Pearson representative for more information. MyMarketingLab is an online homework, tutorial, and
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assessment product designed to personalize learning and improve results. With a wide range of interactive, engaging,
and assignable activities, students are encouraged to actively learn and retain tough course concepts.
The classic Marketing Management is an undisputed global best-seller - an encyclopedia of marketing considered by
many as the authoritative book on the subject. This third European edition keeps the accessibility, theoretical rigour and
managerial relevance - the heart of the book - and adds: * A structure designed specifically to fit the way the course is
taught in Europe. * Fresh European examples which make students feel at home. * The inclusion of the work of
prominent European academics. * A focus on the digital challenges for marketers. * An emphasis on the importance of
creative thinking and its contribution to marketing practice. * New in-depth case studies, each of which integrates one of
the major parts in the book. This textbook covers admirably the wide range of concepts and issues and accurately
reflects the fast-moving pace of marketing in the modern world, examining traditional aspects of marketing and blending
them with modern and future concepts. A key text for both undergraduate and postgraduate marketing programmes.
Copyright: 56c949669ee8f74a58a7e800d9c3325f

Page 10/10

Copyright : edu.swi-prolog.org

